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THE FUTURE OF HOME VIDEO 

This year the home video business could become a $5 billion baby at retail. 
The industry should move 75 million to 85 million cassettes worth as 

much as $3.5 billion at wholesale. More than 10,000 industry 
figures will attend the Aug. 23-28 VSDA convention. Each is fighting 
for a piece of the profits in an increasingly brutal marketplace. 
Indeed, for some, the key question is not growth, but survival. 
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Become part of 
a network takeover. 




For over 35 years, the television 
networks and channels have told you 
what to watch. Whether you wanted that 
programming or not. And they told you 
when to watch. Whether it was convenient 
for you or not. 

Well, that's all over. Because, starting 
August 24th, there is a totally new kind of 
network. That lets you see what you want to 
see. When you want to see it. Because you, 
and your family, control the programming 
on your own TV set. 

It's called KLV-TV. Which stands for 
Karl'Lorimar Video-Televison. And it's a 
complete network: With a total variety of 
programming that includes the complete 
world of entertainment from newly-released 
feature films to music video; sports and fit- 
ness shows; important how-to programming; 
children's entertainment and educational 
material; and even video publishing, which 
brings you specially-selected important 
material from leading periodicals. 

In short, KLV-TV makes available to you 
the best of the other networks. Plus many 
breakthrough shows they can't, or won't, 
send your way. Simply put, KLV-TV is the 
first network made up exclusively of video - 
cassette programming . Which you select at 
a KLV-TV Official AffUiate Video Store. 
So you can see what you want to see. 
When you want to see it. 

So, if you feel that you know what 
TV is best for you and your family. 
And you've always wanted to be the network 
programming executive who chooses what 
gets into your home, and when. Here's your 



chance to be heard. 
Because now, there's 
KLV-TV to be seen. 




See your KLV-TV Official Affiliat- Video Store. 
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WQHT Pulls A Fast One: Heated competition Focus Of VSDA Convention 

'Hits Hybrid' Airs In Gotiiam Vid Dealers Seek Tools For Survival 



BY KIM FREEMAN 

NEW YORK Emmis Bruadca^ting 
pulled a fast one on some members 
of the mdustn' here by disRuisinR 
its new radio acquisition. WAPP, as 
a classic rock outlet for three days 
before unveiling a top 4U/urban hy- 
brid format and the WQHT call let- 
ters at 6:00 p m. on Aug- 15. The 
Rolling Stones' "It's All Over Now" 
and a bomb noise rang out the old 
format. 

Several label promotion represen- 

K-mart Gives 
Handleman The 
Go-Ahead On CD 

This story prepared by Earl Paxgr 
and Ken Schlager. 

DETROIT Handleman Co. has re 
ceived a firm commitment from one 
)f Its largest aco<mnlJ^. K-mart. tn 
II nut the compact disk By late 
^rptt-mber. the rack ^lant ex[H*cU^ 
have CDs on full display m more 
han 2.000 K-mart stores. 

F'tr most of the K mart units, this 
ri' an? the CD will be moving out of 
he electronics department, where 
he disks have been locked in dis- 
ay cases. 

The new configuration will now 
displayed alongside LPs and cas 
ettes in K mart music depart 
nents. where they will become 'a 
er.' dominantly displayed category 
k ith special signage." says Frank 
Jennessey. president and chwf op- 
rating officer of Handleman Co.. 
vh\ch racks virtually all the K-mart 
'Utlets. 

The move appears to reflect an- 

(Continued on pagt- MS) 



tatives say dramatically increased 
12-inch sales will be the most imme- 
diate result of WQHT's hirth Dur- 
ing iU* first week. WQHT played a 
high percentage of new rei'tirdft and 
several regHinal hit:*. 

Described by <)ne label pn)moti(Mi 
executive as being "terminally 
slow" on certain records, the New- 
York radio market — its top 40s in 
particular — may move more quickly 
nn dance-oriented prtwiuct as a re- 
sult of WQHT's amval The promo- 
lion community, htiwever, appears 
war>- of predicting that WQHT will 
have a serious impact right away on 
the tight add policies at top 40 out- 
lets WPIJ and WHTZ 

WQHT's ftprmat is quite similar 
to what IS ainng on Emmls' KPWR 
"Power 106" Los Angeles, which 
iContmued on page iH)t 




BY GEOFF MAYFIELD 
NEW YORK Hi.w will the video 
specialist cnnlinue to prosper in the 
face of increased competition from 
mass merchants and alternate out 
leLs"* That IS the primar>' issue for 
many members of the Video Soft 
ware Dealers Assn. (VSDA I as its 
convention gels underway Sunday 
through Thursday (24-28) in Las Ve- 
gas, Nev 

The expanding universe of deal- 
ers offering video product has been 
well documented. Department 
stores, bookstores, toy dealers, and 
other outlets are adding videocas- 
setles lo their inventory (Irocery 
stores and convenience stores — 
even gas stations and fast food deal- 
ers—have jumped into the rental 
business. 



I*ani Cohen, executive director of 
VSDA. says, "What's going on hap- 
pens in any business as it matures 
and grows And as competition 
grows, it is incumbeni on those com- 
panies that wert* pioneers in the 
field l<» do what they can to remain 
in the forefnml . Certainly, that 
will be one of the focuses of the con- 
vention." 

Despite the 2-year-old prediction 
of a massive shakeout. dealers, sup- 
pliers, and consultants say there are 
several tools to ensure not only sur- 
vival, but prosperous growth for 
the sharp video retailer: 

• A broader selection of titles 
than most alternate dealers will \w 
willing to stock, particularly in spe- 
cialty categories. 

• More emphasis on sell- 
through. 



LONG LIVE m 
THE CHIEF , ¥ 
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Ladtes & Genilemer. m ,k rirsi 3 v*ee(-s of release 100. CHK) 
people hav& brought KINGS OF THE WEST COAST <nio tne<( 
homes LA. DREAM TEAM'S debut album. KINGS OF THE 
WEST COAST on MCA Records (MCA-5779) and Cassettes 
tealuies in The House' and their new smash smgle and video 
"NufSftfv Rhymes (MCA 5?B60| PS Can you say Vo Baby, 
Yd Bab^ Yo? 



BASIE LIVE ... ON DENON COMPACT DISC The spinl of 
' Couni ■ Basie lives ofi IVnon ceiebfates mo Bawe OfCheslia's 
50th anniversary and the Count s birthday lAugusl 21) with |he 
histonc release ol Long Liwe The Chiel" ' {33CY-1018) M s one 
ot the rTK»t signilicant |azz recordings m recent years Digitally 
recorded by DENON THE FIRST NAME IN DIGITAL 
RECORDING 



• Customer service The one-to- 
one contact between store employee 
and consumer not only encourages 
increased sales and rentals, but can 
also assist in buying decisions. 

• The ability of the local dealer to 
react more quickly to new trends 
than mass merchants and chains. 

Randall Chambers. Southeastern 
regi()nal sales managers for MGM 
Home Video, says. "Hundreds and 
hundreds of outlets like the local 
convenience stores that are adding 
(Continued on page 88) 

Video Dealers 
Are Tense Over 
Anti-Pom Drive 

BY TONY SEIDEMAN 

NEW YORK Although all s quiet 
on thf anti porn legislation front, 
the recently released report from 
the Attorney General's Commission 
on Pornography appears to have 
succeeile<] in creating a climate of 
fear that has some retailers pulling 
X rated product off their shelves. 

"In certain areas it's had a bitter, 
chillinc effect." says Louis Sirkin, a 
lawyer with the Cleveland law firm 
of Sirkm. Pinales 4 Schwartz who 
has successfuly represented video 
stores in a number of cases. 

Sirkin says the pressure has been 
building for the past year, and he 
predicts things are going to get 
worse. 

He says the commission — ap- 
pointed by Attorney General Edwin 
Meese — energized a great number 
of anti-porn groups "There's going 
to be a lot of pickets and a lot of pro- 
tests and a lot of pressure on the 
tCttittitiiivii on fnigt- SSt 
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AMERICA! 



THE HOTTEST STAGE SHOW ON RECORD JS ABOUT TO BEGIN. 



W If 

L I vU'e 

IN LOS ANGELES 

# ■ ■ fIeaIURING FRANKIE BEVeA^ 
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A VERY SPECIAL TWO LP SET OF MAZE AT THEIR BEST 
PLUS FOUR NEW SOON-TO-BE MAZE CLASSICS, INCLUDING THE HIT, "I WANNA BE WITH YOU: 



'(OducM &( Ffaniu« Bevef'v Amaiem«nr Mush: inc 



WthIC ICCI ir Tax Refoim Seen As Industry Plus 

IW I ni9 l99Ut Artists Investment Overhaul Predicted 
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NKW YDUK Till- hlr^r<■ n-duction 
in Ihi- liip i-iir|iiir;itf tux ruli- fea- 
Uin il III till- |ir<i|Kisi-il li s tax ovcr- 
huul uppi'iirs to hrild lii>nfrils fur 
homi* entorliiitimrnt initnufiirtunTs 
and r»*t;iik'r-* Howi-vit. ^llan^r4'K in 
Ou' lax structure for indiviiluHls 
ciitild have hroail iiiiplK'atioii.<4 for 
the way artists handle their fi 
iianceti, especially if they are in 
their peak eariun^r years. 

Since ninsl entertainment rompu- 
nies have not been usini; the invesl- 
menl lax credit — which allows ^;en- 
enius deiluctions for ei|Uipmen( — lo 
the extent it is employed by smoke- 
stack industries, its demise is not 
expected to cause the industry any 
hardship .'Vnd many see the decline 
m lop l;ix rates as a clear improve- 
ment (Billlioard, June 7). 

Althiiuyh MI'A Inc, paid an effec- 
tive tax rale of 'MY''- last year — low 
er than the proposed new ceiling of 
'M'- — others, including CBS Inc. 
and Warner Communications Inc, 
IWCI). paid substanlially greater 
rates of 43'' and approximately 
GO* ' . respectively, last year 

At retail, where effective lax 
rates often run near the top. the 
benefits of the proposed changes 
seem to outweigh their drawbacks 

"We're not clear on exactly what 
It means until we see the final bill." 
says Jack Rogers, chief financial of- 
ficer of the I84-5lore Camelot chain, 
based in North Canton, Ohio. "But 



we're slill caiilioiisly optiinistic that 
we'n? Komit to cmiie out real aoiui 

'It's clear we're noinu lo lose 
some deduclions," KoRers adds 
"EverybiKly in an expansion mode 
loses on the investment tax credit 
I'hances " Rogers is also apprehen- 
sive about the change that will add 
purchuHiiig and warehousiiii; costs 
directly to inventory "Therefore, 
we'll have a higher inventory value 
and more taxes there," he says. 

The situation for radio broadcast 
ers is less clear, according to Jana S. 
[leSirgh, a lax attorney with the 
Washington, I) t',, firm of Baker & 
Hosteller UeSirgh, who is writing a 
series of articles on the tax changes 
for members of the National Assii, 
iif Broadcasters, calls the jiackage 
"a mixed hag," citing a drop in the 
use of major credits along with the 
reduceti corfiorate ral<r. 

"The investment tax credit has 
been especially important to broad- 
casters." says DeSirgh. "and has 
subsidized up to W'- of machine and 
equipment costs" She also ques- 
tions whether stations will have any 
overall gains, suggesting that the 
reduced rate may be offset by 
changes in accelerated cost recov- 
ery and the hike m taxes on net capi- 
tal gains from IS*'' to 34'i 

For artists, the new lax plan will 
mean changes in how Ihey direct 
and report their income Tax attor- 
ney Richard Halperin, a partner in 
the New York firm of Shea & 
Gould, says artists' use of loan-out 



niinpanies— in which they are the 
sole shareholder in a corporation 
whose business is to loan out the 
arlislji' services— will be curtailed. 

Aside from ailowing artists to es- 
tablish retirement plans, loan-out 
companies have been used to defer 
Uix liability through use of a fiscal 
year that differs fniiii the calendar 
year. As an example, Halperin says 
an artist receiving a large fee for 
work could have payment made to 
his loan out company and defer the 
payout from Ihe company long 
enough Ui kick it into the next fiscal 
year, postponing tajies for a consid- 
erable period. 

Additionally, Halperin sees lower 
n'tirement payouts for artists who 
set up their own pensign plains and 
says the use of tax shelters by high- 
income artists will go by the boards. 

On Ihe plus side. Halperin says, 
Ihe reduced personal income tax 
ralies will lie a "bonanza" for some 
artists, adding that the end of shel- 
ters may be positive. 

"We've done a lot of shelter liti- 
gation," he says, "and there was a 
tendency with higher tax rates— es- 
pecially among those artists who 
were afraid of [commercially! burn- 
ing out — to foolishly invest in 
things that were not suited to their 
needs Now, you have a chance to 
accumulate a lot of money: At a 
true 27'i income tax rate, you're left 
with 73 points In some cases you're 
talking about a lot of money." 



Venue Reads Riot Act Following Melee 

Run-D.M.C. Gig Spurs Arena Policy Changes 



BY CHRIS MORRIS 



LOS ANGELES The Long Beach 
Arena near here ha^ instituted a pro- 
hibitive booking policy in the wake of 
a near not amung spectators at a 
Run-1* M C concert Aug 17 

Los Angeles gang members art- 
being blamed for a series of as- 
saults inside and outside the hall 
that left 42 people injured, reports 
say. 

The melee came two months after 
a June 1^ Ozzy Osboume-Melallica 
date at the venue, at which one man 
died m an accidental fait and threv 
others were seriously injured m ap- 
parent leaps from the Arena balco- 
ny 

In a policy statement released the 
day after the Long Beach Run- 
D.M.C. show, Arena general man- 
ager George Matsoii said the vt>nue, 
a site for major n»ck shows in the 
L A. area, will no longer book "any 
attraction whose patrons have 
caused or who have a propensity to 
create situations likely to cause in- 
jury to other patrons " 

The day after the U)ng Beach in- 
cident, a concert scheduled for that 
night at the Hollywood Palladium 
by Kun-U.M.r. and tour mates 
Whodiniand LL(>>olJ was canceled 
mutually by the group, promoter 
Avalon Attractions, and Palladium 
management 

Palladium managing director 
Dick White calls the cancellation "a 
precaution." but adds that there 
were no problems during Run- 
D M .C s previous appearance at the 
venue in September 19K5. 



Run D.M.C.'s ' Raising Hell" 
tour, named after the group's cur- 
rent hit album, has been living up to 
Its name across the country. 

Disturbances, con frtmtat ions, 
and arrests have been reported al 
lour dales in AtlanU, Pittsburgh. 
New Orleans, St. Louis, and New 
York, although arrests initially tied 
to the latter show have been charac- 
terized as exaggerated by police 
and concert promoters 1 Billboard, 
Aug. 91, 

While Michael McSweeney, public 
relations and marketing director for 
Ijong Beach's Facility Management 
Inc.. says that Run-D.M.C s 
chances of playing the venue again 
are "slim and none." he adds that 
the hall's new [mlicy should not t>e 
viewed as a condemnation of any 
particular musical genre. 

■"This statement is not a blanket 



indictment of rap or heavy metal 
acts." McSweeney says. 

"Future concert bookings will be 
the joint decision of the police, the 
fire department, and the manage- 
ment company." he says. 

A band's track record will deter- 
mine whether it will play, according 
to McSweeney: *'lf it looks like 
there's been a bad show, there's no 
way they're gonna be in here." 

Representatives of the Long 
Beach Arena appeared before the 
Long Beach City Council Aug. 19. 

In light of the incidents at the Os- 
boume and Run-D.M.C. shows, "the 
City Council is extremely concerned 
about how booking matters are han- 
dled." McSweeney says. 

Members of Run-D.M.C.. who 
never actually made it to the Long 
Beach stage, decried the violence in 
(Continued on page 77} 



Classical Chart Modified 



NEW YORK Crossover product 
is broken out separately in a re- 
vised formal of the Top Classical 
Albums chart, beginning with this 
issue (see jHige ,56). The move re- 
flects the growing importance of 
crossovers in the classical market- 
place. 

The Top Classical Albums chart, 
which runs every two weeks, now 
devotes li.5 places to "classics" and 
\!) to "crossovers." Product will 
thus compete for ranking within 



its own category. 

This is expected to provide a 
more accurate picture of the rela- 
tive sales activity of more tradi- 
tional classical albums as well as 
of their often popKiriented cross- 
over cousins. 

Classical crossover albums are 
defined as recordings of nonclassi- 
cal material Ipop. jazz, folk, etc.) 
performed by classical artists or 
recordings b.v pop or jazz artists of 
specially arranged classical music. 
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Chain Will Add 100 Stores In Expansion 

Target Takes Aim At Entertainment 



BY EARL PAIGE 



MINNEAPOLIS Thf 2:t5-8tore 
Target discount oliain plans In ag- 
gressively position home entertain- 
men! software a vital pari of its 
mix. The ehain set an all time high 
sales level of $10(1 million in such 
Koods for tisral I5»S6 

The chain also will add more than 
100 stores and enter new markets in 
the next few years. 

Revelations ahnut store growlh 
were offered here Aug. IS-lTi during 
the annual convention of Targfl's 
six ltranch supplier division. Jetco. 
Heralding expansion was George 
Jones, senior vice president of gen- 
eral merchandise at the il-year-old 
company. "We will be adding a sub- 
stantial number of new stores in the 
next few years as wc enter new 
markets and continue to increase 
our presen(v m existing markets, " 
he said. 

Target will expand dramatically 
eastward for the first time, an- 
nouncmg six units in Detroit m 
and 40 m southern Michigan in the 
next five years — taking it right into 
the home grounds of Detroil-based 
K mart, which is vying with Sears 
as America's top retail chain. 

A key element fueling the Tar- 
get/Jetco growth is video. Jelco's 
fastest growing product segment, 
at 16'?. Compact disks are aiso 
mushrooming, at . with accesso- 
ries strong at U'^ The remaining 
63*^ is combined in LPs. cassettes. 



and singles. 

Target now generates more than 
40^: of parent firm Ilayton Hudson's 

H billion annual sales, even though 
Target optrales in just 22 slates 
Revenues for the Target stores in- 
creased H i and operation profits 
IK^- in fiscal providing an opti- 
mistic note for I'ayton Hudson, 
which just reported disappointing 
earnings for the first half of I98B. 

Adding to the sales optimism is 
the vigor of both vt-ndor reps and 
Target staff in tin* wake of recent 
organizational changes for Jetco, a 
division formed nearly four years 
ago. 

Jones was one of two new Target 
executives with long corjwrate ex- 
perience meeting vendors at the 
convenlH>n for the first time Jones 
assumed his post, which includes 
supervision of Jetco, m February 
Bill Veeneman moved over from 
Target to become Jetco's director of 
marketing and operations just pnfir 
to the convention Veeneman re- 
places John Farr. who left to form 
his own marketing firm (Billbt^ard, 
Aug. 9». 

The move to bnng a Target staff- 
er over to Jetco is descnbed as posi- 
tive by Veeneman "People inside 
Jetco feel it's recognition for them. 
Also, it means [leople in Jetco can 
aspire to more opportunities 
throughout the corporation." 

In his new post. Veeneman re- 
ports to Robert Ulrich. president of 
Target. Veeneman has ser\'ed flay- 



tnii Hudhun III a wide niiige of ca 
pacities. He joined the firm in May 
V.iV.i as manager of area research 
and planning In June IWl. he was 
named diret tor uf marketing and re 
search for the Dayton Hudson de- 
partment stores. He returned to 
corporate m May iyH4 to head up 
new business development 

Reporting to Weneman are Trd 
lientz, new national sales manager 
and former Northeni regional sales 
manager, and Doug Harvey, man- 
ager of purchasing 

Harvey, who came aboard seven 
months ago, worked briefly with 
California-based Wherehouse En- 
tertainment and, like much of the 
Jetco staff, IS a veteran of Pickwick 
Distributors. 

Buoying the spirit of Jetco per- 
sonnel IS the attention their conven- 
tion receives from top-Ievol Target 
fteople. This year, Bruce Allbright, 
Target chairman and chief execu- 
tive (»fficer. headed the corporate 
contingent He accepted a retailer- 
of the-year award from Karl/Lon- 
mar. marking sales for the past nine 
m<inths of $1 2 million worth of 
'■Jane Konda'.'^ New Workout " 

All the major prerecorded audio 
vendors were among those making 
presentations. Some brought large 
groups, like WEA. which had 12 rep- 
resentatives The act the Outfield 
also attended a business session as 
part of CKS' presentation 

A team atmosphere permeated 
(Continued on page 77} 



Five Elected To VSDA National Board 

Trade Group Uses Mail Ballot For First Time 



NKW YORK Two newcomers are 
amon^ the five members elected to 
the Video Software Dealers Assn "s 
20-seat board of directors in the 
trade irroup s first-ever election by 
mail ballot (Billboard. March II 

Complete guide to 
VSDA chapters 
. . . see page 42 

First time \*SI/A iiudnl niemi>ers 
arc Jim Salxer, owner «if Salter's 
Video Crossroads in Ventura, Calif., 
and Brad Burnside, president of 
Chicago's two-store Video Adven- 
ture 

Arthur Morowitz, founder and 
president of the 15-store Video 
Shack chain here and the current 
national vice president of the trade 
group, was re-elected to the board 
Through VSDA's typical order of 
succession, he likely will hee^ime the 
group's new president when offi- 
cers are elected Wednesday (27| at 
the organization's annual conven 
tion in Las Vegas. 

Also returning are incumbent 
Frank Bamako, former two-time 
national president, and Joan Wei- 
senberger. who served as an alter 
nate on last year's board. Bamako 
is president of seven-store The Vid- 
eo Place based in the Washington 
suburb of Herndon. Va ; Weisen- 
bergerowns In Home Video, a two- 
store operation based in Riverside. 
Calif. 

Four of the five members an* 



elected to three year terms Burn- 
side has a two year term. 

Votes were tabulated by the ac- 
counting firm Laventhoi & Hor 
wath Previous elections were con- 
ducted at VSDA's annual conven- 
tion, 

Although Morowitz was a 
founder and charter member of the 
trade group and keynoted its first 
convention five years ago. his re- 
election came as something of a sur- 
prise to some industrv' obser\'ers 

Despite his long-standing involve- 
ment with VSDA. some insiders 
wondered if his affiliation with tlie 
supplier side of the industry — his 



enterprises inc]u<le the eight-branch 
Metro Distribution and A&H 
Sales — would alienate the many 
smaller dealers in the trade group. 
However, now that he has gained 
another term, he is considered high- 
ly likely to replace John Pough as 
president. 

Less clear is the race for the vice 
presidency Board members Jack 
Messer. of The Video Store in Cin- 
cinnati; Dave Ballstadt. of Adven 
tures In Video in Minneapolis; and 
Iwartl secretary Jim George, of San 
Francisco Home Video, are said to 
he actively seeking the office, 



RCA/Ariola, Jive Pact 



NEW YORK RCA/Ariola, con 
firming widespread speculation, 
has iiik<'d a broail lirensmg agret^ 
ment with C K.'s Jive Rec(»rds 

Under the terms of the agree- 
ment, as reported by Elliot CM)ld- 
man. RCA/Ariola president and 
CEO, and Jive chief Clive Cald*'r. 
RCA/Ariola will market Jive prod 
uct in the II S , Canada. Latin 
America, and [wirts tif Eunijw 

Although the deal ends Jive's 
aHsoriation with Ansta Records, 
two key UIm'I arts, Billy Ocean and 
W'h<Mlini. continue to be marketed 
by Arista in the D.S. Prr>duct by 
both acts continues t" flow 
through RCA/Arioia/A&M/Aris- 
ta Distribution. 



In Kurofw. the dei*I gives RCA/ 
Anola licensing rights in France 
and Spam, while Jive continues in 
dividual agreements in other mar 
kets. 

Jive is a unit of U.K.'k Zomba 
(iroup of companies, which is also 
involved in music publishing, man 
agemenl. studios, video, book pub- 
lishing, and other ventures 

Besides Ocean and Whodini, 
Jive's current roster includes Jon- 
athan Butler. Samantha Fox, Pre- 
cious W^ilson, Rubv Turner, A 
Flm k Of Seagulls. Millie Jackson, 
Vanessa Bell Armstrong, Mama's 
Boys, and the Real Things 

IKV I.U HT.MAN 



Inaugurating New Technology Geofge Curne lefi vice president ol Sony 
Professional Audio and Ed 3lank©nbeckier. center, chairman ol Seeburg Corp . 
chat with artist George Benson, who hosted the recent otficial press introduction 
of Seeburg s compact disk jukebox. LascfMusic. m New York 



jH>ecutive I'urntable 

RECORD COMPANKS. RCA'Anola names Michael Emmerson president of its 
Red Seal laltel in New York He was president of London Artists, an interna- 
tional artist management firm (See Keeping Score, page 56} 

Jeffrey M. Sydney is appointed senior vkv president and general manager, 
West Coast, for BilyCram Records in lx)s Angeles He was \'ice president of 
music and business alfairs for Universal Studios. Also, Jack lacchei is ele\'at- 
ed Ut branch manager. New York/Philadelphia. He was a salesman in the Phil- 
adelphia branch. 

Gene Wooley is promoted to the newly created post of vice president of 




EWMCRSON 



WOOlEV 



recording and quality assurance for MCA Records in Uis Angeles. He was 
director of the division. Wall Wilson us named director of marketing for the 
label's N;ishville djvisjon. based in LA. He was upped from regwnaJ field sales , 
manager in Dallas 

Eddie (lilreath joins GefTen Records as head of its sales departmenL He 

was vice president of sales for Elektra/Asylum 

Tony Smith is elevated to national singles promotion director for EMI 
America Records m Los Angeles, succeeding Don Wasley, who recently re- 
signed. Smith was upped from national album promotion director. Replacing 
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him B John Hey. who was promoted from regional AOR promotion manager. 

Southwest region. 

Andy Allen joms Island Records in New York as director of national album 
pntniutinn He was with R(!'A Records as manager of the same area. 

Ansla Keconls in New York names Nic ki Sineni to :issociatc regional mar- 
keting director .She was the laliel's liH-al marketing manager in Dallas, where 
she will remain Kay MrKeown ls promoUni to director of .i^r adminijitration, 
West r<«ast She was associate director of that area for the tiliel 

(■hry.salis Records promotes Kathee Klynn to manager of West Cua-st pub- 
licity in Los .Angeles. She was marketing coordinator 

Ann Litin becomes national single.'sales marwger for Elektra/Asylum 
Records in New York. She wis working in si'veril departmenL-! for the I'aliel. 

Rhino Records in Santa Monica makes tlie following apiuiinlmenLs: Ken Sa- 
nano. national diaMTlor of marketing. Hob l ahill. national ilirector of sales; 
Dave Darus. iLssmate ilirector of sales and marketing: and Stan Rerkcr. as- 
sociate dmH'tnr of prvss ami piiliticity. 

RETAIllNG''DI$TRieUTiail. WLA makes the following appointments; Peter 
Knitch. regiimal video product manager. Chicago ami Cleveland branches; 
Brian Harden, sales representative. Kansas City; Mike Mullelt, sales n-pre^ 
senlative, Omaha, .ind Joani l^iwry. buyer. Chicago and Cleveland bniiu hes | 
Timothy Olphir joins Ihe advertising ileiuirtmi nt of Record W..rl.| as 

(Ciiiiliniird oil III:,,, i;/;) 



8 




• •.Wptild Superman have been as UPLIFTING 
without John Wi 1 1 i ams' musi c? Would E.T. 
have been so EXTRA special"^ One thing's 
for sure, "Stompin' at the Savoy" has 
never swung like this before. "Swing, 
Swing, Swing" (Philips), is the latest 
album -from John Williams and The Boston 
Pops. And it's Swung, Swung, Swung 
into BOTH the classical AND pop charts. 



PolyGram We give our artists the world, 




U.K. Trade Terms Rile Retailers 

Major iMbels Cut Return Allowances 



BY NICK R 08 ERTSHA W __ 

LONDON New traciiiin l^Tins in 
troduced this summtT bv major la- 
bels. amonK them CBS. KMI. Fftly 
Gram, and, most recently, RCA/ 
Ariola, have provoked fierce pro- 
tests from some sections of the 
U.K. retail business. 

HiKh Street chains HMV. Our 
Price, and Virgin have reportedly 
banned some sales representatives 
from their stores. 

CBS was first to move, with re- 
vised terms — which went into effect 
July I — that it rlaimiHi would l»viie- 
fil dealers and stimulate dfmunil 
for music The W"* return all<iwance 
for LPs and cassettes was elimmat- 
ed. and what CBS called the "archa- 
ic" 2.5^' cash-settlemtnt discount 
was abolished in favor of 30-day net 
payment. 



In an effort to compensate for the 
at'lions, dealer prices for its three 
main {Kip album categories were r»»- 
duci'd by alniut Wf' 

PolyiJram was next to r»'mov«' 
cash-aettk'ment discounLs. and it re- 
duced the dealer cost of full-price 
LPs and tapes by '.V'- The t>'T. re- 
turns allowance was retained but is 
nitw calculated separately for sin- 
gles and albums 

EMI subsequently announced 
that it to(> would abolish settlement 
discounts effective Aug 1 and 
would reduce the returns allowance 
to 2. 5" of total purchases Dealer 
price of LPs, cassettes, and singles 
would be reduced by an average of 
5%. 

RCA/Ariola has also introduced 
revised trading terms, set to go into 
effect Sept. \. Cash-settlement 
terms are lo be met monthly, and 



dealer price of full-price product 
will fall by about Rut instead of 
reducing returns allowances, the 
company has increased iLs pnvilege 
returns scheme from 5'> to 6'/' on all 
singles, new-release LPs, and spe- 
cial promotions. 

Says RCA/Ariola sales director 
Dave Harmer: "On most volatile 
lines, dealers need the privilege 
scheme to have the confidence to 
stock new product in depth. ' 

Dealer reaction to these changes 
has been mixed, at best. Some rec- 
ord companies report letters of sup- 
(Contmued on pagr 90) 



MCA Makes Tape anil Vinyl 
Quality A Higher Priority 



BY JIM McCULLAUGH 



LOS ANCELES MCA Records has 
embarked on an ambitious cam- 
paign to s^ignificantly upgrade the 
technical quality of albums and 
cassettes This endeavor was re- 
cently punctuated by the creation of 
a vice-president slot for recording 
and quality assurance. 

"This is a priority that comes 
from the top, Irving Azoff and My- 
ron Roth," says (iene Wooley, who 
has been directing recording and 
quality assurance for MCA for the 
past two years at the label's MCA/ 
Whitney recording/mastering com- 
plex in nearby Glendale Prior to 
this position, he was a Capitol 
Records staff engineer The com- 
mitment to upgrading began soon 
after Wooley's amval at the label. 
Wooley confirms that it was a time 
when the label did not enjoy the 
t>est ca.s5ette or vinyl reputation 

"It's time 111 let people know 
what's going on, particularly since 
we have a large saturation of prod- 
uct out there now. and the indepen- 
dent feedback from the professional 
recording community here has been 



praiseworthy In addition to MCA 
product. I RS , for example, was 
concerned about quabty and we are 
giving them that quality." 

MCA manufactures cassettes and 
presses records at its Gloversville, 
N Y , facility, and also presses 
records at its Pickneyville, 111., facil- 
ity, which IS also a distnbution and 
compact disk packaging center 

MCA uses outside vendors for CD 
manufacture and ik not building a 
CD plant- However, lo widen the 
scope of the MCA/Whitney facili- 
ties, a CD computer will be acquired 
from The Record Group for the pur 
pose of monitoring CD masters 
MCA plans to do its own CD master- 
ing in the future 

"That way we will have posses- 
sion of the CD master at all times, 
can check it against the master tape 
it was duped from, and check the 
finished product against that Now 
I have to get three CD masters from 
three plants to ensure thetr integri- 
ty," says Wooley 

In its campaign lo upgrade the 
quality its product, MCA gave cas- 
settes top priority 

(Continued on page 90) 



Wal-Mart Picket Set For October 

MIA Opposes Censorship 



NEW YORK Music In Action 
(MIA^ a new industry organization 
to fight censorship in popular mu 
sic. is planning a protest as its first 
action at a yet-unannounced Wal- 
Mart location in mid-October The 
Wiil-Mart chain re<*ently banned '.i2 
rock magazines and a nutnber of 
records from its stores 

MIA IS also planning to target po 
blical candidates "who oppose musi 
cal freedom" and work actively 
against their election A representa- 
tive of the association says MIA will 
be coordinating its activities with 
other pro- free-speech groups, in- 
cluding the new Amerk^ans for Con- 
stitutional Freedom. 

Members of MIA include artists, 
publishers, managers, record com- 
pany personnel, and music fans 



Charter members are Alan llriib- 
man. founding partner of Grubmun, 
Indursky. and Schindler. Miles 
Cwpeland of I R S Records; Danny 
Goldberg of Gold Mountain Re- 
cords; Steve Leber of Contempo- 
rar\' Communications. Charlie Ken 
4iali of WNEW KM. Mike Shaleii of 
the SlreetPuise (Iroup, Mike Sig 
man of the L.A Weekly. Virginia 
Lohle. president of the StarKle pho^ 
to agency; Charley F'revost of 
Chrysalis Rec<»rds. and rec<»rding 
artists Sheena Easton, Ted Nugent, 
and .John Waite. 

MIA's steering committee con- 
sists of David Krehs of Contempo- 
rary Communications; Bob 
Guccione Jr , publisher of Spin mag- 
azine; and puiilicist HowanI Bloom 




Manager's Milestone. Personal manage' Michael Lippman. right, celebtates 
his 40ih birthday with Norm Palliz. letl, and Mary Turner, both with Westwood 
One. and RCA Records' Bob Buziak Among the other notables who lutnod ool 
lor the Beverly Hills. Calil . bash were Melissa Manchester. Don Henley. Bemie 
Taupin. Barry Manilow. and Brian Setzer 




by Paul Grein 

Steve WINWOOD lands his 
first No. 1 pop hit this week with 
"Higher Love. " The break- 
through comes 20 years and six 
months after he first cracked the 
Hot 100 with the Spencer Davis 
Group's "Keep On Running " 
Only two acts have had longer 
gaps between their first chart ap- 
pearances and their first No, 1 
hits: Tina Turner (2-1 years) and 
Robert John (20 years and 11 
months). 

Winwood IS managed by Kun 
Weisncr, who also manages the 
act at No 2 this week. Banana- 
rama The act at No 'A — Madon* 
na — is signed to Weisner/Ile- 
Mann Entertainment, but her 
principal manager is Freddy Dc- 
Mann. As we pointed out last 
week, DeMann also manages Pe- 
ter Cetera 

This means that between them 
Weisner and DeMann manage the 
acts responsible for the la.st three 
No, 1 singles That string could 
easily extend to four straight No, 
1 hits if Bananarama's "Venus" 
is the next No 1 Not bad for 
managers who were dropped 
three years ago by Michael Jark* 
H«n. then the hottest act in the 
world 

Winwood's hit is the fourth con 
secutive No. 1 single on a Warner 
Bros custom label The Islan*) re- 
cording follows Ppler Gahriel'H 
"Sledgehammer" on (ieffen, Ce- 
tera's "Glory Of Love" on Kull 
Moon, and Madonna's "Papa 
Don't Preach" on Sire. The two 
No 1 hits before "Sledgeham 
mer" were also WEA releases; 
Simply Red'H "Holding Back The 
Years" on Elektra and (■enesis* 
"Invisible Touch ' on Atlantic 

We'll close with an <)bservation 
by Paul Ix>ckwo(Kl of Madagascar 
Mu»iir Management in New York 
Lockwood notes that 'Higher 
Love" is the second No 1 single 
in less than four months on which 
Chaka Khan has played a key 
supporting rolf Khan, whtp sings 
backup vocals on "Higher Love." 
provided the vocal arrangement 



on Robert Palmer's "Addicted To 
Love ' 

Concludes Lockwood: "It's 
time this extremely talented vo- 
calist got her own No 1 hit." 

Lionel RICHIE this week be- 
comes the first act to amass nine 
top five pop hits in the *80s. He ac- 
complishes the feat as "Dancing 
On The Ceiling" edges up one 
notch to No. 'y. Air Supply and 
Madonna have each earned eight 
lop five pop hits so far in this de 

Winwood is No. 1 
20 years after 
chart debut 

cade. 

Richie's "Dancing On The Ceil- 
ing" album debuts at No. 21 on 
the Top Pop Albums chart That's 
SIX nolch**.s lower than the No. 1.5 
debut of his previous album. 
"Can't Slow Down " The likely 
reason: The current hit doesn't 
seem lo be as stronfc as "All 
Nithl Lon(j. " the lead-off single 
from the last album, which hit 
No. 1 the week Ihe album debut- 
ed 

Hot 100 KAIT.S The Beatles' 

"Twist And Shout" returns to the 
lop 40 this week. 'Z'Z years and 
three months after droppinjr out 
The record — revived by iLs inclu- 
sion in the hit film "Kerris 
Kueller'.i I>ay Off— (leaked at No 
2 Ihe first time around and is now 
bulleleil at No 39 

Carl Anderson & (Joria l.ar- 
inu'K "Kriends .And Lovers" 
jumps to No fi this week, joining 
a select group of top HI hits that 
owe their success to exposure on 
TV soap operas The song, fea- 
tured on NBC-TV s "Davs Of Our 
Lives." follows Herb .Alperl's 
"Rise," Patti AuHtin & jBme.H In* 
Kram'N "Baby. Come To Me." and 
Christopher Crosii' "Think Of 
Uiiira." all featured on ABC-TV's 



"General Hospital" 
Michael McDonald's "Sweet 

Freedom" jumps to No. 7. two 
months after his duel with Patti 
LaBelle. "On My Own. " reached 
No 1 This marks the first time 
.McDonald has ever had two top 
10 hiLs in the same year "Sweet 
Freedom" is the ninth top 10 pop 
hit for writer Rod Tempcrton. fol- 
lowing Heatwave's "Boogie 
Nights " and " The Groove Line," 
George Benson's "Give Me The 
Night, " the Brothers Johnson'i 
""Stomp!."' Austin & Ingram's 
" Baby. Come To Me," and three 
hits bv Michael Jackson: "Rock 
With You," "Off The Wall." and 
"Thnller" 

.And Huey Lewis & the News' 
"Stuck With You'" jumps to No. 9, 
making this the fifth consecutive 
year that the group has earned at 
least one top 10 hit. Only two olh 
er acts have established this con- 
sistency for the last five years: 
Lionel Richie and John Cougar 
Mcllencamp. 



IK GET LETTERS James A. 
Geoghan of Manhasset, N Y., 
notes that when Madonna 
reached No 1 on the Hot 100 Sin- 
gles and Top Pop Albums charts 
simultaneously for the first time 
two weeks ago. she was celebrat- 
ing her 27th birthday. That is not 
a bad present Geoghan also 
points out that all four of Madon- 
na's No. 1 pop hits have had 
three-word titles: "Like A Vir- 
gin."" "Crazy For You,"" " Live To 
Tell,"' and " Papa Don't Preach." 
Her only three-word title to fall 
short of No. 1 was "Dress You 
Up," which (leaked at No. 5. Con- 
cludes Geoghan: ""If Madonna is 
superstitious, the best bets from 
her new album to be her next sin- 
gle would be 'Open Your Heart." 
"La Isia Bonita,' and 'Where's The 
Parly ■ " 

Ronn Trice of Washington. 
D C , notes that four No. 1 black 
hits so far this year have posed 
questions in their titles: Whitney 
Houston's " How Will I Know," 
Janet Jackson's "What Have You 
Done For Me Lately. " El De- 
Barge** '"Who"s Johnny." and 
Anita Baker's " Do You Get 
Enough Love."" Where are an- 
swer records when we need 
them? 
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BON JOVI ROCKS 

Bon Jovi rocks it all the way on their powerhouse album, 
"Slippery When WetP Don't let it slip through your fingers! 
Featuring the hit single "You Give Love A Bad Name." 

PRODUCED BY BRUCE FAIRBAIRN MANAGEMENT DOC McGHEE FOR McGHEE ENTERTAINMENT INC 
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FEATURING 

TEN NEW SONGS INCLUDING 
THE FIRST SINGLE 
"I'LL BE OVER YOU." 

ON COLUMBIA RECORDS, 
CASSETTES AND 
COMPACT DISCS. -Tt 



TOTO. 

"FAHRENHEIT" 

THE ULTIMATE 
MEASURE OF 

PASSION & 
PLEASURE. 
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Is Porn The Only Issue? 

FIGHTING THE CLIMATE OF CENSORSHIP 



Thr following m rxt t rpfi il from an 
intemt w romiurhti HiU 
board's Chns Moms with Chnstir 
Hefner of Ha ^ bo if Kntrrprtses, 
keynote speaker at this year's \'td 
eo Softufin- Dealers Assn eonven- 
twn in Lan Vegas. 

Q: What ih your reaction lo the re- 
port from the AUorney (Ifn^-mlN 
CummiHHion on FornoKniphv? 
A: I think that tht> lasting impact of 
the rojmrt. potentially, that has got 
to affect a Kfoup like VSl>A. is not 
really what is in the rei»ort iLself as 
much as what it does for the envi 
ronment in which everyone does 
husineRH. Because they are ulti- 
mately on the line, if retailers inter- 
pret the re(K»rt as a leKilimization of 
extreme preKsure jrroups" right to 
dictate their merchandising mix, 
then it won't matter what the major- 
ity of consumers want in terms of 
choice. We will have self-censor- 
ship. 

If, on the other hand, merchandis- 
ers, be they bookstores, magazine 
distributors, video distributors, rec- 
ord stores, etc.. retain a general 
sense of the community being de- 
fined by what is marketable in their 
stores, then I think we will weather 
this short-term issue. 

The issue is being used for politi- 
cal purposes by this administration 
They have a constituency that has a 
ver>' repressive agenda on a num- 
ber of issues, and most of them, 
from abortion to school prayer, 
have not gotten anywhere in the 
courts or the legislature because 
they don't reflect people's attitudes 

Q: So, in other words, a major re- 
sponsibility for combatinjc these 
forces lies with the video dealer. 

A; Retailers, titfcause they are the 
ultimate funnel, can really deter- 
mine whether or not we're going lo 
preser\*e the freedom of choice that 
has i>een the hallmark of a free-mar- 
ket society and a hallmark that con- 
servatives especially ought to be 
supportive of After all, conserva- 
tives keep talking about getting the 
government out of business. 

Q: Do you see the current focus on 
Mo-calfed pornography expfodinK 
out beyond attacks on magazines 
such as Flavboy and the adult vid- 



eo induNtry? 

A I think that editorial writers 
across the country quickly recog 
nized that this was not an issue that 
was Playboy, nor an issue that was 
simply nudity or sexuality This tru- 
ly w;i« an issue of contnwersy, an<l 
that if we were going to allow 
groups <if |>eople lo suppress some 
thing they find unpleasantly contn) 
versial, that label of controversy 
could be applied to so much else of 
what's out there. 

I think that further evidence of 
how broad that could l>ecome is the 
literatur*' "f thf groups themselves 



sexuality And the pefiple who are 
literal interjireters of the Bible have 
not changfd their views along with 
the rest of us since World War 11 

So forget the adult video busi- 
ness How do you Lhink that group 
of (M'ople feels atmut "About Last 
Night" or "!»'/-. Weeks ' or "Body 
Ht-at" or a Hichard Pryor film? Or 
any film that has altitudes or behav- 
ior that they feel God did not bless? 

So you certainly can see that a 
vulnerable target in all this is Che 
adult industry, but I think that in 
many ways the more vulnerable tar 
g»-t 1^ rhi* more mainstrnam indus 




'Major responsibility 
for combating these 
forces lies with 
the video dealer* 



Christie Hefner is presidevi ofPlaybon 
Enterprises. 



Have you ever seen a copy of the 
journal of the Natiimal Federation 
of Decency, which is sort of the 
leader of the picketing? The way 
they do business is to get their 
members to send letters to the 
homes of the heads of companies 
who are either advertisers or retail- 
ers of the products they disapprove 
of 

I'm not exaggerating when I tell 
you that on their targeted list is ev- 
erything from "Golden (Jirls," be- 
cause It treats as acceptable sex 
outside of marriage, to "Hill Street 
Blues." to "Night C«urt." to Play- 
boy, to Sports lllustrjted's bathing 
suit issue, to Harper's Bazaar 
The re is very little that is left, let me 
tell you! 

So, 1 do think it's very clearly a 
broader issue Also, those of us who 
are not so concerned about what our 
neighbors read and see sometimes 
forget how much our own attitu<ies 
as a society have relaxed with re- 
gard to language and nudity and 



tries And that's really what we saw 
at Playboy. 

It's fine for the rhetonc to say, 
"What we're really after is the most 
explicit matenal, the violent, explic- 
it material, " but in reality most of 
that material — magazine or video- 
is sold in out-of-the-way stores 
which are adults-only establish- 
ments. And those establishments 
don't care if there's somebody pick- 
eting their store. In fact, they prob- 
ably like It. 

The kinds of material that is sold 
in convenience stores and drug- 
stores, which is the more main- 
stream material, is the kind of mate- 
rial that gets penalized, because 
those are the stores that are fright 
ened of the letters and the pickct- 
ers 

Q: What do you see as the possible 
consequences of acquiescence to 
pressure f^iiups on the pari of vid- 
eo retailers? 

.\ If you accede to prohibitionists 



the right to dictate your merchan- 
dising iiolicy, they're not likely lo go 
away the first time you give in. 
(Juite the contrary They're going to 
say, "We have leverage here," and 
they're going to lie back with their 
next list of material, whether it's 
music magazines or whatever. 

({: What would you see as an airen- 
da on the part of those who might 
be faced with actual law enforce- 
ment action? 

A There are organizations, from 
the Media Coalition lo the American 
Civil Liberties Union, that provide, 
on a local level, tracking of law en- 
forcement and of legislators in 
these areas 

What often happens, from what 
I've seen over the years, is that re- 
tailers are threatened with actions 
that can'l be really followed 
through on, but the threat has the 
same effect: "If you don't stop sell- 
ing such and such, we'll prosecute 
you, " and in fact what they would 
prosecute them for is not obscene 
material But the retailer says, 
"Gee. it's not worth the hassle. I 
have to live in this community." 

So one of the things that has to 
happen is that retailers have to be- 
come participants in those legal or- 
ganizations that monitor and can 
provide support for them so that 
they have somebody they can phone 
and say, "I had a sheriff come in 
here and say such and such. Is that 
really true? Can I be arrested for 
this'" And so that somebody can 
say, "No, that isn't ti^e, and here's 
what your rights are " 

Secondly, I think a lot of what has 
to happen is public education, allow- 
ing the real majority that's out 
there to speak its mind. I think that 
customer sur\'eys can be very use- 
ful in that regard. 

The Lawsons chain, which is a 
magazine retailer, was under abso- 
lutely comparable pressure to the 7- 
11 stores in the height of all this 
brouhaha. Where the 7-11 people re- 
acted, I think, prematurely, the 
Lawsons people said, "Okay, we've 
gotten these letters and these pro- 
tests, but we've also been selling a 
lot of copies of Playboy and Pent- 
house. It seems to us that maybe 
our customers don't mind them be- 
(Conttnued on page Si) 



Letters to the Editor 



BONUS nUCKS ON CD 

It wa.s disturbing to read about the 
CBS/Bob Sherwood deciskin to stop 
including innus tracks on new com- 
pact <lisk releases (Inside Track, July 
2H) This was done, presumably, be- 
cause LP buyers feel they are get- 
ting tlie short end Ha 

What Mr. .Sherwood seems to have 
forgotten is that the l^I) buyer pays 
anywhere from I6-$10 more and of 
ten has to wait four to six weeks 
tonger for receipt of purcha-ses Be- 
sides, one of the reasons the CD is so 
desirable is its extra playing time 

If anyone lh shortchangetj it i.s the 
CD cusl/imer, who gels only 30 min- 
utes out of the 70-plus minutes of 
real time possible. 

A jNtssible solution lo the pnibtem 



may be to relea.se the extended CDs 
first and then put out a 10<ut " high- 
lights" album four or five weeks lat- 
er at a discounted price of $7 or $8 
Michael A Focarile 
Bronx. N Y 

DUMPINB FREELOtDEK 

Ijt'l's II' >i have liny more H sides. And 
one-sidi-d i^ts shouki have to sell one 
million copies before the song ap- 
pears on LPs, also one-sided The LP 
woukl then hold five or six cuts, all 
millkHi-sellers, a bargain for consum- 
ers. 

Under such a system, B-side "para- 
site" songs would not be able to pnif- 
It from the sales of the hit song. The 
undeserx-ing would n<> longer be able 
Ut freeload 



Le Roy De Gregory. Manager 
Hob & Nob Music Publishers 
New York 

oflucs m iLirrtMCT 

I itgrt-e with .Sheila [>a\'is when she 
st;ites that we are a "nation one-third 
functionally illiterate" (Commentary, 
.Inly '21)) 

I feel that one of the rvasons, if not 
ihe main reason, is the wkiespread 
use of drugs This ls especially true 
of Ihe sn-called soft drugs, since 
iiuiny consider them harmless, tend- 
ing to justify their use even more. 

Drug u-se in junior and senior high 
schiHils, and even in grade schools, 
lias reiiched epidemic proportions No 
learning can occur if our kids are 
sl4-,'pwatking thniiigh their courses 



We have a very powerful soapbox 
in the entertainment industry. And 
opinion leaders have a responsibility 
lo make drug-taking uncool It we 
don't, we will have lo accept a good 
part of the blame for an illiterate soci- 
ety. 

Neal Fox, President 
Foxalol Music 
San Diego 



Articles and letters appearing on 
this page sene as a forum for Ihe 
expression of news of general in- 
terest. Contributions should be 
submitted to Is Horowitz, Com- 
mentary Editor, Billboard, l.ilS 
Brooduni,. ,\,;r York. .V. 1' lOOJS 
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WMMS PD Leaves For Consultancy 

Gorman With Market Leader 13 Years 



BY KIM FREEMAN 



NEW YORK "I'm nol conlenl lo 
become Ih** custmlian <)f a success- 
ful sUitiiin." .says .Idhri Gormun In 
the wak*' of his bold resit^natioii 
from thf operations manager/pro- 
gram director post at WMMS Cleve- 
land, which comes after 13 years 
with the markifl-leading, rock-ori- 
ented top 10 station 

(jorinan and WMMS assistant 
program director/evening man 
Denny Sanders turned in their res 
ignations Aug. 15 Gorman will now 
devote his efforts full time to his 
Gorman Media consultancy here, 
which Sanders is joining The Iwu 
have worked together for most of 
the last 17 years. 

"We knew this was in the wind 
for quite some time." sa.vs Mairite 
vice president of programmmg Jim 
Wood. Several WMMS in-house pro- 
motions were maile hve weeks ago 
(Billboard. July 19) In preparation 
for Gorman's probable exit, Wimh) 
says. Music and creative services di- 
rector/afternoon man Kid Leo will 
serve as interim PI* Wood says Leo 
is a strong candidate for a perma- 
nent post, although I^eo's afternoon 
drive commitment may sUtnd in the 
way. 

"It's a tremendous credit to John 
that, to the listeners' ears, there will 
be no indication that John is gone," 
says Wo4hI, "There are so many peo- 
ple who've been here for so long 
that the station just hums right 
along." 

"We've accomplished even,' goal 
we'd set out to do WMMS has won 
just about every award except the 



Pulit7.er Prize, ' says Gorman. Si 
multaneously with his WMMS du- 
ties. Gorman has been running his 
consult;incy for a year and a half. 
His clit'iits include KWK Si. Uiuis 
and WPHIJ Butfalo. N Y. 

"I've had chances to expand it, 
but that's been prevented because 
of the time demands at WMMS." he 

'We accomplished 
everything we 
set out to do' 



says. (lil Rosfuwald, executive vice 
presiileiil and radio division presi 
denl of W.MMS parent Malnto Com- 
munications "was not overjoyed 
with my consukinjf since \ started 
my own firm." says (jorman, "But 
he never pushed me to have it or not 
have it." 

(iorman says he asked Mairite for 
a group programming position, 
"but I never got a definite answer 
And there just came a time when I 
couldn't wall any lonirer." 

Gorman was consulting for Mal- 
rite's KSKR Houston, and both he 
an<l Wool! say a future consulting 
alliance l>etween (lOrman Media and 
Mairite— most likely with KSRR 
and WMMS — is almost a foregone 
conclusion 

On the liming of his resignation. 
Gorman says he's been "agonizing" 
over it for a year hut was pushed in 
the la-st three months by the "num- 
ber of [consulting] opportunities 
that pre.sented them.selves " 

In the past month, there have 



...newslina.. 

PAUL FIDOICK joins Heritage Communications as radio division president 
as the Des Moines company prepares for its acquisition of six stations 
from Rollins Communications. Fiddick was president of Multimedia's 
radio division for four years. 

MDT DENEMRX is promoted lo director of programming for NBC Radio 
Kntertainnient and the Source He rejilaces Frank Cody, who left two 
weeks ago to program KMKT Ixis Angeles Denemark joined NBC in 
February 1980, and, most recently, was manager of program adminis- 
tration for NBC Radio Entertainment. Prior to joining NKC. Itene 
mark held an affiliate relations post with L)IH Broadcasting and wa.s 
PIl at WVBR-FM Ithaca. N.Y 

TMNSTM RADIO NETWOIMS creates a new division. Transtar Special Tro- 
gramnimg Heading up the ilivision is Mike Harvey, a three-year Tran- 
star veteran who hosts the network's "Super Gold" show With the ex- 
pansion, longtime bniadca.st veteran Gary Taylor joins as senior vice 
president and general manager of TraiisUir Kadui Formats. 

KBIO/KWK St. liouis will ha sold by Robinson Broadcasting t*i Chase 
Broadcasting for $t> !l million, |>ending Ft'C approval ('lia.se adds the 
classic hits/top 40 comlHi to it-s rosier of WTIC AM FM Hartford and 
WSTC/WSYR Stamford, Conn. H.B. URue Brokers hamlled the deal 

CHRISTOPHER CONWAT is named president and general manager of Gan 
nett s oldies.'top -10 combo KSfiO-AM-FM San Diego Conway was GM 
of KSDO FM from October IWKS to .luiie I!tK4. then ran his own adver- 
tising and promotion firm in St. Louis He returns to San Diego to re- 
place Jim Pnce, who joined KYXY San fliego three weeks ago. 

6ART litlSS joins Metroplex Communications to serv** as president/gen- 
eral manager of its soon-to-be-acf|Uired WKIX/VVYLT Raleigh/Dur- 
ham, N C He was general sales manager of WHBO/WNLT Tampa 



been rumors that Mairite would sell 
WMMS. which corporate officials 
adamantly deny "I don't know 
what to make of those rumors my 
self " Gorman says. "But that had 
nothing to do with my decision. It's 
pure coincidence," 

Gorman says he and Sanilers do 
not expect to take on any additional 
clients for two to three weeks. The 
company's maximum rosier will be 
rj-l.') clients "I don't want to pick 
up stjilions like a K-mart or a Mc- 
Donald's. I'd rather think of us as a 
Neiman Marcus" 

As for formats, Gorman says, "I 
don't think we are limited to ADR or 
CHR I do have an alTection for the 
[album rock/lop W\ hybrid we're 
doing in Cleveland and Buffalo — 
sort of an adult CHR " 

Reminiscing about his tenure 
with WMMS. Gorman says, "When 
I came here in July llWl, Iienny and 
I looked at the most recent ratings. 
If you tipped it upside down, 
WMMS was on top" WMMS was 
one of the early progressive FM sta- 
tions, (iorman says his theory, then 
and now. is "if you create active ra- 
dio, you'll get active llsleners." 

"Denny am! I were lucky enough 
lo experience incredibly creative ra- 
dio in Boston— where we grew up — 
during the -OOs and 'fills. Back then. 
It was WMEX an<l WBZ battling it 
out " 

Sanders joined WMM.S in 11*71. 
When (jorman arrived in 1973, the 
two went about altering WMMS' 
then-progressive FM approach 
"We knew we should be playing a 
wide variety of songs, and we were 
unusual in the '7l>s m that we were 
jilaying a lot of black and oldies rec- 
ords, plus some |)op when it ht in, 
i.e , Billy Swan's 'I Can Help' and 
the Islcy Brothers' 'Hanest Of The 
World' and That Lady.' We've al- 
ways been avidly against the term 
'narniwcasting.' It's another word 
for limiting " 

By mid-1975, (jorman says, 
WMMS "was beginning to make it 
self known in the market. There's a 
statistic somewhere that savs 
WMMS has been No. I |for| lB-':(4 
for 40 straight Arbilrons .Since fall 
198a, WMMS has led the market in 
overall shares, always with double 
digits We had several No 1 books 
before that. Imt were flipping with 
Wl^ALand WDOK " 

Also in the fall 19k;1, W.MMS 
shook up the industry by starting 
its gradual shift from album rock to 
top 40 "It was a tough battle con- 
vincing Mairite lo make the change. 
They kept saying we'd confuse the 
clients, but I said we were already 
confusing them by calling ourselves 
an AtliR. when we really couldn't t)e 
luinjH'd in with most .M)Rs. 

"It's been an amazing IM years," 
Gorman continues. "There's an in- 
creilible team of jieopli- at Malnle. I 
call the WMMS crew the Boston 
Oltics of radio '" Wood has similar 
praise for (jorman "'We're proud as 
heck of John about this." he says. 

Asked whether an irresistible of- 
fer could lure him back to a local ra 
dio post. Gorman says. "One thing 
I've learned in the business is that 
nolhing is impossible I ru-iTr say 
never " 



Programmers rciraf uhy they have jumped on 
particular neu releases. 

TOP 40 

"San Francisco is a strong urban and new-music market, so Nu 
Shoo-/ s 'Point Of No Ketum' ( Atlanticl fiU our sound real well, ' says 
KITS program director Richard Sands Another song that's doing 
well 111 the Bav area is Art Of Noi.sc s "Pamnoiniia" (Chry salis), the 
track featuring Max HeadriHim. "It s a strange record that catches 
your ears." Sands says Surprisingly, the most requested song is an 
album cut by Run-D.M.C titled "Vou Be lllin' " (Profile). KITS Ls still 
hot on the group's first single from n.". "Raising Hell" album, "Walk 
This Way, " but. says .Sands, ' This one has less rap and more of a melo- 
dy to it " New Wilion s remake of the Penguins' classic "Earth An- 
gel" IM('A) is receiving several phone requests, as is the Beatles' 
•Twist And Shout " iCapitol) U-"*"* MOLESKl 



Personality Fomatting: 
The Wave Of We Future? 



BY JOE TRELIN 



NEW YORK High profile person- 
alities, once the exclusive calling 
card of the top 40 format, are play- 
ing a bigger part in the success of 
various album ro<'k ouUetJ* — to the 
point that talk takes up more time 
than music tracks on several drive 
timt? — mostly morning — shows. 

As high-profile talents begin to ri- 
val the music itself as album rock- 
ers' kingpins, a paradox arises: How- 
can a rock radio station maintain a 
rock image while playing a mini- 
mum of rock in select shifts.' 

In New York, Howard Stern has 
had a powerful impact as morning 
man at album rocker WXRK "K- 
Rock." Program director Pat Evans 
says Stern's style, which encom- 
passes a controversial brand of hu- 
mor and little music, does not com- 
promise her listeners. "First of all, 
people tolerate more in the morn 
ings, so we can get away with less 
music." Evans says. "But Howard 
does maintain a rock image. His top- 
ics are often rock-related, he covers 
the things a music listener is inter- 
ested in and he does a credible job 
with the rock interviews in his 
show When Howard does play mu- 
sic be picks it himself, lets the lis- 
teners know why, and they like his 
taste because he chooses rock 
songs I think K Rock's listeners 
are Howanl"s listeners, and every- 
one else we gel is a bonus." 

WLUP "the Loop " Chicago PD 
Greg Solk says, " The greatest day 
in my radio career was when I came 
to WLUP and kicked out that Ihree 
words-an-hour nonsense that was 
going on here '" His vision brought 
nonrock personalities Jonathoii 
Brandmeicr. Steve Dahl and (Jarry 
Meier to the Loop, and they bellied 
him facilitate a change fnim an IH- 
'24-geared hard r<M'ker to a jiower- 
huuse with an older skew. 

Solk admits, however, that the 
shtick-heavy morning and drive 
slots do cost him listeners. "You've 
got to take the good with the tiad," 
he says. "The good is that we're 
pulhng great numbers The bad is 



that we're nol playing music. It's 
hard to maintain the same image 
with your audience. Yes, we've l(*3t 
some listeners who want to hear 
more music, but we've gained four 
for every one we've lost, and I'll 
take that trade We're trying to 
serve an older audience, and this is 
what they want " 

There are two main reasons be- 
hind the emphasis on personalities. 
On a programming level, there is a 
glut of stations playing similar mu- 
sic in many markets. Says Solk, 
"We wanted to do something differ- 
ent. You can hear the new Huey 
Lewis song on nine of any 10 music 
stations in the market " 

The second is, if not obvious, pre- 
dictable — money Solk adds. "After 
getting a large share in the drive 
dayparts financially, it almost 
doesn't matter what you do during 
the rest of the day." 

But if money is the prime motiva- 
tion, traditional thought is that top 
40s are better suited to exploit their 
personalities. The limiting nature of 
album music makes broad recycling 
of listeners impractical. Or as 
WMMR Philadelphia PD Ted Vtz 
puts it, "'By noon they're all gone." 

For example. Rick Dees' talent 
and humor have a very broad ap- 
peal, but could an album recycle his 
listeners the way KIIS-FM Los An- 
geles' Mike Scliaefer does'" "When 
we promote KIIS. we promote Rick 
Dees We want listeners lo think the 
rest of the station is just like him. 
FVrsonalily radio is always the win- 
ner in a market because it appeals 
to the greatest amount of people, 
regardless of musical taste." 

Another way top 40s use person- 
alities is in effective music daypart- 
ing. In Tampa, WRB(J AM-FM has 
gained a reputation as one of the 
most innovative personality^rient- 
ed stations in the country' Opera- 
tions manager Mason Dixo'n savs he 
uses his air talents to give consis- 
tency to the station while attracting 
broad ranges of people by changing 
the music. 

"Different people listen at differ- 
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ISIIkWESTWOOD ONE 

\l/gf RADIO NETWORKS 



Fasten your seat belts. 
We're at it again! The Westwood One 
Radio Networks continue to take the best in live concert 
entertainment from the radio to the road... 

Announcing the spectacular return to the live concert stage of Emerson, Lake and Powell. 
Beginning on August 15th in El Paso Texas, and continuing for 65 incredible dates through 
remainder of 1986. The legendary compositions and concert artistry of Keith Emerson and 
Lake, now joined by drummer Cozy Powell, will rock America's concert halls to their found 
The unmistakable sound of Emerson, Lake and Powell, projected through a massive sound 
system and augmented by a state-of-the-art light show, will bring concert goers to their fee 
Westwood One will be there all the way, commiting all of the resources unique to a West 
One tour sponsorship; Local station promotions, E.L.R Tour Updat 
appropriately-formatted regular programs, an hour-long E.L.R musi 
interview special and, of course, a spectacular concert broadcast. 
Emerson, Lake and Powell. They're coming your way this fall. On th 
radio and on the road. From the leader in media-driven concert tour 
sponsorships - Westwood One. 

For mors info, contact your Station Relations Reprasantative at 
(213) 204-SOOO 
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IIAVE POPOVK H is going lo 
stay on at WR.MR/WLTF Clfve- 
land as operations manager uiid 
WL.TF program director after all 
(Billlmard. July 19) f\>povjch was 
scheduled to leave the MOR/lite 
rock combo during August and 
form his own consulUincy Now, he 
gets the best of Imlh worlds: He'll 
he free to consult a few outride cli- 
enti while operating the combo. 

John YOI'NG resigned his PD 
lH>st at WZGC "Z M " AllanU Bob 
ra.se. Umglime PD at First Media 
sister station Kl'BE Seattle, ar- 
rived last week as Young's replace- 
ment. A five-year veteran of the 
lop 4U outlet. Young is forming his 
own production company, encom- 
passing a variety of station and 
voice-over ser\'iccs. "John started 
talking to me about this in .-Vpril." 
says Z-93 GM Paul Nugent 

Nugent denies talk that Young's 
status at Z-93 was contingent upon 
results of the spring book. 'The 
once dominant Z-9H slipjied to a 6.1 
overall 12-plus share in that book 
In spnng of 1985. Z-93 led the mar- 
ket with a 12.1 share. 

The GM says Case came to his 
attention during a search for an 
operations manager started six 
months ago. "We wanted someone 
to oversee programming with 
John, but especially to concentrate 
on marketing, " says Nugent, not 
ing the increased competition in 
Atlanta. Case was a candidate for 
that post and a natural replace- 
ment for Y'oung. 

Rick freeman is out as sta- 
tion manager at top 40 outlet 
WDGC Raleigh-Durham. N C. The 
ousting followed a restructuring 



move :il W|ii;C liM Sandy Smith. 
PI) Mike F.dwardH. and MI i t andy 
Wright remain in their posts 

At iin|H}rt-orienled WLIR Long 
Island. Larry "(he Duck" Dunn 
moves from mornings to nights, tu 
make his duties as assist^inl pro- 
gram director a little li-ss stressful. 

Popovich stays on 
at WRMR/WLTF 

Rt'mamin^ trui* l'> WLIFi s ' ilarc 
lo hv differ**nt" niotto. Malibu Sue 
flips from nights to mornings, 
making her one of very few women 
lo host a contemporary morning 
show The musical shifL< also give 
VP of programmmg I>eni.s Mt*Na- 
mara more time off-air. although 
he'll continue hosting the "Scream 
er Of The Week" show each Thurs- 
day. 

Si>eaking of McNamara. he has 
hired Deb Brady as a night tiilenl 
for the other alhuni roekiT he 
works on. WXXP Pittsburgh. Bra 
dy was working a similar shift as 
announcer and music director at 
progressive nicker WFNX Boston 

Carl MANN is upped lo pro- 
gmm dire<>tor at hit outlet WQCR- 
FM "g-103" Cedar Kapids. Iowa 
He replaces Brad Fuhr, who 
shipped off lo KKZZ Wichita. Kan 
Mann has been with Q-lO.'i for 
nearly a year and retains his mid- 
day shift. Gary Dixon remains as 
music director 

Rick DEES' campaign against 
the on-air glorification of drug use 
is quicklv picking up steam. The ul- 
trapopular KIIS-AM-PM Los An- 



geles morning man has already 
niunded up Kevenil top names in 
the industry tit join ItrttudcaslcrH 
Against Drugs (HAD) Th'isi* 
who have volunteered to help I>eeK 
as H A \i comiiiltlt'i- mcnilH'rs an* 
WPIJ New York's l4irrv Herder, 
WXKS Boston's Sitnnv ine While; 
Wi;CI Chicago's Lre MichuelH; 
WK({X Chicago s Tommv Kd- 
wards: KIMN Drnv.-r ^ Bob Call; 
KKBQ Housiim'^ Juhn Lander: 
KFI Los Angele-<* <;ar> Dwens: 
KYCl' San Fraiicmio's Ric Lip- 
pincoll: KPLZ Seallle'^ Murk Al- 
len; Wm F. Nt w Orl.'ans John 
David WelU: WJPZ Syraruse. 
N Y 's Larry Burron; and WAVA 
WashingUMi, l* C s Mark St. 
John 

At WFl'N Ashtabula. Ohio. Bob 
Wallace moves fn»m part lime lo 
full lime as midday man for the 
"Idles outlet. He's been cftvering 
various fill in work for WFCN for 
three years and madf a name for 
himself with the "Oldies For 
Lunch Bunch show At WFCN's 
easy-listening sister FM WREO. 
(leorge Purcell jumps on hoard as 
morning man He'll also be h<vsttng 
WFCN s daily "Talk Back" show- 
He was production director and an 
announcer at WRRR Clevetand- 

Goon SPORTS: W<;BB Merrick, 
N Y . gives former New York 
Rangers hockey star Peic Stem* 
kowHki a permanent post as morn- 
ing sportscaster and s(>orts dire*.'- 
tor Known as "the Stemmer." 
Stemkowsk) has been associated 
with the AC outlet for four years 
and will continue his weekday com- 
mentary. "Stemmer On Sports " 

Ciood sport of another sort is 
popular Miami personality Don 
Cox. who kicked off his switch 
from WINZ.FM l*i WPOW (for- 
merly WCJX) with an unexpected 
canine crank On his first day at 
WPOW. Cox broadcast live from a 
Coppertone billboard, complete 
with the naughty mechanical dog, 
which kicke«l him in the head. Cox 
was nished lo llii* hospital, got sev- 
en sliches. returnfd to the bill- 
board, kicked the dog in the butt, 
and finished his daylong broad- 
cast. Bravo! 



( -i-^'.^t.i 1 mtj, H'tll/OJ'd PiiW'ca'ion^, IfK No pari ot thi,, 
yttdln j'Hio nuit 111- (ppfoauct-d \Tofffd tn »nf tvUivval iyVcn*. or 
l«.tn-,niii!i-d in »ni tor m Qt tii »nf trvt on',. witt-Uonic mwhanicsl 
[(hotixopyinji r»<;ur4'nK U' Offwrwivt' »itlwut tho pfior *ifiT1*n 
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PERSONALITY FORMAniNG 

(Continued from page J4i 

ent times of the day, and wo change 
our music to appeal to the most pec^• 
pie available during a time slot," 
Dixon says 'Our consistency 
comes from our perftonalities and 
the way they serve the people of the 
community WRBQ is the star— the 
whole station is the Z<ki " 

Even if top 40 haK a formalic ad- 
vantage over n)rk radio regarding 
personalities, album rockers pos- 
sess a key characteristic that makes 
the personality concept work for 
them: the irreverent image of 
rock'n'roll. 

The rarity of talents who can 
challenge the format's irrever- 
ence—like Stem or WMMR's John 
DeBella — gives album rockers ex- 
tra freedom to put shtick. not 
songs, in the spfitlight 

The scarcity of these talents is 
well-illustrated in WYSP Philadel- 
phia's recent decision to simulcast 



Stem's live K-Rock morning show 
(Billboard. Aug '23) 

In sharing Stern with K-Rock. 
WY'SP general manager Howard 
Bloom risks losing the localized at>- 
proach personalities usually key on. 
"Howard has been successful ev- 
erywhere he's gone." says Bloom. 
"His program is not limiting in its 
scope, and it has a broad appeal. We 
wilt be putting in breaks for local 
news and informali<m." 

Watching with a cautious and 
skeptical eye is WMMR's Ulz, Phil- 
ly's distant ratings leader. WMMR 
ban had great success with morning 
man DeBella, and Mlz says he is not 
convinced that satellite is ready lo 
beat live talent. 

If successful, the simukast show 
could open doors for personalities 
like Stem, Dees, r>ahl, WHTZ New 
York's Scott Shannon, and WWDC 
Washington. D-C.'s the (ireaseman 



in every market on a network basis. 
The result could even lead to per- 
sonality formatting, as PDs try to 
appeal to specific tlemos 

Ctz, however, feels it is prema- 
ture to start thinkmg atmut the con- 
cept of [MTsonality networks "Ra- 
dio IS Uw immediate P;irt of lUs ap- 
peal IS that it IS more immediate 
than TV lUs are local heroes, and 
people don't want to givu that up." 

But. as Solk says, "Jukeboxes 
don't win markets, personality 
does " It IS possiblf that the pros 
peel of relatively low-cost, high 
quality talent might be tempting for 
several programmers. 

Joe Trehn uorks for Radio Inter 
national, a New Vork hased syndi 
cator of "Rock Over London "and 
i'anou.'i special programs 
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GENESIS 


* NO. 1 * * 

THROWING IT ALL AWAY 
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1 




HUEY lEWIS k THE MEWS '•'U<- K WIIH YOU 


CD 
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1 




PETER GASRiet 


IN YOUHEYES 


® 


5 


12 




FOOIF MONEV 


TAKE ME HOME TONIGHT 


® 


6 
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SrfVf AINWOOD 


SPLIT DECISION 
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EURTTHMICS 


MISSIONARY MAN 
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20 


VitNHAUN 


LOVE WALKS IN 
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10 




NCR. YOUNG 

CIHIN 


TOUCH THE NIGHT 


CD 


12 


19 






FALL ON ME 


(S) 


13 


16 




DAVID LEE ROTH 


TOBACCO ROAD 




11 


11 
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OARYl HALL 


DREAMT IME 


® 


30 
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* ♦ * POWER TRACK * * * 

TALKING HEADS WILD. WILD LIFE 


(D 


II 


40 




TRIUMPH 


SOMEBODY 5 OUT THERE 


14 


U 


24 




THEFIXX 


BUILT FOR THE FUTURE 


OD 


19 


35 




eiLLYJOEL 

rDIUUlUA 


A MATTER OF TRUST 


It 


l« 


14 


, 


OTR 


THE HUNTER 


® 


3S 


- 




eOeSECERt THE SILVER BULLET BAND IT'S YOU 


a© 


20 


26 




GLASS TIGER 


DON T FORGET ME <WHEN I M GONE) 


n 


li 


15 




ZZTOP 


VELCHOFLY 


® 


22 


29 




GEORGE THOBOCOOO REELIN t ROCMN' 

IVi AWf >" < 


21 
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12 


STEVE WINWOOO 


HIGHER LOVE 


22 


10 


6 




X>HN COUGAR MELLENCAMP RUMBLESEAT 


(D 


34 


3a 




BONNIE RAITT 


NO WAY TO TREAT A LADY 




24 


27 




ALVINLEE 

21 NfCONCn 


DETROIT DIESEL 


2S 


25 


25 




GENESIS 


LAND OF CONFUSION 


d) 


21 


31 




DAVID & DAVID 


WELCOME TO THE BOOMTOWN 


® 


NCW^ 




♦ ♦ ♦ FLASHMAKER ♦ ♦ * 

JOHNFOCERIY THE E»E OF THE ZOMBIE 


(S) 


38 






BONJOVI 


YOU GIVE LOVE A BAD NAME 


29 


29 


17 




THE MOOOV BLUES 


THE OTHER SIDE OF LIFE 


(D 


36 


42 




MXS 


KISS THE DIRT 


31 


i; 


9 




PCTER GABRIEL 


RED RAIN 


12 


23 


23 




BOB DYLAN 

(MUNa It 


GOT MY MIND MADE UP 


» 


33 


33 




VANHALEN 


SUMMER NIGHTS 


34 


21 


21 




VAN MORRISON 


IVORY TOWER 


3S 


31 


20 




TOM COCHRANE li RED RIDCR BOY INSIDE THE MAN 


3t 


2< 


11 




38 SPECIAL 


SOMEBODY LIKE YOU 


37 


37 


39 


, STEVE WINWIOOO 


TAKE IT AS IT COMES 


® 


NEW^ 


ICtHOUSt 


CROSS THE BORDER 


39 


26 


13 


1, aiG COUNTRY 


LOOK AWAY 


(D 


45 






DON JOHNSON 


HEARTBEAT 


41 


41 


41 




CINDERELLA 

WW. ntJT 


SHAKE ME 


® 


NEW^ 




38 SPECIAL 

AIM 


HEART S ON FIRE 


® 


NEW^ 




FABULOUS THUNDERBIRDS LOOK AT THAT LOOK AT THAT 

I H'.AV^. .A'lf 


44 


39 


36 




KIM MITCHEU 

ATI ANTIi 


PATIO LANTERNS 
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NCW^ 




THE SMITHEREENS 

IT .MA 


BLOOOt ROSES 
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NCW^ 




DAVID III ROTH 


GOIN CRA7Y 


47 


43 


43 




GENESIS 

ATLANIM" 


IN 100 DEEP 


It 


32 


22 




MICK JAGGER 


RUTHLESS PEOPLE 


49 


42 


30 




DAVID LEE ROTH 


YANKEE ROSE 


SO 


44 


34 




BRUCE HORNSBV 


IVERY LITTLE KISS 
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YesterHits 

Hih Frotu fiiintoard lOntid 
JO )ynrsAf}o This WWA- 
POP SIN6LES— 10 Tnre Mt 

1 Vou Should Be Oancin(. Ber G«e^. 

Z You'll Nivcr Find Another Love 

3. L«l 'Em In. Wmgi. cwio 

4. I'd Rejlljr Lov« To Sm Vou 
Tonicht. England Dan & John Ford 
Cok'y f (, ii-M 

S (Shake. ShAKe. Sh«kv) Shade Your 
Booty. K C & the Sunshinv Band, 

6. Play Thjl Funky Muvc. Wtid 

Cherry, t*^-. 

7. A Fifth Of Beethoven. Walter 

Murphy & the B>K Apple Bartd. 

<>MIU«M '■•if f 

8. Don't Co Breaking My Heart. Elton 
MhniKiViOee.w'-M' 

9 LowdOMn, Bo; Scaggs. • i-iuMtti4 
10. This Masciuerade. Georg« Ben&on. 

POP SINfiLES— 20 Ytan «|f 

1. Sunshine Superman, Qooov^n fPir 

2. Summer In The City. I owin 
Spoonful. KkM* sdtf* 

3. See You In September. 
Happenings, i^"- 

4. You Can't Hurry Love. Supreme^. 

MUIOW»< 

5. Yellow Submarine. Beatlti lapmoi 
6- Sunny. Batby H#t)b FM'u IPS 

7. Land Of 1.000 Dances, Wilson 
Pickett Aii»N- ' 

8. Workir>g tn The Coal Mine, Lee 
Ooriey. *M. 

9 Blowin- In The Wind. Stev e 
Wfindpt 

10 Sumnwtime, Bdly Stewart '.mi -i-i 

TOP ALBUMS—IO furs Ago 

1. Fleetwood Mac. AifNLi-e^r. 

2. Frampton Comes Alive. Peler 
Frampton, *4m 

3- Spitfire, JetterMH Slarshtp. (.RUNT 



S. StlkOccreevBozSca^s ' (^^MWA 

6 Beautiful Noise. Netl D amond, 

7 Wines At The Speed Of Sound. 

8 All Things In Time. Lou Rawls. 

f*(ii.*i^i('i«» wnwmiiONii 

9. Chicago X.' Ufv*.!* 
10 Wild Cherry.. <v 

TOP &UUMS— 20 V«are Mo 

1. What Now My Love, Herb Alperl & 
the Ti)U3na Bra<^<.. «au 

2- Yesterday And Today. Beatles. 

3 Dr. Zhivago. Soundtrack, mcm 

4 Somewhere My Love. Ray Conniff 

4 The Singers rijuiMeu 

5 Strangers In The Night. Frank 
Sinatra bipwi".! 

6 AHermath. Roiling Stonev. i chdoh 

7 The Sound 01 Mu»ic, Soundtrack 

8 Whipped Cream & Other Delights, 

Hert) Alpert 4 the Tijuana Brass, 
a AM 

9 It You Can Believe Your Eyes And 

tars. Mam.i'. K (he Papas r^»mn \ 
10 Best Ot the Beach Boy*— Vol 1. 

COUNTRY SIMfiLES— 10 Tun Ago 

1 (t'm A) Stand By My Woman Man. 

Ronnie Mtl',ap, * 

2 I Wonder II I Said Goodbye. 
Johnny Rodngupz, Mr*« , i,t 

3. I Don't Want To Have To Marry 
Tou. JifT> td Drown B> Helen 
Cornelius I'iwi ■.lai' 

4 You Rubt>ed It In All Wrong. Billy 
' Crd^ih' Craddock *»• i*n 

5, Misty Slue. Billy Jo Spears. i^iTiD 

6 If You've Got The Money I've Got 
The Time. Willte Nelson mini siab 

7 Bring It On Home To Me. Mickey 

C.lley 

8 One Of Tttcse Days. Emm/lou 
Harn-j "1 tfr- 1 

9 Afternoon Oetight, Johnny Carver, 

10 Can't You See. War'on Jennings, 

SOUl SINGLES— 10 Tun Ago 

I Play That F unky Mu\>c . W i>^. 
Cherry, ^^rt f ■ 'r 

2. (Shake. Shake, Shake) Shake Your 
Booty. K C & the Sunshine Band. 

GeUwa 

4 Summer. War. iihiTfD«i>Trsi% 

5 Who'd She Coo. Ohio Playerv 

6. Vou Should Be DarKinc. Bee Gees. 

7 The More You Do It (The More I 
Like It Done To Me). Ronn t 
Dyson (.i.iuMtji> 

a. You'll Never Find Another Love 
Like Mine. Lou RawK, (- .»atifMi» 

IN t [UN* I WIN* 

9 Get Up Offa That Thing. James 

Brown I wjb 
10 Orte For The Money (Part 1), 

Whispers •.(>t«Tft*iN 




adio 
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J^featured Jt^ogrammmg hot 



DrNISE Ol.lVKR assum***^ a 
pust at I'nited SUtionN FroKram- 
minn Network m New York, whert- 
she IS appointed director of pro- 
Kramintn); Must recently the pn>- 
Kram director at WYNY New Yiirk, 
Oliver's ext<^nsive hackcround in- 
cludes the prof!ramiTiing titles at 
the ABC Radio Networks. WIYY 
Baltimore, and WWDC-AM-KM 
Washiiig'ton. F* 

Also hew at I'SP is the elevation 
of Rob Bartolomeo to manuKt^r of 
the nvtv.'ork*f. sports and entertain- 
ment division Bartolomeo has bwn 
a station clearance rep for USP 
since 1984. 

Here's the wrapkp of our on- 

RoinR round up on Labor Day spe- 
cials The first two come from Har- 
nett Robbinx ICnlerpriHeH of Kn- 
cinn. Calif BRE's "Hil Men Of 
Rock" IS a three-hour profile of 
rock's male jrems. a roster that in- 
cludes Mick Jagper. Steve Win- 
wood. Davtd l>ee Rc)lh. Rod Stew- 
art, and Peter (»abnel. This album 
rock ofTering will mcliide interviews 
and the hits from these arlisis. Also 
from BRE is "tf\ America," a top 
40/ AC project formatted as a three- 
hour countdown that covers the biy- 
^est top 30 songs from the last 10 
years. 

NBC Radio Entertainment as 
sembled "tlreat Moments In 
Rock." a four-hour chronicle of the 
last three decades of rock. The show 
stjirt-s with Elvis Presley's first re- 
cording in 11)54 and runs through 
this summer's Conspiracy of Hope 
concerts. NBC/the Source corre 
spondent Bob Madifcan is hosting 
the show with Denny Somach pro- 
ducing 

Looking ahead to January. NBC 
inforni.'^ us that iLs monthly "Leg- 
endM Of Rock" will be moving to a 
weekly schedule in 1987. 

NaRWUOD PRtHHICTIONS of 

New Yfirk has l>een selected by Citi- 
zens Vote Inc. to produce a public 
service series encouraging young 
people to register and vote in the 
November elections Geared toward 
black and urban stations, the cam- 
paign'K theme is "Feel The Power. 
Register and Vole." Already sched 
uled to participate are Stevie Won 
der, Tina Turner. Run-D.M.C. Kur- 
tis Blow, and Wh{*dini. 

Also in Gotham, MJI BroadraMl- 
ing soups up it^i "Metalshop" show 
with an eight-part mim-series titled 
"On The Road With QueenH- 
ryche." Billed as a diary of a band's 
life on the road, the series will air as 
iwo-minute installments on eight 
weekly "Metalshop" editions The 
reports will be filed each week by 
^iueensryche inembeTs, and the 
first se^ent airs on the heavy met 
al show's Labor Day edition During 
that broadcast, guitarist Chris De- 
Garmo will discu.-^s a concert inci- 
dent in Phoenix, where their show 
was delayed by a blown-out PA sys 
tern 

WeSTWOOD one and Mutual 

continue t(j strengthen their com- 
bined sales staffs with two promo- 
tions. Gary Schunfeld is upped to 
VP/New S'ork sales manager for 
WWI And, Grefc Batusic is upped 
to VP/Midwestern region sales 



ADULT 
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maiiaHiT {or WWI ami Mutual. 
Schnnfelrf has bvm Exsurn repon 
sales (iirfclor since Januar>' Batu- 
SIC was Midwest re|:inn sales direc- 
tor Both remain bused in Chicai;". 
repiirtinK to Art Kreiiii«lman 

KIM FRIiEMAN 



Below ix a u-eekly calendar of up 
cominff nrtwork and syndicated 
muinr xpccials. Shows with multi- 
ple dates indicate thai local sta- 
tions have option of broadcast 
lime and dates. 

Aug 2tl. Rrlinda ('Hrlisle, J«r- 
maine Stewart. Cyndi l.aupcr. 

Party America. ABC' Radio Net- 
works, two hours 

Auk 2!t-tl, Bob Seger. Prolil* 
'R6, NB(' Radio Enlertaininent. 90 
minutes. 

Aug. 29-:il. Vinnie Vincent, 
Paul Di'Anno, Metalshop, MJI 
Broadcasting, one hour 

AuR 'J-Wl. Bruce Springsteen. 
The Rolling Stones, the Who, 
Great Moments In Rock, NBC Ra- 
dio Entertainment, four hours. 

Aug 29-31. Frank Sinatra Spe- 
cial, (Creative Radio Network, 
eight hours 

Aug. 29-:U, Jermaine Stewart, 
Rick Dees' Weekl.v Top 40, United 
Stations, four hours. 

Aug 29 31, Phil Collins, Gene- 
sis, Count Down .America, United 
Stations, four hours. 

Aug. 29-31, Nitty Gritty Dirt 
Band, Country Today. MJI Broad- 
casting, one hour 

Aug 29 31. Jan & Dean, Uick 
Clark's Rock Roll And Remember, 
United Stations, four hours 

Aug 29-31, Ed Bruce. Weekly 
Country Music Countdown, I'niled 
•Stations, three hours 

Aug 29-31. Peggy Lee, Great 
Sounds, United Stations, four 
hours 

Aug 29-31, Jean Carne, Urban 
Music Magazine. Syndicate It, one 
hour. 

Aug 29^31. .Merle Haggard, Mu 

sic of America, ABC Radio Net- 
works, 90 minutes. 
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Compiled from njtionit umpl€ of r3d>o pliyl)Sl& 
TITIE ARTIST 
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1 


1 


2 
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♦ * No. 1 * ♦ 

WORDS GET IN THE WAY ipm itobno 2 « Ho On* 
MIAMI SOUND MACHIN^ 


CD 


e 


« 


; 


FRIENDS AND LOVERS ^ifwtM ia^i.. ic- 

r.ARL ANDERSON 4, GLORIA LORiNG 


3 


3 


4 


7 


DANCING ON TI^E CEILING mu'cwn .int 

• LIONEL RICHIE 


1 


5 


7 


10 


SWEET FREEDOM (THEME FROM -RUNNING SCARCO") 

MC» Sitsj ♦ MICHAEL MCDONALD 


i 


2 


1 


1? 


GlORV Of LOVE (THEME FROM 'THE KARATE KID PART H") 

MFMH BROS T itihti • PETER CETERA 


® 


10 


19 


5 


♦ HUCY L£WIS & THE NEWS 


7 


7 


10 


1 


TAKEN IN ATuvrrc j-t9*o* 

« MtKC k THE MECHANICS 


CD 


11 


12 


9 


TAKE MY BREATH AWAY (LOVE THEME FROM 'TOP GUN") 

roiuMei* iac%'*ci ♦ BERLtN 


> 


9 


13 


8 


HIGHER LOVE i^^no 7 9954^ maimer &ftos 

♦ STEVE WINWOOD 


10 


4 


i 


1? 


THF TAPTAIN OF HFR HFART kam '■hip 

♦ 00U8LE 


11 


8 


3 


11 


vou SHOULD BC MINE (THE WOO WOO SONG) aiM ;ei« 

♦ JEFFREY OSBORNt 


® 


ii 


19 


5 


LOVE ZONE HA 1 AFN^TA 

♦ BILLY OCEAN 


u 


14 


14 


8 


ANYTHING f OR LOVE xAONf ■ siio^ ; ;b6S^ 

GORDON LIGHTFOOT 


® 


17 


20 


6 


SWEET LOVE (li* •I'l^s' 

• ANrTA BAKER 


15 


12 


6 


12 


LOVE TOUCH (THEME FROM "LEGAL EAGLES") 

w*«Nr» SRT^ ' ♦ ROD STEWART 


1< 


13 


9 


13 


INVISIBLE TOUCH atiamdc timot 

♦ GENEStS 


(3) 


19 


27 


t 


THE STORY Of MY LIFE coi^uwa 38-(kim 

NEtL OIAMONO 


O) 


20 


29 


4 


« EL DEBARGE 


(W) 


29 




2 


THROWING IT ALL AWAY atlamtic tb^it; 

GENEStS 


(?£) 


26 


31 


3 


LONELY IS THE NIGHT Attr^TA 1 

AIR SUPPLY 




II 


16 
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PAPA DONT PREACH jftf r >e«bO mab*4CR bro^ 

♦ MADOmA 


22 


22 


26 


6 


THE EDGE Of HEAVEN cgiu««m jkmis; 

• WHAM' 


23 


It 


11 


19 


YOUR WILDEST OREAMS f^xioot iia3096 7 f^>GRAM 

♦ THE MOODY BLUES 


(S) 


33 
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THE OTHER SIDE OF LIFE POittKW M% 201 1 POiftjiut 

« THE MOODY BLUES 


S 


29 


2< 


4 


MAD ABOUT YOU ">s s;aiS'mc* 

« BELINDA CARLISU 


QD 


40 




2 


VDU CAN CAI 1 Uf Al wauu »»: > lau t 

PAUl SIMON 


27 


21 


17 


12 


IN THE SHAPE Of A HEART ASnuM 7<4%A3.rLiHTi}ft 

♦ JACKSON BROWNE 


21 


211 


24 


6 


THAT WAS THEN. THIS IS NOW wt<si» i 4sos 

♦ THE MONHEES 


29 


32 


34 


3 


VENUS 1 0'^rviN y -p^^x^hjim 

* BANANARAMA 


31 


23 


21 


14 


♦ DAVID FOSTER AND OLWVA Nf WTON JOm 


31 


31 


29 


73 


HOLDING BACK THE YEARS titnTOA bt^^M 

• SIMPLY RED 


32 


30 


23 


19 


♦ HOWARD X>NES 


CM) 


3« 


3< 


3 


KISSES IN THF ItftflMI lAMT .uBuro aonA t imun 

Trie fnwnLiuni wiWHC** Hwq^ ' / •*40 

GEORGE BENSON 


3< 


24 


IS 


20 


« BILLY OCEAN 


fi 


39 




2 


9U FAff Ml UOOD (FnUM ABOUT I.A5T Nllanr ) EMi.AMCXA 81J7 

♦ SHEENA EASTON 


% 


36 


39 
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DREAMER hintaa j im9 

♦ KEEP IT DARK 




NEW^ 


1 


OREAMTIMt «A i4iit 

• OARYL HA1.L 


31 


27 


22 


1? 


MODERN WOMAN (FROM "RUTHLESS PEOPLE") ecx: »4>e u s 

BILLY JOFl 




NEW^ 


1 


A MATTER Of TRUST ctxuMnu m Mioi 

♦ BILLY JOEL 


w 


34 


30 


21 


ON MY OWN* mAntta 

• PATTl lABtLLE & MlCHAFl MCDONAl n 



Awn Of AmW'ic* 



ilh in* gr*«(Ml *<tp>»i f«ini rr*^ -wh • Vtim ri.p air*it*lMlitv • RKOrdir^g i»Mju,|fy 
(RIAA) M*! 'or %a>^ of hOO 000 lioits A ftlAA ual tor tAlct of on* mill>on umu 
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1W# WESmOOD ONE RADIO NETWORKS PRESENT 





4 



Superstar Concert Series 



is proud to invite you end your 
listeners to rock o little with 
Sfevie Nicks in on exclusive 
show airing the weekend of 
Saturday, September 6 on 
more than 400 Westwood One 
Radio Network affiliates through- 
out North Americo. The set 
was recorded by Westwood 
One's mobile studios during 
Stevie's current Westwood One/ 
Sun Country Cooler-sponsored 
Aocl( A Littie tour of the Stotes, 
and features her emotionolly- 
chorged performonces of solo 
smoshes including "Stop Drog- 
ging My Heart Around!' "Edge 
Of Seventeen!' "Leother 6 
Loce!' "Sfond Dock!' "Talk To 
Me " and "I Can't Wait'.' Also 
featured ore the Nicks-penned 
Fleerwood Mac hits "Dreoms" 
and "Rhionnon!' and a cover of 
Tom Petty & The Heortbreokers' 
"I Need To Know!' Stevie Nicks 
on the Superstar Concert Series 
— get ready to rock a lot! 
For more info about the most 
listened-to concert series on 
radio, confoct your Westwood 
One Station Relations Repre- 
sentative ot (213) 204-5000 
or Telex 4996015 WWONE. 
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Gopyiiyhted material 



Billboc3fd. 

FOR WEEK ENDING 
AUGUST 30. 1986 



POWER PLAYLISTS 



«kly 

cume audlenc* ol o»ef i million 
GOLD— Stalions with wMHy cume 
au<)imce ol over 500.000 up lo 1 million. 



CURRENT PLAYLISTS OF THE NATION'S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS 



PO Ijrry Berber 

Mm Wm. (iloT iM ■ I'lt-iir ti 
Tof) CM. . 

JttMM f !t«|f1 «v >n I H f .r t . 1 4 

MiiMi C«i>4r.Mi:«l«'.' 
Lai Uu t Curt !*■ «!* fun 

C^rt ANdPHM i Ctoni l«r«c. fomd 
•rpn* *>■. l-wf 

■KV)r< WtOwu Son) rittdM 

iWH ilcUM. WK-v I TIhM D< I'W 
Cjb>H Strict*! 



> (dil.i 



n IThr Mtwv V«k With 



Crndi Ljuo't 'i .k 



New Ywh 
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I 
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1 
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J 
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( 


9 
10 


II 


11 
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11 


tl 


II 


17 
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II 


IS 


7« 


17 


to 


tl 
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IS 
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7i 


71 


7» 


IU3 




23 


» 


74 


7^ 


US 






19 




tl 




14 


» 


IS 


H 


Cx 


D 


EX 




CI 


• 





P O Sc«ll Sti4nnon 

BliMMona. Vf nw, 

Nt*4 UtHJ. GiMi a U>t (' 
Uu Liw & dun IM Mk Irfl 
Tinei SKiri Oyb •amcri 
Itrnwnt UtMl D^r i H4*p Ti Ij 
Miwt WinMri. Hftin larr 
etM«i Cirlntr Mi4 lf)o*1 »«. 

M^tr Oibcn*. KK^tiOvW Ik Mm < 
Cat* twUmt. AmINUIm^m On 
Rm1<« IjU M| liutti 4»( (IM (hi 

tr|MU. B4l>r I Mr 
l«n«l JkUm Mm I r>Ti» 01 
tOf OiM" to" '''^ 
PrtprbVirl ',W!»'M' — in 

Hum A 1w Ntwv >tuck »Fl^ T'Xi 

tdllMM. flTf" 

Sin4)UII, pi«Ml"nt 
■•n-RHC.WJM >lHiWi( 
Hum £Mi4 Hictaw Worih Ol li Tkr 
M SXvtrt. IMT TmiIi .T1«w from - 
Whim' Tlw (4H Of M(M1 

Mf 0mm. iW'pl 8r SM 'imgs ■^ 

Thr iMlln. Tw^ km SImu' 

Tike MsnkMt Thit mr. T^«•■ The. i-, N 



ULS 



Ctuugo 



P 0 John Gehron 

PHo Met*. Cktf, Dt tP*r niMm f i 
TiiMi SmI CJ«b nunxvi 

OO'Wl Mw. Ointmc C«il«| 

SMm «<*«••<, >M»«< L«V( 

Cj^ MmMl Mfu L»n««. ''«M 

Mvn U«'t ( 1^ ^(uU tt-iri I'M 

ll<dL4^ «:Dian«y .on' (•r*40'n 

Hrinjll V. , ,i'r lilt* >ltD>l< 'RWCIHIf 



Ihnrt M, Cnuiminit 
llaktrl PjIm. ) iMn ) Hun To Ty.* 
Bad SUMl l«n 1o»c<i Tlk«>n« F'mh 
Th« OatWl Ul TV loM In TV Wiy 
Smi|I| M, Monnl Tm ligM ' Tv Mr«l 
CtMtHV in>>i>bw IiMcli 
f Ml HeCi'tey. Pm-. 
ClMs r<[cr. tal rw] 
Milt I ThrllKhMCV -r-. 
Mm CwfM IMtomM, Hufi 
OmW*. T>« Cjpti^ C Her H 
una* tjfjiAt, ttMfn tww 
S<n«Jf Ilt7 NoMiXf iKk IV ir*'. 
Uwrni LmIm. SoTm in tetd Irwin 
Mr JW.' "M^n 91 tigii 
CM'A aillHlili, 0<»« SMC ClM»r T3 
LavHtoi. Herwa In Vsm [»« 

CCMVt. l-KoifMI II U A«>| 

Bab S«tfr i Thi Sim iaM tW 1 

*w Cdd Cd Mr Al 

TV HM«r aim. tvi otv 0) ii 

TtttM lUtk W-14 lilf 
n«i rirvf. lM>e«l !•*» 




Chicago PD BimMv StoTf 

I 1 PvlwMttj. r.'.'f U'lVfr'TViwf' 



I } NMlUrl..- 

9 1 bwH lUh.- 

II t( RmDHC a.- , 

tl tf Nuiflrana TVNt.i V 'A': >. 

II II C»ft Mmox I Gim la'uit <'-^' 

|j 14 Rihhl eiSr Lot 

14 17 RiMWo «*«S.JtLs.* f't^ "u"- 

ti 17 ■(•ciU*<lliO(mald 3**^ I'MOon- 

11 n stjcrro T»i:*iMrj'f. 

17 » Ifftrtr Oi6«», ' >^ -'.1.1 et "i-w ■ 

II II Urxl. 

II 79 llo6»rt Pjlliiw I OhI' ■ ■» lo'i 
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ttUMH MLMlHW. »1<tfl W 1* IV 


74 


74 


tluVoaf I'jirl III hi HHuiii 


7S 


il 


M. M;'<'-tt In, t>|ni <tfl M«n> 
Uu Uu 1 Cull Iwn Wilh ruU fitc*. 


71 


U 


73 


(1 


CarytlUMti M'.vnni'f Mm 


n 


17 


PtrftKlll f if .'tit T.* 


n 




tV (M*i(KI « In tV War 


JO 


N 


Pfft. ljAcV. Ill 






'V Wl. I"''**'- "lii-nlB^ 


D 


A 




U 


17 


Convui ,■ II All >mff 


u 


u 


ThMiinan !■ i<t Hi y rt In Lomman 


u 


11 


TVHuHn l-i.) Ami ^iwl 


u 


n 


»rTi P.l.i 1 


11 


II 


^KuM . ' i.-«l (Irani * 


M 


71 


■V iivn IVthN 


n 


tK 


l«' ■tlW 


10 


tK 


t - 


A 






» 




I.,,' ' rt, 1 ■.,mi<„, Wtnj. 


A 




IMonrw, ■iu>> alu* 


A 




kta tddNO. 1 vlh I'.til 


U 




RodSfOMl. L;.-rF fli.i..lMrii>!">tfM"i 


cx 




IV Art W Hbv Wtib Mh MudrMW. P 


u 


u 


Gmi GvtVw. Ain'i Norliin Gorn' On 



AM IL«» 



Los Angfk'. F> D Mili« SchKler 

r«, PiOi t>c«il PifK* 



/ fiertoi, !}•( My Klr.*l^ Aw.n doir Iv 

17 C«ri AnOanan & Claru laiMf. Ii**1 

11 t.i/ii fi-:.,i'.,M 

I PtlH Crtrr* iji-iri C lB»r TVrrif I- 
10 DmmI If* IcM, Iin^tt l^ln* 

II ytiual HtDofiMd. '.,*Mt lifctfom 

I) il.*mi Wia4 lltilav. «l«if. <WI ■« Int 



I iMT"*, l>"^' /<* 

wvtii'. i"f M(f nr H*i,t^ 

CtauWr. Iiir I i: i„r iv iiri Ittcl 
Mk !*aa; 'i " ft; ktrm" 
Uu liu I C«n ]im Witn full F«K«, 
U^nriMci. Mi-.'.iu'ijt, Mm 
SMki. Mmi'C Ihjl Tm. C«n Danir To 
idljl Hum. IM 7onr 



— Urt 0* A L>l(l>mi 
Otnn M«4 CfPtmliFHt 
Pnatt I TV <l*«Olulian, AA»IVrli]>'ri 
CfrSKH. i-..';rt4r 1ouc^ 
;jnat laciion l|^r^ I Ihmk 01 
0^(0 jBhwion M-jil;it>i 
tV Itli ►'..Hr Niyntiti 
Mrt« & TV HftlwMi, Tlkrn In 
l(ir>n Oibanw Vch SnouM B* M«« : 
T** fatn^r. Irp<j| Mjn 
Cim rr|at, Om'I leitcl M( iWfien I 
CrodiLMfw TiLirCoIaii 
Pet SMp fcon. 1 nrt ( umt-. 4Ju<l>') 

vm H«M. io>* «*» K m 

C*nnn. 1ltii>».n« II V\ tmit 

rv An 01 NancVum Mh Hudroem f 

D DtSwii 1>FC Ai*jp 

Lr.al i: tn.-t t:, du. 




71 li 



108FM 



P 0 Sunny Joe Wh.lc 

UnaWoisoad Hithri l.B» 
Tim teul Oat.tu'MNi 
■atm. ^'W t«*c 

CuAm. Am I HolM Oun Lhi 
HUMi Sound lUdHM, MuKl*. l.rl in iv 
Uu bu I C«fl Uia Wilb Full Fvta^ 
iviin. Ijh* M. Rtrjlk Awiy iloir W 
iNnri ■«!>« Ojnr>|i|( (Vi tV Cr'lin| 

faTtkmn, Uni^onyr 

■■tWi HcOoniW Swfvl I'tMhm 

Lm M <»nt>f« (lau 
PiTi uetfli, Ok f«ulr 
Imylr l*« Uwtrt lin licht i Tu MtX 
l*W* iKltaa WVn I Itiinh 01 fou 
[>a«Ue. 1^1 (tr.lim ri! Hn HMfl 
Maav Inn I lW Ntw\, Sluih With Tou 

IV Uonlfev Ifijl Hy. TVn Ttiil N 
Ctou Ttgu Oai I rorgtt Mf tttVn I 
Oinuu. M»r i^t 'from "lunn.nj 
0»fyi Hii (WttmlK^ 
Mr Otun. Lo>f lout 
My taA A HUllH C Trini 
WaiwyiaaiB S«lf. <nul Oeti II Tjkr 
Hmi iMabrti. Milk iikf A Mm iFto 
tfja HalM, u« i«*iki k 
tlOfBM*. Im* Alaifi 
PMlHrCtflnrt hrt; 
SiKfT 0. ^•ci l)l H«j(U 



74 10 MytaA 



riMMpiaK tm*!. n^l^>fl|t In CoaMnnn 
IV Irtv fttrilf NuTOt' 
Mcft fiiiMi, I [i.an I M*an To Tarn 

77 Tap i/flno li, 

ihtVal On&tfTtL Moo«f Don I tomi 1 
Pari SinwK, i»u f:jn LiH ¥r U 
PtI SIN* B«rt L(nr Unir'i QwcAlf 
A* I >i.H, 1-. Ihf NigXl 

■M Stain AA-ilfr' HfirifcV 
liu Ivnrt '(ptril Ml* 
Ct««i ■»..!*■' T.. , I i ,.. 



CTI. TV XurlM. 

laaCfcM. M'-I.fli u 'ov ln\ 

Tka t|»a<»tit iiMndartirdt. W'W tip 
Met taOtl BulMru pNpIt 



aSTICFM 



at ro Gary W4II 

I Turiti jMrji CwD lii.i^.:'i; 

b P^nOMC ^' . Aj* 

« llll*S«>ft» IrrHfl 

I iMiwt BtNf !■ , !■ ■ [ I If ■•r 'filing 

II Nurf tfwti ( Fhf IMwl ^ t *.V 

I l«(VII fil' I : >i,t 



P«tlF Utfll. r.Uo, 01 lu.r ill 
Itlo^Ci'Mn Mil At>En,r Y.i. 
Cltl ilHdanan i Clocii lat«| ItirtMl 
Mil'*. %«uni) HKMrtf, * vit-. Ol lr> tV 
ftfn»*>^ Slavit Hr I'onI Mi.r To li 
lartin Lilm M, p.fjWi loiv Inw In* 
WVm' li-* <d|> Ul H«af«n 
Itar Oidn. /<in« 
Khrmiii Mx jUf Ion i'xmI) PunpMf 
il<Ha«i HdtauU. S«fTi hf^m 
P»«l McCa»1<«, P<»-.v 
TV Mai*f«. *.i '»«. inn I-. 1 
Had )K*»n. mti I l>-<-.t 0) r>. 



Htlitri l<i Tom Im 
Oirrl Hill P'r^ntliirv 
CUti r<c«i, li»o 1 <iii|n Ma iWian I 
S«r ImT ^ M.ttid oriwi 
Canatn. ihmnni it in Amtr 
m Skaai. F^l « Hn iei^n 
Sl»w»0. Ui) C/l Mfjrf: 
RaVfl PllM*), I LiMlnl U«M l> Turn 
Oon Jataiaa ttojifVjii 

VH> Hlltn. LOM> #lU>- In 

AniU Ue>. Swnt Iwrf 
Tint Tanw Tro«J' Mm 



i. 



Tmi scoii C 
SItve Wiiwaad. Hi|li«f Lm 
IjniRl'iiu Vrnir. 
Midaam, Cjpj U<m I P» 1C^ 
Itnni. B.>t<r l 

C») And*r%an h Glo<M Loniw. IrifW 
TvewIlM l-i-.i *n-1^h.:.M 
Htm LK'l i TV Ntin. tt lD «ou 
HlchMt HtOonild. ';wr*l ' rnttorM 
AfffMii. «»n'ji(»L0.# Iro" 
UaaM Ihdtii, Dinot }*t <.(4«f 
TV Maolaa^ Thti rfj; IVn Ih . t. N 
CUn T'M OmI lutgri M- iMV" i 
MiV&TVMmVsxi l»rfll- 
ft>ll| Otlin. 1<W t-hr 

Hiio. Sound MKhaa. Oni'l- r^l ta I'.r 

Slicti 0 1*0 01 •»»«'■ 

0am >U" l-ltintwrif 

Vw Milan, L;.i» Wi»L I« 

liu Iru I C*n liai Willi l>»U lata. 

ImH Ijcktan. MVn . Tti,n* C4 

T'lT-jBifl ll Ail l*J» 
Oaa Wmian HratVil 
AmU bk^r, SM<*t Inn 
SfMl Clftitla. M)1 Atwui V«i 
IvTHma Slaai4 **< dan' Him I» Ti 
tV OvBieW. All IV lot* tn In* iNf 
MUny Oibatnc. row V>v>M B* Mmt i 
PialMfCirtM) Pre. 
Itn* lunwf lypcil M.ir 
CfHdi Liupu. Trua (av. 

lfn«rkar. Mr«ir (n Yout 
turytVnicT Wr-.-.ionjii Utn 



PD SconW«llL« 



liruni'mi. Vmn-. 
TtfKtSonHClub lluincr' 
StCftM 



Uiwl tKMt. I>*aitft| On Inr CnlM| 
Di«id iM (Mh, T)Mn Bm* 
Hidanni. Pwt Chan t fl(|t^ 
Mrdud MtOoniM. 'jwnl I'ndom 
Ui AAdanan i Uani Isnai, '"md 
fmnirnt S1»irt #t 0-^ I Hitr Ij 1.1 
Gli\\ Iirn, (Ion i tiir|.-' Mp i lANfi I 
TV MwAm. 1n.li Wi'. tvn In.'. K M 
8H*da CirMt. Hid Ahani 
Hum. SMnd MKMnt. Woidt OT to Iv 



II RaAOMC.Milk I 



PiJ HcCirlMf Pitvv 
IHMI 1*1 taw 

(Nnrt Plhnfr. 1 Oi'ln l Mrl* Ta luni 
77 T-. Vrk-n H, 
i>*T arci«. 19>r /«nr 
SlKfli 9, Tm Qi Htnti 
Haniiinaan SuiM. Whit Oatl l' TiV 
Ktrnuu, Min Sir* tow <titin' ' Hiinnini 
Vin Milan Ion tt^ik'. in 
l>a«Mr. I^r Cipltin ni Kr- -trjii 
fl tMliM iM' Ahajfi 

Canaso, ihrowuii it AB Aarli 

•ir $«Mlir. lonrlt H TV Nifnt 

•Mj 6iktt, SwfM Une 

Pilk LiBMIt. OA Ptaeir 

Nici Jimaten, Wtitlwmin 

S'««l| R(d Monnl loo li(M ilaUMii 

T«ti TMBti. Iipicii Mm 

I'll tori. A Mititr 01 TratI 

linrt litlUK. WVn I Thitik 0> >o<i 

Pk< SMnen f<iu Cm Ci« Wt M 

ini UU I CuR Jim wnk Fun raau. 

iiirf1Ml>ci **i;'.>'in,|rr M.m 

6»fi lavi fi'Hi l^'f '.I'tf A Kid Unv 

SVtAi CutOA. ^ Tji So Goad frw^ 

Owi laViM*. H«MtVit 



ib9 



4., 



A - Dm Mnon, HairlVjl 

A - Itlkini MuA WiM WM ll^ 

A - CjrnAUMfat, Tim* t«lai\ 

A NMtdihM, Im 




P D Maih St John 

Oon I PrxKM 



WJSliiOKlon 

t I Hldannl Pwi Oon I PriMft 

7 7 t«<Vt, likr My aifiin A«l| iltTM TV 

J 1 Tmmi Satiil CM. Bomt'ti 

4 I Um Wl— III. HitVr Loof 

5 S etW* C«riW*. Mad Abavt Vm 

« 9 Im w Setwrt. fty t Haw To Fi 

; g C«1 Andcrun t Clma UfM|. Fntad 

I 10 Glut rt|«i Dun t Fo<|ei Mi rWVn I 

9 li liruAiiami, 

tD n HwiDHC.WiIti ll<>)ff«r 

11 I P»t«r Cili'i, OlLiM TVm« tr 

17 IS Man It*'^ I TV Ntwt. Sl«k Wlii Van 

II II kfini. Biln U.* 

tl 7 TVOvHuld Kl IV li«* In IV Woe 

IS i: TVMonltn Ihil Ai, Tkr* IM 1% H 

II II Imtl iMlMin drv- I TkM or Tm 

17 71 SHwtQ O-M^l-t- 

II 19 Lwv'llt'V iMC-iOTvCar-mi 

19 71 HKhiM HtOoMld 'mat I-m*f> 

71 74 DititKifl D>rai<i"t<* 

71 71 liipiUK B«ntiin( 

AS TV Brilm - «-<1 

D 7S Uu 1>'U lin Ailkf^ralCf. 

74 77 B ill Ortir . 

2S 79 C«n«%is I^'.w "f I' Aon 

a n Ooubli tn* .u>l*o 0< H«iit 

77 (X VKiHilfi (Mr WMI U 

71 U 77 Iw V-i['^fNr 

n II N»»[dlban.lii1l>ln(i4 

H tl TVminan T*>at. Ncltiirc i' Cwk-xw 

A trnditMVii T.u, Tflln.- 

A - Tini Tarnr T,t.i(|iWin 

ll EI CI D«eir|«. K.itl Al«i,% 

II [I Dan talMMM. iMii-iMi' 

LZ [I Kmnf Laitim, l^Jvifi #in tV B«f-. 

[K II AniUBikM '.HT*! 




ilinlj P D 3ol) Case 

I ) CiflAndenoalGtonilMnnt. Iiifnr) 

1 t SlawWinwoed HifHrt Irxt 

J t l*tl»»T Oibomi. <»/ SVrfl ft* * w I 

« 2 MidoaM. Clpi Den I PxkK 

S I Tiw Satiil CM, Nufnori 

I II BiHiruriim*. Vrnii-. 
I I Rmni. I^'l't L^* 

I II mam' I'M (4fr 01 HFiir^ 

9 IS Urmin Mi'Sr/flotfilre* BNnn^i 

10 I Birim Ttkf M, Bfitti itmr IV 
n 1& Uewl B<(A4 Otncmi On Tv C«dint 
17 II MNllltlMcOMlll. Soati F^M«W 

11 71 ianOMC WiikThrMViT 
All - BHMdi Cartiik, M,iii Abmri ra. 

tS II 17 Toe V'Irrah, 

tl 19 TVMftnlMi. Thii W« Tier Tthi « f« 

17 I P«l(r CftMl 01 lot TV<n< (r 

II 71 ll«ai Lam i TV Mtwk SImI « <ft Tm 
19 71 CUu Ti|«t, DunI lD<g<!- M« iWVn < 
It 11 IwvtlMm. Mi'.Moniri Mm 

71 S ItrauMtSlevMl, WeOi>n'lHi«rtaIi 

■2? - Dxid Ua Heth, Vinkee 

n 74 D*nn tUI DtrinMinw 

74 IS Hm HMm iMf HiHii In 

ZS It Pitli LiBth, on. Ptopb 

» 77 DoaM. IV Ci»ll>n 0' H«irf 

7' 21 B<ll| Ocun, Umt Jona 

71 79 l«N*Wr, Hait*n In luur itr. 

79 M tl OtBif I <m MVir. 

M B Cram. Ililwnt II All Imn, 

)t II Billr JWl A Miirn 01 T.u-.T 

17 U Itwl lickMo. MVn I Thi't 01 

U M TV ItbvlMn TKindtitir*. Wrip II U> 

IU4 - M.1AI SMnd Mithiv, W&'4i bl k TW 

IS U Wpl* Bad. r« TifOt <Ta M«^t 

U U Daa Maia*. Hei'lV.)! 

IX tX TV Wi\ Piimlr Humbf 

II [X Hmmm Tl»f «f llanw Tnflrl 

El rx Shvfli C4i(m. '^1 1 « Cmri ' fTma 

A — SUtH 8, UoOl H»j(iv 

A — AMI Bilir. lot 

A — Tmu TuTM' I)«>uI Mia 

A — Cri>*LM«tt. TrwtCoM'! 



Tjirpa 



Pilttbutin 



FM 

PD Nick(«riJU 



ftna-OHC .W.iik Th.^ W>, 
Ptlw C«tttl. <M<|^ 111 u™- .IVnw h 
|Mi.-> tti, t, ^:,»\r A.a, tatt Th' 
MidoiMi f»;i. PirKk 
HtiVti McOoiuM »ni I't^^' 
LU ItU I CuH JiM ff« Irfl Foitt 
loiH Biihir D"!' '"ri 'V CrtlMB 
Mu*rlr>ii&TVIMn ^)^.* «M» Ta« 
NhMlii, Mj>.^.;(liMall'«n Ainwf 

MtOiein, Lr,,f 

IIV liciuB Wn»ii I ItMtl 'tl Tom 
CVUKhM l^c Ct A l.M'-ii 
IVIiltln, I- A'l ii^i-j' 
IctntMM Stwfift Lili" t Miii- Ta li 
Ifltitv Ottent V ;h-uU Ba V-tr I 
Dl.-,- Kill I"- ' ■'• 



0 M Mjson Oiion 

Orl AaSli t M^i cC» iMnM f t<«n9 
Pflar Catan, Oi Ion avmt Fi 
BilaKt CirtHlt. Mm Aboul l»vi 
iMMMinii Vtnvi 
■Mienfli Px>i OA't < Pifxi 
Itfmiint Stiawl. Wr Dm1 H|>« T« I| 
■itf i TV MKhinict. T]h«i n 
uonn BkImc. Dmnna On TV Ctiiina 
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Great American Smokeout-Nov.20 
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WNEWAM NEW YORK IS 
CONDUCTim A NATIONALTALEMT 

SEARCH rORTHE 
MAKE-BELIEVE BALLROOM 



WNEW AM, New York, is kicking off a na- 
tionwide talent search for a radio personality 
to tiost the historic "Make Believe Ballroom, 
in the great tradition of William B. Williams 
and Martin Block. 

Finalists will participate in an on-air try-out 
for this prestigious position. Application dead- 
line: September 1 , 1986. No phone calls 



accepted. Send tapes and resume to: 
Quincy McCoy, Program Director, WNEW AM, 
655 Third Avenue, New York, NY 10017. 

wHEwimm 



An equal opportunity ernployei 



WKiew AM < AM»>omea>aSiaiionM'l 
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The High Life. OIR Broadcasting assembles tho casl ol characters fof Us now urban conlumporary syndicated stiow 
"Highlighls, " dunng a debut parly in Los Angeles Standing from ietl are Builei Productions Larry Harris and Mike Payne, 
DIR's Peter Kauff. Cranberry Records' Rod McGrew, baslielball star and "Highlights ' lazz contnbutor Kareem Abdul 
Jabbar, ' Highiighls " host J J Johnson ol KDAY Los Angeles, WYLD New Orleans PD Del Spencer, and OIR presideni 
Bot> Meyrowitz Seated are KOKY Little RocK PD George Frazier and a Inend 




Big Apple Bash. The team Irom WNOR Norlolk accompanies some winning listeners to New York City, where the station 
spent a day broadcasting Irom ABC Radio Network's studios Standing trom lelt are WNOR GM Jack Rattigan. All My 
Children ' actress Kale Collins. WNOR's Gigi Young. Carol Taylor. Les kVooten. and Mike Arlo Sealed (fom led are the 
station's morning team members. Jimmy Dunn, Ron Reger. and Henry "Ihe Bull" del Toro 




On The Road. MCA recording artist Lyie Lo»etl, center, covers the radio bases 
by paying a personal visit to WWVA Seven Spnng, Pa Hard al work is WWVA 
atternoon dnver Frank Kairoll and slauon MD Bill Berg 




Morning Maniacs. Participants in the recent NewCity Communications 
llormeriy Katz Broadcasting) seminar (Billboard. Aug 231 on personality radio 
pose alter a session on morning srwws Standing Irom lett a/e Andy Goodman. 
Dale Reeves. Mechele George, and Bob James, all ol the Amencan Comedy 
Network, and WHIZ (Z tOO) New Yorii PD/Morning Zoo man Scott Shannon 
James served as guest speaker at the seminar's close 




Blown To Smithereens. WDHA Dover, N J , PD Mike Boyle, right, and 
production coordinalor Irene Higgs try out Ihe album rocker s new T-shirts on 
Smithereens members Dennis Oiken, lert. and Mike Mesaros The two stopped 
by to thank WDHA lor its support ol their hrsl single. Bkxxl And Roses " 




On Top 01 The World. Country star Randy Travis, right, and Thomas Kennedy 
III. general manager of KXXY Oklahoma City, share their respective No 1 
successes Travis' tnumph came Irom his "Storms 01 Lile" album, and KXXY's 
came trom the spnng Art)ilron 



Thai's The TIcketl Morning talents trom NBC/the Source affiliate station KZOK Seattle drop into New York to visit the 
stars ol NBC TV's Saturday Night Live" while in town for a remote show Irom NBC's studios Standing Irom lelt are 
KZOK s PD Phillip Stnder. morning partner Tony Miner. "Saturday Night Live " star Jon Lovitz. KZOK mormng partner John 
Posey, and TV show announcer Don Pardo 
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Cetera Savors Solo Success Of 'Solitude/Solitaire' 



BY STEVE GETT 

NEW YORK PvWt Cftorn Irns gar- 
nered insUnt solo sufcess with his 
recent No 1 hit on thi> Hot IIH) Sin- 
gles chart. "Glor>' Of Love (Theme 
From The Karate Kid. Phrt 
But the former Chicago vocalist 
says he originally planned to launch 
his debut Warner Bros album. "Sol- 
itude Solitaire." with an uptempo 
single rather than a ballad. 

"Although I'm very proud of my 
ballads. 1 also want people to recog- 
nize me for the other types of songs 
I record." says Cetera. 

'Toward the end of my days with 
Chicago, when we had hits with 
'Stay The Night' and 'Along Comes 
A Woman.' that was kind of gratify- 
ing to me. But then again, a No. 1 is 
a No 1. and I'm obviously very hap- 
py " 

Cetera started working on "Soli- 
tude /Solitaire" last June. "It took 
about nine months to finish, going 
back and forth, writing and rewrit- 
ing." he says "But it was definitely 
a quicker process lhan doing a Chi- 
cago record. 

"You don't have to filter every- 
thing through other people, and 
there's nobody else to have to fight 
over everything with. So it was 
much simpler." 

.Asked why he left Chicago, Cet- 
era says. "They just wanted to tour. 
I wanted to do a solo album, and it 
was a case of never the twain shall 
meeL' I'd worked hard to bring the 
group back up to No. 1 status, and I 
kind of felt it was time for me to 
step out on my own." 



NEW YORK Newly created Unit- 
ed Artists Records has released its 
first single. Mancrab's "Fish For 
Life." The rock''dance-oriented 
song is lifted from the label's highly 
successful soundtrack for Columbia 
Pictures' summer blockbuster mov- 
ie "The Karate Kid. Part II." 

Mancrab may be a new name, but 
the group is actually the brainchild 
of Tears For Fears' keyboardist Ian 
Stanley and multi-instrumentalist 
Roland Orzabal The two musicians 
wrote, produced, and played on 
"Fish For Life" with newcomer Ed- 
die Jr. singing lead vocals. 

"Mancrab started off as a vehicle 
for me and Roland to work on dance 
songs, staying more in the back- 
ground — just writing and produc- 
ing." says Stanley. "It's interesting 
to be able to do that sort of stuff 
outside of Tears For Fears," 

Vocalist Eddie Jr. connected with 
Stanley and Orzabal after he ap- 
peared as a dancer in the video for 
Tears For Fears' 1985 chart-topper 
"Everybody Wants To Rule The 
World." He then made several »\>- 
pea ranees with the group on its tour 
to support the "Songs From The 
Big Chair" album. 

Mancrab came to the attention of 
UA president Jerry Greenberg 
while he was involved in putting to- 
gether the soundtrack for "The Ka- 
rate Kid. Part II " 

"The .^(ing came through tiary Ijt 
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After purling I'miipitny with tin* 
group. Cetera spent about six 
months ItHikiiig for u manager Iw- 
fori- he look the advice of his law- 
yer. John Branca, and met with 
Freddy UeMann 

"I liked Freddy straight away— 
he seemed honest and sincere." 
says Ceteni, "He als4> hantiles Ma- 
donna, so I figured he niusl have 
something going." 

Aside from taking his time select- 
ing a manager. Cetera was also dili- 
gent in his choice of a record pro- 
ducer, "Solitude/Solitaire" was pro- 
duced by Michael Omartian. whose 
past credits include Cetera's 
Warner Bros label mates Rod 
Stewart and t^'hnstopher Cross. 

"I wanted somebody around me 
who the record company would 
have faith in rather than have them 
thinking. 'Oh. tiod' Here he goes, 
producing himself.' " says Cetera, 

"Michael was great to work with 
because he's musical, and when I 
write I like someone I can bounce 
ideas off " 

Shortly before the album was tin- 
ished, Cetera met with Jerry (Ireen 
berg, president of the newly created 
United Artists Records, to discuss 
the possibility of recording a song 
for UA's "The KaraU' Kid. Part 11 " 
soundtrack album 

"When I met Jerry and Bob 
[Greenberg. executive vice presi- 
dent of UA]. I had the basic concept 
and a few lines for "Glory ()f 
Love." "' says Cetera. 

"Initially, I played them a more 
uptempo song 1 had, which they 
liked. But they told me they were 



Mel. when he was supervising mu- 
sic at Columbia Pictures, and Peter 
Price at 10 Rectirds in London."' 
says (Jreenberg "As soon as I 
heard it. I felt it would be great for 
the movie and knew it would be 
something we'd want to go for as a 
single And it's an excellent way to 
launch a new act" 

Though he has mixed feelings 
about soundtrack albums. Stanley 
says. "This was a nice break be- 
cause it is the (inly medium where 
you can release a single in America 
without doing a whole album." 

Recording the next Tears For 
Fears album, due next spring, is 
very much a priority for Stanley, 
but he says Mancrab w-ill be an on- 
going project. "We'll definitely be 
doing more recording," he .says 

After making itA initial mark with 
"The Karate Kid, Part 11 " sound 
track, UA plans a series of sound- 
track releases, says Greenberg, 

""The next project we're involved 
in IS the new James Bond movie." he 
says, "We're also working on three 
soundtracks for the reorganized 
.MGM/UA Communications compa 
ny Putting soundtracks together 
takes a lot of time and effort— these 
things definitely don't happen by 
luck. But I think we're already prov- 
ing ourselves in the business " 

STKVK r.KTt 
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liMiklMH I'lir .1 lalhiil. so 1 said, 'Well. 
I've got siiiiiething tliut H not quite 
finished, ' I sang them a few bars, 
they t1ip[HMl over it and took me to 
see the movie Then 1 went back and 
wrote the rest of the song" 

Though Warner Bros retained 
the single rights to ""Glory Of 
hive," the song IS featured on ImiIIi 
the soundtrack for "'The Karate 
Kid, I^rt 11" and Cetera's own ul- 



by Steve Gett 

NEW YORK Prince drew a host 
of celebrities to his Aug 12-14 
stand at London's Wembley Are- 
na Phil Collins. Al Jarreau. Elvis 
Costello. George Michael. How- 
ard Jones, Kob Gelduf, Andy 
Summem. and members of Duran 
Duran, Sigue Sigue Sputnik. 
Queen. Dream Academy, and 
Tears For Feara were among 
those who tunicd out to watch the 
first British dates in more than 
five years for His Royal Purple- 
ness. 

The final show saw Sting and 
Ron Wood come on stage during 
the encore to join in on a rousing 
rendition of the Stones' "Miss 
You," clearly one of Prince's cur 
rent fave songs. He also jammed 
on the number with Wood and Eric 
Clapton at several apr^s-gig |»ar- 
ties in Ijoiidon clubs, 

Lct S hear IT FOR THE BOY: 
His drug daze reportedly behind 
him. Boy George is back to work at 
Air Studios in Montserrat He's re- 
cording his first solo album with 
veteran r&b producer Stewart Le- 
vine. whose credits include proj- 
ects with the Crusaders, the late 
Minnie Riperton. and, more re 
cently. Simply Red. 

Levine has paired the Boy with 
songwriter Lamoni Dozier. who 
has also been writing songs with 
Simply Red vocalist .Mick Huck- 
nail for the Elektra act's second al- 
bum. 

Simply Red has scheduled re- 
cording sessions for the fall at 
Compass Point studius in Nassau. 
Bahamas. Alex Sadkin is set to 
produce, and fellow" Elektra artist 
Anita Baker is rumored to be mak- 
ing a guest appearance Aside 
from several Hucknall.'Duzier 
compositions, other potential cuLs 
include covers of Bunny Wailer's 
"Love Fire'" and Sly Stone's "Let 
Me Have It All." 

Short takes I: Pope John 
Paul II IS set to attend his first ma 
jor pop concert. No. it's not Twist- 
ed Sialcr. His Holiness plans to 
catch a Jean-Michel Jarre outdoor 
spectacular in October at Lyons, 
France . Elvis CoHtello kicks off 
U S. fall concerts Oct 1 with a five- 
night stand at the Beverly Theatre 
in Los Angeles, The 22 date tour 
will sec Costello playing multiple 
dates in San Francisco. Chicago, 



bum 

The singer says significant sales 
of UA's soundtrack may have 
slowed initial consumer response to 
his album (Killbnard. Aug but 
he notes that there wer<' no prob- 
lems working with the two labels, 

"When you're dealing with two 
record c<inipanies, usually no one 
wants to give But the Greenbergs 
were great, really good people to 



Boston. New York, and Philadel- 
phia . The Gotham based JFA 
concert production company has 
booked Philip Bailey. Patti Aus- 
tin, and George Duke as headlin- 
ers for its first Jazz Explosion Pop 
Series Shows start Friday (29) in 
Cleveland and run through Octo- 
ber I>i)ok for a Chaka Khan/ 



ON THE BEAT 

Artist news, touring, 
signings, venues . . . for 
those who need to know 



David Bowie studio collaboration 
to emerge before year's end . . . 
The Clash's Joe Strummcr stars 
in the spaghetti Western/comedy 
flick " Straight To Hell"'— a title 
lifted from a song on the group's 
"Combat Rm'k" album The film, 
being shot in Spain, is directed by 
Alex Cox ("Repo Man" and the 
new "Sid & Nancy") and will fea- 
ture cameo appearances by Iggy 
Pop, the Pogues, Amazulu, and 
Tenpole Tudor . After playing 
opening dates with Stevie Ray 
Vaughan, Bonnie Railt plans to 
support her latest Warner Bros, al- 
bum, "Nine Lives, " as special 
guest on the John F'ogerty tour, 
which starts Wednesday (27) in 
Memphis, 

Hey MR. MOVIE STAR: Bob Dy- 
Ian IS in England, where he'll start 
shooting the movie "Hearts Of 
Fire" on Monday (2!)). Directed by 
Richard Marquand, who made 
"Jagged Edge, " the film has Dylan 
playing the part of a reclusive rock 
star coaxed to make a comeback in 
the U.K. It's his first scripted act- 
ing role since his silver screen de- 
but in the late Sam Peekinpah's 
1973 movie. "Pat Garrett & Billy 
The Kid, " 

Soundtrack twist: Dustin 

HofTman and Warren Beatty will 
he singing on screen and on the 
soundtrack album for the Colum- 
bia Pictures' Christmas release 
"Ishtar " According to Bones 
Howe, who heails the studio's mu- 
sic division, "Dustin and Warren 
play two singer/songwriters, and 
they've siienl :i lot of time in the 
studio, Paul Williams and Mi- 
chael J. Jackson have been pro- 
ducing, and they've really got 
these guys rm-king ,*uid nilliiig — a 



rleal with And 1 have to hand it to 
Warner Bros -they kind of gave in 
on that one [mint of it being on the 
soundtrack" 

Despite immediate recognition as 
a solo recording artist, Cetera says 
he has no immediate plans to tour. 

"Touring was always something 
that wa.s kind of forced on me by the 
rest of the guys in Chicago, and it 
(Conttnued on page J7) 



lot of people will be surprised 
when they hear the finished prod- 
uct." 

Shorttakes IL Quiet Riot re- 
turns to the road Sept. 1 in Jack- 
son. N J Tlie band plans to spend 
several months touring North 
America m supfiort of its "Quiet 
Riot III" album before heading off 
to Canada, Japan, and various Lat- 
in countries Gold Mountain act 
Keel will open the first leg of U.S. 
dates . PolyGram has resched- 
uled the release of "Make A 
Move." the debut album by Billy 
Branigan (Laura's brother). Origi- 
nally set for September, the John 
Rollo-produced record will ship in 
January . . Lloyd Cole & the 
Commotions play two anti-apart- 
heid concerts Sept, 5 and 6 in Glas- 
gow, Scotland Paul Shaffer 
and his Late Night Band provided 
excellent backing for Slevie Win- 
w<Mid when the singer recently ap- 
peared on David Letterman's 
show— how about a live album, 
Paul? . , San Francisco rocker 
Eric Martin has started recording 
his second Capitol album in Los 
Angeles with Richie Zito produc- 
ing Martin plans to work with oth- 
er top-name producers in New 
York and London Dionne War- 
wick's next Arista album is expect- 
ed to mclude the song "For Every- 
thing You Are."' which she will also 
use to promote a new perfume that 
bears her name. Both scented and 
recorded product are set for heavy 
marketing campaigns in Decem- 
ber, 

Listen VP Don't overlook the 
potential of new Minneapolis- 
based band Limited Warranty. 
The first single from its debut At- 
co/ Atlantic album, "Victory Line,"' 
failed to score on the Hot 100 Sin- 
gles chart, but, as previously sug- 
gested in this column, the follow- 
up, "'Hit You," could be a major 
hit. With the band securing the 
opening slot on a-ha's upcoming 
U.S. tour, it's definitely time to go 
for it' 

Raising the bridge: siiiy 

Joel IS tentatively set to ojten a 47- 
date North American tour Sept 29 
m Glen Falls, N Y Word has it that 
slops will include three shows (Oct. 
l.l. II). and 18) at New York's Madi 
son Square Garden, a .Nov 22 con- 
cert at the Los Angeles Forum, and 
four pre-Christnias gigs at the Nas- 
sau Coliseum in Uniondale. .V.Y. 
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UA Issues Debut Single 

Mancrab Is 'Tears' Spin-off 



Prince Holds Court For Rock's Royalty; 
After Close Shave, Boy Is Back To Woric 



alent 



U.S. Plans Include Heavy Touring, Sales Push 

Columbia Bows Woodentops' Debut Album 



BY JEFF TAMARKIN 

NFW YORK After kif-ginK a riuiii- 
\wr of stronK-sellini; sinj^Ii-s in the 
U.K. on the indepenilent Kout;h 
Trade label, the Woodentops have 
begun to make waves in the U.S 
with their Columbia debut album. 
"Giant." 

Rut the members of the tl.K 
$n*oup say ianditi^ a major label deal 
has not jrone to their heads. 

"We realise that whatever hap- 
pens for us isn't goinif to happen to- 
morrow — we're going to lake our 
time," says vocaiist/songwriter 
Kolo McGinty. 

"So far everythmg has been at a 
pace that I can stand, and I've ad 
justed slowly to it Maybe in Ihret- 
years' time my head will be the sizf 
of a planet, but for now I have too 
many things to do — like writing 
songs— to be interrupted by the sue 
cess business." 

McGinty's take-it as-it-comes phi- 
losophy is shared by the Wooden- 
tops' manager. Seb Shelton. himself 
a veteran of the "success business " 
Shelton drummed with Uexy's Mid 
night Runners when that group 
scored its 1983 worldwide chart-top- 
ping single, "Come On Kileen" 

"I don't think in terms of hit 
records— I think in terms of ca 
recrs." says Shelton. "Y'ou have to 
have hit records, but if you have a 
lot to build on and you become pro- 
gressively bigger, then you main- 
tain confidence with the business 
people you work with " 

Longterm development stategies 
are essential for hands, says Shel 
ton, "Then the artist has some time 
to absorb it all, and you're not wor- 
rying whether the group has a hit 
record. 1 don't think we should rush 
from lero to 100," he says. 

Recalling that Dexy's was forced 
to cancel tour dates because of poor 
ticket sales just after "Cflme On Ei- 
leen" had tupped the charts, Shelton 
says that band's problem was the 
absence of a firm U.S. base fieyond 
its hit single. He says he is deter- 
mined to prevent the Woodentops 
from falling into a similar trap. 

"We're treating the Wwdentops 
as a <}uality group with a tpiality al- 
bum rather than just thinking that 
we have an album with a hit on il " 



says Shelton. 

Shortly before the release of "Gi- 
ant," the W<todentops' Rough Trade 
singles were issued (Ml the compila- 
tion allium, "Well. Well. Well," 
through the t' S indie label Upside 
That record helped ihe group esUiln 



lish a national college radio base 
Heavy touring commitments, to- 
gether with (Columbia's str^lng push 
behind "Giant," are helping (he 
Woodentops gam widespread noto- 
ncly. 




Helping The Homeless. Backstage before his recsrl ' Give Me Sf>ellef " 
benefil concorl lor homeless children at Manhattan's Ritz club. John Waite ts 
toined by several lamous laces Pictured are, Irom letl. Waite"s guitarist. John 
McCurry, lormer MTV VJ J J Jackson, Waite, EMI America a&r eitecutives John 
Mrvos and Michael Barackman, and Twisted Sisler guiiansl Jay Jay French 
(Photo Chuck Pulin) 



BTO Look Out For No. 1 

pfuiile witli Van Haleii." says bass 
guitarist Tim Bachman, who also 
manages the |;:rou[>. "Thf audience 
is made up largely of 14- to li^year- 
oUia, wliereas before wf were play- 
ing to 19 ycar olds and up because 
wc did u lot of bars Now we have 
an opportunity lo really expand our 
audience." 

Asked how BTO secured the slot 
(in Van Halen s tour, jfuitarist Ran- 
dy Bachman says. "The whole thing 
came about after we got a call to do 
a show with Foreigner last Novem- 
ber, which turned out to lie a really 
hot one So later on. when Cddie 
Van Haleii was discussing opening 
bands for the tour with Mick Jones 
(co-producer of "5150"}. our name 
came up." 

Last-minute confirmation that 
BTO would accompany Van Halen 
iContffiuvd Oft page iS) 



BY GREG CORRADETTI 

KKW YORK Veteran Canadian 
rockers BTO — previously known as 
Bachinari-Turner Overdrive— land 
cd a potential career coup by scor- 
ing the opening-act slot on Van Ha- 
len's marathon U S *'51S0" tour 

With the promise of performing 
before more than 1 million people, 
the members of BTO are deter- 
mined to take advantage of this ex- 
posure to re-establish themselves as 
a musical force 

The Van Halen dates, which be- 
gan in March and are scheduled to 
run through November, find BTO 
playing to arena-size audiences Be- 
fore the tour, the Canadian trio, 
which established itself in the '70s. 
had been touring the dub and bar 
circuit, 

"We're reaching a lot of younger 



The Sights & Sounds of Success 
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ROB JUNGKUS 

Park H'esl. Chicago 

Unlike fki.low southern 

toys, Steve Earle and I)wi|;ht Yoa- 
kam. Memphis i^tker Rob Junckla-s 
showed lhat not everyone from lie- 
low the Mason Itixon line ha.'t rmiLi 
firmly entrenched in lountry noil 

His tiyht, ".'j-minule set here Aug. 
2 owed more to Stax Rectirds than 
Ihe (irand Ole Opr>, as "Memphis 
ThinR," from hix Manhattan Rec- 
ords debut, 'Tlnser To The Flame," 
attests 

Jungklas rame across as your av- 
erage Joe who has no better luck 
with love than any of the rest of us 
jMHir fcKils who keep looking for the 
right one in all the wrong places. 
But by opening with such tunes as 
"Big Bouffant." "See That (Jirl, ' 
and "Dizzy Blonde," he hardly 
seemed the type who'd make 
friends al a feminist consciousness- 
raising session. However, as he 
delved further into the album's ma- 
tenal. he revealed an emotional side 
that went far beynnil the mere phys- 
ical in such well-delivered songs as 
"Make It Mean Something." 

.lunkglas did everything feut 
shake hands and kiss babies m an 
effort to win over the small, polite 
audience during the 12-song set. He 
worked himself, if not the crowd, 
into a frenzy, cajoling them to break 
loose The pleas succeeded, two- 
thirds into the performance, while 
r>-ndering "Take Me Back To 17." 
he ran into the audience, finally re- 
ceiving the standing ovation he'd 
worked for so hard. 

Once hooked, the crowd refused 
to let go Following an encore. 
Jungklas retumeil. and having run 
out of original material, turned in a 
sfilenilid cover of "Summer In The 
City ' 

His band— guitarist Rick I)i 
Fonzo, who shone on "Boystown", 
bassist Dave Conrad; drummer 
Chad Cromwell: and keyboardist 
Jack HoUler. who contributed nice 
saxophone riffs on "Hello Heav- 
en"— kept pace with .lungklas every 
step of the way Although his en- 
treaties to the crowd may have been 
overdone, the show left no doubt 
that Jungklas' passionate rock'n- 
'roll heart is in the right place. 

MELINUA NGWMAN 

mCMMPS 

SCRUMINE BLUE MESSIAHS 

The Hit:. .\i «• yurk 
Tickets: tli, tlj.50 

That the cramps have man- 
aged to thrive for 10 years without 
a U S major label deal is testimony 
to their devoted cult following. .\nd 
that cult turned out m force here 
July 31. enjoj ing every second of 
this Elvis-meetS'Dracula-meets-B- 
moviesleaze-mectslggy-mulant 
rni'kabilly band's spectacle of a 
show 

The Cramps paid tribute to 
rock'n'roll's roots while twisting 
them insule out in their own image. 
Singer Lux Interior, who. along 
with guitarist Ivy Rorschach, is the 
tmly remaining ongina! band mem- 
ber, started the set decked from 
Ili ad to t<X' in gold lame, bin all that 
remaini-<f hv llie end were two pM 



gloves. 

Interior didn't so much sing origi- 
nal Cramps standards like "What's 
Inside A Giri?" and covens like the 
Trashmcn's "Surfin' Bird" as much 
as he assaulted them. But the 
Cramps never did play the rockabil- 
ly revival game very straight. De- 
spite the touching cover of Rick 
Nelson's "Lonesome Town." the 
Stray Cats they're not. 

Stripped of their visuals, the 
Cramps would pass as a better- 
than-average updated cartoon/hor- 
nir-show version of the band in any 
vintage Presley film. Their cover of 
Elvis' campy "Do The Clam" was an 
inspired choice. 

Much of the intense crowd reac- 
tion was for "Poison" Ivy's gold bi- 
kini and Interior's dousing of vari- 
ous parts of his body with wine, 
climbing into the balcony, and 
smashing microphone stands. As a 
package, it works; the Cramps, 
whose most recent album, "A Date 
With Elvis," IS only available on im- 
port, didn't last this long on chops 
alone. 

The Screaming Blue Messiahs, an 
English trio here to support its 
Elektra album, "Gun-Shy," was of- 
ten reminiscent of a young Clash. 
But the group traded in that band's 
speed, sloppiness. and aggression 
for a more tempered, insistent, 
rock-steady bottom. 

Bald, fi-foot tall singer Bill Carter 
IS an imposing figure and a monster 
rhythm guitarist, but the Messiahs' 
sound was monotonous, and they 
failed to win over the audience to 
any great degree JEFF TAMARKIN 

mmma 

Greek Theatre. Los Angeles 
Tickets: f 19.50. $17.50. $11 

A GIANT ZIPPER opened and the 
curtains parted to reveal the latest 
installment of that ongoing experi- 
ment Dave Stewart and Annie Len- 
nox call the Eurythmics. But in this 
Aug 4 stop on the group's "Re- 
venge" tour, it appeared that the 
tweaking and fiddling has been sus- 
pended in favor of plain old fun 

For a group of this stature, play- 
ing a three-night stint at the com- 
fortable Greek plus a night at the 
Pacific .-Xmphitheater in nearby Or- 
ange County rather than a couple of 
shows at the cavernous Forum 
seemed a gracious move. .\nd gra- 
ciousness characterized the ss'hole 
performance 

Lennox was particularly expan- 
sive, eager for contact with the au- 
dience; she called for people to come 
to the front of the stage and even 
made a foray into the seats herself. 
Stew art seemed to be having a verj' 
good time rocking out on guitar as 
ho led the solid five-piece band 
through supercharged versions of 
recent songs and totally retooled 
readings of earlier, more studio-ori- 
enteil material. 

The up attitude held barely a 
trace of the calculated image ma- 
nipulation so often associated with 
the Eurythmics Lennox did. howev- 
er, add another twist to her uncon- 
ventional sensuality by finishing 
the regular portion of the show 
wearing nothing above the waist 

save a red bra while singing what 

IContinurrI on rirrt page) 



26 



BILLBOARO Al 




BOXSCORE 



TOP CONCERT 
GROSSES 



\alent 



UTSTff) 


VMM 




Cnu 

iicAii rneid) 


Mlw4Mt 

CtpHiiy 




NCIinUllONO 


UMiMn ipftm* Gm*a OaIsi 
Nw Vwk. N r 




B.B'jm 


IUJ» 


Mm CWiMi tntv 


VAN HALCN 

aro 




Ati| II 1?. II 

It 








VMtHAUN 


riiJti^iiMt v« 
mHlW^lim, rm 


A4i| l A 


mta 

lit toyfl] to 




UkKic lac lory Cok«<I i 


VANHALCN 


Capilil C»nlr« 


Aa| • < 


MMM 

11' 


IWl 




•Oe SCCCR 4 TMC SKVUI 
BltLCTT BAND 

f ABuious iHuNocramos 


BtauofM Hmk Cmm 


Am I t 


lauM 

114/11 1 


VAU 


•-ham 


roM «m L TMi 

HtARTBReAKfKS 


Bntnti Cohiiifai Hra 


Au| 1 


SVtM7 

IWU»b<a*M 

CI 


Z],IW 

nooo 


HfAv Qm Canctrti ltd 


STtVIE WOMOCK 


CmIihh 
WoitHltf, Hiu 


Aii| lt.17 


tSM» 
IK 10 




MchMl SIru* Pfnnh 


STCVIf WONOCN 


Ilia SfKtrwn 


A««l 


inm 


lua 


CStitvl liiiirt) 
StidWM ffod^ 


SmtC WONMN 


Ci^alCmln 

LXidBM), Md 


Am 10 


Diua 

into 


iriM 

WlhMt 


GSnwi Uain^ 
StifffiiM PiMh 


JIMMY auf FCTT 


(Mowati tttoc CanMt 
CMinlna iMi. Oho 


mil 


nnM 


20.7U 




RUMM-C. 

vmoowi 

U COOl J 


Jmimm Awu 

Dflroil. M<k 


•ml 


mm 

iltiO/|U« 


14O0O 


Cinmt bp>Mi 


U COOl J 
BtASTIt lOTS 


Ihr Amu 


Am ) 


sntM 


H.07 


CShwi livwn 
TaoTHt hotfv 


QUCENSRTtHE 


S«n riwcociLCaM 




tWtO'tll 




Bai 6f atiMi Pwianli 


WHITNCV HOUSTON 
SYVVU TRAYMORE 


InttMM Stfti Fur 


Aiil l( 


ana 

tlltl/lliSO 


MM 


StmilMK PrMiobaRf 


AC /DC 

OUEtMSnrCHE 


Inwt Mmtewi IfrvMhtalit 

U2un« IWh. Calif 


Aiii 1) 


into ti.-so 


lUM 


a«iton AllticliOft 


HUEV LEWIS & THE NEWS 


Sr lofin 1 MfWill SMwfli 

St le*tin Nnlowiidtand. Caud* 


l«| 


C2UII 

imUII CaiKM) 
I19t0 


16.700 


toxtrliProd lit«f>ial«ndl 
OD>ild N DonjM frtrfi 


RUNO.MC 

wniooHi 

UCOOL J 
UASTIEIOTS 


CMUwiAbiMai C«unt| 
OaklMiCaiil 


Ikl II 


BZZilA 

IlltO/llt 




Kit Uatuffl Pitwnti 


JAMU TAFUWI 


BtotiaM HuK CmMv 










AC/DC 


OwgQ Spodi ariM 


•m u 


tmm 

n« 


12.111 




MCKSOn iROWNE 
PCTCMCASC 


irvint Uuonn Afflflutiiutrf 
L4iw<ii Mifti Caiii 


tLt II 


uiua 




a«»lon antachoni 


AC/DC 

QUECNSIITCHC 


C«l tipo CrantfslMe 
CaManM Stit* F»t 

SjuamntD. Cilil 


><ll 1( 






MCritw" Pmcmi 


STOP 

HONEYMOON SUITE 


iMloi E«Mil<. Ctntm 
Uni) gIMtildlftM 
Kvw. tatt 


Ajji 11 




iijoi 


(tah N DuM PkmK 


SANTAMA 


ShorihM anplutbHtit 

Mou>iU>n V«w, Caht 


Am II 


ti6».1IIM 


lOJM 

15.000 




WHTTNEY HOUSTON 
5TLVU TVAYMORE 


f rMdan Hall Ann 
LawwnBe. Ri 


M It 


IIHJII 

110 


xUout 




AC/DC 

QUEENSJnCHE 


TmtM tounh ComvntM 
Cifilir 

f«rt iWli Tun 


•m t 


Hi 


1MB 


Siena City Attraclnm 
PaceCancam 


HANK WILUAMS JR. & THE BAMI 
SAND 

MAmE OSMOND 


Ciaftoni Cstqaun 

otiftonc.NC 


•m 11 


11* U 


loum 


NaliMtacapi Frodi 


mjHO.MC 
WHODINt 

BEASTie aois 


OUihomi Cih OUi 


Auf 1 


IIU7J5 


I1J1» 


G Slitvl ti|»n\ 


EDD4C IdUBPHT 
THE WEATHER GIRLS 


LatarrtflLi 






•.4U 
9*0 


lA Mipt PfOfnolia"! 


JMMV BUFfTTT 4 THE CORAL 
REEFOtBAND 


Sin Ow|o Optfl Alt Thutt 
Sm D«|o Stale Unw 
Sin OwfD.CaU 






8.fti 


A«ilQa AfiiKtnai 


EDDIE MUBPMV 


Balt''W( Cmc Cfi'to 
Balbnwi. M4 






Wl 
|]>41 


CiHn Dec Pradi 


TED NUGEKT 


IxUa. Ncu 




mviM 

lit 


MM 

10^ 


MnI Soidli Cwitfrti 


fcCrOC 

QuEENSffrCHC 




>m« 


Sis 


UN 




AC/DC 

QUEENSAyChC 


Smi Antww Cuim'iIm' Cenlvf 
^Aitlgme Frut 


M' 


SI2L4IS 

SIS 




SlHW City Attratlmn 


LOVERBOV 




Am II 


luun 


t.m 


IM SOHlK COKMh 


AC /DC 

pOEENSfTCHE 


TNhiu'. a Hba C«nto« 

Lk v*im. in* 


A»| II 


SIZ1.U* 






ALABAMA 


IknnSUUfutnx'i 
S«nn|liiM.n 


Au| II 


tiu.iit 

112/1 Ift/H 


13.000 




AIR sumv 


&Ml«oe«tC«ilttl«liif 
firiotinioi Art! 
NimlM.Knl 


Au| 14 


1112.443 


tjat 

IS.0OO 


MiwEaibnd frof aamwn 


31 SPECIAL 
TEO NIMENT 


BwlanCaAMni 
UIMIsa AA 


Am 11 


SIMlIM 

m 


I.N* 

10.000 


HtfSMlltCOKWlt 


LOVERBOr 
DOKKEN 


heMviHilCmbnIf 

WwiMfl C'tr. If'w 


l41| II 




lAn 


Sanitww PreMbeat 


Copyrighted ind comp«l«d by Amusefnenl Businc^^. d BOlboord PubiH:<>lion',. inc pubhtdlion. Boitcom or* compilad ffvcry TtM^sday and ^hould 
beMbmrrttdtoRcneeftoe* tnN3stiviHFal(61St 748 8 1 38. Linda Oechard m Los Angplct •! (Z) 3) 8S9 6338. or Mtlind* NMrnan inCrucan 
aM312)236 208S 



TALENT IN ACTION 

(( 'iiKliiiui il nil /m i l 'iiiig pagr) 

else?— "Would I Lre To Yiiu?" 

Wilh Ihi' atiumlance iif HtrcnKth 
anil spirit in the iiiTfiirmaiici-— 
Ikk>kU;() by thf staiiilinu. srri-aniiii|?. 
and dancing criiwd— this tour 
seems ripe for preservation on a 
cimcert video or live album or both. 

STKVi: lliM'iiMAN 

STEPS MUO 

Boltoiii I.I III; .\'< » York 
Tirkii.H flu 

StKHS AHKAI) not only has a new 
Kleklru album. "MaKnelic." but 
also an even newer lineup .Since re- 
cording "Macnetic." the group's 
two stellar co-founders — tenor sax- 
ophonist Michael Hreckerand vibra- 
harpist/keyboardist Michael .Main- 
leri — have been joined by bassist 
Oarryl Jones, fresh off his record- 
ing and touring stint with Sting; 
guitarist Mike Stern, best-known 
for his previous work with Miles 
t>avi3 and David Sanliom, and for- 
mer Journey drummer Steve Smith. 

With such a wealth of talent, in 
addition to a heavy reliance on elec- 
tronic gadgetry, this recent show 
could easily have gone the way of 
indulgent jazz/fusion excess. It 
didn't, largely because the composi- 
tions were open enough to allow 
riKim for everyone, yel sufficiently 
structured to keep individuals in- 
bounds. 

A case in point was the exotic 
"Beirut," from the new album, 
which skillfully evoked that city's 
savage energy and conflict tielween 
traditional and modern forces 
Based on Brecker's ground-break- 
ing use of the Steiner EWI — a bi- 
zarre "Star Wars'*-est|ue. clarinet- 
like synlbesizer hooked up to a com- 
puter disk drive via a 
wide connecting cable — the tune 
built upon his central Eastem-fia- 



CETERA SAVORS SUCCESS 

iCuntiiiutd from pagt J5> 

was more labored than anything 
else," he says. 

"I'm not about to go out there and 
open for somebody or play 1,21M>- 
seat halls. To me, touring's nothing 
more than an overraled moneymak- 
ing proposition You don't always 
have to go on the road — you should 
wnnt to go on the road. So I'm real- 
ly waiting at least until after the 
second album It'll have to be when 
I really want to do it." 



vored figures, Stern's sustained 
guitar notes. Jones' bubbling funk 
bass riffs, and Smith's clanging 
drum rhythms, with Mainieri's 
swirling vibe patterns adding to the 
song's at times ferocious power. 

Brecker was able to mimic violin, 
woodwind, horn, and bell sounds in 
full tonal variations and even used 
the Steiner EWI U> kick off drum- 
beats He readily alternated with 
his unadorned sax. though, especial- 
ly on numbers requiring a dirtier, 
angrier attack. 

Stern also was adept at electronic 
aids, effectively using digital delay 
to achieve a two-note drone beneath 
an Indian raga sounding solo pat- 
tern. Mainieri. meanwhile, looked 
perpetually intense in his delicate 
four-mallet technique, halving it 
dunng high-speed soloing. 

JIM BESSMAM 

■IM TATLOII 

The Bolliim /.IHI. ,\V«' York 
Tickets: $10 

Best known for his six-year 
(1969-75) stmt as lead guitarist for 
the Rolling Stones. Mick Taylor 
made his debut as a headliner here 
Aug 1 with the first of four sold-out 
shows. 

One would never have known 
from his low-key approach to this 
gig, however, that 'Taylor was once 
"the other .Mick. " a member of the 
world's greatest rock'n'roll band, or 
that he was even the leader of this 
group. 

Standing off to the right of the 
stage, Taylor was physically and of- 
ten musically in the shadow of his 
bassist and vocalist. Roger "Jelly- 
roll" Troy, a veteran San Francisco 
musician lex-Eleclric Flag! who, 
along with keyboardist David Co- 
hen (of Country Joe & the Fish), had 
only met Taylor a week before this 
tour opened Iirummer Colin Allen 
had played with Taylor in John 
Mayall's Bluesbreakers. 

With almost no time to rehearse, 
the band stuck to standards by the 
hkes of B.B. King and Muddy Wa- 
ters; this could have been any good 
blues band in any bar on any night 
in any town 

For his part. Taylor's playing was 
up to par. but. sticking to simple 
and straight blues material, he ex- 
hibited little of the brilliance he did 
on such classic Stones albums as 
"Exile On Main Street" and "Sticky 
Fingers." 

JEFTTAMARKIN 
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Dallas Singer Has Embraced Many Styles 

Taylor Takes It One Day At A Time 



Diva Duet, t ttikt'd s Aml.t tiaKet and Allanlic's Roberta FlacK share smiles 
during a recent parly tof Baker in New York (Pholo Chuck Pullm) 



BY JEFF HANNUSCH 

NKW YORK Uurabiiity has been 
Ihf earmark of Jnhnnif Taylor's 
lengthy career. The 4H year-old. 
nullas-based singer has embraced 
gospel. Hoo-wdp, pop. blues. Mem- 
\)Ui>i soul, and even disco dunng his 
U'nure as a reconlm^ arlisl 

Thvn* havt* b**Hn fuimemus hii.ih.'^ 
along Ih*- wav — rt'ciirds lik*- 19li8's 
•'Who's Making I^.v*- ' and lOTfi's 
"Disco Lady '— but Taylor has also 
paid the price of success with two 
hfart attacks and a much publicizeii 
drug rehabilitation 

"All that's behind mv," says Tay- 
l«ir. "I've li'arned fnuii my mistakes. 



RHYTHIlf^LUES 



New TV series underscores 
Motown's place in history 



by Nelson George 



Ever since NBCS "Motown K " special and the 
use of Motown hits in "The Big Chill." the company's 
impact a.s an oldies label has. to some degree, out- 
stripped iLs place in the contemporary marketplace. 
Despite the .superstar sales of Lionel Kichie am] Ste- 
vie Wonder and the rise of El UeUarKC the laliel's 
biEcest stars remam the music of its past, a catalog of 
hits that were as mfluenlial as those of the Beatles 
and as durable as any popular music ever made In 
commercials, m a wide ninge of radio formats, and m 
the music of young composers, the Motown sound can 
be heard even if the particular set of mdividuals. cir- 
cumstances, and econom- 
ic conditions that pro- 
duced it can never Ite re- 
created. Many of its 
makers are dead (Marvin 
Gaye, James Jamerson. 
Benny Henjamin) and so 
1- the mix of (ipp<irtiinism 
and innwence thai made il work 

What does live on is Motown's ability to tap into the 
memories and old-time feeling of that Motor City mu- 
sic. The latest illustration is "Motown On Showtime." 
a six-part series that begins on the cable channel Fri- 
day (2i*) The first show, hosted liy Sievie Wonder, fo- 
cuses on the Temptations and Four Tops, mixing vin- 
tage dips with new footage I lespite patches of hokey 
narrative spoken (though not written! by Wonder, 
there are some wonderful moments for old "Big Chill' 
types provided by the contrast between current foot- 
age »»f the Tops .-ind Temptations and photos and film 
from the groups* golden age The bightighi of the 
Four Tops segment of the show is not a .scene from 
Dick Clark's "Where the Action Is" or the Tempta 
tions/Supremes special (though tho:^e are pretty 
goodl. but when the Tops and .Aretha Franklin (Ree. 
to the Tops) show that in addition In her much cele 
brated singing voice, the Queen of Soul is one very 
tasty pianist A clip, with an introduction by Ed Sulli- 
van, of the Temptations and Supreme* iierf<»rming 
each others' hits is wonderful a.s w«'ll 

In that clip wo sec iVIury Wilson, with Cindy Bird- 
song, bouncing through ('holly .\lkins' cl»)reiigraphy 
on the side of the stage Wilson became u legend for 
working on the sidelines pleasantly But those days 
are over iri more ways than one With her iiiHitniiiig 
St. Martin's Pr«^ss book. "Ilreanigirl. M> Life As .A .^u- 
prem*'." Wilson steps to the fn»nl of the stage to tell 
her side of the story Not only is the t"jok revealing of 
the much talked about relationships among Berry 
(!ordy. Diana Koss. and Flu Ballard, it holds up 
many other Motown stars to surprisingly close scruti- 




ny. Wilson hasn't wntten a scandal sheet history of 
Motown, but there is plenty of history in "Dreamgirl " 
that only she could know 

ShiiKT .STl'KK I'yndi l.auper does her interpreta- 
tion of .Marvin (iaye's "What's (jomg t^n'"' on her up- 
coming Epic album. "True Colors" . . . George Benson 
is alKiut to hit the road to promote his just-released 
Warner Bros album. "While The City Sleeps. " and its 
first single. "Kisses In The Moonlight " Tina 
Turner will be quite visible in the coming months. The 
first single — 'Typical Male" — from her "Break Every 
Rule" album on Capitol 



just hit the streets The 
tune was produced an<i 
co-written liy Terry Brit- 
ten with (Jreg i.yle This 
IS the team that created 
— — — "What s Love IJot To IJo 
With It "" The singer's 
autobiography. "I. Tina. " will be published by William 
.Morrow in September Reggae dub [toet IVIutabar- 
uka IS back with another collection of |M>litica|]y po- 
tent raps on " The Mystery I nfolds. " on Shanachie 
A group singing under the Main Ingredirnl banner 
has a r2-inch on Zakia Records called ""(live Me Y<»ur 
I,ove"" b/w "llii Me Right ' Hut Zakia's current claim 
to fame IS Eric B fealuring Rakim with the rap "Eric 
B Is President,"" which contains the classic lyric. ""She 
thought I was a doughnut/.So she tried to glaze me "* 
Black radir» may be pleasantly sur|»rised by Miles 
Davis" Warner Bros debut. "TuTu " Executi\e prir 
dinvr Tommy Lil'uma i-nlisted producer artist and 
ex-Ilavis band member Marcus .Miller to co-produce 
and wnte the bulk of the alburn Another fusion alum 
ni. (ieorge Duke, produced and wrote a song Togeth- 
er. Lil'uma. Miller, and Puke move Miles into a more 
accessible nielbiw funk direction. Two songs. 
"Splatch" and ""Full Nelson,"' are even I'J-im-h materi- 
al The much talked about Pnnce/Davis collaboration 
never came together Latimorc has a new album of 
deep-dish soul on Malacn called " Every Way But 
Wrong "" Veteran soul wrili rs Drnise l..a.Salle. Phil- 
lip Mitchell, and Homer Banks i-inil nUiil'-d ^ongs. 
which Wolf Stephenson prodm etl tienobia Jeter 
makes her Rt'A debut Willi a wmiian s inuch l><hiiid 
iIh' bisinl Lesetie Wilson .ind ,Me"lisa Morgan co pro 
diiivd and wrote "All fif .My l/jve' T\v Washing 
ton. D (' -luLsed. black "iwned indie laliel Krystal Ris- 
ords has a new singh', "Whatever It Takes ' b. w " I 
Can t Toke It," by GInrin D Rrown 



Il doesn't matter how drunk you get 
or what drug you take, when you 
sober up you still have to take care 
of business or you won't survive" 

Taylor's current album, ""Wall To 
Wall."" bis second for the Jackson, 
Miss -based Malaco label, has hung 
solidly on the charts for more than 
J5 weeks Like his previous effort. 
" This Is Your Night. " Malaco re- 
ports that " Wall to Wall" has sold in 
excess of 100,00(1 units In addition, 
his singles have done 30,000-^0,000 
ciipies 

'I like a song that 

tells a story 
and hits home' 

I'm definitely enjoying being at 
•Malaco," he says "It reminds me of 
the early days at Slax 1 feel like I'm 
part of a building process. Every- 
iMidy there works hard and pulls to- 
gether" 

However. Taylor points out one 
inii>ortant difference between Ma- 
laco and Stax. "Malaco is into sell- 
ing albums. Stax was into singles 
Sure, we did some albums there, but 
usually they had a coujile of good 
tunes and the rest were fillers. Ev- 
ery song we record at Malaco is 
treated like a potential million-sell- 
er 

""I think to market an album suc- 
cessfully you need to take a year 
Malaco doesn"t have a lot of artists 
so Ihev can l;ike more time to push 
you VVheii "Wall To Wall" first came 
out, It didn t really do much, but it s 
gradually built to the point where 
right now it"s probably selling bet- 
ter than it ever has 

"When I was with Columbia, they 
had 'MW iither artists to sell. If you 
didn"t make some noise right off the 
bat they forgot alMiiil you."" he says 

Taylor also has special praise for 
the material Malaco offers him. 
""They"ve got some great writers."" 

FOR WEEK ENDING AUGUST 30. 1986 



says Taylor ""George Jackson, PSul 
Kelly, Vasti Johnson, and Larry Ad- 
dison 1 like a song that tells a story 
and really hits home, and they write 
the kind of song I can deliver."" 

While Taylor is obviously content 
at Malaco. he points out one of the 
label s shortcomings " A lot of peo- 
ple look at .Malaco as just a blues la- 
bel I go in a lot of shops and see my 
albums in the blues section .\nd I m 
definitely not just a blues singer. A 
lot of people look at Malaco with 
Z.Z Hill and "[lownhouse Blues ' 1 
think if they can thniw off that im- 
age, we can really get down to sell- 
ing some serious records. " 

Taylor is dividing his time be- 
tween running his own manage- 
ment/hooking/investment office 
and pursuing a fairly ambitious 
louring schedule ""I don"t have to 
have the No. 1 record to realize I 
can still make a good living as an en- 
tertainer Il would sure be nice to do 
It again. t»ul I've been there before. 
It blows a lot of guys" mind when 
they don't slay at top of the heap, 
and they lose everything. Nobody 
stays there forever . . . nobody. 

"God has really blessed me. Pve 
learned the business from some of 
the greats. When I was coming up 
as a kid singing gospel with the Soul 
Stirrers, the older fellows in the 
group showed me the ropes." he 
says 

""After Sam Cooke signed me to 
sing r&b on his label I wanted to 
have a hit right away. When I 
didn't. I kept asking Sam. What's 
wrong'^ How come I'm not going 
anywhere''' He told me to relax. He 
said I was talented and that things 
would take care of themselves if I'd 
just let my career build He was 
right 

"Moms Mabley once told me. 
"Son. don't drive loo fast or you'U 
run over somebody But don't drive 
too slow or somebody w-ill run over 
you. Just keep the s(»eed limit and 
you'll get there okay.' I always try 
to remember that." 
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20/20. Their WY.C. H(slauranl, lions 

Ashford & Simpson Begin Tour 



NEW \0\iK I'iipiltil n rt.rani^; 
artists Nickulas Ashfunl & ViiUtic 
Simpson are bi'f^tninni; un activo 
period following Ihf rt'leasi' of 
thfir lu'w »iri^lf "Cctunl Your 
BK'Ssinns. " No 22 on tho Hoi 
Black Sin^l^s chart. 

To support the release of thtir 
new album. "Real Love." the sonj; 
wntmg/performmg duo will go on 
a three-month, 30 cUy tour that 
starts Sept. 2. In addition to per 
forminir on-stape. Ashford & 
Simpson will be making two si^inif- 
icant televi!4ion appearances in the 
coming weeks. They will appear 
Monday t2ri) on the Emmy winninR 



u|niii (Mm- l.llr It* l.ivr." 

Later in the fall TV season Ash 
ford & Simpson will be seen on the 
CBS action-advrnture series "The 
Kqualizer." Motown's El IleBarKe, 
making his sidit ctmcerl debut, is 
their oprning act 

Ashford & Simpson have also 
made a signihcant impact on New 
York nightlife with their new res 
taurant. 20/20. at 20 W. 20th St.. 
the site of many record industry 
functions since its summer npen- 
ing — including a gathering to cele- 
brate the release of "Keal Uovr " 



Knighthood. Gladys Knight & ihe Pips celebfaled signing with MCA at a recent Los Angeles party Hanging out were. 
Irom lefi. MCA senior vtco prosKJeni of black music Jheryl Bust)y Knighl. MCA vice presidenl ol '&b promotion Ernie 
Singtelon. and Bubtia Knight of Ihe Pips 
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Compited from a national sample of retail store 
ar>d one-stop sales reports 


I 

z 




o 

s 


ARTIST 

^Mi 4 NDMetM OiSIHWUtMU Uati iVAi LiVI MMs.l l* 




TITLE 


CD 


1 


1 


12 


* * NO. 1 * 

RUN-OMC. Amoru I217(«MI icoi iMccfcs 


* 

aINo One 


RAISING HELL 


2 


2 


2 


15 


BILLY OCEANAjivt fiBnta u)tsiiiiit9ai icoi 




LOVE ZONE 


3 


3 


3 


21 


ANITA BARER • umru *0444 (a mi icoi 




RAPTURE 


4 


4 


4 


15 


PATTI LABCLLE AMC*sr]rii9»i iCoi 




WmNERMYOU 


i 


7 


7 


9 


JEFTREVOSSORNC*ijHSPsio)is9Bi irroi 




EM0TK3NAI 


t 


S 


5 


27 


JANET JACKSON A*' UMsesiMisvH) itoi 




CONTROL 


7 


6 


6 


15 


1NH00INI • JiVt AS 840' MISTAIBM) 




BACK IN BLACK 


CD 


10 


9 


12 


EL DESARGEooKnaisici uotowmiBMi tcot 




EL OE BARGE 


9 


9 


12 


29 


MELTSA MORGAN cwi'Oi sr i ?434 1. vei 




00 ME BABY 


10 


< 


• 


16 


THE S-O.S. BAND T«mir; ta:yt nviR^iit tCDi 




SANOSOr TIME 




11 


14 


5 


SHIRLET JONESi K iiMoii suniuiianiiMi 




ALWAYS IN THE MOOO 




12 


15 


5 


JEAN CARNt 1 ■.,4.i.- .?,4NT. 




CLOSER THAN CLOSE 


u 


14 


10 


74 


WHITNEY HOUSTON A> >»s'44iSil}Wi> «i icoi 




VMTNEY HOUSTON 


14 


13 


11 


13 


MIDNIGHT STAR jji int. >4i4 iliiitm h mi 




HEADLINES 


IS 


IS 


13 


62 


RENE A ANGELA # mttjiti 8J4«ot imi nxrciuMis se 


ICD) 


STREET CALLED DESIRE 


16 


1( 


19 


19 


PRINCE « THE REVOLUTION A nubUi nn njss »w 


^KBMM 1 


9 qui icui PARADE 


(2) 


20 


29 


5 


UTFOS*LECIStL .'IftlAlB-in. 




SKEEZEHPLEEZER 




11 


31 


e 


PIECES OF A DREAM MkNHArrANsr sio?) riMMfnic.fa 98) 


JOYRIOE 


19 


17 


16 


9 


BOB JAMES/DAVID SANBORN •»>•<><■<«» niwisvai iioi 


DOUBLE VISK>N 


CD 


3S 


52 


J 


FULL FORCE ^M.M»j»Brf 4>ti'is 


full FORCE GET BUSY ONE TIME 




2S 


4S 


< 


ORAN 'JUICE- JONES coiuhbu mctoxr 




JUICE 


c 


21 


23 


15 


THE FAT B0V5 mjib* sus ioi ' <a »a) 




BIG AND BEAUTIFUL 


23 


19 


II 


36 


LL COOL J V caiMw arc 4»]s (Coi 




RADIO 


2« 


23 


21 


41 


THE JCTS MC4 SMr la 9ai icDi 




THE JETS 


(D 


30 


37 


6 


THE TEMPTATIONS riO«ora;Ar(u. ii«)T0MMiasai 




TO BE CONTINUED 




22 


17 


11 


RICK JAMES ujNmbiastiL MuioMima Ml 




THE FLAG 


® 


27 


3S 


5 


BOOGIE BOTS r 4eirot i;4Bai8'>Bi 


SURVIVAL OF THE FRESHEST 


a 


25 


26 


6 


CON FUNK SHUNwfK^jwvazaMl i.KM«GMa*(8Mt 




BURNIN' LOVE 


29 


31 


21 


12 


THE CONTROLLERS W4 SMi i> Mi 




STAY 


30 


21 


22 


i3 


STEPHANIE MILLS ur.t hut ,tm icoi 




STEPHANIE MILLS 


31 


26 


25 


13 


NUSHOOZAriiiniicaiMiiaMi iCoi 




POOLSIDE 


(g) 


45 




7 


LEVERT »ii»Ni»: aiM« i leMi 




BLOOOIINE 


33 


34 


20 


8 


TEENA MARIE irvrr aoiia tro) 




EMERALD CITY 


34 


29 


27 


40 


NEW EDITION A mca sa rv la Mi KOi 




ALL FOR LOVE 


3t 


33 


34 


II 


S2N0 STREET Mr4 s>iaiaM> 




CHILDRENOFTHENK^HT 


CD 


NEW^ 


1 


CHAKA KHAN mwritll BNOS 7S47S la Ml lOti 




DESTINY 


37 


32 


24 


9 


MTUMC IPM H 40?1I3 




THEATER Of THE MIND 


31 


37 


30 


19 


CASHFLOW ■! •••lAxniiMSfi.'i^rA imi poi *r,auii ia ssi 




CAJHfLOW 





IC 
Ul 


§ 


a 
< 

I 




w 
X 


1 


in 


z 

o 




i/> 
1 


z 


« 


^■ 


ARTIST TfTLE 




3 


r^ 


£ 


laaii a irvrtMfR oismauiiirc laafi iSUC liST niicii* 


39 


36 


32 


31 


SAOC A*'pa«niuytfa40Ki tfiic icol PfKTMISE 


40 


40 


3< 


15 


SIMPLY RED • 11 IP i». W4S.- la mi icoi PICTURE BOOK 


® 


47 


36 


9 


GAVIN CHRISTOPHER MAnMArtu. SI Mo;4ia9Bi ONE STEPCIOSER 


® 


K-ENTUT 


LISA LISA t CULT JAM WITH FULL FORCE lija LISA A CULT JAM WITH fULL fORCE 


® 


NEW^ 


1 


MELBA MOORE >ni'X SI i.a'i.smi AlOTOFLOVE 


44 


39 


43 


46 


STEVIEWONOCR A'TAaaAiiMTiixiTDnt.isMi itoi IN SQUARE CIRCLE 


45 


38 


39 


10 


SKTY CACitt St 1 JAA. ,> 9<i FROM THE LEfT SIDE 


46 


44 


40 


68 


ATLANTIC STARR • AaA< se sois la oi icdi AS THE BAND TURNS 


47 


42 


41 


8 


CLARENCE CARTER ichwu. looi rt aai OR C C 


4« 


41 


33 


15 


GEORGE CLINTON canin sr i ;4«i<b 9«i R&B SKEUTONS IN THE CLOSET 


49 


43 


42 


16 


WU.IAMBELL<iiiaiinKioiiB9ii PASSION 


SO 


46 


49 


31 


FORCE M.O.'S «A«N< a BKC' TOMRrraOT te 1010 WAflMCBeAOS 18941 CHILLIN* 


51 
® 


48 


44 


<l 


CHERRELLETABUBI.-.0094 IF. HIGHPRIORITY 


NEW^ 


1 


SOUNDTRACKS. < ..Its. 9 981 RUNNING SCARED 


S3 


53 


S3 


6 


RANDY CRAWFORD WAfWcnaaos 3S4?SiaMi ABSTRACT EMOTIONS 


54 


SO 


47 


17 


TEASE tPK art 4oo9iia9at TEASE 


® 


56 


Si 


32 


VARBROUCH & PEOPLES toHi t.Pt«i« tuasris auiaMi GUILTY 


® 


62 


67 


3 


SOUNDTRACK inr SI 4019a 18 Ml ion RUTHLESS PEOPLE 


57 


49 


46 


14 


PHILIP BAILEV r«iiuaA>c <o;c9 icoi INSIDE OUT 


5t 


55 


65 


74 


LUTHER VANDROSS A u iMa; ion THE NIGHT 1 FELL IN LOVE 


® 


NEW^ 


1 


LJL DREAM TEAM >ka stis b 9a, KINGS OF THE WEST COAST 


60 


60 


48 


24 


JERMAINE JACKSON AMsiAAisa:' MS 9Bi iroi PRECIOUS MOMENTS 


61 


51 


SO 


13 


JOHNNY KEMP riaiwa or., 40i ». JOHNNY KEMP 


® 


NEW^ 


1 


THE DAj;2BANO'jiMNry^s;4uo»AiiMBa>os WILOANOFREE 


63 


65 


71 


XI 


TEDOY PENDERGRASS Asn^WbOAAMUAniAissai icoi WORKIN IT BACK 


64 


56 


63 


71 


GEORGE HOWAROiaAi«2io enoAiio.aaei LOVE WILL FOLLOW 


66 


59 


70 


15 


PET SHOP BOYS •lakAMnraiM 1 nana Ml iCOi PLEASE 


66 


63 


55 


14 


THE TEMPTATK>NStwioimsia9N}nHi 25TH ANNIVERSARY 


67 


54 


51 


32 


COLONEL ABRAMS>KAS<>a><a Ml COLONEL A6RAMS 


6* 


57 


59 


16 


JUNIOR Mtimiirv Braooi imi efHrt^aaMiBMi ACQUIRED TASTE 


68 


61 


62 


14 


DIANA ROSSt TH£SUI>REMESmc.to»ns)bi Miiiioaai 25TH ANNIVERSARY 


70 


64 


60 


53 


FIVE STAR - LUXURY OF Lift 


71 


74 


74 


54 


STARPOINT .... .. . , , RESTLESS 


72 


70 


61 


16 


JONATHAN BUTLER »i im>4 i n ka lasai isoi INtROOUCING JONATHAN BUTLER 


73 


67 


69 


73 


ALEXANDER O'NEAL lAau i; laui iw ALEXANDER O'NEAL 


74 


66 


56 


70 


MA2ARATI>witliaAait»iuMMaa«osiBMi MA2ARATI 


75 


72 


75 


11 


DENISC LJISALLE maiathmai uiaibmi RAIN AND FIRE 



BU^nO ftUGUST 30. 1986 
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HOT BLACK 



^Ca tiyntt" ! i ^Bn B 'H m i'- . 

No p»o 01 Ihi'. puWccItion nnf bo r»p(0<)ut"^ Z 
in iny retri«v»l *v51«rf*'. Of tfanimitlfd, "« '"^"^ 
Of t>r ariy mescii. fjlwlroric. ni«cluraf 'I onKlotoPr'"!- 
rccotdmg. Of omerwiM «i»ioul IM pio" 
p«ffniM>ofi of 1h« publishi'f 
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Compiled IrOfn a national sample ol retail store 
■j^j^ and one itop idles reports and radio plsylists ARTIST 


CD 


4 


7 


% 


♦ * No. 1 ♦ * 

LOVE ZONE 1 «.-rl. Nd On. 


♦ BUY OCEAN 

J'rt I-V5I0. «*P3T» 


CD 


b 


S 


10 


AINT NOTHIN- COIN' ON BUT THE RENT 


♦ GWEN GUTHRIE 


3 


3 


4 


10 


GtVE ME THE REASON 


• LUTHER VANDROSS 


4 


1 


1 


13 


DO YOU GET ENOUGH LOVE 


♦ SHIRLEY JONES 


CD 


9 


11 


II 


ALL CRIED OUT ♦ L6A LISA & CULT JAM WITH rULL FORCE 




2 


2 


17 


SWEET LOVE 


♦ ANITA BAKER 


CD 


10 


13 


( 


DANCING ON THE CDUNG 


♦ LIONEL RiCHiE 


1 


7 


9 


% 


OH. PLUPLt 


w rA 1 1 1 LAHcLLt 


CD 


11 


20 


1 


(POP POP POP POP) GOES MY MIND 

K 1 ■ - 11 W'.- -.1 ■■ 1 ' ■. >■! M'/ *''>V% 


LEVERT 


10 


6 


5 


II 


LOVE THE ONE I'M WITH (A LOTTA LOVE) 


• MtLB* MUUKt & (lAbHIr 


OD 


13 


25 




THE RAIN 

.(.[.1 H'IMMI.-..,.fl(lU 


♦ ORAN ' JUICE" JONES 

[<• i*M ' miMQU lK(i«»>i» crXUMBU 


u 


12 


14 


II 


tfmpopary lovethmg 


♦ rUU. FORCE 


CS) 


15 


22 


7 


ONt LOVE 

I ■ ■•■1 !■ 'J' -1 r.L. I SMITH) 


• WHODINI 

PW 1 i|S07 ANTSTA 


14 


14 


17 


9 


BORROWED LOVE 

1 1/ St 1 II Al'.. 1 il rt^S JMW)l>t\lll| 


♦ THE SOS BAND 


OD 


It 


31 


5 


WALK THIS WAV 


♦ RUN-OMC 

Paofnf Mi: 


i« 


1 


3 


IS 


CLOSER THAN CLOSE 

0 M-.»<irT,iiiN m 1 1 POir r ■ 


JEAN CARNE 


® 


27 


40 


4 


WHEN 1 THINK OF YOU 

} j«M ' LlWl'j 1 JIUWIMIl 1 llWb J J»f SSWl 


♦ JANET JACKSON 


M 


17 


19 


10 


SWEET FREEDOM (THEME FROM RUNNING SCARED) 


♦ MICHAEL MCDONALD 

HLA ' 


® 


22 


2e 


7 


ANOT H E RLOVERHOLENVOHEAD 

>--Hr. 1 >. >.. .- !■ „ -I. lu -.. 1 %«f/XuTH>ht 


♦ PRINCE & THE REVOLUTION 

MISUrPAlTK J JB^JO WAPN€R9W>S 


(D 


20 


27 


6 


ALL THE WAY TO HEAVEN 


DOUG E FRESH 

KAtlll' OArtKA^eA rAl«A5» 


21 


21 


21 


8 


LOVE OF A LIFETWE ^ _^ -r^Ri^Crf ( 


♦ CHAKA KHAN 


(D 


2t 


33 


5 


COUNT YOUR BLESSINGS 


ASHFORD & SIMPSON 

"APiKX BM«a 




24 


29 


« 


GIVING MYSELF TO YOU 

•**H,lllMyi (0 >JNt'-. INSWl 


GLENN JONES 


® 


29 


38 


5 


tOVEHWAVS ♦ELOEBARGE 




26 


34 


! 


FOOL'S PARADISE 


MELCSA MORGAN 

rAPTTrt S«00 


2C 


IS 


1 


19 


RUMORS 

J r^MbCIFObUftlM THOMPSON MMAmMHl htUil 


TWEX SOOAL CLUB 

iAV 7O0I 


® 


32 


35 


6 


SOWETO JEFFREY OSBORNE 

jfKBOBNEMSTUMTfMOOWSIMinMBIHSTUMn F l*MtP^ fMuWfm «KM U'I'K) 


(D 


31 


44 


5 


THE MIDAS TOUCH^ ^ ^^^^ 


MIDNIGHT STAR 


(D 


42 


57 


3 


★ * * POWER Pick/ Airplay ♦ * ♦ 

WORD UP CAMEO 

'.amOW-ciML eui-"Mr*4 l)lMHis>i *-lW«'*«»TisT5 8«4 91J/ POLrtiRAM 


® 


37 


39 


9 


PRIVATE NUMBER 

:i ffMiu r o.v»"4 i-Mr."Ti .'.«*'■ i-'...,.-r j .m*'. 


♦ THE JETS 


(H) 


35 


43 


5 


***PowER Pick/Sales*** 

ROACHES ^ BOBBY JIMMY AND TH£j:rUTERS 


32 


23 


10 


■iS 


YOU SHOULD BE MINE (THE WOO WOO SONG| 


♦ 'LfFHI y 0S30RhE 


(D 


38 


47 


4 


1 WANNA BE WITH YOU MAZE FEATURING FRANKIE BEVERLY 


34 


34 


37 


9 


DISTANT LOVER 


THE CONTROUERS 

MTA^^M^ 


(D 


40 


SI 


4 


I M FOR REAL 

1 T Ml »«Kt (HMiwtn scuw«i 


♦ HOWARD HFWEn 


3t 


19 


16 


11 


SAY LA LA 


PIECES OF A DREAM 


® 


41 


54 


4 


LADY SOUL 

PF ,.'«( T-,1 3 . Miir.*rn»i (Mmo, WNi 


THE TEMPTATIONS 




4€ 


SO 


S 


PASSION FROM A WDM AN 


krystol 


® 


<8 




2 


EARTH ANGE^L^^FROM^ JHE KARATE KID. PART ■") 


NEW EDITION 

MTASZWW 


(D 


47 


55 


4 


CANT WAIT ANOTHER MINUTE 


FIVT STAR 

fl ft I4» - 1 


41 


3t 


36 


8 


POINT Of NO RETURN 


♦ NU SHCXJZ 

• Ii »r4T " T htV,: 


® 


4S 


49 




ALWAYS 


♦ JAMCS INGRAM 


43 


43 


45 


7 


MAN SIZE LOVE (FROM RUNNING SCARED') 


♦ KLYMAl^X 


44 


39 


24 


11 


BANC^ZOOM fLET-S CO-GO)/HOWIE'S TEED OFF REAL RO)(ANNE WITH HQWlE T£E 


® 


M 


70 


4 


KISSES IN THE MOONUGHT 


GEORGt BENSON 

H T .'I'd**' 


(D 


U 


77 


3 


SHAKE YOU DOWN 


• GREC;ORY ABBOTT 

(.■JUMftin !Hrt^ 1 '<! 


47 


30 


li 


12 


RISING DESIRE 


STEPHANIE MILLS 
'* * J 


41 


25 


12 


14 


BURNIN' LOVE 

i • i> I' . 1- < ■'J<--»»(r ikrCMtS BOWOWN , 


CON rUNh SHUN 


49 


52 


5S 


J 


RING RING 

1" ;-'^4Rll .1. 


THE TMP BAND 



o- 



«• giMl^tl « 'C'>t 3rd gair> 



m-rit ♦ Video ctip avariak>lit> • Hco'd'ti^ indic l', A^^f^ 0' 



it 




%° 


z 

a 


TITLE 


ARTIST 

LAfltl * L"*.""BJTIW& lABEl 


(50) 


s« 


67 


i 


NURSERV RHYME 

1 * OW W 'f AM If :^i»T'-.-.-t 0 *t,tM*:*tt) 


♦ LA DREAM TEAM 


51 


51 


53 


6 


IN THE HOUSE 

Ml- -.iir 1 •.•nUlMMOHlUlSCfKWTIl 


THE FAT BOYS 

^Rfc 04* 


® 


55 


74 


' 


DUKE IS BACK 


RAPPIN' DUKE 

TOfAdTi 0(7>S«| 


® 


66 


_ 




ONE PIUS ONE FORCE M O S 


® 


67 






REACTION 

rii r,; 1 , )|, 1 iilB f I : lOrtNVND 9 IA[ fVJN 


REBBIE JACKSON 

rrXijMBiA '« r^A'tr 


M 


65 


85 




STAY A UTTIE WHILE, CHILD 

•(WWf^^AM"* iNTrt^ H'TUn f^JOLHH 


♦ LOOSE ENDS 

MTA ?l(iV^ 


5t 


44 


2) 




GIVIN' IT (TO VOU) 

n Mi^iia ■ Mij(irf*r'. t«Mi«irffI 


♦ SKYY 

r*W7D( 


57 


49 


28 




HOMEBOT 

r , -fiSCrtH*'! f' ' *Pi»lHr.T-,f| WMiNiilC*!! 


STEVE ARRINGTON 

iTlAMTlT 7 1191^ J 


® 


64 


75 




WRAPPED AROUND YOUR FINGER 


YARBROUGH & PEOPLES 


S9 


53 


48 




CO V E M I A 

HM*p* imwwi . » •npni'/^'Si 


♦ THE DAZZ BAND 


m 


NE« 


»► 




♦ * * HOT SHOT DEBUT * ♦ * 
WHAT DOES IT TAKE (TO WIN »OUtl LOVt ) KENNY G. 


61 


63 


66 


10 


WHAT'CHA GONNA 00 

■ rtM F~t IVI ■• ril|J*»l|ii 


0 C SMITH 

BtN0€/W5 1019 


62 


33 


15 


14 


MINE ALL MINI 


♦ CAJHFLOW 

UlLANI* APTfitS a*4ri2 KJI-TWWJU 


® 


77 




2 


HEAVEN IN YOUR MMS 

Ai: ti.i.ir'*! ntrtuufofn) 


R J S LATEST ARRIVAL 

fMi %00*0 


M 


U 


59 




BABY LOVE 

SPeiUTiSfUUi RffiCMAHOS UHC&stcm 


♦ REGINA 

ATlA^lTtC 7i%»{7 


® 


NEW^ 




TYPICAL MAU 

t aftilTN |1 flPlTTTf* CUlil 


UNA TURNER 

CAmtx Mi5 


«t 


70 


73 




GOOD TO GO 

arn«>tnf« ipmifiif • jrir ij Avtm ifiSHin nntco iWiDjH i 


♦ TROUBLE FUNK 

fi. *t€) 1 MS 14 ATlANTt 


® 


to 




2 


YOU ARE EVERYTHING 

• fA.r- I-., tM I*. ii*«iB Mtovtswi 


JAMES (D TRAIN) WILLIAMS 

COLUMBIA UMTM 




61 


60 


, 


WISER AND WEAKER 

r. fiMIMif ^fAiT' AiUt«M^ 'B*S»t"l 


OENIECE WiaiAMS 

COLUMBIA 3BO«t%7 


S9 


73 


76 




HOW CAN WE BE WRONG 

•fiiJT.EB lOeimCIl fl<;MirH IBLi^lEHi 


TRINERE 

!*« PACKED :O0] 


® 


79 




2 


LOOK WHAT S SHOWING THROUGH 


ROONEV FRANKLIN 

r: . _MP A i55rQj 


® 


62 




2 


FRIENDS AND LOVERS CARL ANDERSON & GLORIA LOfliNG 
1 ni ' -J * •» 1 ,1 1^ ji^js*i»' iixoit lit 4061 


® 


NEW^ 


, 


OLD FREIND 

THM > 1 'Hill 1 MdlD) 


Phyllis hyman 


® 


NEW^ 


1 


L IS FOR LOVER 

N nOiUlK lOCMVlN OGAHtSMl 


al jarreau 


74 


50 


42 


20 


NASTY 

iJ*M-il*r iiiAHfftiii ruwa iJACHSOr*) 


♦ JANET JACKSON 
AiM:93o 


75 


59 


30 


12 


UNO OF LA LA 

■ A A- .1 i ■ V,' tri 


STEVIE WONDER 


76 


71 


81 


5 


NOT TONIGHT 


JUNIOR 

MeBCUmr llbObA- r POLrGftAH 


77 


76 


79 


5 


YOU CAN7 COME UP HERE NO MORE 

tjMi.l^ktl,! .U jl, M (JVIMJI. imwi'j -jflV*! 


SANDRA FEVA 

RJ«MA lOOS 




NEW^ 


I 


100% PURE PAIN 

-,IU(.> Jl<'«LNMAILl'M*M'jl(.it." AiTHLIV MkilHNUWfi 


0 CHI BROWN 
MtKcurr i«4 Mfr 7 pixnWAM 


® 


U 




2 


CAN'T GIVE HER UP 

I'MMIMijiM XWj'lli' "lUHIHtlfl 


SKIPVWDRTH & TURNER 


® 


u 




2 


HEADLINE NEWS 

* aLL.» a.l''«,M^H. A ;>l .L *BU(»*CKX>IS) 


WILUAM 6£a 

MA Se^204 0«AH 


SI 


58 


41 


9 


HEY GOOD LOOKIN' 

■ j<i-».-i IN .wAyjuNGrcw Gciwion sjH-OfW 


GEORGE CLINTON 

rjW70i SM.' 


® 


NEW^ 


1 


WONDER WHERE YOU ARE 

I - M ■■ •.'bt^.L iM jlMfltLLU USt««tliOl 


MICHAEL SEMBEUO 


® 


NEW^ 


1 


ALL OF MY LOVE 

1 1, v-.h* , ^ ,1)11 MMOROWf) 


GENOBIA JETER 

(VA I441S 


® 




1 


DOME RIGHT 


MAIN INGREDIENT 

JAUiAOlS 


85 


83 


82 


t 


CETTINC AWAY WITH MURDER 

H 111 MA'. . ■ ^ 11. .. ' .in TTHf 


♦ PATTI AUSTIN 


U 


68 


56 




THERE LL BE SAD SONGS (TO MAKE YOU CRY) 

11 V II... /,| , ... ..i-AiMrtA II lABdAlHWAiIt BIASIMWO BOaMIl 


♦ BILLY OCEAN 

JIVC t 946% AMIT4 


<7 


57 


32 


15 


SWEET AND SEJCY THING 

.' lAMa .1.. lAMI 1 


RICK JAMES 
aDmn 1BA4 MOTOwt 


U 


71 


52 


16 


MY ADIDAS 

(ciMwurfviiMxiaiNdVMMarr. OMcOAMas a<««iN> 


RUN-D M C 


19 


72 


46 


16 


BREATHUSS 

MTijW' IJ MTllMf 


MTUME 


90 


74 


65 


! 


7UMP SACK (SET ME FREE) 

jrA« iJIAlHi 


OHAR BRAXTON 
SiUPMCBACi9 


91 


75 


62 


15 


ARTIFICIAL HEART 

1 JAM 1 1 ■ Wi .1 1 MAMJiSm tiffti;, 


CHtRRELU 
r«au4os90i Enc 


92 


92 


91 


5 


WALK LIKE A MAN (FROM "A FINE MESS") 


♦ MARY JANE GIRLS 


93 


91 


72 


10 


CAN T STAND THE PAIN 

«nii A\ lOi.Ani M l«'lr•^l 1 III 


RANDY CRAWFORD 

VMNN(PB»IUS ' 28Mi4 


94 


81 


61 


18 


WHO^ X>HNNY ("SHORT CIRCUIT* THEME) 

"HWII (PIWIK lWf:r. ' 


♦ ELOEBARGE 

COROV 1 M3 MOTOWN 


95 


85 


80 


14 


HOLDING BACK THE YEARS 


♦ SIMPLY RED 


9( 


93 


94 


5 


BETTER WILD <THAN MILD) 

■.'i.-»» MM HiH-WLld l.tft|-^»t (irmVAN iVOfWLM SSmOCR1[Y| 


TEASE 


97 


86 


63 


1. 


HEADUNES 

ii 1 i«>ii urnr^t ^!■A«fl'JMMcm .rjtioiHi afinu MrAiiOWY aawf ■ 


^ ^ MIDNIGHT STAR 


^ 


96 


69 




GIRL TALK 

t 0(,,( b < )i.i iMAN Vtfftiri MAllOn 


BOOGIE BOYS 


99 


94 


84 


6 


HOW TO WIN YOUR LOVE 

i.r.ir4t* 1 Ml « . -.(1 ..ilNCK>M ustnuf. ifnninc* ooomntil 


SPENCER JONES 


IW 


99 


87 


8 


THE SUN DON'T SHINE 

MUM> -H i-«S- ill rt""><'' 


„«. WRIGHT 


M-jl lor 






>ii><jf> II 


A HIAA veal (or v»*r% a' I»o fTKlnc-n un rs 





30 



/ 



BILLBOARD AUGI 



3lWi 
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Billbcod Hot Black Singles SALES & AIRPLAY. 







SALES 














AIRPLAY 






J* 




TITLE 






ARTIST 


*- 

?? 




1% 


I? 


TITLE 


ARTIST 


?? 




1 


00 VOU GCr CHOUGH lOVt 






SMIdlEV XJNES 


4 




1 


7 


lOVE 70NC 


BILLY OCEAN 


( 


2 


e 


lOVC /ONE 






BHIV OCEAN 


1 




2 


4 


IPOP POP POP POP) GOES Mr HIND 


IfVERI 


9 


) 


3 


CIVt Ml THl REASON 






lUTHEH VANtlWnsS 


3 




3 


) 


AIN'I NOTHIN GOIN' ON BUT THE RENT 


GWEN GUTHRIE 


2 


< 




AIN'T NOTHIN COIN* OH BUT THE NCNT 




GWEN (lUIMItil 


2 




1 


1 


GIVE ME THE REASON 


LUTHER VANOHOSS 


3 




? 


All CHItO OUT USAIISA »CUtT J 


AMWITHilin MW 1 


> 




S 


15 


WHIN 1 IHINH OF VOU 


JANET JACKSON 


1/ 


« 




SWtll lOVI 






ANilA HAKtIt 


t 




i 


9 


ALL CRIED OUT IISA IIS* t CUIT JAM WITH lUlL lORGE 


5 


1 




DANCING ON THE CEIIIHC 






IIONI I nit HIE 


7 




7 


13 


THE RAIN 


ORAN - JUICE' JONES 


II 


1 




\_ lOVE THE ONE I M WITH (A lOTTA LOVt) 


MEIBA MOORE & KASHII 


ID 




1 


) 


OH. PEOPLE 


PATH LAeEllE 


1 


1 


i 


OH PEOPLE 






PATTIlABELLt 


> 




) 


11 


DANCING ON THE CEILING 


LIONEL RICHIE 


7 


It 


li 


THE RAIN 






GRAN -JEJICf XJNES 


II 




10 


1.' 


LOVE OF A LIFETIME 


CHAhA KHAN 


71 


■ 1 


4 


ClosER THAN Close 






JEAN CARNC 


IG 




II 




SWEET LOVE 


ANlIA HAKi rr 


6 


U 


13 


TEMPORART lOVE THING 






FUll FOSCt 


17 




12 


II 


ANOIHERlOVERHOLENyfHKAO PRINCE t. THE REVUlUIiON 


15 


13 


i; 


ONE lOVE 






WHODINI 


13 




13 


II 


COUNT VOUR BLESSINGS 


ASHTORD A SIMPSON 


72 


U 


!1 


WALK THIS WAV 






RUN D M C 


IS 




14 


10 


BORROWED LOVE 


THE S 0 S BAND 


14 


15 


.u 


(POP POP POP POP) OOCS MV Mil 


NO 




lEVERI 


9 




15 


70 


LOVE ALWAYS 


EL DCBARCE 


74 


16 


11 


SWEET EREEDOM 






MICHAEL MCDONALD 


II 




16 


17 


ONE LOVE 


WHOOINI 


13 


17 


ID 


RUMORS 






T1MEX SOCIAL CLUB 


n 




17 


IE 


SOWETO 


JEFFREY OSBORNE 


7( 


It 


i; 


you SHOUlO BE MINE (THE WOO 


WOO SONG) 


JEFFRCT OSBORNE 


32 




11 


6 


DO TOU GET ENOUGH LOVE 


SHIRLEY lONES 


4 




19 


BORROWED lOVE 






THE SOS BAND 


14 




19 


in 


WORD UP 


CAMEO 


79 


X 




All THE W*> TO HEAVEN 






DOUG E FRESH 


VI 




20 




THE MIDAS TOUCH 


MIDNIGHT STAR 


78 




;t 


ROACHES 


BOBST 


JIMMT AND THE CBirTERS 


31 




21 


:i 


GIVING MrSELF TO VOU 


GLENN JONES 


73 


n 


.'1 


ANOI HI Kl (IVI HH(M I NVOHEAD 


PRINCE I THE REVOLUTION 


19 




22 


71 


FOOL'S PARADISE 


MELI SA MORGAN 


75 


■a 


II 


SAt 1 A I A 






PIECES OF A DREAM 


36 




23 


77 


I'M FOR REAL 


HOWARD HE WE II 


35 


M 


30 


LOVE OT A LIIETIMf 






CHAKA KHAN 


71 




24 


2( 


1 WANNA H WITH TOU MATE FEATURING FRANKIF BfVERLV 


33 


a 


» 


GIVING MTSTLT TO TOO 






GLENN JONES 


7) 




25 


19 


TEMPORARY LOVE THMO 


FULL FORCE 


12 


M 




PRIVATE NUMBER 






THE JETS 


30 




2« 


35 


EARTH ANGEL (EROM THE KARATE MD. PART H ) NEW EDITIOn 


39 


27 


_ 


WHEN 1 THINK or TOU 






JANET JACKSON 


1) 




27 


37 


WALK THIS WAV 


BUN 0 M C 


15 


21 


_ 


COUNT TOUR BIESSINCS 






ASHFORO & SIMPSON 


77 




21 


79 


ALWAYS 


JAMES INGRAM 


47 


29 


K 


FOOl S PARADISE 






MELI SA MORGAN 


75 




29 


7> 


ALL THE WAV TO HEAVEN 


DOUG E FRESH 


70 


30 


34 


DISTANT lOVER 






THE CONTRCHLCHS 


34 




30 


1 


LOVE THE ONE I'M WITH (A LOTTA LOVE) MELBA MOORE A KASHIf 


10 


31 


39 


lOVE ALWArS 






fl 0E9AHC.E 


74 




31 


33 


PRIVATE NUMBER 


THE JETS 


30 


32 


" 


BANG ZOOM/HOWIE'S TEED OFF 


REAl ROKANNl WITH HCIWIE lEt 


44 




32 


39 


CAN'T WAIT ANOTHER MINUTE 


FIVE STAR 


40 


13 


33 


POINT OF NO RETURN 






NU SHOO? 


41 




13 


3( 


LADY SOUl 


THE TEMPTATIONS 


11 


34 


lAOT SOUl 






THE TEMPTATIONS 


j; 




14 


75 


SWEET FREEDOM 


MICHAEL MCEKINAIO 


18 


3i 




SOWETO 






JEFFRCT OSBORNE 


77 




15 


40 


PASSION FROM A WOMAN 


KHVSTOL 


3S 


3( 




WORD UP 






CAMEO 


79 




K 




KISSIS IN THE MOONLIGHT 


GEORGE BENSON 


45 


37 




THE MIDAS TOUCH 






MIDNIGHT STAR 


71 




17 


31 


DISTANT LOVER 


THE CONTROLLERS 


34 


31 




PASSION FROM A WOMAN 






KR»STOL 


Jt 




11 


3S 


MAN Sl/E LOVE (FROM RUNNING SCARED') 


KLYUAKX 


43 


3S 


It 


BURNIN' LOVE 






CON FUNK SHUN 


4t 




39 




SHAKE YOU DOWN 


GREGORY ABBOTT 


46 


41 




RISING DESIRE 






STEPHANIE MU.IS 


47 




40 


3) 


POINT OF NO RETURN 


NUSH002 


41 
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BLACK SINGLES A-Z publishers/performance rights/sheet music 
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iXn> a Cfwr 
S AUCnCOWT 

>M*e|i^ SWi.Mr' mf_ SMt'Cumv 

U AUOFMTIOVI 

Fjsc. ikSCiPi 
21 AU TM MT TO HUVU 

« KUUVS 

II MOtNElUMIMOUNTWtAO 

»i unnciALNUin 

•t^t "fm* *SC*P'A#*M Asuri 
U 8WL0VI 

« BMcnoiKLfrsGO^O) MOwitsmoorr 

H efTTOI mo fTHM MKO] 

'loljr«SN»h ASCAP/T«M A$CJV''We ASCAPi 

14 eomowcoiovc 

T-ftt ',1-4 l5CW/*«« dm*. »sc*ri 
m MUTHUSS 

t» BUIMII UM 

ASCAP'Vii « Jof BMli 
n CMTT cm HER UP 

U own StUO THt MIN 

• W C^< BWI 'jIj'OuM lJ«i BWIi 

ouri «JUT JwoTHt* mnm 

• twvir BWl Boorvrf. MolhTF-. VMI'lUbnl PWf 
BMn 

II ClOUff THM CtOU 

-itoiW. 9MI CkAJ Ht-i/or BWrCPP 
a COUNT TOUB BUSStNCS 

iH<ti.o 

7 OMCmCOM THE CEHINC 

iB'ochmja KStAPi CPP CIM 
M Dt^TANT LOVER 

ijotwt* *M»Pj CPP 
N 00 HE RIGHT 

ifliyrtt >till BMI/BMiv fSCA? 
• DO TOU Cn ENOUCM lOVE 



lAiVNtMl BM1 Htiif* S«Hniv. BM>^ 

DIME IS iKK 

iTm C.n AMt'Rjp C-ti tiHl. 

lAMJh AMU (mOH -tW MUT( RID PART 111 

itkmVT W>ll'«rTr. BMli 

fOM^ PAftADiy 

I far. fcSlAPi 
FRIENDS AND LOVtiS 

iWB ASCAP/htntH S«r( X»:AP.C«l|«fin (Ml. 
AHAPi 

CTTTIM AWAT WTTH «U*KR 

■ ti<|liiwn|. BMI Vnhkxif, BMI-fhJwril AS(AP< 
cm TRIH 

>L.lo BMI' 

UVt W m MASON 

• Ac«.l ASCAP UFKlr Narnit-v ASC'P, OriU'd. BMIi 
CPP-*flP 

uvMT n (TO rout 

• Ow Id On* ASCAP 

wm MTUir TO VOU 

• WB ASCAPiOwrtur UCAP/VMf 01 Sotanw, 
HWl ViJtnrv l«nriWi» HNt 

GOOD TO CO 

'A:>p« A^CAP MiitkMVI ASCAPf 

HCMUNE nitn 

>A/'Kt HMI:(Ulw |9M<< 
HUOUNES 

<H« flip BMI MNhU' BMli CPf 
HCAVtN IN VOUR iMUS 

iMe AOrjiP Sih,*, S<in, A5CAP,tlC ASCAPi 
HCl GOOD lOOIIN' 

>lli'>rkUl HMl/WMnn Tjm'bw BWl/Out 
Pjrt"!'. BMIt 

HOlOifK BACK THt rUK 

.Apiil ASCAPi rPP «HP 
HOMEBOT 

■H-jofi.lthr- HWl W-jlir- ASCAf^C 
Hon CAN WE Bf nMNC 



>M<j-,< 



HOM TO WIN TOUR lOVf 
iProi.»ifi-.. A'.(.AP, 
I WANNA BE WITH TOU 
lAffu/tfTWAt. BMIi 
mrORRCAL 

• iJk vJ HMI,Nitfniiw AUAP-f biw. BMli 
IM TNI HOUV 

il<tti-. Prjrm ftMI,UM4| CMM! BMI) 
lUHP BACK iSn ME (ME) 

■ H.Kh Hf^vr, A'.rAP Mi,B.<h HMtM-.v AJCAPi 
HI^^T^ IN THE UOONHCHT 



<Giibtu*> Shf ASCAP.'Mbof BMI.Whm W»d-. 
BMI.Collidf BMIi 
I K rot lOVER 

• WB ASCAP Oirnion. A$CAP kwnunn. ASCAP 
lAPT «Ml 

iOthv DMkr*i ASCAP 'BmcNh ASCAf/AhtU. 
ASCATi cpr 
tAM or lA-U 

<Mirk ASCAP'Bijck Birii ASCAPi CPP 
LOOK NHAT^ SHOWINC THROUGH 
iBlKk«nad BMI AlV HHi < 
lOVI AlWITS 

>Nf« MMfi VJlIn ASCAPfCiTDlt Bivtt &l|fl 
BMI'I'Mmioow BMI. CPP 
LOVE MIA 

iDr>m*»f l*>n AS( AP'dHUjfM. BMIi 

tovE or A iirniHE 

iCjiT^un Soxf. ASCAPHVB ASCAP/foununce 
ASCAP. 

lOVf THE ONI I M WITH lA lOHA lOVE) 
iHu.* ii'p IK AnwiNj HMi Hj'.n<l HMI tUtr Kl>r 
AStAK. LPf I IM 
LOVE lOflE 

itmti Aif AP, tPP 

HAM Sin lOVf lEROM RUWNIHC SCAMD'I 
iWurr ASCAP Afiiil A->tAP W<.M UA ASCAP< 
tPf 

THE MIOAS TOWN 

iN.p Ifv BHI Mithlj* BMIi CPf 

HIRE RU MINE 

tPnwnjI. ASCAP All Smnc Iff ASTAPi 
NT AMOAS 

iPioloofti ASCAP/Ru^li Crmt ASCAPi 

Msn 

■ IItIp l*mr ASCAPI 
NOT lONKHI 

'J'^iMM AS':aP.(M| BMIi 
NURSERY RHTHt 

■ Rrbx* ASCAP, 
ON PfOPlE 

iB«wmlBonf-. BMI/NcHVM'i' AStAPiCPP 
OLD fRKINO 

iB*W»T «MI.'D*C>t«d BHh 
OMIDVC 

ifMHiM ASCAP) 

ONI PIUS out 

[| H«r. ASCAP/ll, r.«l. ASCAP/fofct MO ASCAPi 
PASSKM IRON A WOMAN 

I<iiiMjiIp AS(AP'Alrij*Nlr,i Hrr. PMI i 
POINI 0< NO PtTUMI 



iPoal-..tto BMIi 

IPOP POP POP POP) GOES Ml MIND 
•1rK«t BMI Ir'KMt BHIi 
mVAn NUMBER 

lAhMi ASlAP.t>Mr4.o ASLAF bvuit RMi 

CWAIM 

TMIWM 

iD«* im. ASCAPv 

ICACTHM 

iC«l|(im EMI. ASCAPi 
•IK RINC 

iSoM Snutfi ASCAP I'E I (kn*t, ASCAP 
ASCAP. 

■SINC OESRE 

iWe ASCAP '/ubMM ASCAP> 
ROACMS 

IV BMI Mindt BMIi 



illUni IV BMI D*riic« BMI. 
SAT IAEA 

iViMinOmilMI BMI (tniuf(l WrifM 
BMI Mcltomj BMt< 
SHAKE TOU DOWN 

iClu'<>-. I iinily BMI All Brr BMI Ouibil BMIi 
SOWETO 

lie* -. Siiniv AMAP'I M BMIi 

STAT A LiniE WHIU, CHILD 

(MCA ASCAP B'limcw ASCAP \i((in ASCAPtCPP 

THE SUN OONT SHNE 

iMmtii ',pnr. A'jfAF ■ 

SWfn AND Vtl THING 

tynrtr (ilv flV AP Mjltwul lrj(i,t ASCAPi CPf 

SWin IRttOOM (THEME (ROM RtmMNC SCAREOl 

iNMm)"!^ AMAP A4M1I Vi<»r MI,M IIA ASrAFi 

CPf 

swtn lOvE 

lOM H.nmplrtf. Hen AifAP/libtH, ASCAfi CPP 

TfHPORART LOVE THING 

ifotirtDl HMl W.lh'-.Irn BWli 

THERE IL II SAO SONCS [ID MANE TOU CRTt 

^/«n^l A;,i>ri 

TVflCAl HAIE 

iWH AUAC Irvirtt BMl AIthi ASCAPi 
WAIAIIKI A MAN (FROM A I INE MISS'I 

i(U<MHr<- A'.iAl- UtNh>.-«r« BU|> 

WMK THIS WAT 

• D.ik'jH HMl UmiH^i- mi 

WHAT MIS II 1AH( (TO WIN TOUR lOvCi 



|.'»t.' AM AC ■ 
t,\ WNArCHA COttlU DO 



BLACK SINGLES 

BY LABEL 


A r^nhiOK of diilnbutinE UbcU 


by IfiFir number ot titltk 


on lh» Hal 1 00 chart. 


LAHtl rIyJ 


r*r TiTi f <; 

1 1 1 L L. 3 




ON CHART 


WARNER BROS (5) 


11 


Qwest (2) 




Elefclrd (1 ) 




Oeiipn ( 1 ) 




Paisl«y Parh ( 1 ) 




Tofnmy 6oy (I ) 




C API tot (8) 




Manhattan ( 1 ) 




MCA 


• 


COLUMBIA (7) 


B 


Det Jam/Columbia (1) 




ePtC (4) 


7 


Tabu (2) 




Carrcre (1) 




MOTOWN (2> 


7 


Cordy (4) 




Tamla < 1 ) 




ATLANTIC (4) 


• 


Island (1) 




Omni ( 1 ) 




POl YGRAM 




Mercury (3) 




Atlanta Artists (2) 




Polydor ( 1 ) 




A4M 




ARISTA < 1) 


4 


Jive (3) 




£LE.KTRA (2) 


4 


Solar (2) 




RCA (3) 


4 


Total ExperieiKe (1) 




PROFILE 


3 


FANTASY 


2 


First String (I) 




Reality/Danya (1) 




MANHATTAN 


- 


PIR (2) 




Sutra (1) 




CRITIQUE 


1 


Critique /Golden Boy (1) 




EMt-AMERiCA 


1 


ICHIBAN 


I 


Wilbe (1) 




JAM PACKED 




JAV 




KRISMA 




MACOLA 




RENDEZVOUS 




SELECT 




SLEEPING BAG 




TOMMY BOY 




ZAKIA 





'Al»in BMIir«4*(» BMI 0 Fry* BMli 
U WHEN I THMK Of TOU 

lifir Imr ASCAP 
H WHO S JOWMT {-SNORT URCUir THCME) 
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MitntruH- BMIi CPP 
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ASCAf I 
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tIfrpCo BMI 
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•Cits BMI *ivtm' BM> fiiNkwxxl BHI Omd 

BMI limtluppHl BMIi 
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Ovpfutui BWl 
32 TOU SHOULD BE MME (THE WOO WOO SONGi 
Nonpariii ASCAP. Broucfloonn. BMI i CPf 



' HMl 
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iwS aiif not icpinefil mitti lolio rights 
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AIM Almo 
B M Bflwin MilK 
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BP B'ldtrv 
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CLM Chfrry 

CPI Cifniiu 



HAN Hansen 

HI Hal Ltonva 

IMM Ivin Mocu!) 

MCA MCA 

PSP f**' '^■ut'w' n 

Pll Pl^'inulfi 

WPV «.lfntr Bf05 
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CMA Nominations Hit Street 

Judds, Reba McEntire Receive 5 Each 



NASHVII.I.K TlM-.Iuil'ls.irul R.-I,a 
Mclintirf IumI fur thv niosl Couiurv 
Music Assn. Awards noniinutuin.s 
this year, each lakinR five Tradi 
liunalisUi Gcorire Strait and Randy 
Travis, who is a relative newciinier. 
each Kariiered fnur noniinalioiis. 
Surprisingly, country music's hest 
seUinK act. Alabama, earned not a 
single nomination The Kri>u|) was 
CMA's enLerlainer^^^lhe-yea^ win- 
ner for three straight years, from 
1.982 through 1.'>SJ, 

In the Horizon category, which 
acknowledges country acts making 
the greatest pnifes-sional slriiies in 
the previous year. Warner Bros 



Iteeonis was the clear winner. Vol 
erx gave the n'Mi to Travis, the For- 
ester Sisters, and Tlwight Yoakam, 
all Warner arlist.s 

Winners will In* announced at the 
20th annual I MA Awards show 
Oct which will he hroadcast on 
rBS-T\' from Ih.- (Jnind Ole Opry 
By category, the linalisl.s are 
l^nlertainer of the vear: Keha 
McKnlire, Willi,- Nel...,i, Kicky 
Skaggs, tieorge Strait, and the 
.fudds 

Single of the year "Bop." liy Dan 
Seals. KMI Amerii a, "C.rindpa (Tell 
Me •Bout The CoikI Old Days)," the 
Judda. Kt'A; "Nobodv In His Right 



Mind Would Have l.efl H. r ' 
(ieorgc Strait. MCA, "On The t)ther 
Hand." Randy Travis, Warner 
Bros , and "Whoever's In New Kn- 
glaiul, ■ Relia McEntire, MCA 

Allium of the year: "91." 
George Strait, MI'A; "Lost In The 
Fifties Tonight.' Ronnie Milsap, 
ttCA; 'Rockin' With The Rhyllini.' 
the Judds. RCA. "Storms Of l.ife," 
Randy Travis, Warner Bros,, "Who- 
ever's III New England," Reba 
McEnlire, .MCA 

Song of the year: "1382," written 
by ,Iames Blackmitii and Carl Vip- 
perman, sung by Ranily Travis, 
(VonUnui'd un ptuiv J€) 



JMSHVILLE SCENE 

^^^^ byCicrn Wood t ' ^ 




Crime wave in Music Row 
could threaten commerce 



I HE UGLY SPECTER OF CRIME is raisinK its 
frightening head in Nashville's Music Row area — and 
sonvethinK needs lo \*e done about it soon. 

While sinper/songwhter Paul Davis recovers from 
near fatal injiirifs suffered in a roMwrv attempt, 
those who work in and visit Nashville s famed music 
business district are huvint; second Ihou^hls ahnul 
iheir safety, Davis was shot liy a ihu^ who pulled the 
trigger rtrsl and th*'n askfd for his wallnt 

It's not a pretty sight, or a pretty subject, but the 
crime problem is something that needs lo be ad 
dressed. The Davis shooting was not an isolated inci- 
dent. Thefts from of- 
fices, assaults, purse- -^^^^^^^^^^ 
snatchings, stabbings. 
and other offenses have 
blighted the world-re- 
nowned music area of 
Nashville in recent 
months 

Psrt of the problem arises fnmi the expansion of 
the music mdustry lo border high-crimc areas Addi- 
tionally, Nashville shares the nation's drug problem, 
which IK Wfirsfoing wilh Ihf iiilnHluctinti of such dan- 
gerous and a(l<Ii<'tive new drugs as <Tack Tlif iiiterac 
tion of these factors with the millions of unwary tour 
ists thai the city attracts annually accounts for the 
problem. 

Unfortunately, the police presence hasn't increased 
in pni|K>nion to the crime escalation, and the problem 
could worsen if a major drive isn't begun to counter it. 
Meanwhile, simii' of Na.shvillf's growing legion of 
street people are starting to show up on Music Row, 
romplicatmg the problem by panhandling, drinking, 
and taking an occasir>nal bath in some of the fountains 
that grace the iMfautiful Music Row area 

The problem needs to b** corrected and ronlnilled 
before it starts having an adverse effect on the 
amount of tourists that visit the attractions and com- 
panies that do business here The crime isn't confined 
to alleys — a wKlp-<ipen parking lot will do just fine, 
thank you — or nightlimt' — ilaylight is safe enougfi for 
some of the l»older elements of the underworld 

The city government needs to recognize, identify, 
and combat the spread of crime threatening the safety 
and serenity of this industry, so important to the city's 
economic vitality A first, and quick, step in the nghl 
direction woultl l>e to increase the presence and visibil- 
ity of police. Nashville's metro police force seems 
more intent on busting numbers games and pursuing 
prostitutes than concentrating on the growing violent 
crime problem in the music sector The eslablishrnent 
of foot patrols could provide an immediate and elTec 
live hindrance to the criminal element Coupled with 
heavier use of patrol cars, a dramatic increase in po- 



hce presence could help turn the situation around in 
its early -^^iltc-, }"'fun- thi- [ir"fff*'m t^'eLv more deeply 
roole.l :uiil -tarr.'- In si ;ire oil :miri>t.- and business. 
The niu-'ii- in<lii.slr>, whu'li has given so much to the 
character and economy of Nashville, deserves fast 
and effective action in snuffing out the crime rise. 

NeWSNOTES: Jo« Ely is producing a dance party to 
honor the niemnry and s|iirit of Ruddy Holly The 
Sept 6 event will Ik- held at the l.uhlM>ck. Ti'xas. Civic 
Center, and will highlight the weeklong celebration of 
what would have been Holly's rAhh birthday. Radio 
pronMitions and a Buddy 
■ Holly look-alike contest 

are other events slated 
for the week, according 
to Ely's manager. Mike 
Crowley Ely, sharing 
the same hometown — 
I.ubbock-with Hidly. 
wanted to do something to honor the memory of (he 
Lubbock musical legend The "fun and hghthearled" 
dance parly, also featuring the Texas group the Nel- 
sons, will be hehl after the first Texas Tech home foot- 
ball game (if the seasi>n; tickeLs are .^'i Crowley says 
Ely is essentially "no longer with MCA Records" and 
has recently finished recording some more tunes in his 
home studio. 

The eighth annual KMPS I^Ktenrr Appreciation 
Picnic and Festival drew nearly Htt.imo faris to Seat 
lie'*; King ('ounty Fairground'^, according to Jay 
Hamiltnn FtMid. arU, crafUs. ntuntry. and gospel mu- 
sic highlighted the all-day event headlined by Epic Re- 
cords' Mickey <;illey and RCA's <;ail Davics & Wild 
Choir The nationally syndicated TV show "Life- 
styles Of The Rii'h And Famous" recently shot a seg 
ment on Cunway Twitty Direried by Dick Heard, the 
shf)W features interviews with Twitty. shots of an 
auloi^aph session, ;i tour .tf Twitty City, and perfor- 
mances by Conw.iy. Joni, and Kathy "Twidy. "Life- 
styles" found Conway's cars particularly intere^^ting 
The sht>w thdn l expect to find a celebrity «lnving a 
fticer. an American Motors vehicle If it's surprised 
by that finding, we suggest making a bus trip with 
Twilty and discovering where he slops lo t-at: Ken 
lucky Fried Chicken 

.Scene's ace reiwtrler Debbie Holley has an update 
on Nashville's n^'w Starwood Amphitheatre. Here's 
her report Starwood is (m a roll In its firsi sea.soii 
atone, the theater hosted pttp superstar Whitney 
Houstfin. who drew a record atlendance of 14.r>no for 
her .\ug 11 show Houston, whose live V4>cal perfor- 
mani't.' reached heights Ijeyond those on her acetate, 
ilisplayed her wide range and vocal versatility with 
(Covt}uit*i{ oil page SH 



Reba Keeps High Profile - 



BY EDWARD MORRIS 
.NASHVII.I.K A stratt-Kically 
placed music vtdoo and many Uirv- 
tn-fac»* int-etln^js wtlh major dis 
Irilmlors havf helped make Reba 
.McEntire'.', current alhum, "Wlin- 
t'ver's In New Rn^laiMl," her 
jresl seller hi date. Arid she will be 
re.s»>rtinK lt» inueli the same strale- 
til liuijst her upriimini; l.P. 
"What Am I Gonna Do About 
You." 

The effort will certainly be en- 
hanced by McEntire's recently an- 
noujjced ("ountry Mu.sic Assn 
Awards nominations for top enter- 
tainer, female vocalist, single, al- 
bum, and music video (see sepa- 
rate story, this pajjel 

Scheduled for a mid September 
release, the new MCV album will 
be paced by the title-cut single and 
an acconipanyinn video .Scripted 
and directed by Jon Small, the vid- 
eo features actor liavid Keith as 
McEntire's lost love 

Corresponding; with the album's 
release is a cross-promotion in 
volvinp M('A, .leep. and the Came- 
lot Records chain. Camelot will 
create floor displays of the album 
in Its more than 1H(J stores. Cas- 
settes of the album will be pack- 
aged in a free-with-purcha-se or- 



ange-cratelike case that holds 10 
cassettes. Each case will have 
"Jeep" printed mi one end and 
•"Camelot"" on the other The dis- 
plays will also carry sweepstakes 
entry blanks for a contest with a 
.leep truck as the ^rand prize. 

.\ccordin(; to McEntire's manag- 
er. Bill Carter, if the Camelot pro- 
motion works well, it will he intro- 
duced into the much larger Music- 
land chain in December. 

Yet another push for the two- 
time CMA female vocalist of the 
year will occur in November, when 
McCall's will devote a feature arti- 
cle to her MCA, Carter says, will 
run a four-color ad in the issue to 
spotlight her entire label catalog 

Carter maintains that McEntire 
has gold-plus sales potential— a 
rarity for female country singers. 
To back his prediction, he says that 
"Whoever's In New England"" has 
already sold more than 32.5,000 
units— compared with about 
1(1,1,000 for Its predecessor, ""Have 
I Got A Deal Fur You "" 

McEntire did her first video ear- 
ly this year for the title cut from 
•"Whoever"s In New England. " 
The effort got heavy rotation on 
HBO"s "Video Jukebox."" Carter 
attributes much of .McEnlire s ac- 
f Continued on pageiS) 



IBM A Names Peter 

Bluegrass Group 

NASHVILI.K The International 
Bluegrass Music Assn.'s board of 
directors has elected Peter Wer 
nick its president Wernick is a 
mHml»er of the Hot Rize band and 
author of two liest-selling instruc- 
tional twjoks on bluegrass music. 

Also elected to offices were 
Man.' Tyler Doub, promoter of the 
Winterhawk Bluegrass Festival m 
Hillsdale. N.Y., vice president; 
Wanda Dalton. an employee of 
<.\iunty Sa/es. a mai!-<irder distrilv 
utor of bluegrass books and rec- 
ords. secretar>-; and Randall Hvl- 



Wernick President 

Elects Officers 

ton, a NashviUe-based bluegrass 
performer, treasurer 

The IBMA will present certifi- 
cates of merit Sunday ("24) to gos- 
pel composer .Mbert E. Brumley 
(posthumously); bluegrass music 
scholar and author Dr. Neil Ro- 
senberg; W.IXJt-FM DJ Ray Da- 
vis; performer/publisher Cuzin" 
Isaac Page; and gospel songwriter 
Ruby Moody 

The presentations are part of 
(he /BMA's first annual trade 
show, schedule<l for Aug. 22-24 in 
Owensboro, Kv 
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MARIE OSMOND YOU RE SKLL NEW TO ME -:*P'Toi 

JOHN SCHNEIDER AT THE SOUND Of THE TONE 

GATLIN BROTHERS SHE USED TO BE SOMEBODY S BABY 

ANNE MURRAY MY LIFE S A DANCE 
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49 
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33 
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31 
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RETAIL BREAKOUTS 

AA REPORTtPS 

EDDIE RABBITT/JUICE NEWTON BOTH TO EACH OTHER «.» 
TANYA TUCKER JUST ANOTHER LOVE OK'-X 
ROSANNECASH SECOND TO NO ONE coiuM«.» 
CRYSTAL GAVLE C»v *»»«»Bn.-)., 

EARL T CONLEY/ANITA POtNTER TOO MANY TIMES «• 
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10 
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W«S ON 
CHART 


CompileO Irom a national sample ol rvtjil iloif 
^^^j and WW slop '.atw rvporti anj ladin plavli^Ts ARTIST 

1 I'irt' 1 . 1) . i>tii.A,lil' II M^li K l«iMHI " (■IMKitHirntr, 1 UM\ 




is 




1/5 

!§ 


a 
i/i« 

sS 


TITLE 


ARTIST 

lAU; .maam" wMmniit ni. !<»• 


CD 








* * NO. 1 * 

HCARTBCAT IN THL OARKN[.SS I si N 


* 

!« One • DON WILLIAMS 




(50) 


54 


61 


5 


IF YOU'RE ANYTHING LIKE YOUR EYES 


ROBIN IFF 

1 iLiniwiiii 1 1.1 J 




3 


14 


[■| Ai' ■ I4.M ". 1. ' 1 isr . ilM "<V I'S'. 1' A* It '1 


i.aiiKia ^*tHf 












» ♦ ♦ HOT Shot Debut * * * 


CD 


3 


6 


13 


DCSPERADO tOVE^ „ „„ ^ . 


CONWAY 1W1IIY 




(ST; 


NEW^ 


1 


YOU'RE STILL NEW TO ME 


MARIE OSMOND WITH PAUL DAVIS 

i.APiTca ruHB^6ij CAPiicx 


CD 


4 


8 


12 


COUNTRV STATE OF MIND 

II A» ' j.i 1' III < Bi - 1 II ifl-ri)M''>iHm(iu*i> at nuMnti 


HANK WllLIAMS. JR 

lAARMti 1 WMI » .'ai.iil WlUitifli IBn i . 




(g) 


57 


71 


1 


SO THIS IS LOVE 

.. 1.11 HI. ■mw-.i-.tia^j otwaWiAHi 


CHARLY MCCLAIN 

fPiC J4 061AI 


CD 


S 


9 


14 


SOMETIMES A LAOV 

I'WHll • t II*V1 *« 1 UAVtN • MIIIOI 


♦ EDDY HAVEN 
Ri a lajiv 




® 


70 




2 


MY LIFE S A DANCE 


ANNE MURRAY 

LAP1T01 MIO 


CD 


7 


IS 


10 


UTTL£ ROCK 


REBA MCtNTIHE 
a^.a •,..H4M 




® 


78 




2 


SHE USED TO BE SOMEBODY'S BABY LARRY. STEVE. RUDY THE GATUN BTOTHER5 


CD 


S 


13 


Ij 


GOT M» HtAHT SET ON YOU 


JOHNCONLEE 
LOtuMBia :ia (Mioa 






S5 


60 


6 


LOVE KEEP YOUR DISTANCE 

1 If , 1 1 an,r*«ra a J MA^IIH$ L HltalK) 


A J MASTERS 

Bl HMIjtja Oum '.lit 


CD 


< 


14 


11 


STAND A LITTLE RAIN 

Uli«iiiit.«Ki-«w». 1 • (11 y .11 II UkiMlnr) 


NITTY GRITTY DIRT BAND 
namnwiiRii'i ? .-aann 




sc 


47 


39 


16 


OLD VIOLIN 

.1 unii .1, irai nH ' tJPa»t»€tJl| 


JOHNNY PAYCHECK 
awHiruRr aaa ' fu K^aM 


CD 


11 


17 


9 


IN LOVE 

AM. u#> iriKi ^>.HrJtlHnAlIHlUf>f n aocrti 


RONNIE MILSAP 

l«"a lajiv^ 




S7 


60 


64 


5 


HOMEGROWN 

.1 M II .1. 1 1 iMf 1 1 ' '<w nuniNfui 


MASON DtXON 

PHf MIf P Qfai 101 


CD 


10 


16 


12 


SLOW BOAT TO CHINA 


♦ GIRLS NEXT DOOR 

WIM t;(»,is l antiji. 






43 


32 


19 


ON THE OTHER HAND 

• HI. .III*.. • .a 1. vtuMstf 1 D^MLiUi 


♦ RANDY TRAVIS 
MAimtHBam ; Java: 


CE) 


14 


18 


13 


THAT'S HOW YOU KNOW NICOLETTE LARSON (WITH STEVE WARINtR) 

l.lwi. >l ' Hh^ /I'.IA AAnW*^ 1 bl. BHAIfL'll »*»S.|.li 




® 


NEW^ 


1 


AT THE SOUND OF THE TONE 

.aiA-i. - .-.iii -iv nfltifiis til»ii-i*aiJOTO'*i 


JOHN SCHNEIOER 

MCA "i I 


11 


I 


2 




STRONG HEART^ kj„i„.. 


IG SHEPPARO 

1 uiuMUia 11. (isnrii. 




® 


67 


75 


3 


1 WONT LET YOU DOWN ^ 


TOM WOPAT 
IMI AMI mi a H!14 


OD 


li 


22 


to 


ALWAYS HAVE ALWAYS WILL 

N Ai . ^ 1 IMI iw.i 


♦ JANIE rOICKF 

((HllMHIA If i>*,i44 




® 


68 


72 


4 


THAT'S WHAT HER MEMORY IS FOR 


BUTCH BAKER 
aarpTiaii aiu n^y 7 pi>.nWM 


OD 


IB 


21 


8 


GUITARS.CAOILLACS 


DWIGHI YOAKAM 
nfpni^ .iftdfls wafiNdiwin.. 






S« 


62 


5 


I'VE ALREADY CHEATED ON YOU DAVID ALLEN COC AND WILLIE NELSON 

M .1 . imi 1 III a III Aiiiivjtii irntijwaia j^o*:.'.' 


OD 


17 


20 




LONELY ALONE 

II rtli * 1 .I'lriini lOMARTlN 1 WlimRDl 


THE FORESTER SISTERS 
waaiNf nouns ? .in.a? 




® 


71 




2 


I MISS YOU ALREADY 

II a« .. Aina '.Aauft 1 wxjtaGi 


BILLY JOE ROYAL 

all At.!'.' 7 ^^?A 1 * 


IS 


9 


11 


14 


A FRIEND IN CAUFORNIA 

H ■■«'> .AfA)* T' . |l t*IMl ir.-) 


MERLE HAGGARD 

11*. la tiaoa? 




64 


65 


69 


5 


SLOW MOTION 

It. iiii. 1.11... 1. I ljlAirMAHDWOt«tl»l80*HBO faaCWANUii 


MALCHAK & RUCKER 
aaPPa 001 


OD 


19 


23 


11 


TEN FEET AWAY 

ti.'i. - ■■» ....-wi.l Ml>|MHI*i) 


KtllH WHITLEY 
B'a ia>ft» 




65 


52 


53 


6 


I VE CRIED A MILE 


TARI HENSLEY 
aafpi'ijai Aaa aar • pi> .r.aAM 


(ID 


20 


24 


17 


WORJIINC CLASS MAN 


LACY J DAL TON 

1 m iiMBia ih twi^a 




66 


46 


35 


10 


1 WANNA HEAR IT FROM YOUR LIPS 

HI a«.|it nnwi'i i....riM(oiiOi 


LOUISE MANDSELL 
Ri-a 1 a^aa 


(TFi 






8 


BOTH TO EACH OTHER (FRIENDS & LOVERS) 

Hi*NI» > ir.Hii.'B* PGlWOOSi 


EDDIE BABBITT Ii JUICE NFWTON 
Hi a 1 aj.'I 




® 


80 




2 


DADDY'S HANDS 


HOLLY DUNN 
MTM y^rjfi rAP-Di 










® 








SIXTEEN CANDLES 
'.n A^ai. 1 a MtaTi 


JERRY LEE LEWIS 

anctta a ^a^ aaa a34 ? POi n-.SAM 


\ja) 


23 




8 


JUST ANOTHER LOVE 


♦ TANYA JUCKER 




79 




2 












® 








FIDDLIN' MAN 

II 'rnivai. V M iH.VH . waaf. ii vjnaaaNi 


MICHAEL MARTIN MURPHEY 

rtaaNFPflPos T :sa-.a 




25 


27 


II 


GUITAR TOWN 


♦ STEVE EABIE 

Ml a ...'rfi,.. 




N» 


»► 


1 










* * * Power Pick/Sales * * * 




70 


58 


52 


6 


CALL HOME 


r,L EN CAMPBF'lL 
L-i ail"'" aval* a • ...i-i 


® 


2S 


28 


e 


CRT 

l« '.ivkii'i -1 *liMtN> 


^CRYSTAL GAYl^E 




71 


53 


42 


8 


THE DARK SIDE OF TOWN 


DOBIE GRAY 
l APT.v *s.-.a 


22 


27 


29 


; 


SECOND TO NO ONE 


♦ ROSANNE CASH 




72 


59 


63 


5 


SAD STATE OF AFFAIRS 

... .. .I « t .ir. ..11 mBLA^i JKMtil Pfifl/OWDi 


LEON EVERETTE 

CrftiAaiCr 14 


CD 


21 


31 


6 


IT'LL BE ME 

II >i 1 1 -. 1 VI I ' l^l^li-i 'i .tliSi 


EXILE 
ttv jao*...» 




73 


66 


50 


22 


UNTIL 1 MET YOU 


♦ JUDY RODMAN 

MIM ';ui;i .a4»-ij^ 


24 


29 


30 


8 


YOU MADE A ROCK OF A ROLUNG STONE 

Fi.«».|-.|. Aa*l ■ HMnONSl 


THE OAK RIDGE BOYS 
aai a li.'n M 




® 


Nn 


»► 


, 


ALIVE AND WELL 


TAMMY WYNET^E 

IPi; jat'ijjj 


® 


31 


36 


5 


~T0O MANY TIMES EARL THOMAS CONLEY AND ANITA POINTER 

Uiiiil W AIA...I lU iMull«mUN SMCt tMCSMFAHl (^fcllien 




® 


NCW^ 


1 


ALONG FOR THE RIDE ('56 TBIRO) 

■ 1 ■ 1 - 1 1 1 w HUaii'J 


JOHN DENVER 

Pta 1440* 




12 


5 


16 


COUNT ON ME 


THE STAILER BROTHERS 
wiRritifi Kaa )^t t fyti ■r.naM 




® 


NEW^ 


1 


WHAT DID YOU 00 TO MY HEART 

ll H. (r.,1 , kl ... .jl, 


CHANCE 
wtflnan aaa Pie ; auiiwiaaa 


27 


32 


34 


s 


HONEYCOMB 

Wi AUl H Jlifi'l-IVil ■, .Mail iHMIiillil.t 


GARY MORRIS 
AaNMR BWil. J .-asaa 




77 


69 


43 


15 


ROLLIN' NOWHERE 


MICHAEL MARTIN MURPHEY 

AAWKHBOO^ t^4a 




33 


37 


8 


YOU CANT STOP LOVE SCHUYLER KNOBLOCK & OVtRSTREET 

.II"!..' i.'n..lr Uftl rscmnifOl MTM»?l>Tl I aMIi^ 




® 


NEW^ 


1 


JUKEBOX SATURDAY NIGHT/NIGHTLIFE 

I 'lii " "i"! t*r,.4xa fttCLSOai PBUSKaW 


ROY CLARK 

aVBIKELANOl SA^P 30ll A« ' OCOa 


® 


3S 


38 


6 


DOawAH DAYS 

'•All -.v ' l«.W«-liTr DftHMOm (1VI»C(H11 


♦ MICKEY GILLEY 

f w jaix t rl4 




79 


73 


51 


21 


LOVE AT THE FIVE AND DIME 


HATHY M4TTEA 
a»Mr.;ai ■•a a ■ i • poi ">aM 




37 


46 


4 


OIDNT WE 


LEE GREENWOOD 

•* a..;^i.ii 




® 


NEW^ 


1 


STRAIGHT TALKIN' 


MELSA MONTGOMERY 

Waas J: ' 




it 




f, 


SINCE 1 FOUND YOU 


♦ 'SWEETHEARTS OF THE HODLO 

ijiuafluia jant-iKt 




81 


61 


41 


13 


BIRTH OF ROCK AND ROLL 


♦ CARL PERKINS 
aMi P a SMA . M a a a 'a ii ■ ".hi ^paa* 




41 


48 


4 


THAT ROCK WON'T ROLL ^ 


RESTLESS HEART 
Hra 14176 




82 


62 


47 


19 


miSH THAT 1, COULD HURT THAT WAY AGAIN 


I GRAHAM BROWN 

ra^Tcx aa'l 


33 


13 


I 


17 


YOU'RE THE LAST THING 1 NEEDED TONIGHT 


JOHN SCHNEIDER 

•A a ^ .■ . , . 




® 


NEW^ 




HAVE 1 GOT A HEART F^RjrOO 






21 




16 


WILL THE WOLF SURVIVE 


WAYION JENNINGS 

lA a ...'I. Ill 






NEW^ 




ANYTHING FOR LOVE 


GORC ■■ 




4b 






* * * POWER PICK/AIRPLAY * * * 

nir^r.iiu' 1 ID DriMCC DAhinv TDAMKL 




K 


77 


59 




HEARTS AREN'T MADE TO BREAK (THEY'RE MADE TO LOVE) 1 EE GREENWOOD 

I. I.I 11. 11 , 1 .n Ai JUa.i iiaaii aa-as;bO' 


?6 


3 




,%.iiiitii(ii'iii ; .-aAa-i 




16 


63 


58 




WOMAN OF THE EIGHTIES 


DONNA FARGO 


® 


40 






FARTHER DOWN THE LINE 


LYLL LOVE 1 1 
■•■1 1 - Ml a 






— ^ 




WPi"L«i aaa ' pi>.iL>aM 


4S 






87 


83 


82 




EVERYTHING THAT GLITTERS (IS NOT GOLD) 


♦ OAN SEALS 


37 


39 






THE PAGES OF MY MIND ^ 


RAY CHARLES 

i.ia iMHi'. .1. . » I ... 








1 aa AVaaa a ->l i 


44 


7 




81 


72 


73 




WNAT-S YOUR NAME 


THE Al MOST BROTHERS 










SAVIN' MY LOVE FOR YOU 

M AUhJI' iW I 1— 


PAM MCENTIRE 
Ai a i4j.il. 










M'M aaa*3a 




11 


4 


17 




89 


84 


81 




SOME HEARTS GET ALL THE BREAKS 


ROGER MILLER 
M a a:a^a 


® 


42 


49 


1 


A GIRL LIKE EMMYLOU 

.iii-iMiilil'ai ii> II 'ii'iliMAN 1 T r/yVWAN lUriK KMNuOSfll ' 


SOUTHERN PACIFIC 
inCHKi waRNrftefiO'. t .'Miiai 




98 


74 


66 




STRANGER THINGS HAVE HAPPENED 


LARRY BOONE 

MtP.;uPa ai^a ta s ■ Pi1i . iPaM 


® 


44 


55 


4 


I'M NOT TRYING TO FORGET YOU 


Wll 1 IE NELSON 

Ana^yia IK 11- 
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75 


56 




SUSIE'S BEAUTY SHOP 


TOM T HALL 










1 VE GOT A NEW HEARTACHE 


HICKY iKAGGS 
14 iisa'ia 














MtPCLa?! aaa aati ' «>, .gpaai 


41 


30 


12 


15 




12 


89 


80 




SOMEBODY WANTS ME OUT OF THE WAY 

II lAUV-iia iAt*a. OANUTSOSi 


GEORGE JONES 
lia; la laaa: 


42 


24 


10 


15 


ROCKIN' WITH THE RHYTHM Of THE RAIN 

■ i^i-i. I. Maiitiii 


IHE iLinos 

tn * 1 IIHII 14 li... lAa 




13 


87 


70 




WITH YOU 

1 i.i '.will PI 1. i-.ii 1 


VINCE GILL 
Oi'a ia17 
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4« 
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STARTING OVER AGAIN 


STfVE WARINER 
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90 


88 




THE PRIDE IS BACK 

I'UaifcMBiaill iMlNA'II 1 iiOTTlKH AMiWlfi 


KENNY ROGERS WITH NICKIE RYDER 
ia.a I41S4 
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NO ONE MENDS A BROKEN HEART LIKE YOU 


BARBARA MANDREL L 
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74 
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93 


90 


19 


GOTTA LEARN TO LOVE WITHOUT YOU 

II Ai am n • I' iMnai M |i »*i'4^i 


MCHAEL JOHNSON 

BCA 14.1*4 


® 


49 


6S 


3 


HONKY TONK CROWD 

iwa^w « HVai. 1 A r^lMKMI lillTOli 


II.IHN ANDI WSi IN 
ivauia 1. Ill I.. ... 




96 


82 


67 




REAL GOOD 

■II •. f.ii.:. 1 .1 at .1 


BOBBY BARE 

(Ml aMLPt a gjj! 


® 


SO 


57 
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ALL BECAUSE OF YOU 


MARIY STUART 

1 iHiiMliia i. I 111 
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76 


S4 


18 


ML TIED UP 

iia.iiit«ittMi'nniairi 1 aauilta ia«amti 


HONm MCDOWELL 
para i llnea.'ftl^ aa-a 


47 


34 




16 


NOBODY IN HIS RIGHT MIND WOULO'VE LEFT HER 


GEORGE STRAII 
iia a....iti I 




91 


96 


94 




NEXT TIME 

naia . rri in ma-, ii . iiavil s I'DiiM MAatwitini 


WILD CHOIR 
PI a tajji 


4« 


3S 
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NOTHIN' VENTURED NOTHIN' GAINED 

II VAHm r i> II-II..TI la 1/ iiPTiiiiit ri Ri 


SYLVIA 
Ilia 14 
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92 




SHE THINKS 1 STEAL CARS 

wwan. I'iMiis.i II 1 A t iiiNAaHt) N floama N) 


PINKAR0 4BOWOEN 

laapaai p flno^ ;Arii 
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64 
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CHEAP LOVE 

U MMf .'ij vulWliWl 


lUCE NEWTON 




l«« 


85 


77 




FEEL LIKE I'M FALLING FOR YOU 

\a 1 .11.11. M ..I.... |i IK a - 1 .MPAi iwiaiiui 


TWO HEARTS 

Mt5. aaa? 




iihKl'. 
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TITLE 


ARTIST 
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DEVERADO lOVt 


CONWAY IWITIY 


2 




1 
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HEARTBEAT IN THE DARKNESS 


DON WILLIAMS 


1 


I 


1 


HEARTSEAt IN THE DARKNESS 


DON WIUIAMS 


1 
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1 


DESPERADO LOVE 


CONWAY TWITTY 
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3 
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COUNTRV STATE Of MIND 


HANK WIUIAMS. JR 


3 




1 
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COUNTRY STATE Of MINO 


HANK WILLIAMS. JR 
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t 
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SOMETIMES A LADT 


EDOV HAVEN 


4 
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SOMETIMES A LADY 


EODY HAVEN 
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COT M« HEART SET ON YOU 


JOHN CONLEE 


t 
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1 


LITTLE ROCK 


REBA MCENTIRE 


i 
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7 


LITTLE ROCK 


REBA MCENTIRE 
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1 


COT MV HEART SET ON TOU 


JOHN CONIEE 


li 
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SLOW aOAT TO CHINA 


GIRLS N[ AT DOOR 


9 




7 


( 


STAND A LITTLE RAIN 


NITTY GRITTY DIHI BAND 


7 


1 


9 


STAND A LITTLE RAIN 


NITTY GRITTY DBI BAND 


1 




8 


II 


IN LOVE 


RONNIE MILSAP 
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10 


m LOVE 


RONNIE MILSAP 


1 
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SLOW BOAT TO CHINA 


GIRLS NEKT DOOR 
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II 


ALWAVS HAVE ALMATS WILL 


JANII rPICKE 


12 




It 


1! 


THAT S HOW YOU KNOW MCOIETTE LARSON (WITH STEVE WARINER) 


10 


11 


13 


CU)TARS.CAOILLACS 


DWIGHT VOAKAM 


13 




11 
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STRONG HEART 


TG SHEPPARD 


11 


12 


l« 


THAT'S HOW «0U KNOW NICOLETTE LARSON (WITH STLVL MARINER) 


10 




12 


It 


LONELV ALONE 


THE FORESTER SISIERS 


14 


13 


\i 


LONELV ALONE 


THE rORf STER SISTERS 


14 




13 


II 


ALWAYS HAVE ALWAYS WILL 


JANIE fRiCKE 


12 


II 


II 


TEN FEET AWAV 


KEITH WHITLEY 


l( 




14 


16 


CUITARSXAOIILACS 


OWIGHT YOAKAM 


13 


IS 
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STRONG HEART 


TG SHEPPARD 


II 
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A FRIEND m CALIFORNIA 


MERLE HAGGARD 


IS 


If 


21 


WORKINC CLASS MAN 


LACY J OALTON 


17 




l( 


19 


TEN FEET AWAY 


KEITH WHITLEY 


le 


17 


20 


CUrrAR TOWN 


SIEVE EARIE 


20 




17 


20 


WORKING CLASS MAN 


LACY J DALTON 


17 


II 


24 


BOTH TO EACH OTHER CDDIt RABBITT L JUICE NEWTON 


II 




11 


22 


BOTH TO EACH OTHER EOOIE RABBITT t JUICE NEWTON 


II 
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CRT 


CRYSTAL GAVIE 


21 




19 


23 


JUST ANOTHER LOVE 


TANYA TUCKER 


19 


a 


23 


JUST ANOTHER LOVE 


lANYA lOCKEH 


19 




20 


21 


CRY 


CRYSTAL GAYLE 


21 


21 


17 


COUNT ON ME 


THE 5TATLER BROTHERS 


!i 




21 


27 


CUFTAR TOWN 


SIEVE EARLE 


20 


22 


25 


TOO MANY TIMES r>Rt THRUAS CONITV AND ANITA POINTER 


n 




22 


71 


SECOND TO NO ONE 


ROSANNE CASH 


22 


23 


12 


YOU'RE THE LAST THING 1 NEEDED TONIGHT JOHN SCHNEIDER 


13 




23 


29 


irLL BE ME 


EKILE 


23 


24 
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A FRIEND IN CALirORNIA 


MERLE HAGGARD 






24 


30 


YOU MADE A ROCK Of A ROLLING STONE 


THE OAK RIOGE BOYS 


74 


25 
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DnCIN' UP BONES 


RANDY TRAVIS 


IS 
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TOO MANY TIMES CARV THOMAS CONLEY ANO ANITA POINIER 


25 


2t 


29 


STARTING OVER AGAIN 


STEVE WARINER 


4] 




» 




YOU CANT STOP LOVE SCHUYLER KNOBIOCK S OVERSIRELI 


21 


27 


19 


ROCKIN- WITH THE RHYTHM OF THE RAIN 


THE JUDOS 


4? 




27 


0 


COUNT ON ME 


THE STATLER BROTHERS 


26 


21 


22 


SAVIN' MY LOV 'OR YOU 


PAKE MCENIIRE 


]l 




21 




HONEYCOMB 


GARY MORRIS 


27 


2> 




HONEYCOMB 


GARY MORRIS 


27 




29 




OOO-WAH DAYS 


MICKEY GILLEY 


29 


30 


27 


NOBODY IN HIS RIGHT MINO WOULO'VE LEFT HER GCORGt STRAIT 


i; 




31 




OlON'T WE 


LEE GREENWOOD 


30 
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COLUMBIA 
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POLYGRAM 


1 1 


Mfcuif (9) 
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EPIC 
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EMf-AMERICA 
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ALPINE 




ATI AfJTIf 




ATLANTI*" .' AMERICA 




BERMUDA OUNES 




COMPASS 




EVERGREEN 




MDJ 




NSD 




Long Shot (1) 




ORLANDO 




PHtMIEH ONE 




SILVER DOLLAR 
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iTont^rMlt SMICmiRtn ASCAP'KiAalj BUli 
19 A nilEND IN CALirOIMA 

iiROtW BMt CPP 
n A Ml IM IMHTLOU 

ASCAP^StanAue ASCAPi 
» UT MT HeA«T Sn ON TOU 

iS«nOAlC>tt. DMt'N.'t> ASCAP< 
99 COHA UMW TO lOVI WTHOUI TOU 

itrvint BMl Tvthj ASCAPi CPP/MH 
» CHTAITOilM 

iCMhnt ASCAP) ML 
I) WrTAIS. CAOHUCS 

^Ctut Oml Wr-.i BMli 
a HAW I COT A HtART (OR 

<tf<\. ASlAf HLifkMHirt HM ' 
I HCAimtAI IN THE OAMNCSS 

'IK* tV.^P P*rthiwfc ASCAF- Ml 
19 HtAinS ARtfn MADE TO BNUA mKTHf MADE 

TO lOMl 

97 HOuicnvm 

'DjJ»Mwr,- BMl.'Sc'Nfi Gtm*. (Ml BMIi 
77 HOMTCOHB 

OjwJm Bfi AVAf fPP 
19 HONKr TONK CROWD 

(Kb Kt!'« t'lUP lr«n 'o^ ASCAP'AmiNOllin 

Aif-AP, 
U I MISS TOV AmtAOr 

tirr. BWIi 
tt IWANNAHIAKITIITOHTOIIRtlPS 

ifCB •»>l»-.p*'<' KMIHflt'wil bMI W#.-ir. 

n I WISH TMAT 1 coulo Hum that my again 

(Iim f(r--. Kt, A',f*P •« 

u I mom III rouoowH 

U'tnii IVM^. WK AM Af 'ICih Nkmiitt^'iir'i 
ASfHP 

90 ir TOU K ANYTHING ll*E fOUB (lES 

HtaCirmr^l ttMli tit 
40 I M NOT iniNC TO fORCI I lOU 

■*nti»- nnvfl KM) ( PP 
• IN lOVI 

lui>tT 'till AVAC tfil^Jl' BMh CPP 
U iruBfME 

tirt BMI. PxilK I'.iinri. BM), CPP.'HL 
U rVt AERtAOT CHfAflO ON TOU 
iHitlir HMl I 



B IVE CMED A Wit 

'Tin B«I hi 
41 l-K Ul A NEII HtAffTACM 

(MfWl BMrWMw Mtrnn BMI< HI 
7B Wlf 101 SATUNOA* NICNT NIGHT UTC 

'Biji*<*D<iri HMl P'Miiti 4SCAP, 
19 JUST ANOTHCR lOVt 

9 UT1UMCK 

■ CoTihris BMt.MuiK C'«» ASCAPi 
14 lONCUALONC 

MCA AS4.aP ALOttri »*rA ASCAPi Ml 
71 lOVt AT THE FIVi ANO DIME 

IC^ ATI wnM- EIM- Cue IfMK 
99 lOW BttP TOUA DISTAUCE 

Dr^ii Sirwt-. BMI Nk^iborv BMIi 
S] HVIIilSADANCI 

(. .nc.trr Mi,'.ikm>kt UMA-EMion Sennw BMi. 
9t Ntn tiME 

Lj'I^* C^.:»JOM BM^ luvf BMIi 
44 NO ONE HtNOS « BROMN HEART IWE TOU 

(• 1:"-. I dull !■■,> 

4f NOeOOf IN HIS RIGHT MiNO WOULD'VT LEFT KIR 

■. IU'lT-ll (iMi "t 

41 lOTlih VEHTUHO lOIMiN CJIINED 
H i^',(«P Ikr V:ri<>lJ A'iLhf kt)H 

AP WrIhKk ASlAP/eiM Quil. ASCAP Vtr*T 1^' 
Im BMIi CPP'ABP/Ml 

% OlOHioim 

0-<H M»iw, BM' 
91 ON THE OTHER HAND 

Wii'rt-, l.iiu,i m\ V>'»< Mnon HMl WtA 
*1,(,AP 1li.ri:,ihh1f ft'jAPiCPP Ml 
J? THE PACES OF MT MlHD 

Av ^[.rap. WtKmt ISCAPi CPP'ASP 
H IHE PRIOE IS BACK 

Prri H<.il> t)MI> rPP 

% RIAl GOOD 

■W* AWAP. Uii SWT. AyiAPi 
4} MCKIN WITH TM( RHilHM Of THf MIN 

MC4, A'jCAI'-ltor, U:»iM; Wflh«V 
AT/'AP ttiuf tiuifi l-'XHfi Ht 
'7 millN NOWHERE 

77 ^A0 ^tAII U' AftAIRS 

Soulf^ii (rf.iitit Mlunf. AM AP/Homin ASCAp. 
CI* 

It SAVIN MT LOVE EOR TOU 

W«M. IwTiptljn, (tMI (l,ii'(| fl„tl^",.« I'M' 
?7 StCONO TO NO ONI 



<CP«tc«t BHi 'Aru-M. BMh 
n SHE THINKS < SfUE CARS 

liCli KMi *)MI Ijndo a^l AP 

M SHE USED TO BE SOMESOOTS BABl 

Liiit c^ti " im 
II smct I rouNO TOU 

Uxrvrn D>iif«>'t eMi U-Ktr A/l« A$CAP| 

a simtHCANOiEs 

UiKlJKwII BMIi 
9 UOW BOAI TO CHINA 

\SM Artii H^.Af' 
(4 SLOW MOTION 

Cofflbint BMI Max C-t| ASCAP . 
91 SOTHISISlOVt 

tiiudri'j RMI'LMir ^ihofi Ot Mo>||rv>ifl% BMIi 
» SOME HEARTS GET All THE BRfAAS 

'fto(e( »Mn HWI I'M UMl (II 

V SOMEBDOT WANTS MC OUT OF THE WAl 
iCjw.vjo A'XAF Hii ClMWfil, 8%W ffimll BMl. 
CPP HI 

4 SOHniMtS A LADT 

DinoVmt A^ kt' MicKaX H GtMwn 

A^CAP folliri Ccjir ASCAPi CPP 
r STAND A UTTU MIN 

ilto'i SijMili ASC«<"WCA ASCAP 'S>«*»(NM. 

AS! APi hi 
13 STARTIIlC OVtfr AGAIN 

Fifir-.l Hitiv BMI «f.vRo«t BMd 
H STRAICH! lAlAIN- 

iU.nrv(i<i-r BWI ^IMilNottu AUAP Sihti ASCAP- 
90 STRANGER THINGS HAVE HAPPINCO 

iMilmF Opit-rMl. 'SCAPi 
II STRONG HCARI 

ii A4Ii(>rU AUAT lATA >SCAP. CtinwiM 

AU AP Hopi Wit. ASCAP'B'lw ASCAP. NL 
ft SUSIf S BUUTT SHOP 

iMjlinotf flHI \ln^t-vpni HMl 

l( TtNrcnANAr 

■WB, ASCAP l«l AS^.AP A.^- (-M ^ .,r 

i»ki< BMl fPf 

V THAT ROCK H0N1 ROtl 



10 IHAfS HOW lOU RNOW 

i{H-"-(Ml HWI.MwntSUrvlMI-Ca^- 



(Mt I 



t Ar 



M THArS WHAI •IIRHIHOtT IS HM 

IiyinTollmi HH. lK\<^: itm'l ASCAP 
» TOO MANY TIMES 

B'lW^S Hr> J.'A r fll * AVAP ■•, . 

.V,< AC 



7] UNTIL I MH YOU 
iKte Cod 45CAPI 
7( WHAT OlO TOU 00 TO HT HUUTI 

(Miii«Jjif AS^ HP 

U WHArS lOUR NAME 

iB'fV>r; SVl tit. 

M Will IHE woir SURWrt 

.[.v.-rr PV' V M'j.BMI 8,<|.BMli 
« WITH TOU 

llkn^lll SMI I 
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17 WORHINC CLASS MAN 
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CMA AWARDS 

(Cnnlnnn il fmrit pafft' JJf 

"Bop," Jennifer Kimball iind I'aul 
Davis. sunK by Dun Seals: 
"Grandpa (Tell Me Bout The Goud 
Old Dayst." Jamie O'Mani, sung by 
the Jutids: "U>s\ In The Fifties (In 
Tlie Still Of The Nitrhli. • Mike Reid, 
Tniy Seals, and Fred Parris. sunn 
by Ronnie Milsap; 'On The Other 
Hand." Paul Overstreel and Don 
Schlitz., sunc by Raiiily Travis. 

Female viiralinl iif the yean Ko 
sanne Cash, .lame Frickie. Emmy 
lou Harris, Reha McCnttre, and 
Anne Murray. 

Male vnralisi of the ytnn Georpe 
Jones, Gary Morris, (jeorjre Stniil. 
Randy Travis, and Hank Williams 



Jr 

Vocal K^OIlp ilf the year: Kxile. 
the Forester Sisters, the Nilty Grit 
ty Dirt Band, the (Jak Ridge Boys, 
the .ludds. 

Vocal duu of the year: Crystal 
Gayle & Gary Morns. Dolly Parliiii 
& Kenny Rogers. Marie Osmond & 
llan .Seals. Niroletle Larson &. 
Steve Wanner, and Waylon Jen 
nings Willie Nel.son 

Instrumental irroup of the year 
the Grand Ole Opry Staff Band. 
Hee Haw Band. Nashville Now 
Band. Oak Ridge Boys Band, and 
the Strangers 

Inslrumenlalisl of the year (four 



nominees); .lerry Douglas. Johnny 
(iimlile. Doyle (irisham. and Mark 
O'Connor. 

Horizon Award: Forester Sis- 
ters. Kalhy Mattea, Dan Seals. Ran- 
ily Travis, and Dwight Voakani 

MuHie video <if the year: '"llHi''^ 
Chaiiee of Rain." Gary Morris. 
"Grandpa (Tell Me 'Bout The Good 
Old Days)." the Judds. "Honky 
Tonk Man." Dwight Yoakam: 
"Who's Gonna Fill Their Shoes." 
George Jones: Whoever's In New 
England. " Reba McEntire 

RIIWtKII >I<1KKIS 



REBA MCENTIRE 

ft'iiHfimi' 'I tiuiii itiigf J2) 

ceptanee and sales to the play the 
dip received and is hoping to have 
the same luck with the new $fi5.00n 
concept video 

Bi'tween her concert and TV ap- 
pearances, Carter has been taking 
McKntire on the road to visit such 
distributors as Camelot. Target, 
Musicland, and Wal-Mart Al- 
though most of the visits have 
been to warehouses and staff 
meetings, McEntire did a full- 
fledged show with her band for 
Wal-Mart executives "I think it's 
really paid off," she says of the 
visits, "and we are going to contin- 
ue to do it." 



On the concert trail. McEntire is 
still somewhere between an open- 
ing act and a headliner On her 
own. Carter says, she can be 
counted on to sell about 3,000 tick- 
ets per concert. Recently, she 
moved fnim Headline Internation- 
al Talent to the Jim Halsey Co. for 
bonking 

Her show now includes seven 
band members, a backup singer, 
and. for the first time, a lighting 
director. In most venues, Electric 
Ear handles production chores. 
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♦ • NO. 1 ♦ * 

RANDY TRAVISrvAmLRBHOb 1 2S4JS<09«) 4 jl No One STORMSOFLIFE 


2 


4 


4 


6 


HANK WIIUAMS. JR ri«B i -ssi.' >«w.<« ao^', iw, IklONTANA CAFE 


3 


3 


3 


11 


THE JUDOS •««ij«e««il '0«; i^«i3«i iCDi ROCKIN WITH THE RHYTHM 


t 


2 


2 


12 


GEORGE STRAIT iM-.AST40ia 981 »7 


i 


5 


i 


20 


DWIGHT YOAKAMmnrj !.,„i nuniexis Ifti GUITARS, CADILLACS. ETC . ETC 


CD 


7 


7 


26 


REBA MCENTIRE iK~-,tii ,a uj irm WHOEVER S IN NEW ENGLAND 


CD 


12 


17 


5 


JANIEFRICKE ixuWLwjB] BLACK&WHITE 


a 


8 


1 


12 


THE STATLER BROTHERS wocuni ti^ta it! i m (Vtruuinui FOUR FOR THE SHOW 


CD 


14 


18 


5 


EXK.E irii "Ml GREATEST HITS 


10 


10 


II 


21 


RONNIE MILSAP i>r> •»! crop LOST IN Tilt flFTIFS TONIGHT 


11 


9 


10 


27 


ALABAMA A «rw.«. .■i..j,ii.»i ,to. GREATESTHlTS 


OD 


IS 


14 


12 


NITTY GOrm DIRT BJtNDouMPWXK i nwiim TWENTY YEARS Of DIRT 


13 


11 


12 


21 


WAYLON JENNINGS <• > st» ii Ml icoi WILL THE VirOLF SURVIVE 


M 


6 


( 


23 


MERLE HAGGARD < n m:uh A FRIEND IN CALIFORNIA 


IJ 


17 


15 


11 


CARL PFRKINS. IFRRY LEE LEWIS. ROY ORBISON. ft JOHNNY CASH CLASS OF '55 

.n-.F. ..'f. - v; pr... .(.nAMClin 


1( 


13 


13 


30 


JOHN SCHNEIDER o ' <k A MEMORY LIKE YOU 


17 


II 


22 


17 


EOOIE RABBITT aci An i >iu 1 1> <I| RABBITT TRAX 


M 


19 


19 


10 


T CRAHAM8R0WN'«viiuisTi>4ii>it«i, 1 TEU. IT LIKE IT USED TO BE 


19 


16 


9 


\1 


WILLIE NELSON n, <uiurr 401." THF PROMISFLAND 


(D 


3i 


EO 


61 


ROSANNt CASH, ■..i.mi"!' Ji4n RHYTHM AND KOMANCE 




33 


39 


4 


RAY CHARLES '>iuu9i«i' tcm FROM THE PAGES OF MY MIND 


22 


23 


25 


44 


EARL THOMAS CONIEY K> «hii >ou w ui ceo. GREATEST HITS 


(D 


29 


20 


93 


THE JUOOS A» . .uoKMi 1319 0C4H9B. lUi WHY NOT ME 


24 


22 


26 


tl 


GEORGE STRAIT • w > saot la w, i.-n SOME THING SPECIAL 


25 


24 


28 


66 


HANK WILLIAMS. JR. • mmtr. Am.s.r.' wanvinoius .n^iii FIVE 0 


2e 


28 


33 


7 


T.G SHEPPARD< i«u»«.>c tnio IT STILL RAINS IN MEMPHIS 


27 


26 


29 


41 


HANKtMUIAMS, JR.MaMK ru»;<^)» wmra vns !>«■. GREATEST HITS-VOLUME II 


a 


34 


44 


17 


STEVEEARLEvKS'ijiivli GUITARTOWN 


29 


32 


32 


)S 


GEORGE STRAIT • ur.^,j7 m w, irni GEORGE STRAIT S GRtAIESI HITS 


(D 


13 


45 


9 


GIRLS NE»T DOOR"'". I lwh«,»v«i THE GIRLS NEXT DOOR 


]l 


31 


30 


9 


THE FORESTER StSTERSouruKMo- i m4i,ism, PERFUMl. RIBBONS AND PEARLS 


(D 


47 




2 


LACY J.DALT0f4LaiM<tM4 4oji» HIGHWAY DINER 


13 


39 


43 


14 


BILLY JOE ROYAL »i 'x'r >»r»v . LOOKING AHEAD 


® 


58 




2 


SWEETHEARTS OF THE RODEO ' i •« . >• 4.. SWEETHEARTS Of THE RODEO 


35 


35 


SI 


) 


JIMMY BUFFETT ILORIDAYS 


3C 


42 


37 


U 


THE OAK RIDGE BOYS V'A'.'K' SEASONS 


® 


75 


41 


6 


DAVID ALLEN COE .uoMiu «. 4ui4k SON OF THE SOUTH 


3t 


40 


40 


9 


CONWAY TWTTY«»WB wo-, iiMtmmi. FALtlN FOR YOU FOR YEARS 
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ARTIST 

I AftM 4 NOUSf R DSTIMtUIIM; LHIU ISUO l^SI PflKCl* 


TITLE 


39 


30 


35 


22 


TANYA TUCKER r:*<aioi s' U4/4n)v6i 


GIRLS LIKE ME 


(g) 


51 


36 


37 


STEVE WARINER>K>s».' Kiai 


UFE'S HIGHWAY 


41 


37 


31 


25 


DON WILLIAMS rjiFtiDi V i.'44o,a oi 


NEW MOVES 


42 


36 


24 


22 


JUDY RODMAN x M 'icso<99l> 


JUDY 


43 


49 


52 


)3 


NICOIETTE LARSON W45IHHHI 


ROSE OF MY HEART 




44 


74 


V 


ANNE MURRAY uroiot sj i;4bi,ia<lli 


SOMETHING TO TALK ABOUT 


4S 


25 


27 


67 


THE STATLER BROTHERS McnriAr 474 4?o 1 poi yrj)4Mi4 4 


PARDNERS «^ RHYME 


46 


50 


57 


SO 


ALABAMA AfiCAAM! suvtawi ia>i 


AO HOUR WEEK 


\$L> 


RE ENTRY 


KEITH WHITLEY acAcn loajiaw. 


L A TO MIAMI 


48 


48 


71 


51 


GEORGE JONESinrir maa WHO'S GONNA FILL THEIRSHOES 


('A&^ 
(JO) 


60 


65 


4 


MARTY STUART (,oiLmw« aw. 40302 


MARTY STUART 


(.50) 


61 


47 


11 


SOUTHERN PACIFIC MmrfrMo^ 1 jaaoaia^ai 


KILLBILLY HILL 


51 


52 


48 


258 


WILLIE NELSON A- iMuaH Aai: :iiS4.< icui 


GREATEST HITS 


52 


57 


E4 


7 


REBA MCENTWE Mcacuar afj^s^ t *# i 


REBA NELL MCENTIRE 


j3 


53 


56 


6 


ED BRUCE »< 4 At* 1 4wii< 


NIGHT THINGS 


54 


46 


34 


e 


RONNIE MCDOWELL IKA cms r» MCAiaui 


ALL TIED UP IN LOVE 


55 


55 


73 


213 


ALABAMA A* m a ami i 4?;a<aaai rCDt 


MOUNTAIN MUSIC 


S« 


45 


SO 


68 


LEE GREENWOOD • ku aaaj la aai icdi 


GREATESTHlTS 


® 


66 


46 


68 


RONNIE MILSAP axAAHii S4,S(>««, |..i>, 


GREATEST HITS VOL 2 


58 


62 


55 


13 


PAKE MCENTIRE i>r A Arii ^aos tH 94. 


TOO OLD TO GROW UP 


59 


64 


54 


434 


WH.UE NELSON Aicoiuw>A >c tsios rem 


STARIXJST 


M 


65 


42 


46 


LEE GREENWOOD >r-A saji la asi 


STREAMLINE 


61 


41 


38 


25 


EVERLY BROTHERS wnrum a» 14.' 1 rr...MAAi i- 


BORN VESTEROAY 


62 


21 


21 


41 


RICKY SKAGGSii- 1 itioi 


LIVE IN LONDON 


63 


27 


23 


II 


JOHNNY CASH AND WAYLON JENNINGS coctWA 40141 


HEROES 


64 


20 


16 


25 


JOHN CONLEE COLJKIBIA 11 wm 


HARMONY 


65 


56 


62 


124 


ALABAMA u> a amt i-49)9iS9Bi icoi 


ROLL ON 


6i 


68 


49 


4 


GENE WATSON iiVAOjw. 


STARTING NEW MEMORIES 


67 


67 


58 


232 


WILLIE NELSON A< or.aMaAr. i>«si pr:0r 


AtWAYS ON MY MIND 


61 


71 


69 


120 


THE STATLER BROTHERS «a<«:ij«rei a as; 1 mra>AAiia9a. icoi ATLANTA BLUE 


69 


59 


59 


180 


ALABAMA A- (*-AAHi 1 Afra)ia9a> ico> 


THE CLOSER YOU GET 


7t 


69 


66 


19 


RAY PRICE .fP'-frr via4.a9ai 


PORTRAIT OF A SINGER 


71 


70 


72 


111 


THE STATLER BROTHERS aamiar ai.< ita 1 ^■kjuh.s u: TODAY 


72 


72 


68 


13 


THE MAINES BROTHERS BAND 


THE BOYS ARE BACK IN TOWN 


73 


73 


67 


46 


SAWYER BROWN w-rta .lubsi i24ja cAPiioiia9a> 


SHAKIN 


74 


54 


61 


48 


DAN SEJLLS(M,4A>inc*si iriMtasei 


WONT BE BLUE ANYMORE 


75 


63 


63 


44 


RAY STEVENS ka s&js ra wi 


1 HAVE RETURNED 



) Albumi Mith Ihr K'p.itr>sl ^ato^ ti»in\ II*.-. (CD) Comptd OlK aKaiJaW* • Rf-cowl.ng Industry Aurt 01 Am«f>cx (MAA) 

c*r1i|.cjr.cin to' '.Mv; ot 500 000 unit» * OIAA cpfti»«ation tof atei ot oof mMton unity nkilh ear'i addttwai milt.ixi mdirai^ t,^ ^ 
ntimr,.ii ifilkiiwinH lh« i^rnbol "CBS RMtudi t»<>r\ "ol is^uc « uji***'«» fnr fo' iK p-.iahic' 
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IS GONNA FILL 
HIS OWN SHOES! 



The imitators come and go, but 
nobody con follow George Jones. 
Except George Jones! 

"Wine Colored Roses" is an 

all new album in the 
tradition of his classics. 

It features a surprise duet, 
plus one hit song 
after the next. 



GEORGE JONES 



Produced by BILLY SHERRILL 

ON RECORDS AND CASSETTES 

Epic^jgff are trademarks ot CBS Inc ■ 1986 CBS, Inc 
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UIE NOTES 

by Peter Keepnews 




Ol ItON THKAKTHAT Mri'H iht-stMluyK aluuil 
iHf Keynote l;il>el— m piirt Ih>cuum' it luul n very 
hru'f existence and m part lu'cause iln output Uiis 
Wen reissued only sporadically But PolyCtmnn. 
winch owns the Keynote catalog, is almut to offer 
convincing evitleiire thai the short Iivei) lalu*! made 
a very significant conlriUution to thr world of juzz 

PolytJram is prepannt;; to release "The Complete 
Keynote I'oMeclion." a lil record ho\ iiu-ludni^ fv- 

Loving looks back at 
a label and two groups 

erythm^ thai Harr> I.im. iht- enlrepreneur hehmd 
Keynote s }dzz aclivilies. recorded for the lahel 
from 19-14 to 194S Of the :«4 tracks in the massive 
antholojry. 115 are previously unreleased. including 
alternati' lakes hy the likes of Coleman Hawkins 
.ind Lester Younfc and an entire session l>y Benny 
Carter Ainonj; the other arlisl>* represenleii in the 
collection are Roy KldridKe. Lionel Hampliin, Red 
Rodney, and Lennie Tristano All the tracks have 
been digitally remastered from the original acetate 
disks. 

The package, compiled by Kiyoshi Koyama. 
comes with a 40-page hooklet of commentary hy jazz 
historians Dan Morj^enKtem and Bob Porter and a 
few words from Lini himself. It alsti contains an 
eight-page booklet of photographs taken at the Key- 
note sessions It s set for Sept 2.'Z release and will 
carry a price tag in the area of $2(M) There are no 
plans to release a CD or cassette equivalent, al- 
though there will he some individual Keynote CDs 
next vear. 



HaI'PY IlKl NIONS: A quarter of a century ago, 
two very diffrreni y.i7./. qiiinlets hursl on lo Ih*' 
scene One lasted only a few months, inei'tiii^ an un- 
timely end when its (riinipet playing co leader died 
at the a^e of lilt The other stayed together for a 
while but eventually disbanded, shortly before f^s 
trumpet playing co leader mounted an alt-out as- 
sault on (he pop charts 

The groups were the Krir Dolphy- Booker Utile 
()uin(el. fronted by two of the in<isl gifted and inllu- 
I Mlial avanl^aniists of the early (iOs, and the Juz/. 
Brothers, a hart! driving poslhop ensemble led by 
Chuck and (iup Mnngione. Now, J') years later, both 
Uriiups are. after a fashum, back together 

The distinctive sound of the Polphy-Litile group 
will be re-**reated fnmi Sept Mtl-Oct .'» at New York's 
Sweet Kasil The rhythm section of pianist MhI WhI- 
dron. ba-^sist Kit-hard Duvis. ami driiniiiier Kd 
Blarkwell is reiinittng for the occasion, with saxo 
phonist Donald Harrison and trumpeter Terence 
Blanchard doin^: their best to fill the shoes of 
I>olphy twho died in Um'>4) and Little (who died in 
iVttii). respectively The ent'agement will be record- 
ed by Sweet Basil's Hornl Liep4ill for release on the 
Japanese KinfC label 

The Ja77. Brothers, meanwhile, have reteamed for 
a brief I'.S. clul» lour, offering the kind of straight 
ahead sounds that were Chuck ManKione's stock m 
trade before the days of Lmd Of Make Believe" 
and "Feels So Good " Joining Chui'k and his pianist 
brother <»ap are another original Brother, saxophon- 
ist Sal Nisliro. l)assisl (if>rdon JohnKtm. and drum- 
nuT Adam Nussbaum Plans call for the ^jroup to cut 
a live album at San Francisco's (jreat American Mu- 
sic Hall, with Orrln Keepnews— who produced the 
Jazz Brothers' first recordlng^ way back when — su- 
pervising for his Landmark label 



ECTERN 

b\ Bob Darderi 




North Carolina native George Hamilton IV. a 

longtime dominant country artist in the (' K , recently 
won the Music Retailer's Assn Folk and Country 
Record Award" there for his Word'UK album 
"Hymns Countr>" Style " The release topped all other 
folk and countr>' albums on all other labels released in 
the U.K. last year The awani was presented hy for- 
mer prime minister EdwanI Heath 

Broadcasting events; Myrrh/LA recording 
artist I^Alie Phillips, who is currently working on a 
new album with producer T-Bone Burnett, sang 
"When The World Ls New" from the Grammy-nomi- 
nated "Black And White In A Grey World ' nn the 
fourth annual Children's Miracle Telethon She also 
{rtrformed at a recent fund-raising dinner siM>nsored 
by the Friends of Israel Defense Forces . Bread *n 
lioney artist Johnny Hall joined David Nelson for the 
I filming of the Arthur S DeMoss Foundation's "Amer- 
ica, You're Too Young To I»ie " 

"Upon This Rock." a Christian music video program 
in stereo, is now on the air The show is broadcast Sun- 
day from noon to 12 :iO p m on UHF Channel fiH Write 
WWHT Inc . :m W Market St.. Newark. N.J 07107 
for more information . . I'GH's 24 hour video chal- 
lenge to MTV has received extensive coverage in the 
New York area . . No. 1 at the eclectic Morning Star 
WCSB 90.1 FM in Nassau/Suffolk County. N Y is the 
CaH'a thundering "I Still Believe " The Christian 
Broadcasting Network's first viden show, "Fast For- 
ward." debuted earlier this sufiimer Inaugural co- 
host» were DeGarmo & Key and Ruhh TafT 



The KingHmen recorded their upcominu album in 
the Grand Ole Opry Country legeml Roy Aciilf intr4i- 
<luces the eight-time Dove Award winners Billy 
Traylor, executive vice president and general manag- 
er of the Benson Co.. is hosting a new variety show 
sponsored by the Zonder\'an Co. " Words & Music" 
will air Fnday nights nn the fTL Satellite Network, 
Amonc fir^l i:oesls scheduled are Dino. Dan Peek. 

George Hamilton IV is the 
recipient of U.K. award 

the Speers and Iftr Hemphills The Anieru'an Mu- 
sic Kntertainmeiit Network, a *J4 hour advertising- 
sponsored music video network siieciali/.ing in Chris- 
tian videiis, recently spent two weeks in Nashville. 

SiGNINGS: Cruse has signed with Benson's (ireen- 
tree label Billy and Sarah Gaines have signed 
with Benson The 2lt nieniber touring; company of 
Truth IS currently entrajred m a ll!0-date tour to raise 
$1 million for work in Bra/.il Truth is working with 
Nilson Fanini. often called the "Billy Graham of the 
Third Worlil" Karia Worle> has signed with the 
Star SonK luliet Luke f.arrett has linked with 
Home Sweet Home Records . . . The Gurrell-RohertH 
(^OKpel Trio has signed with .Morninx Star Records 
of HtMisl<m Zondervan/SingHpiration Music and 
Warner Bros Publications have signed a joint distri- 
buti<in ai;reemenl 



Billboard. 

TOP j/^2Z ^^^^^^ 



I :.l,fi.ftt ■.•■i^-t. fi.<IL').MtJ ei(bl.tal.on% Int Ntj fMfl ot in-* 
luil.lK .iliMit (PI r. i,r jiSut ed Mori-d in jny ffKirval t)(%t»m Of 

l(*nvnitlf<l trt trif lorrn ot any mvjfiy iHetlfOOK, fTHChanical , 
pholfK opting, ftiOMlinK oi olhurwiwr. without lh« prior «rrt1i'n 
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• •jnip<i<'U irom d national sample ol felail stora 
and on« slop salas rapoMs 

aoTKT TITLE 


1 


1 


II 


* ♦ No. 1 * * 

BOB JAMES/OAVID SANBORN >- ; 'j »r No Or* 

DOUBLE VISION 


CD 


3 


9 


SPVHO GYRA MT •, , t., 

BREAKOUT 




2 


21 


LARRV CARiTON m' a tcdi 

ALONE/BUT NEVER ALONE 


® 


e 


9 


VELLOM JACKETS mta msj ico* 

SHAOeS 


CD 


u 


3 


ANORCAS VOUeNWEfOCff ck wtwrEwwui. »« 4j/5!, >lo> 

DOWN TO THE MOON 


i 


i 


77 


STANLEY JORDAN utu vjit ii moi cafiioi (coi 

MAGIC TOl>CH 


CD 


13 


5 


PIECES OF A DREAM MANM*n«Msisio;itMiMi«tttira 

jovflloe 


1 


4 


2S 


GEORGE HOWARD m ; i n mi» ai io 

LOVE WILL FOLLOW 




• 


K 


JOHN SCOFIELO <.ttm^wm* iso^un i pouGhjim 

STILL WARM 


10 


11 


13 


RUSS FREEMAN br&mcmiid stoj 

NOCTURNAL PLAYGROUND 


II 


12 


41 


HIROSHIMA i-^tr 

ANOTHER PLACE 


12 


; 


17 


MILTON MASCIMENTO pf^^wR i (»>.<.p.m. o 

iNCONTROS E OCSPEDlDAS (MEETINGS AND FAREWELLS) 


OS) 


IS 


5 


WEATHER REPORT < m jmbia • i. tojw acj. 

THIS IS THIS 


CH) 


20 


7 


LESUE DRAYTON t FUN tunmc itt ioo« opikkm icot 

WHAT IT IS. IS WHAT IT IS 


IS 


17 


n 


SPECIAL EFX w»i>» 1074 ico, . 

SLICE OF LtFE 


OD 


l( 


17 


KITARO GMiuM^MM 10 ?ai* 1 cokcham 

MY BEST 


QD 


23 


s 


JETSTREAM 'u* 'B 71 1 «tru 

AROUND THE WORLD 


11 


10 


17 


THE CHICK COREA ELEKTRtC BAND gopa io;b 

THE CHICK COREA ELEKTRIC BAND 


i> 


19 


9 


FREDDIE HUBBARD/WOODV SHAW Siut '*ou »' b^i.-i i^apikx 

DOUBLE TAKE 


(D 


?2 


7 


JIMMY SMITH mor mqtt at mi» camtch 

GO FOR WHATCHA KNOW 


OD 


2S 


5 


BOBBY MCFERREN niut so'i Rt 10 imi kmo- t. 

SPONTANEOUS INVENTIONS 




23 


5 


FRANK POTENZA <ii« tb J<x mLOALto 

SAND DANCE 


® 


26 


7 


BILLY C06HAM i.rpa lo.x iCDt 

POWER PLAV 


24 


24 


7 


SHADOWFAX ainoham hii ah id^i aam iCQi 

TOO FAR TO WHISPER 


H 


9 


IJ 


JONATHAN BUTLER »rf ioo4ija nc* (CDi 

INTRODUCING X)NATHAN BUTLER 


® 


32 


3 


FATT6URGCR Gumn 90* wj wi op"Mr,M ■« ij< 

ONE OF A KINO 


27 


11 


19 


DAVID BCNOIT vwiOirto* w id4 ROtMKn iCcn 

THIS SIUl up 


CD 


NCW^ 


KENNY G. ApT^TA Ai n 

000 TONES 




33 


3 


STEPS AHEAD tURtR* W4 1 

magnetk: 




30 


9 


ROB MULLINS m>. kmh 

NITE STRFFT 


OD 


31 


3 


DAVE VALENTIN 

LIGHT STRUCK 


32 


21 


19 


SKVWALK .'f MA HTA ria %7X% MCA tCOl 

THE BOHEMIANS 


U 


2? 


3S 


PAUL WINTER nvmr.MiACiMR «> icm 

CANYON 


M 


34 


3 


RODNEY FRANKLIN cOiuhbu ic 4f>]oT 

IT TAKES TWO 


ii 


37 


IS 


LVLE MAYS ..iMiNGMs :*<w AAi*w*tB»o« 

LYLE MAYS 


X 


2a 


17 


PAT METHENY/ORNETTE COLEMAN ctttiN cni 3%vn mrnir boos 

SONG X 


® 




RARE SILK i»A 114 MLO aiio 

BLACK & BLUE 




NCW^ 


GRANT GEISSMAN • fu ; 1 ^ palo a. 10 

DRtNKIN' FROM THE MONEY RIVER 


(S) 


NEW^ 


VICTOR FELOMAN'S GENERATION BAND raA Mio alto 

SMOOTH 


d) 


NCW^ 


HANK CRAWFORD AND JIMMY MCGRIFF mi" •> 

'^5 



■- --'AlllJTi-, with II>? tl>pril<«,t vjt'r-. g*"v, iliji 
Inrtu^rrv A%-.n r It Amr'.' (R:AA . vn.tKa^-- 
■HW tmllMin unilv 
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"i^opyrigniea inaig^l 



t-UH WtEK tNDING AUGUST 3U. I9H6 
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CLUB PLAY 
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12 INCH SINGLES SALES 

CorTipiipcJ from a nsltonal ' .ifmit.. i rijjii ,,'.jr. ..i ■ ' 't-:f01^ aotict 
TITLE ArlllbT 


CD 


1 


2 


10 


# * No. 1 * * 

AINT NOTHIN COIN' ON BUT THE RENT 


♦ GWENGUTHRIt 




CD 


1 




6 


* * No. 1 ♦ * 

PAPA DON'T PREACH 

j.f'f ■. ,■' ftkinnHttuo^ 2 *w*s at No 0»H' 


♦ MADONNA 




2 


3 




POINT Of NO RETURN (REMIX) ;ir, a„„ „,.,„.. 


♦ NU SHOO? 




2 


2 


1 




VENUS .... ,»..».,.)•,., . 1-JI.V..K 


♦ BANANARAMA 


CD 


e 


6 


6 


DOWN AND COUNTING tn. n i»ut 


CLAUDJA BARRY 




d) 


5 


6 


11 


TWO OF HEARTS ATI AKir >. n*,79/ 


♦ STACEY 0 


4 


5 


5 


7 


PAPA DONT PREACH ^IHt WUtNtASflOS 


• MADONNA 




4 


3 


3 


14 


RUMORS/VICIOUS RUMORS iA"H.i uacuia 


TIMEX SOCIAL CLUB 


5 


7 


8 




TWO OF HEARTS n < 


♦ STACEY Q 




5 


4 


5 


9 


AINT NOTHIN' GOIN' ON BUT THE RENT 


♦ GWEN GUTHRIE 


e 


< 


4 




SWEET AND SEXV THING (REMIX) .ow Wlown 


RICK JAMES 




CD 


8 


_ 


2 


DOWN AND COUNTING i >. tioi^it 


CLAUDJA BARRY 


7 


e 


7 


, 


MUSIC THAT VOU CAN DANCE TO u < < uon ntM rni- 


♦ SPARKS 




7 


6 


7 


7 


POINT OF NO RETURN (REMIX) auahiic 0 eMoj 


♦ NU SHOOZ 


t 


3 


, 




VENUS *ttt (Jtfc 1 PO(.rot**M 


* BANAI^ARAMA 




CD 


50 





7 


WHEN 1 THINK OF YOU (REMIX) aam ..p i . iii 


♦ JANET JACKSON 


CD 


9 


16 


5 


SWEET FREEDOM (REMIX) uri :m i 


♦ MICHAEL MCDONALD 




CD 


14 


20 


6 


BORROWED LOVE (REMIX) as i 4;»..««io [p; 


♦ THE S 0 S BAND 


O) 


14 


30 


5 


WALK THIS WAY - 


♦ RUN-D M C 




10 


9 


11 


14 


IXL TAKE YOU ON/HUNGRY FOR VOUR LOVE 


HANSON 4 DAVIS 


OD 


10 


13 


7 


CANDVBAR EXPRESS IREMIX) ma: uc, au m: , m.oiuM 


♦ LOVE AND MONEY 




n 


7 


16 


5 


LOVE OF A LIFETIME (REMIX) AAUNioiwcrs 0 jo«f> 


♦ CHAKA KHAN 


(D 


11 


17 


5 


LOVE OF A LIFETIME (REMIX) Auuxuaos u imti 


• CHAKA KHAN 




CD 


19 





2 


SUMMER OF LOVE (REMIX) <-t.mi,WM a ;ov>9 


IHE B 52 5 


QD 


12 


12 




VOU & ME C0TluONn96fll 1 AtlANIir 


SIMPHONIA 




13 


11 


12 


7 


MUSIC THAT VOU CAN DANCE TO f.' ruM !iw »rt 


♦ SPARKS 


® 


23 


45 


3 


SUMMER OF LOVE (REMIX) A«RNM>hu.i- i «• 


IHE B 52'S 




CH) 


22 


37 


3 


THE RAIN (REMIX) w jam 44 tntw coiumsia 


♦ (WAN JUICE " JONES 


OD 


17 


24 


e 


I:""^ CAN T TURN AROUND I »HL t V JACKMASTER' FUNK & JESSE SAUNDERS 




15 


13 


18 


5 


MAN SIZE LOVE (REMIX) » a ..iu7 


♦ KLYMAXX 


OD 


24 


39 


3 


CAN'T GIVE HER UP (REMIX) na^HliiliKu , a .114; j 


SKIPWORTH & TURNER 




16 


12 


8 


15 


BABY LOVE Ai. AMI ..KhKU 


♦ REGINA 


OD 


25 


40 


3 


GOTTA SEE VOU TONIGHT a. • >« m<o% 


BARBARA ROY 




CE) 


21 


27 


4 


SWEET FREEDOM (REMIX) wa nui 


♦ MICHAEL MCDONALD 


It 


18 


22 


5 


MAN SIZE LOVE (REMIX) w • !3W 


♦ KLYMAXX 




la 


16 


21 


6 


YOU & ME' .^lA|MjriO.)f>AI 1 AIIANTIC 


SIMPHONIA 


CD 


26 





2 


MISSIONARY MAN (REMIX) eu po 1 »m 


♦ EURYTHMICS 




CD 


23 


33 


4 


WALK THIS WAV. ....... I >«■. Ml. 


♦ RUN-O M C 


(S) 


29 


35 


3 


50WET0 (REMIX) MM ,f uno 


JEFFREY OSBORNE 




20 


17 


24 


8 


PASSION FROM A WOMAN (REMIX) . av ...5 j* 


KRYSTOL 




46 







WHEN 1 jmNK. OF VOU (REMIX) tMMVum 


♦ JANET JACKSON 






24 




2 


PARANOIMIA (REMIX) « THE ART OF NOISE WITH MAX HEADROOM 

•■* ' it I. . 1 . .1 J ..MHlbALr. 


(D 


32 







CELEBRATE w a 1 . 


SUBJECT 




22 


10 


4 


14 


SLEDGEHAMMER (REMIX) .;frfrt*o:o4AA warn* aqers 


♦ PETER GABRIEL 


23 


16 


19 




^.^n..„ WAILV JUMP JUNIOR t THE CRIMINAL ELEMENT 




CD 


37 


35 


4 


1 GOT VOU COVERED iw wn to luis 


DONNA GARRAFFA 


(a) 


30 


3« 


i 


WISER AND WEAKER (REMIX) c cnuwsu « mft» 


DENIECE WILLIAMS 




CE' 


« ENTRY 


OVER AND OVER (REMIX) a< ' ■• > 


♦ COLONEL ABRAMS 


s 


22 


23 


7 


DANCE WITH ME •! '-.m o«M0« 


♦ ALPHAVILLE 




CH) 


NEW^ 




ANOTFIERLOVER ^'GIRLS 1 BOYS ♦ PRINCE & THE REVOLUTION 


(D 


3« 







FOR TONIGHT inANiit a 


NANCY MARTINEZ 




2« 


28 


19 


12 


MAO ABOUT YOU (REMIX) iniH kca 


♦ BELINDA CARLISLE 


® 


27 


25 


9 


JACK VOUR 80DV uNviHuROuNDUn toi 


STEVE SILK HURLEY 




® 


41 




t 


MISSIONARY MAN (REMIX) a PC iaam 


♦ EURYTHMICS 




19 


21 


6 


HOW TO WIN VOUR LOVI nmiti no ?iot 


SPENCER JONES 




OD 


NEW^ 


I 


LOVE IN THE SHADOWS (REMIX) -Lttv i.-la.' 


E G DAILY 


CD 


31 


37 


« 


BASSIINE (REMIX) -11 i'->.i, ok, Mi le 


MANTRONIX 




CD 


45 


- 




NIGHTMARE OF A BROKEN HEART 'id' PiA'[Aa>it>M»4.> 


C BANK 


(D 


35 


48 


3 


BORROWED LOVE (REMIX) utu in OM.'O )m 


• THE SOS BAND 




m 


NEW^ 


1 


STAVAIITTLE WHILE. CHILD (REMIX) A 


LOOSE ENDS 


31 


21 


33 


5 


BURNIN' UP (REMIX) 'lu'j'inm. 


MICHAEL J0N2UN 




31 


31 


26 


8 


CAN'T LIVE AUAU I .f, .-! 


SUZY 


(D 


43 






SAMPLE THATIotrnNo.'oMo wju»n(bbbo^ 


BANG ORCHESTRA' 




32 


18 


30 


18 


NASTY (REMIX) aav . ; , 1 


♦ JANET JACKSON 


33 


13 


11 


9 


N060I>V*S BUSWESS nil imfOurw ou« 


BILLIE 




33 


25 


15 


6 


HOW CAN WE BE WRONG iampa.,ic :o,n mv)S.c VfOK^-i 


TRINERE 


® 


4t 






PARANOIMM (REMIX) « the ART OF NOISE WITH MAX HEADROOM 




34 


26 


14 


14 


OH L'AMOUR (REMIX)/WAIK ON DOWN THE UNE 

■aPC .1 .■ .A- i. M.. .... r 


ERASURE 


(D 


40 






HOW MANY HEARTS iKSmCM'P'i 'im nKXil 


EVELYN THOMAS 




35 


30 


41 


3 


OH PEOPLE (REMIX) w A . 


PATTI LA8ELLE 




49 






OIAMONDGIRL > r<M>r .unoii 


NICE & WILD 




(D 


47 


47 


3 


SOWETO IREMIX) AAU .P >.i<o 


JEFFREY OSBORNE 


37 


41 


47 




STOP* THINK ^,si. ^runrt 


MICHELLE GOULCT 




CD 


38 




5 


PmVATC NUUBen (REMIX) •*:a!K)i 


♦ THE .fETS 


® 


NEW^ 


1 rOUARttVERlTTHING 1 1 JAMES (0 TRAIN! WILLIAMS 




CD 


NEW^ 


1 


GOTTA SEE YOU TONIGHT >. a r-.M aa..^ 


BARBARA ROY 


(D 


47 






1 CANT THINK ABOUT DANCIN' (REMIX) 


♦ MISSING PFRSONS 




39 


36 


34 


6 


MA FOOM BEV IAS. sirii 1 m 


CULTURAL VIBE 


40 


45 


SO 




1 GOT YOU COVERED ■.■1 


DONNA GAHRAf FA 




40 


42 




4 


SHAKE! i-i K.i>l'i..>. 


ERIKA 


CU) 


NCW^ 




LOVE IN THE SHADOWS (REMIX) /^m'> . ik- 


E 6 DAILY 




QD 


NEW^ 


1 


CANT GIVt HER UP (REMIX) . ' a-. 


SKIPWORTH & TURNER 


42 


15 


9 




OPPORTUNITIES (LEI'S MAKE LOTS OF MONEY) (REMIX) 

iK< «M|0* ft . ». 


♦ PET SHOP BOYS 




42 


15 


9 


12 


NOBODY'S BUSINESS > . . v.^ 1 . .^ . 


BILLIE 


43 


20 


10 




RUMORS/VICIOUS RUMORS I'-noi tucoK 


TIMEX SOCIAL CLUB 




43 


20 


13 


18 


JUMP BACK (SET ME FREE)<j^i(p.n,eA(^si> v 


DHAR BRAXTON 


«4 


21 


18 




I'M HUNGRY FOR VOUR LOVE suptR'Sonicsinoil 


JANKTt CHRISTIE 




44 


32 




3 


NO PROMISES (REMIX) <M4i>vsuiS4V9 ajooa 


♦ ICEHOUSE 


® 


90 






OVER AND OVER (REMIX) > 161« 


♦ COLONEL ABRAMS 




45 


39 


38 


4 


■"""I!.."^" 11.., , WALLY JUMP JUNIOR & THE CRIMINAL ELEMENT 


(D 


NEW^ 




SPIRIT IN THE SKY 1 ► s . .- 1 i« = 


DOCTOR AND IHE MEDICS 




46 


35 


36 


5 


WE DONT HAVE TO TAKE OUR CLOTHES OFF (REMIX) 


♦ JERMAINE STEWART 


® 


NEW^ 




CAN'T WAIT ANOTHER MINUTE k > iW> 


FIVE STAR 




47 


43 


49 


i 


LOVE ZONE (REMIX) m ui «o» ab.m. 


♦ BILLY OCEAN 


(D 


NCW^ 




SHAKE! :» > v.« i.xn M.nt 


ERIKA 




C«) 


NEW^ 


1 


DIAMOND GIRL 'nc h.t^ im ttit, 


NICE & WILD 


(D 


NEW^ 




ONE LOVE (REMIX) 1.1 iDi OKI* 


♦ WHOOINI 




49 


34 


3, 


5 


THE HOUSE MUSIC ANTHEM/MOVE YOUR BOOV 


MARSHALL JEFFERSON 


M 


34 


28 


8 


UNDERGROUND (REMIX) 1 ui •Miw > < i'<.'lo 


♦ DMm BOWIE 




CM) 


NEW^ 


1 


WORD UP A". A..'. .,,4 n . .,.«AA. 


CAMEO 


BREAKOUTS 


'><lts Mith tulur* 
t>»'«d on club p**ii 


1 STORMY WEAIHFR 1 ' t , i flMf I ..ai>ii,i.». 

2 FEEL IT NOW/RHYTHM METHOD THE FOUNIAINHIAD ■ 

3 LOVE COMES QUICKLY (REMIX) PFT SHOP BOYS 1 m "mi ... . 

4 THE RAIN (REMIX) 'll'AN lUILL JIJNtSniiiM 

5 ANOTHERLOVER /GIRLS & BOYS PRINCE & REVOLUTION >\uni.«««« 

6 100"» PURE PAIN (REMIX) 0 CHI BROWN «.» .•>. 

7 WORD UP I.AMLO Mi . 

B RUTHLESS PEOPLE MICK JAGOER.p 
9 MARCIA BAILA RITA MITSOUKO lu. 
10 VEICRO FLY (REMIX) 22 TOPo-i-m 




lA 

3 
0 
X 
< 
bl 

tc 
ta 


I.1I.". mm rufiif.. 
r»isrl poirnd.tl 
basfd Qn Mi«v 


1 ERIC B IS PRESIOENT/MY MELODY ERIC B FEATURING RAKIM .a.,. 

2 LOVE MIA (REMIX) IHE DA// BAND . 1... 

J NOTHING IN COMMON (REMIXI/REVOLUTION THOMPSON TWINS aa-sia 

4 OH YEAH (REMIX) VlLLOvis. L«. 

5 MOVE r.IRM Hi >Y . . ..,iiU'iAi...r.A, 

6 MAHCIA BAllA RITA MITSOUKO ..m 

7 WHAT YOU MAKE ME FEEL LIZ TORRtSi.Nr«iic«x»» 

8. YEAH, YEAH THAT'S IT THE VICIOUS RUMORS CLUB Mus.r»o«.s 




If./ • JiOPC c.'p Jtva'IMfiii, •H«(WdW([ IrMJu^tif *< v. i if Ar.u .i .. 






fioii to 







40 



* UlSliU ft UANUt V£ 

U.S.A. & IMPORTS 
t»yMULtS*LE FOB STOBES) 



ttll|>«M« und All iITfHVl ihKO T«COfO» 
W« alM^ OlplKI 111 tlMO^ I 

5>»)u tot iiui itnii> *r»' a" <•» 

»M irihirm«l>iin 



US & CANADIAN 17 

Don I II Be— CUttuU 

lt«*M#t-K>nsl.i Mu« 
DorMGo-^MiMMnnar 

>ou tion>w Suff -e FWiMng 
lew tO*« <i All— C^fC Hfnn 
0« KirtLcrtj-t <mp«ntl 

i«. -r * l*f •! lC«n Rnwl— E tv 
P»r » COo^-Uo<W SOP 



G*t n««it 'Befto Siiw«i 
EUROPEAN U S 

Doctor fa M( M«ivi-0 hMK" 
»iH N«n--floQo. Www 
if» W, Sh(»-«jijiM r»r*fi 



Ati MwMin limit- Sl)l•1^ Giinq 
Boom 6»)ni - Paul 1 
No M*!* i«xJ-Swfiin Moitmn 
I m Gonna <jim> - (ifiJco boyv 
Soiml ( (l«H-.' I It v-/> « 

Gi<n> Mr 11m- lc<n> tonfcv Go 

DISCO CLASSICS 

All /IX i; 

AU HOBB> Oi 1?- ■ fronuclonk 
All .IDC !?• 
AU DlV>Nf tr 
AU ilM 1? 'ipt 
Mi> Inn 0»n|Lpil 

• OVER KO OrNEfl CLASSICS 




UNIQUE RECORD DIST. 

ISS lEI COMLM ST. FMWNaO«.e. KniTlS 
(S1S)eS4-4S4S .n«...»Tm« 



7»I VitT 



- S» SI CAPS 

- TOM HOOK Eft on r One 

- OjS PBOJtCT BwVvdarGin 

- SniPRA B)>noM By The NigUi 
on - MIKE MAREEN 

loit Spy irpnii 




nx SS12 - 

ZimSin - 

lr% 5st3i - 

rv»ssii - 

MEWt» 04f - 

MEWit cui - 
MEMU MH!.- 

7v«S»i - 

ME KU ip - 



GRANT MIUSR Oniw *or W, MMrt 
ROGER MENC WTmi U, Hnvi «^>u S«. 
IIA>CX)VtHl l>*M«eIi'v 
aOCV WC«« TC* S to B Anv»i< 'O- A»vm 

«£NLAS;tC OwtCr* 
»*^AAN Gmf IN ftM ftV 
0 li Nf AO t iwv: 1 J wn 
SABRINA S«i) 

COi.iS<N GANG 'tace* o» S4-«3 
MCS» VA T \, Tv Vl 0" PaiW 
VU< Mil iWenwr RciMesi 



BCRnHARD IIIIKULiKI [ » 7, 




AMERICA'S DJs ARE CHANGING 
THE WAY THEY MIX. 

Increasing numbers ol veteran club programmers are telling us 
that working with keys and the new pitch-adiusted BPM car. turn 
good programming into a powerlul and memorable night 

Here s how Harmonic Keys is changing the lite ol a lew ol 
our subscribers 



* Lee Eckinger Directof ol Celro'I ^ AMP 'ecord pool anfl DJ dl Bach 
sireel wide us "My crowded dance Noor eiploded three times mere 
than eier beliire when 1 used |the| keys 

» Ciaig Auslin. ciuC DJ n Baton Rouge. Louisiana, told us "I gal more 
complinienls liil Stturday nighl than l'<e heard in ten years as a DJ. 1 

sia/eo m key praclicaiiy ilie wnoie nighi. and il wasn'l dillicu'l ai all ' 

* Both ol Denver's record pools are signing up ilieir members 10 Har 
rronic Keys, according to Rod Maulis and Jerry King ol Big Apple, and 
Rubin and Lawana Sims ol Dancing Discs 

* Jetlrey Bloom, veteran DJ in Bmghampton and Ne« York's 
Soutriern Tier says simply "It's unbelievahle what I can do wettting 
with the keys." 



and we want to make a believer out ol you. 

HARMONIC KEYS DANCE MUSIC SERVICE IS OFFERING 
CLUB DJs FREE SERVICE FOR THE NEXT FIVE WEEKS. 

You are welcome to our magazine and newsletter updates with no 
obligation And it you decide to subscribe now through September, 
we'll give you ALL back issues, special charts, and lealures-lree 

For your trial subschptlan and "keys" to a great autumn season. 

call Suan Soroka at 305 294 4491 

HAK.>10\'I4' hi: Y«» 

i>AK<'ii: .«ii'«»i< «>EKvi«'»: 

Suite 596. 819 Peacock Pta, Key West. FL 33040 



by Brian Chin ^H^k 



by Brian Chin 

f^OV Till' fiill(iwu|t (II ihi hijrueKt 
iii(li«' rrnsMivtT in yt-urs — Timcx 
Siictiil i'lub'H "RumitrK"— will Ih* » 
\tiit\U of thr li:iitil> t»*lwf'i'ii (l)t' V(i 
uroii|i lt^ fer iut r prrtiliiction 
leurii ■'Ttuhkiiij: AIhmiI Y;i" will In- 
rfh'its*-*! stmti att Uv:t}ity ^Fmitasy. 
TSC will fn>ni hvrv nn iti Iw kriuwii 
.IS thr Siirial Club t'ccauM* of dhjec 
iinic- rrtiiii tlif Tinit \ watch nimpu- 
uy M« aiiwhilr, tills week Club 
Nuuvt'iiu. (on^iniilK knuwii as .It'll 
.'-^I'tll. lornu-tl tiy Juy Kinx. <l*'i»uts 
I'll a Kln^' .lay Tommy Hoy l- inrh 
Willi '.It aloiisy,"' wliirh sporls a lol 
of Oil' rliylliihK' :in<l sonic liooks of 
"Kunuirs" hut lias a siihidIIut 
sounil anfl a fairly ohvious, nastuT 
autohio^Tiipbfcal si'in. 

M A M's S^mir In My Heail" (Cur- 
reni 'Canada, snnii to W <>n KCAt rv- 
visits tK>unry jioji-disco with new- 
wavi- viH'als in a uri'ut siu'c*'.ssor — 
finally— to 19H4's "Black Staltnns/ 
White StatKtns"; its hint of Latin 
ci-rtainly doesn't hurt Man- 
crab's "Fish F'or Lift- ' (I'niltMi .\r\ 
isls'im i> Ihe work of Roland (>r- 
/abal i>{ thf Tears For Fears team 
ami Ian Stanley, it s not far otf thf 
■'KijJr Thi' VVorlil" >:nM»ve . Lio- 
nel Kichii>'> "I'anciin; (In The Ceil 
mil" iMotowni. in keeping with its 
pop con.ser^atism, uses no purtii'ii- 
lar mix tricks in il> straightforward 
lli iiit li wrsMHi III the same [lop 
roik lein. Kenny l^»K}{>ns' Playing 
With The Boys" <4'olunihia) is re 
mixi'd hy Jellybean Renitc/ 

From thk sthkkt level 

t lau^.el^^ Hun t b.-t II Be Crack" 
iEa-;y Slre*-t) is mdistinifuishahle 
fnun the Itetter projfressive street/ 
• ■hM'Irii sounds coniinii from New- 
York s indies— until you listen t»i 
the words, which carry a stronjr an 
tidru^ messatre The track avoids 
preachiness ihroiijjh the strong; 
Winslon Jiines/Frrd Zarr rhythm 
and Ihe intensity of ihe lead vocal — 
not far otf from. say. Eddie Levert 
on tile O'Jays' simihtrly topical "For 
The Luw of Money Paul Simpson 



■rl 



l.ihai 



■■If'. Si'anditl- 



ous" (2r» West! joins the urowinj; 
line of tou^h talking New York 
electro soul records In the 
avaiil funk cate^'fry. .Arthur Ruh- 
srll's "Ix't's <jo Swimmmi;' (l^i^a 
rhythmi fuses eleriro iM-at and the 
frtr iu/,yJtunk style of Rus.selJ's 
IWl prnduclmn. Diniisaur's "<io 
Banir*" Ttie lonj:est mix. a spacy 
one, was chim* hy Wuller (lihbons. 
who mixed hoth "Set It (Itf 

(lut of Chua>;o. Mink's "What 
Ih>LS It Take" (Sound hakl is an un- 
usual funk haini Take im the usually 
elei'trftnic liouse sniiiid, with male 
vocals . . Raze's "Jack The 
firoove " (Grove St ) is an inlere.«t- 
mp New Jersey version of the Chi- 
ca^'oheal-hox suutui, Uikmi* nutst of 
lis cues frimi "Mystery Of i>itve" 
and ".lack Your Body" ami jreltinir 
that hi^memade sound down . 
Carllon'K 'Exeite Me" llnfuture. 
throu|!h 2h West) is lively. uplem|Mi 
electromc-'streel music w-ith pretty 
haekiip Mti^inj:, co produced l>y 
Yvonne Turner whoM* mix eredit 
was oil Willif Colnti's reei-ril hit 

Briefly Real Life's Babies" 
(MCA 'Curl') returns to the smtK»th 
fashion-wave Euro-pop ^rnw^e thai 
tiave the hand a ilaiice hit with 
"Semi Me An An^el" a louple uf 
years hack, Chrisler ModiK ^i'>d H<»* 
ris (iranirh mixed - Ruby 
Turner, one of Brit^im's most high 
ly rated new voices, duets with gui- 
tarist Jonathan Butler on a mid- 
tempo, faithful revival of the Sta- 
ples "ilf You re Heady) Come Go 
Wilh Me" (Jivel. subtly updated 
with a siron):er kick in this Billy 
Ocean production Fred Fowler's 
remake of "(Iirl You Need A 
Chanf;e of Mind" (Prism) is more 
transformed, w ith a thin hut tensile 
electronic irack Charmaine's 
• In Thf Heat (*f The Beat" 
iN'i^lhtwave) IS iiiuMi. clean hi-NRIi 
with a smooth lead vm'ul 

We Were won over, reluctantly, 
hv "Girls Ain t Nothmp But Trou- 
ble hy I»J Ja/.zy Jeff (Word Up. 
■jr.- ITT IM nn uhirh i- .ilm.>st as 



shck as Kick and not very niei- hut 
with erioutrh humor to slip hy (we 
think), es|M*cially with the "I Dream 
t»r .leannie" theme drop-in. Four 
mixes are provided, one a non 
srralcfi censored radio version 

New remixes Bananarama's 

"Venus" (London) is redone with 
lots more ups and downs and simie 
pood stereo hreak.s by I'.K.'s Ian 
Levine Another of Pele Water- 
man's l)ottom up recastmjfs is pro- 
vided—a less-hyper version ju.^l 
ripht for those who fouml the hit a 
litile ithvious Like the Janet Jack 
son "Nasty"s, the new mixes will 
join, not replace, the old at retail . 
Lou Reed'.s "The On^rinal Wrap- 
per" (RCA) is worthwhile, though a 
hit presumptuous: "Walk On The 
Wild Side" It's not. but hehelongs in 
the clubs. 

NoTES: So it wasn't wishful think- 
mj;: New York has a new urban/^Kip 
hybrid station in WQHT (formerly 
WAPP), which now calls itself "Hot 
lOH." home of the hot mix We know 
of two other New York stations thai 
would dispute lhat appellation, but 
we'll leave it to them to speak loud- 
er, with actions and adds. Our 
fondesl ho|*e that thus will create a 
com|M'titive marketplace as fruitful 
musically as w as the heyday of ur- 
ban c<mtemporar> in this city. 1980- 
^2, tri^jjfered by the iransftirmation 
of then top 40' WXLO to urban in 
September 19(^0 Dueling' imports, 
maybe 

Pete Wylie's "Sinful." one of the 
summer's more popular rock im- 
p<»rts. on MLIM m C.K has appar- 
ently been taken off the block for 
C.S licensinf;. The entirely logical 
reason; Virgin, distributor for 
MOM. will keep lhat stronj: cut for 
its own imminent U.S. label launch. 
H'ported previously in these {tai^es 
Th*Te IS, by the way. a terrific Bert 
Bevans remix, which replaces the 
gimmicky [lercussive original intro 
with a true bass groove 



NASHVILLE SCENE 



her hrst major hit. "You liive Good 
Love," a rendition of "I Am Chang- 
ing" from Broadway's "Dream- 
girls.' and the gospel tune "I Be- 
lieve ' An enthusiastic Nashville 
crow d greeted Houston and also en- 
joyed a I.Vminiite liri'works display 
hosted by tlie Stiirwood, relebrating 
Its biggest crowd yet The sliow Uist 
its tempo in spots, especially when 
she appeared at a loss for words and 
lurneil to her baml members and 
hackgrouiiil singers to have a laugh 
that the audience didn't understand, 
a reaction probably due to her lack 
«'f stage and concert experience, 
But her bright and energetic voice 
and dance steps soon boosted the 
pac** and got the audience liack into 
the show 

Epic singer Lewis Storey has 
completed a successful promotional 
swing for press, radio, and ac 
c((unts. He previewed songs from 
Ins upcoming ilehut LP, includini' 
Ins single "Ain't N'.. T< Ihn^; " Si-. 



rey performed half ht»ur acoustic 
sets in Washington, D C.; Raleigh. 
N C ; Atlanta. Purtland. Ore . Seat- 
tle, and Los .\ngeles He then trav- 
eled to Chicago and other points in 
the Midwest for radio promotion ap- 



pt'arances Watch for new MCA'' 
Curb artist Lyie Luvett on The 
Nashville Network's "New Coun- 
try" show on Sept Hi and "Country 
Clips" on Sept. 20th. 



BTO IS BACK 



on the road caught Ihe band off- 
guard, though Faced with the di- 
lemma of embarking on a major 
tour with no new proiluct t(( pro- 
mote, a live record, "Live' Live* 
Live'." was rush-releasetl on the 
MCA distriimted Curb hiU I 

"We had done so much touring 
ourselves and lajK-d so many shows, 
we figured wi 'd use some of that to 
pul out a live record." says Tini 
Bach man 

iVrsonnel chancres within th*' 
gn-np have also presf ■ '• 
w ii 1. problems. Orii.'ii 



C.F. Turner pulled out at the tour's 
start, and then drummer Gary Pe- 
terson broke a leg in a celebrity 
Softball game on the eve of the July 
IH Tewas Jam Consequently, a 
name change is under consideration 
and drum technician Billy Chapman 
has become a permanent fixture in 
Ihe lineup 

Upon completion of the Van Ha- 
len l(»ur. BTO i l:,,, , In. <■ ,. 
before retu- 

Ci-nib.T "< 
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Franchisers Are Going Sour On Conversions 



BY CHRIS MORRIS 



LOS AN<:KI>ES Even thnuKh 
prospects f()r ni'w franchisees con 
tinue to Hatten, franchisers no lonp 
er view conversions of exiiitmu inde- 
I>enHent stores as a viable nmte l(» 
iniTeased pmfitahility. 

Must franchisers polled take a 
dim view of conversions Most say 
they have attempted either a hand- 

'You don't want 
a bunch of losers' 

ful of conversit»ns or none at all 

Yet some franchisers do see fu- 
ture conversions as a necessary 
part of a business in which new 
franchise buys are on the decline 

At Salt Lake City's pant Adven- 
tureland Internationa), only about 
20 stores of a total of 686 are con- 
versions. 

"Conversions are meaningful if 
they're done in the right manner." 
says Adventureland vice president 
of operations Jack Brooks "Every- 
body is looked at on a one-for-one 
basis. But conversions haven't been 
a major part of our business." 

However. Adventureland vice 
president of corporate communica- 
tions Bill Critchfield says he antici- 
pates a move toward more conver- 
sions. 

"Our thrust is now changinK to 
conversions and acquisitions." 
Critchfield says. "The days of sell- 
ing 30 or 40 new franchises a month 
are over." 

Bruce Carlson, director of fran- 
chising for the 12fl-store Video Lip- 



dale franchise, basi.-d in Si Paul. 
Minn , says his company offers a 
$9,750 conversi^m package, half of 
the $l*>.50t) fee required to start up 
an original franchise operation 

However. Carlson says that at 
ihis [Munt his compJiny has luM eon- 
verted a sifi^'If independent and 
that Video update is not actively 
seeking conversion business 

"1 don't see McDonald's trying to 
convert Joe's Hamburger Stand, " 
Carlson says 

"We want to wncentrate on new 
and existing franchises." he says 
"It's no good trying to convert 
stores at this point Thv imiK>rtant 
thing is to develop a strong founda- 
tion and pul up the best possibU^ 
stores We know the numbers are 
going to come. 

"In a conversion, you're taking 
someone who's already developed 
bad habits. " t^arlson adds "The 
only stores we would want are 
stores grossing over $*J0.00O a 
month, and they don't want to con 
vert — they're doing it right If they 
were failing we'd put up a Video 
Update store across the street." 

John Barry, vice president of 
franchise sales for Philadelphia- 
based West Coast Video, says only 
one of the company's HO existing lo- 
cations is a conversion, 

"I don't envision many conver- 
sions," he says "By this time in 
1988, you'll see indies making con- 
versions." 

West Coast's conversion policy in- 
volves crediting up to $7,.'iOO of a 
royalty paid to another franchiser 
to a buy-in. 

Barry says independent video 
stores are highly skeptical of fran 



VSDA Chapter Directory 



FtillfiU'ing IS II I'liiiipri'hfN.'iii f list 
of local VSOA chapters with their 
officers and boards of directors 
Full addresses are giivn for chap- 
ter contacts Some chapters are 
just uryanizing and were unable 
to protnde complete information 
Term of office, where arailable. ap- 
pears in parentheses \feeting 
schedule and site are also listed, 
where aeailnble 

ALABAMA (Mobile) 

Jim Dowdv, V'nJtf) Village Inc.. 326 
S UniviT.sitv Blvrf . Mobile S6609; 

Officers/Dirtctors: Dowdy, presi- 
(Innt I'M. Olivfr Dt'lchaiups. Gulf 
('nasi Vi(l«*o. Mobile, vice pri'sident 
121; Kobin Hublianl. Movie .lunolinn. 
Sapaland. secretary treasurer III, 
Ed Chamblee. Star Video. Mobile 
(■'!); Gten Fairley. Southern Video. 
Mobile (21, Knr Smith, Major Video 
Concepts, Birmingham 111. l>eiilra 
Paitt. Ingram Video. Nashville (1); 
Sol Kretzer. Kretser's M(ibile (21; 
Bob Smith. Colorshop. Mobile 12) 
Attorney: Steve Terry; Feibelman. 
Silver. Terry; Mobile. 
Mobile Kamada Inn. bimonthly, odd 
month. Wednesday 

ARIZO.NA iPhfwnixl 

Art Lauer, Arizona Video Cassette/ 
Starliirht Video 'Cieneral Video of 
Arizona. 312S W Thomns, '1<\2. 
Phoenix H.'iOI". (i02-27:.' "Il'ii 



i-liise eimversioti plan.s 

"Indies say, 'What ran y<iu do for 
mc I can't do for myself, other than 
buy product coojieraliveiy.' " Hairy 

says 

('onvertiiiK stores with the wronc 
location could ultimately damage 
the franchise as a whole. Barry 

says. 

"There are a lot of weak sisters 
ou( there who would hurt our im 
age." he says. 

Robert MolTett, president of Los 
Angeles-based Video Biz, says his 
chain of 232 locations, acquired this 
month by Adventureland, has not 



,iUfm|)tt'd 11 i-iinversiijii vet 

Moffett says he favors conver- 
sions "only if you can get decent 
stores. You don't want a bunch of 
losers. 

"You have to weigh each factor 
individually— how good is the terri- 
tory ami the store you're granting 
the conversion to You may lo.se a 
territory you could put a new fran- 
chise in if you grant an exclusive Ui 
a conversion." 

"We haven't been pushing Icon- 
versions)." say.s Don Rogers of Vid- 
eo Paradise, a 60-slore franchise 
chain based in Westborough, Mass. 



Althimgb Konir-^ olTers a $5,000 
conversion package — one-third of 
his original franchise start-up fee of 
Jl.'j.OOft— he hasn't converted a sin- 
gle store in the chain. 

"Conversions are nice." Rogers 
says "We already know what kind 
of husine-ssman you are, and you 
know what shortcomings you 
have." 

But, he adds, "We can't go in to 
somebody that's doing well If 
you're up and running and you're 
doing everything right, why buy a 
franchise?" 
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Billboard. 



TOP KID VIDEO 



SALES 



Officers/DirerliirM: Diek U-opold. 
Tele Vid, president. Debbie McNeil. 
Video Preview, vice president; Jean- 
nie Smith. Video Viewing, secre- 
tary; Sam Bailey, Arizona Home 
Video, treasurer, Dave Gibson. Ari- 
zona Home Video. Ron Ridell, 
House Of Movies. Bob Brown. Vid- 
eo Plus »«. Dick Handley. Video 
Tyme. Lauer 

CALIFORNIA i Inland p.mpirei 

Joan Weisenberger, In Home Video. 
:)271 Arlington. Riverside !t2-5(>6. 
71J-7XH- 2-231 

Officers/Directors: Weisenberger, 
president (11, Warren Lucio. Yorba 
Ranch Video, vice president (31. 
Debbie Newman. Video World, Riv 
erside, secretary (U. Phyllis Tod 
dins. Tiger Video. San Bernardino, 
treasurer (21, Steve Douglad. Valley 
Video. Fontana (31. Dick Cci carelli. 
House Of TV. Riverside (21. Owen 
Kiekie, Lightning Video. I^js Ange 
les(2l; Don Brown. Video SjK'Ctrum. 
IVrris (31, Dave Wright. Video Club. 
Mcireno Valley (2) 

Attorney Robert Streifer. River- 
side 

Quality Inn. Riverside, bimonthly, 
odd month. Wednesday 

CALIFORNIA (Los Angeles) 
Jeff Leyton; LSL Video'First Vid- 
eo Exchange; 17.503 S Figueroa. 
Gardena Wrm. 213-.';iCrf^l22 

(Continued on neil page) 









Compiled from a national umple of retail store sales reports 
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1 


11 


ALICE IN WONDERUtNO * * 


A'all Diiney f+ome VicJeo 36 


mt 


29 95 


2 


2 


48 


PINOCCHIO* 


AaH Osney Home Video 239 


IMO 


2995 


3 


IC 


41 


0UMB0 4* 


Walt Onne^ Home Video 24 


1941 


2199 


4 


4 


6 


POUND PUPPIES 


Family Home Enlertammerrt F 1 1 93 


1» 


IIS! 


5 


5 


11 


WINNIE THE POOH AND TICGER TOO 


Walt Disney Home Video 64 

1 


1914 


U95 


6 


9 


43 


ROBIN HOOD • 


Walt Disney Home Video 226 


1 

19?! 


nsi 


7 


3 


10 


MICKCT ((NOWS BEST 


Walt Disney Home Video 44? 


1986 


II 9S 


8 


7 


11 


MINNIE THE POOH AND THE BlUSTERV DAY 


Walt Disney Home Video 63 


i9ea 


II9S 


9 


t 


10 


(WINNIE THE POOH AND THE HONET TREE 


Wall OlSney Home Video 49 


IKS 


K99 


10 


6 


11 


THE IMPORTANCE OF BEING DONALD 


A ill D'srer Home Video 44 ^ 


:9i6 


1195 


11 


1? 


20 


THE SWORD IN THE STONE 


Wall D,-^ney Home Video 229 


1963 


1994 


12 


11 


39 


PETE'S DRAGON A • 


Walt Qisney Home Video 1 0 


nil 


2995 


13 


U 


25 


HUGGA BUNCH 


ClHldfer> s Video L «>ra/> 
Vastron 1513 


1915 


»95 


14 


IS 


23 


VELVETEEN RABBIT 


Family Home Entanamment F H 73 


\m 


14 95 


IS 


13 


n 


THE CARE BEARS MOVIE A * 


Samuel GotdMryn 
Veslron 5062 


i9:s 


2195 


16 


16 


12 


MV LITTLE PONY ESCAPE FROM CATRtNA 


CfMldren's Video Library 
Vestton 1403 


I9» 


1995 


17 


Ht ENTHI 


BUGS BUNNY AND ELMER FUDD 
CARTOON FESTIVAL 


United Artists Television Inc 
MGM u« Home Veleo 200'0 1 


19» 


1995 


18 


22 


20 


SESAME STREET PRESENTS FOLLOW THAT BIRD • 


Warner Bros Inc 

Warner Home Video 1 1 S22 


19IS 


7995 


19 


IS 


44 


BUGS BUNNY'S WACKY ADVENTURES* 


Wanwr Bros inc 

Warner Home Video 1 1 $04 


19» 


1991 


20 


?l 


20 


RAINBOW BRITE AND THE STAR STEALER 


Wao»r Bros Inc 

Warner Home Video 11S31 


19ti 


J99S 


21 


19 


E 


LEARNING ABOUT LETTERS 


Children's Television Workshop 
Random House Home Video 6831 9-S7 


19M 


Kc 
kst«( 


^^ 


2S 


6 


PLAY ALONG GAMES & SONGS 


Cl^Wren's Television Wortisf'Op 
Ftandom House Home Video 883 1 1 il 


19« 


fU 
ksteif 


23 


20 


6 


BEDTIME STORIES & SONGS 


Children s Televtsior> Workshop 
Random House Home Video 88309 Si 


I9ae 


IM 
intMl 


24 


2« 


5 


GETTING READY TO READ 


Chtkken's Television Workshop 
Ranctom House Home Video 863 1 7. 90 


I9«l 


No 

fcltMl 


25 


11 


5 


HOLD THE UON. PLEASE 


Unitnj Artists Television. kK 
MGM UA Home V,deo 200696 


19K 


1495 



• Rvtu'dinR Irvduilfy Ai\n nt Arrtprtra ttoM crMilicJiliOn tot |f»«lfic«l <»lmv Mk^ o' 75.000 ur»l4 W luU'^'^ income o' $3 fn.llK>fi (30 000 or Jl 2 
ftiillton loi nor) IhttlncAl mart* hntnr wideo p»o<ji»cl. 7%,000 o' M m.lboti lor mtn.c wdeo product) A HIAA pUtifHjm c*>fl>tic^li(M lo' lfM«tnc«l hims sMs or ■ 
I SO OOO iiwiN ni MiK|[*^tM3 litt piKf tnrrMni' ol J6 million (60 000 Of *2 4 m*.OB (Of non ttwalnc* n«d» lor horn* vnIm pfoducl 50 000 unt\ or » vaiw« ot 
\2 rmUiOc lor m..s.t ^Vti (.«n()«(.H T.litt ci>r1>lN^ prioi 10 Ocl I 1 9B5 «W» (erttttnJ orxhfr *lt*W« zrHtt.t l • Intp'fMl'Orwl T*p« Out Aivn C«f1.l.t*|(on tot 
a numtnum stie O* J'l 0()(i unit-, .ir j4oll»t *olum* ol 13 mifcoft *t rrtail «0» IhMlricall)* nt9»it6 pro«'*mt o» ol jt 75,000 un,r\ ot Jj imn^jn ■! 
%UBgi>it*K] rvMd lot rvM^ ltM-jTrir.»< tll^^ SF shoM lo^m Itlot^lorm C COiK#rT D *Kutt»«nl*r> 

'C 30. I98« 
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OfTicers/UireoIors: Leytoii. presi- 
tlenl (lil; Carol VoRel. Firsl Video 
Exchange, vice president (H), Kiim 
Damian, Video Station, Culver Cily, 
secrelar). Jim Salzer. Salzer's Vid- 
eo. Ventura, treaKiirer: Jim Lahm. 
J. Lahm & AssociateH, Oranjre. 
Bear Racoff, Sound Video I'nlimit- 
«fd. Sun Valley; Hal Eisenberc Key 
Pharmacy. Simi Valley 
Sheraton I'niversal. bimonthly, odd 
month, last Tuesday 

CALIFORNIA iNorlhernt 

Ken Dormnce, Video Station. 1929 
Broadwav. Alameda 94501. 41.V523- 
5200. 

Officers/Directorti: Ilorrance, 
president (21; Peter Blake. Video 
Corner. Freemonl. vice president 
(2): Mick Chizik. Captain Video, San 
Rafael, secretary (11; Barbara Zim- 
merman. Virgrinia Hills Video. Vir- 
ginia Hills, treasurer (3). Cheryl 
Wohlgmeth. Video Plus. San Jose 
(21; Jerry Perry. Video Experience. 
San Leandro iU; Bill Hall. Video 
Shack. Pleasanton (2); Vince Tuzzi. 
Independent Video. Sacramento (1); 
Jamie Draywick. Video Products, 
Sacramento ( 1 1. 

Attorney: Dennis DiRicco. San Ma- 
teo. 

Holiday Inn, Oakland, bimonthly, 
even month. 

CALIFORNIA (Sacrmmento) 

Daniel Briggs. Sacramento Video 
Inc., 4673 Mack Road. Sacramento 
9o«2;<. 916-:i9.>1001 
Ofncera/Directon: Briggs, presi- 
dent; Lmda Forsy-the. Instant Vid- 
eo. Sacramento, vice president; Lin- 
da Ratotte. Commtron. secretary; 
Les l^checo. Video Crossroad. Pla- 
cerville, treasurer; John Simmons, 
Penn Valley Video. Penn Valley. 
Dennis Brajkovich, V,P,D.. Sacra- 
mento; Mark Haney. Placer TVI, 
Roseville: Bernie ftiwitch. Sierra 
Amusement, Sacramento, Interim 
board 

Attorney: James Kaufman, Sacra- 
mento. 

Beverly Garland. Sacramento, bi- 
monthly, odd month. Thursday, 

CALIFOR.NIA tSan DieKOl 

Henry Blackwood. Family Video, 
1425 N 2nd. El Cajon 92021; 619- 
447-8555 

Ofricera/Directors: Blackwood, 
president (2); Nancy Lent, The Vid- 
eo Shop, vice president (II; Mike 
Mclntire. Movieland Video, secre- 
tary (2): Karen Polk, Video All 
Stars, treasurer (3); Doug Clark, 
Video Box Office (3); Gilbert Brown. 
Val V Vkleo (31. Steve Cohen. Video 
Galleria (2); Guy Hanford. Kensmg 
ton Video (1); Howard Bregstein, 
Video Cafe II). 

CALIFORNIA (Southern) 

Chnstine E .^'eely. Video Show. 546 
N, Sute College. Fullerton 92631; 
714-«71-0711 

Ofricers/Direetora: Neely, presi- 
dent (2); Mike Mann, Prime Time 
Video. Anaheim, vice president (1); 
Albert Kiedrich. Video Station. Ana- 
heim, secretary (1); Mickey Roth. 
Metro Vkieo Dist,, San Diego, trea- 
surer (2); Sheldon Feldman, Picture 
Show, Huntington Beach (3); Larry 
Thomas, WEA. Los Angeles (3); 
Carol Pough, Video Cassettes Un- 
limited, SanU Ana (2); Dave Nay. 

(Continued on nt-xt page) 




HI-TOPS 
VIDEO 



WE'RE OFF 
ANDRUNMNG! 

On your mark Get set. An exciting, new 
contender in children's home entertain- 
ment is raring to go - HI-TOPS VIDEO! 

We're stepping out with an appealing 
catalog of entertainment and educational 
video product that Is committed to bring- 
ing you only the vei7 best 

So get in step with HI TOPS VIDEO. And 
watch us take off! 

OoDtact your local video distributor for details 



A DIVISION OF HEnON COMMUNICATIONS MC 
iM6Hi.Tc)t>iV<dw.UiAii9it«i.Caiilom>i 
All nglm marvid PrmttdmUSA 





And Father Christmas 

VTn i>njMj P"xluction9 Lid Anmation by Aftinwr F*n-AftftLM 



i Copytighl SaOan Productiofis 1966 



MyPbt 




"DIE OYSTEK CAPER' 

<: ClwigoTnbunc-New Ibrti N«M SyiKkCAM, inc BAsed ortteConMC Suip 
crMMtvCiwnnGouli) cMCULXIUMPnieiiclioiniilAnma 
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VSDA CHAPTER LIST 

(t ,,f,iiin,, ,l liniii jinriili'iii iingi) 

Cariiifii Vidi'o. Camarillo (1> 
Atlurnev: .Stc|ihfn l"olhv. Newport 
R«-ac'h 

<;ri!.wi)l(rs. f'ulliTtiin. himunthly. 
Tufsday 

('(>I.()KAIM» iKcic-ky Mounlaini 
Ki-llv OroviT. All^u»r Video, 1477 N 
Bmailway, Boulder «0302; :«3-J42- 

:f.«»; 

Ofrirers/Direclors: (irover. |iresi- 
ilfiil, Pal (juoch. The Muvie Mer- 
chanl. Wheat Rid^e. treasurer; Don 
Wifkman, Isl Movie Exchange. 
Denver; Jerry Dobbs. Video Out 
Takes, .Aurora; Paul Berman. 
('ommlon. Denver: .Ian Gitford. Vid- 
iHj Country. Denver; Richie Bakove. 
.Sound Video Unlimited. Denver. Ro- 
berta .Sohudel, Family Video. Colo- 
nid" .Spnnjrs. 

.Atlorney Mike Beutz, Denver. 
(■(INNECTICIT 

Frank Partridife, Playtime Video. 

W Main St . Avon OCOOI. 20.i- 
ii7>* 77li,). Chapter mailings: \'i 
Westbrook Road, Centerbrook, 
Conn Ofi4()!t 

Officers/Direclors: Partridge, 
pre.-sident (2>, Roger F Gould, Jr.. 
Valley Shore Video, Centerbrook, 
vice president (.1). Martin L Heft. 
Valley .Shore Video, .secretary (11; 
Came Summers. IreaAurer, David 
Amster. Video Studio. Wethersfield 
Cil. Ron Davis. Video Box Office. 
.Milford (.'il. Ron Ma.slowski. Take 1 
Video, Menden (U. .Albert Pnce, Ar- 
tec Inc , Shellwme 111; George Sav 
er. Movie Time, Hamden (It; Bob 
Vanderwiede, Video Library. Guil- 
ford CJl; Joel Jacobson, Cinema Con- 
cept-s. Newington \'M 
Allorney Ken McDonald. 
Treadwav Inn. Cromwell 

DELAW.AKIC is«e Pennsylvania! 

IHSTRKT OF { OLI'MBIA iNa- 
lifinal Capital). 

Tom R:iv. MSV Dist . WS Caroline 
St . Baltimore, Md 21231; 310-675- 
l-lOO 

Officers/Directors: Ray. president; 
Steve (laffigan. Video Village, 
Rockville, Md , vice president, Jake 
Lamb, The Video Place, Hemdon, 
Va , secretary. Joe Salta. Home Vid- 
eo Show. Lothian, Md , treasurer. 
Tom Molica. Home Video Ser\'ice. 
Pasadena. Md ; Barry Cohen. 
Theme Videophiles, Baltimore; Don 
Larkins, Don's Video Movies. I^isa- 
dena, Md , Greg Warrick, VIP Vid- 
eo, Falls Church, Va , Mark Pernia, 
SBI Video, Unham, Md 
.Attorney Janet Freeze. Baltimore 
Bimonthly, iMid month, stt-ond Tues- 
day, various sites. 

FLORIDA (Sun Coasst) 

.Mary Chase, Indian Rocks Video, 
12TX2 Indian Rocks Road, Largo 
XM,W. S13 ,^2.''>^22•4 All terms, one 
vear 

Officers/Directom: Chase, presi- 
dent, Wayne Melton, Today's Video, 
Tampa, vice president; Stuart Kid- 
ney. University Video. Tampa, sec- 
retary-treasurer: Art Ross, Tampa 
Video Station, Tampa: Bod Skid- 
more, Video Corner Media Con- 
cepts. St Petersburg, Don Ford. 
Video Library. Rranden. Ralph 
Diemcr, Video Shop. Springfield; 
Tim Wylie, Video Trend, Tampa. 
.Attorney. Ben Morris Morris 
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(t 'uilttnrini <r"iii pri t'f iiil/i; Imift f 

McMichael & Wiloitx; Tumpii, 
St. fV'tfrsburt; I'lfiirwiiU'r Hnliduv 
Inn, monthly except AurusI hikI 
December, second Wednesday. 

FLORIDA iSi>utht 
(luvie liuieohlH*. Movielutid Video 
Centers, 72r.O W Oakland Park 
Blvd . Lauderhill 33313, 305-7J>>- 

Officers/nireclnrs: Giacobbe, pres- 
ident (1). Howard Weintraub. Video 
TajH- Town, Lauderhill. vice presi- 
dent (II; Karen Klenetsky, Sdver 
Screen. Miami, secretary lU; Lee 
Sachs, All Star Video. Miami, Brian 
McBride, Sound Video Unlimited. 
Hollywood; Louise Tyler, Movielaiid 
Video, Miami, t'huck Keldman, 
Sides Video, Sunrise; Ned Hcrndt, 
Q-Records & Tapes, Miami; Jerry 
Johnson. Commtron Corp.. Miami. 
Attorney: Ellinl Snyder. Miami 
Bimonthly, various sites 

GEORGIA (Atlanta) 

J C Capiniss, Video 2(110, MTi Riv- 
erdale. College Park 30349; 404-9%- 
7103 

Officers/Directors: Karen Yokel. 
Video Warehouse, .Atlanta (31, Bar- 
bara Meyers. Shows To C,a, Atlanta 
(3); Steve Rosenberg, Premiere Vid- 
eo, Marietta (21; Paul Love, Movie 
Store. Norcross (21; Bill Patterson. 
Columbus Tape & Video, Columbus 
(2); Harvey Rubin, Commtron (II; 
Ginger McCall, Home Entertain- 
ment (ll; Ivan Shulman, Southern 
Electronics Di.st (11. 

ILLINOIS I Chicaito I 

Robert Murray. Video Dimensions, 
2636 E Dempster, Des Plaines 
60016; 312-297 -6007 
Officers/Directors: Murray, presi- 
dent (2); Harriet Green. MS Video. 
Chicago, vice president (2); Stefaan 
Jaanssen. Alternative Video. Chica- 
go, secretary ( 1 »; Mitch Boston. Ros- 
cor. Chicago, treasurer (3); Maurice 
Hofman. Video Outlet. Rockford (1). 
Brad Burnside. Video Adven(ures, 
Evanston (21; Elaine Zizas, Vide<t- 
tnick, Tinley I^rk (1), Darlene Lin- 
ton, Active Home Video, Chicago 
(3|; Paula Lawrence, General Video 
Midwest, Chicago (3) 
Attorney; Dennis G. Knipp, Chica- 
K" 

Bimonthly, odd month, Wednesday, 
various sites. 

M ASSACHl'SETTS ( Boston I 

Chuck McCauley, Video Ventures 
Inc . 204 Whiting St . Hingham 
02(>4.'J; «17-749-2«22 
Of ficem/ Directors: McCauley. 
president (3); Dick Tedechi, Prime 
Time Video Inc., Hanover, vice pres- 
kient 131; Rick Russo, G.G. Commu 
nications. secretary (3); Maryanne 
Athanas, .^rtec Inc., Sherbourn. 
Vt.. treasurer (21; Frank Lucca. Vid- 
eo Connection L'niv . Dartmouth (2); 
Robert Hamlian, Home Entertain- 
ment Showplace, Brockton (3(; Paul 
Brusseau. VTR Tape Warehouse. 
Canton (11; Ray Gagnon, Walt Dis 
ney Home Video Northeast, Boston 
(D- 

Attomey: Malloy & Sullivan, Hing- 
ham. 

Sheraton Townhouse, Braintree, bi- 
monthly, odd month. 

MICHIGAN I Detroit I 

Gary Vanderwill, Discount Video, 
27453 Schoolcraft Koad, Liwmiki 



ideo retailing Billboard 

TOP VIDEOCASSETTES . RENTALS 



48ir>o. :ti:i-ijT .>HK> 

()frircrK/|)iri*rl»rH: Vanilt-rwill, 
presiilrnt {'.<\. (Jrrry hi-rvisli. Tn)y 
VitltMi. Tmy. \ \cv pn'suh'iil {'A), Miir 
U'fii Oli'ksiuk, VidiK Station, Stcr 
linn Hfinht.s. st'crvta.ry VI); Jmi Itt^ 
vuk. VultHi Vistas, Livonia, tnusur 
VT i'^y. Ilt'Tinm Bowiloin. Movit'Iatul. 
South LytHisCI. Natiry Hill. Sla^^- 
& Scm-n ViiJfo, Ann Arlinr(l). Ken 
HoslfttT. \\Vst«'rii Mii'liittan Video, 
Wyominn {'A); Barit Koon. Showtime 
Video. Pontiac (X>. Jay Shah. Video 
Showcase Inc . Pontiac i'A) 
Attorney: Barry Lipson. Troy 
Bimonthly. «Nld month 

MINNKSOTA 

Kol»ert Hijieiow, Kij;elow Video. 
'I4fil Wmnt'tka Ave . Minneapohs 

Officer*/ Directors: Binehiw. presi 
dent (U. Jay Kaeder. Video Kmp. 
St Pliul, VIC*' presiilcnl (2); Shanin 
House. Video Oossings. Lakeville. 
secretary (U. Donna Colltert^. Video 
Vault, ChisaKO. treasurer (2). Car- 
men Kerr. Valley Video. Bumsville 
(3). David Ballstadt. Adventures In 
Video. Fridley (ll; Darrell Har- 
(freaves. Video Central. Plymouth 
i'h. Don Hanson, Video Magic. Mi- 
not. N D (D 

Attorney; Wdliam Kronschnabel. 
Kampmeyer & O Connor: St. F^ul 
Minnea^mlis Hilton, bimonthly, odd 
month 

MISSOl'KIi Kansas City) 

Barbara Borders. Conlinenlal Video 
Center, 10440 Metcalf Ave,. Over- 
land Park. Kan. 6«212; 913-;t41-2121. 
Officers/Directors: Borders, presi 
dent (3); Don Cahail. Video Ex- 
change, Kansas City. Mo . vice pres- 
ident (3); John Fetlt>, Home Enter- 
tainment Distribution, Kansas City, 
Mo., secretary' iSy. Richard Rosten- 
berg. Hollywood At Home, Over 
land I^rk. Kan,, treasurer Kev 
m Vogler. S&S Dist . Kansas City. 
Mo. (2); Sheila Soptick. Paragon 
Video. Kansas City. Mo (2); . Kelly 
FroHs. Commlnin, Kansas City. Mo. 
(1); Jim Elmore, Continental Video 
Center (D. 

Attorney: Gregory Vleisides; 
Turner. Boisseau; Kansas City. Mo 
Bimonthly. iKld month 

MISSOl'Kl (St. Louitt» 

Joseph Gasparich. B.A.C. Video, UK) 

S. Charles St.. Belleville. 111. 62221. 

618-233-52HK 

Officers/Directors: Gasparich. 
president; Ken Tipton, Video Li- 
brary. St Charles, Mo . vice presi- 
dent; Jodell Larkin, Video Library. 
St Charles, secretary, Verna 
McMullen, Mr. T's Video. St. Louis, 
treasurer; Kenneth Bolden. Bolden 
Video. St Lf»uis; Jack Krebs. Video 
Center, Fenlon; Peggy C(tllins. 
Alexis Video Distribution, St. Louis; 
Dan Thompson. Sight & S<jund Dis- 
tribution, St. Louis, Kevin Toal, 
Movies Unlimited. St. I<<»uis 
Attorney: Reginald Hodeux, Cha 
lete De Pere, St Louis. 
Bimonthly, odd month. 

NEW JERSEY (Norlhernf 

r»on Goldlyerg. Video Library Inc.. 
255 S. Livingston Ave., I^vingston 

o7o:«>; m-\m mm. 

orncrrN/DirectorH: Ken ShiTfrin, 
Metro Video. New York City; Jeff 
I)eutsh. Star Video. Jersey City. 

li'outiituid on /mgr iS) 
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Compiled from a nattonal sample ol retail store renf<il reports 

Tint Copjrriiiht Owner. 

MdnulAilurer. CalaloK Numt>«r 


Principal 
Perform«rt 


'I 
ll 


9 

e 

1 


1 


1 


6 


THC JEWEL OF THE NILE A 


* * NO. 1 * * 

Caf> foy Video 1491 


Michael Douglas 
Kalhteen Torrwr 






2 


2 


\7 


BACK TO THE FUTURE * ♦ 


AmW'n I nUTl.iinrm'Til 
MCA Dtvt Cwp SOI 


M.< twi J to» 
Ctwiitopher I to^d 






3 


3 


4 


SPIES LIKE US 


WanterBros Inc 

Wamer Home Video 1 1 S33 


Dan Ayhroyd 
Ct»e«fv Ctiase 




— 


4 


s 


3 


MURPHY'S ROMANCE 


RCA'Columb»a PKtures Hofr»e Video 6 
20649 


Salty F«ld 
JamtsGatmt 






5 


4 


6 


WHITE NIGHTS 4 


RCA. Columtjw Pitlure^ Home Vrdeo 6 
2061 I 


Mikhait Baryshnikov 
Gregory Hif»« 


196$ 




6 


6 


to 


iAGGED EDGE A 


RCA Coiumb'* Ptctures Home Video 6 
20591 


Glenn Clow 
ietf Bridflt 


I9U 




7 


1 




DCLTA FORCE 


Cannon i'\m; Int 

Mtfdu Home Enterlainmertl MB4 1 


Chuch Norrn 
Lee Marvin 


\m 


R 


8 


1 


7 


A NIGHTMARE ON ELM STREET 2 
FRCDDVS REVENGE A 


Medij t.ome EnterlB'nmer>t M838 


FMx-n E rotund 
Marf Patlon 


IMS 


R 


9 


13 


2 


CNUIIV MNNE 


CBS Foa Video 1 492 


Dennis Quaid 
Lours Gos&ett Jr 


19IS 


PG 13 


10 


9 


16 


COCOON A 


CB5'Fo> V'dM 1476 


Sieve Guttenberg 
Don *rTiw:he 


1915 




II 


17 


3 


HOUSE 


New World Pictures 
New Workl V>d«o B525 


W.iltam Kan 
George Wendt 


19H 


R 


12 


II 


3 


THE HITCHCR 


HBO Cannon Video TVA3756 


Rutger Hauer 
C Tfiomas Howell 


19fH 


R 


13 


10 


2 


IRON EAGLE 


CBSFoi Video 6 160 


Louis Gossett Jr 
Jaion GedrKit 


19H 


PC-13 


14 


u 


IS 


WITNESS 


Psramounl PK:1ures 
Paramount Home Video 1 7 36 


Harnwn Ford 
Kelly McGilliS 


1985 




IS 


14 


S 


BEST OF TIMES 


Emtwisy Pictuirs 

Fintussy HomeFnienairtmenI 1307 


Robin Wilhams 
Kurt flusMil 


1985 


PC-I3 


16 


12 


12 


ROCKY IV A 


CBS For Video d73& 


Srlire^ler Stallorw 


1985 




17 


IS 


4 


BRAZIL 


Emba^^y IntefnatiOnal PictairtS 
MCADist Corp B0171 


Jonathan Pryce 
Robert Dc Niro 


19BS 


R 


IS 


U 


14 


TO LIVE AND DIE IN L.A. A 


SLMInc 
Ve5tron^l23 


Witham L Petersen 
Willem DaFoe 


1985 


R 


19 


NCW^ 


VOUNGBLOOO 


MGM UA Home Video 800966 


Rob Lowe 
F^lrKk Swayn 


1915 


R 


20 


19 


10 


REMO WILLIAMS THE ADVENTURE 
BEGINS 


HBO Cannon VKleo TVA3676 


Fred Ward 
>Oel Grey 


1985 


W*-13 


21 


21 


It 


BLACK MOON RISING A 


New World P'Clure^ 
Ne* World V deo 8503 


Tommy Lee Jor^s 


1985 


R 


22 


20 


IS 


AGNES OF GOD A 


RCA CdufTbiaP.ctures Home Video 6- 
20563 


Jane Fonda 
Anne Bancroft 


1985 


PO-13 


23 


22 


13 


ALIEN A* 


CBS Foi Video 1090 


Sigourney Weaver 
Tom Slier rift 


1979 


R 


24 


25 


9 


RING S0L0M0N3 MUMS 


Cannon Films Inc 

MGM UA Home Video 8008^6 


F^chafd Ctumbenam 


1985 


rG-13 


2S 


27 


19 


KISS OF THE SPIDER WOMAN 


Inland Ahve Welej'iMTg 
Thiinef Lnlert«nment 90001 


Wilham Hurt 
Raul Julia 


1985 


R 


26 


34 


13 


DEATH WISH 3 


Canrwn Films Inc 

MGM UA Home VidfO 60082 1 


Charles Bronson 


1985 




1 ^' 


21 


20 


COMMANDO A 


ces ro> vkIoo i484 


A Schwa rjerMfger 
Rac Oawn Ctiong 


1985 


R 


2t 


23 


1 


THAT WAS THEN . . . THIS IS NOW 


Par*fT»ount Pictures 
Paramount Home Video 19S4 


Emilia Eslfvex 
Cra«g Shetfar 


1985 


R 


29 


33 


31 


PRIZZrS HONOR A ♦ 


ABC Motion Pictures 
Vestroo 5 1 06 


Jack Nicholson 
Kathleen Turner 


1985 


R 


30 


il 


a2 


BEVERLY HILLS COP 


Paramount Pictures 
Paranwunt Home Video 1 1 34 


Ldd>e Murpfiy 


1985 


R 


31 


3S 


25 


RETURN OF THE JEDI A 


CeS Foi Video 1478 


Uarh Hamil 
Harnson Ford 


1983 


PC 


ii 


NCW^ 


PRAY FOR DEATH 


USA Home Video 938 


Sho Kosugi 


1985 


R 


33 


29 


3 


MARIE 


MGM UA Home Video 800926 


Si^sy Spaceh 
Ml Daniels 


1985 


POIS 




24 


5 


RETURN OF THE LIVING DEAD 


HBO Carrwn Video 7VA3395 


Ctu Guiager 
Jar?ws Karen 


1985 


R 


OJ 

y ' 


26 


11 


TWICE IN A LIFETIME* 


Bud Vorhin Productions 
Ve'itf on 5119 


Gene ^iachman 
L Hen Burstyn 


1985 


R 


■JC 
M 


RCCNTR* 


THE KARATE KIO A ♦ 


RCA Columbia FNctures Home Video 6 
20406 


Ralph Macchio 
Pal Morda 


1984 


PG 


37 


» 


I? 


SWEET DREAMS A 


HBO'Cannor Video TVA3666 


JessiCci Lan^e 
Ed Hams 


ms 


PC-13 


38 


32 


29 


RAMBO FIRST BLOOD PART II A 


HBO Cannon Video TVA3002 


Sylvester Stallone 


198^ 


R 


39 


39 


1; 


INVASION U S A. A ♦ 


Cannon Filmi lr»c 

MC.M UA Home Video 800764 


Chuch Ptoms 


1985 


R 


40 


3« 


11 


POWER 


I onmnf Motioo Piclun-s 
Kan Lortrrar Hnme Virt>>i^ 401 


fi^nhjrd Ceri- 
JLiiwtTtfi'.tic 


198 i 


R 


• R*<ora>ft| Indoiliif A^m iit Arm-rif 4 |[old cvrtidcalion tor int.jp.i jl llll)>^ sjtr^ot /S.OOO unlyot 4ut«»Mf^ li^t pr.cr .morrrol 11 mlln r . ■■ 
<n4hon Iw noo lh««tr<cai maOe homr w.d™ (iiocJui 1 OOO t i S i mtUton foi tnuw ind*» pfortmtl *RIA* plJltmim trilil'<Al.nf ' . ■■- 
I SO 000 uniH 0* IbggMt*^ fnifr NinHiir «t \h ttmUkji^ (60 000 01 $? 4 million lo* ron Ittca".-: ,•' -r «V 'u- '■■i-n,- - : 1 

fT»ll>un lor musK vidM rMO<]>»( II I>llf>s ii>f1il<i><1 [irn i Ti> .>< 1 | 1 c«l,t,^ ,,r.,i- ■■ . 
J fii.».Knu»n '.jlt <j) 75 000 U^it^ or ,» .WI.k wolmm. ,il \ 1 it-iILoi jt rrtj<I (cM the*!-' iH, . 
'■"iH*"-'"! 'or non th«-at>ii.dl lillvi jf iMiM tcjin. I ( tti«m 1 1 ,1.. .-it ■ 





BLLBfV>RD AUGUST 30. 1986 



ANNOUNCING THE N 





EST VIDEO TTTLE. 




HBO and Cannon are proud to announce the formation of 
HBO/Cannon Video. This exciting move unites two well- 
established giants of the entertainment industry. 

HBO— the leader in home entertainment with a history of 
producing outstanding films and innovative programming. 

And Cannon— the most prolific studio in Hollywood, pro- 
ducing blockbuster movies perfect for today's video audience. 

HBO/Cannon Video has evolved over the years into one 
of the most rapidly growing and successful companies in 
the home video industry. The company is now positioned for 
leadership with a growing broad product line of video titles, 
backed by aggressive integrated marketing programs such 
as the recently launched -$sales- 
"Play for Keeps " Video — = 
Promotion. ^^^^^^^= ^B^= 

HBO/Cannon Video. tt l^^ ^^^^ 

On the leading edge of ^^^^ ^^^^ 

video marketing. And ^^^^= 
growing steadily into the i98i ^g^K ^^^^^ 
nation's most competitive, = ^Bl ^B^^ 
highest quality home ^^^^B^^^BLi^^^= 

entertainment group. IhomEMI ThomEMI/HBO HBO/Cannon 



Thorn EMI 



Thorn EMI/HBO HBO'Cannon 



TWO GIANTS 
IN ENTERTAINMENT m»m 
ARE NOW ONE IN HOME VIDEO. 



c 1986 HBO.CANNON VIDEO 





ideo retailing 



Video plus 



BY EDWARD MORRIS 

A hiurekly vohtnin spotltghttftg 
tteu- fiflt'o prndurf.t nud nrrcsso 
ries. Vrndois introdunntj surh 
products tnnr/ send infot mudon 
and promotional mntt'rmt to Ed- 
unrd itorns. Rill board. P.O. Box 
J4ffrO. XfK-ihnlff. r* ntt JTJOJ 

Maxell i2(ii-«i4i h(;i)0) has 

launched a fall ami wintt?r pnimotinn 
to encounijri* consumers to buy high- 
er-yrade blank videotapes Tlie Buy 
Four. Ciet One Free & Better prn 
gram offers any buyer of four Max 
ell tapes a free tape of ihe next hi|;h' 
cr grade by mail. 

The company will support the 
Aug 15-Jan 31 promotion with 
counter canls. tear sheetjt. ad slicks, 
and a "substantial" advertising; cam- 
paiKn directed at consumer and in- 
dustr>' publications. 

Maxell IS making available to re- 
tailers two vi^ieotajH.' Kuides: The 4H- 
page "Maxell Video Tape Hand- 
book" and the leaflet "Vi<leocassette 
Seleelor" 

The batidlKMik explains bow vul 
eocassettos capture audio and vidnn 
images, shows the differences 
among Beta, Beta Hi Fi, VHS, and 
VHS Hi-Fi systems; describes the 
quaJ^ttes to look for in iA\>es. offers 
tips for better vkleo rerordiii^r. ami 
illustrates Maxell's line of Uipe.^ 

The leartet describes the features 
and recommended uses of Maxell's 
four videocassette categories. Both 




Wcigh-ng rn at less than pounds, 
the AV046 Video Power Pack from 
RCA Special Producls Division Ptiolo 
offers lo 4Vj ampere hours lor 
portat>lc VCRs. camcofdcfs. camera 
lights, and other electrorMcs 
equipment 

guides are free from Maxell's Video 
Products Division. fiO I txford Dnve, 
Moonachie. N.J (171174 

Another free publication is 

available from Video Aid Corp. 

(HlK»-iM2-:*:t(W in New York sUle. H(M^ 
4:il-r»H4;i in the rest of the T.S ). a 
marketer of extended sert tce pro- 
grams to appliance and consumer 
elwlronics retailers "The Plus Prof- 
it.s NewsletliT." a monthly journal, 
is now circulated to more than 2,rjO0 
(Continued on page 55} 



VSDA CHAPTER DIRECTORY 

iCiilllniiirtI linn, fulil' i ./ 

I.inila SluTidan. Play ll Apain. Kast 
llrunswick; Mirliat-I .SotiinKMi. f'am 
era Video Exl•han^^^•, KrHi*lMild. .leff 
Maze. Viiiett Vulpn. AlH-nleen; .Sal 
r)iK<'lla. biMK Valli'y Video. Lonu 
\':illi'y, Kfilli Kobliins. Vidcoland. 
Parsipaniiy. Alan Gittin. Camera 
Vidi'ci House, .Sayre WiH)ds 
Atliirney Hirhar<l S Goldtiiaii, 
Goldman. Kpstein, Treniori 

NEW YORK (Metropolitan I 

Steve .Savage. New Video. 2Tfj Third 
Ave. KHIlll. 'llATMmt) 
Officers/Directors: Savage, presi- 
d<*nt. Michael Beelier, VidtM> Room, 
vice president. Dee Rae. WEA Vi<i- 
eo. secretary. Michael Ounn. Video 
HX. treasurer. Eric Wexler. Future 
Video. .Jack Morns. Rare Bird Vid- 
eo. Richard Lorher. fox Lorher. 
.John O*t>onnell. Sony Hume Soft- 
ware; Wayne Mof^ul. Star Video. 
Jersey I'ily. N J 

Attorney. Uavid Ferger; Ferber. 
Ilreilsheimer & Chan. New York 
City 

Holiday Inn. LaGuardia Airport, 
quarterly 

NORTH CAROLINA 

Butch Lucas. Viileo Station. ISJH S 
Horner Blvd . .Sanford 27;«0; SIM- 
774-4M-J 

Officers/I>irectors.' Lucas, presi- 
dent III. Alan Kluttz. Movie Time. 
Iiic . Winston-Saleni. secretary {^K 
Marty Hackney, .Sunshine Video 
Inc., Greenville Ci), Ranihilph Thom- 
as, Video City. Jack.'sonville, trea- 



Discwaisher pumps up 
your profits by cleaning 

yuckies off VCR heads. 



Discwashcr can build your profits 
with the brightest VCR care products 
around. 

Discwasher products offer you 
terrific add-on sales opportunities. 
Discwasher only offers the most popular, 
fast moving accessories. No need to carry 
a large inventory to profit from the 
lucrative accessory business. 

It's easy to sell Discwasher acces- 



sories. Take advantage of the fact that 
people know and trust the Discwasher 
brand name. 

Discwasher, with nationally 
advertised products, Is the technological 
leader in maintaining picture and sound 
clarity. Kind out more by calling your 
Discwasher representative Or write. 
Discwasher, -1309 Transworld Koad, 
Schiller Park. IL 60176 



You can also profit from our record, tape and compact disc 
equipment care products, too! 



discwasher ' For good, clean profits 





surer (Hl^ Jay Allen, Jim Allen Inc . 
Greensboro (1); Gary Messenger. 
North American Video, Durham U); 
David Rand, VTK Uislnbution, 
Charlotte (2). Scott Ucmniter. Vid- 
eo Slereo/Movies & More. Roanoke 
Kapids (2). .Marty ParKons, Piscounl 
Video, Rocky Mount (21 
Attorney: Dan Flebotte, Durham. 
Every other odd month, various 
sites. 

OHIO (Cincinnati/«thio Valley I 

Ijiu Epstein. Video Showplace Inc . 
lOTTfi Montgomery Road. Cincinnati 
■).'>2J2, r>i:!-4KH-22»K 
Offirers/Directors: Epstein, presi 
dent (2K George Stewart. Video Vil 
laKC Cincinnati, vice president (21; 
Tom Adams. Home Vi<leo Library. 
Cincinnati, secretary (21; Debbie 
Case. Home Cinema, Cincinnati, 
treasurer (1); Randy .Meek, Wax 
Works, Owenshoro (II. Lee Hack- 
man, Video Store, Cincinnati (21; 
Bob Emerson, Video Barn, Cincin- 
nati (II, Riul Pierce, Max's Video. 
CenterviUe (U 

Attorney l>juis Sirkiii, Cincinnati. 
Various cities. 

OR[:<;ON <Porliand/S,W, Wash- 

Leo ,lerman. Video Circuit, U.5(J7 
.S.W' Pacific Hiifhwav. Portland 
'JT22:i; .SO:J-24C>-8R.i2 
OfricerH/Oirecton*: .lerman. presi- 
deni (1). Jim l.oilwick. First Video 
Shop. Portland, vice president (ll. 
Bill WriKht, Captain Video, Lake 
Osweifo, secretary 1 1 1; Tom Keenan, 
Everybody's Records, Portland, 
treasurer (ll; Andy Lasky. I^asky's 
Video Library, Portland <2l. Larry 
Eisenberg. Video Crossroads, Port- 
land (21, Ed Humberg, Tom Peter- 
son's, Portland (HI; Bruce Franzen, 
Command Performance. Beaverton 
(Itl: Jim Rogers. Video Plus, Van- 
couver. Wash (21 

Attorney: Richard K. Hallenhouer. 
Plirllanii 

Nyberg Inn. bimonthly, odd month. 

PENNSYLVANIA i Delaware Val 
ley I 

Lee (.inggs. (Jmni Video. 728 S. 
Broad. Lansdale mid. 21.V,'Wi8-I2.'jl 
Ofricers/ Directors: Griggs, presi- 
dent (21. Shelly Slolt. The Movie Co . 
Wayne, vice president i'A). Toni Da- 
ley. The Movie People, Philadelphia, 
secretary (11; Howard Rush, Video 
Magic, Wynwood, treasurer {'M. 
Robert Klein, .American Home The- 
atre, Morrisville (31. Barry Der 
shaw. Movie World I, Philadelphia 
(ll. Douglas Kirschner, Video Insid- 
er Philadelphia (1). Gus Marchetti. 
Video Time. I'liiladelpbi:i (ll, Uirry 
Rosenbluni. Home Viewer Publica- 
tions. Philadelphia (2). 
Attorney: ,-\rthur Mann, Philadel- 
phia 

City Line Marriott, bimonthly ex- 
cept ,Iu!y-.August 

PENNSYLVANIA 1 Pittsburgh) 

Mike Freeman, Entertainment To- 
night. i;n',ll McFarland Road, Pitts- 
burgh I.V21(1; ■112-5((I-:<(li«) 
Officers/Directors: Freeman, pres- 
ident (U. Lynell Scaff. Feature Pre- 
sentation, vice president (11; Jan 
Cunningham. Network Video, sec- 
retary (11. JelT KarsUidt. Total Vid- 
e.i, treasurer (11, David Binus, My 
Video 111. Riiss Homer, Instant Re- 
play (11, Jack Haines. Viewers 



Choice (II. 

Pittsburgh Marriott, bimonthly, 
even month 

TENNESSEE (Nashville) 
Elvin Woodroof, The Video Trader; 
-l^O-l-A Lebanon Road. Hermitage 
:)7()7fi. Ill,'i-KK9-3U)4 

TENNESSEE i Memphis I 

Michael (ioode, Video Etc., 3(177 S. 
Mendenhall, .Memphis 38117; 901- 
3fi2-2.5nO 

TEX.AS iDallasI 

Evelyn Weldon-Thomson, Movie- 
land, 9()2 W Hwv :!()3, Suite 102; 
Grand Praine 7,'iO.^I; 214-641 11.^1 
Officers/Directors: Weldon-Thom- ' 
son. president (2); Marjorie Larson, 
Video To Go, Denton (2); Ralph Car- 
al>etta, Spectradyn, Richardson (1); 
Gary Washington, Movie House, 
Durant. Okia (2), Alan Stalarow, | 
Video Collection, Richardson (1); 
Gary Knodle, Video Exclusive, Dun- 
canville (3), Robert Hedlund, Movie 
Corp , Arlington (2); Ron Norman, 
The Entertainer, Fort Worth (1); 
Jack Lanman, Take It Home, Fort 
Worth I3l 

.\ttorney: Leeona Stone, Dallas. 
Bimonthly, odd month 

TE.XAS (Hnu'ilonl 
I/)U Berg, Audio Video Plus, 13,16 
West Clay, H.iustoii 77019; 713-526- 
tMJ(i."). All terms one year. 
Officers/Directors: Berg, presi- 
dent; John Fudge. Latest & Great- 
est. Cypress, vice president; Janet 
Chesser, Movieland, Tomball, secre- 
tary; John Dinwoodie, Video Spe- ■ 
cialties. Houston, treasurer; Al Zar- 
zana. Garden Oaks Video. Houston; 
Janie Hagest. Age Of Video, King- 
wood; David Turner, Video City, 
Houston; Kay Blankenship, The ^ 
Box Office. Wharton 
Attorney Jan Banker, Houston. 
Bimonthly, iKid month. 

VIRGINIA I Virginia Beach i 

Cindy Mackey, Videorama, 368 
Newton Road, Virginia Beach 
23462; 804497 ,5212. 

WASHINGTON 

Ed Empev, Lake Stevens Video 
West. 612 91st Ave. N.E., Everett 
9820.5; 206-:«4-«o:;o. 
Officers/Directors; Empey. presi- 
<ient (21; Jim Louer. Premier Video, 
Issaguah, vice president (31, John 
Smistad, Marysville Video West, 
Marysville, secretary (2); .Man 
Ligda, City Lights Video, Issaguah, 
treasurer (1); Dale Chapman, .Movie- t 
time Video, Lynnwood (31; Jim Ke- 
hoe. Quality Video SerNice, Bothell 
(U; Jim Poland, Bothell Video West, 
Bothell (I); Jim Weiss, Commtron, 
Seattle (21; Ted Smits, Snohomish j 
Video, Snohomish (3) 
Attornev Mark Harbough. Tacoma. 
Monthl> 

PI ERTO RICO 

Derek Roilgers, Metro Video Distri- 
bution, Calle B-Loto 67, 1'RB Indus- 
trial Mario Julia, Puerto Kuevo 
(10il22; 8ll9-7!i:i-3232. 



A listing of new 
home video releases 
begins this issue 
on page 55 
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fresh, sale-driven direction the industry appears head- 
ed in. A charts-as-crystal-ball analysis of what makes 
home video tick. 

72 

TOP VIDEOCASSETTES SALES HIT CHART 
74 

ACCESSORIES HOT LIST 

By Edward Moms 

As the VCR settles comfortably in more homes, the va- 
riety of products supplementing it grows Video acces- 
sories are hot products, and presented are some of 
the hottest on the market right now. 

78 

TOP VIDEOCASSETTES RENTAL HIT CHART 
80 

VIDEO PIRATES STALK JAPAN 

By Shig Fujita 

Pirated tapes are the biggest problem facing the in- 
dustry in Japan, and anti-piracy groups are warning 
rental outlets that legal action will be taken against 
dealers who continue to handle the bogus goods. No 
visible monster in sight, but the damage is a horror for 
video business. 

82 
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THE ONLY CERTAINTY IS GROWTH 

By Tony Seideman 

Many topics and issues await this year's registrants, 
each bringing their own concerns to the friendly fray, 
but probably the only item most members will agree 
on IS home video growth — but even here they disagree 
on the pace of expansion 

6 

HANDICAPPING THE HOT FALL TITLES 

By Jim McCullaugh 

In the home video business. 1 2 months seems like 1 2 
years, change is so profound. Last year's buzz was 
strictly blockbusters This year's horserace is paced 
by a t)evy of blockbusters, but low-priced catalog pro 
motions are breaking to the front and could be the 
"hit" of ttie derby. 

8 

VIDEO MUSIC ROULETTE WHEEL SPINS FASTER 

By Jim McCullaugh 

Significant breakthroughs in the last year, coupled 
with aggressive activity by major chains, are resulting 
in bigger music numbers, wider distribution and 
heightened consumer awareness. A catalytic concert 
by a megastar might be all it takes to ignite the field. 

8 

CAMCORDER WARS HEAT UP 

By Stephen Williams 

Sony and JVC recently dispensed with the soft-sell and 
padded gloves most Japanese giants keep strapped 
on, going head-to-head in combative ad campaigns 
But kung-fmng opponents in public isn't ordinarily 
part of the Far Eastern plan of media attack, so Ameri- 
can branches of those companies have shitted strate- 
gy in recent months Although decorum has been re- 
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stored and the hard line toned down, the cauldron that 
is still simnwrlng is stocked with cartKorders. 

12 

HOW WILL THE SMALL RETAILER SURVIVE? 

By Neal Weinstock 

Motion picture studio executives and video distribu- 
tors express concern for the independent retailer's 
late, and otier advice, but it's the retailers themselves 
who offer the most specific ideas on how to keep the 
customers coming back, even increase profits, rather 
than succumb to shakeout. 

12 

ADULT VIDEO 'X' MARKS THE SPOT 

By Earl Paige 

Where do you stand' Attitudes vary within individuals 
and within VSDA. Hardliners feel the trade group 
hasn't come out strong enough, moderates fear VSDA 
becoming too identified with adult video. By and large, 
VSOA has taken on a broader mission of bulwarking 
First Amendment rights. 

61 

CASSETTES CHANGE FEATURE PRODUCTION 

By Neal Weinstock 

VCRs have brought three-dimensional change to mo- 
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tion picture production, and the kinds of movies t>eing 
made are changing, too. The differences between pro- 
ducing for cassette and for theaters — for the small 
screen and big — is coming under increasing scrutiny 
by filmmakers and buyers alike, as two industries try 
to find common merging points without losing the art, 
scope and dynamism of daring movie-making. 

61 

SELF HELP MARKET SEEKS PASSAGE THROUGH 
ALTERNATIVE OUTLETS 

By Hen Joy 

There are literally hundreds of titles pouring into the 
'how to' and special interest market every week, and 
It's difficult for video stores to keep up. Major produc- 
ers of made-for home video are mounting campaigns 
in the coming months to expose the public to the enor- 
mous number of available titles — and to expose the 
video stores themselves. 

62 

VSOA's MICKEY GRANBERG ON 'FREEDOM OF 
CHOICE' 

By Geoff May field 

A wide-ranging interview with VSDA's Mickey Gran- 
berg touches topics and issues that galvanize the 
membership at this year's momentous meeting in the 
desert, as well as her role in the process — and further 
reveals the message behind the slogan 'Freedom Of 
Choice.' 

62 

VSDA VOTES: ANOTHER CONTROVERSIAL 
ELECTION 

By Earl Paige 

Unlike the previous four conventions, VSDA delegates 
will have elected directors before the annual event, 
with balloting by mail most responsible for the larger 
vote than last year Once the new directors are an- 
nounced, officers will tie elected With so many key is- 
sues playing a part, and so much at stake, this year's 
candidates fall under the electoral microscope like 
never before. 

68 

VIDEOBEAT '86: READING THE SIGNPOSTS 

By Jim McCullaugh 

The flavor of Billboard s Top Videocassettes Sales 
chart has changed substantially in a year As always, 
new trends break through, old trends hold firm. But 
the main change this year is the strong presence of 
older titles at lower prices — shedding light on the 



iUSTED SE HABLA DE VIDEO? 

By Luis Vega 

The Spanish-language videocassette business contin- 
ues to grow slowly by penetrating small retail stores 
and some big chains, increasing catalog and improv- 
ing the appearance of their product. Still, many manu- 
facturers and distributors feel they're facing a market- 
place that overlooks their goods and underestimates 
their worth. Help may be on the way. 

83 

SUMMER SALES BOOM CONTRADICTS 
CONSENSUS 

By Ken Joy 

As summer draws to a close, video retailers are com- 
ing off a three-month high of sales and rentals that re- 
fute the customary belief that the period from June 
through August is a bust. Not quite — if anything, this 
summer is busting out all over for video. 

83 

TOP VIDEODISKS HIT CHART 
84 

COMING ATTRACTIONS '87 
92 

TOP MUSIC VIDEOS HIT CHART 
92 
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Michael Kealon 
in "Gung Ho" 
(Paramount). 




By TONY SEIDEMAN 

From the rncreasing importance of the sell- 
through marketplace to the rising political 
heat over adult video, a complex web of is- 
sues, possibilities and problems awaits registrants 
at this VSDA convention 

The only sure thing, industry members and exec- 
utives say. IS that the home video industry will con- 
tinue to grow — but even here they disagree as to 
what the pace of that expansion will be. 

Total retail dollars tor the home video industry 
could reach $5 billion this year, with a low end pro- 
jection of $4 5 billion Wholesale projections see a 
range of $3 2 billion to $3 5 billion 

Reflecting the rapidly evolving infrastructure of 
the industry, executives see unit volume increasing 
at a far more rapid pace than dollar volume, with 
the number of pre-recorded cassettes lumping 
from 50 million units to a potential 75 million or 85 
million, as the per unit value of these units drops 
sharply 

Maintaining the industry's size and fending off 
competitors form the foundation of many of the is- 
sues listed by executives. These are the topics they 
feel will be crucial: 

• Sell-through and its impact on the video busi- 
ness. The retail side of the industry is changing rap- 
idly because "the mass merchants are now serious 
about sales The test period is now over." says Rob- 



Above right: "Indiana 
Jones And The Temple 
Of Doom ' (Paramount 
Home Video) Left: Jon 
Voight in "Runavtay 
Tram " (MGM Home 
Video). 




Redtord & Streep 
in "Out at Africa' 
(MCA Home 
Video) 




"Sleeping Beauty" 
(Walt Disney 
Home Video 
Touchstone). 



eri OeLellis. CBS-Fox Video group vice president of 
sales. At the same time, "we've seen the video spe- 
cialist starting to become more and more active in 
the sale market. " With a (lood of promotions due 
this fall. "1 think the holiday season will pretty well 




Above: Dan Ayk- 
royd and Chevy 
Chase in "Spies 
Like Us" (Warner 
Home Video) Left: 
Richard Dreyfuss. 
Nick Nolte & Bette 
Midler in "Down 
And Out In Beverly 
Hills " (Touch- 
stone). 



put the icing on the cake. " DeLellis says. 

• The devastating decline in the market for B and 
C product "The titles that are less than A titles that 
were marketable a year ago are hardly marketable 
today There's |ust been a complete dropoff of in- 
terest in B and C titles. " says Al Markim, chief exec- 
utive of VCA/Technicolor duplicating. 

• Accompanying the B and C decline has been a 
sharp dropoff in catalog sales by the majors "The 
biggest story saleswise this year has been the tre- 

(Continued on page V-64) 



Hiindiciippiii;^ Tlic Hot Fall Titles 
DEALERS DEAIT A 'BEAl T' 
IN THE 'TEMPEE' OF VEGAS 



By JIM McCULLAUGH 

What a difference a year makes! But in the 
home video industry. 1 2 months seems 
almost like 12 years, change is so pro- 
found 

Last tall, the "buzz " at VSDA had to do with what 
blockbuster movies would be announced Those 
would be the sure tire winners during the holiday 
video derby 

This year, while there are a fair share of maior re- 
leases — led by Paramount Home Video s mega- 
blockbuster Indiana Jones And The Temple Of 
Doom ■ at $29 95. and Disney's "Sleeping Beauty " 
at $29 95 (which could be the industry s fourth 
and fifth million sellers)— the "hit " of the fall in the 
wake of " ...Temple"' and " Beauty"" may lust turn 
out to be a low priced catalog promotion They 
abound this fall from most of the maior suppliers al 
$20 — $30 price points 



Going into last fall's VSDA. dealer anticipation 
was heightened by guessing what blockbuster mov- 
ies would be announced, the "locomotives' that 
would storm through one of the best seasonal peti- 
ods for home video and carry B and C titles along 
with them 

And they weren't disappointed Beginning with 
"Ghostbusters " from RCA Columbia. Embassy 
Home Entertainment's "The Emerald Forest. " and 
followed up by such other maior announcements as 
"Gremlins " from Warner Home Video and Vestron's 
"Prizzi s Honor.' titles were greeted with enthusi- 
asm 

A year later, however, the anticipation has taken 
on a new dimension 

Most of the ma|or studios and independents were 
planning to announce strong "A" titles prior to 
VSDA. but this time along with strong catalog pro- 
motions Just about all the ma|or suppliers have an- 
(Continued on page V-86) 
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PARAMOUNT PICTURES PRESENTS 
A LUCASFILM LTD PRODUCTION 
A STEVEN SPIELBERG FILM 
HARRISON FORD 
"INDIANA JONES AND THE TEMPLE OF DOOM' 
MTECAPSHAW ■ AMRISH PURI 
ROSHAN SHH • PHILIP STONE 
ind Inlroducing KE HUY OUAN 
EhcuIIvc Producers GEORGE LUCAS and FRANK MARSHALL 
AuocKle Praducci KATHLEEN KENNEDV 
Music by JOHN WILLIAMS 
Screenplay by WILLARD HUrCK t GLORIA KATZ 
Sloiy by GEORGE LUCAS - Pioduced by ROBERTWATTS 
Directed by STEVEN SPIELBERG 
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Video Music Roulette Wheel 
Spins Faster As Major Players 
Gather Around Table 



Left: Stevie Nicks ' "I 
Cant Wait " Below: 
Twin cassette ot "The 
Monkees " (Music Vision) 




By JIM McCULLAUGH 

The video music industry for home con- 
sumption continues to grow at a realistic 
pace — VSDA s recent survey says it's still 
about 5% of the market — but there have been 
some significant breakthroughs over the last 12 
months 

Suppliers report better numbers on titles, attrib- 
uted to wider distribution, heightened consumer 
awareness, and major recordytap>e/video chains in- 
creasingly aggressive activity with the category. 

The industry has seen better coordination among 
concert LP and video releases Clever marketing 
comes into play when you consider Paramount 
Home Video's release of "Don't Look Back." an 
HBO Special, and a CBS-Fox Video Music release — 



Bob Dylan 
stars with 
Tom Petty in 
True Confes 
sions" concert 
package 
■Hard To 
Handle " (CBS- 
Fox) 



Above left: Judas Priest's "fuel For 
Life ' (CBS-Fox) Above: "Portrait Of 
An Album" (MGI\^ UA) Left: "Fats 
Domino Live" (MCA Home Video) 
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CAMCORDER WARS HEAT I P 



By STEPHEN WILLIAMS 

Used to be that the boast was, "Mine's big- 
ger than yours" But Sony Corp. and the 
Victor Co have put a reverse spin on that 
old cliche, and. for companies rooted in Japan, 
they've been uncharacteristically unsubtle about it. 

Smaller is better in lots of ways these days, but 
almost nowhere is it more pronounced than m the 
consumer market for self-contained, high-quality 
home video cameras. 

According to the pundits, this is to be the year of 
the camcorder, or at least the year that it becomes 
a high-profile item in the consumer electronics in- 
dustry. The Electronic Industries Assn is predicting 
that camcorder sales will double in 1986, with 
sales of more than a million units and revenues of 
almost $1 billion 

Not a bad slice of the electronics pie for the maior 
players, Sony and JVC among them. In a recent se- 
ries of advertisements, Sony and JVC have dis- 



'Our people in Japan isere 

upset, and, from ^L^hat I 
hear, some of the Japanese 
at J} 'C were upset, ' 

pensed with the soft-sell and the padded gloves that 
most Japanese giants keep strapped on. even in the 
most combative and competitive situations. Head- 
on and one-on-one |ust isn't done when it comes to 
the gentlemanly. Far Eastern plan ot media attack, 
but among the American branches of those compa- 
nies, that philosophy has shifted in recent months. 

The cauldron that is still simmering is stocked 
with camcorders The battle between Sony's Video 
8 units and JVC's new midget VideoMovie VHS-C 
camcorder had been brewing since before June's 
CES in Chicago 

Sony had been beating the publicity drums since 
(Continued on page V-66) 



all timed to the Bob Dylan/Tom Petty U.S. "True 
Confessions" tour. 

Price points have come down 

Heavy metal titles have been met with unexpect- 
ed success. 

More major artists have committed concerts and 
clips to video Witness Prince and Madonna for 
Warner Reprise Video. Whitney Houston for RCA.' 
Columbia Pictures' Home Video MusicVision label 
and Wham! and Billy Joel for CBS-Fox Video Music. 

There's been more attempts at innovative pro- 
gramming such as MCA Home Video's four-cas- 
sette Motown package which attempts to create 
original music.'video /movie hybrids 

Several suppliers have shrewdly taken aim at the 
older VCR demographic with the revitalization of 
older clips or shows Witness Vestron's "Best Of 
American Bandstand" or Karl-Lorimar's "Deja 
View, " for example. 

In many quarters, though, observers feel home 
video music is still an industry waiting to happen. A 
catalyst is required, they say. such as a Bruce 
Springsteen pay-per-view concert or a concert from 
a mega-artist of that caliber. 

There's also the popular theory that the around- 
the-corner impact of stereo television and more ste- 
reo VCRs will accelerate music video substantially. 

One dramatic catalyst is the appearance of Pio- 
neer Artists "The Compact LaserDisc; The Audio 
And Video Album." 

The concept, at $16.95 retail per title, takes the 
1 2-inch optical laserdisk and puts an entire album 
on there in CD form In addition, there will be any- 
where from one to four live-action videos from the 
group The disk will also include video and album 
discographies. Ron Rich. Pioneer Artists' chief, calls 
it the "true marriage of audio and video " 

Initial product includes Jefferson Starship and 
Mr Mister from RCA. Chicago. A-ha and Dream 
Academy from Warner Bros.. Nylon from Windham 
(Continued on page V-65) 



Left: JVCs Video- 
Movie mini VHS-C 
camera-recorder' 




Right: Sony's CCD- 
M8U Video 8 cam- 
era-recorder. 
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"FIX" means special effects guaranteed to keep your 
customers on the edge of their seats! 

THORN Et^llHBO VIDEO is excited to announce the 
videocassette release of the dynamite movie, "FIX. " Still in 
theatrical release, "FIX" has grossed over $20 million at box 
office. Customers will be heading to your store for this non-stop - action video. 

"The most dazzling thriller of the new year . . Don't miss it!" Sneak Previews 
"Two Thumbs-Up!" At The l\/lovies 

Rollie Tyler, the best special effects man around, knows 1,000 ways to die. 
When asked to protect a mobster by faking his death, he soon discovers he wasn 't 
meant to live to tell about it. Now, he has to use every trick he's ever learned to get 
even and stay alive. 

Full of intrigue, suspense and exciting special effects. Order plenty of "FIX" 
on videocassette. The action-packed thriller your customers are waiting for 

To be included on the P.O.P. mailing list call: 800-648-7650. In Canada: 
800-255-2123. 
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THORN EMI/HBO VIDEO 

BLOCKBUSTER, 




S Thorn EMI/HBO Video 1986 
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H<m Will The 

Sillilll >'iilct) 
Rctsiilcr Survive? 

Markctiiiii luetics For 
IVIukinti I he < loiisiiiner An are 
Of A Speeiiilty Store's Title 
Triunipli Over Oiie-Ilit Woiulers 

By NEAL WEINSTOCK 

Mom-and Pop record stores are virtually 
gone, can small, independent video soft- 
ware retailers be lar behind? The matur- 
ing of home video has naturally made survival of 
small retailers an increasingly prominent industry 
issue. At conferences and in interview/s. executives 
at motion picture studios and video distribution 
companies express their concern tor the indepen- 
dent retailer's fate, and offer advice for survival. 
But many small-volume dealers can be expected to 
echo the words of Sal Agnese of CVS Video in 
Brooklyn, N.Y.: 

"I'm not sure how serious those guys are in their 
concern. Right now we move most of the merchan- 
dise in the industry. They want us to like them If the 
little guy is put out of business by big chain-stores, 
the distributors will forget about us, because we 
won't be moving the merchandise anymore and 
they've got to move their merchandise. " 

"I can appreciate those (Mr. Agnese's) con- 
cerns," says Alan Caplan. president of the Applause 
retail chain of Omaha, Neb "What he says is true, 
but there's more to it than that . small retailers 
are in a better situation in this business than they 
are, or have been, in many other businesses You're 
going against mass merchants that can't afford to 
stock 2,000 titles. "You can build on neighborhood 
identification and convenience. With clubs and pre- 
selling, you can make your customers really pull for 
you. Of course there's an optimum size: I'd rather 
have 10 stores than one, but then I think we prove 
that a 10-store chain is more efficient for selling 
video than hundreds of K-Marts The studios and 
distributors know that, too." 

Most of Capian's points are inevitable develop- 
ments of what remains video retailing's big differ- 
ence from all other software product lines; it is still 
mostly a rental business. Because rental is such an 
anomaly in American consumer products, small 
businesses have been able to maneuver around gi 
ants who cannot integrate this category with all of 
their sales of other product lines 

Caplan is known in industry forums as a fountain- 
head of ideas tor improving independent retailer's 
profits Among those ideas is "pre-selling" tapes, 
that is, selling a new tape with a delivery date six 
weeks hence; during this period, the retailer has the 



Chuck Norris, Steve James and Lee Marvin in "The 
Delta Force" (Media Home Entertainment) 
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Captain Walter Matthau and the crew of "Pirates " 

(IVE). 



right to rent the tape as often as it wants. At the end 
of the period, Capian's stores shrink-wrap the tape 
tor presentation to its owner By offering salespeo- 
ple "spiffs" of $2 50 tor each tape sold, strongly 
advertising sale (as opposed to rental) prices, pre- 
selling and other techniques, Caplan is one dealer 
leading the way to what industry analysts have long 
predicted must eventually come to home video — 
standard consumer purchases 

But as innovators like Caplan help this future 
happen, and especially as an ever-larger market 
and lower production costs allow distributors to get 
the average retail list price under $20, that rental 
(Continued on page V-67) 




Above fop: "Brazil" on (MCA Home Video) Above: 
David Borne and Jennifer Connelly in "Labyrinth" (Em- 
bassy Home Entertainment) 
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The ll<»ttest Issue Otf The 
Aj^eiida Is On Everyone's Mind 

By EARL PAIGE 

While not an official agenda item, X-rated 
product and the surrounding issue of 
First Amendment protection will be 
VSDA's hottest issue 

In fact, the topic is so controversial it will be taken 
up in VSDA's closed membership meeting not open 
to the media Thus for the first time since complete- 
ly Ignoring the topic at its first convention in 1982 
in Dallas. VSDA will have no open panel session on 
adult video as it has for three years running The is- 
sue has basically divided the trade group into two 
camps 

One camp surfaced at last year's convention in 
the nation's capital, a so-called "hardliner " group 
that feels VSDA has not come out strong enough 
The other group, the moderates, fear VSDA becom- 
ing too identified with adult video, especially with 
the public bombarded with the recent Attorney 
General's Commission on Pornography report, or 
so-called "Meese Report. " 

A party line of sorts adopted by VSDA moderates 
is that, after all, obscenity is a local issue. By and 
large, the trade group has taken on a broader mis- 
sion, that of bulwarking First Amendment rights 

Confounding the whole issue of adult video is the 
fact VSDA member firms have varying attitudes. 
Those from large national firms often either never 
handled X-rated or have phased it out Among such 
firms are National Video and Adventureland Video, 
the two giant franchise chains with 800-plus stores 
each 

Other VSDA members feel less concerned about 
adult video than about what they fear is a danger 
toward First Amendment freedom The fear is so- 
called "hard R " movies will be affected To this end, 
a tentative exchange has occurred between repre- 
sentatives of VSDA and IVlotion Picture Assn. of 
America (MPAA). two groups long at odds over the 
First Sale movie rental issue. 

VSDA does seem to be meeting the issue more 
squarely in Las Vegas with the convention theme, 
"Freedom Of Choice" The choice of Playboy's 
Christie Hefner as keynoter is another move But 
(Continued on page V-70) 



Rutger Hauer terrorizes C Thomas Howell in "The 
Hitcher" (HBO Cannon) 





Dr. Martin Katahn's "The 
Rotation Diet" includes 
21 -day meal plan, recipes 
and rap (New World). 




' Playtxjy 's Fanners ' 
Daughters " (Karl-Lon- 
mar) 
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'The (leniofiraithics of the 
vitleocussette are different 
from the theaters. Sit are the 

eomitonents that f{o into 
marketing a film; that's why 
a .film 's sneeess in theaters 
is not an aeeurate ftau/ie of 
how it will do on video.' 

By NEAL WEINSTOCK 

VCRs hath wrought three-dimensional 
change in motion picture production with 
distribution patterns changing, the ways 
that films are financed is changing, and the sorts of 
movies that get made is changing, too But in the 
very few years that have witnessed this evolution, 
many seemingly impressive new trends have turned 
out to be short-lived fads. Which changes will be 
more permanent, which as ephemeral as last week's 
first-time chartbuster? 

Pop music programming on videocassettes is a 
potentially explosive but problematic area Long- 
form home video still has generated only one smash 
hit. and "Thriller" was a long time ago Video mer- 
chants in all sorts of environments continually re- 
port that music tapes provide less revenue than any 
other genre But, "The ones that have had a close 
tie-in to a feature have done very respectably." says 
Tim Baskerville of the Video Marketing newsletter 
"Look at the Talking Heads tape or 'Beverly Hills 
Cop ■ It takes more than just a hit song from the 
movie being m a video compilation tape, but where 
you have the movie itself, that's got a lot of hits in it 
and got a lot of play on MTV. that tape will do very 
nicely " 

Feature producers are reacting accordingly — and 
accordingly to other influences of videocassettes. 
too. "The demographics of the videocassette are 
different from the theaters, ' says Andre Blay of 
Embassy Home Entertainment. "So are the compo- 
nents that go into marketing a film; that's why a 
film s success in theaters is not an accurate gauge 
of how it will do on video " 

When producers first began to realize that differ- 
ence "Everything came out of the closet," says Rog- 
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By KEN JOY 

In the beginning there was Fonda. 
Now there's LaLanne. Reynolds, Jenner. Fixx. 
Smith (as in "Bubba " or Kathy), Retton. Os- 
mond, Caesar. Prudden. Welch, Simmons, and even 
Mickey Mouse — and that's |ust a partial star map of 
the more than 50 exercise tap>es currently on the 
market 

And that's |ust the exercise category There are 
literally thousands of titles pouring into the special 
interest, how-to' and instructional/inspirational 
home video market every day which cover topics 
that range from learning to be a better gambler 



Left: "The First Howie 
Mandel Special" (CBS- 
Fox) Below: "Minnesota 
Fats How To Play Pool" 
(KarlLorimar) 




( "Odds Are " with the Smothers Brothers (MCA)) to 
learning how to |ump rope ("'If Kangeroos Jump, 
Why Can t You'" lAtlantis)) 

It's getting difficult for the video stores that want 
lo, to keep up. Trouble is. not many want to. 

Part of the problem is the lack of awareness on 
the part of the consumer that such a variety of al- 
ternative video programs exist A consumer who is 
unaware is not going to be asking his local video 
store why he doesn't stock a certain title, and stores 
that aren't asked don't stock titles in anticipation of 
such requests 

The maior producers of made-for home video are 
mounting sizeable campaigns in the coming months 
to expose not only the public to the enormous num- 
ber of titles available, but also the video stores 
themselves. 

"Consumers see our ads for made-for product 
and go to a video store to buy it. only to be unable to 
find It, " says Jerry Sharell. senior vice president for 
MCA Home Video "Retailers need to play to their 
audience, and that audience is interested in more 
than |ust movies" 

Retailers may agree with Sharell. but their inclina- 
tion IS still to place their money m titles they can 
rent. For video stores (many of which are small — 
(Continued on page V-75) 



Right: Claude 
Lanzmann s 
"Shoah epic re 
lives the Holo- 
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mount) 



Jacques Cousteau visits Easter Island in "The Cousteau 
Odyssey Video Treasures" (Warner) 

er Corman. "Everything still is coming out of the 
closet The industry has to experiment, throw every 
thing they ve got at the screen to see if it sticks 
Eventually, people have been finding out what 
seems to work a little better on home video, what 
doesn"t But then, nobody really knows anything in 
this business, of course "" 

Corman sees video as both more hospitable than 
most theaters today to the classy sort of art films 
he has recently become very involved in, as well as 
to the drive in-movie fare he has long been famous 
for (" Most of the drive-ins have been turned into 
housing developments full of VCRs,"" he says.) 

" The video audience tends to be a little older than 
the theater audience, so their taste is more like the 
TV audience." says a demographic researcher lor 
(Continued on page V-71 ) 




Treasure hunter Mel Fisher's successful 1 6-year 
search for a sunken galleon is brought to video in "Ato- 
cha Quest For Treasure" (Vestron) 




AUGUST 30 1986 



(Causes For (k'lebration, Rcmotts To Sttnul (iiiai'il 

vsDA's (;KAMti :r<;: why >vi: ciiosi: 
'I Ri:i<:i)().M oi ciioicK' tiii:.mi: 



By GEOFF MAYFIELD 

As Mickey Granberg surveys the landscape 
ot the still-booming home video industry. 
VSDA's executive vice president and day- 
to-day chief can enumerate many accomplishments 
and causes for celebration 

• The sprawling growth of the home video indus- 
J try. She says. "There's no growth curve . it |ust 
f shot straight up! " 

a • The VSDA bar code committee s successful 
■a adoption of a UPC standard: "What it took us 15 
S years to do in the record business, we've done in 
I |ust a couple of years" 

< • Efforts of the trade group s packaging commit- 
tee: "I don't know that we'll have a standardized 
package, but what we will have very soon is a list of 
Information that consumers want on the packages " 

• The role that her trade group as played in on- 
going skirmishes against censorship 

• And most of all. the flourishing growth of 
' VSDA — now numbering more than 30 regional 

chapters — and the active members that make the 
organization work. 

"The people who really put the energy into it are 
I the members out there who are willing to work and 
willing to contribute." says Granberg "You can't do 
I it from an association office and I tell my staff that 
constantly. You know, when they congratulate 
themselves about how big the VSDA convention is. I 
say 'Forget it You didn't have anything to do with 
I it.' I think trade associations which are successful 
only reflect what's happening in the industry they 
represent " 

Granberg is more than qualified to represent and 
lead this booming industry group She is celebrat 
ing her silver anniversary as a staff member of 
VSDA's sister organization, the National Assn of 
Recording fVlerchanidsers (NARM). Concurrent to 
her responsibilties in the video group, she has also 
been NARM's executive vice president since her 
predecessor, VSDA founder Joe Cohen, left the 
staff in 1984 



"Critters' 
lumliia). 



(RCA Co- 




"House" (New World). 



Despite VSDA's numerous accomplishments, 
Granberg still sees a number of reasons to stay on 
guard. One such issue is adult video. 

It's not so much that she is pro-adult product, as 
much as she is and-censorship. 

Says Granberg. " What we're concerned about is 
the whole philosophical attitude which has been ex 
pressed via the Meese Commission and the Moral 
Maiority. which seeks to limit the creativity of any 
artist — whether it's an artist that's doing a motion 
picture or making a phonograph record or painting 
a mural, or whatever! That's why we chose 'Freedom 
Of Choice' as a convention theme We are very con- 
cerned about the entire censorship issue. We do not 
endorse censorship in any form " 

Under her leadership, VSDA has vigorously 



Right: Darryl Han- 
nah in "The Clan Of 
The Cave Bear" 
(CBS-Fox) Below: 
Charles Branson 
pays surprise visit 
to crime txiss Rich 
ard Romanus in 
"Murphy's Law" 
(Media Home) 




Karen Black in "Invaders From Mars" (Media Home). 



fought censorship in many arenas working in con- 
junction with such groups as the Coalition Against 
Censorship and the American Library Assn ; keep- 
ing a watchful eye on legislative and enforcement 
efforts which occur in various chapters' regions; 
and offering legal advise to dealers who find them- 
selves involved in legal skirmishes over the slocking 
of adult product 

When the highly-publicized referendum in Maine 
concerning possession of adult product was defeat- 
ed. VSDA could take a great deal of credit as a be 
(Continued on page V-77) 
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By EARL PAIGE 

SDA. easily one of the most political of 
trade groups, is all set tor another contro- 
versial election — many think the most vola- 
tile 

Unlike the previous four conventions which fea- 
tured elections and surrounding hullabaloo. VSDA 
delegates will have elected directors before the an- 
nual event opens this week at the Bally Grand in Las 
Vegas The balloting was done by mail. A represen- 
tative from accounting firm Laventhol & Horwath 
will be asked. "The envelope please " 

Not even a tie. say election insiders, could give it 
entirely away in advance. Only candidates tied 
would be identified and then voted on. though such 
an occurance would still create a hubbub Last year 
at the Washington Sheraton where voting machines 
were employed for the first time, two delegates did 
deadlock with a resultant com toss required 

By late July, with about 10 days of voting remain- 
ing VSDA insiders were already ecstatic "We're 
told by the accountants that we already have more 
votes than last year, " says John Rough, national re- 
tiring president and a suburban Los Angeles dealer 
(Video Cassettes Unlimited. Santa Ana). 

Early groundswell. totally speculative, say Rough 
and others, had the two most familiar names among 
the 1 1 candidates running ahead. Frank Bamako, 
twice VSDA president, and founding director and 
current vice president Arthur Morowitz. High pro- 
file New York City retailer Steve Savage was also 
ahead, according to rumors. All three are among 
the five hand-picked by VSDA"s nominating com- 
mittee 

This election. VSDA is electing one director for 
two years and four for three What will happen once 
the five new directors are announced will be the 
election of officers. The 1 5 directors do this at the 
convention. 

The director election is hoped to be much more 
orderly and not divert the convention from other 
(Continued on page V-81) 
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When It comes to exciting home 
enlertaihment. all eyes are on MCA That's 
because we ve got what everyone s looking 
tot Our new releases include everything 
from blockbuster hits like Out of Africa, the 
most honored movie o1 1985, to original 
programming such as Donna Mills' dazzling 
new The Eyes Have It. You'll see all the big 
name stars m our specially priced 
Hitchcock series. 13 masterpieces from the 
master of suspense And, our special 
programming presentation. Stiattered II 
Your kid's On Drugs, is a powerful new 
production that deals with today 's 
drug issue. 

So. If you re looking for the most 
spectacular productions with both style and 
variety, look to MCA The best looking 
home entertainment 
out there And, 
definitely the one 
to watch. 
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mendous decline of catalog 
product other than in catalog 
promotion, " says Rob Blattner. 
president of RCA Columbia 
Home Video. "Economically, 
the impact has been enor- 
mous" 

• With the Meese Commis- 
: sion report getting nationwide 
" attention, many executives ex- 
L pect adult video to be an espe- 
1 cially hot topic at the conven- 
I lion Even though the report 
I has been denigrated in some 

circles, "it's going to have a 
very big impact on the indus- 
try." says John Rough, owner 
of VIdeocassettes Unlimited 
and current president of the 
VSDA Henry Hudson, a com- 
mission member, 'is calling for 
vigilante committees to be set 
up across the country ro com- 
bat adult material," says 
Rough One sign of the VSDA's 
concern with the issue is the 
selection of Christie Hefner as 
keynote speaker 

• One of the more inflamma- 
tory issues at the convention 
Will probably be "the rise of 
pay-per-view, the impact of 
pay-per-view cable on windows, 
and the possible boycott of 
suppliers who handle pay-per- 
view." says Ron Berger. presi- 
dent of the National Video fran- 
chise chain Berger's company 
has been testing pay per trans- 
action video rental systems 
which have sparked some re- 
tailer protests He says PPT 
probably won t cause any real 
controversy until the system 
actually goes into action, which 
will not be for a while 

• "How to keep this business 
as strong as possible and con- 
tinue Its appeal to consumers" 
IS the most important issue the 
industry faces, says Arthur 
Morowitz, owner of the Video 
Shack chain and the VSDA's 
most likely next president. 
Lack of focus could result in a 
weakened marketplace, 
Morowitz says, in a chain all 
the way from production to the 
store shelf "I see manufactur- 
ers, much like a flock of divid- 
ed sheep They re all following 
everything that looks differ- 
ent, " he says 

• Price deflation will be a 
crucial issue tor manufacturers 
to face in 1 98 7. says Harold 
Vogel. a IVterrill Lynch vice pres- 
ident. The question the indus- 
try will have to answer, he says, 
will be "is it better to have 
$79,95 product or $29 95. I 
think the trend is inexorably to- 
wards $29 95" for new re- 

(Continued on page V-S8) 
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Hill, and Colonel Abrams from 
MCA, with other artists joining 
this technology during the fall. 

The configuration will sport 
the record label's label on the 
disk, while the outside packag- 
ing will also be a newer, bolder 
look The outside packaging 
will show the laserdisk. differ- 
entiating It from the group's al- 
bum. 

The product is designed, of 
course, to be played on Pio- 
neer's combination CD and La- 
serDisc player but a number of 
other companies have already 
licensed the technology includ- 
ing TEAC, Harman-Kardon, 
Sansui, Yamaha and others. 

"I think it s going to have a 
tremendous impact on the 
home video music industry," 
says Rich, who is anticipating 
two to four releases a month. 

It's also believed that Philips 
is working on a "CD Video" 
concept as an outgrowth of 
evolving CD ROM and CD Inter- 
active technology Those disks 
would be playable on the com- 
bo players Moreover, it's re- 
ported that Matsushita and 
Sony may bring combo players 
to the U.S. market, a situation 
that could create enormous 
consumer interest and accep- 
tance 

Even before the advent of 
the Compact LaserDisc. Rich 
says that his music laserdisk 
sales have been up some 30% 
as contrasted to a year ago as 
Pioneer Artists now has 250 ti- 
tles in its music catalog includ- 
ing rock and pop. as well as 
)azz on the Signature label. 
"Even eight-inch disks are 
more alive," he adds. 

Comments Suzie Peterson, 
head of special projects, in- 
cluding music, at MCA Home 
Video: "Certain titles are sell- 
ing well I do think it's shifted 
more to the record store, but 
that's not always the case. The 
conventional video store is 
more dominated by A titles. 

"I just don't think," she 
adds, "that you can put out a 
music video yet and expect to 
see It do extraordinary right 
out of the box With the right 
kinds of programming, howev- 
er, you will see a steady build- 
up of sales." 

Peterson reasons that a 
company can take two ap- 
proaches. Take a hot artist with 
a hot record and get a video 
out into the marketplace Or 
you can take or v ime- 
thing classic" i. At 
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Are you looking for the key 
to one of the most complex 
video markets in the world? 

We have the 
combination... 






Vidte. II storls with (he accent 
on diHerence Indeed, French 
Conado is o unique market when 
It comes to video publishing cjnd 
distribution So unusuol il con 
leave you out in the cold, when 
you could be wolking in and 
doubling your revenues 



Our marketing expertise will 
let you in on the right combination 
(or our territory We have already 
proved oui strength os a licensee 
o( MGM/UA Home Video. New 
World home video ond other ma|or 
American and Europeon producers 

We can open the door to 
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cxJditiorv]l profits for your products 
MALOFILMS VIDEO is a division 
of Molofilms Group, ihe most 
importonl independent movie 
distributor in all Ihe mass media 
in Canada A group with more 
than 25 years experience in the 
entertainment field 
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Monlrool Que H2Y 3B3 
(514) 878 9153, 
telex 055 61301 



CAMCORDER 

(Continued from page V 8) 

last tali for the newly-devised 
8nrim format. Part of the cor- 
porate reasoning behind that 
campaign likely rests with an 
old bromide by a historian: that 
those who cannot remember 
ttie past are condemned fo re- 
peat It. Sony executives re- 
membered only too well the 
beating that its Beta format 
has taken (and is still taking) at 
the hands of VHS. a recent EIA 
study showed that 84% of 
those prospective purchasers ■* 
surveyed would buy VHS. com- 
pared to 13% for Beta. 

While 8mm is still in its in- 
fancy (that same EIA survey re- 
ported that )ust 3% of the pop- 
ulace would consider buying 
8mm equipment). Sony sees it 
as the format to reckon v*ith. 
Sales of 8mm product peaked 
at Christmas — the format is 
still partly seen as a novelty — 
and slufted off quickly But the 
commitment was made "Half- 
inch tapes IS a dated, 12-year- 
old technology." Sony of Amer- 
ica chief Neil Vander Dussen is 
tond ot saying, "and 8mm rep- 
resents the future," 

Sony's research and devel- 
opment was heavily invested in 
8mm The Handycam, intro- 
duced last Sept at 2 2 pounds, 
was the leader in the diminu- 
tive class, but the company 
also had waiting m the wings a 
larger camcorder with direct 
television playback capacity, a 
27 inch TV set with a built-in 
Video 8 deck, and "fantasy" 
projects, like a pocketbook- 
sized camcorder (the Portapix) 
and a solar-power 8mm VCR 
monitor the size of a Watch- 
man TV. 

Of course JVC. which just 
happened to invent the VHS 
system, isn't convinced that 
8mm IS inevitable. Far from it. 
In a so-called in house 'white 
paper." JVC pooh-poohed 
Sony's claim that 8mm is the 
"world standard" for tape and 
noted that only 15 compa- 
nies — not 127 firms, as Sony 
said — were actively involved in 
making and marketing the 
products. 

Back in January, JVC Intro- 
duced Its mini-unit. a tiny pack- 
age that weighed in under 
three pounds, and included a 
power zoom lens and playback 
capacity; as handy as Sony's 
Handycam was. it required a 
separate deck for playing back 
tape on the tube. 

JVC went all out in its attack 
on 8mm as a "world stan- 
dard " JVC reported defections 
(Continued on page V-90) 
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difference ttiat's kept this busi- 
ness dominated by small retail- 
ers will evaporate. The ques- 
tion remains; how is the small 
video retailer to survive? 

Another Midwestern dealer 
thinks he has some of the an- 
swers Jim Williams, president 
of Budiet Video of Evansville. 
Ind has transformed his 
3.000 title store into the flag- 
ship of a buying cooperative. 
He says, "A shakeout among 
the Mom and-Pops is inevita- 
ble. From what I'm seeing I'll 
bet 35% to 40% of these little 
guys will be closing in the next 
two years," 

He says, however, that a buy- 
ing co-op like his own can be 
the make-or-break difference 
"A person with one store has to 
pay higher prices for his films. 
By joining our co op you can 
take advantage of the lower 
prices that we get from distrib- 
utors. Also, we get faster ser- 
vice Our distributors go out of 
their way to give excellent ser- 
vice to every one of our stores, 
A Mom-and-Pop on its own has 
a very hard time getting one or 
two titles delivered in a reason- 
able time. Also, as a Budiet 
member, you get trade from 
everyone carrying a Budiet 
membership card and can take 
advantage of a huge customer 
base ' 

Club memberships have long 
been a central part of the typi- 
cal independent video retailer s 
marketing strategy, in the fight 
against a chain-store, however, 
the big guy often can hit the in- 
dependent with his own club 
"Large retailers most often ask 
for no membership fees from 
consumers, relying instead on 
cash deposits or blank credit 
card stubs. This Is easier for 
the average consumer, and can 
lift a lot of business from the 
undercapitalized small stores 
that rely on membership fees." 
says Eric Doctorow. vice presi- 
dent of sales & marketing. Par- 
amount Home Video "But 
we've seen the little guys — and 
not-so-little guys — fight back in 
very interesting ways Selling 
discount packages of 20 or a 
100 movies, keeping the cus 
tomers coming back Guaran 
teeing with the club member- 
ship agreement that they'll 
deliver any tape within X 
amount of time from any re- 
quest. Keep them coming back 
in and keep the level of service 
high and the specialty retailers 
will thrive " 

Many of the marketing tac- 
(Continued on page V-90) 
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For over ten years, BHCP has been the country s leading video duplicator, offering the highest 
quality service at the most cost efficient pricing. As the world's only totally integrated video 
manufacturer, we control every step of the process from molding cassette housings straight 
through to shipping the finished recorded cassettes. 

In today's competitive environment, manufacturing a cassette is no longer enough. Getting 
It to market requires expert fulfillment services, and BHCP, the manufacturing pioneers, is 
now the leading supplier of proven fulfillment services. 

• Warehouse Pick ' Pack 

• Shipments to Wholesalers, Retailers or Direct to Consumer 

• Direct Response Services: 

- Toll Free 800# Ordering 

- Credit Card Transaction Processing 

- Shipping 

- Returns Processing 

• Complete Data Processing Services 

- Source Coding 

- Zip Code Breakdowns 

- Campaign Analysis 

- Custom Data Packages 

See why the industry's leading video programers trust not only their duplicating, but their 
fulfillment services as well, to BHCP 



BELL & HOWELL /COLUMBIA PARAMOUNT VIDEO 

(A joint venture of Bell & Howell Company, Columbia Pictures Industries, Inc, and Paramount Pictures Corporation) 



NEW YORK 

(212) 697-7355 



CHICAGO 

(312) 480-6900 
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By JIM McCULLAUGH 

By the week of Aug. 2. 1 986. Billboard's Top 
Videocassettes Sales chart had a substan- 
tially different flavor compared to the same 
time frame a year ago. Certain trends were clearly 
establishing themselves while others held firm. The 
main change? The strong presence of older catalog 
2 titles at lower price points Overall, price points 
I" across the board were lower, a clear signpost to 
Z ward the sell-through market the industry appears 
V headed in. 

I "Jane Fonda s New Workout" ($39.95). this 
I year's successor to the original ($59.95). was 
< clearly entrenched at the top spot after 39 weeks, 
proving that this original programming concept is 
no fluke. The older version was at No. 6 after 220 
weeks. 

So dominant was the new Fonda tape that it has 
held the No 1 position since April 19. yielding for 
four weeks prior to that to "Return Of The Jedi " 
and one week of "Rambo: First Blood Part II " Three 
weeks before that, it held the No. 1 spot, after a 
long run by the still very fresh, and low-priced "Bev- 




"Whitney Houston The *I Video Hits" (Music Vision) 
IS being boosted by the artist's vinyl success. 

eriy Hills Cop." 

At the same time, seven other alternative pro- 
gramming titles were in the Top 40 as well. Fonda s 
"Prime Time " was at 18; "Kathy Smith's Ultimate 
Video Workout" was at 17; while "Kathy Smith s 
Body Basics" was at 21. Exercise tapes are main- 
taining their muscle 

With two " Playboy Video Centerfolds," one at 9 
and one at 37 (both $9 95); a solid how-to in 
"Automatic Golf" ($14 95). and "'Wrestlemania 2" 
at 33. almost 25% of the chart was made up of 
original programming The $64,000 question, how- 
ever, remains What topics at what price points will 
be tomorrow s original hits? 

The eye-openers, of course, are the catalog titles 
In the Top 10 were "The Sound Of tVlusic " 
($29.98) at No 2. and "Casablanca"' ($29 98) at 
No 4. titles from the very successful CBS/Fox Five 
Star promotion Scanning the balance of the Top 
40. "African Queen"' was at 14. "The King And I" 
was at 24. "The Maltese Falcon " was at 31, "'Pat- 
ton" was at 32. " West Side Story " was 34. "South 
Pacific" was at 38. and "The Blues Brothers" was 
at 40, the latter an MCA Home Video title at 
$24.95 The others are all $30 

Children's programming was represented strong- 
ly by Disney with both $30 priced "Alice In Wonder- 
land" and "Pinocchio" in the Top 10 

Video music was not that well represented except 
for " Whilney Houston's The » 1 Video Hits" 
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($14.95) from RCA/Columbia Pictures Home Vid- 
eo's MusicVision label. At No 1 1 . it was headed for 
the Top 10 Her enormous record success was 
clearly spilling over into video 

Overall, theatrical trends were not at all surpris- 
ing The newer, strong lead titles, such as a "Back 
To The Future," "White Nights" and "The Jewel Of 
The Nile" were in the Top 10 Titles priced at 
$79 95. though, were having less staying power on 
the Sales chart, but much more potency on the rent- 
al chart Ma|0r titles priced at $30. such as a "Bev- 
erly Hills Cop, " and "Romancing The Stone." were 
enioying extended runs 

"Gone With The Wind," the classic of the classics, 
even at $80. shows no sign of slowing down after 
7 2 weeks; nor do such family favorites as "The Wiz- 
ard Of Oz " ($30). 

On the children's chart. Disney owned all top 10 
titles, while Children's Video Library. Family Home 
Entertainment. Warner Home Video were respect- 
fully represented The new player was Random 
House with its licensed Children's Television Work 
shop fare. 

The Top Music Videocassettes were a mixed bag 




rea for three in Alice In Wonderland." a key kid title 
tor Walt Disney Home Video 

Whitney Houston commanded the top spot but 
"Dick (Clark's Best Of Bandstand" from Vestron 
Music Video at No. 2 underscored programming 
with greater appeal right now to a wider VCR demo- 
graphic (older, more affluent, etc.) as well as a 
keener interest from many age groups of the past 
few decades "Motown 25: "yesterday. Today Forev- 
er." John Lennon's "Imagine " and "'Live In New 
York " might also support that Meanwhile, top hot 
artists such as Madonna and Phil Collins were expe- 
riencing healthy runs And heavy metal hard rock- 
ers such as Judas Priest are proving to be very 
strong in the home video music market 

Last December. Billboard s 1985 year-end re- 
view listed the top 10 rental titles as "The Karate 
Kid. " " The Terminator. " " Police Academy." "Ro- 
mancing The Stone.' "Revenge Of The Nerds. " "The 
Natural." "Starman. " "The Empire Strikes Back." 
"Bachelor Party." and "Splash." 

The Top 1 0 sales titles were "Jane Fonda's Work- 
out," "Prime Time. " "Star Trek III — The Search For 
Spock," "Purple Ram," " Gone With The Wind, "The 
Jane Fonda Workout Challenge." "Raiders Of The 
Lost Ark. " "Raquel. Total Beauty And Fitness." "We 
Are The World— The Video Event,'" and "Whami The 
Video" 

The Top 10 Music Videocassettes were "Madon- 
na," "Wham' The Video, " " Private Dancer, " "'Dance 
On Fire,"' "All Night Long. " Prince And The Revolu- 
tion Live." "We Are The World— The Video Event." 
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"Warner's Wins The H 
release of "Pale Rider 



jmotion keyed into the 



"LI2 Live At Red Rocks." ""Animalize Live Uncen- 
sored," and "Sing Blue Silver." 

It should be noted also that while many in the 
trade view the home video industry as "A" title driv- 
en, a number of best selling titles during the fall of 
1985 and into 1986 did not come from the major 
studios. 

Among some of the maior sellers were a whole se- 
ries of children's titles in animatrics form from 
Golden Books. "Clue VCR Mystery Game." from 
Parker Brothers. "The Superbowl Shuffle" from 
MPI, and "Automatic Golf" 

One of the most extraordinary successes during 
the latter part of 1985 and into 1986 was Warner 
Home Video s "The Best Of John Belushi."' a one- 
hour tape with outstanding clips from " Saturday 
Night Live" At $24.98. it was a sleeper, climbing 
steadily higher with the momentum of a breaking 
record album and reaching the No. 3 spot on the 
sales chart last February. 

Television fare has also done well as evidenced by 
the first "Miami Vice" two hour episode from MCA 
Home Video Even more dramatic was the sale of 
more than one million original Star Trek episodes at 
$14.95. 

Well-timed and intelligent promotions were also 
successful as evidenced by "Warner's Wins The 
West. " tied to the release of Pale Rider, and 
Warner's " Comedy From A-Z " keyed to the release 
of "Pee-Wee's Big Adventure " and "National Lam- 
poon's European Vacation. " 
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22 Movie Giants Priced to sell 



You are Invited to host a 
gala Hollywood event! 

For a limited time, we are 
offering 22 of home video's 
biggest blockbusters, 

regularly priced to $89.95, at 
the suggested retail price of 



only $29.95 each And this 
includes two first-time 
releases -"FUNNY LADY" 
and "THE JOLSON STORY" 

Here's an Invitation to your 
customers to own the movies 
they love, and buy the gifts 
they'll love to give -backed 
by a dynamic advertising and 
merchandising campaign: 

■ A MILLION DOLLAR- 
PLUS TV AND PRINT 

POWERHOUSE aimed at 
every VCR owner, with a 
massive network and cable 
TV schedule, plus full-page 



ads in Life, US, People. 
Time, Sports illustrated, 
Roiling Stone and many 
more 

EYE CATCHING PO P 

featuring in-store video 
trailers, dazzling displays, 
colorful brochures and full- 
size posters that will 
encourage your customers 
to buy up Hollywood - 
while you ring up sales. 
CUSTOM DEALER ADVER- 
TISING including taggable 
radio and television spots 
that will draw sell-out 
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crowds to your store. 
This is simply the biggest 
and splashiest sell-through 
promotion ever. So contact 
your distributor today, and 
get set to make box-office 
history In your store! 
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Order NOW -C 
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37004 
Color/83 minutes 

$79.95 



A purchase of two 
cassettesot TheToinb" 
will gel you one tour- 
color printed Tyiax jacket 
AND 

With the purchase of an 
additional cassette of 
"The Tomb" and one 
cassette from the 
September release 
package, TWE will GIVE 
you a three-dimensional 
'•Tomb" standee and a 
Tyjai jacket! 

rbook Date: Sapteinbar 9 

On Sale Dale: October 2 



surri.g CAMERON MITCHELL •JOHN CARRADINE • MICHELLE MUER 
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(Continued from page V I 2) 

hardliners will be eager to see 
how adult vendors fare in ex- 
hibit exposure, charging the 
adult video exhibitors were 
segregated last year at the 
Shorham while the mam con- 
vention was at the Sheraton 
Washington across the street. 

Meanwhile, other VSDA 
members see adult video and 
its problems strictly local be- 
cause obscenity is locally de- 
termined. These members 
wonder if VSDA can do any- 
thing effective on a broader 
front. 

Even VSDA's own First 
Amendement committee has 
struggled. New board member 
Dave Ballstadt of Minneapolis 
seven-store chain Adventures 
In Video was chosen last year 
to head the new group by John 
Pough. president. Ultimately, 
Ballstadt resigned over admin- 
istrative differences and the 
committee has since been 
headed by Pough, operater o1 
Video Cassettes Unlimited. 
Santa Ana, Calif. "No one want- 
ed to take It over," Pough says, 
noting that at least VSDA regu- 
larly publishes an update on 
First Amendment action and 
has a hotline. 

If VSDA members have vary- 
ing attitudes about adult video 
they also never agree on the 
product category's economic 
importance One reason is that 
It has more than intrinsic sig- 
nificance, says Jack Messer, a 
VSDA director and Cincinnati 
operator of the Video Store 
chain, who has been embroiled 
in prosecution 

Messer says his store in sub- 
urban Fairfield, subject ot two 
trials that resulted in hung ju- 
ries, accounts for 25% of its 
revenue from adult. "But there 
are many areas around Fair- 
field where dealers aren't al- 
lowed to handle adult. There's 
no place to get it," Messer 
says The area has seen anoth- 
er store prosecuted with an ac- 
quital and a third store still fac- 
ing trial after ore hung jury 

"The thing is, we carry adult 
in only three of 10 stores but 
those three do twice the busi- 
ness of the others on a com- 
parative store by store basis. 
The reason is. people come in 
for adult but rent other movies, 
too, " Messer notes. 

In North Carolina, VSDA di- 
rector Gary Messenger is less 
sanguine Operator ot 1 1 
North American Video Limited 
stores. Messenger has orga- 
nized a dealer group to contest 
(Continued on page V-S5) 
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(Continued from page V 61) 

one of the television networks, 
who asked not to be identified 
"On the other hand, they're 
more wiMing to experiment 
than most movie-goers — be- 
cause the price is lower. I think 
we've confirmed that indepen- 
dent producers of very mass 
kind of product — horror films 
and the like — are reaping the 
benefits of home video, and it's 
at the expense of network pro 
gramming ' 

Why aren't the more estab- 
lished studios reaping benefits 
equal to independents' "Actu- 
ally, they get most of it — you 
can iust study the chart m Bill- 
board But when you look at 
the whole middle range of rea- 
sonably successful titles, the 
ma|ors aren't getting nearly as 
high a share as they do in the 
theaters. Word-of-mouth. the 
recommendation of the retail- 
er, these are more important 
for cassettes than theatrical. 
The distributor's purchasing 
plans and m-store advertising 
and other promotions — all that 
retailing stuff enters in." 

The less than-maiors are 
certainly aware of their in- 
creased chances on video — 
perhaps all too aware: "We 
have always been satisfied to 
pre-sell our films, to reduce our 
risk rather than aim at the jack- 
pot every time. " says IWena- 
chem Golan of Cannon Films 
"Before you pre-sold to theater 
chains, mostly m Europe. Now 
you can pre-sell to videocas- 
sette. in the States it means 
everybody is doing it" 

Golan believes that industry- 
wide pre-selling means a more 
stable industry, one that can 
concentrate more on making 
movies and less on hitting the 
lackpot While the perceived 
vast new potential of video 
drew productions out of the 
woodwork from 1983 to 
1985, he sees the situation 
stabilizing now 

"Timing a release is some- 
thing of a difficulty now with 
video representing half the in- 
come on many films. " Golan 
says. ""You"ve got a summer 
movie, you want to give it a few 
months in the theaters — and if 
you make movies, you want to 
do that because sentimentally, 
too. movies belong in theaters 
But the videocassette people 
want It in the summer, too A 
summer movie isn"t worth so 
much in the fall."' 

Says Blay. "I think it does 
make the producers stick more 
closely to their schedules, be- 
(Continued on page V-85) 



86 Minutes Of The Most Exciting Animation On Earth 
ForOnly$29^! 



Children s Video Library and Kenner 
Products are proud to announce the 
home video release ol today's tiottesi 
boy's action toy— CENTURIONS'— in 
four blockbuster adventures together 



on one videocassette 
Make ttie most of $7 million in TVadver 
tising support— kids everywhere will 
want to share in the adventure of a new 
force in childrens video' 



VHS CA1546 Beta CB1546, 86 tl^inules 

VMS (sun 



i'i> rt<i.*>« s<mm»ii ciomu; 

■Mb Mubf :>OMr* UMMVWV »« 



NATIONAL RELEASE DATE: September 24. 1986 



TOP MDKOCASSi: TTKS 
SAI.KSIHT CHART 



Following IS a recap chart of the top-selling video- 
cassettes during the eligibility period of Aug. 17, 
1985 to Aug. 16, 1986 

1. JANE FONDA'S WORKOUT (Karl-Lorimar 
Home Video) 

2. JANE FONDA'S NEW WORKOUT (Karl- 
Lorimar Home Video) 

3. PINOCCHIO (Wall Disney Home Video) 

4. BEVERLY HILLS COP (Paramount) 

5. PRIME TIME (Karl-Lorimar Home Video) 

6. GONE WITH THE WIND (MGM UA) 

7. THE WIZARD OF OZ (MGM/UA) 

8. THE BEST OF JOHN BELUSHI (Warner 
Home Video) 

9. RETURN OF THE JEDI (CBS-Fox Video) 

10. WRESTLEMANIA (Coliseum Video) 

11. MOTOWN 25: YESTERDAY. TODAY, 
FOREVER (MGM/UA Home Video) 

12. GHOSTBUSTERS (RCA/ColumbIa Pictures 
Home Video) 

13. THE SOUND OF MUSIC (CBS Fox Video) 

14. PRINCE AND THE REVOLUTION LIVE 
(Warner Music Video) 

15. WE ARE THE WORLD— THE VIDEO EVENT 
(MusicVision) 

16. MARY POPPINS (Walt Disney Home Video) 

17. RAMBO: FIRST BLOOD PART II (Thorn/ 
EMI/HBO Video) 

18. CASABLANCA (CBS-Fox Video) 

19. AMADEUS (Thorn/EMI/HBO Video) 

20. THE JANE FONDA WORKOUT 
CHALLENGE (Kari Lorimar Home Video) 

21. STAR TREK III— THE SEARCH FOR 
SPOCK (Paramount Home Video) 

22. SINGIN' IN THE RAIN (MGM/UA) 

23. WHAM! THE VIDEO (CBS-Fox Music Video) 

24. KATHY SMITH'S ULTIMATE VIDEO 
WORKOUT (JCI Video) 

25. DUMBO (Walt Disney Home Video) 

26. WHITE CHRISTMAS (Paramount) 

27. BACK TO THE FUTURE (MCA Dist. Corp.) 

28. PLAYBOY VIDEO CENTERFOLD (Karl- 
Lorimar Home Video) 

29. WITNESS (Paramount Home Video) 

30. MADONNA (Warner Music Video) 

31. THE VIRGIN TOUR— MADONNA LIVE 
(Warner Music Video) 

32. THE KING AND I (CBS-Fox Video) 

33. PRIZZI'S HONOR (Vestron) 

34. DESPERATELY SEEKING SUSAN (Thorn/ 
EMI/HBO Video) 

35. MIAMI VICE (MCA Dist. Corp.) 

36. GREMLINS (Warner Home Video) 

37. DO IT DEBBIE'S WAY (Video Associates) 

38. COMMANDO (CBS-Fox Video) 

39. PLAYBOY VIDEO CENTERFOLD 2 (Karl- 
Lorimar Home Video) 

40. THE BREAKFAST CLUB (MCA Dist. Corp.) 

41. COCOON (CBS Fox Video) 

42. ALICE IN WONDERLAND (Walt Disney 
Home Video) 

43. ROCKY IV (CBS-Fox Video) 

44. LIFE WITH MICKEY! (Walt Disney) 

45. THE KARATE KID (RCA/Columbia Pictures 
Home Video) 

46. HULKAMANIA (Coliseum Video) 

47. AFRICAN QUEEN (CBS Fox Video) 

48. TINA LIVE PRIVATE DANCER TOUR (Sony 
Video Software) 

49. MASK (MCA Dist. Corp.) 

50. PATTON (CBS Fox Video) 

51. ROBIN HOOD (Walt Disney Home Video) 

52. RAQUEL, TOTAL BEAUTY AND FITNESS 
(Thorn/EMI/HBO Video) 

53. SILVERADO (RCA/Columbia Pictures) 
54 WEST SIDE STORY (CBS Fox Video) 



55 BUGS BUNNY'S WACKY ADVENTURES 

(Warner Home Video) 
56. SEVEN BRIDES FOR SEVEN BROTHERS 
(MGM/UA Home Video) 

57 THE KILLING FIELDS (Warner) 

58 SOUTH PACIFIC (CBS-Fox Video) 

59 PEE— WEE'S BIG ADVENTURE (Warner) 

60 THE TERMINATOR (Thorn/EMI/HBO) 

61 THE BLUES BROTHERS (MCA Dist. Corp.) 

62 ST ELMO'S FIRE (RCA/Columbia Pictures 
Home Video) 

63 JOHN LENNON LIVE IN NEW YORK (Sony 
Video Software) 

64. THE GOONIES (Warner Home Video) 

65. JAGGED EDGE (RCA/Columbia Pictures 
Home Video) 

66. PURPLE RAIN (Warner Home Video) 

67. WHITE NIGHTS (RCA/Columbia Pictures 
Home Video) 

68. FRANK SINATRA— PORTRAIT OF AN 
ALBUM (MGM/UA Home Video) 

69. STARMAN (RCA/Columbia Pictures) 

70. PALE RIDER (Warner Home Video) 

71. AUTOMATIC GOLF (Video Associates) 

72 TINA TURNER— PRIVATE DANCER (Sony 
Video Software) 

73. THE BEATLES LIVE— READY STEADY GO! 
(Sony Video Software) 

74. THE JEWEL OF THE NILE (CBS Fox Video) 

75. A SOLDIER'S STORY (RCA/Columbia 
Pictures Home Video) 

76. LIONEL RICHIE ALL NIGHT LONG 
(MusicVision) 

77. THE UNSINKABLE MOLLY BROWN 
(MGM/UA Home Video) 

78. THE EMERALD FOREST (Embassy Home 
Entertainment) 

79. YEAR OF THE DRAGON (MGM/UA Home 
Video) 

80. WHITNEY HOUSTON THE #1 VIDEO 
HITS (MusicVision) 

81. ROMANCING THE STONE (CBS-Fox 
Video) 

82. MAD MAX BEYOND THUNDERDOME 

(Warner Home Video) 

83 KISS OF THE SPIDER WOMAN (Charter 
Entertainment) 

84 A VIEW TO A KILL (CBS-Fox Video) 

85. CLOSE ENCOUNTERS OF THE THIRD 
KIND— SPECIAL EDITION (RCA/ 
Columbia Pictures Home Video) 

86 ANIMALIZE LIVE UNCENSORED 
(MusicVision) 

87. AN OFFICER AND A DUCK (Walt Disney) 

88 TRANSFORMERS: MORE THAN MEETS 
THE EYE (Family Home Entertainment) 

89 KATHY SMITH'S BODY BASICS (JCI) 

90 CODE OF SILENCE (Thorn/EMI/HBO 
Video) 

91 ANNIE (RCA/Columbia Pictures Home 
Video) 

92 MISSING IN ACTION 2— THE BEGINNING 

(MGM/UA Home Video) 

93 FRIGHT NIGHT (RCA/Columbia Pictures 
Home Video) 

94 THE WALT DISNEY COMEDY AND MAGIC 
REVUE (Walt Disney Home Video) 

95. DURAN DURAN: ARENA (Thorn/EMI/HBO 
Video) 

96. WRESTLEMANIA 2 (Coliseum Video) 

97 THE SUPER BOWL SHUFFLE (MPI Home 
Video) 

98 THE DOORS "DANCE ON FIRE" (MCA 
Dist. Corp ) 

99 WEIRD SCIENCE (MCA Dist. Corp.) 
100 DIAMOND LIFE VIDEO (CBS Fox Video) 




SALES SIZZLE — Top: Tomorrow will tie another day 
on the ctiarts lor blockbuster "Cone With The Wind" 
(MGM UA Home Video). Middle: ■■Pinocchio fWalt 
Disney Home Video) knows the way to substantial 
sales, left, while "Rambo First Blood Part II' iTIjorn' 
EMI HBO Video) scouts out the action. Bot rf,p 
Wizard OfOz" (MGM UA) gang follows the j 
brick road to sales. 



SATISFACTION GUARANTEED 



Back in 1938, when Bill ShakJett was 
serving ice cream at Buchanan & 
Tarpley Drug Store in Murfreesboro, 
Tennessee, he oHered his clients more 
than a simple ice cream cone. He offered 
them guaranteed performance. 

Bill perfected his technique of scoop 
tossing to the point that he guaranteed 
the success of each toss or he'd buy your 
cone himself To this day, no one in Mur- 
freesboro ever received a free scoop 
from Dr WiUiam Shaklett, but his success 
attests to the people's belief in his commit 
ment to his performance excellence. 

Source Video Distribution Co. may not 
be in the business of ice cream scooping, 
but we are in the business of service and 
product delivery. Source has been deal- 



ing exclusively with video software from 
its beginning. Our parent company, 




•ource 

DISTRIBUTION CO.. INC. 

We Distribute Success 



Source Video Ltetnbution Co carnes ui excess ot 
100.000 movies, representing 10.000 btles 
"Our guarantee applies to those htles in stock 



Durr-Fillauer Medical, Inc. has been 
debvenng goods and services since 
1896. CXir expenence produces distribu- 
tion channels unmatched in the industry, 
and you have our unqualified commit- 
ment to service of your video software 
needs. 

Your success depends on your im- 
mediate receipt of the product you need, 
in good condition and with accurate bill- 
ing. And, we're willing to put our 
guarantee on your satisfaction. 

If you don't believe us, call us. If you 
place an order with us by 4;30 p.m. cen- 
tral standard time and we fail to ship it out 
that evening, well give you a 10 percent 
discount on your entire purchiase.' 

We guarantee it. 



1 100 Hillsboro Road 



Frankhn, Tennessee • 37064-7000 • 615-790-5300 



■800-962-0222 
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Aceesfiories 
II () T LIST 

By EDWARD MORRIS 

As the VCR settles comfortably in more 
American tiomes. ttie variety of products 
supplementing it grows. Here are some of 
the hottest accessories 

• VCR-Rabbit — Transmits the video /audio signal 
from a single remote-controlled VCR source to up 
to five different TV sets. Suggested retail price: 
$89.95. Contact: (213) 393-9830 
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VCR-Rabbit 



• Ambico Tape Maintenance System — Cleans 
videotapes of dirt or erases them as it rewinds. 
Three different modules for erasing, cleaning or re- 
wind only Comes with an AC adapter Suggested 
price: $149 95 Contact (201) 767 4100 

• HE■^ Universal VCR Library Boxes — Holds ei- 
ther Beta or VHS tapes and covered with leather- 
grained vinyl finish. Comes with index labels. Sug- 
gested prices: three-pack. $4 99. six-pack, $9; 
10-pack, $13.99. Contact: (405) 752-0710. 

• Mini-Vac — tVliniature vacuum cleaner for re- 
moving dust and debns from VCRs and other elec- 
tronic mechanisms. Has two interchangeable 
wands, two tine-bnstle brushes and cloth vacuum 
bag Uses either AC or DC power Suggested price: 
$19 95 Contact (818) 244-6777 

• Gusdorf Videotape Storage Cabinet— Angela 
Oak finish with magnetically secured doors that can 
be key-locked. Holds up to 1 14 VHS or Beta tapes. 
Suggested price: $129.95. Contact: (314) 567- 
5249 

• Bib Camcorder Care Kit — Packed in shock re- 
sistant plastic carrying case Contains an automatic 
head cleaner for VHS. Beta or 8mm format, combi- 
nation air duster and lens cleaning brush: lens 
cleaning fluid, 50 sheets of lens cleaning tissues, 
and a soft cloth Suggested price $19 95 Contact: 
(303) 985-1565. 



• Recoton Video C ar e D«int»^»B«<«-^nsi" o' 

three universal tape storage boxes and the . .41 
Deluxe Pro Formula Wet System head cleane' ^ug 
gested price: $18 99 Contact (718) 392 6J42. 

• A.M. Products Videocassettes Lock— De 
signed to keep unauthorized viewers from using a 
videocassette. Fits into one of the cassette's 
sprockets and locks into place with a push. Unlocks 
with a key Suggested price: $4.95 for three. Con- 
tact (716) 834 9192 

• Lowepro Vidcam II Shoulder Bag — Made of a 
Cordura nylon outer shell around 3,''8-inch closed- 
cell foam and lined with four-ounce nylon packcloth. 
Has a one-inch covered foam bottom. Suggested 
price: $108. Contact (303) 665-9220. 




Gusdorf videotape storage cabmet 
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MAKE YOU 
fiA/VKXISw 



Feature your store name 
on a Uniflex plastic bag. 
We'll make it so bold 
antd colorful, no one could 
miss it or forget it. 

Now, (here s ,in casv wnv Id Imild \ <Mir 
store',s vl.siliilily .iiui sales 

Here's hnw Display your slnrc name s 
((.lyii design dramatiially and colorfiiliv "ii 
a Unille.x handle, tote or drawstring bag. 



Then, wherever your nislomers go, 
your advertising goes To ixMi hes. parks, 
buses, shopping malls, e\er^\vheie ,'\iid 
remember people use out durable plastii 
bags over and over again 

lis like li.iMiig .111 aihiTlising r.ini- 
paign all over town All Ihe lime 

Vou can have Ihe kind of graphics you 
want III as in.iiiv vibrani l olorsas vou like 
Uni(|ue I'le.Migraphii piinlmg does ii. 

If you have a compain or make a pmd- 
ucl. Uniflex can lake eare ol sour needs. 



tix). Co-op advertising.' .Ask us about it. 

Call us now We could make you 
lamous. Or — who knows.' — maybe e\en 
ru b and famous 



INC 



UniPLEX 

THE BAG VERTISING COMPANY 

1 1 B5 AvonuP of the Amef ico 5 

Nrw York N Y 10036 

In NY Slal> (212) 575 '111 

OuK.de NY call loll Ir** 18001 223 0564 
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less than five-employee opera- 
tions) It makes more sense to 
buy 20 copies ot ' Rambo" or 
"Top Gun" than it does to buy 
even one copy ot "Play Bridge 
With Omar Sharif." 

The maiors are out to change 
all that by wooing retailers into 
stocking unproven (and usually 
unknown) non-feature titles in 
hopes of achieving sell-through 
to specialty audiences. 

"Wooing." by some retailer's 
definitions, translates to being 
muscled by distributors to buy 
one new self-help title for every 
two of the distributor's top 
movie titles they want This, of 
course, does nothing to relieve 
what at times appears to be an 
adversarial relationship be- 
tween the studios and the re- 
tailers over the matter of sales. 

"Video retailers need to 
know more about sales." says 
one studio representative, 
while the buyer for a major vid- 
eo chain counters with, "Most 
manufacturers don"t even put 
price stickers on their prod- 
ucts. How are customers sup- 
posed to know they"re for 
sale?"' 

Most don't. 

That will most likely change 
as companies such as Cannon- 
HBO Video (who debuts a con- 
test called "Play For Keeps"' in 
October, which will be support- 
ed with heavy media buys) set 
out to turn renters into buyers, 
and buyers into collectors 

The major hesitation on the 
part of retailers to carry new 
setf-help titles m any quantity 
IS the lack of pre-sell that is 
normally associated with fea- 
ture films released for the 
home market on videocassette. 
By the time a movie is released 
on video, it has received enor- 
mous exposure through TV and 
print campaigns, not to men- 
tion the publicity generated by 
airplay of its soundtrack and 
music video on MTV Titles like 
"Basic Japanese By Video " 
(MasterVision) don t have that 
kind ot pre-release exposure. 

Even made for videos that 
are video translations of best- 
selling paperbacks have 
proved, (or the most part, dis- 
mal failures. 

Part of the problem, distrib- 
utors are discovering. IS that 
customers >«ho en(er a video 
Store are drawn there to rent 
(or buy) entertainment-orient- 
ed product They usually don't 
visit a video store to see if a 
'how-to' video exists on car re- 
pairs. 

(Continued on page V-89) 




Our Retailer Bonus Program 
is the video industry's new Gold Standard. 



Ingram Video introduces GiildChex "- 
a Retailer Bonus Program that's worth 
its weight in gold. GoldChcx, like trav- 
elers checks, arc as good as cash for 
merchandise, travel, lodging, food and 
beverages, recreation, and more And 
GoldChex are honored by maior air- 
lines, car rental companies, hotels 
and resorts. 

Ingram Video is the exclusive dis- 
iribiiior fur GoldChex in the video in- 
dustry. This exciting Retailer Bonus 
Program bts you earn GoldChex with 
every catalog order And then lets you 
select your own reward, whether travel 
or merchandise, and use it whenever 
you like. 



A gold standard of service. 

Our high level of personalized ser- 
vice already sets the standard for the 
industry Your Ingram Nldeo sak's rep- 
resentatives have access to the very lat- 
est information so thev keep wu up-to- 
date on hilt new releases and the best 
selling iiilc-s VC'hcther we're helping 
you make your H'lections or helping 
you make the most of your buying 
budget. Ingrain's service is as good 
as gold. 

Instant stock verification on 
7,000 titles. 

Now Ingram offers instant stock 
veriht.ition on more than 7,000 titles. 
And. with our tremendous imentory 
and the indusirv's highest fill rate, we 
offer same day shipment on i>rder> 



placed by 10; ?0 .^M your Ume, and 
24-hour shipment on orders placed 
later that same day. 

So take ads-antage of Ingram Video's 
new Retailer Bonus Program and vou'U 
get a standard of personalized service 
that's worth its weight in gold. For 
more information, call toll free at 
l-XOO-423-2260. In Tennessee. caU 
1-800-468-9464. 

Distribution Centers: Nashville, 
Tennessee City of Industry, California/ 
Jessup. iMarvland 
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An Aerobic Program 
for real people. 





with 



CHARLENE PRICKE 



Lifetime Cable Network's star of 
"IT FIGURES," presents a 
sensible program for sensible people 



Suggested 
Retail 



$19.95 



Charlene Prickett 

is the star of the internationally 
syndicated "It Figures," the 
television workout that is 
known for its safe, effective 
exercise, high educational 
value and maximum motivation 
A leader in the application 
of current fitness research, 
Charlene is certified by 
The Institute For Aerobics 
Research and The International 
Dance Exercise Association 




From... 

Video Cassette Sales 

270 Oser Ave., Hauppauge, N.Y. 11788 

1-800 BEST VID 

SEE US AT VSDA— BOOTH 1207 
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hind-the-scenes factor. Anti- 
censorship forces had pro- 
duced a commercial featuring 
author Stephen King but had 
no funding to buy air time for 
the spot VSDA contributed 
money to enable the commer 
cial to get exposure 

"In a campaign which many 
of us were sure we would lose, 
the people who were against 
this type of legislation won by a 
five-to-two margin." says Gran- 
berg "Maine is a very conser- 
vative state, yet it s full of peo- 
ple who are free-thinkers. We 
were able to get that message 
across on TV We see our role 
as supporting those kinds of 
efforts, which in the long run 
will be tar more valuable to 
anybody that's either in the 
video business or the record 
business — anything that could 
be a victim of censorship ' 

From Granberg s perspec- 
tive, the decision of whether a 
store will carry adult titles is 
clearly up to the dealer. 

She does acknowledge that 
adult product is accounting for 
a smaller percentage of the 
home video market, as borne 
out by VSDA s 1985 annual 
member survey, which showed 
that roughly 50% of the 
group's members do not carry 
such product, and that adult 
video only accounts for 10% 
of the prerecorded in stores 
that do carry it. 

"Clearly, the trend is that 
fewer retailers are carrying 
adult video. " says Granberg. 
"Camelot ft/lusic certainly won't, 
and that's not lust a business 
decision — it's a philosophical 
decision on the part of [Came- 
lot president and founder] Paul 
David. IVIusicland doesn't carry 
adult video. And that trend is 
not confined to record dealers: 
National Video and Adventure- 
land Video — both with over 
500 stores — don't carry it. 
There's no question that as 
more titles [in all categories] 
come out, that adult video be- 
comes a less significant factor 
in the total picture " 

So. if the trend is away from 
adult video, why take such a 
strong stand on censorship' 

The answer is simple. Gran- 
berg, and many members of 
VSDA. are sensitive to the 
rights of those responsible 
dealers who wish to carry it 

Granberg explains: "We feel 
that a video retailer should look 
at his decision to stock adult 
product exactly the same way 
that he looks at every market- 
(Continued on page V-88) 




Our new sales offices in Chicago, 
Cincinnati and Montgomery 
have the competition crying sour grapes. 



Ingram Video is o(x:nmg sales offices 
in 15 cities across the country. The 
Chicago, Cincinnati and Muntgumcry 
offices open August 15. Others will fol- 
low soon, as we continue our efforts lo 
give you the highest level of persixialized 
service and the competitive advantage. 

You'll have new releases avail- 
able when you need thetn. 

Your local sales representatives will 
be tliere lo keep you up-to-date on hot 
new releases. They'll help you make 
your selections and place your orders. 
And, because they're right there, ihey 
can make sure you have your new re- 
leases in the store when you need (hem. 
So you'll be able to take advantage of 
those first sales. 



The whole Ingram learn is 
behind you. 

Our new safes offices are just an 
extension of tJie personalized service 
you've come to expect from Ingram. 
Our personal (elcmarkeling representa- 
tives are also here to provide timely and 
profitable information. And to back-up 
your k)cal sales representatives when 
needed . 

All Ingram Video customers have 
mstant stock verification on more than 
7,000 titles. And, with the industry's 
highest fill rale, we offer same day ship- 
ment on orders received by 10:30 AM 
your lime, and 24-hour shipment on 
orders called in later that same dav. 



So whether your personalized ser- 
vice comes from a tocal sales representa- 
tive or your personal telemarketing 
representative, with Ingram Video you'll 
always haw the competition crving sour 
grapes. Call toU free at 1-800-423-2260. 
In Tennessee, caU 1-800-468-9464. 

Distribution Centers: Nashville, 
Tennessee City of Industry, Cahfornia/ 
Jessup. Maryland. 
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Following IS a recap chart of the top videocas- 50. 
sette rentals during the eligibility period of Aug. 

17. 1985 to Aug 16. 1986. 51. 

1. BEVERLY HILLS COP (Paramount Home 
Video) 52. 

2. PRIZZI'S HONOR (Vestron) 

3. THE BREAKFAST CLUB (MCA Dist. Corp.) 53. 

4. GHOSTBUSTERS (RCA/Columbia Pictures 54. 
Home Video) 55. 

5. THE KARATE KID (RCA/Columbia Pictures 56. 
Home Video) 57. 

6. RAMBO: FIRST BLOOD PART II (Thorn/ 58. 
EMI.'HBO Video) 59. 

7. AMADEUS (Thorn/EMI/HBO Video) 

8. RETURN OF THE JEDI (CBS-Fox Video) 60. 

9. WITNESS (Paramount Home Video) 

10. MASK (MCA Dist. Corp) 61. 

11. DESPERATELY SEEKING SUSAN (Thorn/ 
EMI/HBO Video) 62. 

12. GREMLINS (Warner Home Video) 63. 

13. THE KILLING FIELDS (Warner Home 64. 
Video) 

1 4. A SOLDIER'S STORY (RCA/Columbia 65. 
Pictures Home Video) 

15. A NIGHTMARE ON ELM STREET (Media 66. 
Home Entertainment) 67. 

16. BACK TO THE FUTURE (MCA Dist. Corp) 68. 

17. COMMANDO (CBS Fox Video) 

18. COCOON (CBS Fox Video) 69. 

19. FALCON AND THE SNOWMAN (Vestron) 

20. STARMAN (RCA/Columbia Pictures Home 70. 
Video) 

21. SILVERADO (RCA/Columbia Pictures 71. 

Home Video) 

22. THE EMERALD FOREST (Embassy Home 72. 
Entertainment) 73. 

23. ST. ELMO'S FIRE (RCA/Columbia Pictures 
Home Video) 

24. BREWSTER'S MILLIONS (MCA Dist. Corp) 74. 

25. PALE RIDER (Warner Home Video) 

26. KISS OF THE SPIDER WOMAN (Charter 75. 
Home Entertainment) 

27. PEE-WEE'S BIG ADVENTURE (Warner 76. 
Home Video) 77. 

28. LADYHAWKE (Warner Home Video) 

29. THE SURE THING (Embassy Home 78. 
Entertainment) 79. 

30. POLICE ACADEMY 2: THEIR FIRST 80. 
ASSIGNMENT (Warner Home Video) 8 1 . 

31. THE TERMINATOR (Thorn/EMI/HBO 82. 
Video) 83. 

32. THE GOONIES (Warner Home Video) 84. 

33. MISSING IN ACTION 2— THE BEGINNING 85. 
(MGM/UA Home Video) 86. 

34. MAD MAX BEYOND THUNDERDOME 
(Warner Home Video) 87. 

35. CODE OF SILENCE (Thorn/EMI/HBO 
Video) 88. 

36. FLETCH (MCA Dist. Corp) 89. 

37. TO LIVE AND DIE IN L.A. (Vestron) 

38. TEEN WOLF (Paramount Home Video) 90. 

39. INVASION U.S.A. (MGM/UA Home Video) 9 1 . 

40. ROCKY IV (CBS Fox Video) 

41. AGNES OF GOO (RCA/Columbia Pictures 92. 

Home Video) 

42. THE FLAMINGO KID (Vestron) 93. 

43. PINOCCHIO (Walt Disney Home Video) 94. 

44. RUNAWAY (RCA/Columbia Pictures Home 95 
Video) 

45. A VIEW TO A KILL (CBS-Fox Video) 96 

46. WEIRD SCIENCE (MCA Dist. Corp) 

47. FRIGHT NIGHT (RCA/Columbia Pictures 97 
Home Video) 98 

48. VISION QUEST (Warner Home Video) 99 

49. NATIONAL LAMPOON'S EUROPEAN 1 00 
VACATION (Warner Home Video) 



THE MEAN SEASON (Thorn/EMI/HBO 
Video) 

JAGGED EDGE (RCA/Columbia Pictures 
Home Video) 

A PASSAGE TO INDIA (RCA/Columbia 
Pictures Home Video) 
GOTCHA! (MCA Dist. Corp) 
STICK (MCA Dist. Corp) 
DEATH WISH 3 (MGM/UA Home Video) 
PLACES IN THE HEART (CBS-Fox Video) 
INTO THE NIGHT (MCA Dist. Corp) 
SWEET DREAMS (Thorn/EMI/HBO Video) 
MISSING IN ACTION (MGM/UA Home 
Video! 

SUMMER RENTAL (Paramount Home 
Video) 

YEAR OF THE DRAGON (MGM/UA Home 
Video) 

SILVER BULLET (Paramount Home Video) 
MRS. SOFFEL (MGM/UA Home Video) 
REMO WILLIAMS: THE ADVENTURE 
BEGINS (Thorn/EMI/HBO Video) 
PERFECT (RCA/Columbia Pictures Home 
Video) 

BLOOD SIMPLE (MCA Dist Corp) 
LOST IN AMERICA (Warner Home Video) 
2010— THE YEAR WE MAKE CONTACT 
(MGM/UA Home Video) 
A CHORUS LINE (Embassy Home 
Entertainment) 

MICKI & MAUDE (RCA/Columbia Pictures 

Home Video) 

BABY . . SECRET OF THE LOST LEGEND 

(Touchstone Home Video) 
PORKY'S REVENGE (CBS-Fox Video) 
A NIGHTMARE ON ELM STREET 2— 
FREDDY'S REVENGE (Media Home 
Entertainment) 

MY SCIENCE PROJECT (Touchstone 
Home Video) 

FRIDAY THE 13TH, PART V— A NEW 
BEGINNING (Paramount Home Video) 
PROTOCOL (Warner Home Video) 
THE BEST OF JOHN BELUSHI (Warner 

Home Video) 

VOLUNTEERS (Thorn/EMI/HBO Video) 
D.A.R.Y.L. (Paramount Home Video) 
POWER (Karl-Lorimar Home Video) 
BLACK MOON RISING (New World Video) 
THE JEWEL OF THE NILE (CBS-Fox Video) 
CAT'S EYE (Key Video) 
LIFEFORCE (Vestron) 
EXPLORERS (Paramount Home Video) 
SECRET ADMIRER (Thorn/EMI/HBO 
Video) 

WHITE NIGHTS (RCA/Columbia Pictures 
Home Video) 

MY CHAUFFEUR (Vestron) 
THE COTTON CLUB (Embassy Home 
Entertainment) 
THE RIVER (MCA Dist Corp) 
REAL GENIUS (RCA/Columbia Pictures 
Home Video) 

JUST ONE OF THE GUYS (RCA/Columbia 
Pictures Home Video) 
JOHNNY DANGEROUSLY (CBS Fox Video) 
TWICE IN A LIFETIME (Vestron) 
.KING SOLOMON'S MINES (MGM/UA 
Home Video) 

THE HEAVENLY KID (Thorn/EMI/HBO 

Video) 

PLENTY (Thorn/EMI/HBO Video) 
ONCE BITTEN (Vestron) 
CREATOR (Thorn EMI/HBO Video) 
THE MAN WITH ONE RED SHOE (CBS-Fox 
Video) 




WHO ARE YOU GOING TO CALL FOR RENTAL AC 
TION? Top: Gh05tbusters' (RCA Columbia Pictures 
Home Video): Middle: 'Beverly Hills Cop " (Para- 
mount Home Video), left, and "Back To The Future " 
(MCA Dist. Corp ); Bottom: "Prizzi 's Honor " (Ves- 
tron). 
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Here's your chance to invest in a real hot piece 
of property. It's The Money Pit from MCA HorDe Video. 

Brilliantly directed by Richard Benjamin. 
77>e Money flrf is a Steven Spielberg presentation 
that stars Tom Hanks and Shelley Long as the couple 
who start off deeply in love and end up deeply in debt. 

So, if you want to laugh all the way to the banK 
take in the movie that brought down the house. 
Just contact your nearest MCA Distributor today 
and get 7?)e Money Pit from MCA Home VkJeo. 
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By SHIG FUJITA 

There has been a slowdown in the growth of 
videocassettes. but the growth in video- 
disks is more than making up for the slow- 
down. However, the biggest problem facing the vid- 
eo software industry is the problem of pirated 
cassettes. 

The Japan Video A&sn.'s Video Anii-Piracy Orga 
' nization and the Motion Picture Assn. of America's 
. (MPAA) Japan Federation Against Copyright Theft 
(FACT) are warning videocassette rental outlets 
against handling pirated videotapes and taking le- 
gal action against dealers who continue to handle 
pirated tapes. 

Although most pirated tapes are dubbed from le- 
gitimate videotapes, an increasing number are be- 
ing dubbed from videodisks, resulting in better pic- 
ture and sound quality, and the Japan Video Assn. 
is understandably worried on this fXDint 

Jusaburo Kamei, secretary-general of the Japan 
Video Assn., says the Video Anti-Piracy Organiza- 
tion have sent eight cases to prosecutors, including 
four in Tokyo, involving the production and sale of 
pirated tapes. Over 100 other rental outlets have 
been warned and have surrendered illicit tapes 

Japan FACT was established in February, 1986 
because the MPAA believed it had to take direct ac- 
tion to cope with this fast-growing problem It car- 
ried out a check of rental outlets m March and April 
and confiscated 4,000 pirated videotapes. 

Yoshiaki Aihara. director of investigations for Ja- 



pan FACT, says the average number of pirated 
tapes handled per outlet was 200, but some had as 
many as 1.500. The totals were only of movies 
from MPAA member companies. 

Aihara says another bad aspect of the video pira- 
cy trade in Japan is that hardware shop owners 
tape off TV or make copies of movie videotapes and 
use the tapes as give-away premiums when selling 
VCRs. 

JVA's Kamei points out that the police had ap- 
pointed special agents in April this year to check on 
bogus copies, including pirated tapes, so the JVA is 
hopeful that police can clamp down on the pirates 
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who are obviom l y w e ll B fg aniget) with fji l e 
printing facilities Many of the pirated tapes h,ive 
jackets printed in full color so accurately that it's 
difficult to tell them from the legitimate tapes. 

Another problem coming up is the imposition of a 
5% tax on videotapes beginning Oct. 1 The tax 
must be paid by the manufacturer on the wholesale 
price. 

Whereas prerecorded videocassettes sold in 
1982 lumped 107% from 5.3 billion yen m 1981 
and then 106% from 1 1 billion yen in 1982 to 
22.5 billion yen in 1983. the growth in 1984 
dropped to 45% (32 6 billion yen) and in 1985 to 
only 14% (37 4 billion yen) 

Also, the sales of videocassettes. which account- 
ed for 57.8% of total sales of the video software 
industry in 1 983, dropped to 39.5% in 1984 and 
to 28 8% in 1986. 

On the other hand, videodisk sales have jumped 
from only 10.1% in 1983 to 43.1 % in 1984 and 
to 57 1% in 1985. 

Videodisk sales in 1985 were worth 74.2 billion 
yen, just double the sales of videocassettes. 

Despite the slowdown in VCR shipments and in 
videocassettes. a consumer poll carried out by the 
Fuji Bank in connection with the winter bonus in 
1985 showed that among the items that people 
v/anted to purchase. VCRs were second and cam- 
corders were eighth among single males and VCRs 
were fourth and camcorders were ninth among 
housewives. Consequently, potential demand for 
videocassettes should increase. 

As of the end of 1985, the JVA's 54 member 
firms had over 7,500 titles in their catalogs. 

The JVA had contracts with 3,000 videocassette 
rental outlets and believes there are another 3,000 
outlets which must be induced to sign contracts. In 
Japan sales far outweigh rentals, and the JVA and 
MPAA are working hard to increase the percentage 
(Continued on page V-83) 
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Crest Cassette Corporation 



Complete One-Stop Service 



DUPLICATION 

From r. «- and Vz maxen to W VMS and Beta 
brmats in Hi Fi Slrrro NO MINIMUM ORtJERS 



Crtst bads high quality. Iicenirt VHS, duplicaror 
grade tape rto precision molded housing Starxlard 
and Custom lengtris ai/aladle tor VHS and Beta 
forniats NO MINIMUM ORDERS. 



PACKAGIMG and L 

Crest offien a ftjl range of padiagng sen/ices. 

Crest Cassette Corporation guarantees all of its 

protVxts to be 0* the Nghest quality, and (tee of 

defects. 



Call Of write 
for more mlbimatior: 
Crest Cassette Corporation 
415 North Figueroa Street 
Wilmingion. Calitomia 90744 
213/835-9677 
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(Continued trom page V-62) 

purposes. "It was becoming a 
circus," says Rudy Neely. elect- 
ed last year to a tvwo year term 
and put through the ordeal of 
the tie vote Neely was picked 
to head the VSDA nominating 
committee which chose in addi- 
tion to Bamako. Morowitz and 
Savage, suburban Chicago 
store owner Brad Burnside. 
and Mobile retailer Bob Smith 

Instead ot having delegates 
buttonholed all over the con- 
vention and officers involved in 
endless procedural wrangles. 
VSDA this time out published a 
special edition of its newsletter 
with extensive biographies and 
statements of the candidates 
Vying independently are Ed 
Empey from Washington State. 
Ventura. Calif retailer Jim 
Salzer; Honover. Mass dealer 
Richard Tedeschi; retailer Lou- 
is Epstein of Cincinnati; Reu- 
ben Sturman. Cleveland; and 
Joan Weisenberger. a River- 
side. Calif shopkeeper, and 
only incumbant Other than Bar- 
nako and Morowitz 

Some delegates seem satis- 
fied with the format. Empey 
says he decided against a mail- 
ing 'because of the cost but 
also I felt I could stand on my 
statements in the ballot news 
letter." Empey. who heads his 
local VSDA chapter, made only 
one campaign hop. to a VSDA 
chapter meeting in Portland 

This IS the first year VSDA 
candidates are seen making 
geographical appeals Empey. 
Burnside and Tedeschi all 
sought local support. 

Topping the suspense this 
year is whether or not Reuben 
Sturman will win a board slot. 
No candidacy has ever caused 
as much stir. 

Little known even to VSDA 
insiders until the adult video is- 
sue surfaced in 1983. Stur- 
man was first identified as 
chairman of General Video of 
America, a giant adult distribu- 
tor in Cleveland, where he has 
been indicted by a grand |ury 
for tax evasion and the subject 
of sensational media attention. 
Sturman. 60. has actively 
sought a role in VSDA He sub- 
mitted a candidacy petition last 
year with detractors in the 
trade group charging it con- 
tained erroneous names. It was 
also late. This year. Sturman 
gathered 36 petitions. 16 
more than necessary and made 
sure It beat the deadline. 

Reportedly, efforts were 
again made to disqualify the 
petition on grounds General 
(Continued on page V-87) 




MCCE LEGENDAKT LEGS! 



The more vimr (.usliimcrs cullccl. Ihc mnrc you 
collccl. Our "MuMcaK Grcal MusicuK" proj;r,iin 
has hccn a smash siitccss and (he releases fur 
August pnimise even nuire Here lhe\ are Best 
Fool Forward, flood News. Thafs Knlrrlain- 
nienl. Sewn Brides for .Seven Brothers, ,inJ 
Bells .\re Ringing. .Ml {^reat hunimint'. lue lap 
pin[! shows And »e re j;ellin}; ihe word oui »uh 
nalioiial consumer advcrlisin); in prini and on TV 



"I (;et My Kicks from Musicals" T-Shirt Offer 

Here's an eMra added value lor you and your 
customers Packed in each v ideocassettc is a 
special T shirl oiler lor them, and your MCiM Home 
Video Distributor will tell you huw lu gel yours 
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Plusoiher special I'U P nialcrials like this 
revoking rack — FREE with qualilying order 

Don't (orgcl to reorder these ".Musicals Great 
Musicals ' Irom your MGM Home Video dis- 
Irihutor todav 

* An American In Paris * Bri);adoont 

* Danueriius W hen Wet ♦ Deep in My Heart 

* Hich .Siiciely ♦ In Ihe (/ood Old Summertime 

* Kiss Me Kalef * l.esliirls" 

* Meet Me in SI. l.ouisT * I hal\ Dancingt 

* I he I nsinkahle Molly Brownl 

* \Nords and Music 

Warehouse Ship Dale: Au)>uM 2<», 1986. 
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S/Mini.s/i TV/yyt'.v 
<il STED SE HABEA l)E MDEO? 

By LUIS VEGA 



The Spanish-language videocassette busi- 
ness continues to grow slowly by penetrat- 
ing small retail stores and some big chains, 
increasing its catalog, and improving the appear- 
ance of their product. Still many manufacturers and 
distributors feel they are facing a marketplace that 
overlooks their goods and underestimates their 
worth As a result, they have established the Span- 
ish Home Video Assn. 

"We believe there are some misconceptions 
about Spanish-language videocassettes that might 
be hampering the expansion of our business The 
association will provide us a tool to clarify some 
wrong impressions by providing a realistic image of 
the industry." says David Quintero. vice president 
( of marketing for VideoVisa. Beverly Hills VideoVisa 
is one of the top national distributors of Spanish- 
language videocassettes. "With a clear set of goals 
these minor obstacles can be solved withm a year 
"Together we will be able to make better use of 
our resources, educate the marketplace about the 
profitability of our product, (ight piracy, and raise 
awareness about the quality of the goods we have to 
offer." 

The top distributors of Spanish-language video- 
cassettes are Million Dollar Video. VideoVisa. Ma- 




Raices Eternas ' (Audio Visual Concepts) 

dera Cme Video. Video Latino. Mex Corp Video. 
Tilsa Ent , Vepr^m Condor, and Isela Vega Video 
Most are located in Los Angeles since the maiority 
of their product consists of popular Mexican films 
and L A IS their best market 

Latinos en|oy action-adventure films, comedies 
and musicals VideoVisa s "La India Mana" is a fa- 
vorite Maria IS a Mexican hillbilly whose movies fol- 
low her through new experiences m the big city and 
a male-dominated society, sort of a "mestizo" Gol- 
die Hawn Vicente Fernandez, a popular actor and 
singer, is Million Dollar's top grosser. 

"For Latinos, video is the most affordable option 
they have when selecting how to spend their enter- 
tainment dollar Latino households being bigger 
than average makes buying a VCR a better invest- 
ment than taking the family to the movies." explains 
Gerardo Dominguez. Million Dollar Video's market- 
ing director " Therefore VCR penetration among La- 
tinos IS higher than what people believe. According- 
ly, they visit the video store more frequently " 

"Still some retailers are reluctant to carry Span- 
ish product. Even though m metropolitan areas like 
L.A., where the Latin population is close to 40%, 
their potential market is huge." adds Quintero. 
"The association is willing to advise businesses and 
help familiarize employees with our product " 

"The small mom and pop stores in each neigh 
borhood are the ones reaping benefits from the un- 
derserviced Latin market, " says Isela Vega, presi- 
dent of Isela Vega Video Vega, a well known 
Mexican actress and producer, opened her own of 
fice to distribute her movies in videocassette. "The 




Isela Vega co-stars in "El Secuestro De Lola" sequel 
to '85 tilt. "Lola La Trailera " (Isela Vega Video) 

big chains want 'corporate talk,' the small stores 
talk business. The irony is that in L A. many of the 
small stores are owned by Orientals who don't 
speak Spanish or know the catalog, but they've 
hired Latinos from the neighborhood to buy the 
product and service their clients." 

"In my neighborhood my father always went to 
the store where people spoke Spanish. " says Jess 
Rodriguez. Madera Cine Video's marketing director 
"This way. if the store doesn't have in stock what 
the customer wants, the employee can make other 
suggestions and still make a sale. For this to happen 
the person needs to know fhe catalog" 

This redistribution of expendable income from 

'For Ltitimts vidett is the most 
a.tf'ordahlc ofttion they hove 
when seleetins{ htm: to spend 
their entertainment dollar.' 



movie theaters to home video nas not only affected 
the major Hollywood studios. Out also the smaller 
and vulnerable Mexican film industry Executives on 
both sides of the border are busy restructuring 
strategies 

'Originally, Our company ►lad omy a theater 
chain, then we started producing our own movies, 
the logical step was to transfer them to video tape 
and distribute to the home market We started eight 
months ago and have grown 100% since then.' 
says Dominguez "The need for product was bigger 
than we expected, so for now we have the capacity 
to distribute only our own product ' 

"Video IS the latest craze to hit the Mexican film 
industry. As a producer it made more sense to go 
into business myself than to sell my movies to an- 
other distributor The concept is sti'l new and it is 
the right time to get involved. " says Isela Vega 
" Since I have name recognition as an actress it is 
easy for me to introduce my product to retailers 
Like them, I m an entrepreneur and they tend to 
identify with my venture."' 

Since the majority of the business continues to be 
rentals, all the companies contacted are developing 
original programming in Spanish that will help gen- 
erate sales. But while the Anglo market tends to go 
toward self-improvement ( Jane Fonda"s Work- 
out") the Latin trend focuses on marketing their 
cultural identity 

"Under our educational division we distribute 
"Memorias de un Mexicano." a documentary about 
the Mexican Revolution made entirely with exclu 
sive original foolage shot by Salvador Toscano from 
1 904 to 1 924. " explains Jess Rodriguez from Ma- 
dera Cine Video "Available both in English and 
Spanish It captures the reality of war-torn Mexico 
during one of Ihr- mo'.l impnrtanl revolutions in Lat- 



in American history. 

"Raices Eternas. " winner of the silver award at 
this year's Houston International Film Festival, will 
also be available in videocassette form by Audio 
Video Concepts in Puerto Rico The film represents 
the colonization of Puerto Rico by the Spaniards in 
1493 and took six years to be completed Noel Qui- 
nones. the producer-writer-director, is already 
working on his next project about pirates in the Ca- 
ribbean. 

While in Costa Rica. Roxana Bonilla acted, pro- 
duced and wrote "La Negnta " a story of love and 
faith based on a local legend "La Negnta" tells the 
story of a peasant woman, Juana Pereira, and the 
apparition of the Virgin in 1635. 

The video market facilitates the production of 
this type of film, dealing with historic moments, be- 
cause many individuals and institutions will want to 
keep a copy of the film as a visual document of their 
history Buying them as they buy encyclopedias." 
says Bonilla. 

The burgeoning Spanish-language videocassette 
market is allowing small independent producers to 
create and accomplish projects they couldn't afford 
before and bigger ones to segment audiences and 
produce specifically for them Consequently. Vid- 
eoVisa offers English courses. "Follow Me. " for 
Spanish speakers. Isela Vega plans to start to pro- 
duce classic Spanish plays for the home market. 
Madera Cine Video is currently producing 
"Choices " a series of video cassettes exploring the 
problem of drug addiction " because 80% of sub- 
stance-abuse young people are minority children." 

"Based on research we found out that children 
like to see the same program or movie more than 
once So their parents are more inclined to buy a 
videocassette than to rent. " explains Rafo Muniz. 
president of Magia Latina. "By producing children's 
programming I'm making sure my videocassettes 
will oe sold instead of rented. 'El Bosque Encan- 
tado. a musical, is my first project I'm already in- 
volved in the editing process. " 

As video stores continue to slowly open up to 
quality Spanish-language product. Latinos on the 
other end of the spectrum continue to organize 
themselves for the bonanza they all seem to see 
coming 




Vicente Fernandez in "Tacos Al Carbon" (Million 
Dollar) 
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By KEN JOY 

As summer draws to a close, video retailers 
are coming oft a ttiree-month high ot sales 
and rentals that contradicts the general 
consensus that the period from June through Au- 
gust IS a bust in terms ot rental and sales ol video 
product 

Although all of the figures aren't m, retailers 
across the U S. have seen a tremendous increase in 
sales and rental traffic over the same period last 
year when the average monthly rental per store was 
over 6.600 units That figure could be up as much 
as 20% when all activity is totaled 

Part of the increase can be attributed to the 
growing number of homes with VCRs (currently es- 
timated at one third of all homes in the US), and 
part to the retailers themselves who have begun to 
aggressively court the video consumer and are 
making tremendous efforts to increase the percent 
age of product that sells through to consumers as 
opposed to product that remains chiefly rental fod- 
der 

Retailers are beginning to move away from view- 
ing the consumer as a novelty buyer, and are look- 

JAPAN 

(Continued from page V-80) 
of rentals. 

The number of titles available on LaserVislon and 
VHD videodisks as of the end of 1 985 was approxi- 
mately 2.800 As of June 30. Pioneer said it had 
3.335 LaserVision videodisk titles and that it is 
producing 800.000 videodisks a month. 

Production of videodisks totaled 12.340.000 in 
1985. and of the total 60 5% consisted of "kar- 
aoke" singalong videodisks. Foreign movies ac- 
counted for 17.7%. while animation films account- 
ed for 4.6% and Japanese movies for 2 4%. Music 
videodisks came to 9 1%, including Japanese mu 
SIC at 4% and international repertoire music at 
5 1%. 

Victor said that VHO videodisk titles will total 
3.136 as of Sept. 5. 1986. and will increase to 
3.400 by the end of the year. It produced 6.5 mil 
lion videodisks in 1 985 and expects to produce 8.5 
million this year 

As for the new 8mm videocassettes. more than 
200 releases from 28 countries are now available 
in Japan, with music video titles accounting for al- 
most half the total. By year's end, the overall num- 
ber ot releases is expected to top 300. 

The 96 music videocassettes include 46 featur 
ing international artists, 25 featuring Japanese acts 
and 12 "karaoke " singalong tapes Hiroaki 
Ishikawa, Sony Videosoftware International s direc- 
tor of development and business affairs, says that 
by the end of 1986, 100 record outlets and 200 
electrical stores will carry 8mm product. A promo- 
tion campaign, running through the fall, has placed 
special demonstration racks in record outlets, with 
8mm players in operation to showcase the quality 
and availability of product in the new format. 

JVA's Secretary-General Kamei points out, how- 
ever, that 8mm home decks must become popular 
before 8mm software will sell. Presently, 8mm 
hardware is concentrated on 8mm camcorders, and 
people tend to consider 8mm cameras for record- 
ing only. 



ing at him more as a segment of the market that has 
the potential of being built into the same loyal buy 
ing base that most bookstores now en|oy. 

As a result, video retailers are no longer content 
to wait for the customer to come to them, and are 
instead, reaching out to them in record numbers, 
using computerized files of customer rental and 
purchase histories to aid them in sophisticated tar- 
get marketing 

Erol s. the largest video chain in the East with 98 
outlets, publishes a video magazine that is sent to 
over 400,000 customers per month. The periodi- 
cal highlights not only new titles for rental, but also 
product that ranges from entertainment to how-to' 
tapes which can be purchased. 

"We believe in selling tapes like books," says Ron 
Castell. vice president for the chain. "We want to 
service the utility of the VCR, which we believe goes 
much further than )ust its ability to play-back prere- 
corded entertainment The VCR can be a teaching 
tool to convey a wide array of knowledge and infor- 
mation to consumers who know how and where to 
get It '" 

Castell says the chain doesn't carry every title 
available, but they review everything that is re- 
leased, and carefully choose a mix of both enter- 
tainment and 'how-tos' that are made expressly for 
the home video market 

"Movies are cyclical. " Castell explains. "Three 
months from now Rambo' will be |ust another title, 
and its rental and sales potential will go way down 
A video on home car repairs will be with us for a 
long time, though, because people will always have 




Home repair "Made Easy" on Karl ionmar 



cars. 

Music videos, by far. carry the highest sell- 
through potential of any category (eclipsed only by 
exercise videos) because of their high visibility and 
promotability in the media, and because of their 
less than $20 price tag which places them a good 
third below the nearest priced feature film 

Although retailers are happy to sell a customer 
any video they wish to buy. video store managers 
still display a reluctance to push sales at the risk of 
cutting into their lucrative rental market. 

Retailers make less than $10 on each video title 
sold at $39 95 retail, making it more economically 
advisable for them to promote renting a title which 
can net them hundreds of dollars in profit for the 
same $30 investment 

This IS not to say that sales are being ignored al 
together In fact, for retailers who are also in the 
business of selling records, videos are a natural 
sales tie-in, and can contribute quite handsomely to 
the overall profit picture. 

More and more, retailers are moving videos out 
ot the "video section" and onto the floor next to the 
records themselves Movies which have soundtrack 
albums on the charts are placed next to those al- 
bums, giving the consumer an incentive to buy the 
movie when he had really come in only to buy the 
soundtrack. 

The same is holding true for classical, jazz, coun- 
try, rock and even gospel music videos which are 
being placed next to their respective albums on the 
sales floor. 

This "passaround " concept of placing video 
product within actual physical reach of the consum 
er IS increasingly replacing what is known as the 
"fetch " concept whereby customers take the empty 
box of the video they want to rent or buy to a clerk 
who then '"fetches"" it from shelves placed behind 
the sales counter. Sales, accordingly, are increasing 
with the passaround method 

"It works with records and tapes," says Joe Med- 
wick. marketing director for Tower Records. "When 
customers can take the actual product off the shelf 
for themselves — one that has the price marked 
right on it — they are more apt to buy than it they 
have to wait m line to ask how much it costs." 

Additionally, many retail salespeople are being in- 
structed to ask customers who approach the sales 
counter with a video in hand if they wish to rent or 
buy the title they've chosen. This. too. increases 
sales. 

"It's amazing how many customers don't realize 
that videos are for sale. " says Medwick. "It's time 
video stores start educating the public about what's 
available instead of |ust waiting for them to walk 
through the door and assume they know what they 
want or what's available " 



TOP VIDI ODISKS HIT CHART 



Following is a recap chart of the top-selling video- 
disks during the eligibility period of Aug. 1 7. 
1985 to Aug 16. 1986. 

1. THE KARATE KID (RCA/Columbia Pictures 
Home Video) 

2. BEVERLY HILLS COP (Paramount Home 
Video) 

3. GHOSTBUSTERS (RCA/Columbia Pictures 
Home Video) 

4. RETURN OF THE JEDI (CBS Fox Video) 

5. STARMAN (RCA. Columbia Pictures Home 
Video) 

6. THE KILLING FIELDS (Warner Home Video) 

7. 2010— THE YEAR WE MAKE CONTACT 

(MGM.'UA Home Video) 

8. SILVERADO (RCA/Columbia Pictures Home 
Video) 

9. WITNESS (Paramount Home Video) 

10. BACK TO THE FUTURE (MCA Dist Corp.) 

11. MASK (MCA Dist. Corp.) 



12. GREMLINS (Warner Home Video) 

13. PALE RIDER (Warner Home Video) 

14. COCOON (CBS-Fox Video) 

15. THE RIVER (MCA Dist. Corp) 

16. A VIEW TO A KILL (CBS-Fox Video) 

17. MAD MAX BEYOND THUNOERDOME 
(Warner Home Video) 

18. COMMANDO (CBS-Fox Video) 

19. POLICE ACADEMY 2: THEIR FIRST 
ASSIGNMENT (Warner Home Video) 

20. DUNE (MCA Dist Corp ) 

21. MISSING IN ACTION (MGM/UA Home 
Video) 

22. TEEN WOLF (Paramount Home Video) 

23. PEE WEE'S BIG ADVENTURE (Warner 
Home Video) 

24. JAGGED EDGE (RCA/Columbia Pictures 
Home Video) 

25. A SOLDIER'S STORY (RCA/Columbia 
Pictures Home Video) 



BlnJ^3AflO AUGUST 30. 1966 



Copyrighted n- V-83 



COYIIXJ AT I RACnONS 'S7 

77ii.s year's hiif svrt'cn coiitviiilvrs 4irv next year's hot video titles, ami, 
lookinti over the tielil. it's easy to tiiulersluml VL'hy dealers are tlaz<in)l 
into the future, ehiminti, 'Mif#i/ till next yearV Meanwhile, the question 
is, n'ho icill hind these ntei{a-hits and rule the home video roitst?! 





CAN YOU NAME THESE RENTAL AND SALES STOPPERS? 

Turn to page V-92 for the answers. 
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(Continued from page V-70) 

incursions against adult video 
In Chapel Hill, Messenger 
stood his ground. "We worked 
out some standards with the 
District Attorney, nothing 
about animals, incest, children, 
basically subjects we would 
never be involved with anyway. 
We fought It there tjecause we 
considered Chappel Hill a col- 
lege town, more liberal. Still, 
the stores there only have an 
inventory of 5% adult and it s 
only 8% of rental volume " 

Messenger argues that while 
there are pockets around the 
country where adult video is an 
Important category, by and 
large retailers should "realize 
the business has changed 
There are too many successful 
stores today that do not carry 
adult." 

Indications are that many in- 
side VSDA view the increasing 
conservative mood as exempli- 
fied in the Meese Report and 
continuing prosecution with 
some alarm. VSDA is known to 
be circling its wagons to some 
extent by seeking liaisons with 
other groups. No one at the top 
level with the group will discuss 
It for fear of signaling elements 
of strategy. Among such 
groups rumored to be contact- 
ed are the First Amendment 
Lawyers Assn. and the Ameri- 
can Civil Liberties Union. Ironi- 
cally, some groups VSDA is 
said to have contacted are reli- 
gious organizations, strange al- 
lies, but worried that First 
Amendment encroachment 



could at some point threaten 
religious freedoms. 

Among those teeling the 
Meese Report will embolden 
prosecutors and conservative 
groups IS John Weston, promi 
nent in many cases including 
Supreme Court suits Attorney 
with Los Angeles law firm 
Brown, Weston & Sarno, Wes- 
ton says, "The report is not 
very persuasive. The media has 
pretty well revealed this, but 
[conservative! groups looking 
for justification have some- 
place to go now " 

Making a direct link is Mi- 
chael Goode, Video Etc , Mem- 
phis, involved in a sensational 
search of 24 various Memphis 
stores April 1 7 of last year with 
FBI agents Goode says though 
he was charged at the time, 
"my trial is lust coming up It s 
like it's timed with the Meese 
Report." 

Relatively new in the adult 
video battle is the involvement 
of VSDA members fighting 
back and out front Messer 
sees this as a good sign He 
wrote an editorial in the Cincin- 
nati Enquirer July 7. Hereto- 
fore avoiding local media atten- 
tion after the sensational trials, 
Messer took issue with the 
newspaper's editorial noting 
certain reversals of the conser- 
vative mood around the coun- 
try as in a referendum in Maine 
rejected by a high percentage. 

One of the most combatant 
video groups is the Arizona 
Video Tapes Rights Coalition 
formed in March 1985 by Lin 
da and Art Lauer, Starlight Vid- 
eo/General Video of Phoenix, 
Ariz The Arizona city has been 
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"My Sesame Street Home Videos " (Random House Home Video) 




VIDEO BOX 
PROTECTORS 

Crystal Clear 
Plastic Sleeves 

Obsoletes 
Shrinkmapping 

Si/es 10 III ALL VHS t Be» Boies 

30^ each 

to dealer lor most popular si?es 
THREE D PLASTICS CO 

r 0 BOX m lAUHION MAO?TU 

IN MASS ibW) III lirr 
lou rwi I infl til iH-i 
USDI MtMlcn 



"under seige," according to 
Lauer, who won a seat on 
VSDA's board last August as 
an officially nominated candi- 
date Lauer says the coalition is 
presently fighting a state stat- 
ute she considers "severely 
threatening" This past May 
1 3. Starlight along with four 
other stores brought suit 
against Maricopa county attor- 
ney Tom Collins. 

Meanwhile, adult video and 
the surrounding hubbub seems 
certain of influencing VSDA's 
election Three candidates 
have direct links to the issue, 
among them Arthur Morowitz, 
a founding VSDA director and 
current vice president 
Morowitz, an officially nominat- 
ed candidate and enormously 
popular in VSDA, heads a verti- 
cal company involving 15 
stores (Video Shack), eight dis- 
tribution branches (Metro 
Dist ) and A&H Video Sales. 
Morowitz and a partner, How- 
ard Farber, owned adult the- 
aters and moved into program 
production prior to bowing Vid 
eo Shack in 1979. A&H today 
represents such adult lines as 
Video-X-Pix, Hand In Hand, 
Qualify X and Collectors 

Two independent candidates 
for a VSDA post strongly affili- 
ated with adult video are Lou 
Epstein and Reuben Sturman. 
Epstein heads seven store 



chain Video Showplace, Cincin- 
nati, and is a member of 
VSDA's First Amendment com 
mittee. Sturman cites his affili- 
ation as executive vice presi- 
dent 15 store Cleveland chain 
Visual Adventures though his 
campaign mailing alludes to his 
role with General Video of 
America Sturman says he con- 
sults General Video 



Actually, Sturman's candida- 
cy has caused a stir inside 
VSDA and focused that much 
more attention around the 
adult video issue. Sturman is 
under a federal indictment for 
tax evasion and is mentioned 
repeatedly in the Meese Re- 
port, at one point alleged to be 
the top supplier of pornogra- 
phy in the world. 
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cause the windows can be 
much tighter now." Along with 
other forces, this is part of a 
larger trend, throughout the 
entire era of TV, of film produc- 
tion becoming more like the 
production of TV dramatic se- 
ries. 

Is the VCR changing the con- 
tent of feature films? 

"It seems to take more and 
more guts for directors to 
frame things for the big 
screen, " says film and TV edi- 
tor Mark Miller ( The Enforcer,' 
'Blood Simple.') "You know: it's 
more closeups, less long 
shots" 

As TV receivers continue to 
be priced more as commod- 
ities and the average screen 
size gets bigger (a trend nota- 
ble each year in the ElA's hard- 



ware sales statistics), the long 
shot may yet reassert itself in 
motion pictures Other long- 
term trends may be less appar- 
ent Producer David Wolper, in- 
terviewed before the Liberty 
Weekend extravaganza, clearly 
had its ilk in mind in comment- 
ing, "Shows that have only 
been marginal, low-budget pro- 
ductions for broadcast or the 
theaters can really come to 
center stage because of video- 
cassettes. (Programming for 
home video is] like TV in that 
people want the feel of a true 
event. It's like theatrical in that 
it's a one-time show, you don't 
need a series. Look at the Royal 
Wedding, I understand that did 
tremendously well on tape 
You'll see more of that kind of 
thing " 

Indeed, Wolper's Liberty 
tape IS already pre-selling to 
consumers quite nicely in this 
reporter's neighborhood 



TTre Watlls Out! 

Video Insider recently asked retailers across ttie country whicfi sports 
titles have done well for them Their responses are reprinted here as 
they appeared in the July 21st SPEAK OUT column 

EROL'S - Debbie Fitzgerald 
Springfield VA 

"Wrestling tapes by far rent the best. Our sports section is mostly 
wrestling tapes..." 

MOVIE MART - Lloyd Schuh 
Fort Smith AR 

"Wrestling is atxtut the only sports genre that both rents and sells 
well. We do no other promotion than an in-store display for sale... 
Basically our sports tapes are for sell-through..." 

THE VIDEO STORE - Tim Dawson 
Chicago. IL 

"We have a separate section for sports. The tiest are the Coliseum 
wrestling tapes..." 

VIDEO CORNER Nate Sherer 
N Versailles, PA 

"Wrestling tapes do extremely well here. We don't have to 
promote them..." 

And from the May issue of VIDEO STORE, a RITE AID spokesperson said, 
"Each time we expanded the selection, people snatched them up." 

COLISKUM. YBmr 

THE HEAVYWEIGHT CHAMP IN SPORTS V'^EO! 
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nounced campaigns with strong movies ranging 
from $20 to $30 suggested list. 

At this point in time, the blockbuster cotters have 
dried up with the remaining two legitimate contend- 
ers for that honor being Universal's "E T ." (which 
would most likely appear on MCA Home Video but 
don't hold your breath despite what Roger Ebert 
says in his "Movie Home Companion"), and Para- 
mount Home Video's "Indiana Jones And The Tem- 
ple Of Doom" Plunk down your chips on Indy this 
year. 

The smart money says that Steven Spielberg will 
keep the home video wraps on his little extraterres 
' trial for an indefinite period of time, but given Para- 
. mount's bold track record. "Indiana Jones And The 
Temple Of Doom" should be available in the fall at a 
sell-through price point (probably $29.95). 

Among some of the known (at presstime) maior 
titles which have been slated for release in late 
summmer/tall are: "F,'X" and "The Holcraft Cove- 
nant" (HBO/Cannon Video). "Moonlighting" 
(Warner Home Video), "Out Of Africa " (MCA Home 
Video). "White Nights" and "Murphy's Romance " 
(RCA,'Columbia), "Runaway Tram (MGM/UA). 
"Down And Out In Beverly Hills" and "Sleeping 
Beauty" (Walt Disney Home Video /Touchstone 
Home Video). "The Clan Of The Cave Bear. " "Tar- 
get," "Enemy Mine," and "Iron Eagle" (CBS-Fox); 




"Indiana Jones And The Temple Of Doom," "Pretty 
In Pink" and "Gung Ho"(Paramount); "Labyrinth" 
and "Best Of Times" (Embassy), and "Trouble In 
Mind " (Charter/Embassy); "House " (New World). 
"The Official Story " (Pacific Arts), and "Pirates" 
(IVE) 

As was true last year, one important anomaly 
about the home video business is that a number of 
films that didn't dent the box office in a maior way 
are often "sleepers " in home video. 

Thus, here is Billboard's second annual pre-VSDA 
fall video product sweepstakes wrapup. predictions 
and longshots — based on a national snapshot of 
dealers, distributors and analysts What is an 
nounced for fall release is still open to speculation, 
but everyone interviewed has their own Win, Place 
and Show analysis 

• WALT DISNEY HOME VIDEO: Look out! Six mil- 
lion dollars is being earmarked for the company's 
largest promotion to date. For the week of August 
2. the company had the all of the top 10 positions 
on Billboard"s Top Kid Video Sales chart. Don't look 
for a slowdown in that momentum "Sleeping Beau- 
ty" will be the company's big family and children's 
gun. while "Down And Out In Beverly Hills. " on 
Touchstone Home Video with its late September 
street date, will develop into a maior fall title. Don"t 
discount Touchstone's "Off Beat. " a recent comedy 
with an August arrival date. Also being offered at 
$29.95 are " The Sword And The Stone. " " Robin 
Hood. " ""Pinocchio. " " Dumbo " and "Alice In Won- 
derland "' Some hot live action films such as " Mary 
Poppins. " "Pete's Dragon" and "Treasure Island " 
will also be offered at $29 95. Other Disney prod- 
uct will carry $19 95 (such as "Jimmy Cricketl's 
Christmas ") and $14.95 (such as "Mickey"s 
Christmas Carol ") price points. A powerful lineup, a 
winner at every window. 

• WARNER HOME VIDEO: Dealers would love to 
see " The Color Purple " give them a white Christmas 
before the end of the year, but WHV could save that 
for the first quarter. Other likely 1 987 candidates 
with outside 1986 shots are Prince s " Under The 
Cherry Moon""and Sylvester Stallone s "Cobra " 
Newer theatrical titles with strong fall potential in- 
clude "Spies Like Us, " "Wildcats ' and "Police 
Academy III," as well as the more recent " Moon- 
lighting "" While a second "Best Of John Belushi " 
volume might be desirous (it racked up something 
on the order of 200.000 plus units), WHV will be 
even more inventive with '"The Best Of Dan Ayk- 
royd,"" hoping it will build the same way Belushi did 
September sees "The Cousteau Odyssey Video 
Treasures. " 10 shows from the " The Cousteau Od- 
yssey Series" at $24 95 each, which could do very 
well given consumer desire for well-done, high-level 
TV fare. WHV has had a strong year with on-going 
theatrical and kid vid promotions 

Sizeable numbers in the last year have come 
from such movies as "The Killing Fields. " "Grem- 
lins," " The Goonies,'" " Mad Max Beyond Thunder- 
dome." "Police Academy II. " "National Lampoon s 
European Vacation,"" ""VislonQuest. " ""Ladyhawke."" 
"Pale Rider " and "'Pee-Wee"s Big Adventure. " " Ses- 
ame Street Presents Follow That Bird,"" as well as 
the more recent " Revolution " with Al Pacino. The 
""Warner Wins The West " promotion, tied to the re- 
lease of "'Pale Rider"" ( 1 4 titles such as the restored 
""Wild Bunch" and "The Outlaw Josey Wales " at 
$29.98) resulted in a bonanza of 175,000 plus 
units Another successful promotion was keyed into 
""National Lampoon s European Vacation" and 
"■Pee-Wee s Big Adventure " (" Comedy A-Z. " which 
featured 25 titles at $24 98 doing more than 
700,000 units) Also keep an eye on the children's 
" Kid'n'Caboodle" promotion, 16 titles from 
$14.95 each in October. Warner s holiday promo- 
tion IS called " The Best Of The Lot. " 21 titles at 
$24 98 each Titles include "Gremlins, " " The 

""4 Nightmare On Elm Street 2. Freddy's Revenge " 
(Media Home Entertainment) 
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"Dirty 
Chari- 

"Pee-Wee's Big Adventure. " "Body 



Road Warrior, " "Oupe i i i u ii 
Harry." "The Shining,"' "The Killing Fields 
ots Of Fire 

Heat. " ""Greystoke: The Legend of Tarzan 



■Rebel 

Without A Cause. " "The Bugs Bunny/Road Runner 
Movie,"" "Deliverance. " "Bonnie And Clyde, " "The 
Exorcist,"" " The Wild Bunch,"" " Enter The Dragon,"' 
"All The President s Men." "Clockwork Orange." 
"The Music Man.'" and "This Is Elvis."' All in all, po- 
tent entries. 

• PARAMOUNT HOME VIDEO: Blockbuster " In- 
diana Jones And The Temple of Doom " at its low 
sell-through price will undoubtedly make a quick 
)ump to the top of the charts. That follows on the 
heels of such other hot titles as ""Gung Ho."' "Young 
Sherlock Holmes," "Lady Jane," and "Pretty In 
Pink " as well as the 20-by-20 Christmas promo- 
tion—keeper titles at $20 Add it up and PHV has a 
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"The Best 01 Comic Relief" (Karl Lonmar). 

very strong winning hand. " Beverly Hills Cop " at 
$29 95 and the more rentable " Witness" ($79.95) 
kept the company at the upper ends of the sales 
and rental charts in recent months, while the com- 
pany has also fared well with on-going catalog pro- 
motions The "Star Trek " TV episodes, as well as 
movies, also keep churning ma|or numbers. Look 
for trekkers to gobble up " The Cage " this fall, the 
original black-and-white, never-before seen TV pi- 
lot Next year, the studio will have plenty of top at- 
tractions to choose from, including " Top Gun." 
" Ferns Bueller"s Day Off."" " Heartburn " and others. 
Breaks out of the gate with maybe the strongest 
frontrunner 

• CBS— FOX VIDEO: Theatrically, CBS Fox 
seemed to be rolling out at least one potent title per 
month in 1985. " Return Of The Jedi. " "Rocky IV."" 
"'Commando " and "Cocoon" were early year chart 
winners while June saw " The Jewel Of The Nile,"' 
July announced "Enemy Mine " and "Iron Eagle," 
and August revealed " The Clan Of The Cave Bear'" 
as well as "Target " Look for more fuel on the Five- 
Star promotion fire to follow up what has become a 
ma)or catalog force now Tip Look for maior action 
on the original, now lower-priced ""Alien"' based on 
the current smash boxoffice attraction " Aliens, " the 
gut-wrenching sequel What a title to look forward 
to in late 1987 or later' On the music video side, 
check out the Bob Dylan Tom Petty ""Hard To Han- 
dle: True Confessions. " concert cassette. Billy Jo- 
el's first video clip compilation, the Wham' 0\\na 
documentary, as well as the long-awaited Mick Jag- 
ger movie A continuing, can't-miss stable ot win- 
ners 

• RCA/COLUMBIA PICTURES HOME VIDEO: 

"White Nights " catapulted onto the chart in early 
August and should en|oy the company ot " Jagged 
Edge" and "Agnes Of God " for a solid spell. Add to 
that the upcoming "Quicksilver." " Murphy s Ro- 
mance. " '"Crossroads."" and "Care Sears Movie M" 
and "Popples" in the children's area Going back to 
last year's VSDA. "Ghostbusters" turned in the bra- 
vura blockbuster performance everyone expected 
while other maior theatrical product that did very 
well included "Silverado." "St Elmo's Fire." "Fright 
Night" and others, MusicVision also continues its 
strong performance, underscored recently by Ste- 
vie Nicks and Whitney Houston cassettes that de- 
(Continued on page V 'M) 
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ELECTION 

(Continued from page V Sl ) 
Video did not conform to a defi- 
nition of a distributor. Sturman 
surprised many people by iden- 
tifying himself with a I S store 
Cleveland based chain. Visual 
Adventures He downplays all 
this by referring to "a glitch" in 
VSDA election regulations. As 
for the government charges 
that he has for years skimmed 
taxable revenue from adult vid- 
eo enterprises into bank ac- 
counts in Europe, he says. "It s 
a vindictive action I'm going to 
fight It." Indeed. Sturman has 
filed a motion to dismiss based 
on alleged grand )ury abuse 

At a time when VSDA mem- 
bers are alarmed by prosecu- 
tions for renting and selling 
adult video, many insiders be- 
lieve Sturman stands a chance 
as a zealous defender. At one 
point this summer when some 
inside VSDA were pushing 
trades to publish an expose on 
Sturman. one insider said. 
"The basic fact is. the rank and 
file don't know Sturman. but 
they think he is somebody who 
will stand up for First Amend- 
ment freedom " 

Adding to the sensitivity 
about Sturman's candidacy is a 
growing conservative mood 
around the country that finally 
culminated in the Attorney 
General's Commission on Per 
nography report, the so-called 
"l^eese Report" Sturman is 
referred to at several points in 
the widely-publicized docu- 
ment linking him to Sovereign 
New Co.. also in Cleveland. 

It's possible, whether or not 
Sturman ends up on the board. 
VSDA may review its mail bal- 
lot experiment. Such a voting 
procedure, say some, does not 
allow voters to examine candi- 
dates closely enough and de- 
cide on the convention floor. 

The hubbub over Sturman 
has focused attention on yet 
another candidate strongly as- 
sociated with the adult video 
business. Arthur Morowifz A 
founding director of VSDA and 
now as vice president in line for 
the top spot provided he is 
again elected, Morowitz is 
enormously popular. Those 
who have attacked Sturman 
"tar Arthur with the same 
brush. " says one source Other 
sources, also speaking off the 
record, worry that Morowitz as 
VSDA president could be po- 
tentially embarrassing "The 
Meese Report will stir up a lot 
of interest, maybe even Con- 
gressional hearings. " one in- 
sider says "This may be the 
worst year for Arthur to be 
president."' 
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(Continued from page V-64) 

lease A-level feature films. Al- 
though new release prices will 
almost definitely hold through 
this holiday season, "I wouldn't 
be so confident about Christ- 
mas '87." Vogel says 

• The rapid expansion in the 
number of video distributor 
branches. '"Vou simply have 
too many wholesalers out 
there, " says Vestron Video 
president Jon Peisinger. Sim- 
ple mathematics shows how 
severe the crowding problem 
is, he says "If you take all the 
branches that exist around the 
country, you find out that there 
are only 230 retailers for every 
wholesaler." he says 

• A swiftly accelerating shift 
Is occuring in the composition 
of the retail marketplace, dis- 
tributors say. "There has been 
a significant change in the pro- 
file of retail customers, " says 
Marty Gold, president of the 
New England-based distribu- 
torship Artec and of the Na- 
tional Assn. Of Video Distribu- 
tors. "Up until the summer of 
'85. there was a lot of grovirth 
in the number of independent 
stores — we've seen that trail 
off in '85. Through the sum- 
mer of 86 all the openings 
have been in convenience 
stores. The new activity is go- 
ing into the convenience and 
supermarket area. " he says. 

• Simply handling the 
amount of product due to flow 
onto the market this holiday 
will be a major issue for many 
retailers, says Alan Caplan, 
CEO of Applause Video. "Re- 
tailers will have to tjecome in- 
creasingly sophisticated to 
deal with how much product is 
available and the best ways for 
them to let consumers know 
about it." 



GRANBERG 

(Continued from page V-77) 

ing decision. It's like 'How 
many employees do you want 
to hire?,' or How many titles 
are you going to have?.' 
'Should I have a catalog with 
pictures or should I just have a 
typewritten list of titles?' All 
these things are marketing de- 
cisions." 

With 25 years experience 
dealing with home entertain- 
ment retail issues and prob- 
lems, VSDA has a leader capa- 
ble of dealing with this — or any 
other matter — in Mickey Gran- 
berg. 
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^^^^H nnouncing the Qassic youVe been waiting for . . . Sleeping Beauty, a 
i^lHI timeless story of romance, action, and adventure, enriched by the music of 
Tchaikovsky, one of the world's greatest composers. It's a crowning achievement in 
Disney animation to be treasured forever. 



> PINOCCHIO, the Ix^t-seUing 
animated film in video 
history! 

Back for the last time thia 
ChristmasI 



I THE SWORD IN THE STONF, first 
time at $2995*— a $50 savings! 

I DUMBO, consistently on the 
kid video charts! 



t ROBIN HOOD, back for the 
last time this Christmas! 

• ALICE IN imNDERlAND, 
currently tops on video 
.sales charts nationwide! 
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Krtof the most spectacular 



My each — Top-selling 
Disney Movies! 

• MARY POPPINS • PETE'S DRAGON 

• OLD YELLF.R • POILYANNA 

• TREASl RF. ISLAND 
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19 each— Seasonal 
A^:C^ Disney tides for fast > 
,t w^ ^ holiday sell through! 



JIMINY CRICKET S CHRISTMAS -New! 



^> • A WALT DISNEY CHRISTMAS 1 
-. • A DISNEY CHRISTMAS GIFT ] 



^l4'nch-Full-color 
Disney animation! 

• MICKEY'S CHRISTMAS CAROL— 
Animated Featurette! 

•THErNSINK.\BLE 
DONALD DICK... ^.r^^ 
WITH HUEY, DEWEY ^SCgi 
AND LOUIE— New! ggSSB 

• CANINE COMMANDO— 
New! 

• A TALE OF TWO B^ki 
CHIPMINKS— New! ^fWjJ 

• DISNEY'S SING-ALONG 
SONGS— New! MH 




,er l^nSUon in marketing 
support! 




I Spectacular P-O-P as oiil>' 
Disne>' can create! 

The industry 's largest 
national advertising 
campaign in history! 



• Heavy exposure P.R. ( 
campaign 

I Co-Op program 
customized to ^onr needs! 



Profit margins to make 
Disney the retailer's 
best investment! 
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(Continued from page V-75) 

As a result, marketing direc- 
tors are moving their video 
product into stores that cater 
to customers with like inter- 
ests. NFL Films Video (which 
scored a huge success last 
year with "World Champions: 
The Story of the 1985 Chicago 
Bears' — 1 25,000 units sold) 
IS slowly moving its product 
into sporting goods stores as 
an impulse item, hoping that 
those stores' customers — who 
are traditionally "doers" rather 
than spectators — will be in- 
trigued enough to buy a video 
about their favorite sport while 
they're buying accessories for 
It, 

Bookstores are also begin- 
ning to carry entertainment 
and Instructional videos. Wal- 
denbooks carries permanent 
video retail fixtures in 950 of 
Its 980 stores and reports its 
sales are growing. 

"70% of our business is 
movies," says Don Edwards, 
audio/video manager for the 
chain. "20% Is 'how-to' and 
10% IS children's video." All 
sales, no rentals. 

The average store in the 
chain carries 200 titles, a fig- 
ure Edwards doesn't expect to 
grow, because as he says: "We 
are still primarily a book 
store." What will grow, with 
Waldenbooks as well as other 
bookstore chains, will be the 
trend toward moving videos 
onto the shelves next to books 
In the same category, thereby 
creating a multi-media store 
which offers consumers infor- 
mation in both a video and 
printed format. 

The question still remains: 
"What kinds of titles are cus- 
tomers going to want to buy 
next year?" For the producers 
of 'made-tor' product, that Is a 
touchy question given the fact 
that most non-feature product 
is still swimming in red ink, 
leaving them gun-shy about 
venturing out into new areas. 

"No one knows what will be 
trendy next year," says Alexis 
Watson, national sales manag- 
er for Morris Video which pro- 
duces nothing but made-for" 
video product. "The best you 
can do is throw a dart at the 
t>oard and pray to God." 
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(Continued from page V 661 

from the 8mm camp and be 
gan gobbhng up advertising 
^pace to make its point 

The June issue of Video mag- 
azine featured a two-page color 
Jd picturing an 8mm camera 
betiind an eight-ball and tout- 
ing the VideoMovie as "the 
World's Smallest VHS " JVC 
did not point out that the VHS 
C cassette requires an adaptor 
(or playback on conventional 
VHS home equipment 

Sony's counterattack was a 
trade ad reprinting a favorable 
8mm equipment review and a 
list of 8mm copycats, including 
Japanese giants Aiwa. Canon. 
Olympus, Pioneer. Kyocera. 
and tWatsushita and Korean 
manufacturers including Sam- 
sung and Goldstar Attendees 
to CES in Chicago found their 
hotel lobbies plastered with 
brochures proclaiming the 
merits of 8mm "moving snap- 
shots" (JVC had already 
dubbed VideoMovie as "snap- 
shot video"). 

On the show floor. Sony liter- 
ally put Its camera behind the 
eight and other balls by dem- 
onstrating Video 8 via a pool 
table set-up. JVC. pumped up 
by an agreement to OEM their 
mini-camera for Hitachi and 
Sharp in Japan, also bragged 
that It couldn't make product 
fast enough to keep up with de- 
mand Even Philips, the giant 
Furopean hardware manufac- 
turer that co-developed the 
Compact Disc system (with its 
partner. Sony) announced it 
was lining up in the VHS-C 
camp. 

After the 'S-ball ' attack 
reached TV. Sony charged that 
the comparison between Vid- 
eoMovie and Handycam was 
unfair but. according to Steve 
Isaacson of JVC. the networks 
continued to run the ads 



What does it all mean? More 
advertising dollars for the me- 
dia, for sure — both Sony and 
JVC said they were committing 
millions of dollars for extensive 
and expensive ad campaigns — 
and a boost in consumer 
awareness for video in general 
and, probably, a bad aftertaste 
in some circles. 

"Our people in Japan were 
upset. ' says Fred Wahlstrom. a 
spokesman for Sony. "and. 
from what I hear, some of the 
Japanese at JVC were upset 

"We're trying to diffuse the 
situation," he says "I think 
both companies are Sony and 
JVC haven't gotten together 
formally, but I'd assume there 
are conversations back forth " 

Isaacson, sales and market- 
ing manager for JVC's consum- 
er video division, says that JVC 
IS planning to change its "8- 
ball" campaign thrust this 
month, but wouldn't discuss 
the new strategy "We've ac- 
complished what we wanted to 
accomplish." he says. "Now we 
want to go a different way," 

Isaacson says that JVC exec- 
utives in Japan were shown the 
anti-Sony ads before they were 
aired. "We [m the U S.) felt, 
and they agreed, that as cre- 
ator of the VHS format, we had 
a special responsibility to make 
our customers feel that they 
hadn't made a mistake We de- 
signed the ads to catch the 
consumers' attention and show 
off the features of the cam- 
era " 

Isaacson says sales of Video- 
Movie. which hit store shelves 
in May. are high, although he 
would not cite figures Sony's 
Vander Dussen says 250.000 
8mm units have sold since 
September, and expects that 
number will at least double by 
year's end All of which seems 
to prove that in some indus- 
tries, even bad publicity is 
good publicity 
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(Continued from page V-67) 

tics suggested here boil down 
to making the consumer aware 
of the specialty store's large, 
deep collection of titles Of 
course this supposes that the 
specialty store has such a col- 
lection Says Arthur Morowitz 
of Video Shack in New York. 
'You know, mass merchants 
h-ive their place the conve- 
nience of quickly picking up a 
hit title But that's not the busi- 
less the average video store 
iiould be in II you rely on )ust 
'Ml lilies you won't make it. It 
Likes continuing reinvestment 
in small titles. That's why a lot 



of small retailers won't make it, 
they're not doing it, and they 
may not be providing much 
service, either The ones who 
can come up with any tape in a 
day. " (Morowitz runs a distri- 
bution company that promises 
iust this) "or these guys that 
are the only ones in their areas 
to keep Beta in stock, they II do 
very nicely '" 

Says Doctorow. "The studios 
and distributors really do want 
the independent stores to 
thrive If |usl the mass mer- 
chants sell video, then studios 
will only sell their hits, the oth- 
er titles will die We need the 
small retailers, and we will for 
at least the next few years." 
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(Continued tram page V-65) 

the latter is the safer risk. 

Projects like the ""Doors 
Dance On Fire" and "Stand By 
Me A Portraa Of Julian Len- 
non, " both of which did excel- 
lent numbers, support her the- 
ory Prior to the MCA Home 
Video title, Warner Home Video 
already had a Doors documen- 
tary The MCA title was hardly 
affected by it. With Julian Len- 
non. there was a consumer cu- 
riosity combined with a con- 
cert .documentary/ biography 
approach that made it a win- 
ner 

Peterson also agrees with 
the notion that a veteran artist 
with a following — such as a 
Jimmy Buffett — does hook in 
more to a wider VCR demo- 
graphic. The numbers on that 
cassette have exceeded expec- 
tations, 

A concert of Tom Petty, an- 
other hot artist has held up 
very well. Heavy metal and 
hard rockers are also selling 
well, she indicates, supporting 
contentions by other compa- 
nies 

The company also believes it 
has a very strong candidate 
with the (Vlotown "Time Cap- 
sule" and mini-movie music hy- 
brids In addition to an aware- 
ness of the marketplace, 
successful music video pro- 
jects, she adds stem from 
strong creative visions and 
Ideas and not a toss em out 
and see what sticks mentality. 

One company that has been 
enormously successful with 
music video in the last year is 
RCA Columbia Pictures Home 
Video with the MusicVision 
line And while the company 
has been highly visible lately 
with Whitney Houston. Stevie 
Nicks, Alabama and others, the 
catalog IS sizeable and growing 
all the time. 

Senior executive Glenn Ross 
says that MusicVision has 
come on particularly strong in 
the past several months, al- 
though RCA Columbia has 
never wavered from its major 
commitment since the line's in- 
ception, because the music vid- 
eo marketing effort has been 
re-invigorated very specifically 
with a augmented team, 

" You can t market music vid- 
eo in the same way you market 
theatrical features or chil- 
dren's product We have a 
team that's commited We've 
been promoting very heavily on 
radio because that"s where mu- 
sic IS being played We're pro- 
moting even more. An example 
of that IS 'Music In Motion'" 

Another key has been educa- 
tion, RCA Columbia devotes 
an entire publication, the Music 
(Continued on page V 92) 
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(Continued from page V-86) 

buted back to back at No. 1 on Billboard's Top Mu 
sic Videocassettes chart. 'Take 20' was a 
successful promotion, with the comapany's (all pro 
motion Hollywood Wrap-Up' set to deliver 22 titles 
at $29 95, including such movies as "Ghostbust- 
ers." "The Big Chill. " "Close Encounters Ot The 
Third Kind." "The Karate Kid" and "Tootsie." Hard 
to resist 

• MGM/UA HOME VIDEO: "Runaway Tram." a 
surprise theatrical hit, will be a (all locomotive (or 
the company which has en|oyed success with 
"Death Wish 3," "Invasion USA" and "King Solo- 
mon"s Mines "' Its perennial "Gone With The Wind " 
(the book IS enioying its 50th birthday) may also 
turn out to the the home video industry equivalent 
to Pink Floyd's "Dark Side 0( The Moon" LP as it 
Isn't likely to fall off the charts (or quite some time, 
even at a high price. Following on the heels o( its 
"Great Books"" promotion, the company is (ollowing 
up that with $ 1 9 95 fall catalog titles which include 
the likes o( "Network."' "'Jailhouse Rock. " "Brain- 
storm." "'Coma, " "The Marx Brothers At The Cir- 
cus." "North By Northwest. " "'The Sunshine Boys." 
"The Hunger. " "Kelly's Heroes." "The Long Rid- 
ers."' " Forbidden Planet." and "Midnight Cowboy." 
Lots o( action here 

• MCA HOME VIDEO: "Out 0( Africa." the Acad- 
emy Award sensation o( 1 986. is MCA's big gun (or 
the (all. "Back To The Future, " "Mask,"" the (irst 
"Miami Vice"" episode and numerous others have 
kept this studio arm humming, as did the highly 
successful low-priced "Be A Movie Mogul" cam- 
paign Watch for another Vice winner. "The Prodigal 
Son. " last year s opening two-hour episode, to gen- 
erate heat. Also hot: the new low priced Hitchcock 
promotion that sees 1 3 titles such as "Psycho."" 
" Rear Window." " Vertigo." "The Trouble With Har- 
ry."" "Rope. " and others at $24 95 Also keep an 
eye on some of the special products coming out 
such as the Motown/MCA collaborations. A sure- 
fire menu. 

• HBO/CANNON HOME VIDEO: (FORMERLY 
THORN/EMI/HBO HOME VIDEO): " F X leads a 
fall thrust for a company that opened up the year 
with a bang with "Rambo: First Blood Part II " That 
comes on the heels of " The Hitcher." " Beer."' and 
"The Holcraft Covenant. " The newer "The Return 
Of The Living Dead " appears to have rental muscu- 
lar life for the tall. The company also enjoyed quite a 
bit of success with such titles this year as "Sweet 
Dreams. " " Maxie"' and " Remo Williams The Adven- 
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ture Begins." Lately, too. the company has lOined 
the low-priced promotion ranks with "Play For 
Keeps." with a $ 1 9.95 to $39 95 price spread. In 
eluded are such movies as "The Terminator," "Des- 
perately Seeking Susan."' "Tender Mercies," 
"Rambo." and "The Lavender Hill Mob." Potent 
package 

• VESTRON: "Prizzi's Honor " spearheaded Ves 
tron's early year in a blazing way That came on the 
heels o( a highly successful low-priced VideoGift 
campaign Look (or an even more potent VideoGitt 
1986. "Twice In A I ifelimc. " "To Live And Die In 
L A ."■ "Troll. " and "My ChauKeur" have done ex- 
tremely well (or this potent independent Newer ti 
ties that should (all into win. place and show catego 
ries include "Salvador. " additional " National 
Geographic Video " offerings. "The Imagemaker," 
the "Reading Rainbow'" children"s tare, and other 
unique made-fors such as the quickly turned 
around Statue Of Liberty tape Expect the unexpect- 
ed from Vestron at VSDA. This is one indie with a 
nose for the finish line 

• EMBASSY HOME ENTERTAINMENT: Look (or 
"Labyrinth" to hit dealer shelves before Christmas 
in a VSDA announcement. That comes on the heels 
of "Rad " and "The Best Of Times" from EHE. and 
"Trouble In Mind " from sister label Charter The 
company has scored quite a few successes since 
last VSDA with such titles as "The E.Tierald Forest.'" 
" Eleni."' "A Chorus Line." and the more recent 
"Kiss Of The Spider Woman." EHE's (all e((ort fig- 
ures to be strong The company is filling the sell- 
through pipeline with more than 1 50 under $30 ti- 
tles as they kick off their umbrella " Reel Deals"" fall 



"Lady Jane " (Paramount Home Vtdeo) 



91 2 Weeks ' (MGM/UA Home Video) 

promotion Other key elements of the campaign will 
be 20% returns, as well as a maior product morato- 
rium The campaign's anchor is the augmentation 
of an on-going catalog promotion that will be now 
o((ering 150 EHE titles from multiple genres at 
$19.95 to $29.95 price points on a permanent ba- 
sis Spicing the promotion will be the addition of 
three former high priced titles. " Blade Runner. " 
"The Graduate" and "Lion In Winter." now perma- 
nently $24 95 Orders close on August 19 with 
street date September 3 Titles will continually be 
added to this on-going campaign 

Significantly. EHE is removing more than 120 ti- 
tles from the market this week, a minimum six 
month moratorium that may last until 1 987 or even 
1988. explains Rand Bleimeister. senior vice presi 
dent, distribution Their reissue will hinge on mar- 
ketplace conditions Return pricing may be the 
same, lower or even higher. "We're leaving our op- 
tions open. " says Bleimeister " This is carefully 
planned to maximize our profits during the next 24 
months" Titles leaving the marketplace include 
such lead product as "The Emerald Forest,"" "A 
Chorus Line," "The Sure Thing." ""Fanny & Alexan- 
der" and other catalog titles covering most genres 
A ""Cheap Chills"" promotion will also slash the 
prices on 28 horror titles (rom $39 95-$69 95 to 
$24 95-$29 95 Titles such as "The Fog. " ""Scan- 
ners," " The Howling,"" "The Swamp Thing,'" "Dead- 
ly Blessing. " "Piranha II: The Spawning. " and "The 
Slumber Party Massacre'" are included. That pro- 
motion runs July 28 to Nov 14 Orders close on 
Aug. 1 9 with a street date set (or early September 



ber Here again, EHE will put those titles on a mini- 
mum six-month moratorium November 14. An 
overwhelming stretch run. 

• KARL-LORIMAR HOME VIDEO: While ' Jane 
Fonda s New Workout " (now over 500.000 units) 
has been a chart-topper for nearly a year, the "Play- 
boy Video Centerfold 2" (Tern Weigel). a Playboy 
Video Production, recently jumped into the Top 10. 
Look (or a third Centerfold installment, again at a 
sell through $9.95 price point The company has 
diversified quite a bit in the last 1 2 months via its 
" video publishing " push with leading magazines 
but also in the theatrical area with such titles as 
" Power"' and Sting's "Bring On The Night. " Also 
look for a heightened video music and made-fors in 
many areas (rom the company, and high-quality 
children"s (are via its tie with Scholastic, as well as 
Kideo Video Ke«ps coming on in the dash for cash. 

• MEDIA HOME ENTERTAINMENT: "The Delta 
Force " this (all leads a longterm procession o( dims 
via a major $ 1 00-million 55-picture Cannon output 
deal that plans to have Media release an A-quality 
title a month from now on Recent successes have 
included "Day 0( The Dead" and "A Nightmare On 
Elm Street 2: Freddy's Revenge." But watch (or ac- 
tion on "P.O.W The Escape." "Murphy's Law." 
"Santa Claus The Movie." and "Invaders From 
Mars " A reinvigorated approach to Cinematheque, 
a classy foreign line, should also crystallize. Yet to 
be revealed the new Hi-Topps children s line. 
Poised to become an even major player. 

• NCB ENTERTAINENT: "Pirates. " the recent 
Roman Polanski.'Walter Mattheau film should hit 
the upper part of the charts, a four-month movie- 
screen-to-home-video-window which should fuel re- 
tail./consumer action. "Silent Night. Deadly Night." 
the controversial horror flick, did great numtser re- 
cently And look for the special Family Home Enter- 
tainment"s (a powerful children"s line) low-priced 
Christmas promotion to keep consumers coming 
back into stores to buy 

• NEW WORLD VIDEO: House " appears to be a 
late summer early fall hit, scaring up sales and 
rentals "Black Moon Rising " did well at both the 
box office as well as home video for the company. 
New World has always done well with its releases 
and IS becoming that much more of a force as time 
goes on 

All the horses are in the starting gates It's a fast 
track, and it's almost time for another stretch run. 
So place your bets, grab at seat on the rail, and root 
your favorites home to the finish line, because . . . 
they're off and running at VSDA! 

Other companies and Convention title announce- 
ments will appear in next week 's issue. 
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"Billy Joel s The Video Album— Vol 1" (CBS-fox) 

TOP Ml SIC VIDEOS HITS 



Following is a recap chart of the best-selling music videocas- 
settes during the eligibility period of Aug. 17, 1 985 to Aug. 
16, 1986. 

1. THE VIRGIN TOUR— MADONNA LIVE (Warner Music 
Video) 

2 PRINCE AND THE REVOLUTION LIVE (Warner Music 
Video) 

3. WHAM! THE VIDEO (CBS-Fox Video) 

4. MOTOWN 25: YESTERDAY, TODAY. FOREVER (MGM/UA 
Home Video) 

5. NO JACKET REQUIRED (Atlantic Video) 

6. JOHN LENNON LIVE IN NEW YORK (Sony Video 
Software) 

7. THE BEATLES LIVE— READY STEADY AND GO! (Sony 
Video Software) 

8. MADONNA (Warner Music Video) 

9. TINA LIVE PRIVATE DANCER TOUR (Sony Video 
Software) 

10. WE ARE THE WORLD THE VIDEO EVENT (MusicVideo) 

11. LIVE AFTER DEATH (Sony Video Software) 

12. RATT THE VIDEO (Atlantic Video) 

13. PORTRAIT OF AN ALBUM (MGM/UA Home Video) 

14. ANIMALIZE LIVE UNCENSORED (MusicVision) 

15. U2 LIVE AT RED ROCKS (MCA Oist. Co.) 

16. THE #1 VIDEO HITS (MusicVision) 

17. I CAN'T WAIT (MusicVision) 

18. PRIVATE DANCER (Sony Video Software) 

19. DANCE ON FIRE (MCA Dist Co.) 

20. WHITE CITY (Vestron Music Video) 

21. LOOK TO THE RAINBOW (USA Home Video) 

22. ROCK ME FALCO (A&M Video) 

23. IMAGINE (Sony Video Software) 

24. ARENA (Thorn/EMI/HBO Video) 

25. DICK CLARK'S BEST OF BANDSTAND (Vestron Music 
Video) 

26. ALABAMA'S GREATEST VIDEO HITS (MusicVision) 

27. ALL NIGHT LONG (MusicVision) 

28. THE BEST OF ELVIS COSTELLO AND THE 
ATTRACTIONS (CBS-Fox Video) 

29. WORLD WIDE LIVE (MusicVision) 

30. SO EXCITED (MusicVision) 

31 SCENES FROM THE BIG CHAIR (MusicVision) 

32 GRACE UNDER PRESSURE TOUR (MusicVision) 

33 SING BLUE SILVER ahorn/EMI/HBO Video) 

34 THE SUPER BOWL SHUFFLE (MPI Home Video) 
35. DIAMOND LIFE VIDEO (CBS-Fox Music Video) 
36 PUTTING IT TOGETHER— THE MAKING OF THE 

BROADWAY ALBUM (CBS-Fox Video) 

37. THE ULTIMATE OZZY (CBS-Fox Music Video) 

38. FLY ON THE WALL (Atlantic Video) 

39. RIPTIDE (MusicVision) 

40. PACK UP THE PLANTATION LIVE (MCA Oist Corp.) 



VSDA CONVENTION PROGRAM 

LAS VEGAS AUG. 22-28 
Convention Center VSDA Mes 
sage Lines 
(702) 786 9529 
796-9630 
796-9531 
Bally Grand (702) 739-4111 

FRIDAY. AUG. 22 
9 00 a m 6 p m 
Convention Exhibitors Registra 
tion 

SATURDAY. AUG. 23 

Noon-5:00 p.m 
Convention Registration 

SUNDAY. AUG. 2<J 
9:00 a m -7 00 p m 
Convention Registration 
9 00 a m -7 00 p.m 
Convention Center Exhibits 

7 00 p m 8:30 p.m 
Reception: Host Embassy Home 
Entertainment 

8:30 p.m 

Dinner and Presentation 

Host RCA/Columbia Pictures 

Home Video 

MONDAY, AUG. 25 

8 00 a m -9 15 p m 
Breakfast and Presentation 
Host MGM. UA Home Video 
9:30 a m Noon 

Opening Business Session. 
"Proud To Be An American" 
theme, Lee Greenwood featured 
in multi media program 
Convention Chairman Welcome. 
Troy Cooper. National Video 
State of Assn Message. John 
Pough. Video Cassettes Unlimited 
Keynote: Christie Hefner, Playboy 



Enterprises 

Featured Speaker: Stan Cornyn. 

The Record Group 

Noon 1:30 pm 

Luncheon and Presentation 

Host: Vestron Video 

2:00 p m 6 00 p m 

Convention Center Exhibits 

2 30 p m -5 45 p.m. 

Seminars 

Series of sessions held over three 
days in this time period with one 
panel. Distributor/Retailer Rela 
tionship. to be repeated each day 
Rotating Sessions 
•How To Detect Bad Checks 
•Interviewing Applicants 
•Financial Management 
•Managing Stress 
•Retail Sales 

•Computerization (beginner) 
•Computerization (advanced) 
•Computerization (upgrading) 
•Newspaper Advertising 
•Radio Advertising 
•Television Advertising 
•Efficient Time Management 
7:00 p m -??" 
Surprise Extravaganza 
Host: Paramount Home Video 
The Late Show 

Host: Video Insider/New World 
Video 

TUESDAY. AUG. 26 

8:00 a m -9:15 a.m. 

Breakfast and Presentation 

Host: Cannon-HBO Video 

9:30 a m -noon 

Business Session 

Keynote Speakers, diverse group 

of retailers. 

opportunities, problems 

Market Research Report. Fairfield 

Group 



comparison of consumei i.tion 
and retailer perception 
12 30 pm.-l:30 p rr. 
Luncheon and Presentation 
Host Walt Disney Home Video 
2:00 p.m -6 00 p m 
Convention Center Exhibits 
2:30 p.m -5:45 p.m. 
Seminars 

Series of sessions held over three 
days in (his time period with one 
panel, Distributor.'Retailer Rela- 
tionship, to be repeated each day 
Rotating Sessions— see Monday 
schedule for details 
10:00 p.m 

Second Annual Video Dance Party 
Hosts: Coliseum Video/Home 
Viewer 

Publications/Sony Video Software 

WEDNESDAY, AUG. 27 
9:00 a m, 6 00 p.m. 
Convention Center Exhibits 
9 00 a m l 1:00 a.m. 
Regular Members Breakfast 
Meeting 

12:30 p.m. -2:00 p.m. 
Luncheon in Convention Center 
2 30 p.m -5:45 p.m 
Seminars 

Series of sessions hekJ over tfiree 
days in this time period with one 
panel. Distributor.'Retailer Rela- 
tionship, to be repeated each day 
Rotating Sessions — see Monday 
for details 
8:00 p.m 

Annual Av/ards Banquet 
Host: CBS-Fox Video 

THURSDAY, AUG. 28 
9:00 a.m 

Breakfast Chapter Leaders Meet- 
ing 



ROl LETTE 

(Continued from page V-90) 
Leader, to educating dealers It 
contains more information 
about acts, particularly those a 
smaller mom and pop store 
might not be aware of. RCA/ 
Columbia gives them artist in 
formation, chart histories and 
tour data. Ross says he is en- 
couraging video-only stores to 
take more advantage of music 
video, adding that while the 
record/tape video store is a 
potent factor in that market, 
other stores can reap the bene- 
fits of music video sales if they 
work at it. 

"Hard To Handle, ' the Bob 
Dylan/Tom Petty "True Con- 
fessions" concert: 'Wham! In 
China: Foreign Skies." and "Bil- 
ly Joel The Video Album Vol. 
I " will all be released this Sep 
tember by CBS/ Fox Video Mu- 
sic, pan of a stepped up. maior 
artist programming effort di- 
rected at the home market All 
the digital/ hi fi titles have or 
der close and street dates of 
Sept 2 and Sept 18, respec- 
tively 



The 50-minute Dylan/Petty 
concert will be the film shot in 
Australia by film director Gil- 
lian Armstrong and aired in 
this country by HBO Suggest- 
ed retail is $29.98. 

The Wham! 60-minute tape, 
at $19.98. will be the act's 
China visit documentary inter- 
woven with concert footage 

The Billy Joel tape. 48-min- 
utes at $19.98, contains 10 
classic Joel mini-movies includ- 
ing "Pressure, " "Keeping The 
Faith." "Tell Her About If. ' 
"The Night Is Still Young," "Sti- 
letto/My Life," "The Night Is 
Still Young," "Sometimes A 
Fantasy, ' "Honesty." and "All 
For Lenya." In addition, there 
will be a recently shot, exclu- 
sive "Piano Man" clip, as well 
as a Russell Mulcahy-directed 
effort— "A Matter Of Trust— 
from the new Joel LP "The 
Bridge ' It s the first time Jo- 
el's videos are being made 
available for consumer pur- 
chase His concert video, a live 
Long Island, NY, show, was a 
maior seller for CBS/Fox, ac- 
cording to Ken Ross, who 
heads CBS Fox Video Music's 



wing All the titles, adds Ross, 
reflect a growing and contin- 
ued effort to "synchronize" 
home music video product with 
artist tours, albums and sin- 
gles. 

The Dylan/Petty tour will still 
be in progress when the tape 
comes out. Dylan's "Knocked 
Out Loaded" LP recently 
shipped. And Paramount 
Home Video's release of ""Don't 
Look Back,"' the famous D.A. 
Pennebaker documentary of a 
20-year-old Dylan, will also fuel 
the synergy. Ross believes. 



MOVIE QUIZ ANSWERS 
FROM PAGE V-84— Top row, 
from left: "ferns Bueller's Day 
Off " and "The Karate Hid Part 
II": Middle row, from left: 
"Aliens, " "Back To School. " 
"Under The Cherry Moon, " 
"Heartburn, " "f^ycho III. " and 
"Legal Eagles ": Bottom row. 
from left: "Running S i.-ed " 
■Poltergeist II: The Otn^ / 
Side" and "Top Gun. " 
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ALFRED HITCHCOCK'S 



SHOC^WLU 

THE BEST OF FEAR, OBSESSION AND MURDER. 




MCA is offering a collection of Hitchcock's 
finest films on videocassette for only $24.95 each 
suggested retail. 

That's right, 13 masterpieces from the master 
of murder and mayhem. They're all guaranteed to 
make your blood run cold and your heart beat a 
little faster. 

So, what are you waiting for? Contact your 
MCA distributor today! 

Pre-Order Cut Otl Date: September 11, 1986 
Street Date: October 9,1986 
P.O.P. Hotline 800-772-7272 x 375 












3DI 



LOOK 
AT US 

NOW! 



WE'RE BETTER 
THAN EVER 

IF YOU DONT HAVE A METRO 
SALESPERSON WORKING FOR YOU, 
YOU DONT HAVE THE SERVICE 
YOU DESERVE. 
• 

IF YOU DONT GET OUR WEEKLY 

NEWSLETTER, YOU DON T HAVE ALL OF THE 

INFORMATION YOU NEED. 
• 

IF YOUR DISTRIBUTOR DOESNT HAVE 
NATIONAL SALES MANAGEMENT TO SUPPORT 
PROMOTIONAL EVENTS FOR YOUR STORE. 
YOU DON T HAVE THE KEY. 



II 




AfETRO VIDEO 



THE KEY TO YOUR SUCCESS 

NEW YORK NEW JERSEY • FT LAUDERDALE • MINNEAPOLIS 
LOS ANGELES • SAN DIEGO • TEMPE • PUERTO RICO 

JOIN OUR FAMILY 
VISIT US AT OUR BOOTH AT VSDA. 
NEW ACCOUNTS CALL 1(800) 272-0722 



i 




WHY DOES VOUR QuTftU 
VCR OWLY ~ 




In-Store Gigs Bring In Customers 

Two Coast Outlets Showcase New Talent 



Convention Crew. Represenlatives from BASF Tapes and sales hrm AslfoKam 
useo these eye-catching outfits during their retarl chain conventton slops thts 
summer including the Cametol Music and National Record Mart meets Aside 
iTom giving away the BASF outfits— complete with jams, shirl. and sunglasses 
with cords — to coovenltoneers. the crew made a strong pitch lor T-160 video 
tape and its eight-hour recording capacity Pictured, from lelt. are John 2imba, 
BASF national sales director. Doug Hinchee. account executive for Asifokam. 
Aaron Krantz. president. Astrokam, and Rocco Rololo. BASF regional manager 



BYCHRIS MORRIS 

IX)S AN(;KI>:S a pair«f Hinall. al 
tfnuitivo music ri*t;nl oulIfLs in thf 
Ijfis Annck'S an-a is ^fiviii^ oustomi'rs 
a firsthand l(K>k at rww acts with in 
Mow ctmvvrin 

IVxas RiTiinlM. iii Ihe oceansidt* 
fity of Santa Miiiiii>:i, and R<4hi|) Re*-- 
unis Ami Kiiu* Art, in tin- nullyin^ 
Sat) h\>rnuii(|H Valify ninuiiuiiity of 
RL'st'da. spici* tlu'ir markt'tin^ menus 
with niusK-al iH'rfomiancvs and iioi-t 
ry rt adinj;N hy nalmnally and locally 
|iniinin*'nt acts 

T«'\as Rrnirds tiwntTS Michai'l 
Meistnr and Su.'ian Farrell npt-ned 
their shop, whu'h st>ecializ»*s in df»- 
riH-slK" ind('|N-n(lent nn-k ;ind lefl-lield 
ini[Kirts. in Aim! 1!1H4 TIk- ojieninn- 
ilay party fealun-d an act>UHtu- per 
fnmiancf hy Slash/Wanner Kn»s art 
isLs the Del Fuegns. 



Av Mike Sfia/ett 



"Hi 



EY YOl ." my wife says 
"Who's behind all this Monkee 
business " Is it people our [old] ajr*'. 
people who prew up on (for only 
two yearis on television, mind you] 
the Prefab Four''" 

Me bemR the market research 
kinda guy I am — with all the an- 
swers — I say. "Damned if I know'" 
So we set out to get some answers 
The Monkees have five LPs on 
the Top Pop Albums chart The 
year is 1986 Check the charts 
again Yep. five albums on the 
charts, including a new repack- 
aged greatest hits album on Aris- 
ta. Titled "That Was Then. This Is 
Now." It has already hit the Top Mi 
Is this a wave of nostalgia"* Nos- 
talgia is an interesting concept 

The wor»l "nostalgia" was origi- 
nally coined by IJerman psychia- 
tnstji to describe a form of illness 
(Boy. the things you can learn 
from this column.) It came from 
the Latin nost. which means home, 
and alffta, which was a term used 
for illness, such as "neuralgia." So. 
nostalgia really was the descrip- 
tion of h()mesirkness Are we sick 
for the Monkees? 

"The Last Tram To Clarksville ' 
took the Monkees lo the No I |K»si- 
tion on the Billboard chart 'H) years 
ago this Septeml)er This was fol- 
lowed by "I'm A Believer" three 
months later, which also rose to 
the No I spot on the chart 

Ten years ago. the Monkees tele- 
vision show was syndicate*! as part 
of the lOth anniversary l-ast year, 
Harold Kronson and Khino Rer 
ords bought the rights to the <th\ al 
bums and David Fishoff bought 
the rights to the name "The Mon 
kees." 

Then, on Feb 2:t. a day that will 
go down in infamy, heginnmg at 
midnight and continuing until 
10:30 p.m., MTV bn>adca3t over 40 
episodes of the TV show. It was 
only the beginning for a resur- 



gence that would see more expo- 
sure for the original TV series, 
both on MTV and through syndica 
tion, along with an onslaught of 
Monkee record sales, concert 
dates, and immense merchandising 
sales. 

"I just got a call from the guy 
who owns the ' M<»nkee-mobi!e' 

51% of Monkees' 
audiences are 
under 18 



thanking me for all our help. ' says 
Fishoff. whose agency put togeth- 
er the lour "The guy is doing 
great at automobile shows, fairs, 
etc People are going crazy We're 
setting attendance reconls every 
where we go." 

Who is attending the concerts 
and who is buying the product? It's 
split, but Jt's mostly younger fans 
We ran these figures by Fishoff. 
and he agrees they're representa- 
tive of the dates he s attended 

In the au<iiences we surveyed. 
5ir; were under 18 and 26'- were 
over 25 So. it was a combination of 
new fans and old fans: mothers in 
one row with their daughters m the 
row in front of them 

At retail, consumers are similar- 
ly split. At Peaches in Seattle, a 
store staffer says. "Older fans are 
buying to replace their old LPs 
And the younger ones are buying, 
thinking it's new because they saw 
It on MTV" At Hastings Records 
and Tapes in I'lano. Texas, these 
same sentiments are echoed 
"Young fans see it on MTV and 
then come in to buy it." a staff^-r 
says. 

But lA'Ann Weiiier at Kleclrii- 
Fetus in Minneapolis differs. "Sev 
enty percent of the people buying 
Monkees product in our store are 



over 25. Their shows here all sold 

out." 

The demographics are strong 
enough lo support record buying 
in stores as well as record buying 
through TV offers Dave Fishoff 
says. "My knowledge is that the 
TV-record sales are very strong " 

Radiowise. the teens attending 
the shows are definitely top -10 
fans The overall audience indi- 
cates that lop -lO slalums were the 
first or second favorite station of 
40 > of the audience. An album 
nick station was first or secimd fa 
vorite Willi li.V' of the audience 

What formal did the older fans 
listen lo' A majority of the fans 
over 24 chose to listen to an ailult 
contemporary station 

If this were Wall Street, and you 
were a in'ttmg pers«)n, who would 
you bet IS coming buck next ' 

Let me in on it, and I'll cut you in 
on a piece of the action. 



"Oh Target" in a biweekly feature 
to help readers unfir rata lid more 
nfioHt ninsu trter htiijn/g hnhifs 
ami trends The nduntn is hnsed 
on retail research eonducted by 
the Street Pulse Group, a Con- 
nerfieut hnsed nntsie industry 
marketing eonsultnnvy of whieh 
Mike Shnlett is president. 

For Its priinarg retail surrrif 
teehnigue, Strert Pulse distrib- 
utes paekels eontainxng question- 
naires and pruduet fo SO retail 
stores around the country A 
packet IS handed out randtunhj 
to a citnsunier itnw* diately after 
he or she has paid for a pu rehase. 
and a jf,VoM/mM. good for the con- 
sumer's next purchase at the 
stttre. IS the niotteatutu for ctnu 
plctiug the quest ion nain Theai 
eragr surrey incorporates arer 
7iH) respondents, a sample igiial 
to those used hy tiallup or Koper 
in then polls on political tMiies. 



Areording In Meisler. iM-tween 50 
and liO hands have played for fn-e in 
lilt- 7<HI sqiiari- f'Mit store since then 
'VUi sr include- |if,(NM) Maniacs (Kick 
tra). Phninc iRhiiioi Duiiiptnirk anti 
the Turbines (Rig Tunc». nun While 
R<»pe and the hinliac RroOwr- (Fron 
tier), Salem lit. ( Homesleml). the 
tieavin^ Trains tSSTj, and Wwines 
day Week (Knigiiial 

"I thimght it would be a good 
time," Moisler says "We want to 
have the bands we love play in the 
store It's a chance tn see a gtKnI liand 
in a different atmctsphere." 

For an in store gig, movable bins 
are put in the sli»rero«im In accumrtM*- 
dale a band's equipment; if the group 
isn't traveling with a PA system, 
itpiipinent is r»'nled or lN>rrowed. 

Meister says he often deals directly 
with managers or band members 
when prfKunng talent 

The popularity of the in-slore aj^ 
pearances has led Texas to branch 
out into pmmotion of club shows In 
February, the shop mounted a con 
cert by A&M act Danny & Dusty at 
the Music Machine 

According to Richard Bruland. 
owTier of Beliop Records, the aU>re is 
a "retitil reconl store -dnd c(»ntem[K)- 
rary art gallery." 

Tlie store, which stiKks an eclectic 
variety of alternative music, begun 
live performances about a month af 
ter opening in iy>'2 with a set by 



Slash/Warner Bros, artists Los Lo- 
Imis Now. live (»erfr»rniances are held 
tlH.*re four or hve nights a week 

In spite of the minuscu/e gallery 
space available (about a quarter of 
the stores 1. 000 square feet), Be- 
iKip's live sets have attracted a note- 
worthy roll call of alternative talent 

Bniland says "hurKlrwls of bainls" 
have performed in his store Lat>el 
actjN have im'luded the Pandoras (Rhi 
no), the Ijizy Oiwgirls and .lohn Tru- 
hee (Knigmaf. Thehmious Monster 
(SuiU- Beall, and Xoogz Kift (SSTi 

In addilKin. rock'n'n>ll poets read 
regularly al the store Dave Alvin 
ntvi Kxene (Vnenka of X and Henry 
Rollins of Black Flag have appeared. 

L'nlike Texas. Bebop charges ad- 
mission to Its performances, al- 
though the tab is a slim $.3 to $4 "1 
feel stningly about paying the 
bands," Bruland says "They should 
be considenHj pn»fessionals if they're 
plavmg publicly " 

Like Texas, the store rents or bor 
rows a PA system if the band doesn't 
have access to one. 

Bruland tries to keep the perfor- 
mance menu varied: "We're willing 
to try just abfiut anything — |»erfor- 
mance art. video, films TTie music 
ranges from hardcore country lo 
jau. 

"I wouM love to see more stores do 
this." Bruland adds. "It's healthy for 

the musk" scene, ' 
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CATALOG 



CAU 
TOlLfQfl 



220PAGI AUDIO, VIDEO, TELCPHONC. 
ELECTRONICS, COMPUTER CATALOG. 

• A HADING DISTRIBUTOR OF HOME 
ENTER! AINMBMT 

• S£I?VING DEALERS COASI IOCOAST 
•OVER lOOOO PfiOOOCTS IN STOCK AT AIJ. 

TIMES 

•SIO.OOO.OOO INVENTORY 
•fACIOfiV-FRESH lOIAUY GUARANTHD 
•BONUS SBJVCfS SUCH AS LPiaOATE DALY 
SPECIALS PROOUCI INfOOMAHON BY PHONE 

•ONE STOP DISTRIBUTION 

• WEEKIY AND MONTHIY NEWSLETTERS ON OUR 
SPECIALS 

1-800-221-3191 



IN New YORK C*IL (212) 23J-07i7 



COMPANY. 
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ADDRESS _ 
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1 



STAn 
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BUSINESS TELEPHONE NO 



! BIG APPLE ENTERTAINMENT S 

^Jmj^ 15 PARK ROW, 



BIUSOURD AUGUST 30 I98R 
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Home storage units for 
CDs, Cassettes. Video 8 mm 
Ask your local retailer 



UtOucpUvInc 
7216 8«li)«iniiii«r AvefitM 

NortiBejgenNIOTlM' . 

(201) 6624x11 662-8804 systems With luture 




vV{? arc- the 

DIVIDER CARD 
ft PROMOTIONAL 
IMPRINTING CO. 

We Specialize in 
Silk Screening & 
Hot Stamping 
Fibre Board & plastic 
cut to size 
LP, CD, Cassette A 45's 

EKcellenl lor Vidaocassettes 
Artists 0' categories permanently 
imprinted 

No Winimurti 

BUSHMAN CO. INC. 

1D>5 N Broadway N Missapequa. 
NY 117S> 
Phont #51S-J«3-eiei 



CD Blisters 

BEAT 

Paper Packaging. 

Much Higher Ouolity 
& Lower Prices Than 
Paper CD Pockaglng. 



From the No 1 Supplier 
of C D Blisters. 

Coll Cal 612-934-4078 
INNOVATIVE RUSTICS INC. 



The Record Company That 
Doesn 't Make Recortis 
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POP™ 

Compiled from a national sample ol retail sales reports- 
AHTIST TITLE 


1 


1 


1 


9 


* * No. 1 * * 

PCTER GABRIEL ulftN 2 240u wjuvcr Bros 3 «t No On* SO 


2 


2 


1 


; 


GENESIS MiAMnc 2 niMi INVISIBLE TOUCH 


3 


5 


7 


3 


STEVE WINWOOD i-^ •ni, < «uiwp wo-. BACK IN THF HIGHIIFE 


4 


3 


S 


5 


SOUNDTRACK coiumw c> Kill TOP GUN 


5 


10 


- 


2 


MADONNA 1 IWJ wunta IWS TRUE BLUE 


6 


4 


4 


14 


THE MOOOV BLUES ro.<oo«ii2«ii?2 n..Gi»>< THE OTHER SIDE Of LIFE 


7 


e 


3 


50 


WHrTNET HOUSTON wisia wcd ki: WHITNEY HOUSTON 


S 


1 


13 


5 


EURVTHMICSIIMI0 1M42 REVENGE 


9 


7 


9 


13 


VAN HALEN «u<»iB Baas 2 2S9 M S 1 SO 


10 


9 


11 


8 


BOB SEGER & THE SILVER BULLET BAND f^'oi ceo u:<h LIKE A ROCK 


11 


12 


e 


ii 


DIRE STRAITS k-m ! 2- JM BROTHERS IN ARMS 


12 


13 


14 


30 


HEART r.*wia COP «i57 HEART 


13 


17 


24 


3 


ANDREAS VOLLENWEIOER > Bs Mutiiwins » tim DOWN TO THE MOON 


14 


14 


i 


10 


THE FABULOUS THUNOERBIRDS ch >ssacj>iEo n 4D]oa [m TUFF ENUFF 


IS 


IS 


16 


10 


BOB JAMES 1 DAVID SANBORN r,umn Bam 2 2s»i DOUBLE VISIOM 


16 


IS 


li 


) 


EMERSON, LAKE <i POWEU xxrooa <2«2«> 2 POvouu EMERSON LAKE « POWELL 


17 


11 


10 


K 


PML COUINS •Tuxnc 24i240 NO JACKET REQUIRED 


18 


21 


21 


6 


SIMPLY RED 1 iixu iiius2 2 PK TURE BOOK 


19 


18 


19 


5! 


CREEDENCE CLEARWATER REVIVAL »NT>s>>a>«2l<:c<i2 CHROMCLCS 


20 


27 


27 


3 


ANITA BAKER rii«Ti»t.ii44a 2 RAPTURE 


21 


19 


U 


20 


THE OUTFIELD coii«<«4 , .acu PlAV DEEP 


22 


22 


22 


66 


PINK FLOYD ..Aovt -,! 10 <(.oqi AnuA DARK SlOE OF THE MOON 


23 


2t 


23 


10 


aillV OCEAN «is» tea urn LOVE 20NE 


24 


20 


20 


6 


PATTI LABELLEMr>i«Mii«2)) THE WINNER IN Y(XI 


25 


23 


12 


ID 


CTR AfliM* «H<-n A4fir. GTR 


26 


26 


2> 


4 


BELINDA CARLISLE OS MU0S7ai •«.• BELINDA CARLISLE 


27 


25 


25 


3 


PIT SHOP HOTS w wie- . Of i PlEASE 


28 


NEW^ 


1 


WHAMt coiuBuiA c. 4u;« MUSIC FROM THE EDGE OF HEAVEN 


29 


NEW^ 


1 


SPYRO GYRAM..M... 1 BRtAKfUiT 


30 1 


1 

1 


l» 


IS 


JANET JACKSON A^w r ■ ■ COMIMOl 



5 

i 
z 


LAST WEEK 


o 

s 

(/> 

i 


< 
I 

O 


CLASSICAL n. 

Cofnpil#d from d ridtional sample of rdail SAles ref^of^s 
TITLE ARTIST 


1 


1 


1 


30 


♦ * NO. 1 * ♦ 

BACHBUSTERS iflaiicsoiS] 9««fcsBlNoO» 

"""■""SEY 


2 


2 


2 


23 


HOROWITZ: THE LAST ROMANTIC OG 4 1 9 045 

VLADIMIR HOROWITZ 


3 


3 


3 


E6 


AMAOCUS SOUNDTRACK wm ir^i 

NEVILLE MARRINER 


4 


5 


5 


21 


SWING. SWING. SWING ph*.ips 4 i ? 6;« 

BOSTON POPS (WILLIAMS) 


S 


4 


4 


11 


BACH MEETS THE BEATLES >>»o Mit 1 

JOHN BAYLESS 


6 


6 


C 


66 


TCHAIKOVSKY: 1812 OVERTURE tciaacbomi 

CINCINNATI POPS (KUN2EL) 


7 


10 


15 


4 


SYNCOPATED CLOCK «o mii coo-i64 

ROCHESTER POPS (KUNZEL) 


8 


) 


9 


10 


TELARC SAMPLER #3 'Elaac aoooj 

VARIOUS ARTISTS 


9 


< 


1 


31 


DRCHcSTRAL SPLCTACULMRS iriuc Mils 

CINCINNATI POPS (KUNZEL) 


10 


9 


7 


18 


SONGS FROM LIQUID DAYS cesw ]9S64 

PHILIP GLASS 


It 


13 


13 


14 


PLEASURES OF THEIR COMPANY an^ei -o.: 4t;.j6 

KATHLEEN BATTLE. CHRISTOPHER PARKENING 


12 


12 


11 


66 


TIME WARP TEkAnc B0106 

CINCINNATI POPS (KUNZEL) 


13 


14 


12 


7 


BEAUTIFUL DREAMER lowon tirm 

MARILYN HORNE 


14 


11 


10 


8 


CELEBRATE AMERICA «>o adtc CK>2tj 

HOUSTON SYMPHONY (COMISSIONA) 


IS 


15 


14 


66 


^ Inn 1 nn^KO 1 1 L am AOUv* 

CINCINNATI POPS (KUNZEL) 


1« 


It 


18 


12 


COPLAND: BILLY THE KID/RODEO unci ctx 421S2 

SAINT LOUIS SYMPHONY (SLATKINI 


17 


17 


17 


55 


GERSHWIN: RHAPSODY IN BLUE > es w Kstt 

LOS ANGELES PHILHARMONIC (THOMAS) 


18 


20 


20 


ee 


TELARC SAMPLER SI Triuir aomi 

VARIOUS ARTISTS 


19 


19 


19 


19 


WILLIAM TELL AND OTHER FAVORITE OVERTURES r;,A». a:>u> 

CINCINNATI POPS (KUNZEL) 


20 


NCW^ 


1 


DOWN TO THE MOON ess •« a2.'ss 

ANDREAS VOLLENWEIOER 


21 


IS 


16 


44 


BLUE SKIES umcmiioK 

KIRI IE KANAWA (RIOOLE) 


22 


22 


22 


5 


ECHOES OF LONDON ess w.121 

JOHN WILLIAMS 


23 


23 


2i 


66 


COPLAND: APPALACHIAN SPRING tliinc looxi 

ATLANTA SYMPHONY 


24 


21 


21 


66 


BERNSTEIN WEST SIDE STORY dgais.-s) 

TE KANAWA CARRERAS (BERNSTEIN) 


2S 


25 


24 


66 


THE BEST OF WOLFGANG AMADEUS MOZART ph«i>s ai: 214 

NEVILLE MARRINER 


26 


2t 




14 


BEETHOVEN SYMPHONY NO. 9 tiluk mi» 

CLEVEUND ORCHESTRA (DOHNANYI) 


27 


24 


23 


15 


TOMASI/JOIIVCT: TRUMPET CONCERTOS r«s m« 42044 

WYNTON MARSALIS 


28 


2) 


27 


66 


VIEBBER: REQUIEM awj 1 coc .» 1 4« 

DOMINGO. BRKSHTMAN iMAAZf 1 1 


29 


29 


21 


66 


BEETHOVEN: SYMPHONY NO. 9 oiiAiow 

BERLIN PHILHARMOMIC IKARAIAM) 


30 


10 


!0 


66 


BEETHOVEN SYMPHONIES 5 » 6 DC 41 1 1J2 

BERLIN PHILHARMONIC (KAr , UNj 
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Living Nlusic 
Pegs Promo To 
'Canyon Consort' 

NEW YORK Usmn thcSopt :i na 
tional telecast nf Paul Winter's 
"Canyon Consort" film on PBS 
Television as a hook. Living: Musk- 
Records is staging a fait promotion 
for Its entire catalog 

Elements include an in-sture dis- 
play contest and a consumer 
sweepstakes 

In keepini; with the suliject of 
the "Canyon"" film and album, lirsi 
prize in the consumer contest is a 
weeklonj; trip for two to the tiranti 
Canyon. The prize packa>:e in- 
cludes a six-day Colorado River 
rafting trip, airfare, and accommo- 
dations 

The same trip package will be 
the grand-prize incentive for the 
in-slnre display contest. Second 
prizes will be four Sony Discman 
portable compact disk players; 50 
customized silk jackets will be of- 
fered as third prizes. 

Runner-up prizes in the consum- 
er contest include 25 jackets and 
100 cassette cleaning kits 

Both the in-store display contest 
and the consumer sweepstakes 
he pitched to music retai/ers 
through A&M Reconls, which now 
handles distribution for Living 
Music's product. Although the ti- 
tles on the label, which was found- 
ed by Winter, and other so-called 
new age product have all sold well 
in alternative markets, such as 
b(M>k and health food stores (Bill- 
board. March U. John Hammond, 
publicity and promotion director 
for Living Music, says this cam- 
paign will be geared toward tradi- 
tional music stores. 

"We're working through the 
chains on this." says Hammond. 
"We're going through all the ma 
jor accounts " 

The 'Canyon Consort" film is a 
documentary of how Paul Wmler's | 
troop composed the music for the 
"Canyon" album. But. says Ham- 
mond, the music in the movie, 
which was originally an indcpen 
dently produced home video re- 
lease, does not match the music on 
the album. "It's largely improvisa 
tion. It is more about how they 
wrote the music, but it really 
doesn t contain music from the al- 
bum" 

The film has won three film-fes- 
tival awards, most recently earn- 
ing best of show honors at July's 
Padua Film Festival in Italy 

Although the telecast will pri- 
marily boost the Winter Consort 
and Its "Canyon" release. Living 
Music hopes to use the national ex- 
posure to push iLs entire line of !1 
titles, most of which feature label 
founder Winter. 

To that end. stores participating 
in the consumer and in store con- 
tests will receive divider cards, 
posters, flats, and a sampler al- 
bum for in-store play called "Col- 
lection "86 ' Included are tracks 
from new and recent albums by 
Eugene Frieaen. Paul Halley, and 
Denny Zeitlin, along with two Win- 
ter titles. 

Living Music will also provide 
banners touting the consumer 
sweepstakes r.ROFF MAvnRI.D 
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ukiHitnou^ 

Supraphon s radosti oznamuje, 
zefirma Denon America, Inc., 
byla jmenovana vyiucnym distributorem 
naseho softwaru na kompaktnich deskach* 

SEPTEMBER RELEASES: 

V. Neumann conducting Czech Philharmonic Orchestra 

C37-7702 Dvorak: Symphony #9 in E Minor 
"From the New World ' 



C37- 7704 Dvorak 
C37-7703 Dvorak 
C37-7705 Dvorak 
C37-7377 Dvorak 
037-7442 Dvorak 
037-7668 Dvorak 



Symphony #7 in D Minor 



Symphony #8 in G Mapr 
Symphony #6 in D Major 
: Symphony #5 in F Major 
Symphony #4 in D Minor 
: Symphony #3 in E-flat Major 

0. Macherras conducting Prague Radio Symphony Orchestra 
00-1056 B. Martinu: "Double Concerto"for 2 String Orchestras 

*Supraphon proudly announces the appointment of Denon America, Inc. 
as its exclusive U.S. Distributor for compact disc software. 

'English translation 

DENON 

THE FIRST NAME IN DIGITAL RECORDI NG. 



Denon America. Inc . 27 Law Drive. Fairdeld. N J 07006 Opnon Canada. Inc 17 Denison Sued. Matktwrn rini L3fi 1B5 Canada Nippon Columbia Ltd .lokyo. 107 
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BY LINDA MOLESKI 

A wcfkty column focusing on the 
arlicittcs of indepeftdent labels 
and distributors. 

With the excei'tion of a 

few Amt-rioaii laln-ls — Rhinii, Sol- 
id Smoke, ami Back-Trak amon^' 
them — Ihf ruck and r&b reissutf 
markf I is lie inft dominated by for 
eign playi-rs I K and European 
labels like Edsel. Charlie, and Red 
Lightnin' have had a Kreat deal of 
siicce.s.s with reissues of classic 
Amt ruan pop music, and in some 
ca.ses their success has included 
export to these shores, where fans 
and collectors have snapped up ti- 
tles originally recorded and re- 
leased in the L'.S. but long out of 
print here. 

Now Chicago independent Alli- 
gator is throwing its hat into the 
reissue rinp via the Rockback Se- 
ries, which debuted Aug. 20 with 
albums by Ur. John and Delbert 
McClinlon The r>r John album, 
"Gumbo." which was oriffinally in- 
troduced in in72. IS a salute to clas- 
sic New Orleans music U is li- 
censed from Atlantic. The McClin- 
ton album, "Honky Tonkin' (I 
Done Some), ■ is a compilation of 
tracks from the singer's first two 
ABC/Dunhill albums 

Label president Bruce Iftlauer 
says Alligator intends to release a 
couple of titles in the series every 
r»lher month, but he is loathe to 
give specifics about forthcoming 
releases He will divulge, however, 
that he has options on two other 
Atlantic albums by Dr John, 
"Gns-Gris " and "Sun, .Moon & 
Herbs," The series is being of- 
fered at the full 18.98 list price 
rather than as a budget line 

"The i|uality of these records is 
as good or better than most new al- 
bums." Iglauer says. 

Alligator will be servicing the 
reissues to rock radio in the hopes 
of capitalizing on the current clas- 
sic rock format craze .Although 
.Alligator is saluting outstanding 
albums of the past, the label con- 
tinues In look to the future with 
September releases from Johnny 
Winter and Chicago westsiders 
Lil' Ed & the Blurs Imperials. 

Seeds & .^PROI'TS; Narada 
Productions just released "Sun- 
scapes " (1(H)9), the third in a series 
of solo piano works h\ new age re- 
cording artist Michael Jones His 
earlier projects, "f'ianoscapes" 
and "Seascapes," are said to be 
among the label s best sellers . . 
Straight Ahead Records of l.aguna 
Beach, Calif . debuts w ith "Earth 
Rise," featuring Richard Tandy 
and David Morgan of KI.O The al- 
bum was produced b\ Steve l.ip- 
son. best known for his work with 
Frankic Cncs To Hollywood. 
Grace Jones, and the Kollinil 
Stones The label is headed by In- 
dus! rv veteran Clary Davin and can 
be reached at 71-1 4!l!l 
Beltsville. Md -baseil Liaison Rec- 
ords has formed a new distribution 
and promotion services division 
for the Baltimore/ Washington 
/Virginia market Lines the arm 
will carry include Full House and 
Speechless Records 
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COAST TO COAS m 



n COMPACT 



DIGITAL AUDIO 





Our accounts are getting a 95% fill 
are you?? 

Call now for more informaiion. 



LA 







AMERICAN GRAMAPHONE RECORDS 

ON 

COMPACT DISCS 

AND 

VIDEO 






American Gramaphone Records is 


American Gramaphone Records annourrces 






a leader in the music industry,., the first 


the release of two Video Samplers 




1- 


independent American record label 


in September on VHS and Beta Formats. 




to produce compact discs. 


The audto quality on ttiese videos 




American Gramaphone has a rich catalofl 


is unparalleled. 




of eclectic titles ttiat increases in 




sales year after year. 


See how easy hi-fi VCR sales become 




^ wtien demonstratina performance witti 




COMING SOON-FRESH AIRE VI 


an American Gramaphone Video Sampler 






Mannheim Steamroller/London Symphony 


Video Sampler 1 - AGV-366. Video So- 
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CD One Stop Opens LA. 
Facility In National Move 



J\ew K^leases 



NEW YORK In a Imi U- offer na- 
tional service nn compact <lisks. 
West RiMldint;, Conn, -based CU One 
Stop IS set to optMi u Ia>s Antielos fa 
cility Monday ('Jf)) 

"We're Iryinj? to get into the mar- 
ket as a national one-stop." says 
company president Alan Meltzer. 

'We're going into 
the major markets' 

"And that nu-ans trying l<> supply 
all those little nooks and crannies." 

Meltzer says he hopes the new fa- 
cility, located on Olympic Boulevard 
in downtown Los Angeles, will be 
just the first of many regional out- 
lets. "We're looking to go into most 
of the major markets," he says, 
with Chicago, Atlanta, and Dallas 
primarj- targets. 

The crux of CD One Stop's pitch 
is a pledge to deliver anywhere in 
the country within 48 hours at a 
rale Meltzer says will not exceed 
the minimum UPS ground rales. 

"We've made arrangements with 
various air earners, and we will pay 
all air charges." he says. "Due to 



our volume, we've been able to ne- 
gotiate some nice deals, and the cus- 
tomer will only have to pay mini- 
mum grtmnd rates. One way or an- 
other, we will gel the product 
there " 

Like other Huppliers, Meltzer 
readily admits that he is unable to 
oblam all CD titles. However, his 
outfit attempts to minimize custom- 
er frustration by using a computer- 
ize<i invenlon,' system that can pre- 
sent stores with a daily list of in- 
stock Items (BilUwiard. June 7). "To 
make promises and not to deliver is 
a big mistake tn this business. " he 
says 

"We have up to XJA^O titles at any 
given lime, with r»(M>-WM) additional 
titles weekly." says Meltzer "The 
stuff really comes and goes If I get 
in 1.000 copies of Aja" by Steely 
Dan. it's gone the same day " 

Meltzer, who started as a retailer, 
says he got into wholesaling a little 
over a year ago "because we 
couldn't find a CD one-slop that 
could give us a gothd fill I finally de- 
cided to do it myself" He says he 
services over 1.000 accounts, includ- 
ing stores in Puerto Rico and Alas- 
ka. FKGU <:4M>UMAS 



ALBUMS 



Thf foUoH'ing conjiffurutioft ab 
hrrvinfionji arc used: LP— album. 
KP — txtt m/td platj; CA — cassttte. 
XA — finer not amilable. Multiple 
reeoribi ami tir laftes iw a set 
apfji'ar u'tthin fHireutheses follow- 
ing the manti/aeturer Number. 
* = Stniulta»eous rc/nwr on CD. 

POf/ROCK 

BARNES & BARNES 

Sicks— A Collection 01 Tasteless Tunes 



PF SLOAN 

Precious Times- 



* PAUL SIMON 
Graccland 



BILLY & THE BEATERS 

By Request— The Best Of ... 

CA ntw '"wsn IN 

CRUZADOS 
Cruiados 

DICK DALE & THE DEL TONES 
Greatest Hits 

LP Hn.no Mfll P Hjit ?« \K <tB 
CA "W- 'C074 IH 93 

HUev LEWIS & THE NEWS 
Fore! 

LP" 'w-»i*wmv41b34 CBS <y>i.»i 



JAMES 
Stutter 

trs.-r 1 .'%4j; wtA iHta 

CA 4 .^S4}> tH 91) 



DON JOHNSON 
Heartbeat 



.->^44 7 fit A ItVI 



TOTO 
Fahrenheit 

CA""' 4'>:7i ™i.vt 

VARIOUS ARTISTS 
Rock Al The Edge 

ir Ai'iU Mefr MJb tb9B 
CAAC06«4)6 lht$ 

COMPACT DISK 

TONY BENNETT 
Chtcai;o 

C0rh,"hJi n;'j,ri4 n. 

EL DEBARGE 
El OeBarce 

OEPECHE MODE 
Black Celebration 

THE GENE HARRIS TRIO 

The Gene Harris Trio Plus One 

CO' — : I ' -'0 1 V. 

WOODY HERMAN 
12Slh Street 

eooiunt** d;soo% 

MICHAEL JACKSON 
Col To Be There 
Ben 

RtCK JAMES 



The Flag 

COOofO,.Mo»o-nftlASCD WCA'(»liM 

TEENA MARIE 
Irons In The Fire 
II Musi Be Magic 

CD'.'^<i, M^rio.'. I1U0J(.U M(.A HOlMt 

DIANA ROSS 
0>ana 
The Boss 

CO W A -» I.)' 

ROYAL PHILHARMONIC ORCHESTRA 
Plays The Beatles 

CO Oi.'.^-" Lt't'-'f)i nl4 1.1' 

MEL TORMC WITH ROB McCONNELL & 

THE BOSS BRASS 

Mel Torm« With Rob McConnell & The 
Boss Brass 

CO' '"U - J i'i*> no "^t 

DIONNE WARWICK 
Say A Little Prayer 

COU/'.'-K.'" n... 

HANK WILLIAMS JR. 
Montana Cafe 

cot-'*»<.'»'- . .^4l^w(A^l4M 

STEVIE WONDER 
My Chene Amour 
Signed. Sealed And Delivered 

COT.,-- ,. iwr.--' hr>f]*,'D MT* im 

DWICHT YOAKAM 
Guitars. Cadillacs. Etc.. Etc. 

NEIL YOUNG 
Lartding On Water 

COOnm r ;4104 W{A Si598 
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SILENT SERVICE 


MicfoPrOM; 


SuOmarifw Simuljiioo (jjnn- 




• 


• 


• 




• 
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ULTIMA IV QUEST OF THE 
AVATAR 


Ongtns Systems Inc 


Fanlasy Role- Playing Game 




















3 


3 


ir 


Eirrc 


Firebird 


Suategic Space Tradmg And Combat Adventure Game 
WilhFhfirit Simulator 






• 














4 


1 


25 


HARDBALL 


AccolMIe 


Baseball Game 






• 
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JET 


Stiblo(ic 


riighl Simulation 




• 


• 














6 


16 


3 


WORLD KARATE 
CHAMPIONSHIP 


Epyi 


Action Adventure Game 




• 


• 
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INFILTRATOR 


Mindcupc 


Helicopter Flifttit Simulator 






• 












MEN1 


S 


7 


13 


LEADER BOARD 


Access 


Pro Goll Simulation Gam* 






• 












9 


10 


9 


KING'S QUEST II 


Swrfi On Line 


Adventure Game 








• 










z 


10 


13 


19 


WIZARDS CROWN 


S'j 


*ctton Adventu'e Game 






• 














11 


5 


15 


PHANTASIE II 


•i^i 


Fanlasy Role F^laying Game 






• 












lAl 


12 


14 


9 


U.SJUtF. 


SSI 


Simula tioo Game 




• 


• 












h- 
Z 


13 


? 


27 


THE ■ARD'S TALE 


electronic Am 


Fanlasy Rdr Playmff Oam* 






• 












Ul 


14 


IS 


17 


CONFLICT IN VIET NAM 


MicroPros* 


SlrsM^ Sinwialion Game 




• 


• 














IS 


VI 


3 


SUPER CYCLE 


Eolfi 


Molorcycle Srmulalnn Gam* 






• 














16 


\1 


45 


WINTER GAMES 


Epy» 


Arcade Style Sports Game 






• 














17 


NCW^ 


HACKER II: THE DOOMSDAY 
PAPERS 


Activi^ion 


Strategy Adventure Simulalion 




















18 


II 


23 


FLIGHT SIMULATOR SCENERY 
DISKS 


Subioiic 


Additional scenery disks tor usa mnth FhsM Simulator 
games 




• 


• 














19 


e 


140 


FUGHT SIMULATOR 


MicrosoH 


SimulalKm Pachage 






• 


• 












20 


NCW^ 


CHESS MASTER 2000 


Ekctfonic Arts 


rtirssF»rogram 



















@Copyr»gftt I 986. Billboard PuDliCJt'ons. Iik Ho part of this puWicatiOo may be r^producwl, ilored to any retrieval system of tfansmitl^i n 
any form Of by doy means. ckKtrontc mechanKal. pt»olocop/ing fecordmR, or olhervtiw .withoul 'f* prior -fttco pcrmi-Ainn o( th* piibli',h»-' 



'.ABTRlpGf ASSCTTf 



GEORGE BENSON 
While The City Sleeps... 

\r rt»'n.' ItiOT I i-^Ai*. 1*1A s«9> 
CA * IH Vtl 

FORCE M.D.'ft 
Chidin' 

CO tv-Ti, Dc, . lOIO.wCA tlS«9 

EDDY GRANT 
Bom Tuff 

LP p..nFt.T R 4n:n4 cs^ no tvi 

CA iCi;H4 I. 1.M 

DENIECE WILLIAMS 
Hoi On The Trail 

LJ> I lyumbx K 40UU4 CO^ nc ■■*< 



CUSSICAL 

* BEETHOVEN 

Concerto No. 5 tn £ Fist 

Andre Previn/Royal Philharmonic 

f< A (tra Vsi HfH hUh* it ttt 
CA "Rf 1 SHS4 14 48 
CORCDt ^SSa nai^t 

HONEGGER 

Sffnpfiony No. 2 for Stnng Orct»estr» 
(1942). Symphony No 4 -Delicxi^ 
Basifiensis " (1946) 

Charles Dutoil/ Bavarian Radio Symphony 



* MOZART 

Viotin Concertos 

Ulo UBhi/Chamber Orchestra ol Santa 
C«cilia 

LFRCAIMteMMrt 40«» 1999 
COfrri Ml*' .vt.M 
ANTONIO SALIERI 

Concerto For Pisno And Orchestra In 8- 

rtsl: Conceto For Flute. Oboe. And 
Orchestra In C 

I. Soiisli Vcneti/Claudio Scimone 



SCHOENBERG 

CofKerto For Viotm, Op. 36; Concerto for 
fi*rH>. Op 42 

Pierre Boulex/ London Symphony 

U* l'»ki LxrfJi NUM >s:4b no 46 
CAMCL 1109P 

60$PEL 

JANET LYNN SKINNER 
One Prayer Away 

IF aiw i*SH JJ' in 
Ca»m: bii^ (Hid 

ALBERTINA WALKER 
Spirit 

LP A&MIM) e3J9 IB «■ 
CAWC IS319 »e9» 

NEW AGE 

PAUL HALLEY 
Piaoosong 

IF !•*«•« WsM LM 0009 A4M »9 9« 
CA I.C 0OC9 S» 91 



(Continued on next igg) 
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...newsline... 

roURMRf FORCAMELOT: Thv North runton. <>hu> l>:is.sl raiiit-lnl Musk- 
chiim kioKf«| otJ expansion sprof to close out its tisoal yrur. wliii'h 
ooncludos this month Since its annual convention July H U (Itillhoard. 
July the company unveilwl four sloreK in malls in Tulsa, Okla.. 
Potham. Ala.. Fayetteville. NT; and Pitl«hur^h. I^i The new uniLs 
bnnn Camehil's store count to 184. 

m RCTMl ADVERTISING SEMINAR. st4i>:ed l>y the New York liased Nation- 
al Retail Menhaiits Assn (NKMAt. is scheduleil for Oct 21-2*; at the 
Weslin Hotel in t'hica^o In addition to sessions on new approache.*; to 
newspa(>er ads, direct mail, and television and radio promotions, the 
meet will include seminars conducted by John Williams, president of 
multinational John C Williams Consult^nLs, and John A Torella. a 
member of the Retail Council of Canada and ch:urman of the Vickers & 
Benson retail ad agency. Cost for the confab is $2ti0 for members and 
$295 for nonmembers, with a $25 discount for early registration. 

PARENT PAMC: t^ne of Sound Warehouse's stores in Mescjuite. Texas, 
near Halhis. Inn-anie the l(H':ition (if a protest over heavy inet;il The 
pu'kt-t was attended by a sole parent, not by a parenLs gn>iip, but still 
attracted enough attention to grab a story and photo in the Pallas 
Times Herald Judy Amick. a mother of three from Pleasant (irove. 
expressed fears that acts like Iron Maiden. Ozzy Osbourne. and 
AC/DC are satanic, and she's convinced that her IC-year-old daugh 
ter's former drug problems resulted from her interest in heavy metal 
Said .\mick. "Sound Warehouse is not our enemy Satan is and it's 
thf musio that we're coming out against." 

FROM HERMfT TO HOUSE GUEST: F:nigmatic reggae star Bunny Wailer. who 

had not left his native Jamaica for \A years, made an in-store appear- 
ance at Tower Records' downtown store in New York City on Aug If) 
The one-hour afternoon autograph sessi<in by the Shanachie Records 
artist was done in conjunction with his long anticipated Madison 
Square Garden concert, which was staged the following night. 

GEOFK MAVKIELI) 



NEW RELEASES 



I inm iling /Mffe) 



HOME VIDEO 

Sl/nii»tl.s Jtir fiiriniitji itrr^ lii'til. 

r«.s. ♦ (■/■./> «.»/♦ i.v 

M'/n'rr iifiphrithli; Ihr suf/l/fxfrtt 
list finff ttj ftich tttlf IS ijn'fti, 
ottifruisi\ "Sii List" tir "HfrittiJ" 
IS iiidiealed 

FILMS 

THF AMA7ING SPIDFR MAN 
Nicholas Hammond. Lisa Cilbacher, 
Michael PaliKi 

»»i',„.. i,'.i „, 

THE AMAZING SPIDER MAN THE 
CHINESE WEB 

Nicholas Hammond, Robert F Simon. 

Bftnson Fong 

»»r ^ ..u. i;.. - 

THE AMAZING SPIDER MAN THE 
DEADLT DUST 

Nicholas Hammond. Robarl F. Simon, 
Michail Pallki 

»»|-„. . w. I.4 .. 

THE AMERICAN SHORT STORV 
COLLECTION RICHARD WRIGHT'S 
ALMOS A MAN 



LeVar Surlon 

M.- I..r, ...... l.--*y4 IVI I/*'.', 

ANATOMT OF TERROR 

Paul Buihe. Pullv BerKen. Oinldale 

Landen 

*»ii„«......,.,.../ I. 

THE BELARUS FILE 

T«Ur Savalat, Suzanm Ptoahetla, Mai Von 
Sydow 

A V Ul ft Mmnn V.<ln> HUJ 'tl'li^ VS 

BIG BANDICOOT 
Aufttrahan SailinK Team 

n • V 

BLUE SUEOE SHOES 

Carl Perkins. Georjte Harrison. Ringo 

Starr. Dave Edmunds. Eric Clapton 

»»«► • • .-1- ►•.«.••. 1. 

THE DEVIL'S WEB 

Diana Dors. Andrea Marcowtci. Ed Bishop 

*»■>. V.1 I.".'-'. 

THE DON IS DEAD 

Anthony Quinn, Frederic Forrest, Robert 
Forstor 

A V W A ^lU^i HO'I',.' I\<* ',•, 

SHCLLE* DUVALl'S TALL TALES AND 

LEGENDS CASEY AT THE BAT 

Elliott GouM, Carol Kane, Hoaard Cosell 

4»ri..„..,.. I,,.., ,.ii'...i,. (i«t-L«--- .'-J^^ 
!;■< 't-. 

EQUESTRIAN 
lockie Richards 



VIDEO PLUS 

(Cofitinut d from pagv 4^/ 

retailers. ser\'ice centers, reps, and 
manufactun-rs. Its focus is the ex- 
tendefl ser\*i<'e and independent war- 
ranty administration business. 

The RCA DISTRIBUTOR and 
Special F'rf>ducts Division (609^53- 
24ti5) IS debuting a new rechargeable 
nickel-cadmium video power pack 
for portable VCKs, camcorders, 



TVs, camera lights, computers, and 
other 12 volt applications up to lit) 
watU 

The model AV()4fi ls rated at 4.5 
ampere hours and features an 11- 
cell. rather than the conventional 10- 
cell. design It weighs in at -1 -1 
pounds and carries a suggested re- 
Uilpnce <»f $124.95. 



ROBIN HOOO . THE LEGEND SERIES: 
THE SWORDS OF WAYLANO 
Mich««l Praed. RuU LenskJ 

* V -.^]. ... i.i-n. A [.a».'v..,>-.F>t,,noo» vde«'t)9 9 

IN SEARCH OF ... VOL 2 
Leonard Nimoy 

AV. * i'*f t.-"**^ 

LEONID KOGAN INTERPRETATIONS 
Leonid Rogan 



To get your company's new video releases 
listed, send the following mformaTton — ti- 
tle, performers, distribulor.'martulacturer. 
format(s), catalog rujmberfs) for each lor- 
mai and ttw ujggesttd Usl prici <il none, 
indicate "no list" or "rerrtal")— to 
Nadinc Reis. Billboard I S I 5 Broadway. 
New Yorti, N Y 10036 





800/648 - 0958 

GOPMtR PRODUCTS COflP 
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C37-782a-9Symprwnyt«o a(2CIH}D00 



C37 79» Symphony No 4(ICOlOOD 



"For soaring vitality 
and ardoi; I ymuUranii 
Hyetynear the top of 
tiieiieap? 



That's how Stereo Review's 
David Hair compared Eliahu 
Inbal s interpretation of Mahler's 
Resurrection Symphony to "the 
likes of Tennstedt. Solti, 
Bernstein, Kubelik, Walter, and 
Klemperer " He also praised 
Inbal s "keen intelligence and 
musicality," and called Denon's 



recording "blessed with the 
acoustic surround of Frankfurt's 
AlteOper." 

Inbal's historic cycle of 
Mahler Symphonies continues 
with No 3 and No 4. Digitally 
recorded (naturally) by Denon 
(even more naturally). 



'Feb. l^>%ur 



DENON 

The first name in digital recording. 
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TOP CLASSICAL Ai^Buivis 



1 

•C 

z 


o 

s 

■s 

i 


q: 

X 
U 

° 
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Compilea Irom ;i national ^ampl^ ol rttatl ilore ^jIl-s rt-pcm ' 
Tint ARTIST 1 


1 


1 


28 


* * NO. 1 * * 

HOROWITZ THE LAST ROMAHTIC i>V' iiioas iin> lt> wet>h-. »t Hn One \ 

VLADIMIR HOROWITZ ] 


2 


5 


12' 


BRANFORD MARSALIS | 


3 


4 


24 


Mxmit m tiiUlE CHRISTOPHER PARKENING 


4 


7 


22 


TOMASI/JOLiVET TRUMPET COHCERTOS i bs iM a.'O'^n «>' n 

WYNTON MARSAllS 


5 


9 


94 


• NEVILLE MARRINER 


fi 


11 


4 

—i 


nm nLctn bai ill sinuS Mucfini "Wcri ds jbj^' iro) 

KATHLEEN BATTLE 


7 


11 


14 


IVO POGOBELICH 


8 


20 


4 


JESSVE NORMAN 


9 


13 


— 
10 


TMF KPnMO^ nilASTFT tifMa inr i »■ ■ i 
1 rtL nnvnua t^vnn i l i nonmcH i > 

THE KRONOS QUARTET 


10 


10 


-ill 


APRIIE MILLO 


11 


14 


2D 


SAINT LOUIS SYMPHONY (SlATKINj 


12 


NEW^ 


HOfiOWITZ THE STUDIO RECORDINGS l-> « 1 v . 1 ^ n.ui 

VLADIMIR HOROWITZ 


13 


i; 


12 


Dec. 1 nv/v tn r^i#*rfu uurai,>Ln 1 U HU, □ 411,.]' it , < 

LLAUOlO AWAU 


14 


21 


62 


flFD^UIMIM' QMAPCOnv IM Ql IIC > u- ■ ... t., , i 
Mfanwin nriArauL/T ir* oLUL t sr l^' -i 1 1 

LOS ANGELES PHILHARMONIC (THOMAS) 


IS 


IS 


12 


RFRN^TFIM- TAMninF p.c u. .u-ii^, r -,a, „ n, 
DCnvvQICIr^. ^nnUIUL TjEw wO*'^ C.'mA !4i' 141 tini 

NEW YORK CITY OPERA (MAUCERII 


16 


19 


16 


nMViriiviAnirfuw. rinnu curtL-t-K 1 Ua z a 4 1 riNtxi*< d 1 4 4 7<^ <rtvi 

VLADIMIR ASHKENAZY 


17 


22 


22 


MURRAY PERAHIA 


18 


25 


78 


RRFR RFfllllFU aiarli rvn ■uiib .-n. 

DOMINGO. BRIGHTMAN (MAA/EL; 


19 


26 


16 


A RAPM FF^TIVAI FOR RRA^^ A OttT.AH afji 1 1 ni 1 1 1 7 >• ■ .1 n, 

THE EMPIRE BRASS 


20 


32 


98 


THF RF^T DF Wfll FHAMH AU Afir 1 1^ un7ART uui i>. a - - 1 j> n 

NLVILLE MARRINER 


21 


31 


350 


PAf HFI RFI CAMnM/FACru TDIIUPFT mNPFBTn u> a lui > • a^i. 

• PAILLARD CHAMBER ORCHtSIRA 


22 


27 


24 


STRAUSS DON QUIXOTE ■ i, a i 

YO YO MA BOSTON SYMPHONY (OiAWA) 


23 


33 


160 


HAVDN/HUMMEL/l M02ART TRUMPET CONCS m . l 

WYNTON MARSALfS NAUONAL PHILHARMONIC ORCH (LEPPARD) 


24 


36 


62 


MUSIC or WOIFCANC AMADEUS MOZART ».r.ri w Kir 

VARIOUS ARTISTS 




It 


26 


BEETHOVEN: SYMPHONIES I t2 . 'I'iu, ..m >n iu nr. 

ACADEMY OF ANCIENT MUSIC <H0GV«)OO) 


TOP CROSSOVER albumstm 


1 






* * NO. 1 ♦ * 

BEAUTIFUL DREAMER •id?'. < ; ■ i' m I ««i. 31 No Oit 

MARILYN HORNE 


2 






SONGS FROM LIQUID DAYS f it.. n 

PHILIP GLASS 


3 






SWING. SWING SWING iHiic, •i.'i,.!, i.Di 

BOSTON POPS (WILLIAMS) 


4 






DOWN TO THE MOON > e-, im 4!m >cl>i 

ANDREAS VOLLENWEIOER 


5 






BEGIN SWEET WORLD no ami .(.n, 

RICHARD SIOLIMAN 


6 






ECHOES OF LONDON i:s:,im4;ii« 

JOHN WILLIAMS 


7 






BACHBUSTERS lU'xr loi.-j ,ctii 

DON DORSE Y 


8 






BLUE SKIES inr.f... ,rr, 

KIRI TE KANAWA iRIDDLt) 


9 






BERNSTEIN: WEST SIDE STORV r< .i-. .-■ 'n 

TE KANAWA CARRERAS (BERNSTEIN) 


10 






BERNSTEIN: WEST SIDE STORV (HIGHLIGHTS) i<. <i' 1. ^ r 

TE KANAWA CARRERAS (BERNSTEIN) 


11 






PASSIONE i<i««-j.ui: II . „ r., 

LUCIANO PAVAROTTI 


12 






SAVE VOUR NIGHTS FOR ME rt\ >« riitt .eg. 

PL.ACIOO DOMINGO 


13 






SYNCOPATED CLOCK -m, aku r 00 ..:ti. 

ROCHESTER POPS (KUN^EL) 


14 






BOLLINC: SUITE FOR FLUTE AND JA2Z PIANO h- m 19;]] irc, 

• JEANPIERRE RAMPAL. CLAUDE BOLLING 


IS 






BACH ON WOOD I ts « nmt 

BRIAN SLAWSON 




ICD) CcMDpJKl D,v a'M^obte • Recording indutlry *»n Ol AmtrK* IRIAA) ccrtirKAtton fM uln ol 

500,000 ui'li A RI** trrl ficilicn tor •,a>e\ ot ont Tillion unil% 



EEPING SCORE 



by Is Hifnui'ttz 



I HK SKAKCH FOR a new head of RCA/ Ariola s 
cIiissiim! (Iivistnn has Glided wilh the a|i|KHiUmei)l of 
Mit-hael KmmirrHon :i> prp.^ident. K<'A Red St-al. He 
come;; to the ialn'l with long expencncr in artist man- 
ajifment, cuntert proirmtioii. and thcaltT manat^i' 
mtril in the V K Ainnnt; tht* arlislj; whose careers ht- 
has minlMtl nrv ih* lliitists Jamt*s (ialway :tnil Elena 
Duran. 

Emmerson is appointed 
chief of RCA Red Seal 

Although EmmtTson s responsibilities art world- 
wide, his h;ise of operations will be New York Hv was 
already at work in his Gotham (»ffifH early last week 

No fhaiijies havi' liH^-n announced in thn (M-rs4>nin'l 
makeup of the Red Seal divisinn. althounh iLs future 
structure is expected to relltn't the international man 
dale undertaken hy Emmerson 

Late last year. Fanfare Records set a record of 
si»rt.v by rushinj; an album out to market just a couple 
i»f weeks after reeordiriy sessions were held. That al- 
bum was "Kun/.el on Broadway." wilb Ibe WinmiM'^r 
Symphony Orehestm cuiidm led !■> Erich Kunzel. 

Well, the Canadian lal:>el is ^fnr\\\^ up ii.r ;i repeat 
Sessions have l»een inked in for N"'V \2 in \\ inni|M'j» 
fi»r "More Kiin7.el (in Rmadway " Fanfare president 
Julian Rice says jackets and arlvv<»rk for the LV and 
cassette uiK bf ready iii front, and be promises that 
the packuK' w i.i In- nn ibe street beftire November has 
run Its cnursf, still m Iniie for Chn^^tmas action Com- 
pact disks will fitllow early in IWf) 

It will he Kun/el's last studio all>um for the label 
Fanfare's deal with the [Kipiilar pops conductor will 



come to an end with a "Best of Kunzel" pickup album 
next year, before a recently negotiated exclusive re- 
cording agreement between Kunz^l and Telarc Rec- 
ords takes effect Kunzel. of course, has had a string 
of CI» hits on Telarc He has also recently recorded for 
Pro Arte and befor*- that for Moss Music. 

Fanfare, which is currently screening sales director 
candidates, will l>e Kettiny up an office m SepUmber 
ul Intercon. m Wallinjrton, N.J.. the label s 11 S dis- 
tributor And starting in October, says Rice, the com- 
pany will represented in Europe by MCS. out of Zu- 
rich. Switzerlarid 

Sessions m T'»n»ntfi la>t week found l^^year-old Ca- 
nadian cellist Shaunu Kolstun before Fanfare micro- 
phones in a program of Gershwin selections. This will 
lie only one m a number of Gershwin projects the label 
will bow in to mark the ndth anniversary of the 
conipoher's death 

First FRITT of the recent takeover by Angel Rec- 
ords of l)eut>cbe Hariiionia Mundi distnbution in the 
L' S has mov ed out to dealers. These include several 
Beethoven and Brahms symphonies performed by 
Giinter Wand and the North German Radio Orches- 
tra— initial installments, so lo speak, of complete cy- 
cles on the way. 

The ftrst batch of Heutsche Harmimia Mundi titles, 
on CD only. sp*jrt stickers on the outer packag^ing giv- 
ing the Angel number Otherwise, label and artwork 
are the f'HM originals. Later product will bear Angel 
logo and numbers, says John Pallrick. Angel vice 
president 

EMI took over worldwide distribution of the DHM 
line several months ago, although its Electrola subsid- 
iary had long represented the material in its ierntor\'. 
In the C S . the line was nufst recently handled by In- 
tersound. Minneapolis. 




Fernandez 



Knnffi/r Fernomitz i.s on mcation. Thts ivt'ek's col- 
it nut was trritlen by Carhs Agudt'io. 

RAftlO AIRPLAY CHARTS for the Latin music mar 
kei in the V S and Puerto Ricn will Iw appearing in 
BiIllM>anl. .starting llie first week of October .\ new 
Hot I-*tiii Tttl charl ft>r singles will l<e added to the ex- 
tensive range of BillUmrd listings, which already in- 
clude the Top Latin Albums chart for retail sales. As 
the Latin equivalent of the Hot HlO chart, the Hot Uit 
in 50 will provide Spanish-language broadcasters and 
the Latin record industry with a ver> accurate ri flec 
tmn of the performance of their cuts in the airwaves. 

Railio broadcasters in Spanish amount to more than 
2(1(1, with one-third of them transmitting full time in 
this language .Ml areas where the Hispanic )K)pula- 
lioii is conieiilraled in the continental I'S are snb- 
slaritiallv covered by AM and FM radio stations .\ddi- 
tiitnallv. there are about KMI radio stations m Puerto 
Rico. ' 

So far. response to the idea has been %'ery positive, 
especially from radui programmers anti the rec()rd in- 
duslrv Most of them view the new Hoi Latin "irt charl 
as a new step toward tht mainstreain position the I,:it- 
m market de.serves The Latin pages of BilliM>anI will 
be more o(>en to Latin radio news, and suggestions 
and comment.s arc very welcome. 

**MA(^riNA MUSICAL" ts the name of two trucks 
arul a promotion campaign for Miller The trucks trav 
el to parks acro.vs the country and are converted into 
;W-foot long stages, complete wilh lights and sound. 




and are use*) for showc;ising nationally known black 
and I_^itin acts Willie Colon, .\ntonio [>e Jesus. Nestor 
Daniel y L«is Terricolas. Grup<t .\nhelo. Los Bondado- 
sos. La Sombra. and Everaldo y su Flota Musical are 
some of the groups that have performe<I m L<»s .Ange- 
les. Chicago, and .'^an Francisco as well as in Texas in 
Houston. El Pitso. Corpus Chru^ti. and San Antonio. 
Two more events are scheduled for New York and Lo."* 
Anu'eies In Miann '•M:o)uma Musical" set (he stage 

Hot Latin 50 chart will soon 
expand Billboard's coverage 

f..r ;in .•iu.ilimi;il r. iin iif the F;iiii,i .Ml .-^lar:-, ft-a- 

liiriii^ nii.sl ..f U> olil-Iim,' Ituvmis Tin- .Milk-r cam- 
|i:in;n is (.art "f a (.'niwinn Irciul fif lorjHinite sponsor- 
.sliips of minority eviMii> Ii kfeps getting bipger ev- 
ery year, just as the Latin population strives to 
increase its share of the .\merican dream. 

Two AI.MO.ST simultaneous releaiies from RCA 
Jun)|Hil mil. the charts this pa.st week, .luan Gabnel's 
"Pensamieiit.is ' ami furcal's "Siempn- " Both alliums 
assert the ipialily and miisic:il lonpeiity of their sing- 
ers Rocin Iiurcal is hy all means the most consistent 
female seller of albums in the US. a just reward for 
her passionate and always fresh mterpretalii.ns And 
llabriel. con.stuiilly improving ;us a com|Miser -inger, 
an<l showman, has innie up with a )iigh-<|ualit\ p., n ,. 
tion. setting new standards for the futureof kilr ' 
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Prism, Coliseum Ink Congress Distribution Deal 



BY TONY SEIDEMAN 

NEW YORK In an unusual diKtri- 
bution move, Pnsm KnltTtainnient 
and Coliseum Video have cunlracted 
wilh Cwngress Video to use the low- 
price specialist to distribute their 
product to mass-merchandise ac- 
counts 

Prism will distribute its H'J *.ir> 
list-price Video Collection line 
through Conf^ress; Coliseum, its 
sell-throuii^h-price wrestling; prod- 
uct. Embassy Home Entertainment 
has already made a deal that has 



Conifress carrying more than u iloz 
en of its programs for the mass- 
merchant market 

Con^n'ss has a sules stiifT of Ali 
[K'ople dedicated completely to the 
niass-merchandisi' market. They 
are currently workini; more than 
120 national accounts, says Tim 
Frye, president of Conjfress. Con 
Kress product also no*'S throu)(h the 
major rackjobbers. with Handlemun 
Co. recently purchasing IKO.OOO 
units. Frye says. 

Teaming up with Congress was a 
necessity for Prism. Robin Mont- 




Technical Hitch. Laserdisc Corp of America recently held a mocli weddtr>g to 
celetjrate the creation of ils compact laserdisk format Pictured, from left are 
Dave Baesler. lDC vice president of sales, Donna Venlimiglia, public relations 
coordinator. Ron Rich, vice prestdent of Pioneer Artists the happy couple. Mike 
Inoue. LDC vice president and general manager, and John Talbot, vice 
president ol martcetmg for LDC 

Rand McNally Lends Experience 

Vestron To Offer Travel 



NEW YORK l.i^'hlrini^r Video, ihe 
Stamford. Conn \<:i>>*\ subsidiary 
of Vestron Video is releasing a hne 
of travel videocassettes under the 
renowned Rand McNally banner 

The first six "Rand McNally 
Travel Guides" — all priced at $29.95 
and either 60 or 90 minutes long — 
will be released Oct. 14. The celebri- 
ty-hosted titles focus on popular 
U.S. vacation spots and are hosted 
by celebnties associated with a par- 
ticular locale According to Jon Vex- 
singer, Vestron Video chief operat- 
ing officer, they will be followed by 
three to four quarterly releases. 

The initial guides, the "Great 
American Escape" line, are titled 
"New York City," hosted by Tony 
Randall; "Hawaii," hosted by James 
Farenlino, ".San Francisco," hosted 
by Jill St. John; "Central Flonda." 
hosted by Annette Funicello; and 
"Colorado Ski Resorts" and "Ski 
New England," both hosted by ski 
roach and commentator Bob Beat- 
tie, Besides the celebrity narralion 
and the accompanying travel pho- 
tography, the tapes include plan- 
ning guides and anunated maps, ho- 
tel and amusement information, and 
additional travel tips 

Forthcoming titles wdl highlight 
Washington, DC . Mexico City; and 
locales in Russia and China. 

Peisinger says that both Vestron 



and Lightning have been ap- 
proached on numerous occasions by 
travel video producers, but only the 
VideoTrip Co., which produced the 
travel guide series in conjunction 
with Rand McNally, provided a com- 
mercially viable product. 

"We were disturbed by the visual 
quality and timeliness of other trav- 
el videos, none of which had a hook 
to attract the consumer. ' says Pei- 
singer "But with our National Geo- 
graphic video series, we learned a 
great lesson: Having a name like 
National Geographic provides in- 
stant verification of what is in a pro- 
gram and iLs quality With Video^ 
Trip, the quality was there, but wc 
still needed that hook, which is what 
Rand McNally gives us m the same 
way that National Geographic 
does * 

Peisinger adds, however, that 
Rand McNally pri)vi<ies more than 
just name value. He says that the 
pn)diicl will be distributed through 
Rand McNally & Co 's mail-order 
catalog business, together with its 
other extensive travel-aid merchan- 
dise. 

According to Rand McNally's 
president, Andrew McNally IV, the 
company has been involved with the 
programs' editorial content, ensur- 
ing that each guide offers "useful 
(Continued on next pagv) 



guniery, .sciimr vir»- president tif the 
company, suys. At the June Con- 
sumer Electronics Show, Priam 
committ4>d to having it.s prtMluct in 
Ht.fHIII mass men-hiiiit outlets by 
the end of \m\ 

Prism hail to add •lO-.V) people to 
its sales department nr use a spe- 
cial-purpose distributor Congress 
proved the only alternative inex}H>n- 
sive enough to make going to an 
outside firm economically viable. 
Montgomery says. Prism is not 
moving away from its conventional 
distribution system. Montgomery 
says "My distributor network will 
stay intact " 

Montgomery admit^i the staff sit- 
uation at Prism has hail an impact 
on Video ('.ollection sales. The com- 
pany simply didn't have the people 
or time to pay proper attention to 
the new retail accounts it needs to 
nurture to properly launch the sell- 
through line. C'«mgress will also be 
working Prism's ItKyv returns pro- 
gram, which is designed to open 
mass outlets. 

The Video Collection was an- 

FOR WEEK ENDING AUGUST 30, 1986 



tiouni-ed at the January C^insunier 
Klectronics Show. Prism claimed 
sales of 4IK),fK)f) units through June 
and says that volume nffW stands at 
44ll,(MH> pieces. 

The 120-pIus accounts .serviced by 
Congress' inside sales force reach 
about 20,000 outlets Of those. 
1(I,0(M» are visited once a month 

'Smaller accounts 
don't hassle 
me — they pay 
on time' 



Frye estimales the tot^il universe of 
potential outlets at 4«.000-rjO,000. 

Congress plans eventually to 
reach all of these The concentra- 
tion, Frye says, will be on the small- 
er accounts because "smaller ac- 
counts don't hassle me — they pay 
on time." 

Low-pnce manufacturers are us- 
ing a number of routes to reach the 



mass merrhants. Kartes Video 
Communication has linked with 
Hanes USD to get its product into 
mass merchant outlets Congress 
goes directly to the video buyers, 
most of whom are record buyers as 
well. 

Although some manufacturers 
say the best way to get tf> the mass 
merrhants is to piggyback video 
proiiucl on lop of other items, Frye 
says, "That's been directly the op- 
(xjsite of our experience." The com- 
pany has met significant resistance 
when It has tried to go to nonvideo 
departments, he says, 

Mass-merchant reception of video 
is proving increasingly enthusiastic, 
he says, with stores doubling and 
tnpling the space they devote to the 
product. As an example of the rising 
interest, he points to a recent order 
by K mart that shipped product to 
1,600 stores. 

Omgress is open to working with 
other software manufacturers to 
get their product to mass-merchant 
outlets, Frye says. Further deals 
with Prism are also a possibility. 
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TH€ It 1 VIDEO HITS * 


Arista Records Inc 
WusicVo on 6 20631 


Whitney Houston 


ini 


S( 


11 » 


2 
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□ ten CLARK'S BEST OF BANDSTAND 


^pslron Mkj.^ ViOM 1 028 


V4IIUUS Artists 
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7995 


3 
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THE VIRGIN TOUR-MADONNA LIVE • 


Sire Records 

Warner MiisK Video 3 3B10S 


Madonna 


ms 
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29n 


4 
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■ CANT WAIT 


RCA ViOeo Pml Inc 
MuiicVu.on 6 20S24 


Stevie Nictis 


im 


SF 


I9» 
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ROCK ME FALCO 


AAM Records Inc 
AIM Video <.2 101 S 


Faico 


I9K 


SF 


19 « 


s 


10 
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THE ULTIMATE OZZY 


CBS Video Wusic Enterprises 
CBS Foi Music Video 6 1 99 


Otiy Osliourne 


IW 


LF 


79M 


7 
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17 


LOOK TO THE RAINBOW 


PAZ Inc .'E J Stewact Inc 
USA Home Video 3 12S4 7 


PBtlilaBelle 


i«i 
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7995 
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RIPTIDE 


Island Records IrK 
Music Vision 6 20*35 


Robert Palmer 


i«e 


Sf 


l<9i 
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MOTOWN 2S: TESTERDAV. TODAT. 
FOREVER A • 


Molowm Pictures Co 

MOM U« Home Video 300302 


Various Artists 
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10 
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GENESIS LIVE THE MAMA TOUR 


Picture Uusic IntI 
•llantic Video SOI 1 1 3 S 


Genesis 


ISDi 
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74 91 


U 


12 
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FUEL FOR UFE 


CBS Video Music Enterprises 
CBS^Foi Mush Video > 1 04 


Judas Priest 


I9K 


If 


lS9i 


12 
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THE MAKING OF GTR 


Ansta Records Inc 
MusicVisionfi 20633 


GIR 


19H 


D 


19 H 


13 


11 
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NO JACKET REQUIRED • 


Atlantic Records Itk 

Atlantic Video SO 1 04 


Plul CoNins 


IW 


Sf 




1991 


14 


20 
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BROTHERS IN ARMS 


Alarnei Bios Inr 

Warner Reprise Video 3B 1 1 9 


Dm Straits 


I9K 


SF 


1911 


15 


13 


77 


JOHN LENNON LIVE IN NEW YORK • 


Picture Music Intt 

Sonr Video SotOiare 9«wsa 1 28 00 1 2 7 


JolinLennon 


I9M 


C 


29 95 


16 


8 
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IMAGRtt 


Piclure MjSK Intt 

Sony Video So<l«ar< R04:« 


JobnLennon 


I9K 
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29 JS 


17 


It 




PORTRAIT OF AN ALBUM • • 


Quincv Jonv^ Productions 
MGM UA Home Video 40064B 


Franli Smatra 


IMS 


D 


1995 


It 


NE 




FAT BOYS ON VIDEO: BRR. WATCH 
■EMI 


Sutra Records Inc 
MCAOlsl Corp 80382 


Ttie Fat Boys 


I9K 


a 


I99i 


19 


17 


29 


ARENA 


PKture Musk Inll 

HBO Cannon Video TVf 2789 


DuranDuran 


mi 


Lf 


29 95 


20 


18 
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RICKY NELSON IN CONCERT 


Silvef Ea,^ Records, Inc 
MCA Oist Corp 80360 


Ricliy r4etson 


i9>; 


C 


1^*? 
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Nelson BecoL ss 
Major Player 
In Industry 

VANCOUVER Nelson Holdings 
Inlemahonai \.\jA., oniy a year ago a 
minusrul*' rompany, is suddenly a 
major playtrr in the international 
himif video and film production 
Itusinfss, 

Tlie Vancouver-based company 
has purchased Embassy Home En- 
tertainment, an important home vid- 
eo indie, from Coca-Cola Co. for $85 
million (Billboard. Aug 16). 

The deal draws Embassy into co- 
production and distribution. Nelson 
president Barry Spikings says the 
move will represent a commitment 
of $175 million to $2CKJ million in pro- 
duction and marketing money (all 
figures are in Canadian dollars) 

I nder the terms of the deal, a 
subsidiary. Nelson Entertainment 
Inc of Los Angeles, will join with 
Coca-Cola's entertainment compa- 
nies, with each side co-financing and 
distributing six films in the next 
Ihree years Coca-Cola pledges 
North .American theatrical release, 
while Embassy retains North Amer- 
ican home video rights 

Embassy's revenue is on an up- 
swing, with 1985 sales at J72.2 miV 
lion and pretax profits coming to 
$14 million 

Last year. Nelson had only 
$6K.69n in the bank and a deficit of 
$.'Ki.44.1. It has since brought aboard 
Spikings. former head of EMI Film 
and Theatre Corp of London, and it 
acquired Galatic Films Inc. last 
year. Stock prices have increased 
tenfold to roughly $5 on the Van- 
couver Stock Exchange. 

Nelson raised $10 million private- 
ly, issued a $fiO million public offer- 
ing, and arranged a 325 million loan 
and credit line for working capital 
as part of the arrangement to lake 
over Embassy. kirk mpointt 



VESTRON TRAVEL TAPES 

(Continued from preceding pagei 

and practical information to the 
traveler, which we feel is critical for 
it to l>e successful " He says that 
Rand McNally will further support 
Lightning in its advertising and pro- 
motion of the cassettes. 

"We want to promote each oth- 
er's lines, because each one comple- 
ments the other. " says McNally. "If 
somelimly is interested in a trip, he 
may buy or rent a video The next 
step is to buy a map So there's a 
natural tie-in. and there may be an 
ojiporlunity in the future to pack- 
age the vanous forms of travel in- 
forinuiion together." 

Gordon Bossin. Lightning's vice 
president, marketing and sales, 
says thai lie-ins with the travel 
business are being explored "We're 
looking to offer valuable discount 
coupons w ith tape purchases, which 
w ill be good for a variety of travel- 
related things like car rentals and 
tours We've already contacted the 
travel agent business. W"hich in- 
cludes over 25.000 agents in the L'.S. 
Some are beginning to carr>' travel 
tapes and are selling thim directly 
to customers or otherwise 



them to promote trips. 



using 
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BY FRANK LOVECE 



A tutit't'kly siifiTy a/ tt vhtiintl (/c- 
rt'lofttnrnl.s in thv hordiiair ami 
soft won' sides of the home I'ldeo 
industry. 

Even before the Ifchnolitj^y ar 
nvtfd that maile elei'tnuiie lelovi 
sion possible, there was TV It 
wasn't very TV, since it 

transmitted images slowly an<) 
awkwardly usuif; mechanical rath- 
er than electronic means, but for 
most experimenters and hobbyists 
from about 1910 until the mid 'aos. 
mechanical TV was TV If it 
weren't for the eleclronic-TV 
breakthrnu^:hs of Philo Karns- 
worth and Or Vladimir Zworykin 
m the '208 and '30s. mechanical-TV 
researchers mi^ht have kept on 
pursuing that dead-end technology 
for decades without success. To- 
day, the field of three-dimensional 
TV and video still seems to be wait- 
ing for its own versions of Farns- 
worth and Zworykin 

The notion of making a flat, two- 
dimensional image (with length 
and width) appear three-dimen 
sional (with length, width, and 
depth) has captivated us since Re- 
naissance artists first learned 
about perspective. Yet turning 
theory into practice has proved dif 
ficult. sometimes hilariously so 
While 3-D movies have never real- 
ly left us— the faddish 3-D films of 
the TiOs having evolved into such 
amusement-park spectaculars as 
Disney's upcoming George Lucas/ 
Francis Ford Coppola/Michael 
Jackson extravaganza. "Captain 
Eo " — neither have some funda 
mental problems No one has yet 
come up with a way around the 
most obviously Iniulilesome as- 
pect of 3-D imaging, the need for 
red and blue lenses that viewers 
generally must wear as eyeglass 
es 

Certainly, JVC and Sharp 
haven't overcome that problem 
with the 3-D-videodisk system 
both companies have recently dem- 
onstrated. But now that they 're at- 
tempting to use 3-D as yet another 
hook to market JVC's on-again/ 
off-again VHD (Video High Densi- 
ty) videodisk format, it might be 
instructive to take a look at 3- ft 
video's problematic history 

First of all. it does have one. As 
far back as 1980. MCA pioneered 3- 
D prerecorded videocassettes. Un 
fortunately, image-alignment 
problems forced the company to 
recall the only two 3-D titles it re- 
leased, the '50s monster movies 
"The Creature From The Black La- 
goon" and "It Came From Outer 
Space." 

Not long afterward. Adult Video 
released the 3 D X raters "Mud 
Madness" and "Foxy Boxing." nei- 
ther of which sparked the market, 
as X-rated fare did for home video 
itself years ago. Selecl/Essex Vid- 
eo soon followed up with the rela- 
tively big hudget "Sexcalibur ' It, 
too. bombed. The independent la- 
bel Wizard Video announced il 
would release the film "P^rHsite" 
m 3-D. but then, citing image-clar 
ily pmblems. it reconsidered. 

Vet while 3-D video couldn't 
(Continued on next pfiffv) 




Look what Santa has in store for you. 

Santa Qaus, The Movne'/ will bring the legend to life with wondrous special 
effects, from the makers of Superman. This perennial classic stars Dudley Moore, 
John Lithgow, and Daxnd Huddleston as Santa. 

But before Santa comes to tov\T>, our festive merchandising aids will deck 
your halls with holiday cheer. He'll bring you a free mobile. And a free light 
box with interchangeable inserts, to brighten your store war- '"■'llTnit 
round (qualifying order required). ^fwmmJu^ 

Get vour holiday shopping done earlv. Order Santa now, and W 
ask your distributor for details about the light box. Order h\ *^ 

;>ieodisc 
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CASH IN ON THE FUNNY BUSINESSt: 




Beldar the Conehead 



a Zany Julia Child 



H E 



EST 



O F 



ll 



A N 



L 



Y K ROY D 




the Bass-O-Matt salesman 



Dsn /^ykro^'s wM. wacky Saturday Night Live c/araefsrs are ready Id make The Best 
of Oan AyKroyd this holiday season's Ixst gift itiea Stod( up now on the perfect 
toHov/-up to last year's snmsh hit. the Platinum-seOing The Best of Jotin 
BelosW. Bb ready ■Jitien Dan's fans coma looking tdrasolid hour of 
some of the craziest comedy ever- The Best of Dan P^ykra^i^. 
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a wild and crazy Czech Brother 
...and many more! 



Coming October 29 to video stores everywiiere 
On VHS and Beta videocassette. 




FAST FORWARD 

(Cuiihinifd friiiii firfCfdliiil page) 

mak«^ either a commercial or a 
lechnoloKical foothold. 3-D televi- 
mim broadcasts and cablecasts did 
a little belter EnjoyinR a brief 
popularity in 19H2-K;1,' H O TV ver- 
sions of such old 3'D flicks as 
"B'Wana Devil." "KisR Me Kale." 
"Rev*'nK«' Of The Creature." "Go- 
rilla At Large," "Inferno." "Miss 
■Sailif Thompson." and "The 
Mask" (aka "Eyes Of Hell") were 
fairly popular in syndication and 
on cable TV. Since that flurry, 
however, both the curiosity value 
and the amount of 3-D program- 
minj; has leveled off 

In light of this, the 3-D videodisk 
demonstratiims at the recent Sum- 
mer Consumer Kleclronics Show 
were a mixture of hope and frus- 
tration I'sing an adapted VHD 
videodisk player, a prerecorded 
disk carrying images of balloons 
and clowns and a walk-up face- 
plate substituting for 3-D glasses, 
the demonstration offered images 
with a great amount of depth and 
clarily. yet also with a great 
amount of flicker 

The reason for Imth is that the 
system departs from the usual 
method of projecting 3 D. General- 
ly. 3 D IS achieved by projecting 
what to the normal eye looks like a 
pair of identical images — one tint- 
ed red. one tinted blue — that are 
slightly out of sync with each oth- 
er, I^enses — ^one red, one blue — 
channel one image to each eye. and 
for most viewers, this produces an 
illusion of depth. 

The VHD method involves im- 
.iges that lo the unaided eye look 
normal and two-dimensional, rath- 
er than red-and-blue and out-of- 
sync. The trick is that two cameras 
are used lo videotape a scene, in 
order to capture two slightly dif- 
ferent angles that simulate the 
Iwo slightly different angles from 
which our eyes view objects. 

Left-eye-angle shots rapidly al- 
ternate with right-eye angle 
shots — the result of which, in con- 
junction with .S-D lenses, is a pro- 
nounced 3 D effect with an equally 
pronounced and very bothersome 
flicker Normal two-dimensional 
viewing is said to be possible by 
playing back the left-eye images 
only 

Three-dimensional VHD's short- 
comings seem inherent in the tech- 
nology—just as mechanical TV s 
limitations were. Advances in ho- 
lography — the physics offshoot 
devoted to laser-based 3-D imag- 
ing — may at some point cross over 
into videodisk technology. The 
still-evolving field of high-defini- 
tion video may even have an im- 
pact on 3 D For now. however. 3-D 
i« a dormant, disappointing dud 



TOUCH That DIAL'. 

Gel fast results with ACTION- 
MART, the Billboara Ciassi- 
lied 




Call our Holhne at (8OO1 223. 7534 
and tell Jett you want to 5^ some 
Action' 



60 



iome video 



yMmerica 
Slashes Prices 
On 88 Titles 

NEW YORK VidAmorica, a small 
manufacturer, is battling for some 
visibility among all the giant pnmuv- 
tions sche<lule(l for this season by 
making permanent price cuts on 
titles 

Among the films that will now 
sell for $19.95 are "King Kong," 
"Citizen Kane," "The Thing," "Fort 
Apache, ' "Top Hat," and "She 
Wore A Yellow Ribbon " 

Films from all of the company's 
categories — sports, comedy, chil- 
dren's product, the company's Ko- 
ala Family Kollection. feature films, 
classics, special interest product, 
and horror — will be included in the 
promotion. 

"We're hoping to use it to really 
crack the mass merchandisers, to 
give them a reason to buy," says 
VidAmenca vice president and gen- 
eral manager Gary Needle 

VidAmerica hopes to cash in as 
well on an old TV series. It will re- 
lease colorized episodes of "Want- 
ed, Dead Or Alive." the show that 
gave Steve McQueen his fin^t star- 
ring role. The episodes are just un- 
der 30 minutes long and will retail 
for $19 95 each. Two episodes will 
be coming out in September — "Re- 
union For Revenge" and "The Medi- 
cine Man" 

The VidAmerica price cuts will 
take effect in September. Lasts on 
most of the company's strongest ti 
ties will be slashed, including those 
in the J Arthur Rank Collection 
Reduced to $'S.95 will be "Caesar 
And Cleopatra, " "49ih Parallel," 
"Black Narcissus," "The Life And 
Death Of Colonel Blimp."' "The Sev- 
enth Veil," "The Man In drey," and 
"Seance On A Wet Afternoon." 

Dramas dropping dowm to $19.95 
will be "Gunga Din, " "The Hunch- 
back Of Notre Dame," "Joan Of 
Arc," '"The Magnificent Amber- 
sons."" and ""Sinbad The Sailor."' 

Ten titles from V^dAmerica's Ko- 
ala collection will be price-cut to 
$29.95. Among the programs are 
"Doctors & Nurses,"' "Fatty Finn." 
"Lincoln County Incident." and 
"Phantom Treehouse." The compa- 
ny's sports titles will also drop to 
that price, with such releases as 
"The Boys Of Summer," "Baseball: 
Fun And Games," "Baseball's Hall 
Of Fame," and "Boxing's Greatest 
Champions" all getting cut. 

Among the 14 Ofiniedy titles due to 
be cut are "The Con Artists. " "Fol 
low That Camel," ""To Paris With 
Love," and "Doctor At Large." All 
these will be $29.95. Reduced to 
$19 95 will be ""The Guinness Book 
Of World Records,"" "The Bermuda 
Triangle, " "James Dean — The First 
American Teenager."' and "The Kill- 
ing Of President Kennedy; New Rev- 
elations Twenty Years Later " 

Leading the horror titles will l>e 
'"The Corpse Vanishes"" at $19.9.0: 
"'The Catamount Killing"" and other 
titles will be out at $29.95. 

The music titles "'Neil Young In 
Berlin" and ""Yessongs" will also lie 
price-cut. 

Among the marketing materials 
VidAmerica has created to support 
its price-cut program is a new video 
catalog •n)NV seioeman 




To 27 million Americans, 
this scene is a fairy tale. 



Because 27 million American adults can't read a child's bedtime story, can't read 
a street sign, can't read . . . period. 

Functional illiteracy is a problem that now affects 1 out of 5 American adults. It can 
rob them of a decent living, it can rob them of self-respect; it can rob them of the simplest 
of human pleasures , . . like reading a letter from a friend. 

You can change that by supporting the fight against illiteracy Your tax-deductible 
contribution to the Coalition for Literacy will be used two ways. First, it will help continue 
the campaign to increase public awareness of the ^ 
problem. Second, it will help us generate new 
resources for literacy 

To send a contribution, fill out the 
coupon. Or bill it directly to ycxjr credit card by 
calling 1-800-228-8813 Helping takes so little. 
And illiteracy can rob people of so much. 



\bliinteer Against Illiteracy. 
The only deg^e you need is a 
degree of caring. 



0 



CBalition for Literacy 



Enclosed IS my tax-deductible contnbution tor 
□ $10 □$25 □$50 □ $100 and above 



.State. 



-Zip. 



Phone 

□ MasterCard* □ Visa« Credit Card #. 
EKpir Dale Signature 



Make checks payable to COAimON FOR LITERACY/MRA FUND 

Please return to C oalition for literacy 

Magazir\e Publishers Assooation Fund 
50 East Huron Street 

Chicago. Illinois 60611 30.0 
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...newsline... 

"CtMIC RELIEF" is coming out on vidoocassetu* Karl' l^rimar Home 
Video. folIowinR the path set by the "Sun City" videncasst-Ue. will be 
releasing the program, which stars Robin Williams, Whoopi (lohlherg. 
and Billy Oystiil The show was broadcast live tm Home Ho\ Offiee 
when "( omic Kelief was firsi staged. Money from "Comic Relief" 
will be used to feed and clothe the homeless. 

VISTMN WEI saw higher revenues and lower profits for the second 
quarter of 1986. The company 's sales came to $65 ;(6 million for the pe- 
riod, while revenues were $4 71* million. In IflHS. seiond-(|uarler sales 
came to $-lJ> 3J) million, while revenues were $10 million "Hie company 
blamed the lower-lhaii-exppcted profits on retailer buying habits, say- 
ing stores concentrated on hit fealure-tittn titles rather than the B and 
C titles that make up much of Vestron's catalog Acquisition costs also 
increased substantially, the company claims. Per-share income 
dropped by more than 50/^. from 29 cents to 13 cents. 

JACQUES COUSTEAU is going to be on two labels at once when Piicific Arts 
Vid*"*) rt-k-ascs The lUiilersea World Of Jacques Cousteau l.'ndersea 
will bring 10 ("ousteau programs u> market, all of them nature titles: 
"TheSmging Whale." "The I'nsinkable Sea Otter." "The Smile Of The 
Walrus." "A Sound Of Dolphins." "Octopu-s-Oclopus." "The Dragons 
Of Galapagos." "The Desert Whales," "The Flight Of Penguins." "The 
Forgotten Mermaids," and "Whales " List pncf on all the titles is 
$24.95. The company is also releasing "Ansel Adams Photographer," 
at $29 9&. Warner Homo Video recently released a selection of Cous- 
teau titles, hut none of them are the same as those on Pacific Arts. 

"NOUrWOOD GHOST STORIES" is the name of one of the treats Warner 
Home Video putting on sale this Halloween season. A 75-minute, 
made-for-video anthology of horror tales, the video focuses both on 
Hollywood's films and the industr\- itself Ghostly movies will be high- 
lighted, as will spectral situations (H'curring on sets. Host of the show 
is John Carradine, Suggested list price is $29.98; ship date is Sept. 24. 

Bill WAITW. star of the Boston Celtics, is host of Advantage Video's 
fir>.t rt-Iease. Titled "Bill Walton's Family Fitness." the program is de- 
signed to give a complete fitness plan for families List price is $29.98 
Each cassette comes with C-ontacl e.xercise straps, which allegedly pro- 
vide a workout similar to that given by Nautilus machines. 

CHIIMEN'S PA06IUMMING comes to Pioneeer ArtisUs with the premiere of 
"Rupert And The Frog Song." a title produced by Pa\i\ McCartney It 
will l>e released on H-in<'h videodisk Suggested list pnce is $16 95 
There are three animateil cartoons (tn ihe disk. "Rui>ert And The Fnig 
Song." "Seaside Woman." and "Oriental Nightfish," the last two per- 
formed by Linda McCartney & Wings. 

CBS/roX VIDEO .^ublabels Key Video and Playhouse Video are both re- 
leasing themed packages of titles. The Key Video package is tied to the 
Halloween season and has Jive titles: "Killer Party." "The Vindicator. ' 
and " Dark Night Of TVie Scarecrow ." all a1 $79 9H each, and "Killer 
Fish" and "The Strangler" for $59 98 each Playhouse is taking a West- 
ern theme, with "Junior Bonner," 'Yuma," "Wild Women," "Duel In 
The Sun," "Apache," and "The Oklahoman " All the Playhouse tilles 
ire $59 96 

"HOW Tl MIF" IS the name of the latest how-to video from Karl/Lori* 

mar The program stars Jan Stephenson and list:* for $29.95. 

TUVELVIEW INTERNATIONAL is the new name of Travelvision Internation- 
al. The C'>mpany made the name change in response to the number of 
firms using the word "travelvision' to describe their producLs Thirty- 
seven locations have been profiled by the company, with programs on 
Sonora, Mexiri). Hong Kong, and central Florida due in September 
Trave\vte>w v.-, a divi^nm of V.a>>\ Tex;is fVislribuVing Ti>N> SE)I>EM.\N 





INFOMOTION 

The Professionals In 
VIDEO & AUDIO 



If you use video tape for any kind of duplication then give us 
a call We carry all lengttis of Ihe custom loaded VHS video 
tape Tfiey are packed 10 pieces to a carton No box. No label. 

WE HAVE WHAT YOU NEED! 

2715 ELECTRONIC LANE • DALLAS. TEXAS 75220 
TOLL FREE 1-800-527-5352 (Naf I) • 1-800-442-3493 (Tex res.) 
(214) 358-3366 



Billboorci 

TOP VIDEOCASSETtES^sALES 









Cofnpiled from a national sample ol retail store sales reports 
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♦ * NO. 1 * ♦ 










1 


1 


43 


JANE FONDA'S NEW WORKOUT A 


Kvr RCA VkJ« Prod 

Kan 1 orimir Home Video 069 


Jane ForKli 




NR 


1991 


2 


2 


57 


THE SOUND OF MUSIC A • 


CBS-fo» Video I Ob 1 


ChnHopher Plymmer 


IKi 




n9i 


3 


5 


28 


ALIEN A * 


CBS Foi VidM 1 090 


Tom Sherritt 


1)19 


II 


79 91 


4 


4 


12 


BACK TO THE rUTURE 4 • 


Amblin Cnlertainmenl 
MCAOiM Corp 


MichaH J fo* 
Christopher l_loyd 


IMi 


PC 


f99J 


5 


7 


35 


CASABLANCA A 


CBS-Foi Video 45 14 


Ingnd Bergmart 


M2 


nil 


!99l 


6 


3 


54 


ALICE IN WONDERLAND A • 


Wall Disney Homt VidflO 36 


Animated 


19S1 


c 


an 


7 


1 


56 


PINOCCHIO ♦ 


Wall Orsney Home Video 239 


Animated 


I9U 


c 


aK 


8 


9 


10 


KATHV SMITH'S BODY BASICS • 


JCi Videa Irtc 
JCi Video 81 1 1 


Kattiy Smith 


i9n 


NR 


SK 


9 


6 


6 


WHITE NIGHTS A 


RCA. Cotumtiia Pictures Home Vtdeo 6 
206 11 


Mihhail Baryshnikov 
Gregory Hin« 




n-ii 


J995 


10 


16 


224 


JANE FONDA'S WORKOUT A ♦ 


KVC RCA VtdeoProd 

Kjfl Loriniji Home Video 04? 


Jane For>da 


1912 


IK 


S9S5 


n 


14 


3 


DELTA FORCE 


Cannon rttmi inc 

Media Home Enttnairwnent M84 L 


Chuck Norris 
Le«Marv«r\ 


I9<S 


R 


!9S5 


12 


10 


9 


WHITNEY HOUSTON THC * I VIDEO 
HITS A 


^*ftlCV•s■on 6 20631 


Whrtney Houston 


I9K 


m 


1499 


13 


IS 


12 


PLAYBOY VIDEO CENTERFOLD 2 


Karl Lorimar Home Video 503 


Ten Weiget 


l!«( 


NR 


999 


14 


37 


2 


ENEMY MINE 


CBS-Foi Video 1492 


Ornnis Quaid 
Louis Gossett jr 


IMS 


ecu 




IS 


12 


3 


MURPHY^ ROMANCE 


RCA/CokimtM Pictures Home Video 6- 
20649 


Sally F leld 
James Garner 


mi 


PfrU 


'995 


IE 


29 


2 


IRON EAGLE 


CeS-Fo« Video 6 160 


Louis Gosselt It 
Ja^on Gedrtch 


I9K 


nii 


'9K 


17 


23 


39 


KATHY SMITH'S ULTIMATE VIDEO 
WORKOUT A 


JCI Video Inc 
JCI Video 8100 


"Kattiy Smith 


19W 


NR 


2915 


18 


NEW^ 


MIAMI VICE IITHE PRODIGAL SON 


Universal City Sludio:i 
MCADist Corp 80349 


Don Johnson 
Philip-Michaei Thomas 


19(5 


NR 


2995 


19 


13 


18 


THE KING AND 1 A # 


CBS-Fos Video 1 004 


Vu) Bry nner 
Deborah Kerr 


1S» 


NR 


2991 


20 


20 


4 


WINNIE THE POOH AND THE 
BLUSTERY DAY 


Wall Disney Home Video 63 


AninAated 


im 


C 


1415 


21 


17 


11 


AUTOMATIC GOLF A 


Video Peel 

Video Associates VA39 


Bob Mann 


I9U 


NR 


I4JS 


22 


11 


6 


THE JtWLL Ur THc NILE A 


CBS fo» Video 1491 


Mtchael Douglas 
Kathleen Turner 


IKi 


n 


nsi 


23 


21 


2 


HOUSE 


New World Ptcturei 
New Wofid Video 8S25 


William nan 
George Wendl 


i<» 


■ 




24 


21 


3 


THfc HITCHUV 


HBO. Canrwi Video TVA3756 


Rutger Hauer 
C Thomas Howell 


19«S 


■ 


n» 


25 


2< 


42 


DtVtRLT MILLS COP 


Paramount Pictures 
Paramourtt Home Video 1 1 34 


Eddie Murphy 


\«i 


• 


299$ 


26 


18 


91 


PRIME TIME A # 


KVC RCA V»deo Prod 

Karl lorimar Home Video 058 


Jane Fonda 


I9W 


NR 


1995 


27 


27 


2 


WINNIE THE POOH AND THE HONEY 
TREE 


Walt Disney Home Video 49 


Animated 


i9e: 


c 


1495 


21 


19 


4 


coif C 1 life lie 


Warner Bros inc 

Warner Home Video 11533 


Dan Aytiroyd 
Chevy Chase 


19(5 


K 


7995 


29 


NEW^ 




MGM/UA Home Video 600966 


Rob Lowe 
Patrick Swayze 


I9IS 


R 


79 95 


30 


35 


76 


nnNF WITH TMr wiNn a a 


MGM 'UA Home V'deo 900284 


Clark Gable 
Vivien Leigh 


1939 


C 


1995 


31 


25 


17 




CBS fox Video 2025 


Humphrey Bogart 
Kathcnne Hepburn 


19S1 


NR 


29S< 


32 


22 


2 


AN AMA2IN ERA THE NEW YORK 
METS 2STH ANNIVERSARY 


Maior Lcjgw BasetMll Prod 
Scotch Sports Crtiwilion Edition 


New Vorli Mets 


I9M 


NR 


1995 


33 


32 


4 


Dm lun Di IODIC c 


Family Home Entertainment F 1 1 93 


Animated 


IWi 


C 


1195 


34 


» 


40 




Wan Onney Home Video 2 3 


Julie Andrews 
Dick Van Dyhe 


IKI 


c 


2995 


35 


35 


44 


ROMANCING THE STONE A 


CBSToi Video 1 356 


Michael Douglas 
Kathleen Turner 


IW 


PC 


2991 


36 


30 


27 


THE MALTCSE FALCON 


CBS Foi Video 4S30 


Humphrey Bogan 
Mary Aator 


1941 


NR 


29 9( 


37 


36 


25 


RETURN OF THE JEDI 4 


CBS-Foi Video 1478 


Mark HamiM 
Harnson Ford 


I9U 


PC 


79JI 


31 


31 


10 


JAGGED EDGE A 


RCA Columbia Pictures Home Video 6- 
20591 


ClefHi Close 
Jelt Bridges 


I9IS 


R 


7995 


' 39 


33 


42 


MOTOWN 2b: VESTERDAV. TODAY. 
FOREVER A ♦ 


Motown Picluf cs Co 

MGM UA Home Video 300302 


Various Artists 


I9U 


NR 


2999 






10 


WRtSTUMAWA2* 


TiUn Spcfli lr\c 
Cdiwurn Video 021 


Various Artists 


>9n 


NR 


3995 



a fr»lrt (»;rlJnidtio« 'of Ihpair.cai u\m sates ol 75,000 units or succ»t«o lilt once income oi S3 miliicn 1 30 000 or $| 2 
m.llwn If r>on ihMtf.i" inadr lot hoinr vidw (woducl. 000 fir S 1 m.Hion lor m«nc vpdco pf oduci) A HtAA plalinum certilicJiiOi lor theatr«^jt 1,1^,^ g| 
I 50 000 ufiilv Of luucilcd lill pr<c irKomu of J6 millior 16O 000 Ot J? 4 .niHio*' lor non lhMlf tC«l n>*dr lor honw vk)«i p'oducl, 50 OOO umi-, f,» 4 ^fu» ot 
\! iTiiHior Un mii'.K vifli-o prodiKl) Tiii« cvrliliiKl pr»or to Oel I 1 9f(^ ,*,Tr cer1>ftM under diMermI Cfilena | ♦ InlernaliOfUl Tape Di« A^sn c*iit,r ,,1.0^ fgf 
.1 mmi-ni/fn 'jlr- of 01)0 ,in.|'. or j rM>»t rtJhjf*Hf ot t3 mJln"i j,' 'rlj.l tot 1^^■.|tl1<..lll» »rl«-as«d p»Ogr»m». OT Ol al least 25.000 units or II tnM.an ,t 
'•"Klt"^''^ r»on IhvjtiN ,(' lifli--. Sf vhrvrt Inim If iohk '"•"> I ti>r<«rt 0 docunwnUrv 
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***A CINEMATIC TRIUMPH! 






"THE MOST POWERFUL Tl 
HONOR AND REVENGE SINCE BREAKER MORANT!' 



pSsm available only on videocassette 

PRE-ORDER DATE: OCTOBER 8, 1986 NATIONAL RELEASE DATE: OCTOBER 21, 1986 
DISTRIBUTED EXCLUSIVELY FROM PRISM ENTERTAINMENT 

I HISM t XII !r MNMI N: .\'ltl\''(^.M:i*S 1^ I'l NU'in I'AHK I ASI S;'m liH lOS ANGIIi:ii v'A-tH*' .IJ ; ■ .."0 



Sign-Up Begins 1 
For2ndN.Y. 
IntI IVIailcet 

}ih:\\ VDKk roin(Mnus liavt' 
btf>:un si|;nin>; up for llu* sec- 
ond Nt'w York international 
Home Viiieo Market Metnt 
Vitieo. McC.raw-Hill. Kodak. 
Karl ' la>rin)ar Home Video. In- 
gram. Ksnuire. Video (lenis. 
and Best Film And Video are 
amonn the 50 firms thai have 
signed up so far. 

The show will be held in New 
York City's Jacob K. Javils 
Convention Center April lil liH. 
Vnlike the first show, no con- 
sumers will be adniilted. and 
the event will run in the middle 
of the week — Tuesday-Thurs- 

'It's going to 
be a market for 
buying & selling' 

day— rather than on the week- 
end (Billboard. Aug. 1<>|. 
Knowledire Industries Publica- 
tions, whiL'h pri>duces the show, 
claims it drew close to 7,000 
rc)^i.';trants in it.< premiere out- 
ing 

"We've gotten quite a Rood 
renewal rate of registrations." 
says Eliot Minsker. chairman 
and chief executive officer of 
Knowledge Industry Publica- 
tions 

The second market will stick 
to the first's goal: to serve as a 
trading place for video product 
Added ingredients this year 
will include a number of semi- 
nars on video retailing and the 
creation of a "retailing insti- 
tute," says Minsker, so that 
people who are curious about 
getting into the selling side of 
the business can find an entry 
"The main thrust is a market 
for home video programs of all 
kinds." Minsker says "It's not 
a mini-VSDA It's going to he a 
market for buying and selling. 
Retailers are encouraged to 
come, but that isn't the sole 
purpose at all There has to l>e a 
place for programming to be 
bought and distribution deals to 
be made." 

Other new elements will be 
an advisory board on which 20 
industry executives will sit, a 
broadened programming scope 
encompassing a .special section 
for adult video companies, and 
screening rooms where new 
product can be displayed 

Minsker says leaving con- 
sumers out of the registration 
mix will give him far more mon 
ey to spend marketing to th» 
trade. In addition, the company 
la planning to see if it can get 
mass merchandise, record 
store, and other alternative re- 
tailers The market will have 
booth No 1.540 at the Video 
Software Dealers Assn con- 
vention in Las Vegas Sunday- 
Thursday (24-28) 
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September and October 



|7| RADIO SYNDICATION 

|7| WORLD OF BLACK MUSIC 

\^ COMPACT DISKS 

Q HORROR VIDEO 

[7| THE WORLD OF GOSPEL 

^ THE WORLD OF COUNTRY MUSIC 
NEW AGE MUSIC 



uimm COVERS rr m! 



HEFNER INTERVIEW 

(('oulinuni jrfitu yngr /.,'/ 

inK in our .sli»res. und they're 
hnl sohi to I'hildron. but we're ((oint; 
tu iisK "ur customers 

AikI Um'V iJiiI a lwi»-wefk survey 
In all llicir slori's. and, lo and !»• 
hold. Ihf majority <tf thfir custom- 
'■Hi -saiii, "No. *«• don't have any oh- 
liM'lion." 

That accoinplibhcs two Ircmvn- 
dously usfful thin^K for the retail- 
or. One. it gives him k leg to stand 
on in .sayinj; to th«* pressun* >rri>ups. 
"l/kok. you don't sjte^k for my eus 
tomerb, you don't Kjii'uk for the 
community It's not just me saying; 1 
ou^jht U> carry these. I've asked the 
rt-al vommunity. and here's what 
they've said" Two, il really pvHs 
Uie retailer a i-ri'dihilily and a I'onh- 
dence in hie position. 

Q: What ran VS^.^ as a trroup do 
to help members avoid lecal ac- 
tion? 

A Th^'r«•'^ a jrroup heinj; formed 
called Americans for ron.stilutional 
Freedom thai is ^i*\T\\c to \tv an urn- 
tirella trroup for a tot of individuals 
and associations concerned alwjut 
this issue of censortihift and ii(ji- 
lanee. I would hoi»e that the VSDA 
would become acquainted with that 
^roup and perhaps involve<l, be- 
cause I do think that a lot of what's 
(foing to happen is (toinR to be on 
the local tjrassroots kvel. 

I don't think there's poing to be 
any lei^islation pasht^H in Washini;- 
ton that's (comp to ohatijce the deti- 
nitions of obscenity or anything like 



that. But that do«sn'i m«an that 
there isn't dan^itr out iherv if local 
prosecutors get inviilved. 

Q: What other ctmstrufitive action 
can h^ taken hy VSOA? 

A Oiw <if the things that the Maga- 
?.me Publishers Assn. recently did 
w hich miKht be something of use to 
the video industry is lo make sure 
that the industry as an industry has 

'Retailers have to 
work with groups 

that monitor 
law enforcement' 

curnniuincatfiJ ils pKMtion In tht* 
MI'A s case, they did it in writing 
literally to all their relailer.s, to 
make it clear that all creative (loople 
and distributors have a stake in that 
freedom of choice. Time magazine 
has a stake in whether Playhoy 
mutrazine is sold or not in a store 
Outt it itfUmt^ii in. 

I do think that .sometimes, espe- 
cially on the retailer level wh«re 
you're sort of out there in your 
store by yourself, you may lose that 
sense. So 1 think that any support 
that IS given, both in an educational 
sense and a 1*^*1 iwnse, is obviously 
of value 

Q; What ar« spcciHc area.t of re- 



sponsibility for ft retailer in a con- 
fronlatioiiBl climate such hs tu- 
days? 

A 1 think It's certainly important, 
esiwcially in a climate like this, for 
retailers to be re.si>onsiblc I think 
that if anybody's out there renting 
R. or X rateii material to kids, 
they're askinc for trouble If any- 
body is out there in a store that has 
a lot of kids in it with a lot of very 
r.xpliril covers out there, they're 
askinj; for somebody to make an is- 
sue out of It. 

So I think a certain decree of re- 
sponsibility about adult material, 
whether it's sexual or violent, does 
need to he sejcregated in that sen.se, 
because you've ^ot a marketplace 
I hat does have children in it That is 
healthy. 

But certainly segregating it in the 
sense of. "If we ignore it. it'll go 
away" doesn't make a lot of sense. 
And as I said, the lines in terms of 
the amount of adult material that's 
in a k)t of Hollywood's films — Ian 
guage, nudity, sexuality, atti- 
tudes — is very blurred right now 
for the people who are the censors. 

Ultimately, what the VSDA can 
do. which 1 think that they an? do- 
ing, is to acknowleilge that they are 
the gatekeepers They can either 
take a stand or buckle, and if they 
buckle, they'll never be able to get 
bark up and lake that stand, be- 
cau.se they'll get run over, because 
that's what happens. 



Call W<ia-( 

Eric« ^ 
. Bu**"*!- — ■ — 



BULK DUPLICATION 

DuvitcMlHg T ~ to V) * ind H ' M v« * 

VHS BRAND 





100 MHO 


iOI lo I00< 


10O1 and ov*r 


T-30 mio 




S4 65N 




T-60 mm 


s«>« 


S.10U 




T-90 mm 


6 2Dea 


6 IOm 




r-I05 mm 


60Sm 


6 ?0m 


PIMM can 


T-120 mm 


70Oaa 


6aOe< 


lor quota 


T135 mm 


8«lM 


aiOH 






>Wm 


960m 




BETA 


9RAN0 


Tap* Length 


lOOIoSOO 


501 10 1000 


1001 and over 










L-3S0 


S3SM 


S»M 




L-370 


6 IOm 


S90m 


PIMsacW 


L-43S 


6 60m 


650H 




1-500 


6 75m 


6SSM 




L-62S 


79Cm 


1 7Sm 





All piic*s includa cuuom boting and »hnnkwTapp>ng 
AN dupticsimg Morh lepfOducM on ht^-^rM« vtdecrtape 
All vKl«OGa$san0S arv quai'ty contfoMM 

T«Tn»» AH new acco«jni& C 0 D on hm o'rte' 

TefiT« o( IS 30 aif% upon c'Mlit apptovai 

SHORT RUNS 

Outriuilig I' In W ind ^ n Vk- 

VHS and BETA 



TBpaLangni 


t-IOPca 


ll-MPu. 


25-»t Fci 


yOmn 


uooo 


Ill 00 


SIOOO 




noo 


23 00 


12 00 


OOiTtm 


woo 


27 00 


14 00 


lOS mm 


32 » 


20 50 


1600 


120 <Tun 


not) 


3200 


i«oa 


135 nvn 


37 50 


35 00 


20 00 


IWnun 


•OOC 


37 50 


22 00 



Mo «k«lioi». Amafar vwao-Cauam Cmtms ■ 80i pgr easa 
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VGA/Technicolor 
Focus Is On 
New Maricets 

NEW YORK NurtuniiK altoriiutiw 
video imrkeu [lays ulf. says Tmn l)v- 
Maeycr, senior vice president of 
VCA/Technicvlor's S/T Dmsion 

"Corporate and special-interest 
proKrams are llie faslestuniwini; 
part of our tmsuieits," he says In 
fact, the market is so stixini; \'l'A ' 
Technicokir is plannini; a move into 
pnxlurtion 

VCA Technicolor embarked on a 
campaign to develop new homo vidi-o 
markets in 1^85. assinninjr five exec 
uuves u> ihe effort Efforts center on 
both proRfam development and mar- 
keting I'p to 50'' of their time is 
spent crvating new projjrums. work- 
ing out of faftlities in I>allxs. Chica- 
go, Leonia, NJ., and a sales oHice in 
Boston. 

Projects completed so far reflect 
this regionality Among the recent ti- 
tles worked on is "The Secrets. 
Sauces & Sav\-y Of American Barbe- 
cue and Gnllmg." out of the compa 
ny's Houston office, and an hourlong 
Boston Celtics highlights tape. whK'h 
went from master to a 20,t)*Ht-iinit 
shipment in just 24 hount 

In both cases, VC.A/Techniculor 
pro%nded support in a number of ar 
eas. For the Celtics highlights laj*e, 
the company supported Conne»-ticut- 
based market research firm Tlie fair 
field firoup by providing Ixilh dupli 
cation and distribution .servK'es U'l 
the title. Product was sold through a 
number of outlets, including the Wal- 
denbooks chain, video specialty retail- 
ers, and 3 dirvct maj) campaign .Addi- 
tionally, product was sold to mem- 
bers of the Celtics Annual 
Ticketholders Club. 

"Barbecue .\nd Grilling" was pro- 
duced by Houston-based Servndipity 
Productions and is hosted by Dr. Rich 
Davis, chairman of the K.C Master- 
piece Barbecue Sauce Co. Once 
again. VC.A 'TechnK-olor will handk* 
not just duplication, but will also deal 
with the title's national distribution 
Producer of the pmgram was Seren- 
dipity 's Fred Bnson He plans to do 
at least 10 more programs in coopera- 
tion with the duplicator. 

Demand in the Sun Belt has grown 
so strong that VCA /Technicolor is 
doubling the size of its Dallas plant 
The company is constructing an 
R,OOfrsquare-foot, 40U-machine facili- 
ty U) serve a client roster that already 
Uifis 100 

Other projects VCA/Technicolor is 
involveil in inclufle 

• A sjKirts ta[»e, which will be of- 
fered ftn a cereal package. Consum- 
ers will send in box tops and an 
amount between $!) 9,>$14.9.'i In oli- 
tain the product 

• An exercise tape, which is tied in 
to a diet soda. 

• A Statue of Liberty collectible, 
which will be marketed via dire>'l 
mail, premier department stores, and 
art galleries 

• A youth-targeted program on 
magrc for one of the home video ma- 
jors. 

Profit is directly dependent on how 
much money is put into the program, 
says DeMaeyer He add.s that distri- 
bution almost never goes through 
conventional channels. 

AKIV* KAMINSKY 



IF YOIKRE CRAZY ABOUT MAGK AND WILD ABOUT WINNING. 

RIDE TO ADVENTURE 
WITH THE MRT BIKE KID. 
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Kid 



Starring PETER BILLINGSLEY 

STUABTPANKIN • ANNE BLOOM • PATRICK COLUNS • DANNY BREEN 
Story by ]. HALLORAN • Screenplay by DAVID BRANDES & LF^VIS COLICK 
□ jari^r.::;!::. produced by JULIE GORMAN • Directed by HOITE C. GASTON (pg.'«». 
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meoFACT To 
Increase Artist 
Sponsorship 

TORONTO Th.- V.iie,. Knuiiiiii- 
tion to Assist Cunadian Talent 
(VideoFAOT) — a fund s{«insiirv<l 
by Canadian vid«o music chanDct 
MuchHusic tn help artists fi- 
nance vidclips — poured between 
$140,000 and $I5U.(M)U into pro- 
duction in il.s second year of op- 
eration ending July 1, says prtjsi- 
dent Berniv Finkelstein. 

That money helped (.'enerate 
40 music videos, trencnilly pop- 
oriented, and continues to make 
VideoFACT the largest financier 
of Canadian video While Finkel- 
stein believes the quality of ap- 
plicants was far higher in the 
second year, he says there is ev- 
ery possibility that the quality 
could rise dramatically in the 
year to come. 

The federal government indi- 
cated earher it would assist Ca- 
nadian independent artists 
through a five-year, $2.'i million 
program. .\n estimated $2 .'> mil- 
lion of that figure will be allotted 
to music videos, and it is likely 
that VideoFACT will disburse 
the money through its cross-sec- 
tional board of industryites. 

If that happens, says Finkel- 
stein, "We'll be able to help both 
the viable and developing art- 
ists." 

The average grant, payable 
upon completion of the vidclip, 
was meagre by many stan- 
dards—about $4,000 But Finkel- 
stein says he remains startled 
that some see VideoFACT funds 
as an entitlement, not as a god- 
send Because there's nothing 
compelling the foundation to 
help every artist, Finkelstein 
feels that artists should treat the 
fund as icing on the cake, not as 
essential underwriting 

During the year. VideoFACT 
helped such successes in Canada 
as Jane Siberry. the Arrows, the 
Bo-x, Haywire, Chalk Circle, and 
Liberty Silver. 

It is estimated that in the 1986- 
87 operating year, about 
$lfi.'i,000 will be available 
through the fund However. if 
the government signals ita will- 
ingness to allow VideoFACT to 
administer the federal funds, the 
money will increase fourfold. 

Also awaiting government de- 
cision IS the Foundation to Assist 
Canadian Talent on Record-Ca- 
nadian Talent Library (FAC- 
TOR-CTL). which helps finance 
audio recordings It expects to 
disburse the federal funds ear- 
marked for recording assistance, 
but It hasn't yet received a final 
decision reganling availability of 
these funds. 

Last year, VideoFACT re 
ceived 225 applications, most of 
them from Ontario. Quebec, and 
British Columbia Of the -10 
grants, 24 went to Ontario art- 
ists, nine went lo Quebec, three 
to British Columbia, two to Al- 
berta, and two to the Maritime 
provinces. 

KIKK l.iiP<IINTF. 



Neil Young Readies Self-Financed Tape 



BY JIM BESSMAN 



NEW YORK If Neil Young has his 
way. a 10-soiig vidi-tt cniitpilatioii 
featuring clips of each track on his 
new 'Landing On Water" allium 
will Ik* landing soon m video stores 
and possibly on the cable TV screen 

Tim hij^. who directed Young's 
first two videos — "Wonderin' " and 
"Cry. Cry. Cry"— is directing all the 
"Ijinding On Water" clips for tlLO 
Productions, the British firm that 
represents him. 

Pope says that Ceffen Records, 
Young's label, initially advised 
against such an ambitious 10-clip 
project But, he says, "When Neil 
gets a bee in his bonnet about some- 
thing, it's bound to happen." 

When Y'oung decided to go ahead 
with the project on his own. without 
financial or creative input from the 
label, delTen gave him its blessing 

"Neil's manager, Elliot Roberts, 
informed us thai ihey inteniled In 
create a video that had home mar- 
ket or HBO-type sales potential that 
they themselves would produce, fi- 
nance, and enjoy the benefits of." 
says Kric Eisner, president of the 
David GefTen Co. 

"They asked if we would be so 



kind as to give tin- go ulieutl ti> nego 
tiale directly with a bniudcaster or 
distributor for home video use. and 
they said they would (irovide us 
with the customary record company 
niH'd of promotional videos free of 
TOst We were delighted to accom- 
modat<>." Eisner says 

According In Rolierts' I.iiokoiil 

'It's Neil going mad 
before the camera' 

M:lr1a^:l■llK■^l. it i-, unc'rlain wht*th 
IT thf )ir<ijorl will he coniplclod be 
fore Young's conctTt tour, which 
hej^ins Si^pt 15 and is scheduled to 
last a minimum of two months 

PojH' says Youni; plays a differ- 
ent chararter in each clip and pulls 
off that difficull a^tsignment admi- 
rably. "He's a bnlhant ac-lor. where- 
as most pop stars, if you put them in 
any kiml of u role, they look stupid." 
Pope nays. 

Vounu. continues Pope, "finds a 
character m his head, and then we 
discusf; It, hut I never (ell him what 
he does or what the context wdl be." 

Noting that Young "suffered a 
hit of pain in making many of these 



J\ew Videoclips 



This weekly listing of neu' video- 
clips generally available for pro- 
grammtng and/ur promotional 
purposes inrl»des nrlisl. Iillr, al- 
bum (U'here applicablrl label, pro- 
dueer/production house, director. 
Please send information to Bill- 
board. New Videoclips. 151S 
Broadway. New York. N Y I003S 

BkNGUS 

Walk (jke An Ecnrtun 



JEAN BEAUVOIR 
Miuing The Young Days 

B>a Poo 

8RCW IN HEAVEN 
Chaiv* Your Mkid 

Ou**l dtolnni 

BON JOVI 

You Give t^v« A Bad Name 



STAN BUSH 
The Touch 



CAMEO 
Word Up 



LUIS CARDENAS 
Runaway 

AfWfUi lr>lbr<l. AJIm Aftlt 

Kmr>U**tar. Mm* Vt-ktM^MintfifiknMrtt 

ton* ClirnK«^*> 

AL CORLCY 
face To Face 

0«X) Itnox* 0*o<0 *««C« 

DOUBLE 

Captain Of Hor Heart 



ARETHA FRANKLIN WITH KEITH RICH 
ARDS. WHOOPI GOLDBERG l> RON WOOD 
Jumpin' Jack Flash 



1 fW" l^cifSj, S I 



GENESIS 
In Too Deep 



CVNOI LAUPCR 
True Colors 

•|li» ' nl.><\ f^jrl-*! 

Bfifi d'aiui 0">e** M«MMf N iM Laci AiMoam 

C»( BitcS 

KENNY LOGGINS 
Playing With The Boyt 

'op QMf fi^/t^rttit i.o'l/'*^* 

MACHINATIONS 

Vou Gol Me Going Agam 

•umM fWntfWI (nlnpr M 

TCENA MARIE 
Lipi To Find You 



BOB MARLEY 
Get Up Stand Up 



MOODY SLUES 

The Other Side Of Ule 



ON-LINE 
Solid stale 

MRk. r^HP <.••(c<n4^ 
U.. ..... M..I.W |^(.. MMtMn 

TROUeiE FUNK 
Good To Go 

•Ma l9<«j t^Mndiwhi hMnI 



TINA TURNER 

Typical Mdle 



NEIL YOUNG 
Tgucll The NilM 



videos." Pf)pe says that iieilher he 
nor the artist was concerned with 
getting a "glamorous" look 

"Neil didn't want his videos (o 
look like anything you see on 
MTV, " Hope says "He doesn't want 
to lie associateil with thai rubbish, 
and neither do I " I'ope has directed 
videos for the Cam, the Cure, and 
Bryan Ferry, among others, that 
have apiieared on MTV. 

In describing the sometimes-bi 
j.iirri' video.s. Pope observes that 
each brings out "a dilferent aspect 
of Neil's smile." It is Young's face, 
in fad, that is the focal point of the 
video. Kor example, "People On The 
Street." one of the four completed 
clips, is "shot in the 'Wonderin' ' 
style, full of little scenes in which 
Neil pops up with that maniacal 
grin " 

Pope says "People On The 
Street," which, like most of the oth- 
er videos, was shot in and around 
San Krancisco, features Young as a 
tap dancer, although his tapping 
feel are actually those of actor Russ 
Tanihlyn 

Kor another clip, "Pressure," 
which was shot on Young's ranch, 
he plays a "wimp" banker with 
thick glasses who is "obsessed with 
punching his head with a boxing 
glove " In "Weight Of The World," 
Young is "a sort of drug-crazed 
Greek boy" with a hairy chest, curly 
hair, gold medallion, and shades, 
whose spiked drink causes him to 
fall into a pool and drown. "A bit 
sad. that one." Pope notes. 

The one-shot news-footagelike 
'Touch The Night" video, which is 
the album's first single and video, 
has Y'oung in the role of George 
(larfield. a local TV newsman who 
arrives at the scene of a gruesome 
highway accident and obnoxiously 
pushes his way forward to inter- 
view the bloodied driver 

The soundtrack includes ambu- 
lance sirens, patrolmen's orders, 
and Garfield's interviews mixed in 
with the song. 

Pope says Young is "totally un- 
recognizable" in the clips, a charac- 
teristic of all the videos in the se- 
quence. 

Pope says "Violent Side," one of 
the videos still to be shot, will fea- 
ture Young transforming into the 
Lone Ranger following a nuclear 
explosion. In "Drifter," Young por- 



Irays a 'hillbilly pig farmer with a 
little bit of incest in his blood — a 
man who loves his pigs and is fol- 
lowi-d by a slulfed pig head which is 
covered with Hies and keeps coming 
up and talking to him " 

"Hippie Dream," which Pope 
says most closely captures the real 
Neil Young, finds him playing an 
ol<l man in the desert who has an 
acid experience and returns from 
the trip as a guru who kxiks like Mo- 
ses 'The clip flashes back to 
Young's "halcyon days," says Pbpe. 
These are depicted with perfor- 
mance footage treated to look like 
archival stock. 

Another clip, "Hard Luck Sto- 
ries," is a "romantic love story" and 
"French farce" set in I.as Vegas, in 
which Young gets married several 
times and "people continuously fiop 

'When Neil gets a 
bee in his bonnet 
about something, 
it will happen' 

out of doors." 

In "I Got A Problem." Y'oung is 
"dragged along by a jeep in the des- 
ert in his underpants while being 
filmed by a wildlife movie crew, 
which is also filming an ostrich." 

"It sounds like it doesn't make 
much sense," says Pope, "but when 
you see it, it will." 

Pope says the last clip. "Bad 
News Beat." is a "bit unclear at the 
moment." but he says it will feature 
Young playing a fnend of the Gar- 
field character in "Touch The 
Night." 

All the videos shot so far were 
filmed in 16mm and blown up to 
H.'imm. except "Touch The Night," 
which used videotape. Pope says 
each video was the product of a one 
day shoot by the same crew, using a 
minimum of special effects. "It's 
just Neil going mad in front of the 
camera and me going mad behind 
it," he says 

According to Lookout Manage- 
ment, plans tor the theatrical and 
home video release of the "Landing 
On Water" video compilation are 
"incomplete at this time." 



Cable Marketing Confers 17 Ad Awards 

MIVN Big Winner At Competition 



NEW YORK MTV Networks has 
received 17 awards in the fourth an- 
nual Cable Advertising & Promo- 
tion Awards competition sponsoreil 
by ("able Marketing magazine 

Out of 1,261 entries, three of 
MTVN's four services— MTV. VH 
1. and Nickelodeon — were recog 
nized by a panel of 2S cable industry 
marketing and ad agency creative 
executives The fourth service is 
Nk-k .M Nite 

The awards break down as fol- 
lows: MTV received first place in 
the Television ('anipaign category 
and an honorable menlion in the 
Olher Collateral category 

Nickelodeon won second-place 
awards m the Billstuffcr ami Trade 



Print categories, a second-place 
award in the 10-seconil ID category; 
third place awards in the lO-second 
ID. Premium Items, and Corporate 
Identity categories; and honorable 
mentions in the 10-second ID. Multi- 
ple Media/Total Campaign, and 
Other Collateral categories. 

VH-1 was awarded first place for 
the 10-second ID category and hon- 
orable mentions for the Trade Print 
Adverlisement and the TV Cam- 
paign categories 

MTV.N as a whole won first place 
in the Corporate ID category and 
honorable menlions in the .Special 
Materials and the Corporate ID 
trade ailvertising calegories. 
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High Tech TV. RCA/Red Seal recording arlisl Suzanne Ciani. who also owns 
Ciam/MuSica Studios m New York., is shown being filmed by "P M Magazine' 
(or a recently aired feature segment profiling her dual career as a recording 
arlisl and'composer/prcxlucor/performef Cian* is at loft, show host Matt Lauer 
IS next to her At the camera is Gary Comgan. sound man is Alan Horowitz 



Video 'lYack 



NEW YORK 

Kris p. PROOI CTIONS reremly 
co-proihiCf(i two viiletts direclw! by 
British director Tim Pope, in iisso- 
cialion with his London bascii pro- 
duction company GLO Produc- 
tions. Thf vifieos. "Twilii;ht" and 
"Ou; Of Th*^ Rluo." were for Epic 
artist MhK Johnson (formerly the 
Thet :tnd wert* i'niTii!«sione<l by 
.l.ihnson':- l^K. label. CBS. which 
IS niiikiriK u whopping eight videos 
from the artist's upcommg ulbum. 
The two clips were shot back to 
back over a four day period in 
Manahaitan Line pnHltit-erK were 
ni.O's Lisa Bryar and I..ouiKe Bar- 
low. KxecutiVf produitTji were 
(tordon Lewis of GLO and Krisi 
Puszkiewicz. Puszkiewicz and 
Barlow have recently established 
Kris P. ProduclionK to handle New- 
York productiuiis for KnnliJ*h- 
hased firms who an* riot affilialeil 
with a major production facility in 
the I'.S. 

RCA recordinn family Five Star 
recently wrapped a clip for ' Can't 
Wail Another Minute, ' the first 
Hinyle off their new album "Silk 
And Steel." The clip is hase<i 
around clock face imagery filmed 
in various urban settings Chris 
(■abrin directed; Nic MyerH pro- 
duced for Aldabra Productions. 
Other video projects for the label 
include Wax's "Shadows Of Luvc." 
directed by Storm Thorfcerson. It 
supports the group's third smgle 
from its debul album. "Magnetic 
Heaven." Anlonv Taylor produced 
for PMI. 

Director Jon Small jusl finished 
shontmg Southside Johnny's video 
f(tr the chissic. "Walk Away Re- 



TOUCH That DIAL! 

Get fas) results with ACTION- 
MART, me Billboard Classi- 
fied 




Call our Hotline at (800) 223 7524 
and tell Jeff you want to see some 
Action' 



nee." the debut single off his new- 
album "At Least We Got Shoes." 
The black and white piece was 
lensed on location in Manhattan's 
Triheca district. Small and Lenny 
(•rodin produced for Picture Vi- 
sion. Small is currently in Los An- 
geles filming Kenny LoxinnN' next 
video 

GRP Records makes its video de- 
but with :) . III) for the Lee Riten* 
our i-ninp'>sii ion, "Dolphin 
Dreams," Director Jay Dorfman 
blends performance footage with 
oceanography sequences shot in 
Ilimm The clip is currently airing 
on VH-1 I'nherd Of l^roductions 
produced. 

LOS ANGELES 

OnK HKAKT PKUUl'CTIONS 

just completed the first video for 
metal newcomers Poison. The per- 
formance piece was filmed on loca- 
liiin at L A. night spot the Palace. 
John JopNon directed. Tammara 
Wells produced Julio Macat 
served as director of photography 
The clip supports the group's de- 
but Capitol album, 'Look What 
The Cat Dragged In " 

OTHER CITIES 

NoTLD DIKKCTOK Jim Yukich 
was in Frankfurt, Germany re 
cently to film Iron Maiden's new 
video for 'Wasted Years ' The clip 
blends documentary-type footape 
with archival material spanning 
the band's career Paul Flattery 
pn>duc4>d fur Split Screen produc- 
liims. Peter Sinclair served as di- 
rector of photoj^raphy. The group 
IS expected to embark on a world 
tour later this year 

Chrysalis; recording group the 
City just completed the video for 
'Walkaway " with Canachan direc- 
iiir Rob Quarlly. Kilrned on loca 
lion m Toronto, the clip supports 
the band's lirst single from its up- 
coming debut album, "Founda- 
tion " Champagne Pictures prn- 

<luce<l Kdilrfl lU l.iN|l.\ MOI KSkl 

/■'ro<fiic(iort compairiVfi «ncf pout- 
production fftnlittt's are irftronic 
to submit tn/ornitttitnt on current 
projects. Pltfisi' semi inntcnn/ to 
Vtdta Track. Bilfhoard. iMo 
Urotidimif. Xnr York. \'. Y lOfUfi 




PROGRAMMING 

Thi<, report does not include videos in recurrent or old«e roidHt-'i 



cr Z 

uj O 

o 



jUDCCOlf B*CKT0SCH0Ol MCA 
fiOOMt* CnO*(tU Itt rREEDOMniNC roii„T,t»i 
DAVIU 1 OAVID WtlCOMf lO THC eOOMTOWN A4M 
MUCirltWIS4IH(NEWS STUCK WiTM TOO Chr/viLi 
JANIT JACKSON Ai^KNi TMiNnOf VOU A4M 
OHrrOONI AM^d NMtPOC^tl V'fmitltm 
OIWOO*OINCO OfAOMANSPARTV MCA 

'rtOOFKAPIS AHtintK 
lOURCrO tfiafOVIOLtWCt »CA 
MIM fAH ONWt 

IIONriRKHIt CJANCmCONTHtCCllINC Mmm 
DAVIO ICC HOTH COIN CMJf Vnuntt Brtrt 
FRANK lOVlr lUOOtTE JOt W*»r»rr Br** 
TINA TURNER WPHlAl WAit CjpriOl 
mNDtOmUAMS RtFOHM SCHOOLGIRL Bn.rK) 
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OARirl HALL flMAM'iMt RCA 
BILLT tOtl << A MATTFR rx IRUSt ColuTD<a 
laVERBOT HlArtN PN »00« t^ft^ Cok'T^bt* 
tOtMt WOMfr 'AK-t W HOME tONlGHT CWurnba 
MONKEES iHAt rtAS Then THIS 1^ NOW A..-.ij 

NFIl rOUNC KKK.M IMl SlOMl 0»"»n 



3« S(>CCIAI ^OMtBOO* 'Ml VOU **M 
BANANARAMA vENuS PMyOrtm 
6ERLIN ^A^t MV BAfAIH AWAY Cotoinb'* 
BIG CUUNTtri kOOn AMAt PMyCrim 
Df HICr "AHT.fi OH A HtAWT ATTACH CKryMlrt 
•EMCRSON, lAKt ft ROIVf U rOKCH AND GO Poi/Gri* 
•CURrTHMKS WiSbiONAffY MAN «C* 
'rASULOUS THUNDCRBINOS WRAP 1 1 UP Cfi< 
•CTR '"l Hjr.'JP Ar.iia 
•IMCHAFL MCDONALD ^WtE T fRtlDOM MC« 
M«C • THC WCCHANiCS TAKEN iN AtUnlic 
■ROBIRT PALMCR > OiO** I MEAN TO TL>RN VOU ON KMnd 
REGINA eAe> lOVt Atlxnl c 
•RUNDMC WALK THtS AAV Pr»lir* 

TDM COCMRANf ( RED RIDER BOT l«S"Ot TmC MAN Capitol 
-WHAM' IM( EDGE Of "EaVCN CdumUa 
•STEVE WINWDOO HIGHER lUVl iilanfl 



AC'DC vnu ^MOOK Mr AU NIGHT (ONC AiUfiTic 

-ART or NOISC PARANOiW'A CnrywHs 

BON JDVI 'OU GIVE LOVE A BAD NAME PolrGram 

LUIS CARDENAS DuNAWA> Alli*d An<st* 

CINDERELLA ^A<kE ME PolyGram 

CROWDfO HOUSE MEAN TO MF r.«p>10l 

DOUBLE rAriAiN O' lEfl HEART A*M 

GLASS TIGER DOrt r lORGCT MC EM> 

HONCVMOOH sum WHAT DOES iT TARE Wjrn*f Brot 

INKS fiSO fHC OfBT Anaroc 

JUDAS PRIEST PAMfNtAl GUIDANCE C4*MmM 

LOVER SPEAKS NO MORE i LOVE VOOS A&U 

*eAUL MCCARTNCT PCES^ CaoilM 

■MQOOf B^Uf S OTHER '=.iDf Of LIFE P^^f^utm 

P«T SHOP eOYS lOvE COMES QU>CHL* EMI 

gUKT RIOI tM£ WK.DANO IHE *OUWC CO'C 

CHARLIE SEITOH HOI D ME MCA 

SIMPL* RED MONCT S TOO TiGHT (TO MENTtONt E Wa 
THOMPSON TWINS NOtHiNf. IN COMMON A-,itj 



BLOW MONKEYS WtTKEO WAi'. RTA 

BOYS OONT CRY C TCSONf'RE PfO'H" 

AL<C COOLER i BACK (IH£ MAN fi£"'ND IHL MAi».i 1 

DOCTOR & THE MEDICS SPtRtT IN THE SKY IRS 

CEHE LOVCS iEZEBCL HEARTACHE |HlP CLIP> C«tttfl 

MANCRAB riSHfORLifl UA 

MOOCLS CCLU FEVER Grlf«n 

WLLV OCEAN IDVF inHf Ar.M« 

SCRCAMING BLUE MESSIAHS WIlO BLUE VONOCR Cit*i'i 
SMITHCRECHS UL LHJC AND ROSE^ Enigma 



SAUCE COCRBURN ^Au (T OEMOt.RACt MCA 
GREAT WHITE FACE TMt DAY C.«p.lol 
KEEPiTOARN D^tAMfR Elrhlra 
MACHMATIOMS *0U GOT Mt GOING AGAIN EpK 
PITER MURPHt f'NAi SOlUItON BrW»r% Bvngutt 
PRtME MOVERS SIROWCASiAM MCA 
THINKMAN H*ST AEJVtNluRES tMnnd 
UIO NtuHI fluN CHrr^Alru 
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SA40 '(km WAN Hpp'.v* Wjrnri Bro^ 

AtPHAVIllC [VANCE AiTHMF AtlanTK 

SOLtRGCOtS TAGG ThC PERFECT LIFE l*>4nd 

STAN BIAH 'HE TOUCH EpK 

CACTUS WORLD PIEWS tHE BRIDGE MCA 

CHAKA KHAM lOcE Of A LIFE liWE WArn** 8roi 

GAVIN CHRISTOPHER ONE STEP CLOftR EMi 

JOE COCKER r>:)N I *0U i.OvE ME ANVMORt C*p't<H 

MICHAEL OlS lARRCS MONE t DON T COME MCA 

BRYAN FERRY HELP ME Wjmrf Bros 

EUROPE 'Ml MHAl roilNIEWWN CPS 

MARY JANE URLS WALK L'KE A MAN W9to*n 

KlU MITCHELL PAIiO LANTERNS AlUniK 

NU SHOOi "JtNI OF MO RtTURN AII»nlK 

POISON rp> TOUGM Cn^mt Cafxlol 

THE RAINMAKERS ItT MY PEc)PlE GOGO PolyGnm 

STAN RfOGEWAV CAMOuFIACE >RS 

SOUTHSIM JOHNNY WALK AWAY RENEE AtUAlt 

US40 MNG OlfR OWN SONG AHM 

R0S1C VELA MA(.t._ SVltf A&M 



THE COHNELLS SFYrN BlArh Part. 

DANCING HOODS PKAUMT RvMI.^.I* 

HEAVY PtTTiH RO'_^ AIN ! DEAD Pot»Gr»m 

PETER HIHMELMAN I I IH CONFESSION Orang* 

MP L>NI 5IIP Pq(,G<am 

qi» fARAWAV G»«LS WKVtACIi 

nHTlN WMENITRA«S Chry»*(.» 

TSOL REVINGE fmfna 

WALK THE WEST HViHC AT NIGHT CMto* 



• t><not»» Sft*«h Ptrinm H»CMrr»f»t. MTV Eicluiivt 

For further informat)or>. coolaci jMnne Yo»t, director ol music programming. 
MTV. 1 7 7S BroAdwdT. Mew TocK MY 1 00 1 9 
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NEW 10M 

FrKODIE BASTONE was in at 
INS Kecordinx lo mix "Oon't You 
Try" by Emorjrt'ncy act Kuww. The 
session was en^riiu'erftl by John 
Hoppo. Preluile Reconis artisl Car- 
men wa.s also in Iht* sludin tmtshiti^ 
Up vix*a)s on \)\v stii^tf "You Anil 
Me "' Sieve Linitley i-nninriTi'il, 
with Chep Nunei and Robert Oi- 
villes doinf; the mix. Nunez also 
edited Socera's "Sumniertimo" for 
Sleeping; Ba^. Also at INS. Louis X. 
Erlani^er. aka Junior X.— former 
g'uitarist with Mink DeVille — has 
been mixing the latest material 
from the Slamhciund Hunters 
Kevin Reynoids has been behind 
the boanl for the four-song KK Re- 
lease IS slated for September on the 
Satin label. 

Bobby Taylor and Jimmie 
McDufHe have completed laying 
tracks for Drew Richardtt*. Reggie 
Sinkler's. ()bses!>ion II'h, and Mo- 
ses & Luri's debut singles on 
Cheryl Records at System II Re- 
cording m Brooklyn The projects 
were engineered by Audie Adare 

Rap duo Maextro is wrapping 
mixes with producer Louis Lofredo 
at Sound Heights in Brooklyn. Re- 
lease of "U'hat We Gonna Do?" is 
set for this month on the Pretty 
Pearl label. And rock act ARQ is 
finishing mixes of several tunes for 
its debut EP Producers are Martin 
Schneider and Eric Stuart. Mtxing 
and editing are being done by Ques- 
tar WeUh. with Abdu Malahi as- 
sisting Also in this week has lieen 
producer/artist Frank Dell, who uv 
cutting tracks on hus original com 
positions. Vince Traina is engineer 
ing the project for Valise Records. 

Jellybean Benitez has been pro- 
ducing Stacy LattiHaw's new Mo- 
town single. "Nail It To The Wall." 
at Z-Studio in Brooklyn Benitez is 
also working on overdubs with key- 
boardist Fred Zarr for a Whitney 
Houston track. And Paul Simpson 



hus been producing Barbara Ro> 
for RCA and Symphnnia for (^ilil 
Hon. 

lOS AN61US 

Guitarist PKoDiicKu xim 

Weston has U>en at Channel Re- 
cording in Burbank riuxing the next 
album fntni Wi<4hful Thinking for 
Pliusa Records Michael Verdick is 
engineering the pn>ject. 

.At Sound Image Studio, produc 
er ' artist Mont Sewurd has been 
cutting tracks for yuest Music with 
Elliott Peters and Conley Abrams 
at the boartl Also there, local rock 
ers Black Jack and Damm Yanks 
have Iwen in finishing projecLs with 
engineer John Henning And pro- 
ducer/engineer Patrick von Wie- 
gandt IS in with RchI Kriendn rut 
ting an album for Sweet Llreani 
Records. 

Berlin was recently at One On 
One in north Hollywood overdub 
bing with such strange bedfellows 
as Ted Nugent and David Gilmour. 
Bob Ezrin is producing the act. 
with David Tickle at the board, aid- 
ed by Jeff Bennett Also. Nigel 
Olsson was in tnicking for his cur- 
rent project with producep'session 
drummer James Stroud. John 
Arrtas is engineering with Toby 
Wright Johnny Mathis has been 
there with producer Denny Dianle. 
cutting vocals and orchestra ses- 
sions for his upcoming Christmas 
album. Some of the engineers on 
these dates have been Amas. Mic 
Guzawski. and Daren Klein. 
Wright. Bennett, and Greg Dennen 
have been assisting. 

Carlo Nasi has been at Sunset 
Sound remixing Patty Brard's 
dance single "Red Light" for re- 
lease on Striped Horse Records in 
the U K Nasi is producing, with 
Don Murray engineering. Nasi and 
Murray are also working on an al- 
bum by Italian guitarist Maurizio 
iContinued on nvxt ptigv) 



UHF Testeil For Digital Auilio Signal 

Experiment A t Boston TV Station 



BY STEVEN DUPLEH 



NKW YDKK Till- WCBH Educa- 
tional Foundaliim tn Huston is c'<»n- 
dui'tinK unpriMi-rli-nttMl vx|ifrc 
mi'nts in transmitting a digital au 
iliii signal via the UHF U-lcvision 
lianij 

[turinc 'hf next three months, 
the fnunilatiiin is (estin^ tliKital 
autli" transiiiisstnns via its I'HF 
TV clianni'l. WOBX/ChiiMn.-l 44. 

'A method to get 
the highest-quality 
audio to the public' 

usinR a Sony PCM Kl ciij;ilal audio 
processor to convert audio into vid- 
eo. 

(■(inourreiit WCBH radio pro- 
grams featurint! digitally recorded 
concerts or compact disks are also 
part of the experiment. 

In order to participate in the 
test, listeners must have a video- 
cassette recorder and a PCM digi- 
tal audio processor (such as the 
Sony F-l or 5011. 

Once the digital audio signal is 
converter! into a video format by 
WGBH. viewers can use the VCR 
to feed the signal to the digital pro- 
cessor, which then decodes the au- 
dio and allows it to he played over 
a home stereo system The sound 
■(ualily is reportedly comparable 
to CD 

During the test hours, the en- 
coded digital signal on Channel 44 
IS visible as a series of modulated 
black and white lines 

"It could become a whole new 
band for radio." says Dave Mac- 
Carn. WGBH's director of engi- 
neering "We're simply using the 
UHF spectrum lo get the signal lo 
the user. This transmission pro- 




RaiM High The Root Beam. Raleigh Pilm and Tolovision Studios, the oldest operating litm studio in Hollywood, is 
tHjilding two new sound stages and auxiliaiy buildings at its 10 acre complex The pioiect is e>peclcd to be completed late 
this year Each stage will encompass 32.000 square leet; design is by the Plaleigh Design Group, owned by the parent 
company 



villi's a new method of gelling the 
highest'i|uality audio to the pub- 
lic." 

MacCarn says the FCC is in the 
process of "carving up" the upper 
part of the UHF band, and he'd 
like to see a piece of the space 
above Channel 6(1 be allocated to 
the new digital transmission mode 
"Because digital is in a video for- 
mat. It's a natural," .says MacCarn 

The digital transmission only 
uses half of the standard TV band 
width. MacCarn says. "You could 
put all digital radio stations on 
where only 10 UHF TV stations 
could have existed" 

Are there commercial applica- 
tions for the new system? Mac- 



Cam thinks sn. "I see thus as a po- 
tential pay channel, or even a new 
basic cabie feature lo entice sub- 
scribers interested in high-end au- 
dio," he says. "It's easy to put on a 
satellite. It's also easy to put on 
the air with a standard low-power 
TV transmitter " 

While WGBH estimates that 
only 200-500 listeners in the Bos- 
Ion area are etjuipped with the 
gear necessary to receive the digi- 
tal broadcasts, Mac('arn feels that 
could change r4Uickly, once a de- 
mand for the audiophile transmis- 
sions IS established. 

"It's true there are onlv a limit- 
ed number of PCM-Fls and 5018 
(Continued on next page) 



Convention Set For Nov. 12-16 

Comyn To Key Engineering Meet 



NEW YdRK Stan Comyn, presi- 
dent of the Record Gmup, is set Ui 
keynote the Hlsl Audio Engineer- 
ing Society convention, Nov. 12-16 
in Los Angeles. 

Comyn has been an outspoken 
proponent of digital audio technol- 
ogy and the comfwcl disk, begin- 
ning long before CD gained popu- 
lar acceptance The Record (jroup 
is now working with PolytJram 
Records and N V Philips on devcl 
oping software for the recently 
unveiled CD-I interactive CD for- 
mat 

Comyn, who has in the past ad- 
dressed the concept of computer- 
controlled audio/video applica- 
tions for I'D, will speak on CD-I's 
vast potential now that the indus 
try has agreed upon the Sony/ 



Philips slandard- 

In related news, multimedia 
comedy team the Firesign The- 
atre — the first group to record 
and produce an interactive CD — 
will perform a specially written 
presentation at the AES banquet 
Nov 1.5 at the Ixis Angeles Hilton. 

F'iresign's Philip Proctor says 
the performance piece will cover 
"the histor,' of audio and its inter- 
active future " 

The Firesign Theatre is working 
with Cornyn and the Record 
Group on developing educational 
and entertainment software for 
the CD-I formal. 

In addition lo Proctor, the the- 
ater group consists of Phil Austin 
and Peter Bergman. 

STEVEN DI'PLER 
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Sound Investment 



,4 biweekly column spothghtiriff 
vqmpmt'rit relatid news in the 
audio and video production, post- 
production, and duplication in- 
dustnes. 

ThAT S a LOTTA TAPE: ChKago 
sluctio landmark I'niverHHl Record* 
ing Corp. us ivli-t>ntiii|; -10 years in 
the business The festivities were 
kicked off al the beginning of Au- 
gust and are runninf? through Sep- 
tember Chicago Mayor Harold 
Washini^ton initiated the procerd- 
ings by proclaiming Aug 1 Univer- 
sal Recording Corp Day in the 
Windy City. Festivities will culmi- 
nate in a Sept. 19 bash at Univer 
sal's Walton Street facilities, which 
now boast 20 studios, including four 
at nearby Prudential Plaza 

Universal, which owns $4.H mil- 
lion worth of equipment, logs be- 
tween 80-100 session hours a day. 
says owner Murray Allen. In its 
lengthy history, the facility has 
hosted such renowned recording 
sessions as thase for Duke ICllinfE- 
Ion's "Take The 'A' Train." Sarah 



Vaughan*H "Misly." (lenr Chan- 
dler's "Duke or Kiirl, " the Platters' 
"Smoke (Jets In Your l^ves, " and 
the Shadows Of The Night's "Tht- 
Great Pretender." 

PoSTPMRCHASE AIDS Two neu 
Uioks from Music SaleN Corp. pro^ 
vide cb-ar, concise information on 
the Yamaha DX 7 and the Casio CZ 
lines of digital keyboards. "The 
Casio CZ Book" by David Crombie 
and Pjiul Wiffen includes chapters 
and diagrams on Casiu siiunri the- 
or>', programming, interfacing, and 
new sound patches, among other 
topics. The "Yamaha MIDI System 
Guide. Digital X Book" is a boon to 
both novice and expert, providing 
info on live playing and recording 
terhni(|ues, digital systems lan- 
guage, DX-7 tone patterns, and RX- 
7 rhythm patterns The CZ book ls 
$12.Ho; the Yamaha guide is $14.95. 
Both are available from Music Sales 
31914-169-2271. 

MoRK TOYS Craig Harri.s Music 

of l,os Angfles recently held an 
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A SINGER'S DREAM! 
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The naw louch screen system in use al WEEI 8aslon allows computenzed broadcasi conlrol, enabling stations to keep 
records ol aired commercials in an easier and more accurate manner as well as performing other functions 



open hiiuse to shriw off. among oth- 
er things, "the HimuUaneous mad- 
ness of a 16-biI (ligilal .'i^-FM voice 
Synclavier with eight separate 
MIDI outs controlhni! 20 MIDI de- 
vices throui^h a J.L. Cooper MIDI 
patch bay " Whew Harris, who 
specializes in producint? music and 
sounds for commercials, film, 
records, and television, also dis- 
played a handful of new toys, in- 
cluviing \t Yamaha TX modules, a 
KoUind .Super Jupiter and diptal pi- 
ano; WIS DMX; and lexicon PCM- 
70. REV-7. and SPX-90 prcK-essors 

Look SHARP: Two .St Louis 
based video production facilities 
have added Sharj) Klectronics video 
cameras to their gear. Sights I'n- 
limilrd. an independent production 
house, purchased a .Sharp XC-Al 
video camera for use in T\' commer- 
cial work The XC-.Al features a 
viewfinder-mounted character dis- 
play and three DiiKle dun lovi capac 
itance mixed-held .Saticon tubes for 
T.'iO-line resolution The Life Chris- 



tian Center, a 1 ..lOO member 
church, acquired two Sharp XC- 
itOOII cameras, which it plans to use 
in producing shows for local cable 
TV 



B 



YTE BLANKET BINGO It s 
been a digital summer for the folks 
at Audio Inlerv iiiual DeHiKn • AID) 
According to Dawne Roberts, the 
Los ,AnKeles-based firm's di^rital 
rental mana^rer. Some of the proj- 
ecLs AID supplied Sony digital gear 
for this summer included the scor- 
ing of "Howard The Duck" for Uni- 
versal Pictures at the Record 
Plant's studio M; a video shoot of 
Windham Hill artists Shadowfax, 
Will .Ackerman, and Michael 
Hedges at SIR; Ozzy Osbourne's 
Long Beach .Arena concert; Johnny 
Mathis at Oceanway Studios; Willie 
Nelson for the upcoming film "The 
Redheaded Stranger"; Linda Ron- 
stadl at the (Vtmplex; taping of the 
stage production of "Little Shop Of 
Horrors " (which required stir PCM 
Xi'H multitracks). and the sound 



track for the MGM film "Lazaro," 
which utiliud the same number of 

machines. 

Broadcasters get the 

TOUCH: A new computenzed ap- 
proach to broadcast control is being 
used at Boston-based WEEI (590 
A.Ml MicroTouch Systems Inc. 
and Media Touch Systems have 
combined hardware and software 
packages to create a system thai 
gives broadcasters touch-screen 
control over broadcasting events. 
The touch-screen system is said to 
completely replace the standard 
broadcasting booth control panel, 
thus eliminating the need for a daily 
paper log With the new system, the 
broadcaster can now sequence 
broadcast events unassisted, saving 
lime and easing stress Contact Mi- 
croTouch at 617-93M080 or Media 
Touch at 603-893-.5104 for more in- 
fonnation. 

E^iwl hs STEVEN DI'PLER 




AUDIO TRACK 

III mil tl inim preceding page) 

Ciilonna Overdubs were done at 
Sunset Sound Factory by 
Paulinho Da ( osla. Doug Nor- 
wine, and Richard (iibbs 

Society Records artist Hilary has 
been working at Studio I'ltimo in 
Hollywijod mixing a l:;-inih dance 
single with producers Kenn Fried- 
man anri Dan Joseph. Paul Rrown 
is engineenng Also there. DJ/inix- 
er Boris Gmnirh ha.< been mixing 
the dull version of "The Sacrifice" 
by .Atlantic act Misadventure. 
Brown has been at the board, assist 
ed by Mark Smilh 

At Group IV Recording. Jim l)e- 
pasqual scored "Witches Of 
Eastwick " Dennis Sands was a( 
the console, assisted by Andy D'Ad- 
dario and George Belle. 

OTHER CniES 

Srssions .VI SI(;M.V SOCND m 
Philadelphia include Dave Stone of 
the Media Shiiji prmluoing the 
stkundtracli for a miiilinieiiia pre 
seiitatiiin for HiHlorir Landmarks 
For Living J<ihn Anlhtmy was at 
the board .And New Liln-rtv Pro- 
diictttms recently audlo-sweetelied 
and rntved a diK'umenlary for the 
Prison Literacy Proirram Randv 



Abrams engineered, with assis;- 
tance from SrotI .Mac Minn and Ar- 
mand Pocoroba. 

New River Studios in Fort Lau- 
derdale. Fla . has been playing host 
to James Last and Astrud Gilberto. 
who were in recording their new al- 
bum for PolyGram Co-producers 
are James and Ron LasI and Gil- 
berto Ted Stein is engineering, as- 
sisted by Teresa Verplanck. Also. 



Bonnie Pointer has been working 
on demos with producer Jeffrey 
Bowen. And Geffen artist Ish has 
been in mixing tracks for an upcom- 
ing album. Eric Schilling is at the 
board, assisted by Dave Barton. 

.4// material for the Aud\o Track 
column should be sent to Steivn 
Diiplcr. Billboard. 151S Broad- 
trail. i\eu- York, ;V. Y. I003S. 



UHF TESTED FOR DIGITAL AUDIO SIGNAL 



(Continued /roiH preceding pagt t 

out there in the hands of non- 
professionals." he says. "But I've 
talked with Sony, and they say 
that it would be very simple to add 
the required Fl-typc circuitrv to 
the new line of AM.'FM/TV-band 
stereo receivers they're currently 
designing. Once that were to oc- 
cur, all the listener would need 
would be a receiver of that type 
and a VCH- And once Sony does 
something like that, you know that 
JVC and Sansui and other digital 
manufacturers will do the same 
thing." 

The digital audio transmissions 
are being run Monday through 



Thursday beginning at 3 p m. with 
"Music.America"; Friday, begin- 
ning at 2 p.m with the "Eleanor 
Naylor Dana Music Series"; and 
Saturday, beginning at 3 p m with 
the program "Folk Heritage " The 
tests conclude each day at p.m.. 
when Channel 44 returns to its 
regular summer iirogramming. 

Future experimental broadcasts 
on Channel 44 will consist of live 
concerts that have been recorded 
by WGBH Radio with portable dig- 
ital audio gear. The concerts have 
been produced for the tests bv 
John Voci. W(5BH Radio opera- 
lions director 
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Festival Marks 20th Year 

Montreux Ends On A High Note 



BY PIERRE HAESLER 

MONTREUX Some UO.OOO fans 
attended the H diiy 20th anniver- 
sary Montreux Jazz Festivii], 
which ended July 19 with a M- 
hour musical marathon featurinK 
Herbie Hancock. Rranford Mar- 
salis, Uidier Lorkwoud, Tania 
Haria, George Benson, Spyro 
Gyra. and Sadao Watanabc. 
among others. 

Despite its name, the festival 
showcased pop, rock, ethnic, and 
even classical music in addition 
to jazz. This year's lineup includ- 
ed — in addition to Miles Davis, 
McCoy Tyner. Wayne Shorter, 
and other jazz luminaries — a 
slew of top rock names, among 
them Phil Collins, Eric Clapton, 
Matt Bianco, Chris Rea, and Talk 
Talk. 



t'luude Nobs, wlui originated 
the festival and is still it.-^ direc- 
tor, says he has ^rown used to 
criticism of this ecleitic ap- 
proach "At first, the critics hurt 
me. but now I do not take it as a 
per^ional insult After 20 years in 
the miisic anil festival business, 
you develop the hide of an ele- 
phant. My aim is to organize an 
attractive pro^iram. that's all." 

Some aficionados regret the in- 
crcasinK rarity of impromptu on- 
stage jam sessions; only McCoy 
Tyner, Freddie Hubbard, Joe 
Henderson, and John Scofield 
obliged this year, with a splendid 
set during the Blue Note show- 
ca.se evening. But with almost ev- 
ery evening a sellout, the festi- 
val, whose annual budget now to- 
tals about $2.5 million, must be 
doing something right. 



CCD Names New Managing Director 

Firm Is Italy's Largest Record Company 



BY VITTORIO CASTELLI 



MILAN CCIi/MM. luly's lurKest 
inclc|HTul<>nl r*Tnni rompaiiy, is in 
line for a iiiujur slmkcup fnllowinj; 
the appointment of (iiusep|Hf Bene- 
detti as manaK»)(? dirt'cuir. For llie 
past 20 yearr; he was an cKeruLive in 
the food industry Ijisl year. (Mil)/ 
MM sulTered a tmdin^ loss for the 
hrst time m iLs hist4)ry 

"Kather than ohan^inK the com- 
pany's actual slruclure. we will he 
looking; at the adirption of market- 
ing technii|ues that will ^ive us a 
more clearly marketing-oriented 
mana^fement and strategy," says 
Kenedetti "So lonj; as the rest of 
the industry continues to use mar- 
ketm^ merely as a promotion tech- 
ni<|ue, we will Ih' ahead. We are t;o- 
111^ to use it in building our prod- 
uct " 



U.K. Dealers 
Gird For Video 
Recordings Act 

LONDON U.K. video reuilers are 
bracing themselves for the ne.xt 
stage, set to go into effect Sept 1 , in 
the implementation of the Video Re- 
cordings Act. Any who fall foul of 
the act's provisions face fines of up 
to $90,000. 

Designed to outlaw "video nas- 
ties " and classify other titles in the 
way that theatrical movies are clas 
sified, the act is being introduced in 
phases during the three-year period 
from 1985-88. Many dealers remain 
uncertain as to it.<^ implications and 
requirements. 

The British Vidcogram Assn 
(BVAI, which represents most U.K 
distributors, has circulated guide 
lines, as have such individual ma- 
jors as RC.A/Columbia and 
MGM/UA. 

MGM/UA placed trade advertise- 
ments t4) alert dealers ti) titles that 
must be classified by Sept. 1. Says 
marketing manager Heter Edwards; 
"We don't want dealers to lose reve- 
nue by taking MGM titles off the 
shelves when they don't need to or 
being prosecuted because they have 
them on their shelves when they 
shouldn't" 

And RCA/Columbia managing di- 
rector Steve Bernard say.s all that 
company's authorized accounts 
have received Video Recordings .Act 
implementation kits, which include 
customer guidance posters, certifi- 
cation listings for all current titles, 
and an explanatory bulletin 

The main problem for dealers u. 
the aeries of five .statutory dead- 
lines laid down for certification of ti 
tics, which depends on when they 
were first theatrically distnbuted. 
The current phase, for example. a(H 
plies to English-language prcxluct 
registered as having been distribut- 
ed since the beginning of 1940. 

In itx own advice to dealers, the 
BVA lists a series of simple dos and 
don'ts. including making sure certi- 
ficated titles are proiierly labeled. 



IFPI Hghts For Video Rights 

TVB Under Court Investigation 



I.ONnoN Trade organization 
IKHJ /s atvu.sjng H<»ng Kong /tmad- 
caster TVB of putting pressure im 
record companies to allow the ex- 
ploitation of their artists and re- 
cordings on TVB video programs 
marketed throughout the world 

The copyright infringement dis- 
pute will see both parties in the 
Hong Kong High Court later this 
month (Billboard. Aug. 9). Nick Gar- 
nett. IFPI regional director for Asia 
and the Pacific, says that some 
member companies report being 
told their artists and recordings will 
only be showcased if they agree to 
give TVB the right to use sound re- 
cordings featured in "Solid Gold" 
and other programs as it sees fit 
worldwide. 

According to Garnett. this 
amounts to the demand that record 
companies "relinquish the rights 
which they own in their recordings 
under Hong Kong copyright law," 

Altliough a new broadcast agree- 
ment covering Hong Kong itself is 



under negotiation, there has never 
been any IFP/ TA'B agreement for 
the station's overseas exploitation 
of TV programs containing IFPI- 
owned material via the licensing of 
videocassette nghLs. Ta|ies of "Sol- 
id Gold" have been sold in Australia 
and the U K. 

The situation is aggravated by an 
ongoing inquiry by the High Court 
into IFPI's complaint that TVB 
gives preferential treatment Ui Cap- 
ital Artists, a record company with 
which It has corporate links 

Garnett says. "IFPI and its mem 
bers are simply protecting the copy- 
right material which belongs to 
them and to their contracted artists. 

"'The industry welcomes the 
fullest exploitation of its reconlings 
by TVB or anyone else, but this 
must lie done by agreement, and the 
record companies and artists must 
be profierly remunerated when their 
work IS broadcast or licensed for 
videocassette release" 



Publishers Unite In Japan 



TOKYO Sh(K) Kusano. president of 
Shinku Music Puhlishing. has l>een 
elected to a third three-year term as 
chairman of the Japanese Music 
Puhhshers' Assn. 

His first prionty is to improve re- 
lations with nphts society JASRAC 
and to Htrenf^then it^ leadership in 
cooperation with society president 
Yasushi AkulitK^wa Hon Produc 
tions president Takeo Hon and Fuji 
Pacific Music president Ichiro Asat- 
suma have already been appointed 
directors of JASRAC 

Kusano notes that JASRAC' reve- 
nues have risen hy 50',; since he 
first took office in lyMO. Al that 
lime, the society's collections had 
just lopped 20 billion yen (f 128 mil- 
lion!. For the fiscal year April 1HH6- 
March 19H7. lUs iarj;et is over bil- 
lion yen {%\*A2 million! 

In 19KU, some 5!I3 music publish 
ers were registered with JASRA(.'. 



Tuilay the liilal is H5ll. accountinjj 
for 77"' million) M the sm-i- 

ety's distributions. Althou^^h only 
161 . or less than 20' '• . of the publish 
ers are JMPA member?;, these mem- 
bers received nearly 8(>'v of the $133 
million 

Kusano says that new sources of 
income are emerging. In addition to 
the copyright charges now being 
collected from Japanese record 
rental tiutleLs, (K'rformance charges 
will be paid by sinp along establish- 
ineiiLs lieginning next year 

The new chairman says efforts 
will hv made to imprrtve the image 
and reputation of puhlishers In re- 
cent years, some non-JMPA mem- 
bers have been involved in legal 
trouble, and these troubles have 
come to be associated with alt pub- 
lishers. 



According to the new ('(lU/MM 
head, the Italian record business 
rarely sets marketmg go;ils or tar- 
get-s lis effort-s at ilefiiied market 
HegnienLs. And despite the (|uanti- 
ties of pnKluct released, little real 
innovation iK*curs. 

A new approach to a&r is also 

'We will develop 
Italian music, but 
we are expanding 
internationally' 

planned Benedelli says the local in- 
dustry's crisis has been more tough 
on companies, like CGD. that de- 
pend largely on domestic material 
than it has on the multinationals 
that focus on .\nglo-Amencan pop. 

"Our goal IS still to develop Ital- 
ian product, but as we are also very 
much interested in the teen market, 
we are ext>anding our international 
license deals. The first successful 
moves in this direction, such as ac- 
quiring the Hough Trade label and 
good-selling artists like SamanCha 
Fox, Chns Norman, and Bruce & 
Bongo, are very significant for us." 

CGD is setting up a classical label 
to take advantage of CD growth, 
with the first release of 20 titles 



scheduled to take place Itefore the 
end of the year The source of this 
repertoire has not yet been re- 
vealed 

Benedetti defends the use of the 
KiM'alled riLsn tuU'grazione scheme 
to see (°(iD through its financial 
problems "The workers' union 
agreed that we would pay up to 130 
workers out of public funds. At the 
end of June we only had 84 workers 
paid on that basis, well below the 
agreed figure, and 1 will be more 
than glad to see full employment re- 
stored This kind of emergency mea- 
sure IS intended for a limited period 
only and may help us fight seasonal 
rough spot.s It will allow us to steer 
the company out of dangerous wa- 
ters, not. as some people seem to 
think, to sink it." 

Following the appointment of 
Benedetti. Sandro Delor resigned as 
general manager of CGD Dischi. 
Says Delor. '"This is the right time 
for me to go so that the corporate 
changes can go through as smooth- 
ly as [Kissible " 
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Would Increase Vidclip Service's Subscribers 

MuchMusic May Join Basic Cable 



All-Night TV Bows In U.K. 
To Encouraging Numbers 



LONDON Nearly a niilluin VKwi-n 
stayed up for the Aug. H intruduction 
of ull-nitfht telfvision here, according 
U» fijrures from Yorkshire Television, 
tile c(*mpany that initiated the pro- 
gram tiling 

Tile tran.snii.Msinns, which are in a 
three-month Inal |ien(>d, finally start 
ed after a month's delay, during 
which time .Su|)erchannel/Music Box. 
which provides the programming, ne- 
gotiated short-term nghts clearances 
with the Bntish Phonographic Indas- 
try. 

The broadcasti* run fn>m tlie time 
normal pnigramming goes off the 
air, aUiut midnight, to the start of 
early-moniing ti-levision. at a.m. 
They are coiiiiiosed primarily of the 
programs in Music Box's own satel- 
lite schedule, which is transmitted si- 
multaneously. 

The shows include "Gaz Bag" and 
"The Nino Show. " which mix pop vid- 
eos, concert footage, star interviews, 
competitions, and reviews. Audience 
ratings for the first three nights 
sh<iw that an average of 2.'iO,000 peo- 
ple tuiie<l ill lietween midnight and li 
a III each night, fnim IMi a.m. there 
were about lUO.OOO viewers. 

These figures suggest that York- 
shire Television's target of reaching 
250,000 viewers in the I.>2,t age 
group L»i within reach. Only once, lie- 



tween 4 a m and S a.m. on a Sunday 
morning, did the audience drop to a 
so<alled "zeni rating." which is be- 
low the minimum recordable level. 

For the final hour. Yorkshire 
claimed an average audience of 
100.000 people, more than the num- 
ber that watched the opening hour of 
the early-morning fare that followed. 
Commercials running through the 
night include spots for pop records, 
jeans, and other mainly youth-orient- 
ed products, along with a govern- 
ment campaign against drug abuse. 

Yorkshire says the all-night fare 
was watched in kxsd late-night res- 
taurants, bars, and nightclubs as well 
as in homes 

Paul Fox, managing director of 
Yorkshire Television, which has a 
stake in the Superchannel/MusK Box 
firm, says, "In pioneenng another 
first, we've blended television and 
pop music, two fields in which Britain 
leads the world. It's a three-month 
tnal. and we'll review results at the 
end." 

Other U.K. television companies 
are watching the exi)erimenl with in- 
terest, as is the Inde|)endent Broad- 
castmg Authority, which gave it the 
go-ahead. Given the encouraging rat- 
ings Yorkshire has collected, it seems 
a fair bet that nationwide round-the- 
clock broadcasting wnll be instituted. 



U.K.'s M&S Makes Music 



BY KIRK LaPOINTE 

TORONTO Thf Mfr.\\ [►n.a.lf.ist 
regulator}' ag«*riry has invitfil th** 
MuchMusic Network In apply to bf 
carried nationwide on basic cable 
service. If MuchMusic gets the jyo- 
ahead. the move may mean g^reatly 
increased exposure of vidrlips in 
Canada and a revenue bonanza for 
the 2-yearHild tnustc video service. 

MuchMusic has been operating as 
a discretion a r>' cable service since 
its inception in September I08-I 
With the exception of tiny cable 
companies with fewer than M.OOO 
subscribers, federal cable rules 
have allowed the CHUM Ltd, ser 
vice to be offered as a scrambled 
signal, which only payinj^ custom- 
ers can get unscrambled 

But m a rather unusual move on 
Aug. 13. the Canadian Radio-Televi- 
sion and Telecommunications Com- 
mission (CRTC) said MuchMusir, 
The Sports Network, and The Life 
Channel could apply to be earned on 
basic cable, similar to the way most 
Amencan specially channels are de- 
livered. The CRTC feels that it may 
be possible to include these special 
ty sen-ices on basic cable to bolster 
cable subscription in Canada, en- 
hance the Canadian component of 
cable, and help fend off the chal- 
lenge to the cable industry by the 
satellite dish business. 

CRTC chairman Andre Bureau 
believes that consumers want many 
more sennces at the lowest possible 
cost on cable. 

There are two hitches before the 
plan can proceed. The first is that 
the move faces an enormous battle 
from conventional broadcasters, 



Maple briefs features short items 
on the Canadian music industt/. 
Information should be submitted 
to Kirk LaPointe, 7 Glen Ames 
Are.. Toronto. Ontario, Canada 

ThRKK TORONTO MKN have 
been arrested and face up to life m 
prison for tampering with the 
CHUM AM communications tower 
in the early morning of Aug 11. No 
(me was hurt in the incident, which 
resulted in the Ujwer falling across 
Yonge Street, the city's main thor- 
oughfare, at approximately 5 15 
a.m. The station was put off thp air 
for about an hour and a half. CHUM 
says it will move the tower to anoth 
er kH*ation Officials dismiss specu 
latkm that the crime has anything 
to do with a move a few weeks ago 
to change the station's formal to 
golden pop. 

Classical gi itarist Liona 

Boyd has taken on Bruce Allen 
(Bryan A<lams, I>overboyt nnd M:tu- 



A Canadian fund is 
financing vidclips 
. . . see page 69 
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who see any rtiinpflition a llirrat 
to their It-dgens and complain that 
the new specialty services aren't 
saddliHt with the same content quo- 
tas that thev have 

The CRTC has addressed the lat- 
ter issue by saying it would exjiect 
any addition to basic cable to meet 
the requirements conventional 
bniadcasters face 

CRTC chief says 
consumers want 
more services 

In MuchMusic s case, however, it 
IS unclear exactly how the Canadian 
content ruling (CanCon) would ap- 
ply Would It be the 30' : Canadian 
vidclip re{|uirement now demanded 
of Canadian-made vidclip shows on 
Canadian channels to be considered 
Canadian programming ' Or, would 
it be the .SO"^ CanCon programming 
demanded of private broadcasters 
geTierally? 

In either case, it might \yv diffi- 
cult for MuchMusic to meet the 
standard MuchMusic's CanCon 
guota IS 10"' and moves to 15'> in 
September when it enters its third 
year of programming It has al- 
ready Iteen playing m<ire than 1'/: 
CanCon. but it is unlikely it could 
double that, much less triple it. 
without a groat deal of repetition of 
clips. Individual Canadian vidclips 
aren't available in large numbers, 
and new regulations that took ef- 
fect at the start of the year make it 
much more difficult for vidclips to 
qualify as CanCon. Several domes- 



reen Jack (director of the Northern 
LighLs' projects fund disbursal) as 
managers Boyd is poised to issue 
"Persona." a new age album featur- 
ing Eric Clapton. David (iilmour. 
and others. In a major departure 
from her usual style, she'll soon hit 
the road with a four-piece band 

John 0ATF»S api>eared at the On- 
lariit Place Forum with Parachute 
Club, last year's Juno Award-win- 
mng group of the year Oates has 
been producmg the Toronto band in 
his first-ever outside work from 
Hall & Oates 

Cathy HAHN has rejoined RCA 
Records Canada Ltd as national 
publicity chief Peter Simpson is 
leaving the company. Hahn previ 
ously left RCA to join MuchMusic 
as its first publicist and then went 
into independent management, pro- 
motion, and publicity 

Polygram inc has upped se 

iii<»r regional manager Herb Brad 
ley to general manager of its special 
products division Rick Dunlop is 
the new central region sales manag- 
er, while I-arry Willm«»tt is opi-ra 
tions manager for the central re 
(?"on. 



tic artists now riding >m the cfiart-s. 
including Glass Tiger and Tom 
Cochrane, have non-Canadian clips 
by virtue of their pr(Mluction credits. 

Still, the move would have big 
bottom-line implications for Much- 
Music and that may prove tough to 
Ignore. MuchMusic's subscril>er lev 
el is about 800.000. but growth has 
flattened in recent months. That 
number is still well ahead of predic- 
tions, and MuchMusic actually 
earned a profit in its first year (the 
faslest-ever pay TV profit in broad- 
cast history) 

But a move to basic cable would 
greatly increase subscriber levels, 
bringing enormous revenue gains. 
It IS uncertain if MuchMusic would 
continue to charge cable companies 
for its sen'ices, 

MuchMusic has until Oct. 24 to 
apply to move to basic cable. Com- 
pany officials say no course of ac- 
tion has been planned 



Ontario AG: 
Artists Can 
Slow Scalping 

TORONTO Ticket scalping 
problems can be controlled if 
performers or their managers 
restrict access to large blocks of 
seats or place conditions on the 
ticket sales for their shows, says 
Ontario attorney general Ian 
Scott. 

Scott says that even thoufch 
there has been a flurry of ad- 
verse publicity in the last year 
about ticket sales locally, he per- 
ceives scalping as a victimless 
crime that would be "inappropri- 
ately expensive" to police. 

Scott made his remarks on 
■Two For The Road," a CHUM- 
FM Toronto documentary by 
producer Paul Cross that aired 
recently The radio proirram fol- 
lowed intensive reporting over 
the last year by the Toronto 
I Star, which featured a series of 
stories that included allef^ations 
by scalpers and oHicials, a num- 
ber of controversial incidents in- 
volving sales, and a police inves- 
tigation which cleared promoters 
and arena officials of wrongdo- 
ing. 

Scott believes it is up to per- 
formers to take matters into 
their own hands if they think 
scalping restricts access to their 
shows or makes it inordinately 
expensive or difficult to attend. 

"The entertainer or his man- 
acer can lay down ground rules 
by which tickets can be sold," 
Scott says. Such me:isures could 
include limits on the number of 
sales to one person, conditions 
on what types of surcharges 
may he levied by ticket agencies, 
ami assuniiu-Hs that good seats 
will be sold to the general public 
and not hoarded for VIP use. 



BY PETER JONES 
LONDON The giant Marks & 
Spencer chain plans to expenment 
with the marketing and sale of clus 
sical recordings this fall, collaborat- 
ing on the ambitious project with 
composer Andrew Lloyd Webber's 
Really Useful Group and the Lon- 
don Philharrntmic Orchestra, 

Initial releases will \ie on a laliel 
bearing the chain's St. Michael 
trade name The launch in Septem 
ber starts with five new relea.ses 
and a commitment that the opera- 
tion, if successful, will provide a 
minimum of 10 recordings a year 
for the next three years 

The records will be available at 
selected stores within the '269 M4S 
U K chain and will lie released in 
LP. cassette, and compact disk for- 
mats. 

The role of the London Philhar- 
monic is to provide musician person 
nel for works requiring more than 
five players and to select artists for 
smaller-scale pieces. The idea was 
initiated by the LPO and its manag- 
ing director, .lohn Wilian, a former 
KM! Records producer 

His first approach to Marks & 
Spencer was turned down, fur the 
chain had been unsuccessfully in- 
volved in the record business some 
in years ago But he returned with 
a revised plan set up in conjunction 
with .Anna Barry, another former 
KM I executive an<l now a producer 
with the Really Useful Group. Un- 
der the agreement. RUG finances 
reoonling and linidiiction ciwLs and 
sells linishi'il product to M&S. 

Now Rl t; expects to make a 
profit on every disk sold and will 
give l.l'^ of its surjdus to the LPO. 



on top of the $^'i,<NN) already paid in 
session fees. 

Says Barry. "There is clearly a 
mass market for a high-quality 
product of this kind. Where Marks 
& Spencer failed in the past was in 
using recordings that were not ex- 
clusive to It. " 

The first releases were recorded 
at EMI's .Abbey Road studios in 
July, with Mike Sheedy as sound en- 
gineer They go on sale initially in 
six stores nationwide in late Sep- 
tember. Details on pricing are not 
yet available, but the estimated re- 
tail price is seen as around $ti for 
LPs and cassettes and some {12 for 
CDs. 

Initial releases include Elgar's 
"Enigma Variations. " conducted by 
Richard Armstrong, of the Welsh 
National Opera Company. Vivaldi's 
"Four Seasons." and a selection of 
"light" Mozart works. Planned for 
the first batch was a recital by Bar 
ry Douglas, w ho won the Tchaikov- 
sky Piano Cimqietition in Moscow 
this summer Because of Douglas' 
late commitmenLs. however. Peter 
Donohoe. winner of last year's 
Tchaikovsky event, was booked to 
provide a set of Rachmaninolf pre- 
ludes 

That the London Philharmonic is 
taking such an eager role in the St 
Michael's label launch is no sur- 
prise, for the members were notice- 
ably put out by the way the Royal 
Philharmonic Orchestra set up its 
own-name label months ago 
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SINCLES 

I WANT TO WARE UP mrx YOU BORIS GAftCXNCR Mvut 
THCLAin INKED CHR<S K B JRGH AIM 
SONLACMO S'NITTA 

ANTONC CAN FALL IN LOVE &NI t A 006 SOW ft SIMON MAY 

OW MfSIR* Ftn> 
AINT NOTHING COtNG ON BUT THE RENT GWENGUTV«1IE 

CAUJNG AU THE MEROCS IBHES v>nCM 
DANCING ON THE CEIUNG l. IONCL RICHIE HOTOHW 
I CAN PROVE IT PHILFEARON tNS<CM 
CAMOUFLAGE STANRlDGWAv m 
SHOUT I1W.U jrvt acc* 

GIRLS AND BOYS PRINCt ft Tt^« RCvOLOTlON oAfSlt^owm 
BROTHER LOUIE MOOtRM lAlKmO W 
PAPA CKWT PREACH MADONNA bMt 
PANIC SM-THS <tiXir>iTnji« 

WE DONT NAVC TO TARE OUR CLOTHES OTT XRMAlNt siHftARI 

riNO THE TIME TivC STAR 
BRCAKMCAWAT JAKI GRAHAM rw 
GLORVOfLOVE PtTtRCtTRA FUumoOM 
HUMAN HUMAN LEAGUE v<AuN 

WHAFS THE COLOUR Of MONEY HOLLYWOOD BEYOND M» 

WHEN I THINK OF YOU JANET JACKSON «4M 

LETS GO AU THE WAV Sl» fOX cap^toi 

THE WAY n IS H0RNS8Y AND THE RANGE WA 

I OlONT MEAN TO TURN VOU OH ROBERT PALMER iVano 

A QUeSnON Of TIME OEPECHEMOOE muii 

EVERY BEAT Of MY »«AflT ROD STEWART MRHlti 

RCDSKV STATLfSQUO vfdiiGD 

DOirT LEAVE ME THIS WAY COMMUNARDS lOrooN 

OH PEOPLE PArriLABELLE m.A 

FIGHT FOR OURSELVES SPAWAU BALLET CM 

CAN VOU FEEL THE FORCE REAL THING POT 

BURN OOC'OR AND THE MEDICS WS 

OREAMTME DARYL HALL KA 

PRESS PAUL MCCARTNEY MftiOC»«l« 

ROSCS HATWOOOr CBS 

LOVE CAN'T TURN AROUND FARLEY jACKMASTERfUNK DJ 

llll l/tiAlK- 1*1*1 

SING OUR OWN SONG UB40 MPnTtRNATiONAL 
YOU GIVE LOVE A BAD NAME BON X)VI VCNTICO 
SMILE AUDREY HALL GlRMMn 
NICE IN NICE STRANGlERS fP>C 

VARIOUS NOW THArS WHAT I CAU MUSK 7 tMi ViMliN 
MADONNA TRUE BLUE S«f 

LiONEL RICHIE DANClNCON THE CElUNC MOICMN 

QUEEH A KIND Of MAGIC FtW 

CHRIS DE BURGH INTO T»< UGHT *4M 

WHAM The HNAL tPK. 

DIRESTRArTS BROT^RS IN ARMS vtRTioO 

ROBERT PAIMER RlPTlOE glmv 

JEAN MICHEL JARRE RENDEZVOUS POt»00*» 

SIMPLY RED WCTUREBOOH LlUtra 

VARIOUS THE HEAT IS ON POtnwui 

EUWTTHHICS REVENGE »rx 

ROO STEWART EvtRr BEAT Of MY HEART twutntP 

UB40 RAT IN THE KITCHEN W l"MTf «natkmm 

A4U HUNTING HIGH AND LOW maRnlr 

VARIOUS THE ORKitNALS— 32 ALL TIME CLASSICS IO«(WU 

QIKEN QUEEN S GREATEST HITS CM 

STEVE W1NW00D BACK IN THE HIGH LtFI ntJMD 

GENESIS iNV)SlO.E TOUCH rtx^H 

SMITHS THE QUEEN IS DEAD bquCmt«w« 

PETER GURKL SO vMGm 

WHfTNEY HOUSTON unu 

LUCIANO PAWAROTTI THE PAVAROTTI COLLECTION ^lYlUS 

PARADE c>(}tt*rc AND THE PEVOtUTtON mibUtMM 

BRYAN FERRY /ROIY MUSIC STREET IIFE 20 GREAT HITS tO 

DARTL HALL THRtt HEARTS IN THE HAPPY ENDING ACA 

VARIOUS UPFRONT 2 «»»OU5 

SIGUE SiGOe SPUTNIK FLAUNT iT P*nOPO»«t 

HOUSEMARTINS I ONCX)N O HULL « GOOQC^ 

COMMUNARDS l'jnodn 

BICCOUNTmr THE SEER HfKCum 

MADONNA LIKE A VIRGIN W 

SIMPLE MINOS ONCE UPON A TIME vMCM 

VARIOUS r«OW THE SUMMER ALBUM EM. vMCiH 

BILIV OCEJM LOVE /ONE uvi 

CURE STANDING ON A BEACH-THE»NGUS ficTlON 
LEVEL 42 WORLD MACHINE RXVOCW 
■ILLV K>EL THE BRIDGE 
VARIOUS DRIVE TIME USA 9 Tti 
PHIICOLUHS NO JACKET REQUIRED vwcw 
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SINGLES 

PAPA OONT PREACH MADONNA 

DANCING ON THt CtRING I lONI I RN:HH iW>t4iWN'M.A 

SltOOIHAMMER II II HCJltlRltl uiiiinmia 

LOVf TOUCH ftUnSTIWAHl WIVNNfRflHrn MA 

NAStV lANI I |A<KSnN «aM 

INVISIBLE lOUCH Gl Ni <)J'. *l|«rtl>4 MA 

THE EOCt OF HEAVEN WHAM 1 Its 

GLORVOILOVE I'l 'I a tl RA m* 

OANGERiONE Kl NN* I'Jt.t.lNS . h'. 

ICAN'TWAIT NUSiKM)/ AKANIm WI • 

HOLDING BACK THI YEARS VMPtVRTD iiixtMA wiA 

WHO'S JOHNNY ( -SHORT CIRCUIT- THEME) l\ OtBAMiF 

WE DON'T HAVE TO TAKE OUR CLOTHES OFF JFRMAINI STEWART 

vit»...N A AM 

VENUS KANANAHAMA niTtlx'. ox h.aaw 
MADABOUTYOU BE I INDA CARLISLE ihSM.A 
ON MY OWN HAITI I AHfll I A MK'HAI^I MCDONAID MA 
I DIDNT MEAN TO TURN VOU ON FH)aCRT PALMC F) Wl a 
DIGGING YOUR SCENE IMI Kl OW WtVWi VS toTA 
ONE STEP CLOSER TO VOU GAVIN CHRISTOPHER 

MATWtAITAN ( Af>iTO| 

PATIOLANTERNS KIMMITCHELL Alllit mvCMM 
ALBUMS 

MADONNA TRUE BLUE vnc WtA 
GENESIS INVISIBLE TOUCH auahkc wtA 
PETER GABRIEL SO crntN ma 
SOUNDTRACK TOP GUN '.LMlwaiA ca^ 
EURYTHMKS REVfNGE ota 
WHITNEY HOUSTON ARfSiA RCA 
DAVID LEE ROTH EAT EMANDSMHE m» 
ROBERT PALMER RtPTlDE is^ano MTA 
BILLY OCEAN LOVt /ONE Art eW. 

KIMMITCHELL SHAKIN' lIHE A HUMAN BEING AlfBTPOlvoOfl 
ROD Sn WART wfA 

WHAM< MU-JpIC FROM THE EDGE OF HEAVEN (.ttuwiA'CM 
BlUY JOEL THE BR1OGE 4:o(UMiM cbs 
PE1SH0PB0YS WlASt i.awioi 
PATTILABEILE WINNER iN YOU mla 

BOB SEGER ft THE SILVER BULLET BAND LIKE A ROCK capitol 

THE MOODY BLUES THF OTHER SIDE OF L«E rwtViAM 

LU8A SITWftN IH( EAHIHANDSKY (.APilOi 

HEART NEVER t apitQi 

VANHALEN SISO mw^Menos wtA 
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SINGLES 

LESSONS IN LOVE lEVll 42 W). .oo« «i 
PAPA DONT PREACH MADONNA ynt wa 
VENUS 8ANANARAMA iriNDOr* Ml inOHOMt Pww 
THE SOUND OF MUSIC FAiCO iu«c 

DO VA 00 YA (WANNA PLEASE ME) SAMANIHAFQK jivt'TUOtC 

THE EOCC Of HEAVEN WHAM leic. CK^ 

ICAN'TWAIT NUSH002 aIlamTic WIA 

HEW VOAHfll&TONVO TRiORK) MTTRONCMr MriV 

UMOUSINE HUBERT KAH iftOiw uf 'NTIWlU*^ 

SPIRIT IN THE SKY DOC TOR AND THF MEOlCS ttS res 

HUNTING HIGH AND LOW (RE MM) A-HA WAWtfA wiA 

NASTY JANET JACKSON A1.M DC pmv 

SLEDGEHAMMER f^ETER GABRIEL viHtiM auhxa 

WONDERFUL WORLD SAM COOKE KA 

HOLtDAVRAP MC WIKCRG AND DEEJAY SEVEN mJSH MiOLA 

HEISSE NAECHTE IN PALERMO ERSTE ALlCEMEINE 

VFfiUNSiCHf BUNG (M 
8ADB0V MIAMI SOUND MACHINE Ln(.,(.r> 
TOUCH ME (I WAHT YOUR BODY) SAMANTHA FOX )ivt TCIOCC 
EVERY BEAT OF MV HEART ROD STEWART aahnLN MA 
FRIENDS WILL BE FRIENDS QUfEN fMi 
ALBUMS 

MADONNA IRUi fUlIf siRtwiA 
WHAM TmC final IP*. LHb 

CHRIS DE BURGH INTO THE LIGHT AAH CM". PMv 
PETER GABRIEL SO vwon ahua 
GENESIS INVISIBLE TOUCH vOtQM amKA 
QUlltt A KIND OF MAGIC EMi 
EURYTHMICS REVENGE nca 

MODERN TALKING Rf AO V FOR ROMANCE HANUAiliOiA 

SIMPLY RED PICTURE BOOH ulkIna wla 

CHRlSREA ONIHFBEACH UACMT OC Wv 

HERBERT GftOENEMEVU SPRUENGE iw 

RODSTEWART IVIRV BEAT Of MV HEART MA 

iOE COCKER COCKER iw< 

LEVEL 42 WORLD MACHINE POlfDoe DC pmv 

A-HA HUNTING HIGH AND LOW WAl>t.(f> MtA 

SAMAMTHAFOX TOUCHME Jivt TltOIC 

WHrrHEV HOUSTON AM^tA AiMOiA 

VANHAUN SISO WAWNHWiA 

DIRE STRAITS BROTHCF^IN ARMS vTRT^ pmunogram mv 
STING BRING ON THE NIGHT A4M DC Pmv 



NETHERLANDS 



(Courtety SlKhfang NederUndMf Top 40) 

Ai ot 8. 23/86 



SINGLES 

SING OUR OWN SONG UG 40 vMQN 
TISENTO MATIA BAZAR ARtOU 
HOilOATRAP M< MiKERGftDJSVEN OlMfCO 
WHO'S JONNY f ( Ot BAR(;[ r,OM)r 
NASTY JANFT JA'IkSON AlW 
PAPA DON'T PRE ACH MADONNA <.>•( 
SWEET FREEDOM MICHAEL MCDONALD mca 
LETS GO ALL THE WAV SLYFOX CAPtTQl 
THE EDGE OF HEAVEN WHAM CPV 
LESSONS IN LOVE LEVEL 42 nXrDOT 
ALBUMS 

WHAM THE FINAL fPK 
MADONNA tNUF BLUE ^iRt 
EURYTHMICS REVENGE (TA 
MATIA BAZAR MELANCHQILIA ahnXA 
PETER GABRIEL SO vihun 

STEVE WINWOOO BACK IN THE HIGHLIF£ i^NO 

STING BRING ON THE NIGHT AAM 

UB40 RAT IN THE HlTTHEN <nKm 

CHRlSREA ON THE BEACH MA<Xi 

MODERN TALK mC READY FOR ROMANCE iiansa 



AUSTRALIA (c<^**v '^'*< ^f>°'^> ai. ot b ' ?s ' b6 
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SINGLES 

PAPA OON T PREACH MACKWIA M a 

lOUCH ME (I WANT YOUR BODY) SAMANTHA FOX 

SPIRIT IN THE SKY OR AND THE MEWCS OHC/UB 
THE DEAD HEART MIDNIGHT O'L 
STIMUUTION WAWANtF -8'. 

I WANNA BE A COWBOY BO*SEK)NICRY tlGAOrlLSTiYAl 
DANCING ON THE CEILING LIONEL RKHlE MOIO«Vf<'*CA 
VfNUS hAr<Ar«AWAMA (iniCAIiOMfMt 
EDGE Of HEAVEN WHAM < 8> 
INVISIBtf TOUCH OINESIS i/OOiN CMi 
WHEN TOMORROW COMES (URYlHMiCS WCA 
HOIYWORO iM'AifING w((.uiA(i (fjiivAi 
ALLIHEEDISAMIRACLE MIKE AND IHE MECHANCS 
WHO MADE WHO ACDC alWNi PWOOui.K'JfTj l«* 
ICAMTWAIT NUSHOO/ Ai|Ar»ir wfA 
LOVETOUCH ROOSTfWARI waihmr.ma 
HASTY )ANf I lACKSON AiMtf^nvAt 
HOlDtNC BACK THE YEARS SiMPlvRfD IlIKTHA/WIA 
HANDS UP IN THE AIR BOOM CRASH OPERA wU 
GREATEST LOVF OF ALL WHITNEY HOUSTON AKisiA'NCA 
ALBUMS 

WHITNEY HOUSTON ahisia^RLA 
HAfHWNA (RUE BLUE "HtA 
EURYTHMICS REVENGE HCA 
VARIOUS I '186 JUST FOR KICKS CI* 
GENESIS iNVISIBlf HMJf.H vWCift IMt 

JOHN COUGAR MELLENCAMP SCARtCflOW AKRCuirr rCIUM 

SIMPLY RED PICTURE BOOK tUATRA'HCA 

BILLY JOEL THE BRiDCF iamb t wxxjcikwi Oft 

KEVINBLOODV WILSON KEVSBACK CK 

WHAM THE FINAL fwr cBs 

VARHMS HITS AWESOME CBS 

AC/DC WHO MADE WHO AiSf »1 »O0oCTK»rt>l*li 

JOE COCKER iKKHATKm fW 

■ILLY OCEAN lOVE ZONE m f mi 

I'M TALKING BEAR WITNESS n GtA AR/tt&tlVAL 

THE CURE blANOiNG ON A BEACH— THE SINCLES nci»OH-WtA 

QUEEN A KINO Of MAGIC (»> 

STINC BRINT. ON THE NIGHT A«M1(STrvAi 

VARIOUS HEARTBEAT 86 STAataii KA 

PETER OBRtEL SO viRGn [Mi 



J/^PAI^ tCourtety MuK Latw) As ol B.'ZS/BB 
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SINGLES 

NOBLE RED NO SHUNKAN SAYURI kOKUSHO 

ft' /.MV lu» PAi II" AW'l M 

SKIP BEAT KUWATA BAND vp'.ic^B auum »ujl'PACir<C 
SUPER CHANCE 1 9B6 OMEGA TRIBE vap. ntv M'SCAMUM m 
MERRVXMAStN SUMMER HUWATA BAND 



FUSHIGINA TEJINA NO VONI ERlNlTTA CANrON'fUjkPAaFC/SONO 
NETAKOHOOKIRUKOMORIUTA TUNNELS CANvOM feCHON/A TO 2/ 

PRUSSIAN BLUE NO SH020 ANZENCHlTAI kiTTt WTTyM 
JINGI AISHITE MORAIMASU MlHO NAHAYAMA 

mS-j Nir.MiRN ' /ABNtNC P 

BAN BAN BAN KUWATABAND viCTOH amuse fuj^aciFiC 

VOAKENONEW KTOMOKOIZUMI ViTTOR VAmiNCP 

HELP MiNAKO Ht lNOA TOVii9A IW HCHICW SOHO 

OSAKINI SHITSUREI ONV ANKO CLUBC (.Anrof* tuj' eACIiiC 

OMAE Nl HEART BEAT BEE PUBLIC maMNLH POMlf I) MC CA8<N 

SEASON IN THE SUH THE TUBE t.ir;> MXo WmTL W 

KA2E NO MADRIGUL YQKO MINAMINO CB^ SONt (u^ACiftC J C M 

SONG FOR USA ( hCCKERS CANtOt TMRIF STARS 
YUSUGE NO KOI ShINICHI MOf^ viCto*> MORIM 
HtTOMINI YAKUSOKU MINAVO WATANABE 

I H-, •^■tit liU> t>*li«l--. vAHW»liP 

CHACHACHA AkEUHSHII SONV NICHIWTAHAI- 

I ••■•ur< lui- iJAnfM- TanabC 
ALBUMS 

AKINA NAKAMORI F USHIGI AAAMtt PiONEFR 

KUWATABAND Ni PPON NO ROCK BAND viCiOM 

MADONNA TRut BLUE 

1986 OMEGA TRIBE NAVIGATOR vac 

SOUNDTRACK PRUSSIAN BLUE NO SHOZO AiTTi 

CHECKERS SONuFORUSA cabitOn 

KIYOTAKA SUGIVAMA BEVOfC Fmsam 

MISATO WATANA8C LOVIN VOU fnc SON* 

EKICHI TAZAWA TOKVO NIGHT «ANMA 

THE TUBE Sf ASON IN THE SLJN CK SONY 

WHAM THf FINAL tvt^ 

KAIIANO The KAi BAND lOSMiaA (Mi 

WHAM EDGE Of HEAVEN tPic SOm 

KTOKQ KOIZUMI MAR vKtOP 

TOSHIVUKI OSAWA LIFE EPiC SCO 

BEET TAKESHI ASAKUSAKIO vciqh 

BOOWV GlGSJO'^' A HERO TOUR 1986 TOV*<Ba lm. 

MASAYOSHI TAKANAKA JUNGLE JANE Tov<«a tMi 

VOKO OGINOME HE ART BEAT EXPRESS SOSHUN MONOGATARl 

MEMfjHiAL At Bum v>croR 
B0NJOV1 wtLDlN THE STREETS 



mANCE (Councsy of E urope 1 ) As of 8 . 2 3 66 
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SINGLfS 

LESOEMONSDEMINUIT MAGES tuuitNASM ma 

VILLE DE LUMIERE GOLD Ma 

EN ROUGE ETNOIR JEANNE MAS MINI 

OUR AGAN S T E PH ANIE C ARALRf 

THE PRDMIU YOU MADE COCK ROBIN C8S 

EASY LADY ^PAGNA Qtfi 

USBETISTES S*8lNE PATUREl CMmm 

PAPA DONT PREACH MADONNA wca 

TES VEUK NOIRS iNDOCHiNE amxa 

L' AMOUR A lA PLAGE NIAGARA tVh tcxV) 

HUNTING HIGH AND LOW AHA «l A 

If YOU WERE A WOMAN BONNIE TYLER Cn 

NUITMAGIQUE < A IHLRINE LARA irima 

BROTHER LOUIE MODERN TALKING hanSa MLA 

LIVE TO TELL MAOONNA MfA 

FOURTH RENOEZ VOUS JEAN-MIChCL JARRE o«l xu:, >^y.TG0AM 
A KIND OF MAGIC fA'ttN PAT..f 

LC PARKING DES ANGES MARClAVOINE I^qmocxam 

DANCE WITH ME ALPHAVILLE WLA 

EJIOTIC AND EROTIC SANDV MARTQN CAfWtW 



BILLQC<(RD august 30. 1906 



Copyrighted male73l 



Billboard 



CLASSIFIED 

ACTION MART 

To order an ad . . . check the type of ad you want . . . 

L) Regulaf classified (ads withoui bofdersl S2 3S pef worn pet 
insertion Minimum ad OfdCf. S4 7 00 

U Display classihed (ad ads with bofders) S77 00 pe» column pei 
inch, per insertion. 4 insertions $71 00 per. \2 insertions $66 00 
per. 26 insertions $63 00 per 52 insertions $51 00 pei Price 
discounts are based on insertions m consecutive issues 



n Count 8 wofds lor our Bom Number and address Add S6 
tof handling Only regular mail forwarded— tapes not 
acceptable 

Check the heading you want . . . 

I I Po' Sale ' i Help Wanied _ i Positions «Mar>ted t 1 Tapes 
I Business Opportunities [ i Investors Wanted 
I Real Esiate/Fof Saie'Lease [1 Songwriters □ Taieni 
1 Accesso'ioi i 1 Golden Odies D Novelties/Merchandise 
I Services 'Supplies/Equipment D Wanted To Buy 
i Comedy Material 1 ] Computer C ) Schools A instructions 
I Video Mtscelianpous 

Payment must bt enclosed with your ad copy. Send to 
Billboard Classified, 1515 Broadway. NY. N Y 10036. 

Cancellations must be in writing and mailed to the 
Classified Dept 
15S agency commission applicable only on adt 
of 2' or more running 2 consecutive weeks 

Need to get your ad tn fast? Call Jeft Serrette . . In NY State 
phone 212/764-738$ . Outside N. Y. State phone toll free 



Votjf Name ^ 

Company 

Address 

City 



State . 



Z-P 



Telephone ^ . — 

Please mi m the tntormallon below it you wish to 
charge the cost of your elessifled advertising. 

I AfWf'can Eipfess ' ■ Oinefs Club r Visa I 1 Master Charge 



CieO'i Card # 
8anK* 

You' Signature 



Eip Dale 



800/223-7524. 



REAL ESTATE/FOR 
SALE/LEASE 



FOR SALE 



FOR SALE 



FOR SALE 



VIDEO 



9000 SUNSET BOULEVARD 

• Prime music mduslry location 

• Floor to ceiling wmdows-impfes 
sive views 

• 24 hr secuntv 

• 500 10 6000 sq II suites avail 
able 

Exclusive leasing agent ■ Los Ange- 
les Realty Services Andrew 
Raines/Lark Ctinstensen 

(213) 271-4666 
(213) 274-6855 



FOR SALE 



CUT OUTS • OVER STOCKS 

lP^ !.ipfs 4^ % *n(l ifTipcK loolxnq 'w thr 
unusual' We ryjt** -I Ji iO«>«&t 0'rC«S An •<> 
Qu««IS <0' tifLt uV be ■'•(len (OW ccnpanv 

P«normAf>C* 

po eol 

N«f> BruniwtCh NJ OIWI 



DISTRIBUTOR 
WHOI.KSAI.K ONI.V 

We are t'^ rerrirHi, htunk tiudio. 
blank video, video tfameii, mnvteH. 
ueeessorieM. hardwure. (Trb. hI- 
hums. tape^ .. 

Slralfiird Dist.. (nr. 

135 Duponl Si. 
Plainvicw NY. I IWI.1 
i.-ilBl .TIH-.IIHK) 
iHOOl 645-655H OuUide N.V.S. 
Toll Fr..e 



$2.00 CASSETTES! 

t^rtirirv Roch Gospfit Jazi arvi mote 

TARGET MUSIC DISTRIBUTORS 
1674 N.W. B2nd Ave.. 
Miami. FL 33126 
1305) S91-2188 



WE EXPORT TO ALL COUNTRIES 

12 - / LP S / CO S 

BEST STOCK— BEST SERVICE- 
BEST INFORMATION 

We specialize in 12 Oarice Records 
111 small and maior labels 



EXPORT-O-DISC 

855(E) Conkltn Street 
Farmingdale. N.Y. 11735 USA 

Tele # (516) 694-4545 
Telex: 6852522 
Telex: 4758254 

Fax * (516) 694-4594 



CAUCTTI tMtli MOLDS 

3 ■ 12 cavity Mute co«»r cat»«n* 
2 ■ 13 csvttf ctt*«n« 

1 • 11 Ovttl tCI*« C«<l*f CHt*n« 

1 • • c««nr »oni< cov«f cat>«n« 
I • • c««tir bail c*ta«tta 
I . 4 ca«Hr ca»a«n« htt 
I • 32 cavtiT h«irri*lt hub 
1 • 44 cavity fuid« roller meld 
Olmi awlomatic ludlo cattstia at- 
■•mbly macfilna pluB miac campa- 
nantt for cataafia attambiy 
•97S.OOO for air 
tai 766S 
Billbaard Mayas tna 
IS IS Sroatfvay 
Hmm Vact, NT 1003b 



Whili- Olhrt FVripIr an" fAiMitij then pmi-. 
'x%' ,uv slijsfiinij inm Mji'M Ldb*.! LPv 
'iiw as S(V Your cIkhcv (A ihv moM cxlirn 
'•t^■p lnllnt]» dvailabkr 

Si(>f|i((i AfuMt /'II 



eUDCET A MIDLINE CASSETTES 

Catering lo tlen market vendor* and inde- 
pendenl lecord aloiea only No cut oula 
tVl mInljnw'T. Wine or call lor lro« cala 
lot 

The Tap« Boi, Inc. 
2801 W*il R*ynoldi SL 

PtanI City, FL 33S66 
(813)754 3886 



NOW IN STOCK: 
TOURIST "HOOKED ON YOU" (12"| 

ANITA BAnrN aiBOM THf SONCSTRCU 
CHUCK BRDWIr ALIIUM OOGO SWING CTC 



WOHLLi 

WIO€ 

EnPORrs 



NDEPENDENT 
AND RARE 
RECORD UMBELS 



?fi1 DEAN ST SOUTH 
ENGLEWOOD. NEW JERSEY or«33 
TEL 201. S6«-0040 — TELEX 219744 



ATTENTION 
RETAILERS 

• Pf?'Si-;' .f i/eJ Se'wii.e 

■ Tr-r:.,^5Hr.cJ5 O' Titles n StOCh 

• ( fJ At I fSSOr>P% 

• Car^pri-I.v^ PfiCtng 

• Sr»rric Ne«t Da^ S'^'D'^erif 

• V-^l .TiP r> *.f OunK Av.lil.lfilP 

1-800-255-3472 



CUT OUTS « IMPORTS 

LP a. cataallet. 9 Iraclia and 4i t. Rock. 
Country R A B and Cioapfl Wril« (or Irtt 
catalog Trade only 

MARNEL DIST. 
P.O. Boa 953 
PUcatoway, NJ 08854 



RECORD PLANT 

Complete, running plant 
inc. 5 Hamilton automatic, 
1SMT D/D45, 2Finebuilt, 
disc shaper, Hi-Lo, PVC, 
spare parts, etc. $75,000 
or B O 

(718) 375-3056 



WHOLESALE TO STORES 
we SPECIALIZE IN 12- PRODUCT 

ruN lift* ot CoKiel L.P • A CaaMttlet 
AH Lu'iunl LP's tJS!,ettps. CD s and 45'5 
irtdvponddnl and mtfoi companMn 
LOWEST PRICESI SAME OAV UPS' 
HO CA1Al(X» Ht-.QUlrSl PtfcA&E CAt\. 

Glo Mdse Corp. 

*» 20 M)lh Ave LIC NV I nor 
NVS neMd9nt«(7t8» 706-0St5 
Out ot KYS CWI toll IrHi 1 (DOO) 6?B 3010 



I MTV'S ROCK t ROLL 

I TOGO 

Aio'.g retn i OOC \ ..J of-e. a\^etle and iP !■ 
lie* Dealers oru, a> i« .1. , a i ire* catalog 

R*cortf-Wld« Olatritoutors. Inc 
PO « aioo 
Fmlon. HO tlOK 
(1UI341-7IM 



BHAjiiiAr^ MUSIC BEST and newest selection m 
USA also itakan and Spanish Asa lor tree caulor) 
ftevTvAl Enterpcises 2120 HW 21st Street Mram. 
ri 33142 13051 325-9272 



GOLDEN OLDIES 



fr»« 50 4 60 5 arto .»0 I J(q#sl saleriion wmr 
to* *'«« c ita>o^ 

HAvEMdEA PARK RECOPOS 

POBO" 
OlDGnEEWCH CT 0M70 
SaTisiiciton guaraniM^l 



WANTED TO BUY 



nOCK MEMOflABtLlA PAST or pieMni We par 
cash lot tfurti biiMotn^ pfrtiw^ ccA»c\t)tM. eic 
frorrtolwnal or OITtarMM' Alt quantiliOft' (619) 4S2- 
IMS 



TAPES 



•LANK AUOtO A VIOfO CAUITTIS 

JIS' ANtHitftnSART 
lOWIST #RlC( 4 IN TOWN 
• A^>o C(»i*'lri • «-««o Ciitrtift 

• yjiivoTQ ■ I tiitkt 

DO" I 0*>Jt-<:«» 'oOj,- Ich Mo'r intD'mil o" 

And«l au4M Pr»tfucl«, Inc 
4}I3 I «l*t A«» . brMhlrn. NT 1t}t« 

H V N«a 

t r ta> 439 r J2I 



CASSETTE TAPE 
SECURITY DCVICES 

OatlOMU roil NITAIL OUTLtTS 

EASv lOUSJ iHf IPENSIVC 
ttCUSCABLt 4 DiSPOSASK 



5 SCLKCTIVE MODELS 



-FOR SAMPLIS AND ^RICKft- 

LONT *f T 

C 4 O SPICIAL PHOOUCTS 

lOfl SI UUU»A DRiwe 
MOPHlN^VillI H» t21*0 

503/bbs-»oa« 



WE BUY VIDEO OVERSTOCKS 
AND DELETES 

NO LOAD TOO BIG!! 

Video Cassette Sales 
120J) 778^877 



ViOtO - OP€N VOUR STORE - Save - mov 
m and more< Used movies «mIi t>«! bought /wWl/IrM 
ad I?t5| 638-4222/1 1900)44 7 3399 



SONGWRITERS 



RECORD COMPANT NOW ACCEPTING MATEfllAt 
Iront Sotgef^ Musicians, Producers Arrangen Send 
dtmo tap* A bio 10 EdtpMMufiC. PO Boa 931537 
Hoifteood. CA 90093 



YOUR TUNES CAN WORK FOR VOU> 

Recenre rOur n,gn Qwaiii* demo tor om^ $95 per 
song Warseting Assistance a«a.lartie lor strong 
songs 

' all cv Wi.n lo' ty^iriu'e 

Eailon One Productions 
P O Boi ]0«a} 
e*tneM<. Md 20«U 
(UIIMMMO BMt •IfiliatMI. 



MISCELLANEOUS 



ACTIOKAIAItT 

The results are last The 
reach IS vast And ihe call is 
tree' To place a Billboard 
Classilied ad, call Jefl Serette 
at (800) 223-7524 



NOVELTIES/ 
MERCHANDISE 



OBSCENE PROFITS 
SUNGLASSES 

S ' 0 Waylaroi 1 <i 00 d2 

Terminator 1 6 00 dz 

Cords 1 00 d2 

Postcrs^Buttons 
ORION DISTRIBUTING 
(216) 881-1500 
NOW TOLL FREE 
1 (600) 872-2334 



BILLBOARO) 1 



ROCK A SOUL 
ELECTRONICS 

470 7ttl Ave. |b<t. 3Slh A 36th Str.) 
New York. N.Y. 10018 
WE NAVK THB LOWUT 
PNICM IN TOWN 

LP'» M.99 

12 Inch I2.89 

■IM 

LARGEST SELECTION Of 
IMPORT 12 INCH RECORDS 
SPECIAL PRICES ON TAPES: 

TD K. »D $1.0» 

T.D.K. SAM 1.79 

Maietl IIS 2.49 

FAIUIOUS BRANDS T-12D .. iJM 
SONY T'120. PANASONIC. JVC. 
KODAK. MEMOREX T-12D'l ALL 
FOR ONLY $4.49 EACH 

WE ACCEPT MAIL ORDERS - 11D0 WIHtMUM ADO 
12*. SHiePING AMD HANDLING 



SERVICES/SUPPLIhb/ 
EQUIPMENT 



MtLK WANI tU 



POSTERS 

Largest Mlacllon • fast rellabls service ■ display racks - frae catalog. 
Also, buttons, keychalns, bumpersllckers, etc. 
Nalional Trends. Inc 
2260 Scott Lsks Rd Ponllac. Ml 48054 
Toll FrM 1 (aOO) M4'0«00 
In Michigan (313) 674-4691 
E*llMUh«d r»pt Nanl*d-H^h«Bl commlatlon p«ia 



POSTERS 
Rock Posters 
ZAP ENTERPRISES 

1251 3 iro'o Si 
Los Angeles Calit 90006 
(213) 732-3781 
DEALERS ONLY 



Wa Aim To Ploaaa . . . 
Tt4E HIT LIST . . . 
rcalufing HALWST E E N 'RISING FORCE. 
FATES WARNING OMEN SLAYER EXODUS 
a moft on «crc«n«0 pnntcO l-iMrlt Esclu- 
mi f«ortMnt«uon— ROCK REPS. INC i<yf 
Co«C#M T-Sliifl Connrclion 

19131 3Ta'S579 or ISOOI SSI-SSSI 
S*l*s Rop* Waittod 



MISCELLANEOUS 



TOU 
FREE 


Si 

1 


CLASSI- 


FIED 




ADS 




HOT 




LINE! 


CO 


CALL 


CM 


NOW 




TO 




PLACE 


^^^^ 


YOUR 




AD' 






(712 764 7368 
-n N V SlJtel 



BUSINESS 
OPPORTUNITIES 



ATTENTION CO 
COMPANIES 

■ Utf^VMCi C>v < anr MM ID «D Puakc • 



Public Co. 
186S3 venlura Blvd. No: S69 
Tarxsna. CA 91356 



NIGHTCLUB & BAR 

MAGAZINE 

The sights and sounds ot success 
profit from best ideas of Europe 
and USA t25 year 1-800-922 
2812 



FIXTURES 



DJ a DANCE FLOOR 
EQUIPMENT SALE 

l OUALIIY PRODUC TS PnjCED lOW| 

Mixers mirror batis. tilack lights, 
SIrotws, DJ consoles, rope lighls. 
conlrollers. loggers, lurnlables. and 
other similar products 

Let us tielp you' 
THE MUSIC SERVICE 
327 S Miller Rd • AXion. OH 44313 



***** (216)867-157$ ***** 



RECORD ALBUM RACKS 
AUDIO CASSETTE DISPLAYS 



USED BUT GOOD CONDITION AT 
A FRACTION Of COST! 

BLANO/WIGCS 
T>w Nation's LArf«tl D«al*r 

HlOOl 222-OS53/lnN J 12011 3t6>1S7e 



SERVICES/SUPPLIES/ 
EQUIPMENT 



KG T_ 

5 / - 



MGHCOSTOF 

LONG DISTANCE CALLS 
GEHING YOU down? 

Our compular analysis will show you 

• Where you r« oyer-paylngi 
• Wtiere you're being over charge!)! 

Our cllenis achieve 30% 
reduclionslVie tiisl yeai 
YOU CAN SAVE, TOO! 
CALL lor a FREE consullallon lodayl 

TELCOMP ASSOCIATES 

1212) 769. 2273 
15 WttI 72nil SI New fork, N.r. 10023 



FOR THE 
WDEST 
SELEaKM 
OF RECORDING 
TAPE AND 
ACCESSORIES 

1-80b-523-2472 

" >*s 

itiAiaosBrrmai S '■ 



MAILING LISTS 
A 

DIRECTORIES 

Fret; inlormalicn An,1 catalog 
AMERICAN MUSIC DATABASE 
PC Box 777 
Times Square Slation 
New York. NY IOIOt-0777 



|EUROi?ftDISKjUD. 



Direct Metal Mastering 

^llllll U S Only Complele 
Vllllll DMMFaoMy — 

• Disk Mastering Suite 

• Hi-Oefinition Plating 

• State-Of-The-Art Pressing 

For broclMjff S (If li. iriq Ldll O' write 

[EUROPADISK.LTD. 

75 Vanck St N Y 10013 
(212) 226-4401 



**************** 

* DISCO « STAGE t 

* LIGHTING/AUDIO * 

* Mirror Balls, Pin Spots. Ram lights * 

* Chasers, Ponable OJ Gear, Ciub * 

* Liqhlir^ etc * 

* VKMOlESALE PRICING AVAILABLE J 

* Farralana Entarprlsaa, Inc- * 

* 1 66 Central Ava- * 

* Farmingdala, N-V. 1 173S * 

* * 
*** (316)752-0824 *** 



DISC JOCKEY CATALOG 



SOUND AND LIGHTING FOR LARGE 
OR SMALL OPERATIONS EVERY 
THING YOU COULD NEED IN ONE 
LARGE CATALOG SPECIALIZING IN 
ONLY DJ AND CLUB SOUND AND 
LIGHTING ALABAMA CUSTOMERS 
CALL 1 1404) 323 6571 



ALL OTHERS CALL: 
1.800-523-8229 
SOS SOUND & LIGHTING 



-RADIO TV JOBS- 



MGHCOSTOF 

LONG DISTANCE CALLS 
GEHING YOU down? 




TELCOMP ASSOCIATES 

can help you 

SAVE30<S> 
otf your monthly phone tills! 

Our computer analysis 
will show you 
• Where you re over paying! 
I Where you re being oxer-charged! 

Our clienis achieve considerable 
reductions Ihe lirsi year 
VOU CAM SAVE, TOO.' 

CALL lor a FREE 

consullallon today' 

TELCOMP ASSOCIATES 

(2121 769 2273 
ISWesI 72nil Slreel 
Net* York. N V 10023 



itMS I** Amt'-i 



■ Up lo WO opvn-xH *••'( va*** t*t* 

I VaMs^oc'* m««xum Britf *«!•• mai 

•41 Mb^, (MS '•ovt ■••>•• «■ >H> *• 

O"* (0"»is,»a> '<•■ tt 00 ^V4i*l 

,« 1>% IS- (91. 170 

• ••1 •••iBffl 

La* V*«*a »•••«* ■•10I 



HELP WANTED 



DJ wilM At LEAST 3 ,c«<s cx*i xiparxirKe f iter. 
M'r*> knowlrTjqu « 50 » (AMI and Bnlixh rocx Send 
niM^iTxi 10 3?1 14* SI . Manhxtlon Bxactt CA 90?i>6 
All MKiriaeiC'Di/aAvtva 



**************** 



L.I. N.Y. 
RECORD DISTRIBUTOR 

F/T war*..house and salos poiitior 
available ExpHtienterj prelerrr-'J 

(S16)694-4S45 



A PRESTIGIOUS DISCO 
CUM LIVE THEATRE 
m SINGAPORE 
SEEKS 
TOP AMERICAN ACTS 
(BAND OF MIN. SIX MEMBERS) 
Suilahlf.' bands need submii «id 
eo tapes, publicity materials, 
photographs, and curnculum vi- 
la« lo 

TOP TEN ENTERTAINMENT 
PTE LTD 
400 ORCHARD ROAD 
•05-18A ORCHARD TOWERS 
SINGAPORE 0923. 



!■ MISCELLANEOUS 



MAN OF MANY 

VOICES NEEDED 

Creative person to Mrrile and produce 
radio commercials S2S.000 per year 
and up Send demo tapes/resume lo 

TSI 

SBOO Daway Straal 

Hollywood FL 33021 
Sand Attn- Mr. T. 



SCHOOLS & 
INSTRUCTIONS 



Mwtlc aialrtm/yMM CarMnI 
miov m ATUuvTA <M pomr uui- 

DnOAU. IMAtm 'fHi.Sir^ M,j,v. irh'i 

Mi,M< 9'i'.->^,, tr.\li'ij'^ W rai 

n\i,ir- Ti.HiAjrTW^i Ann (Finn- .M I ^ii>MS 
'hi I ' r ," ' .r> irTrvM p#o(Ju<lon ,«nrlt 

Atitr C .Ml IrMi t'f* BOO SS4 ) Ut, i> frv 



' J.ji 



Plrtt-.-i 



TALENT 



SINGERS 
LET DICK MICHAELS 
PRODUCTIONS 

00 A SeSSlON FOR VOU> 
WE ARC RCASONABLE ANO WE GET RESULTS' 

NallOn«< dillrltlullOO aiV) orumotion •vBiIMM* 

DKK HICHAf Lt mOOUCTIOfia 
1 1) ) 1 Aud*llft noma CondB 3*3 
DsMai. Ti 7524 J I a 141 34I-4 IS 1 



THE JAR 
PHOENIX S HOTTEST 
LIVE CLUB 

Is looking for gond bands — Pleaso 
send promo to 2303 E Indian School, 
PhocfMi. A2 85016 

(602) 956-6271 



Billboard 



BLACK 



CHART 
RESEARCH 
PACKAGES 

The dfdniiivi- lists uf the 
Ujp Mn(;les and albums, 
year by year, cuveririe I he 
entire history of Ihe Black 
iR&B) charts. 

Based iin the aulhorila- 
live slalislical research of 
the music industry's fore- 
most irade publication 

TITLES AVAILABLE: 

ttt HIarb Singles. 1918 
thriiuuh I9H5. i$.">l)IK)l 
VI lilafkMhums. 1965 
Ihruugh /5»«S. Si.'.fX)) 
Listings include Billboard 
l^^ue dale. Mile, arlisl and 
label of the number one 
record of each week 
Top Ten HIark .Snfjf/c.s, 
through IHH5- 

iS^fiO III)! 

Top Ten Black Albums, 
1965 through I9H5. 

Lisiinss include litic, artist 
and label ol every record 
thai reached number 10 
ijT highi-r onihe Billboard 
Black Sinules or Black LPs 
chart Titles are listed 
alphabetically within each 
\ear Hi records are indi- 
cated 

Top Black Singles Of The 
Year. 1946 through 
I9H5. iS.^'lloni 
Top Black Albums Of 
The Year. 1966 
through 19»5.|$2S00l 
The annual charts o( the 
tup records of Ihe year in 
rank order, as published 
in Billboard's year-end spe- 
cial issues Listings in 
elude title, artist and label 
for each entry 

Billboard Chart Research 
Attn: Debra Tixid 
I51.'j Broadway 
New York. NY 1()036 

Please send methefol 
lowing Billboard Chart 
Research Packages: 

f; I a Numbrr On.. Blai-k Single. 

a STJI f«l 
E J □ T.ip Irn Black SinRlc. 
S.=*lllll 

t J □ Top Blaik Singlf. Ol The 

Year lo $50 00 
F I O Number One Blaik 

Album. « Sri on 
F2 □ T.ip len Black Albums 

li SL'SlHI 
t..l O 1 lip HkKk Albums 01 The 

Year ■» S^J.S IXl 
t 1 □ Indt\idual vearU lisi. 

lT»>m 

■ please list buokciMlenum 
ben l.» 



iplea-^lisl \ean.>desired ) 

Check or money order is 
enclosed in the amount of: 

$ 



Ci»mp4n\ 



Lii\ Stale- /ip 

Ovrr^rao air mail raitr* available 
All <*iilt^ arc final. 



AUGUST 30. 1966 



GopynyiiluO uidtL75l 



= inancial 



Bankers Adds Entertainment M&A 

Firm Abandoned Area For Two Years 



BY FRED GOODMAN 

NEW YORK Bankers Trust Co , 
a lonK-standinR leniliT In Ihr vii- 
tertainmenl Industrj , is expanilini; 
iU mergers anil arquisiliims i:rim|i 
to include comniunicatiniis and en- 
tertainment, ureas the firm's M&A 
division abandoned about two 
years ago. 

The area is beini; headed by 
Scott Marden. newly named vice 
president of mergers and acquisi- 
tions Prior to joining Bankers 
Trust, Marden held several posi 
lions with CBS. including presi- 
dent of CBS International Publish 
ing, vice president of planning and 
development for CBS Educational 
and Professional Publishing, and 
director of planning and develop- 
ment for the CBS Columbia (.Iroup. 

Marden says Bankers Trust is 
looking to get involved in a broad 
range of communication and enter- 
tainment industries, which, in ad- 
dition to television and radio, 
would include publishing, satelite 
communications, and cellular radio 
as well as motion picture, record, 
and computer data-base compa- 
nies. 

"Bankers Trust has been deal- 
ing with the entert^iinment indus- 
try for over 20 years." says Mar- 
den. "We've got 17 lending offi- 
cers specializing in media, with 
transactions over t2 .1 billion a 



year. We were one of the first to fi- 
nance Disneyland, and we've been 
a leading lender to cable and a 
broad range player in entertain 
menl from llie beginning It's an 
area we tliiiroughly understand." 

The game plan in rebuilding 
M\'A IS 111 rnmbine enterlairimenl 

'Buyers realize 
that radio is 
undervalued 
compared to TV' 

llMlll^lr^ fxfrulivej> Wllh Wall 
.Street people "We want to team 
industry veterans with people 
from the streets and the large in- 
vestment banks." says Marden. 
Although his area includes only 
himself and an associate. Marden 
says Bankers Trust has 211 M4A 
officers in New York and another 
30 around the country and that he 
will "draw on the department as a 
whole. Over time, we'll be adding 
industry experts and work closely 
with our media investment group 
in New York." 

Although the number of radio 
and TV mergers and acquisitions 
has skyrocketed since Bankers 
Trust left the field. Marden says 
there IS still plenty of action left m 



MARKET ACTION 

BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS 

COUPIES* Of 
PAINE WEaB(R flCS£ARCH. I 2IS Am oI Itic AnteriCM 
Me«tork.NT 10019.(717)7132000 



American Cm .... 

John Btalr 4 Co 

CBSiftc 

Cinnon Croup 

CapflAl Cttvi Commumartiom 
Coca Cola 

EnTman HodJik . 
Cenefil EI«ctrK 
Gun & Wnlrrn 



MCA Inc 

Onon Piclufr* Corp 

Sony Corp 

Ttfi B^oxkMtmg 

LkHtvd Artitti 

V*iIfon l(K . - 

VwcOffl 

Wariwr CommufMcxtioni Inc 
Wri?i*igtiow»« - 



Lonmtt T«leD>c1ijrn . . . . 
Nrw WniM Pxfurn 
PrK» CommuricM'Cr)'. 
Turnvt Bro*duitir>| Systt^m 
UmtH Video 



Crary Eddw 
Inhmiy Browlc JslinK 
Jo»c{)'tW>r> ifK 
LIN BriMdcait'ng 

MAlf)I» ComiT>umc«(>oni O'oup 
P»t* CommuntciTions (nc 
Recoton Co«por«l<on 

Saldhtv Mul'C rivtMOrh Irx. 
Scripp$ Hooard B'o«dciilir^ii 

Sound Wjfrtiou'rf" 

SpK^ MusN 

Tfi Sl« Pictures . . 

W«« To Wan Sound 4 Video Inc 

WnnkoodOop 
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the marketplace 

"We're not coming to this late at 
all," he says. "Over the last file 
years, a lot of stations have gone 
private, and. over the next five 
years, I think a lot of them will go 
public again to acquire properties 
in the middle range, which is our 
specialty " 

Marden predicts that the buying 
and selling of station.s will contin- 
ue at Its current pace over the next 
two to four years, although he ex- 
pects prices to decline 

"The industry restructuring will 
continue." he says. "But the cur- 
rent multiple level of 20- to 30- 
times earnings [for TV stations) 
will definitely fall But I think the 
interest will continue, and as the 
multiple falls, other buyers will en 
ter the field." 

Marden notes that advertising 
and marketing spending is down 
for TV networks and that the num- 
ber of available quality broadca.sl 
outlet.s IS small. However, he sees 
strength in territorial businesses. 
"Even with a fall-uff in local and 
specialty spending, spot sales are 
up." he says. 

With the dearth of TV proper 
ties. Marden expects radio sale 
prices to remain high "I think the 
Infinity-type sales will continue." 
he says "Buyers are realizing that 
radio is undervalued compared tfi 
television However. I don't think 
there is a high supply of those kind 
of key market outlets" 

On the record industry front. 
Marden sees potential deals for ex 
isting major record companies, al- 
though he's loath to predict how 
soon those firms may be put into 
play. 

"There is a possibility for trans- 
actions in the next two years or the 
next two weeks " he says "Those 
interested in broadcast properties 
have not been paying attention to 
records because the business is so 
much more vtdatile. and earnings 
are much less predictable. That 
frightens most major movers 

On the other side." he adds, 
"the availability of quality enter- 
tainment companies has virtually 
disappeared Now buyers have to 
look at the segments that have not 
been taped, including records 

"The issue is coming up with a 
price. " he says. "Nothing is never 
for sale, and I wouldn't be sur- 
prised to see some changes (in 
ownership! made in the next two 
years '■ 

Marden adds that while the vola 
tility of records may frighten buy 
ers without hands-<in experience in 
the business, the counterside — as 
with films — is the availability of 
e.visting libraries for future exploi- 
tation 



The Canadian 
vidclip network 
MuchMusic may 
become basic 
cable service 
. . . see page 72 



...newsline... 

KM6 Of IIDEO iNA.-;i7Ay/K<)Vl. which licenses, manufactures, and dis- 
tributes prerecorded videocassettes. says it has executed a letter of in- 
lent to acipjire pay TV programmer SelecTV Entertainment Corp The 
terms of the proposed acquisition provide for the issuance of shares of 
KOV common stock in exchange for all of the issued and outstanding 
stock of SelecTV At completion, the former shareholders of SelecTV 
will own 70" ■ of King of Video's outstanding common shares. The deal 
is contingent upon execution of a definitive agreement and the approv- 
al of both companies' boards and shareholders. Steve Vincent, presi- 
dent of King of Video, says a deal with SelecTV would provide his firm 
with access to new material for video distribution and create "a unique 
resource within the entertainment industry." 

RHENUES foil THE MDIO NETWORK ASM. (RNAl— a group that includes 
nets operated by Capital Cui. s/ABC. CBS. NBC. Satellite Music Net- 
work. Sheridan Broadcasting. Translar. I'nited Stations, and 
WestwiMMl One/.Mulual— were reported up sharply in July. Revenues 
totaled nearly $37 million, compared with $28 million in the same 
month of 1985. a 3Z' gain Total revenues for the first seven months of 
the year reached 1213 7 million, compared with $181. million during 
the corresponding penod of IBS*.'), an !(<'•■ increase overall. Sharpest in- 
creases were reported in the East. Midwest, and Detroit territories. 
The monthly report is Ubulated for RNA by the accounting firm of 
Ernst & Whiniiey. 

THE BATTU FDR BROtOCASHR JOHN BUtIR » CO. IN YSE/ BJ) ended Aug. 15, 
when a federal apiH'ah cimrl in N.'W York gave Saul Steinberg's Reli- 
ance Capital Group Inc the g" alii ad to complete it* $.'?.t6 .5 mdlion 
tender offer Reliance had made it.s bid as a white knight following a 
hostile takeover attempt by Macfadden Holdings Inc . a closely held 
publishing company The ruling threw out a lower court order obtained 
by Macfadden that had blocked the Reliance bid. Approximately of 
Blair's shares had been tendered to the Steinberg group before the 
heanng 

CUUOIMI RECORDED MUSIC MMUFACTURER ( inram Ltd. of Scarborough, 

OnUri". w hich trades on the Toronto and Montreal stock exchanges, 
reported a 2.')'' ruse in sales and >i'^' ^ rise in net earnings for its second 
quarter, which ended .lune 'M). Sales were $4.9 million, compared with 
$3.9 million in the second quarter of 1985. Net earnings during the 
quarter were $389,000 vs. $210,000 in last year's corresponding quar- 
ter For the six months that ended June 30. sales increased by -40^'. to 
$10 ft million from $7 .5 million. Net earnings for the first half of 1986 
were .$801,000. compared with $'299,000 in the first si.x months of 1985, 
or ;W cents per share vs. 21 cents per share. The weighted average 
numlier of shares in l9Kfi increased to 2,118.000 from 1.428,000 in 1985. 
Cinrani. which recently absorbed what was the Quality Record plant, 
expects to begin manufacturing compact disks in early 1987. 



Is RCA On Hie Block? 
Rumors Run Rampant 



NEW YORK Speculation that 
RCA/.'Vriola Records is on the block 
heated up last week, with spokes- 
men for both RCA Records and par- 
ent company General Electric de- 
clining to comment. 

GE. which completed its $6.3 bil- 
lion purchase of RC.\ Corp. earlier 
this year, has steadfastly refused to 
speculate on whether it has any de- 
sire to retain an interest in the rec- 
ord business. /\t the time of the ac- 
quisition. GE executives lauded the 
fit between the two companies, cit- 
ing their overlap and compatability 
in home entertainment and appli- 
ance hardware and government de- 
fense contracts, but made no men- 
tion of the record division 

A broad group of entertiiiiment 
firms IS said to be interested in bid- 
ding for the ilivision /\mong those 
nu'iitioned most often are the Rer- 
telsinan Group of West Germany, 
wliii li already owns u 25": stake in 
KCA .Vriola and is rumored to have 
.1 last option to top any other offer 

.•\moiig the other lal>els said to he 
Miteri-sled in RCA ' Anola are MCA 



and A&M Several iiiultieiilertain- 
ment companies with existing intei^ 
ests in film companies have also 
been rumored to be interested, in- 
cluding Coca-Cola and Gulf & West- 
ern. Additionally. industr>' execu- 
tives, including .Crista president 
Clive Davis— whose label is SC* 
owned by RCA— and RCA/Ariola 
president Elliott Goldman, are 
viewed as potential buyers, as are 
several entertainment-oriented in- 
vestment groups, including First 
Media. 

Wall Street analyst* have already 
projected that RCA/Ariola could 
command in excess of $-"iOO million if 
put on the block (Billboard. May 17). 

Although RCA does not provide 
breakdowns of the performances of 
it^ internal divisions, combined op- 
erating profits for the division on a 
worldwide basis in IflR'i are estimat- 
ed to have been millmn. ha.sed 
on sales of more than $7(MI million. 

f'KKII I.IHlUMAN 
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TARGET AIMS AT HOME ENTERTAINMENT SOFTWARE 

ff 'titifiriut'tf /row tmqf X) 




EMI Trio. Pictured al the signing ol reggae acl the I Thiee lo EMI America 
Records in Los Angeles are. Irom led. vice president ol business alfairs Mark 
Berger. group members Judy Mowatt. flita Marley. and Judy Griltilhs. and vice 
president ol a&r Neil Porlnow 



Material By Popular Cajun Comedian, Chef 

Flat Town Buys Wilson Catalog 



NEW ORLEANS Flat Town Music, 
of Ville Platl**. La , recfnlly pur 
chased all of the existini^ masters rt*- 
corded by Cajun comedian Justin Wil- 
son from the i^ula label. Tht deal in- 
volves 10 album"? worth of niatenal. 
inctudm)? the popular "P^s A Good 
Time. " which will appear on the Konn- 
A-Day label 

Louisiana's most popular comedi 
an. Wilson host* a Cajun cwkmp T\' 
prog^m that is syndicateci to 2-'i'^ sta- 
tions nationwide Wilson has also 
authored a number of t>est-svlhn); jo- 
kebooks and cookbooks. 

"We're really exdied about picking 
up Justin's catalog." says Flat Town 
chief J. Floyd Soileau, who also heads 
up the Jin and Swallow labels. "When 



we found out they were available, we 
made ever> (>ossible effort to secure 
them. Justin is a real folk hero to the 
people of Louisiana, and we felt it mi- 
IH)rt;int lo keep his recording com 
inn ""t "f the stale (ftiuUi Records is 
located in Shreve|H)rl ] 

"We're hoping that Justin's name 
will iJHve the label more crediliility 
and pet the names of nur other art- 
Lsts, like Bob I'rejeaii and Bud Fletch- 
er, in more stores " 

All of the Wilson releases on Kom- 
A-I»ay will employ the on^nal I^ula 
cover art Most will be available by 
September, except for the two Christ- 
mas albums, which be released in No- 
vemlHT- 

JKI>'|-|UNNI'S(H 



ttie opening iiiKht awards show, As 
Lent/, sani. "All iiierchandisers 
wrre winners ' Larry Tucker of 
Titrnel, national reconl iiiercliandis- 
t r of the year award winner, cop 
pihH (he pri/.i* for the second 
-•-iraiuhl ymir. also paid tribute to 
.li lru " Any of you could be up 
lifre," he said, 

Kepional-merchandiser recogni- 
tion went III Ward Rose. Kristin 
Males, Scoll Levin, and Kim Ire 
land The two winners of the manu- 
facturer of the year award were 
M<;M/IIA Home Video and CBS 
Records, The manufacturer rep 
award went to Warren Shulstad of 
WKA Supplier of Ihe year went to 
Imperial Plastics 

In addressiii); the convention. 
Veeneman said. "First. I'm excited 
about the (growth prospects of this 
ever-changmK industry Jelco will 
Ik' more appressive than ever in K"- 
ing after new business Jetco will 
constantly challenge itself to bo in 



HAMHIIRi; Deutsche Grammo 
ph<»n. PolyGram s flagship label 
here, is confident of increasing its 
hold on the market for both inter- 
national and domestic pnHluct fol- 
lowing the integration of its distri- 
bution with the Polytiram Musik 
V'ertrieb joint distribution opera- 
tion 

Managing director Heino Wirlh 
says the reorganization has 
brought with It a new a&r philosn 
phy and a more motivated, com- 
pact management team The com- 
pany is especially strong in inter- 
national proiluct. with a wide 
range of artists, including Sting, 
Level A2. Jean Michel Jarre. Janet 
Jackson, Joan Armatrading. Chris 
de Burgh, and Style Council 

Says Wirlh. "Our special mar- 
keting strategy has paid off. and 
we expect our international prod- 
uct department to improve consid- 
erably on las! year's performance. 
The German pop market as a 
whole, particularly the charts, has 
an international share of about 
80> , so that fits very well with our 
strength in mternational product." 

At the same time. DG is deter- 



VENUE READS RIOT ACT 

(Cunltiilti 'I fni/ti imtji- .') 

■ press statement and at a news 
conference held the day after the 
Lonir Beach show 

"Run-I)-M C refu.ses to play I.-os 
Angeles until |M>lice ur other au- 
thorities take sterner measures to 
protect Run-D.M C. fans against lo- 



Haggard Dates Off 

NASHVII.l.t: M.rlf HagBard 
has canceled all his concert dales 
through St'fjteinlH-T, his tw/oking 
agency confirms. Haggard tolcl 
his agency, the Jim Halsey t'o , 
he was dropping the dates be- 
cause of "illness, exhaustion, 
and emotional stress" and that 
he IS under a doctor's care 

Haggard has also reportedly 
laid off several members of his 
band. 



the fnri'frnnl of developing new 
iiKTchariilising and iiiarkeling slrut- 
egies And .letfn will conttnue in 
seek new niethoils uf operiitioii lo 
generate cost efficiencies and to de- 
liver product.'- more ijuickiy 

".Second, Tin i*xcited alKiut the op 
(Mirtunily wilhin Target We have a 
greal team of dedicated people To 
gelher we will liuild a premier orga 
ni/aliiiii ready and eager to meet 
Ihe challenges of this changing in- 
dustry and our changing cu.iitomers' 
needs. 

"Third, and most imiMirtanl, I am 
excited about our vendor partners 
In this fast-changing business our 
expertise as a great retailer must be 
matcher] with your ex(M'rtise as a 
premier manufacturer. It is a con- 
tinuing learning ex|»erience. We can 
learn from one another." 

Target IS unusual among giant 
discount chains in that it acts as its 
own wholesaler via Jclco. Most 
large chains stock home entertain 



mined to put equal emphasis on es- 
tablishing new German acts in the 
national market, Wirth says, and is 
prepared to Ihink longlerm and in- 
vest accordingly The company al- 
ready has a reputation for exploit- 
ing the creative potential of stars 



NKW YUKK The portable audio 
prrMlucts market is in sore need of 
the sales boost that a rapid intro- 
duction of Digital Audio Tape 
(I)ATl could provide, says a six- 
market survey by L' K. -based re- 
search firm Market Direction 

But. the firm predicts that 
DAT's launch in the six markets 
studied— the U.S.. Japan. U K., It- 
aly, France, and West Germany — 
will be delayed by Japanese manu- 
facturers until the end of the dec- 
ade. 

Market Directions says the per- 
sonal portable market (Walkman- 
type cassette players, "bo<im box- 



cal gangs," the formal statement 
read "The gangs stand for every- 
thing rap is against ' 

At the conference. Darryl 
McDaniels, who performs under the 
name I),M ('., rtenied that rap music 
is inspiring violence 

"This kind of tiehavior has been 
going on since the dawn of time," he 
said. 

Jason Mizell. who is the DJ for 
the group under the name Jam Mas 
ter Jay, said. "Other cities don't 
have Ihe problems that I..A. has 
Kun-D M C" isn't the problem, L A 
IS the problem." 

Following the Long Beach fracas, 
one of the injured was admitted to 
.St Mary's Hospital in l/ing Beach 
with a gunshot wound, six received 
treatment for slab wounds Some of 
the injured were beaten with frag- 
ments of broken metal folding 
chairs, reports say 



meni siiflwari' through u rackjob- 
her like Hanillemaii or Lieberman. 

Target now claims lo be No. 5 in 
volume among U.S. store chains. 
(The category excludes consolidated 
firms bearing retail names ) This 
would find Target ranked behind 
Sears, K marl. J(' FVnney. and Wal 
Mart (.'or|Kirately, Dayton Hudson 
operates more than 1,2(K) stores in 
4M stales, including 7H(i B. Dalton 
Bookseller stores and Lechmere's, a 
17-unit home electronics chain 
There are ',20 Dayton's and 17 Hud- 
son's in the department store divi- 
sion 

(Hher statistics revealed here in- 
clude Target's aggressive advertis- 
ing. More than 1 billion circulars a 
year reach \fi million households 
weekly Target stores attract more 
than 15U million customers annual- 
ly 



like James Last, Karel Gott. and 
borinka. he says, and is now look- 
ing to break newer artists, among 
them Lake and Channel Five 



es." etc.! has shown little growth 
in the past five years. 

The research company says that 
by 1990. total personal portable 
sales in the six aforementioned 
countries will "lose about 3" of 
their volume or $131) million al con- 
stant prices and exchange rates." 

The group's recent study con- 
cludes: "If the Japanese sit on 
DAT until the end of the decade 
for fear of tmocking out portable 
CD before it can get a foothold in 
the small audio market, total sales 
are set to decline, both in volume 
and value, by 2^-39S." 



The show was suspended m mid 
performance after 10:30 p m,, when 
Ijing Beach police officers cleared 
the hall The fighting spilled out 
into the street, where it continued. 

Only four were arrested as a re- 
sult of the disturbance, which re- 
porte<1ly involved an estimated 30O- 
tM) gang members who disguised 
their "colors" under jogging suits. 

The disturbance broke out despite 
a large police and security presence 
at the show: 100 uniformed Long 
Beach [Hilire olticers. 1(W Plait Se- 
curity staffers loff-duty or retired 
policeman employed by the Arena), 
and 70-80 usheni were reportedly on 
the premises. 

Assistance in preparing this story 
provided byNetsoH fjrorge in Neit 
York 
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IT'S HERE! 
The all new 
1986-87 

INTERNATIONAL 
TALENT & 
TOURING 
DIRECTORY 



The source for U S and international talent, booking 
agencies, facilities, services and products Used by 
everyone who buys and books talent— promotes and 
manages tours Over 5.000 new and updated listings in 
tHe U S (by city and state) and internationally |by 
country) You'll find it mdispensablei 
The only reference booV. of its kind published anywhere! 

Order Your Copy Now! 
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Compiled from j njlionjt sdfnpk' o( (etdtl •Atilv 
^j^g and one-slop sales reports and radto plajrlisls ARTIST 


CD 


7 


4 


12 


♦ * No. 1 

HIGHER LOVE 1 -■r-. M No n«r 


* * 

♦ SIEVE WINWOOD 

.,tAI.O ' .'Alirl nAKNEBBRO'. 


CD 


3 


6 


w 


VENUS 

' • . I V,.- ■ -v^'. ' 1 1 JiMtNi 


♦ BANANARAMA 

r-'ifAiitAA. ri■.^ ' i^K .f.RAM 


3 


I 


1 


10 


PAPA CX>NT PREACH 


• MADONNA 
sini r ;bmo wminibbbos 


CD 


7 


9 


11 


TAKE MY BREATH AWAT (LOVE THEME FROM "TOP GUN") • BERLIN 

*. (*w ,.\« « J «- ' ». (.AUWIiW III0S401 


CD 


« 


7 


I 


DANCING ON THE CEIUNC 

w., HI iWM" -Mi l, »«l W.l^ MFPtHCMMt 


♦ LIONEL RICHIE 

M0TOm)»43 


CD 


12 


15 


9 


FRIENDS AND LOVERS^ 


CARl ANDERSON & GLORIA LORIlyG 


CD 


11 


12 


12 


SWEET FREEDOM (THEME FROM "RUNNING SCARED") • MICHAEL MCDONALD 


1 


9 


8 


12 


RUMORS 

J«1N(.3IQ^'|I|.M •■• -'■•i.^,..*lL Ar«ui 


TIMEX SOCIAL CLUB 

l»T 7001 


CD 


IS 


24 


5 


STUCK WFTH YOU 

■ I II f 1 Em*. I K*!'. ,(■ H*-r-, MktMi'ii 


♦ HUEYLEWIS4THE NEWS 


10 


4 


3 


16 


MAO ABOUT YOU ^ ^ 


♦ BELINDA CARLISLE 
11- A 


II 


8 


5 


16 


WE OONT HAVE TO TAKE OUR CLOTHES OFF 


♦ JfHMAINt S^TEWART 


u 


5 


2 


13 


GLORY OF LOVE (THEME FROM "THE KARATE KID PART II") • PETER CETERA 

W tVAfc'i*'. 1 - <i t;.. m-m AUWrfHaoos r ;B6b; 


CS) 


l« 


20 


12 


WORDS GET IN THE WAY 

C(^!('»iJi> iCMtiItl»N| 


MIAMI SOUND MACHINE 

IPH. MOBirO 


(E) 


14 


18 


11 


BABY LOVE 

M'tlMM (bUKk* mfH-MAKUS MUSSliNI 


♦ REGINA 

AIiMATr riiqAi? 




20 


30 


6 


WALK TMS WAY 

RSMMOftSftnUBmSTnER iPfmY) 


♦ RUN DM C 

rooim -.11; 


® 


11 


23 


9 


YANKEE ROSE 


♦ OAVIO (EE ROTH 
*»ii»<BH«rK, .;'Hbsi> 


17 


10 


10 


9 


THE EDGE OF HEAVEN 

.Mr '<u 1, itfl 1 


♦ WHAM! 
IB OBIB? 




23 


31 


8 


DON^ rORGET ME (WHEN CM GONE) 


♦ GLASS TIGER 

M*NM*TT«hS001' EAlfcAMEWA 




22 


27 


9 


MAN SIZE LOVE (FROM "RUNNING SCARED") 


♦ KlYMAXX 


20 


21 


25 




THAT WAS THEN. THIS IS NOW 


♦ THf^MONHEES 


21 


13 


U 




YOU SHOULD BE MINE jTHE WOO WOO SONG) 


♦ JEffB£rOSBO«Nt 

A4M ."A. A 


(D 


24 


33 


e 


* * * POWER Pick/Sales* * * 

LOVE ZONE ♦ BILLY OCEAN 

M Be«|k.W«J!l e JtAbTMONOiS LASTMONL A te^'MAJl ri & (x ( *h) JIVE 1 9S 1 0 AffJST* 


® 


!8 


39 


( 


DREAMTIME 


♦ OARVL HALL 
Bf:» lAjpf 




27 


34 


10 


THE CAPTAjN Of HER HEART 


♦ DOUBLE 

BAM rBJB 


(D 


31 


40 


8 


TWO OF HEARTS 

) .T lAMI .|W' -tu I..ATL*! ''..Wild 


♦ STACFYQ 


® 


36 


46 


4 


WHEN 1 THINK OF YOU 

1 .AW ! f rtl-. 1 HAAawiS ... TLfWS J iACnSOItl 


♦ JANET JACKSON 
»**• :e'A*> 


® 


38 


54 


3 


THROWING IT AU AWAY 

MNtSr,Hrwr.»'*M<ABANHS PCOtltflS MBuiKPfoaoi 


GENESIS 

AIiAI.111. J 


® 


39 


47 


5 


PRESS 

i-Ah . . .. A ....Av .i.A«:i:*i»iht»i 


♦ PAUL MCCARTNEY 

t*B!i™ SSBT 




19 


13 


i; 


SLEOGtHAMMtR^^ 


♦ PETER GABRIEL 

(VrPEh 7 JB T 1 B 1BB»»E» BBm 


31 


17 


11 


11 


LOVE TOUCH (THEME FROM •LEGAL EAGLES") 

w ..tPVA-i M -linfi.; HAHir.M- , m A. a 


♦ Mr^r vrwART 


® 


37 


42 


7 


OH. PEOPLE 

l/flulj. h-ii»"". »f.Ol[*<ABAi 


♦ PATTl LABELLE 
MtA 'j.'B/,' 


32 


32 


32 


10 


TAKEN IN 

Mii .A»M.'l«i«WO«0 NtHi 


♦ MIKE & THE MECHANICS 

BiLBNKr ; flB404 


® 


40 


44 


5 


HUVEN IN YOUR EYES 

PMA/i 1 _>.t!A 1 WA'. MBINO iOti'CH MMOO«I 


♦ LOVERBOY 

CEXIMRU MOBITA 




45 


57 


6 


MISSIONARY MAN 

'A •lAAP'i TfAAa' INNTX 


♦ EURYTHMICS 

B-.A 14414 


® 


41 


43 


6 


VELCRO FLY 

BMAMi^iflttC'ii^ Mil BEAADl 


ZZTOP 

WBBratB BBio-< 1 ?BMO 


® 


44 


S6 


4 


LOVE WAUS m VAN HAICN 

MnilAUNMjQNESDUMUUtt VAN H«UN SMGAJI WANIMOMT AVMmAAENi WABM B BEtTl*. } 


® 


43 


49 


6 


ALL CRIED OUT • LISA LISA & CULT JAM WITH FULL FORCE 

.1. 1, . lA I ,., , i.«:f, rOAUMBiA )B csaa* 


3> 


26 


16 


17 


DANCER ZONE 

, -A- A^ -A 1. . 'A i. ' A^ ' WHinOC"! 


♦ KENNY LOGGINS 

C(XUB*IB M 0SB9J 


® 


55 


65 


11 


TWIST AND SHOUT ^ 


THE BEATLES 

i:*P(T01 S1,J4 




48 


S3 


•• 


MONEVt TOO TIGHT (TO MENTION) 


♦ SIMPLY RED 

ELtBiBB ; BBS?B 




25 


» 


n 

. i 


ALL THE LOVE IN THE WORLD 

yin.t'MAN i'J-».A ,i 


♦ THE OUTFIELD 

CUIMBM M(JM9B 


® 


46 


«8 


9 


POINT Of NO WTURN^ 


♦ NU SHOOZ 

BTIAfATic I BBJ9J 


® 


52 


61 


4 


A MATTER OF TRUST 


♦ BILLY JOEL 

- 'AI.<*14 IHOBinR 


44 


29 


28 


10 


RUMBLESEAT 

T'l 1 HA Ttl." .^l.hlAN| l«A(l KNI.MAP) 


♦ JUHTJ LOUGAR MELLENCAMP 

Mt.»AB4BBA| } EaaiEaMAW 


45 


35 


35 


12 



HANGING ON A HEART ATTACK 


♦ DEVICE 

• II" , A . A.'tJK, 


® 


67 




2 


* * ♦ POWER PICK/AIRPLAY * * * 

HEARTBEAT C)ON JOHNSON 


47 


33 


21 


U 


INVISIBLE TOUCH 


♦ GENESIS 

AliAtllc . HO40T 


4< 


SO 


SO 




SOMEBWV LIKE YOU 


♦ 38 SPECIAL 

ABM?liSA 




NEW^ 


1 ***HoT Shot Debut*** 

, TyPICJILMAU ♦TIN* TURNER 



It 


_ < 


1/1 
^§ 


X 

Oi- 

„a 

%l 


TITU 

BBtCAXEB (SOAlGWEnTiin 


LUft » MuMBtB tKrmeutis- 


50 


30 


17 


11 


SUZANNE 

.CiLW. ■ I11.I.. M A'. 


jouhne> 


SI 


54 


64 




RUTHLESS PEOPLE 

E-.A1, M ;A....(>.L A 'lAA.ir (...All U IBCCE B 0 B S II WBIT , 


fPW 1*0*711 


® 


57 


74 




SWEET LOVE 

M IBTMvr.; lABAAil. . A , "Vyjfl GBIASl 


CltHiTR* 7*^S^.7 


® 


62 


79 




1 OIDNT MEAN TO TURN YOU CM 

B r Cmwarr. . J MAWB^ , "ii*!*.! 


♦ ROBERT PALMER 

(SLWO ' 99^3r AtUtATC 


® 


58 


67 




LOVE ALWAYS 

eeAc>AAftACAireSBUB|«lA«-MAnArHCBBVERSAGiB aBOtCBTSf 


♦ ELOEBAPGf 

cow* IB^T M.- ■ 


® 


59 


66 




PRIVATE NUMBER 

DBOWEU OBlVhBl jAmiMl A /OBAN U BNK.WI A /ICAAANi 


♦ THE J- 

urt ^ 


St 


34 


22 




QNF CTPP ri OSFR TO YOU ♦ GAVIN CHRISTOPh - 
t""»fr'»SrK^^EoS«B,»<MBS'iIuB^^^ U.»,AEiASS002BI~A. 


57 


47 


38 




TAKE FT EASY 

B tkABEBiA EAitOB S BVlESi 


♦ ANDVTAv 

AIIANTC ! - 


® 


60 


62 


' 


WHAT DOES rr TAKE 

e lAtfVAJBNlDtjBlKAMl 


♦ HONEYMOON Su ■ 


59 


42 


2« 


16 


NASTY 

i lAU TirmiM IMABBAi, II. Iif*iS JJAC"'jA>l| 


♦ JANET JACKSON 


(60^ 


63 


71 




AINT NOTHIN" GOIN" ON BUT THE RENT 


♦ GWEN GUTHRIE 


® 


65 


72 


< 


WRAP n UP ♦ THE FABULOUS THUNOERBIROS 

"fr^„y \ CeSASSOClAItOA^Jtl'OtPC 


® 


64 


68 




NOTHING IN COMMON 

IALA.VINI ' iiA.( ... Ill 1 . 1 mild 


♦ THOMPSON TWINS 


® 


NKW^ 




TRUE COLORS 

1. lAulTBl BE in iTBElli iSUBABEBCf 


♦ CYNWLAUPER 

(•r*-B*iT >7/>i;*7 ipr. 


® 


66 


70 




SO FAR 50 GOOD (FROM "ABOUT LAST NIGHr*) 

HM rtA r 1 ■. lA M 1 


• SHEENA EASTON 

Um^tMUK* i332 


® 


68 


73 




YOU CAN CALL ME AL 

PSiBKIMlCiiAAiiN, 


♦ PAULSMON 


® 


71 






EARTH ANGEL 

EBtammc BBIXIAAAS DMLliAAISi 


NEWEOmON 


® 


78 


85 




rrS YOU BOB SEGER & THE SILVER BULLET BAND 

BStMBBWl">Ali«CIIEl CABltftMrj 


® 


80 


93 




PARANOIMIA ♦ THE ART OF NOISE WITH MAX HEADROOM 
, ""IJrY;"" jEC/AiiBi c«ia «-<»oi cmrsAus 


69 


61 


58 




LOVE OF A LIFETIME 

.■...ABIM-A i.AA»'..'iAMABE>Biir.GABTyE)f DCAAAVW: 


♦ CHARA KHAN 


70 


S8 


63 




ANOTHERLOVERHOIENYOHEAD 


♦ PftiNCE 4 The REvOtUTION 

I ^( . TAB. ■ ;sf,.r AAONiaeecA 


® 


76 


86 




THE OTHER SIDE OF LIFE 


♦ THE MOOOV BLUES 

aO*<OOI»Ml%rOI 7 «^ TAJiWI 


72 


72 


75 




EVERY LITTLE KISS 


BRUCE HORNSBY & THE RANGE 


73 


SI 


29 




OPPORTUNITIES (L[ T ' MAM LOTSOF MONEY) 

SUA- ..II .1 ,'A A II. i> '"BE 1 


♦ PET SHOP BOYS 


® 


22 


92 




TAKE ME HOME TONIGHT 

H/l. 1 v M . V . . . -. - .A . 1 ,.1 i._Ai ittlUPEftCH ilAJEBV 


♦ EDDIE MONEV 
■::tXi*«i* J*-> . ■■ 


75 


49 


41 


« 


WAU LIKE A MAN (FROM "A FINE MESS") 

B JAWE- B «f Ai A .1 *- 


♦ MARY JANE GiPlS 


® 


83 


96 




PLAYING WFTH THE BOYS 

PBTAI lA |.X>,Ar I'VAAi AlA'i 


♦ KENNY LOGGINS 
coiu*** a§o^'w: 


77 


n 


81 




SPIRITJN THE SKY 


♦ DOCTOR AND THE MEDICS 


18 


79 


8> 




LONELY IS THE NIGHT 

JPJi.A'iilj AABBEN A ..AABMOtOl 


AIR SUPPLY 
w»TiT* 1 mi 


® 


NEW^ 




GIRL CANT HElPFf 

SBEPBi ii M Ml. 1 A 1. 1. V -^Si 


JOURNEY 
cftuM«» MOfcw: 


® 


84 






GIVE ME THE SEASON 


♦ LUTHER VANDROSS 


81 


56 


36 


lg ' DIGGING YOUR SCENE 


♦ THE BLOW MONKEYS 

•C* 14SJ4 


82 


53 


37 


|] MODERN WOMAN (FROM RUTHLESS PEOPLE") 


BILLY JOa 
EPIC J*.0«1I« 


83 


74 


51 


m j YOUR WILDEST DREAMS 

A« 1 • ^|.A . .-.I. . ...A.IAAJ.T.. 


♦ THE MOODY BLUES 

eWiTOOB683«»-' K]HWW« 


84 


70 


45 


22 HOLDING BACK THE YEARS 


♦ SIMPLY RED 


® 


NEW^ 




ANOTHER HEARTACHE 

B l.'BVAiB A^AMi. i.AiiAMf B STTEBAIET IE IBAEBICi 


♦ RODSTEWiART 
tiAmuiB B»>i ■ 1 ■ 


® 


NEW^ 




IN YOUR EYES 

Bf.ABifllL[UANiJ«', BLASMlL lEiGAemitl 


PETER GAB^iti 


® 


NEW^ 


I IXL BE OVER YOU 

' '1 ■ . itM. a ~ i.rHrAAiiMi 


TOTO 


® 


92 




J THE HUNTER 


♦ GTR 


(9 


73 


59 


, IF LOOKS COULD KILL 


h€A»T 

CA«TCi ^ft*-' 


® 


NEW^ 


1 LOVE COMES (JUICK^LY ^^^^ 


♦ PET SHOP BOYS 


® 


NEW^ 


, SOMEBODY'S OUT THERE 

' .. A.. t .lAH GMOOESJ 


TRIUMPH 


92 


93 




J ANGIL IN MY POCKET 


♦ ONE TO ONE 


93 


85 


69 




NO ONE IS TO BLAME 

.|A(A-.HANI|HJE]E«SI 


♦ HOWARD XJNES 


9« 


81 


52 




A KIND OF MAGK: 

(jim n f . II.. HAnri^ iB TA»iOB> 


♦ OUEEN 


95 


95 






VVCATHERMAN 

h HU«IC:^.>f«(^ l*W->4 P>Ol(*BTl 


NICK JAMESON 
iMiTixm m*,] 


96 


75 


55 




THERE'LL BE $A0 SONGS (TO MAKE YOU CRY) 


♦ BILLY OCEAN 




90 


90 




AM 1 FORGIVEN 


^.rSLEOFMAN 


91 


87 


60 




WHO S JOHNNY ("SHORT CIRCUIT" THEME) 


fA.-Jrf'^.t^BARGE 


91 


98 


98 




WALK AWAY RCNEC ♦ SOUTHSlOE X>HNNv & THF nmc^i 

itrr- .n.v*^-fi*i HLWit TSATAOMl TilMj.? 


m 


86 


80 




NO PROMISES 


♦CEHOUSE 














...li. -. n 


1 fiTv m 
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featuring her hit single 
YOU'RE STILL NEW TO ME 
with Paul Davis 
Produced by Paul Worley 

ON HIGH QUALITY XDR' CASSETTES ANP 
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Your singles ad HERE 
sells Radio... and Retailers 



Plus. . .1,840 rack jobbers 
and distributors, and 
1,400 talent buyers 
and promoters. 

WHERE ELSE CAN ONE AD GIVE YOU SO MUCH COVERAGE? 



Billboard 

ContacI Radio/Singles Category Manager 

Margaret Lo Cicero 



1515 Broadway New York, N Y. 10036 
(212) 764-7736 



HOT 100—^ 
SINGLES SPOTLIGHT 

A u r,-kly lool; bi hniii the Hoi KM) with Michiu l Ellis. 

In one (IKTHK closest races for No. 1 of the year. Steve Winwood's 
"Higher bjve" (Island) edges out Bananarama's "Venus" (London) by 
a razor-thin marttin "Venus" has a good lead over "Higher Love" in 
sales points, but Winw(KKl's tune has an equally large edge in airplay 
[HiinLs. These two have only a small lead over the bulleted records at 
No 4 and No 5. so look for another tough l)attle for No. 1 next week. 

ThKRK .are several records on the chart this week making only 
small chart moves despite strong pomt gains. Regina's "Baby Love" 
( Atlarilio) does not move up at all in chart position but is bulleted at No 
14 because of very strong point gains in both airplay and sales. The 
record is going top live in many markets and is No. 1 at three reporting 
poj) stations this week. "Love Zone" by Billy Ocean (.live) moves up 
only two positions, to No. 22. despite registering strong enough sales 
gains to be this week's Power Pick/Sales. Several other records in the 
.'iOs and iMs with solid point gains make similar small moves because of 
chart congestion 

Two RECORDS BY MAJOR names enter the chart with airplay from 
at least half of the radio panel. I/eading the way as Hot Shot Debut at 
No. 49 is "Typical Male" by Tina Turner H'apitol), followed by Cyndi 
Lauper's "True Colors ' (Portrait) at No 63 Don Johnsun has the 
strongest second week on the chart. "Heartbeat" (Epic) picks up anoth- 
er 78 stations, to move up to No. 46 as the Power Pick/ Airplay. 

Radio stations qualify to report to the Hot 100 by two criteria 
Having a weekly cume of over 100.000 is the first qualification, al- 
though there are a selected number of smaller stations that report lo 
the chart in the .second category. .\ll stations are classified by weekly 
cume into one of five weighting categories The second ijualificatin!, i- 
harder to measure determining which stations with a large cume arc 
true top 40. or pop, stations. Billboard's definition of a top 40 station is 
one that plays all the hits m its local market. There are some very large 
and successful stations that do not play every hit in their market, elimi- 
nating a few popular records because they do not match the sound or 
identity of the station Are these stations lop 40'/ They do not fit in one 
of the more specialized formats, like black 'urban or album rock, but 
are not pure lop 40 stations, either. One such station thai is very suc- 
cessful is lop 4()''urban hybrid Power KHi (KPWRl in Ixis Angeles. PD 
JelT Wyatl and i recently discussed Viow lo define top 40 properly and 
whether his station, one of the most-listened-to music outlets in the 
U S . with a weekly cume of 1.4 million, could report to the Hot 100 
chart. The challenge for Billboard and other publications that measure 
records' popularity is to find a consistent way lo utilize these nontradi- 
lioiial stations' playlisls to reflect fully popular music all over the coun- 
try. 
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THE HUMAN ICMUE 
Crash 

WWOUCt*»S iamt\ Kin.i III a Trfr, i.«wti 

TYtv m^icir htiirh of |trniliK'tiiiri U*am 

Hams A I-«-Wis tiits l»-l|if(l r;it.l|illll 

AJcM r.. iht- top ..f th.' •'Iiaris with 
Jjiitfl Jackson .in<l th<- UIh-I y. 
olivmusly hii|iniir to ft'ap ■•imil.ir 
ruwanis *(t|i this |in»tt-<-t Whik ilw 
band lurks iIm •li |>ih of laW ni thut 

■Jai'ks*»|t <|ispl.iv*-<l ihiTi' ilH' st'vtTul 
stroin; ^ttiit' f>ir ra'lio hen-, most 
notjil.U H iman TIk Real Thinu. ' 
an'i • I- All Thai Matlen* " 

TRIUMPH 

The $ptr1 01 Kinfi 

MCA )7«« 

MtrmJinn. tif this vfti-ran rnck trHi 
have thi'ir ^ars uttuni-*! to i-urn-n! 
trvnd-s in allium rock proyramnniii* 
The rpsulls. captured on Tli'' SjHirt 
ur Kin^," IS an iilhurn of Iipmi'I 
commercial |»r*iiMi'.e Whil*- devoid t>i 
thrimii\«Hv Irai'ks. 'Ti-ar- In The 
Ram." -pia^ With The Fin-. " atwl 
"Hooki'd I In You" iin- >(atidoiits 

ORICINAL MOTION PICTURE SOUNDTRACK 
Slmd By Mr 

PROOIKfPS V*f..Nji 
AltofMw Ilt77 

SlnHig oldif.s i-om|)ilatMin a<*<*om|»;tnif s 
this IhixoIIk i' hil a paean lo the 
ajr^nif s of early adote-rt-nrf Inrtiidefs 
tracks hy Budd\ HolU Shirii-v \ l-ee, 
Uie l>el Viktni:-. the SilhouHleK. Ih** 
Coasters. Jem I,t'u ts and Hen E 
Kinjc's claAMC title traek 



OlOftiA lOftirtc 

Puit ttitti t ;irl .\lld^'r^o^|, "KrHMids \ 
Ui\er>," i;ives this i MlIyclmu a fii>l 
start at adult l ontrmporary Rest of 
tin* altaitii l.s of siitiilitr <|lialit\ . 
atiifurmt; a |Miteittjallv lonj; cluiri run 



RORy BIOCK 

I n Col A Rock in My SkI> 



Bhies-niflufii 1 ^;iMtarivt ■ vimmUsI 

otfers an •■\eijlv lialaiireit .inluij; witli 
all-star supixirt from Stevie W-UHler. 
Taj Mahal Iiavid Uromltery, Warren 
K»'mharill and Howard .lohn-Mii 
Kaiis of Huimit- Raiti ar»- din-cled 
her.- 

THE BURNS SISTERS BAND 

F1Jt.(NI. 1 W h„ I r,,,lt..„r. 

CalunrtMjWC 40140 

I |e.tau- N.-w York ^Toup featuring 
hve— omiit 'em, five — sislvr*. wild 
»tud)M chores handled hy ihe flo Ijo v 
fortner produ< er Bi sl bets for 
airplay "Li-leii To Tlie Beat I if A 
Heart' and -Kuii BeUd Run ■ 

ORLEANS 

Cfswn Up C^4drtn 

r-fciXf'J'.lir, Ot*.a Hiint4Iv A Tony e<o«M< 
MCAt7(T 

.journeyman |H)p rocker Jnhn Hall and 
c«»horls Larry ami Lance Hupperi 
travel to Nashville and fashion it 
->A'ii't. Idling', ofli'ii cituntritieil po|i 
I ojlwlion Ricky Ska^k's ai»l ClH't 
,\tkins> ^uesl inslrunienlally 

PHIL ALUIN 

Ul '$«R( Sloms " 

I^'ad sm^iT of thf HlasttTs stniK hi* 
solo *^tiitf with ♦Tiectic rovtTs i>f 

blues, ja/.;.. and country gems AKm 
wads, recci^int! crack backutt: from 
ihf Sun Ra Arkestra ami the I»irty 
Dozen Brass Band 

COMMANDER CODv 
ltt \ Rsck* 

BhMl P<g 8P-2086 

( 'oniniaiidcr IJertrne Kravrw. formt-r 
I»st l'lan«-t .\irmen Bill Kirrhenaitil 
Bruce BarloiA. and pro<lin er> de I,*tne 
and Johnsiin hav»- a ifixid-humoretl 
hnnk at r&h and cninlrv i'<»vcrh and 
nnvellie^ Contact PO Hov 15144. San 
Krin-isr.., I'alif IMlJii 

EAIRPORT CONVENTION 
HomFuN 

PWofHK (K', t H 1,0 jnd tf4nfc !■ iffwli,.%»f> 
Hjnn*BlHN8l 131* 

Su|M'ri<ir liv»' sri hv the famed Enitlnh 
ffdk-r'M'k hand, recordeil at 1. A 's 
Troubadour in Pl7fl. features 
bn-athlakiTiK. breakneck instrunM'nIal 
work bv Richard ThnmpMtn and have 
Swarbnck 

LEO KOHKI 

A SliHl Tfward Noon 

MwucjRCA 1007 1 P 

furreni wvk a^'f cra;.e kivv» acoustk' 
K'uiiar virtuoso another ch;inct.' to 
make the kind of en^aKintf, 
lhout;btful, and accomplishi-d innsir 
for which tw iv knimii 

KUUfS SCHUUE 
Picljrr MiKK 

ii«ruiii -K » Tthu'r" 

h-rcu-.v,(>nist sviithesisl t>es| known 
as all early iiM-mli«-r of Tanifenne 
hreant aixl lal*'r fi>r hi*^ work with (io 
pftHps he's stilt in the vaniniard uf 
fk^tntnic new ajje musN- with this 
collection fniiii his European catalog 

MAKINE SULUVAN 

Th« Lidy's In Lne With Vou — Mjiine SuRnrjn 
Sin|s The Mwuc o( Burton Une 



SPOTLIGHT 




JAMES INGRAM 
Newi Fell So Good 

QmtV 7S*1* 1 

In^Tant continues to pump out thn 
>we*-t n hot style that has mad»- hmi .i 
|Hip and black chart topjH-r Tfiis n- w 
»*rt"ort K packeil with keenly cul 
tntcks that ernphasi/.e the vocalist'-- 
vfrsalility and musical run^e <*urrent 
sinulf and leadotr track. ■'Alwa.vs. " 
with backi;r"iund hsmsI^ In El 
heBari;e jud Ho«ard He«elt. is a 
sMiotilhic Ihal's an alnmsl sufflir'* 
hit lately" and The Wuijis i if M\ 
Heart" will also pla\ as sm^'les 
.-ViiDther classy puckatfe from a 
consistent w inner 



V(4U> ^t i-i: 

Everythint; is bri)jhl and brwzy in 
this tfi'Mcptus salute (Itl snnKsl to 
ioiii(mst r Burton l^ne. the melody 
niaker U-hmd "How .Mmut You ' " 
"How An-Tliiniis In Ithtcca Morra " 
and "EverythinK I Have Is Yours 
Maxinc IS m afTalile contnd of the 
sitTiiJs, as rs the Keilh [nirbani Sevtrt 

JUDY GARLAND 
Amincj^ TriitiK* 

OumMI Cowipjcl ClMtxt D;S003 ICD Onif) 

Tulb'd Ironi und"cumef»t«Nl cinMt-rt 
TV |»frf4irmanc(.*s vupplicl |i\ 
<iarland's one lime Itusband. Sid Luft. 
this ts the leiremlary jjerftirmer'-. tirsi 
apiM^-araiK'e on I'll It s really a 
^reatesi'luts package, with IT 
riumlHTs in all and snund that is more 
than acM-ptabh' 

BROADWAr CAST ALBUM 
Swr«l Chjrtly 



The revival of Ihe Cy Coleman ' 
Uirnthv Eiflds hit of I'.ttii. e* a sma.sh 
on Kmadwav and a iniimph for lead 
iMtibie .Allen The Tort- tv.i- aK»^ 
more than wvll, ii now includes the 
charminir title snnK written for the 
mnvM- version The dtfiiallv ta(M'il 
nTonlin^ is da/.7.lin^ 

IIMMV WITHERSPOON 
MidmeM L«*f Cilted Th« Blim 

Mum MR % 11 7 

A solid toulful slnucht ahead blue*. 
r»*<'it;tl Veteran tMdter Willw'rs(Bion is 
in excellent voice, and the Iwckup 
tiaml — feaiiirnur David F-'athead" 
Newman and Hank ('n4wff>nlon 
saxophones— IS superb PnMbn ers 
I lor iVimiis and Dr John wnite all the 

lllllfs 



BLACK 



HOWARD HEWEH 
I Conmil to Love 

ti«i)ti4«04i; I 

Shalamar s former lead vocalist 
niak< • hi'- Elektra iMtu with ti 
ktndsMine selection of stnunenni! 
Uillads ai>i1 iipU'at ^TooveN Hewett 
leam-s with iinpressur backup talent, 
inrludinK Wilton l-i ldi r, Pauliiihoda 



. I'c V W.IUaiii-, •iikI -iltiuin 

.» pHHlucers (ieorKe Duke and 

slant"-; I'larke Current chart iirm 
I III Kof Real ' IS included. ' Stay ' 

and Ihc titli- tnick lead as fnllowup 



lOHNNr ADAMS 
Mpi Oxh 

. - > H k- ) f >' '.it' B'Hinjtion 

New <ir)e:ins' arna/int; "Tan Canary ' 
applies his virtu'is"! vocal technique to 
siane r&b classics and a couple of 
conteinporarv tune« hanil t;nlor«'d bs 
writer John Hiatt Ma^tt-r guitarist 
Wayne Bennett iruv^tiv 

LATIMORE 

Every Wjy Bui Wron| 

MiiKoMlkL 7146 

Stmlhern sout rucks steady m th** 
tfMKi hands and niu>;h voice of 
Ijtimon*, whf« tears up 'Every Way 
But Wron^r' ami 'B*fl\ Shop" in the 
tif-t tradition of the i^enre. white 
keepifiir arraii^eriienl> up to date 



COUNTRY 



GARr MORRIS 
Plain Btewfi Woppcr 



Morris undertitkes a ntible expenment 
here, n-lyinj; on relatively simple 
aroiistir instrumentation and his own 
powerful viM-als to carry the day And 
ii wurks His cover versions <•( hve 
standards are so personally wroiiirhi 
thai they don't sound like covert The 
new material is stronK. too. especially 
■ Better Than Tlie New." Dave 
Uniyf""- •■hillinir I'Mik at the prir-pect 
..f '.l.l u'. 



ROY CLARK 

Rockin In The Counlry 

Lit ,|> I 1 H V ll-.*C' »fKj'*»« 0<I'*«tJ 

Stiver DoHjr SOI2O0O1 

R<ilbckini: Rov demonstrale^ anew 
that th**n- is more to him than "He*- 
Haw hick with thir- collection of 
rork ii'rrill covers, inrludinu such 
stamkiuts as "Memphis, ' "I'andv 
Man." 'i hantilly l^ce. and the 
seemint^ly inevitable "Johnny B 
tiuiNle " 



JAZZ 



THE DON PUILEN-4;E0RGE ADAMS QUARTET 
Brejklhroucti 

Btu« NdI«/IMI 81 iS122 

t>int' standing' assiK'tation lielween 
■:a\o{i|Hinist Aiiams attd pianist Ptilb'n 
pays off on this tine ijuarlel date 
featuring drummer Dannie Richnuind 
and bassist ( amt-ron Brown Results 
ar^' very much in the ■■classic" Blue 
Note vein 

OLIVER LAKE t JUMP UP 
OMKeviwon 

etu« Ht<»n BlU 70101 I 0 

■\k.iiit ndfU -avophonwt |jike\ 
re^iije funk ttand evriles live, but 
has iu'ver maile the translation to 
vinyl. slui>i*ish third LP ts no 
e\ce|ttion tmt niav ffet by on name 
rt-ci^jjnitHin ConLict .'d Braiinan St . 
Sao Frinct-. H, Talif lUIO' 



NEW AND 
NOTEWORTHY 



MARTI lONES 
Mitch Came 

f --ir^Kf R Don tl-o" 
AIM %13B 

Sei und >olo album fntm outstundn.j; 
-.'.lulist shoulil be the one to n,'nite a 
■■ommemal fire With vm-al chop> 
honed in Ihe hand Color Me (June 
Jcfue.M tM)aMt*i a delivery "toinewben- 
Wiween flusty SprinKfKdd and Jon 
Mitchell SupiHirtiftK musicuns 
include .Marshall Crenshaw, hiui 
Carrack. T R<me Burnett, and Darlt r, 
I,ove Best iracks include " Just .\ 
Memory ' and the first sin^rle 
i'b.in' t or \ I.ifenmt' 



GOSPEL 



THE HINSONS 
GrcAltSi Hits 

C*t*an VCN 7»0ia4OOI« 

One rif Sr>uth**ni (roK|»frs (wemier 
groups has released a (;r?aiest-hit> 
album at a midline pru*- and that 
cumbuiatKifi sjwlls winner The 
Hin!»onb continue to write, record, and 
travel, and this collection provides a 
nice milestone marker for their 
career This shrmld gain some new- 
fans for the ^roup as well as satisfy 
the old imes 



CUSSICAL 



FRANCK DEBUSSY RAVEL VIOl IN SONATAS 
ShtDRK Hint/, violin Win) Brontmin pijno 
OciiIUlM Gr^mmophon 4 1 i (Si 

Lyrical and sensitive playtnie. rnarked 
by exceptional tonal beauty, but often 
lacking >n the tension and dnve others 
have brought to the more dramalK' 
swtionf of these works Apt 
prutrntmminif is unique in thv cataloK' 

8ACH SUITES & SONATAS FOR GUITAR AND 

LUTE 

>uli«n Bream, [uitar and Mi. CMfff MakoMi. 
harpsKhoid 

RCARCOI «I41 iCOoMft 

Two iitrii; suites transcnlied frtim lute 
works make up the solo ^itar 
s«.*Iections. while Bream takes lute in 
hand for the sonatas with the 
idiomatic keyltoard assistance of 
Malcolm These cataloc pickups, 
hiphly praiM'ij m their time, make for 
an attractive and econoitiK'al twell 
over fit minute*) package that will he 
wekiimeil by the laofe Bream 
cnnstituenc\ 

VIVALDI iHi FOUR SEASONS 

lou tun Cjioa. English Chamber Oichntra. 

SlaHiin 

RCKftCOl bU27 

An evcelletil performance, well 
recurdeii liut unlikely to )*enerate 
much interest at thi* late date There 
IS ju-si nut enoiii;h individuality to set 
It apart from the do7.en5i of version* 
that cnmd dealer shelves 



82 



SINGLES 



SPOTLIGHT .Vf« n lrtmn by 
fMlablis/ittI artutx 'At- rrronis »?i«wf 
tikfti/ to br out-o/thr-har htis 
NEW & NOTKWOKTHY Highhghl.K 
nru' anti (irirloping acU mtrlHy of 
ttUtntion and other ir leases of 
speciaJ iMterrst 

PICKS S'ew rr/mjw* prrtliftfti to 
hit the top JO of thf chart tti thi- 
format listed 

RECOMMKNDKP Keci^nis ntth 
potential for tngmjicant chart 
aettan 

fteecrds eifttalty approprtate for 
more than one format are retteuxd 
in thr eategoiy with the hriKtrfrst 
audience 

All Singles conimemnlty niiiilnble 
in the CS are ehgtMe for miru 
Send singles for rmnc to. 
Sancy Eriich, Billboard 
1515 Broadicay 

.Vof York. \ y loate 

Country singles should be sent to: 

BiUtHjard 

n Music Circle E 

\ashnlle, Tenn, JTMi 



POP 



PCTtRGABIHEL bt Yoir EfCS i4 36) 
b'" LjVf^ 

MMTt)^ Pi««t C*ttrw< 

ftjairSHCRS Clwt<n« MKKto^ ^ OMi 

GMm 7 2M23 (c o Mwne' BfOi i 

Dreamily textured mood ptece is some 
I contrast to "Sledtct'h&mmvr," but the 
artist's new chart-iopper status 
shouM ensure acceptance anyway 

MHNFOGERTY EyeOfTtaZflnMcKZS) 

rnmtn JC Fogrrtv 

A dark. shiver>' tale for the tJtle track 
of his new album. Poverty's been a 
muter of apocal>'pti£ rock'n'roll from 
as far back ait Creedence days. 

AKUU Tbt FlaiN (4 o«) 
P0O0<jC£PS Atoi ftrudta 
**TEPS Tjjio,, Pnodn LcOon 

Visually onented rock fmm the Vunn 
offshoot's second LP. eiseniial 
difference between the splmter pro\ip 
and Its parent remains hard to locate. 



FIXX aiMFarTh(r»tinii44| 

WRTTCRS Cura.n. Mav O'Ai^ Woodk 

"UaUSHOt C«(««nv(JN ASCAP 
MCA »3«02 

Precision dance muMC 

BOHJOVt VMGntLsveABadNjiMO^St 

WRITERS J Bon iowi 0 Sc'Kx"* 0 OiU 
f^AjSHCRS Son Jcrx A()*a Onnwbri^ ASCAP 
Mwoirv a«4 f 51-7 (c o Pa>rC>am) 

Hard rock, raupy and aKf(res>iiv«- 
JOHNCDOIC SlniiM(«ioi 

C«lun)ku ]B^C277 

High-emotton AOR-dance son(( shows 
why the New Jersey rocker haH been 
dnwinK SpnnKsteen companRonn 

5TMIUZUS OaeSinpltThMi|(4o;i 

WtrtfSRS D Chf.Mwiw ft Hnm 
I PUBLISHERS Sim L.lf W^iW T*«i*«(t»n«, BMI 



REM F«NOnMiiMgt 

»ftnnu<IW (VnlXvnan 
WMitlHS (W«>v ItiMk MM« Sltpa 
PUfltAHtHS l)nirlta<<|wi HighHMii»n HM' 
ins SZUSU oM. Ai 

Klernttl rult biiiMrH (tntt xmlure wiili 
It liiK-nttnii- proiltiivr ik hnin uorUiv 
und I*')) hV-roinptitihlf. ihtuiKh tlH' 
Klihlmiin;i1 sttitt i-i hfn-, Itiu. 

LIMIUO WAfTRANn Hil Yom (3 35) 

PflOOU* l« Brian \t^<.r< 
AHirtRS Brunihill Lvnitw) War'ftntv 
PUeuSMltt tSnh Uai 
Atc«7 99S10 

Stylif»h, rtminitTciiil dniif»*-riH'k hy 
promising: Miiineap*>lis >rrrMip 

BONNIE Uin lioWayToTrnt ALatfyti^. 

P»OiXH:i»S 9.iiP*,'H- »>o.|(eMaiwt.u,(4 
lAAt'lRS H'vi»i> Ao^mv ii'fi Vj>IUnc» 
PUdU'-iMIHS <t«>it« DMl Adams 
CwfWTiij'i-. a^ti'ci-, I. jtfirw:' litimi PROCAW 
MrwAW Broft. 7 JISIS 

Always u critics' favorite and rarely a 
chart star. MayU'un Adums A'ulbnce 
rave-up can cure that 



BLACK 



ATUN1IC STARR Armed An) OargtroiA u bt;i 

PROOUCCR M.»uf<.r Ati'tr 
WBITE»'j WM» f*»f O"" 

M«n.n P^r WB S<).rr !x.n AS'! AP 
MBnfia<1««a-S0043 u ^l.>oic<I 

Sophisticiiled dunce music frrmi the 
film of the same name, jazz intlt'ctHins 
and White's audible influence rnll in 
echoes of KWF 

STACY LAHISAW N«l It To The Wil <4 4f.i 

PRODUCER JvHvtH-ar 

WRiTfRS A Roman luf 

t-Uei'SMIRS iQhrir »SC AP P*.»«.l Punch BMt 

MoiMn 1 IS9MF 1 1 ! •f^c^ ■«'i<an aiut »>ailaOta 

M«lMn«S«3MC) 

New lat>ol. pruducer. and loueh-lady 
stance put the old child proditO' ta^ to 
rest and point to carwr advancement 
alun^ Janet Jackson lini*!> 

RICK JAMES Forever And A Pn 20) 

P»onu.; {« jamr\ 

WRITER Ricb iMfin 

PUei'SHlR Storif Cit^ ASCAP 

Gordv I BSZCr 1 1 2 *«rven aHo MaiUtM* 

Corrir «Sft5GG> 

The foltowup to "Sweet And Sexy " 
swings, sways, and builds a wall uf 
sound synth by synth; same old topk. 
of course 

CAVIN CHRISTOPHER 
B«ch In Tctir Arrrn i3 52> 
PRODUCER^ rail SlurWn EioRoprn 
*R|TfR$ Roa«r\ Slurkm Cxtjlophi-f 
PUBLrtHiRS Muv( Co'potatiofi of Awtnj EiTlu" 
Brat we God t I <ntr l^jbinninicCu SMi ASLAP 
WanhatUn aS0042 n rjpitoll ll ? incr< (Vfut^n 
alv>«..i'iat>-p HanhMtan VSeOZBl 

Sei^uel ti) his breakthrtiUKh hit conies 
one Ht^'p clo.ter to American r&b 
room, a^in, exceptional clarity and 
sparkle 



PAUU CARMAN You Iraprets Me u 46i 

PROOWCERS Oa«iW>i(l<n Bwrr favn^n 
WRnERS D WaW»" P HrnnmonH P CatntJtn 
PUflLISHtPS ^adiXA MfU'Par)'. I«n BMI 
Columbu 3B-<)«2«9 

Bx-Champaicn vocalist offers mellow, 
midtempo Iov<' son^ 

TEENA MARIE Law Mc Down Easy i4 in 

CRODU<-fk r<^r>.>M4'»- 
WRIKU *<«naMaiw 

PUBLISHERS Aprx Miln^m MMPWl ASCAP 
COK 34 M292 



■ 3aO«3S2 

Arena rock with a cerebral side. 



Torchy >oul ballad 
ROCKWELL CnmUp(4 09i 

PRODUCERS RKh*«« Marrr AiM>y 
WRITERS R<Kh<M>li J Com 
POBLiSMtR iobtTe ASCAP 
MBbwn 1W3W 

Bounty and teen unentiil 



ET 

Haftc In TlM Aii {$» Around Yo« lwe«Ywticic) 

(3S9| 

PROCWCtR t 1 <Et»h« tcMmt 
WRITER t I (Edd>« lovmi 
PUBLISHCR T«mp BUI 



SPOTLIGHT 



POP 

CtNOI LAUPlll IiMCalon 

l*<>rtt..l ilObt*! (< oraS) 

1010 I'll »t 0«n roil 
Coli>H«<a mob^vo 

HOD SIIWAIII Anotlxi HmiUilw 
lOURnrr Ciri ClO'l HHp It 

Coluinb.. II Ot 103 

BLACK 

«[m AND ANCllA Na Hw. Nil War 

Mr.r.,., eil4 \ >i: .... h ..ii^wi « > f 

COUNTRY 

GLORCt STRAIT 

II Am I Cool To Be Ciui Aboul Vou 
UCA S39I4 

AC 

lAMES lAVlOfl Only A Dnan In Kn 



NEW AND 
NOTEWORTHY 



lUISUROENAS Run«w4v . -.■•I 

rtWUHs Sr.*no.)fl fitjca 
fU«USW(« rtol l.ll«J 

Alb«« Aftim B 72SO0 ir o ( 

I)rummt'r from the nH*k K'^"'!' 
Rene>ra'lf has a larner claim to fume 
in thv iwpular vidt-u In thi> sol" 
nin^'te, a re.>pi'rtful but m(MltTn).:t-il 
take iin the Iiel Shannon oIHh- 

WALTER BEASUr Back In LoM A|«n . .* s 7 . 

PRO0m:tR LiOrw« Jot» 

AH'IfRS Ailkiam Ita^artl Lxmrl lot> Wa<lri BraUr^ 
PviBKSHiRS Sn>pp*l) HatnnOiir 
ElsAira 7 ft* S32 

A [top/jar.r.'r&h fusion handled with 
softApoken finesse, sinner, multi- 
instrumentalist. and session artist is 
an instructor at Boston's Berklee 
('ollejie of Music 

GUNSUnON tUGoSltppifl-Tooi. '..N 

PROOUCtR &i»iSvlio.. 
WRITERS T JJTW^ W D«i-i"f 
PUBl>SH[« APRSP**' i'»!e"vtt«'M' WW 
Utttmn BB4 974-7 Ic o PotfQitmt 

A -iplt-ndiri version of the old Klatt A 
Scru^t^s standard: hit:h-S|>irited, 
stompinK blupRrass at its Itest 

RON HOLMES Tahl A Chanc* On Low • . . i 

WfillRIi Ron Hglmai J u<^* Black 

PUGL SHEdS Sa*«raii BMI Sattal ASCAP 

f»mnf 10* 

Impressive merger of a catchy »onc, 
(jii tht-mark siiiKinc effort, and 
smooth, polished pnKluction results iii 
a striMifC and deser\ inK countn,' chart 
contender C-onlact. tiI.>32(M>lKL* 



eviews 



T«ui CipwMK* TCSl 2442 u oRCA. 

Kii'^y-ll'iwini: rhythm h;ill;ui 

GENERAL KANE Crxk KdM Applefach .4 20i 

PftOCMJ'-tRS Mrfih McOoMll Curtu Art»Bn» r^olm 
ARtltH W •ykUoovM 
Publ'itUR >ctw(r ASCAP 

Co«ot ia«scf 

Mess;ij:e rhyme's scenario is mr^rr 
cinematic and colorful than the 
average real-life tragedy 

RCOO Sfiv Ctrls {4 ih, 

R»ODUCtH'> '_ha«li» SidJIetar MM 

WRITERS C ^icr^lHan MM 

PUI)ll<>HlRS Wun(ur> Almo ASCAP 

HCA PB 1 44 1 8 ( 1 .' inch <«f tton aiu> 9«a-<at>>a 

RCA PW 14419) 

[>atelinf Mirineapolts, 19^".; 



BOB JAMES'DAVID SANBORN 

PRonortR i<wi><iir I'Pifna 

WRMIN Maxii-. M.llot 

PUHIiSHlMs Ili>llr> M<Hr>'Ml.A ASCAP 

Warrwr B*M 7 21*03 

At"''ja7.7- inslnmientJil 
ROratAVAN What's row Situlion<4 i4t 

PROOIK'fR^. Irllrny Stc-nlwrK Jrllivf Pa'Vint 
WRItf H'> Irr Atw Ai'vrI'Mi l«v Pa<li"t 
Pumi=.MIH W>rftuin« ASfAe 
SiMwtSR 214 

Smooth IV'tniit soiilmun Imiws with an 
intimate \C ballad, ^r^uitar hh^rees bv 
Karl KluKh ConUct :ii;i-K;'>l-*tt44 



COUNTRY 



DOILVPARTON Wt Hid II AD i j -.m 

fHridm I R 'itl Uliitt 

AuniHs i.t,, vji* D<«"wfmi- 

PlJUirJIIR liarxit UW) 
NCA SOOl 7 R 

Sulul cfiuntrv fan- with an effiMrlivu, 
ii'^fnllH BrranK'emt-nt. as I^irlon 
provHli-.-i a Inuchitit; and ti-nsitive 
n adiiiir of IIh old hobii (iray hit 

r GRAHAM BROWN HeR And Hifh Walti J oHi 

ru- -fim I ft Ourt I iiiran 

A" MM . ' 'if*nom B/ij«n A Hatf<-» 

I'nUi i nt (^^ At>m. uir\ *» Ma»f h PfMiKu r>.ia 
CapHMiBS621 

Brown rotnes up with atiitther soulful 
uiiUKT m this Kax-tm(;erJ pnimtse uf 
loyalty, rlcan prndurlion lihowcases 
his Handpa|>«<ry vocal 

RONNIE Mcdowell 

When Vov Hurl I Huf1()l3i 

)U')Oil (R BjiM* "tUptl 

WMITIN Rrlnir M'^DovM-il 

etiEil SMIRS Sltawnr-rylaor BMI 

MCA^Curb S2907 

Mcl->uwfll anil pHwlucer Killen 
venlun* into beach music territory; 
sumnK-r>- ort^an chords and 
syncopated guitar tills make fur a 
t;o*M| dunce number 

CINE WATSON £wry»Mii| I Uud To Do |2 28) 

PRODUCERS Off" Watvo" l*"> BoMft 
WRITER E RcMkvti 
Puei SmeRS Ja<k & B<a I'f't W>(i 
Erw Rn*pli ASCAP 
34 0S290 

A forliim Iheme net to a midtempu 
rhythm, pained and perfect vocaU 
carr>* tbf messapf humt- 



MARTY HAGGARO Talkff Blue EyK i J lOi 

tWKAir I U Hill, Mfjigr 

AWiHRs J.i(..i jvrjfiJ I t^tet tJuMitn 

PUHUVMtRS AUfiaiiuBanO IJuiOwoi 

Dvtaniij^ ASCAP 

MTMB 72073 k oUpito'i 

A t;iiod Ul<- niKht. last-dance snnc 



DENNIS ROBBINS The TifSt Of Me ( 3 09) 

tWKH'URS IcW-m.iitfT rVfir-nHotibirii 
WRiTiKS Rotib>n\ Bot> t>Pwo. 

JoKn "xan Stp'dll 

PUBU1V.HI.RS Combinr tAnm. C4f. ASCAP BMI 
MCA S29I3 

Stridinic. imperative tone and catchy 

lync?. 

OARRri AND DON GATIIN 

Why OoH l Wc Tahe Thn Party SomcpUc* Eln 

PROEMXERS 1afrvCr>o«r« t>t'Ht<% A Wi'Min 
WRITERS WinMoT T.Mti WairMtflon Mi 
PUBLISHERS Unicriaopfii vanHof S^Mfvit 
Oua<i BMI SE SAC 
Caprtoi »S«2» 

Throaty duo proposes a party for two; 
fiood time music heard through a 
country hlter 

WAYNE MASSEY Cm II Bxli( 3 1 1 ) 

^ROtlU':tRS Sta«Da»iv OvnnA Motgan 
vyuillRS S [»>ii D Megan 
P\.'Bl<SHERS Sc'MnGrmi EMl Irnemy 
i n -v '>hop Of Mo««»nM>n«i BMi 
iOM M46249 

Bouncy tune su^k^sIs it is better to 
give than to receive 

COOr MICHAEL Sad Tirse 01 The Night >.? isi 

W«>U> (H ^',itl» Pw».> 
WKH|«S tr.i Hj'h Anilin. Wotl 
euW 'iMlH Cal, ASCAP 

ComMKfc COM 1B17 

Stark tmaftes of k>ss. set to a woeful 
steel backing and presented in n>hust. 
e.xpressive vocals Contact i>i;t-<i,'n- 

ma 

CARIA RKGS HAU HtJi1brak« (r 4<)i 

PROOUCER t»Tm\ SRoud 
WBllEMS PH Hani)- Warlr Vanl\ 
Puei 'jMf H BMI 
Alpli* AICR 24»6 

Ciood huuks firmly set by earne>t 
v«»calii 

UZBOARDO FiniriiiitlSwYoa(3 4Si 

PWOOUCER titn»t Cot* 
WflllER'. <i S*<*t>lw'iJ n Mj.'.i V S.ifr 
WiBl.i'^HEP MallClwiwnl QMI 
BvtnKWl 0S8 

r.vfiiart :M;t .|f.*"^1171 



RIB(L Lf[ Lenin On Your MmJi. Jh 

Cm. iI i^h I I' >,h-r.<> U,^utt 

f,- '(M ** Wau*. ft f'ir-(.» 

DamalMin OR 202 

htli^hiil vocal and smooth production 
nvake the most of this torch son^ 
(VinUcl U^o-UA Xm 



DANCE 



TINA TURNER Tfpiul Male ' 



KrtM Vflw Mm>< A«t,„ WS ASCAP 



LIONEL RICHIE Dancisi On The C«lin{ rMOi 

PROOO' tRS lionri«Kt»» 
laTir-. »filtKin^ (.afitw'ur* 
WRiIERS I Rirritf C Rm M tftmSik 
POHI SHfR Hrrnhman ASCAP 

n 4SS4MG II? wKh uf^tr 



I Jul 



191 



RODNEY TRANKLIN 

Looh Whal't ShowiMf Throofh i6 so> 

PROOUCtRS M«n«i CotombMf RoOnry FranWw* 
WRlItfl t Stl*«arti 
PUBl'SHER BUckMOd BMi 
C«lMn»i« «« 09929 < W tmcw, 
7 "xn'r.Mwtl Ju'r 12) 

CAROL HAHN Yoof Low Oi W I Ncod] <S S7i 

PRODUCERS Ci'oleHawi «H S<j"I.Y»ft 
WRITERS Hatin. Su<i'»ai Babcri 
PUBliSMERS Cut) Gri;bt>«' 6»i B*u«ri ASCAP 
WKM Ancto rm BeBO 1 1 : v<«vc»a| 

Kich voiced pop alto fronts quick- 
paced LaUn-synth production. 
ConUct 612-K7(M»3a 

MINK Wkil Does N Take IS 20) 

PWnOjL E U Riftilif» 

WRITERS 'j Mal^Mri G bala R S<»pak 

PuBLISmCR MafOM) ASCAP 

SewiO Plh R loss (12«'^(^ 

Stark, echo-laden disco track conjures 
an eene atmosphere C«nlact- 
312-663-1370 

OCTAVIA 2TheLiinit<s»i 

PRODUCER R»nn» Bt^k 

WRITER K BkIi 

PumtSHER BabiB^k ASCAP 

Pnm mvm WOW 41S (W oxh unRM-) 

R&b jorlnroup approach with heavy 
disco bass Label based in New York. 

RANO I'm Rcatfr <6 i«> 

PRODOCrR I. Kip *<V^ 
nOlTERS S Pulttd L t*nMrt. M BoAMfilO 
PjBkiSHtR Emrr(*ncy ASCAP 
Efwvfcnrr CS-SIl > I? rvi \>nfiet 

Sharp Eur(Mlusco track builds up some 
real musical momentum Contact: 212* 
777-3-jm 

POWER OF AHORNEY 

He Is My Ljwyet (i>m.fi( fwi i<w«(ti 

PRODUCERS RxfM'd Golut< Om 
WRITERS RxhardCotuD l<uNard> 

Publishers Cotuti bmi Noiawt ascap 

RkA DrcBm ROD 002 ( I ? "cH ur\%\n) 

A hi NRG shedunntt'hedunnit 
Conuet 212-31.Vi'a=i 



AC 



CHRIS THOMPSON Wlul A Wsnun Wanis 

(34ai 

'WOUCERS f^il &»wi.io»> i<*>n Van Toogrftrt 
ftR'TER Hanry GaMnvy 

PUBLISHERS iandv >M>Mr«Dn TriiwMjf1»n 
8an()-t' &»ry Ktr>n C^a'Vi i^opp^ltnan BMI 
AiianM 7 B93«8 

Feather lie ht In'at ballad, for dancinK 
on clouds. Thompson wxs lead sinjcer 
of Manfred Mann's f^trth Rand in its 
■ Blinded By Th.- Lnhf days 



aLLBOAfjir' Aucsusi yu. mh 



Copyrighted matftftii 



Billboard. 



TOP POP 



Tms puMiMUon may M raprod..' 
m any rtlrieval system, or v»nMWtt«(. tn "^^^ 
Of by any mcam. atKlfon*. m«hao«i photoco(>yi«t 
rewding. or otherwise, without lti« pr'O' 
ptfmisvKin ol Ihp publisher 
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ComptlHi from a national sampla ot retail store, 
onn slop and rack mpons 

ARTIST TITlt 

l»y( 1 i liMMOiW tKMIIitluKNC 1 *Bll iSu:. i ' ' '""i i 


1 


1 


1 


1 


* * No. 1 * * 

MAI>ONNA'>t-i .'Ml.- ftn.Mhw*r:',i^9«M<.t)i 3 #l«k^ «i No On» TRUE BtUE 


2 


2 


2 


13 


SOUNDTRACK 4< '•i«<iu V KOI TOPCUN 


3 


4 


4 


10 


GENESIS A AK/ini>: sim i ><i lai ico< INVISIBLE TOUCH 


CD 


5 


6 


6 


OAinOLEEROTHmmciiaiim .-miiksmi icoi EAT EM AND SMILE 


5 


3 


3 


12 


PrTERGABRICl4r.<rFCNCH^;«(MBiMm(figno&iB«(ii icoi 50 




7 


9 


12 


RUMOM.C. AmoiiLi i;i>iaui RAISINGHELL 


CD 


( 


13 


7 


STEVE WINWOOD -a-mi wumd ikk la wi icn BACK IN THE HIGHLIFE 


1 


« 


5 


76 


JANET JACKSON A' uu v Mobiani icoi CONTROL 


t 


9 


7 


16 


BILLT OCEAN A ni aaoa wnM la aai (coi LOVt 20NC 


10 


10 


12 


7 


WHAM ^tnauK 40ia; icoi MUSIC FROM THE EDGE OF HEAVEN 


(S) 


16 


49 


3 


BILIY JOEl coiuMau oc 4040j .cd, THE BRIDGE 


12 


11 


8 


IS 


PATTI LABEILE AMcaMjiiawiicoi WINNER IN YOU 


U 


12 


10 


;s 


WHITNEY HOUSTON AO aiKiaiugazijiBgei icoi WHITNEY HOUSTON 


(H) 


14 


IS 


21 


VAN HALEN A' HMRMN BNUS n JM (S UHCD) 5150 


H 


13 


11 


16 


THE MOOOY BLUES •>«>oo<ia»ini kukkuiiiwi .co> THE OTHER SIDE OF LIFE 


U 


IS 


14 


20 


BOB SECER « THE SILVER BULLCT BAND A caproi >i i ;na i< aai icoi LIKE A ROCK 


OD 


17 


19 


13 


BELINDA CARLISLEixi %mi ucaieaai icoi BELINDA CARLISLE 


(ID 


22 


29 


< 


EURYTHMICSw'*>ii Wi9«aiiaii REVENGE 


19 


19 


li 


39 


THEOUTFIELDAcoiuMii>a'caoo;> icOi PLAY DEEP 




24 


24 


9 


SOUNDTRACK iw iiaojw ii Di RUTHLESS PEOPLE 




NCW^ 


1 


LIONELRICHIE>«iTo<ma>saM<9»> OANCINGON THE CEILING 


22 


18 


18 


25 


THCFABULOUSTHUNOERBMDS*ci>SkSSOcuitDWl40]»tPic <coi TUFF ENUFF 


S 


20 


20 


16 


38 SPECIAL • UM VP • , 1 MS lai koi STRENGTH IN NUMBERS 


(D 


27 


31 


6 


THEMONKEESuniauaaaiiiaMi THEN&NOW THE BEST OF THE MONKEES 


® 


31 


S« 


3 


BAMANARAMAiownna^oi) I miuoxitvai TRUE CONFESSIONS 


2t 


23 


26 


8 


PETER CETERA ountaan-i »4><ia<»i SOL IT JOC SOLITAIRE 


27 


n 


30 


10 


JEFFREY OSBORNE 4ui v t loj la asi icoi EMOTIONAL 


2> 


21 


17 


16 


GTR • Ai^ HjooiaaaMCOl GTR 


(D 


39 


52 


7 


CINOERELLA>«Kuna»>;(i nuKluMmaai MGHTSONGS 


CD 


34 


40 


41 


MIAMI SOUNDMACHINE«i°rar(aoi!i icOi PRIUITIVF lOVE 


31 


28 

25 


28 


8 


POO STEWART .•i44«ia»aiia>i ROD STEWART 


32 


21 


20 


PET SHOP BOYS • im, a»tio:4i><t iiiai,i«ei itoi PLEASE 


13 


33 


37 


11 


AC/DC 4'HNiii ansomai icoi WHO MADE WHO 


® 


35 


38 


12 


JERMAINE STEWART amta loataam wisixaaai FRANTIC ROMANTIC 


® 


3( 


39 


8 


SOUNDTRACK mTro>i>TKnW4o<i4 KARATE KID PART II 


3$ 


32 


22 


20 


SIMPLY RED •ia«ii>»»452(sa«i ,cni PICTURE BOOK 


37 


29 


23 


12 


SfS5S?JSv«I'if.2I?'.,^'•„ ^ EM£RS0N,LAKE.8.P0WELL 


38 


30 


2S 


17 


JOURNEY A caiiwauocnt»tro. RAISED ON RADIO 


39 


37 


27 


60 


HEART A'canra ST u4ioi<»aa) ICOI HEART 


® 


44 


" 


12 


EL OCBARCE '.■"n - m ^ i ^.i MnifMi, , « lai iro) EL Df BARGE 


41 


41 


36 


51 


JOHN COUGAR MELLENCAMP A' «va a:>4 aas i poi mtm la aai icm SCARECROW 


® 


4i 


48 


1 


QUIET RIOT «iM0/40l;i ipr , CO. QUIET RIOT III 




43 


SO 


9 


SOUNDTRACK«i>t.iMii<iaai RUNNMG SCARED 


« 


40 


32 


22 


THE JETS MCA M«7 la Ml icoi THE JETS 


® 


u 




2 


R.EJIII.IIIS srs3 aKAiaiiai koi LIFE S RICH PAGEANT 




so 


SI 


20 


ANITA BAKER •tKAiHA 60444 laaai icoi RAPTURE 


® 


47 


47 


6 


QUCENSRYCHE i» <A<iar a st i r ,a m RAGE FOR ORDER 


« 


u 


S3 


17 


THE CURE 1 1 1> luA M4 'r xama anos la lai icoi STANDING ON THE BEACH 


« 


49 


42 


41 


ROBERTPALMER •^AN0404M aiuwtic la aai icoi RIPTIDE 




42 


35 


11 


THE BLOW MONKEYS" A All 1 saiiiBiai (cm ANIMAL MAGIC 


® 


S8 


79 


6 


DOUBLE*iv.i'-.ijj.aKiM^oi BLUE 


S2 


SI 


44 


14 


NUSHOOZAiLANTH-aiAATiaaa) ICOI POOLSIDE 


S3 


56 


45 


16 


WHODINI* avr aaaaor AdisiAiavai BACK IN BLACK 




38 


34 


12 


THEFIXXwcAsmiaiai icD. WALKABOUT 
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* 


LAiiii (iitjfiwa rhStinauTfvOLAatL IMC ii$Tpa<ti* 




55 


53 


54 


5 


B06DYLANrniiMiiA0C404» icoi 


KNOCKED OUT LOADED 


® 


59 


60 


11 


BRUCE HORNSBY A THE RANGE mca »n aosa la Mi (COi 


THE WAY IT IS 


57 


57 


58 


41 


MKE A THE MECHJINICS • aiuakic aiia> laMi icoi 


MIKE A THE MECHANICS 


® 


61 


83 


i 


NEIL Y0UNCf.f"fHCMS.'410V WABW€(?BaO'> iBMi 


LANDING ON WATER 


58 


52 


41 


15 


NDL DIAMONO • i kxb a « 4o !m . o, 


HEADED FOR THE FUTURE 


® 


81 





2 


GEORGE THOROCOOO AND THE DESTROYERS imi aaacwa si 


|7:I4II>B| UVE 


(1 


63 


62 


42 


Z2 TOP A' »*AiiNi k awK M 34? 19 aai ICOI 


AFTERBURNER 


C2 


62 


59 


7 


BIG COUNTRY Mi Hr\^B7W4 i «x«*A*4iaMi icoi 


THE SEER 


63 


54 


43 


20 


PRINCE ATMEREVOIOTIOH AxisiKiwiJsitSTOUiMBKios i»9»i iCOi PARADE 


64 


55 


55 


15 


ICEHOUSE i:HR*SAiisrv4is77 icO] 


MEASURE FOR MEASURE 


® 


72 


78 


; 


GLASS TIGER MANHAnAn SI s)0» CMiA«c«ciiiaaaj 


THIN RED LINE 


6C 


65 


57 


24 


LEVEL 42 poiTOORB?' 4a7 i poctcramibmi icoi 


WORLD MACHME 


67 


64 


63 


24 


JACKSON BROWNE •ASuuMbUas; tuaiUAiBMi icoj 


LIVES IN THE BALANCE 


68 


67 


65 


78 


PHIL COLLINS A''ATLAM!KBi;40l9Ml iCOl 


NO JACKET REQUIRED 


69 


4« 


46 


7 


QUEENCAP|T0l.SUASt?476(a9Bl (COI 


A KINO OF MAGK 


® 


88 


99 


3 


VANMORmSONm».u«.»ju<i'M ooWsamibmi NO GURU. NO METHOD NO TEACHER 


71 


69 


66 


i? 


BOB JAMES/DAVID SANBORN oAnwauos 7S»>'B9ai iroi 


OOUSlE VISION 


® 


89 


_ 


2 


CHAKA KHAN MMmHBaos 7S47S(B9bi tcxn 


DESTINY 


® 


78 


82 


5 


ANDREAS VOUENWEtOERcusAusitixwsiManss [nc iCoi 


DOWN TO THE MOON 


® 


77 


77 


6 


SOUNDTRACK CAM AiATiKA sv i7;iO(99ai 


ABOUT LAST NKXT 


75 


75 


81 


44 


INKS • All ANTIC aur/iaaai icOi 


LISTEN UKE THIEVES 


76 


76 


76 


8 


SPYRO GVRA w:a sis3ib 9bi iCOi 


BREAKCK/T 


77 


70 


71 


7 


THE SMITHS sjitt 7S476 viabmbbhos ia9ai 


THE QUEEN IS DEAD 


® 


80 


75 


18 


THE ART OF NOISE cX'Saiis w va i s2B iCoi 


IN VISIBLE SILENCE 


79 


66 


64 


21 


JUDAS PRIEST • 'nuAARiAnc Aoisa icoi 


TURBO 


80 


68 


70 


9 


JOAN ARMATRADING<aMtfSl JOiaaai icOi 


SLEIGHT Of HAND 


81 


82 


84 


65 


DIRE STRAITS A"- wa&neh w>os 25?a4 la ati icoi 


BROTHERS IN ARMS 


82 


73 


73 


8 


DEVICE ' i«rtAllSBFV41SJ6 (CO) 


22B3 


83 


71 


67 


31 


BANGLES # coiuAWA wc 40039 icoi 


DIFFERENT UGHT 


® 
® 


NEW^ 




EDDIE MONEY n, iMBU FC 40096 (COI 


CANT HOLDBACK 


90 


92 


7 


RANDY TRAVIS MAi'*.tiiaiios ^S4js(a9B) 


STORMS Of LIFE 


86 


74 


74 


9 


GAVIN CHRISTOPHER matmahati st swm capita ib bbt 


ONE STEP aOSER 


17 


79 


72 


II 


BOYS DONT CRY psotaepbo ijiaiaaai 


BOYS DON T CRY 


® 


95 


119 


4 


MISSING PERSONS cai^iai. si uaas la aa, 


COLOR IN YOUR LIFE 


19 


86 


87 


37 


OOKKEN •ritATiu«o4saia9ei icoi 


UNDER LOCK AND KEY 


90 


84 


69 


15 


LOO REED aih /laoiaaai (coi 


MISTRIAL 


91 


85 


85 


15 


THE S.O.S. BAND iabut? 40179 t«c icoi 


SANDS Of TIME 


92 


83 


80 


21 


THE ROUINC STONES A coiiwaiA oc 402SO icoi 


DIRTY VrtDHK 


93 


93 


95 


7 


HANK WILLIAMS. JR. wAmefi cuf«2S4i? vuRfiEneaos (l«S) (CO) 


MONTANA CAFE 


94 


97 


97 


25 


HONEYMOON SUFTE ivASNia em» »»3 la an <n» 


THE BIG PRIZE 


C?5) 


133 




2 


CARL ANDERSON tnc 40410 


CARL ANDERSON 


96 


98 


103 


6 


THE BEACHBOYScAniiOislBA iljaaiawi 


MADE IN THE U S A. 


97 


92 


89 


29 


Om OSBOURNE AcBAuarjAttortaooK ciac ton 


THE ULTIMATE SIN 


98 


91 


91 


9 


SOUNDTRACK alaniic aitti laaai 


AMERICAN ANTHEM 


99 


101 


104 


20 


DWIGHT YOAKAM atpoist .-537? «i«(iwbb»os la ui icoi GUITARS, CADILLACS. ETC . ETC 


100 


96 


90 


37 


SADE A*'lWIRfcl[K4Qri.»lRC (CDl 


PROMISE 


101 


87 


61 


11 


Smik'J^.' n4 »4HK«B»os laaa, THOSE Of YOU WITH OH WITHOUT CHILDREN 


102 


94 


86 


It 


HOWARD JONESfitATPA 1.046616 9ai 


ACTION REPLAY 


103 


100 


101 


12 


MIDNIGHT STAR socaa 604S4 CLCaTitA la as) tcoi 


HEADLINES 


® 


122 


124 


5 


THE TEMPTATIONS GOfUv 6;o7G MOTOM4ia9«i 


TO BE CONTINUED 


105 
106 


105 


109 


5 


PIECES OF A DREAM Pi IT MANMAIT*^ST^30^^ [MB AA«IIICA IB 9B) 


JOYRIOE 


110 


107 


23 


MCTALLICAmATMA 6043918981 ICO) 


MASTER Of PUPPETS 


® 


NCW^ 


1 


U840A4MSPsn7|B M) 


RAT IN THE KITCHEN 


108 


108 


93 


10 


JEAN BEAUVOIR coh«wa aic 40403 nm DRUMS ALONG THE MOHAWK 




126 


139 


3 


THE MONKEES ■'..-N-jRNip 70140 laaai 


THE MONKEES 



(OMt>win|l 
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TRUE CONFESSIONS 




AND DON'T FORGET! 
BY POPULAR DEMAND! 
SPECIAL REPRINT! "BANANARAMA' 
FEATURING THE VERY CRUELEST, 
'CRUEL SUifUWER" AND 
"DEEP SEA SKIVING!!" 



BANANARAWIA 
niiS AU!!! 

AN INSIDERS LOOK AT THE 
REAL BANANARAMA! 

WITH JUICY TIDBITS LIKE 
THE SMASH SINGLE, "VENUS!" 
"A TRICK OF THE NIGHTI" 
"READY OR NOT!" 
DANCE WITH A STRANGER" 
MORE THAN PHYSICAL!" 
AND EVERYBODY'S TRUE 
CONFESSION, 

"HOOKED ON LOVE!" 



ill 



'til 




MANAGEMENT -HitUftV SNAW 
NU VISIONS ENTERTAINMENT ITD. 
RON WEISNER AND BENNETT FREED - 
AMERICAN MANAGEMENT 
PRODUCED BY TONY SWAIN AND STEVE JOUEY 
PRODUCED BY STOCK/AITKEN/WATERMAN 



RA 
fINALLY 
TELLS THE 
WHOLE 
STORY!!! 



»8ao(6Si ONlONDONRKORM.CASSmES, 
AND COMMCT uses. 



» *OBLO OF CMtTEBri-. • 




Update 

...newsline... 

A riNAL CONSCNT OBOER was mkiu-<I Au^ i:{ h\ M..t:»ttait- MK-ha.-l H. 
I)nliiij,'. r <'t th, I S I'istrtct Citurl in Nrw Ynrk appnivmn the local 
sUtlton Miinkcl ;in<i pcr pninram liocnst' !ij;rt.-i'nii'nU m-irot iau-H ht*- 
twi'i'ti ASCAP ami the All-Industry Raditt Music Lici-MSf Omimitlef 
I Killhiiurd, Aun It) Th** nvw iirrani;*'mf nl includes an increase of 
about 7 ')'' ill fees paiil tn AS< 'AP and simplified re|K>r(int; for Ktations. 

THINGS ARt LOOMM UP. AGAIN: Limu-I Richu-'s music vi<len r.>r his m-w 
smjile. "Iianniii/ ' *n Th*- ( 'l■lllll^'." wa^ direct<'d Ipv Stanley iNinen, who 
knows something; almut jrivinjr life to the tille A director of such niusi 
cal classics us "Sinjrmn In The Rain" and "Royal Wedding;." IinmMi 
had 19Srs "Royal Weddini;*" star Fred Aslaire do a reilinn miitine — 
and jjonel rejieai.s Ihe >ainr Iriek 

A JACK WALOMAN HEMORIAL SCHOURSHIP FUND has been estahhsht-d at 
Mcluchen (N.J ) Hijrh Schodl to honur ihe late keyhoardist/wriler/ar- 
ranner/prt)ducer. a jrrailuate of ihf -irhodl who died recently at a^C't't 
Tax-deductible contributions to the fund can be sent to Edward Iv«>Kue. 
Metuchen High School. 40(1 Crove Ave . Meluchen. N .1 nSMO 



Calendar 



IVtTktt/ ntli-ntltlr nt Initlr shim's, 
luitiiffitinris, (timrti slum's, semi- 
ttfir.t, unit tittu'r Hiitabit' rit'nts. 
.Sf«t/ lutormiitwu to Cftleiidnr, 
Billboitrd, ISIi Oroadwny, New 

York, .V >: imm 

SEPTEMBER 

Si'pt 4 7, Jaz/Timi-M MaK**'-)"** 
Cunvtrntion, Kunscvflt Hulrl, N»*w 
Vi.rk r,KK.|lU 

St-pt <i 7. loth Annivcrsar.v Rus- 
sian Kivfr Juz/ Krstival. Midway 
Bfarh, Guenieville. Calif. Nancy 
Walli.ii, 7(l7 t«7-7720 

Sfpi '.I, Kroadrast Music Inc. 
iRMIi Miliiiin-Air Awards. I.,' KhI 
A(!i- Hi)ti-I, l>is AiiKi-U-s. Calif lilL'- 
r.Wi-2(HK). 

Sopt ^, Country Music AsMtcia- 
lion iC'M.A) Kc^ional Koundtalilc, 
Airpiirl MarniiM, |i;ill;is Kl W<irlh. 
Tfxas lil.>L:-ll-15<-|ii 



BIRTHS 

Girl, Tyler V:iv. Allan ami Ka- 
ren Rider. .Iiily 211 m I/»s AnnHles, 
H** i.s jiencral inana^fr of Alnm Ir- 
ving Music Publishing there 

Girl. Lucy Mane, to Paul and Helen 
Atkinson, Aug I in Santa Mniiira. 
Calif. He is vice president of West 
Coast a&r at RCA Records. 

(iirl. Shelsea. tn Alto and Monica 
Reed. Aug. 11 in Hollywood. Fla 
He is the saxophone player in Boli 
Seger & the Silver Bullet Band 

MARRIAGES 

Barry Sanders l<> Betty Rogers, 

luly '2fi in Na,shvillc He is an inde- 
pendent engineer She is with Chuck 
Flood and .Associates. 

Mark Wexler to Oenice Mulkey, 

Aug, 16 in New York He is director 
of marketing for GRP Records She 
IS AOR promotKin c<*ordinat^»r for 
RCA Records 

OUTMS 

Tarquin "T.Q," Keutherstonshaw, 

of an AIDS related illness, ,luly 2i 
in Los Angeles. Featherstonshaw 

Companies 

Chuck Eastman Prnmotinns. 

formed by Chuck Eastman The j»ri>- 
motion/manajremenl company will 
serve as the parent company for 
Tennessee Train Music and Chuck 
Eastman Music publishing compa- 
nies and for Superstars Photo Spe- 
cialties. '3X Music Square E-, Suite 
211. Nashville. Tenn 37203: fiI5-i-26- 

Virgin lmaf;e, a production c*>mpa 
ny. formed by John Williams and 
Tom Tercek The company will 
make British directors available to 
American advertising clients Piri-c- 
tors include Christopher Robin. 
Arno & Innocenti. Tim Pnjte. Steve 
Hilhker. and One Pbmt Five 136 E 
6r)th St , New York. N.Y 10«2I; 212- 



^ 

LAielines 

was owner/director of Resource 
Reconl Pool In lieu of flowers, his 
associates have asked that mem()n- 
al contributions lie made to the Anls 
Pritject of l/)s Anjit les. 7.%2 SanlJi 
Monica Klvd . West Hollywood, 

Calif, mm. 

Irene Williams, after an extended 
dliiHss, Aui; 13 in Nashville She 
was mother of Frances W Preston, 
BMI president and chief executive 
officer Survivors include her hus- 
baml. Beauman; her daughter, and 
a son, I>oug. 

Nini Finkelstein Crangle, AM fol- 



lowing a lengthy illness, Aug U in 
Hollywocjd She was director of na- 
tional publicity for the Harlem 
Cilobelrotters She is survived by 
her husband, Thonuis, her mother, 
and two sisters 

John Hurley. Aft. i>f liver failure and 
brain hemorrhage, Aug. Ifi in Nash- 
ville The author of such songs as 
"Son Of A Preacherman" and 
"Love Of The Common People" was 
an artist for RCA Reconis and Bell 
Records Survivors include his wife, 
Larri (Irov*'. two daughters, five 
sons, (ive stepchildren, a sister, and 
SIX grandchildren. 



EXECUTIVE TURNTABLE 

fdnttinufd from pagt t^l 

public relations sjiecialist in Ritslyn, N Y He wa» manager of the company's 
Walt Whitman Mall store. 

HOME WOEO. RCA/Columbia Pictures Home Video in Burbank, Calif , ppom<ites 
Richard Pinson to the newly create<l [xist of viiv president of sales. He was 
director of Ihat area 

.loseph Petrone is named din'Clor of sales for Pnsni Knterlainrnent in Ix»s 
.-\ngeles He was iip[ieil fnim national sales manager Also, Arlene Kato and 
Tony Salvo join as sLatf designers 

raO AUOID/VIBEO. Linda Greenblalt joins the Record Plant in Los Angeles as 
vludio manager She has a tuckground in film and video production 

Maria <irass<> and l>ennis Puccio are promoted to assistant advertiBing 
manager ami assistant marketing ser%'ices manager, respectively, for the Kon- 
ica Professional ami t'onsumer P^Mluct^ liivisiori of Konica USA in Fngle- 
wiKid Cliffs. N J (Jra-sso was coordinator of advertising and promotions. Puc- 
cio was national pnxlucts and i>o-p coonlmaUir 

Martin t.lenday is appointed vice president and executive producer of Mox- 
K- Media u newly formed video and film production company in Nevk' Orleans 

TRABE GROUPS. John Betlis is elected boani chairman of the National Acade- 
my of Songwriters in Los Angeles He is a noted lyricist and composer. 

RELATED FIELDS. MTV Networks in New York makes the fullowing apin.int 
mcnt.s Karen Kohl, director of business ojieratums. Karen Klischel, director 
of research. Jeanne Casstdy. manager of media services press, ami public 
affairs, Judy Levin, iiian.-tger of affiliate, marketing publicity,, press, and pul»- 
lic affairs, and David Newman, manager of press information, pn-ss, and 
public .'dfairs 

Susan K, Stewart is named to the newly created post of director of promo- 
tion for Jensen Comniunication.s in Los Angeles She was dirwtorof market- 
ing for Success Alliance 

Bruce A, Bowen becomes Eastern regional sales manager for the Mmne- 
a|>olis, Minn -based Geneva Group, a manufacturer of audio and video acceK.Ho- 
nes 

Bands Acn:iss The Sea, an international management firm, prfimott-s Kvan 
Hosie to senior vice president of marketing 



Sept 111 i:i. National As«n, Of 
Broadcasters/National .AsHn, Ra- 
dio BroadcaHterK: Radio 'Mii. .New 

ijrleaiis 2{rii'2'.) -,:m 

Sept. lU-l-l. National Radio 
BroadcaHlcrs Assn. I NRBA ) Con- 
vention. New Orleans. ;i{H;-4tit>- 
3l»l 

Sepi Kf-U, nth Annual San 
Francisco Blues Festival. .Saii 
Francisco ILVMM iH:) 

Sept 14 21, F:i|ihth Annual 
(ieorgia Music Festival, Atlanta 
Reba Lacks. nn-iM^rMZ 

Sept 17-iW), Contemporary Mu- 
sic Conference, I'moii Sipiare Hy- 
att. San Francisco 41,>,'V4:i X4f;K. 

.Sept r,l, Lexal And Business 
Aspects Of The ,Mu»ic Industry— 
l»«6. .Mar.piette Hotel. Minneapo- 
lis, Minn :I1L'-!IHH.,WII 

Sept Pl-'J-t, lUKK International 
Broadcasting Convention IIBC 
'Kfi I, Brighton. Fhigland. Tom 

Webb, -ivi-rm-i-zw 

.Sept 22 jr). Seventh .Annual Ne- 
braska Videodisc Symposium. 
Lniversitv Of Nebraska, Lincoln, 
Neb .|02-i72-:«;i 1 

Sept iS ^.I, I9K6 Great Lakes 
Cable F:>po. Columbus, Ohio Han 
Hehnick, Dixie Russell, «14 -llil- 
4014 

Sept. 27. Women Celebrate Mu- 
sic. Cnion Square Park. New York 
l^iura Abrams. 71h-:i47-77.'>7 

Sept 27. Nashville Songwriters 
Assn. Internali<inal Seminar, 
.Marriott Hotel, Chicago Robert 
Bacon, :jl2-<;(;4-444li, Kxt 4i:( 

Sept 28-:!ll, Sponsorship In The 
Entertainment And Leisure In- 
dustry. Sands Hotel, Atlantic City, 
N.J tlina I>iPiero, llelia Thomp- 
son, (;i,V74KX12(l 

Sept 29 1»X6 Rocky Moun- 
tain Film & Video Expo, Regency 
Hotel, Denver. .Mark Frost, S03- 
■^14-4040 

OCTOBER 

Oct. l-;i. National ,-\ssociation 
Of Black Owned Broadcasters 
iNABOBi llllh Annual Fall 
Broadcast .Management Confer- 
ence. .Sheraton (irand Hotel, Wash- 
ington. D f Lynne Taylor. 2U2-4li;i- 
KS7U. 

Oct I'.'i, Black Music Aaan. 
Eighth Annual Conference. Foun- 
tainbleau Hilton. Miami Beach. Fla 
21.S-.t4.>8(>IIii 

fict n-in. National Assn. Of Re- 
cording Merchandisers i N.ARM i. 
Operations t^onference. Los Ange- 
les 424 7117 

Oct 11 12. Talent Buyers Enter- 
tainment Marketplace. Sheraton 
.Music Citv, Nashville. Bl,'i-244-2840 



FOR THE RECORD 

Heaiiline liueriiatioiial Talent is 
not Ihe exclusive booker of Kthel 
& the .Shameless Hussies, as 
staled in the Aug 1(1 issue of 
Billboard Marv Dennis & Assiv 
ciates also iKMiks the act. 

In Ihe Aug IR and 2:! Gos|iel 
Lectern cidumns, Pam Mark 
Hall's name was miss[ielleil. 
Billboard regret* the error 
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BillEc3ard. TOP POP ALBUMS, 



I continued 



?s 


35 


^3 


z. 

Of 

«5 


ARTIST 

taw I * PIUMWH DtSIMVuinbiMHt IMIb liM rm.ir 


TITLE 




134 


143 


3 


TNCMONKCESNWWNMrroM; mviii 


MORE Of IHi; MONHttb 


til 


109 


100 


10 


JIMMY Buff ETT mc* «it 


FLORIDAYS 


tu 


107 


94 


53 


MR. MISTER A HL* Alt! riMiiHllit <roi 


WELCOME 10 THE REAL WORLD 


tl3 


99 


96 


9 


TEENA MAMC trH)i40ii«4ait 


EMERALD CITY 




121 


106 


61 


RENE t ANGELA •uiaru><cu4iui>lHi <«<ciui>i>wi icn STREET CALLtOOESME 


US 


103 


105 


It 


JOHN EDOK coiuMMBfc 40iii tcnt 


JOHN EDDIC 


Hi 


106 


86 


?0 


JOE JACKSON Aiuv>«o.'l iwMi (OH 


BIG WORLD 


117 


102 


123 




R06 JUNGKLASMJUMinMsi SMI r iM>M«ni:*i«H) 


CLOSER TO THE FLAME 


111 


104 


98 


39 


NEW EOmON Amummir wi tcoi 


ALL FOR LOVE 


119 


112 


116 


5 


TOM COCHRANE t RED RIDER cMi« n i nu is«n 


TOM COCHRANE t RED RIDER 




12S 


131 




ISLE Of MAN'^^AW/AoiiQ (piciBMi 


ISIE OF MAN 


121 


120 


113 


67 


THE HOOTERS A CMuMHowr 34417 icot 


NERVOUS NIGHI 


122 


118 


110 


10 


DlOMWfHlWtA JM4Jt4 4if) 


INTERMISSION 




129 


195 


3 


GREAT WHfTE CARioi SI i;sms<M> 


SHOT IN THE DARK 


124 


124 


IX 




BOOGIE B0YScAf4I(XSr 1748g(R98) 


SURVIVAL Of THE FRESHEST 


125 


113 


108 




ALABAMA A •«* 4*4 1 1 1 roisfat tcoi 


GREATEST HITS 




172 






SIGUE SIGUE SPUTNIK •ununax!,' sw>3 (wKtaica 


IB4BI FLAUNT IT 




157 


160 


3 


THE MONKEESMf«oi)f«.p FDi4ii8 4fti 


HEADQUARTERS 




141 


175 


3 


DAVID A DAVID AAM 9 « 1 S4 1* 4«) 


BOOMTOWN 


129 


123 


111 


15 


THE FAT BOYS bum* Mi 101 f is 4bi 


BIG A BEAUTIFUL 


131 


131 


115 


13 


BOOEANSaaomrvkk :mo3ibM) 


LOVE « HOPE A SEX & DREAMS 




171 




2 


STRYPER '120T C4J4T0lt«tit 


THE YELLOW AND BIACH ATTACK 


132 


132 


134 


5 


POISON I N".*«4 bl 1 rt.* J CAPItlX IB 941 


LOOK WHAT THE CAT DRAGGED IN 


U3 


116 


122 


30 


MELI'SA MORGAN ramo, si i;a)aiiMi 


00 ME 8ABY 


134 


130 


132 


11) 


BRUCE SPRINGSTEEN A' ° cm uuwav nesiKDi 


BORNINTHEUSA 


US 


127 


120 


46 


STEVIE WONDER A-' lawia 61 jaiL Hotomti^siei ilu> 


IN SQUARE CIRCLE 




160 




2 


SHIRLEY JONES p< ' tunHanai. n laiiAwiiu i> 4ai ALWAYS IN TXE MOOO 


L27 


137 


127 


75 


TEARS FOR FEARS AAmkuk U4 joo •cxowail «Bi laii SONGS FROM THE BIG CHAIR 




NCW^ 


1 


BONNIE RAITT MafMc* anos ^484 14 vbi 


NINE LIVES 


139 


139 


U2 


1? 


THE JUDOS # f a o^aMi 1 tnt? ntiaif %si 


ROC RIN' WITH THE BHYTHM 




154 


177 


3 


THEMONKEES PISCES AQUARIUS CAPRICORN ANOJONlSLtD 




144 


170 


3 


THESMTTHEREENSiiuaa V u.-ua < aniu .i-.; 


ESPECIALLY FOR YOU 


142 


142 


158 


33 


STRYPER 1 wrja* s' 'im' cwia la mi icoi 


SOLDIERS UNDER COMMAND 


143 


143 


146 


6 


BRUCE COCKBURNaita UiiououN>AMS773 aKaiBMi 


WORLD OF WONDERS 


144 


117 


117 


40 


HIROSHIMA arc jwu icoi 


ANOTHER PUCE 


145 


146 


149 


176 


ZZTOP A^AaRNfRflPCS 1 n774lB4(ll irOl 


ELIMINATOR 


146 


111 


61 


7 


SOUNDTRACK iiai a««nca 17704 <949) 


LABYRINTH 


147 


114 


118 


6 


SHADOWFAX «i70«aaii«i Ma lOSi ataai44«i tcot 


TOO FAR TO WHISPER 




152 


in 


4 


UTFO SfLf' Sll 71414(1 4«l 


SKEEZER PLEE2ER 


149 


149 


128 


9? 


MADONNA A^SMlmsr 1 wajwcnaaos i«4fi iCO) 


LIKE A VIRGIN 


150 


115 


112 


9 


RICK JAMES iy7l«T 41 BSGL moiownissbi icdi 


THE FLAG 


ISl 


125 


126 


48 


STARSHIP A Bu naM 4r_a iimi) iCOi 


KNEE DEEP IN THE HOOPLA 


1S2 


131 


133 


19 


DEPECHE MODE upi ;%47<) M/tr^f bnos ib 4b> 


BLACK CELEBRATION 


U3 


136 


136 


150 


SOUNDTRACK Ar *aoiONt<wx.7*aL m 941 iCOi 


THEBIGCHia 


1S4 


159 


148 


61 


TALKING HEADS A smf ?s3fi4 maM<p am (B 4ft) iroi 


LITTLE CREATURES 


155 


140 


140 


l« 


LOUDNESS atcOBOs 13 atumiicibbbi 


LIGHTNING STRIKES 



it 


§1 
5S 


h 


z 

<5 


ARTIST 

lAHIt ihvMtHN'Of^'HMiUTiN&tAMlfUM IftlPmiCtl' 


TITLE 


(JW 


NCI 


!»► 


1 


FULL FOMCC t.nk\Mt*6if 403h 


GET BUSY 1 TIME 


W 


lU 


138 


w 


MOTLEY CRUC A*' n im boaia i44tt iroi 


THEATRE OF PAIN 


(459) 


NEW^ 


1 


GWEN GUTHRIE <"> TDfji* R^^^jp i (^MrcflMiiiiMi 


GOOD TO GO LOVER 


IS9 


Kl 


lU 


IS7 


MADONNA A'^M i jimi mammhwkk iimi icn 


MADONNA 


VM 


ISl 


l» 


6J9 


PINK FIOVD 9 "A'-rt '.* MMM 1 lui F.iwioi tcoi 


DARK SIDE or THE MOON 


161 


166 


121 


J 


CON FUNK SHUN m m out n74.««i i tWMtitt m 'CDi 


BURNiN' lOVE 


162 


162 


169 


107 


TALKING HEADS A mm i 2h i Bb/wMmcf brck tu wt tcot 




163 


ISO 


ISl 


149 


PHIL COLLINS atianic <iOiM)7«ii wi twi 


fkTf VU IJF 


let 


163 


164 


14 


LL COOL J # oauMM vc tron nxn 


RADIO 


16S 


I3S 


I3S 


8 


THE BEAT FARMERS wla curb %'^« hca<«ihii 


VAN GO 


i1c2i 


168 


16) 


4 


GORDON LIGHTf OOT AAfmrn stios jmi? o wi 




167 


Ml 


129 


26 


THE CALL LitntfM uMwia 9«i icDi 


RECONCUD 


161 


170 


IS4 


80 


SAOE A pQwiHwi ma inr tcoj 


DIAMOND LFE 


169 


173 


1S2 


1^ 


JONATHAN BUTLER fv( ji » mok bta ish) lOn INTRODUCING X»NATHAN BUTLER 


170 


IS6 


137 




JEAN-MICHEL JARRE coi .k« ow«ift«*i75 i wxrCMwrv^Hf <co. RENDE? VOUS 


171 


16S 


141 




SOUNDTRACK, c u uumt v 40404 


CLUB PARADISE 


172 


167 


1(7 


143 


U2 Aiu*M)«oi?f AiiAMirtfcvs) rco) 


UNDER A BLOOD RED SKY 


17} 


US 


114 


11 


CLASS OF *S5 MWNicA smash rjoooj i mranAMtiiw fcoi 


CLASS Of 55 


174 


119 


102 


18 


MODELSuiiiNbHsj4ioo twuMttHOS ib««) 


OUT Of MIND OUT Of SIGHT 




NEW^ 


1 


EARL RLUGH immmr suck JS4f b ib mi 


LIf E STORIES 


176 


176 


IS6 


16 


DIANA ROSS A THE SUPREMES moiomsm i nb.3 t io «ii 


25TH ANNIVERSARY 


177 


113 


I6S 


147 


LIONEL RICHIE A' m j t i>m« i .0^9 m. is 96i tcoi 


CAN T SLOW DOWN 






1 


THE DAZZ BAND ccrf ) h ois .^4 1 1 0 MMmrn wtos <b 9«i 


WILD AND FREE 


179 


ISI 


■EC 


1 1 


THE CHURCH MARNF I) siK» pbiram'wt 


HEYOEY 


110 


IW 


189 




CACTUS WORLD NEWSi.* a sr4Nii •>«. 


URBAN BEACHES 


111 


189 


184 


137 


PHIL COUINSA«TtA><T. HOoivcB^Bi ico, 


HEUO 1 MUST BE GOING 


IC 


182 


179 


IS 


SIOUXSIE AND THE BANSHEESuMtNo»«^4D92 vwhnih 


am IB Ml TINOERBOX 


lt3 


169 


144 




SOUNDTRACK •4&mv>siiji99Bi KDt 


PRETTY IN PINK 


IM 


147 


147 




BRONSKI BEAT mta s 7^ i (B wt 


TRUTHOARE DOU8LE0ARE 


lis" 


NCW^ 




ALPHAVILLE •UMTtr iiMTta «B) 


AFTERNOONS IN UTOPIA 


IOC 


117 




2 


SOUNDTRACK moipmnaimm ibmi 


A FINE MESS 


117 


ia> 




2 


MELBA MOORE CAntcx ST U4M(BM> 


A LOT OF LOVE 


111 


190 




2 


ALVIN LEE ftTCOJlRW5l7 AILAHTC(B9B> 


DETROIT DIESEL 


119 


192 


161 


10 


LARRY CARLTON m. a -.mh <h « u. 


ALONE BUT NEVER ALONE 


190 


184 


190 




BOB SEGER A THE SILVER BUUET BAND lap<toi » 


i.MB7iB<a> NINE TONIGHT 


191 


193 






RODNEY CROWEU rHUHaiAr: 401 it. ico. 


STREET LANGUAGE 


192 


164 


145 




GEORGE STRAIT mt* ^tso is 9B> tcoi 


»7 


193 


171 


112 




THE CURE rttKTMMMisiHVili icot 


THE HEAD ON THE DOOR 


194 


194 






THE NAILS miA All 1 ^iji (r«b) 


DANGEROUS DREAMS 


195 


I9S 






WEATICR REPORT cDiiMiuiic 40?M tCCi 


THIS IS THIS 




NCW^ 




CROWDED HOUSE cmtcx si i 2*n ia«fl> 


CROVYDED HOUSE 




179 


H6 


\6 


THE TEMPTATIONS 


25TH ANNIVERSARY 


191 


1S3 


12s 


27 


FALCO#«4M'>>-jio^(i9Bi ICQ) 


FALC0 3 


199 


191 


116 


38 


U2 Ai-jt«nO»0;jl •Il4'»tK(«»8l (lOi 


THE UNf ORGETTABU FIRE 


200 


198 


174 


68 


ATLANTIC STARR •«4M$p^otv<B9H) iCDt 


AS THE BAND TURNS 



TOP POP ALBUMS a 



Z (LISTED BY ARTISTS) 



38SpK«l 23 

IC/VC 33 

km ArtvirMlmg 90 
n« An Ot NOTM 78 
MtmcSun 200 



25 

a*n|^ 83 

ittfl Bwu«*r 108 

6i«Counlfy 62 
IhmBtomUonk^i SO 
eodum 130 
eoo»tBon 12* 
Boin Don't Crf 8 ' 
Brontln Ba«l (84 
JKhson Br<M»nff 67 
3>mnt But)«t9 1 1 1 
iotflhin Bt/TIrr 169 

Caciui Wortd 1 60 

M»CV 167 



B«M C«1rr4 26 

GMm Chri^loplw B6 

Thr Clvch 1 79 

CmlwHU 29 

Cbn^Ot %% 1 73 

tofn CoLfwtrm & Rad*' 1 1 9 

Bfwcv CochOum 1 4 3 

PTKiCcribm 163 181. 69 

ConfunhViun 161 

a4iicoibT 
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K-miART AGREES TO CARRY CDS 

(Cond flat ti Iruni /laQf .>V 



ticipntiun of improved CD supply. 
AlthouRh he IS currently experienc- 
ing fill problems, Hennessey says 
he expects satisfactory supply by 
the second half of litKT. "and maybe 
even a reduction in pnce." 

Additionally, Hennessey antici- 
pates continued consumer demand. 
"It's amazinj^ to see (hat all this CI) 
volume IS occurring with just a 3 
million installed hardware base " 
ReferrinR to the characteristic 
greater number of purchases per 
CD consumer, Hennessey adds, 
"We expect it to continue to com- 
pound." 

Hennessey speaks of "testing 
and testing ' C|i marketing con- 
cepts in K mart uniLs of different 
sizes. Mario DeFilippo, vice presi- 
dent in Detroit, says phase one of 
the CD rollout — already complete — 
involved more than 800 K mart 
units. He does not choose to declare 
how deep SKUs will be maintainetl, 
but indicale.s that there will he few- 



er than 1,0(10 titles: that amount will 
probably serve as a ceiling in larger 
departments. 

K mart is Handlcman's largest 
account. DePilippo says CD expan 
sion IS being seen at all of Handle- 
man's accounts, comprising more 
than 6,000 individual stores 

Significantly, says Hennessey, 
the all-out CD move comes in the 
wake of K mart's steady upgrading 
of its more glamorous and profit-fu- 
eling departments In some in 
stances, the stores are providing a 
new twist 

"They're going to a bullpen, a 
store-within-a-store concept." says 
Hennessey. The new layout will find 
home electronics and all prerecord- 
ed software— including computer 
software — in one area 

Handleman is bullish on CD. De- 
FilipiH) says the configuration "will 
be well in excess of HI'; " of net 
sales in the coming fiscal year. Esti- 
mating revenues for the year at 



nearly $r>00 million, the CD volume 

is impressive. 

Although Handleman has not 
tossed in the towel on LPs— and De- 
Filippo sees continuing stable sales 
for the conliguration — the LP is be- 
ing supplanted on display. "It's al- 
ways been our intention to replace 
the LP with ('I) What you see now 
IS a truncation of LP display," says 
Hennessey. He not«'S that signage 
and other point-of purchase materi- 
als will dramatically position C.I) in 
K mart departments 

Little new fixturing is required. 
"This is why we fought hard for the 
fi-by-12 package for CD." says DeFi- 
lippo Essentially, CD is moving in 
where LPs were once displayed. 

The down side of the new open 
display IS the potential for theft. 
"Yes. there was concern," DeFi- 
lippo says of reaction to the CD pro- 
gram "The mass merchandiser is 
concerned with theft. This is why 
we have worked so hard with the 



vendors and came up with the auto- 
matic heat seal " 

Fill is also a concern. As revealed 
in recent surveys (Billboard, Aug 
fl). CD replenishment remains a 
problem DeFilippo says that except 
for a couple of suppliers, CD fill 
"goes pretty much downhill." He 
claims accounts like K mart "under- 
stand" the supply problems and will 
be patient. 

K mart enjoys what analyst* cite 
as healthy sales per square fiHit 
Ijilest estimates put nval Sears at 
$l£t6 per gross square foot of space 
to K mart's SliiX. with K mart gain- 
ing In December I9K.'). K mart— for 
the first time — had monthly sales in 
excess of Sears' K mart's 1985 vol 
ume was reiKirtedly in excess of J'ffl 
billion. 

Ensconced in it,s award-winning 
new headquarters in Troy, Mich , 
Handleman is touting all-time rec- 
ord sales for the last fiscal year of 
Wi2.i million, propelled by CD in 



prerecorded music and by video 
generally. In terms of configuration 
■hare, according to Handlcman's 
latest annual report, prerecorded 
music has 77 37-. dovk-n from 85'.? in 
fiscal 1985. Video has increased 
from 0 4'^ to a whopping 10.2%. 
Books have inched up from 7.4% to 
87', while computer software has 
plummeted from 7 2'S to 4.5'5. 

Handleman has 17 computerized 
di-stribution facilities in the U.S., all 
lied to the Troy mainframe They 
are located in or around Albany. At- 
lanU, Baltimore, Charlotte. N.C., 
Chicago, Cincinnati, Dallas, Denver, 
Detroit (about 60 miles from head- 
quarters), Kansas City, Little Rock, 
I<os Angeles, Oklahoma City, Sacra- 
mento. Seattle, Tampa, and Youngs- 
town, Ohio Handleman is also mov- 
ing steadily into Canada, where CD 
introduction has been slower, ac- 
cording to Hennessey. There are 
four Canadian distribution depots. 



WID DEALERS SEEK TDDLS FOR SURVIVAL 

(Cuitfl'liita !tunt [null .'>) 



video are doing it in such a small 
way They don't have the large 
3,000-title catalog; they're adding 
10, LS, or 20 of the top 40 titles. 

"The video specialty stores are 
going to have to continue to offer 
the inventory selection, and they've 
got to continue to ser\ice the cus- 
tomer base that they have " 

Brad Burnside. newly elected 
member of the VSDA national 
board of directors and president of 
Chicago's two-store Video Adven- 
ture, says, "For me. it Ixjils down to 
really establishing an image in the 
community that differentiates me 
from everybody else. 

"Any specialist will tell you that 
service is the reason why they're 
going to succeed in the face of mass 
merchandisers, convenience outlets, 
and so on. and I agree that that's 
true. But you somehow have to get 
that message across to the custom- 
er — especially the new people that 
are entenng the marketplace. They 
don't know that they come to my 
store for good ser\-ice It's got to 
gel communicated somehow." 

Bumside cites his stores' commit- 
ment to a selection of hne-arls titles 
to illustrate his marketing strategy. 
He says he saw the Chicago market 
would be receptive to such videos 
and was able to react quicker than 
alternate dealers could 

"My fine-arts customers are peo- 
ple who are just now coming around 
to the idea that a VCR is a wonder- 
ful thing to own. A number nf years 
ago they didn't — I mean, what muld 
you get with a VCR'' Ynu could 
watch 'The Blues Brothers' or an 
adult tape, but there were very few 
choices, and none that would upjieal 
to a |)erson who was an ofiera buff." 
says Burnside. 

Through an open house adver 
tised on classical radio station 
WFMT. Bumside's staff was able to 
target an appropriate clientele with 
the message that his store carries 
operas, plays, and other fine-arts ti- 
tles. The ploy gave him an entree to 



a well-moneyed customer base. 

Burnside suggests that other 
small dealers would do well to look 
for similar niches within their indi- 
vidual markets. He adds that since 
he cannot "count on having the best 
locations or the best cost for acquir 
ing product for my inventory or to 
have advertising based on having 16 
stores in one market." he would 
rather address strategies that are 
within his grasp. 

Burnside and David Ballstadt. an 
other VSDA board member and 
president of the 10-store Adven- 
tures In Video in Minneapolis, both 
stress the importance of video sales 

"It's already being ingrained in 
the consumer that when you want 
to buy a video, you don't go to a vid- 
eo specialist." says Ballstadt. 
"We've trained them to go to the 



mass merchants." 

He points to video specialists' 
lack of response lo Disney's $29.95 
program as an example of how rent- 
al stores are losing potential pnifits 
and endangering their future. "If 
retail goes down to $9 9.5. there will 
be no videocassette rentals. They're 
going to be out of business" 

"I think that video specialty peo- 
ple who aren't selling are really 
missing the boat. " says Burnside. 
"They don't understand what an op- 
portunity it is. and they are dnving 
their customers away I think sales 
are more profitable than rentals and 
I'm seeing more and more sales." 

Bob Tacy. president of the con- 
sulting firm Mordern Creative Sem- 
inars and a speaker at last year's 
VSDA convention, also faults video 
stores for not "grooming customers 



for sale." Still, he thinks the combi- 
nation of sales and rental gives the 
video store an edge 

Says Tacy, "At the K mart level, 
they will never rent, only sell, ex- 
cept in isolated circumstances It 
would surpnsc me if K mart or oth- 
er major mass merchandisers ever 
attempted to become renters When 
a customer comes m to buy some- 
thing at a7-llora supermarket and 
purchases a low-price video, that's 
an extra sale. Overall, though, the 
loss to the video specialist will be 
negligible. 

Tacy says customer service also 
gives the video specialist an edge; 
"The mass merchandiser can never 
compete on service. Keys for the 
video specialist are developing man- 
agement and leadership skills and 
cultivating good customer service 



elements mto their operations and 
their people; smile, communicate, 
offer product and services, know 
the product, handle the transaction 
effectively, and say thanks. They 
will continue to build a good cus- 
tomer base if they do that." 

"[Video specialists] must do the 
best they can with what they've 
got." says Chaz Austin, product 
purchasing manager of Coast Dis- 
tributors. ""Create a different envi- 
ronment, but don't forget the flash. 
It is the entertainment business. 
There's always a hole — find it and 
fill it. The supermarket chains have 
not put the corner grocer out of 
business. Why"" Think about it" 

Assistance in preparing this story 
provided by Jim McCullaugk in 
Los Angeles. 



Billboard's complete 
directory of VSDA 
regional chapters 
. . . see page 42 



VIDEO DEALERS ARE TENSE 

fCorittnui-d fntm pagf 5) 

law-enforcement agencies to en- 
force the obscenity laws." Sirkin 
says The National Coalition 
Against Pomograjihy. for example, 
has .seen its funding soar since the 
commission began its efforts. Sirkin 
says. 

The response from many video 
stores has been simple "I do believe 
a lot of video stores have pulled X- 
rated tapes in fear." says Linda 
Lauer. owner of Starlite Video in 
Phoenix, a Video Software Dealers 
Assn. (VSDA I board member, and 
Arixona ri-presentative of General 
Video Lauer and a number of other 
Arizona-based video retailers have 
been embroiled in legal battles over 
ailull video for several years 

"What's going on is a reduction in 
choice," says .leffrey Cunard, a law- 
yer for the Washington-based firm 
of Debevoise & Plimpton, which has 
been deeply involved in First 
Amendment issues, "Most of the de- 
velopnienLs in the area are outside 
the courts at this point." he says, 
giving as examples activities by 
"citizens' vigilante groups" and 
marketing decisions by such mass 
merchant chains as Wal-Mart and 
by video specialty retailers 

This "self-censorship" can be 
even more insidious than actual le- 
gal action. Cunard says, because it 



is more subtle and is harder to mea- 
sure "Ptople are taking things off 
the shelves, they're not ordering 
new things, and they're slowly cut- 
ting back on their inventory," he 
says. 

Although some retailers have re- 
acted to the release of the Meese re- 
port, there has not been much activi- 
ty, says Mickey Granberg. execu- 
tive vice president of VSDA. 

"I don't know if it s the hiatus be- 
fore the storm." says Granberg, 
"hut we have not heard of any new- 
instigation of legislation" since the 
report was released "We're just 
telling them to sit tight." she says 
of VSDA's advice t<t its members. 

Experts surveying the national 
scene say there have been no new 
major prosecuti<Mis since the ,luly 
release of the report (Billboard, July 
191 According to John Westin, a 
lawyer with Los Angeles' Brown, 
Westin & Sarnoff who speciali'/es in 
First Amendment issues, "In terms 
of legislative activities, it is my un- 
derstanding that by and large 
there's no difference whatsoever." 

Sirkin predicts that will change, 
citing letter-writing camjiaigns un- 
•ierway in Virginia and Florida Oth- 
er areas where strung anti-porn ac- 
tivity is expected or underway in- 
clude Arizona, especially the 



Phoenix area, and parts of Tennes- 
see and Indiana "The situation in 
North Carolina, where a new law- 
sparked intense controversy last 
year, is "frightening." he says 
Such titles as "Victor/ Victoria" are 
being pulled off the shelves. And 
Texas looks like it may soon be an- 
other area of anti-ixim action 

Retailer Lauer says that even 
though there have been no new- 
prosecutions in Arizona since the re- 
port was issued. "The pressure has 
not let up." H.R. 21.54. a new. stnct 
obscenity bill, was in the works W- 
fore the commission issued its tome. 
It went into effect Aug 13, bump- 
ing obscenity up from a class five to 
a class six felony 

The bill "lumps us with the child 
pornographers," I^uer says The 
penalties include a mandatory mini- 
mum of '22 months in jail even if the 
case IS appealed and a fine of 
$1.50. IHK) per ciiunl for individuals 
and $1 3 million per count for corpo- 
rations 

"The highest fine they can assess 
in a rape case is $'20,000. " Lauer 
says "It is a lesser offense to poi- 
son Tylenol in this slate than to rent 
adult videos; it is a lesser offense u> 
sell arms to terrorists who you 
know are going to bomb the state 
Capitol." 



Adult video may prove a contro- 
versial issue during the VSDA con- 
vention, to be held Sunday-Thurs- 
day (24-281 in Las Vegas. "While the 
slogan is 'freedom of choice' in all 
their seminars, there isn't a hint of 
discussion of freedom of choice." 
says Reuben Sturman, consultant 
to distributor General Video of 
Amenca and retailer Visual .Adven- 
tures of Cleveland. "In all their 
seminars, there isn't going to be one 
discu.ssion." he says. "If the adult 
video marketplace were to disap- 
pear tomorrow morning, the powers 
in the VSDA would be thrilled and 
delighted," he says. 

In contrast. David Meine, head of 
Salt Lake City-based. lOO-store 
franchise chain Sounds Easy Inter 
national says he is incensed that 
VSDA is so "one-issue-oriented 
about adult There are many of us 
who have never carried adult who 
are angry that the organization 
spent $5,000 fighting a bill in the 
state of Maine" 

Jack Mcsser. owner of the Video 
Store chain and a VSDA board 
member, says the reason tiiere will 
be no seminars is that '"having pan- 
els on display and servi<-i> ;i„(J exhi- 
bition (of adult] is gelling to be old 
hat " 
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WQHT AIRS IN GOTHAM 

(Coriliinii'd hum /Kigr >l 

unsi-atrd top Ul IcailiT KIIS KM in 
the spring Arbilron results after 
less than six mnnlhs on the air. 
Highly successful urban consultant 
linn Kelly IS working on both 
VVyHT and KCWK 

The hybrid fare was one of four 
formats Emmis was considering for 
the old WAPI* just two weeks be- 
fore WQHT's installment. 

"We were [)re|Hinng for both [the 
hybrid and classic rock] formats." 
says Emmis vice president of pro- 
gramming Rick Cummings. "This 
was an llth-hour decision " 

WAPP was a heavily rw'k-orient- 
ed top 40. By pulling all current hitji 



out fif riiiHtion :in<) (hrowmt; <>n 
-sorm.' rouiL^h "Classir lO.'t" liners, Ihe 
classic rtick irna^H was crcat***! 

Cummings admits thai Wl^HT, 
known as "Hiil HW 5," is aiming! al 
lh«' vt-ry narrow niche that falls Ik' 
tween WHTZand WF'U and urbans 
WRKS and WBLS The classic rwk 
fake w;i.s run to keep those stations 
at bay and to prevent "some station 
without nuniUTs from pre-emptin|t; 
us," says Cummings. "Plus, we 
wanted lo have some fun " 

Like most new contemporary mu 
sic stations. WQHT will initially 
seek maximum cume by targeting 
the 12- to 24-year-old demographic. 



NEW U.K. TRADE TERMS 

jContMimd from ^fit]*' 

port from independent retailers, 
and executives insist they are nol 
trying to give un advantage lo one 
kind of retailer at the expense of an- 
other. 

However, HMV managmg direc- 
tor Ian Duffell has described the 
trading terms as "unhealthy for the 
industry" and says they will have a 
significant effect on the chain's 
profitability. Our Price's (lary Nes- 
bitt sees tlie moves as likely to en- 
courage an even more conservative 
approach to stocking new product. 

Says Nesbitt, "'Unless it is in the 
charts, dealers won't want to know. 
We are not acting as a&r people: 
It's a <|ueslion of ecom)mifs. and the 
situation is totally una<*ceplable " 

Hassan Akhtar, head of rackjob- 
ber Record Merchandisers, says. 
"It's a very bad thing for the whole 



retail business Even if dealer prices 
are reduced, it doesn't compensate 
for the risks dealers take when they 
order new product " 

While dealers fear the effects (»f a 
reduced returns allowance, whole- 
salers are bitter about the removal 
of settlement discounts, the source 
of a sizable element in their mar- 
gins The record companies' motive 
in this respect, though it has not 
been sjielled out. appears to be to re- 
duce their biggest single cost fac- 
tor, namely, artist n»yalties. 

These are still figured from a "na- 
tional retail price" based on dealer 
price plus a certain percentage as a 
margin If settlement discounts are 
allowed, the company is effectively 
paying the artist on the basis of rev- 
enues It does not fully receive. 
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#The Marketing Plan Behind Hit Records and Stardom 

Top professionals |Oin Thomas £. Noonan. Associate 
Publisher and Director of Charts for Billboard Magazine in 
this course on marketing techniques, in lectures and 
discussion supplemented with extensive handout materials. 
Fee: $225 EDP M8113P 

Tuesdays. 7-10 pm. September 23- November 25 



ALSO OFFERED THIS FALL 



•The Law and Business of 
Music in The Eighties: 
Developments aiMl Trends 

Taught l)y Robert Thome 
Thursdays, 7-10 pm. 
September 25 December 11 

Fee $295 EDP M8107P 

•Publishing Hit Songs: 

An Introduction to Creative 

Music Publishing 

Taught by Alan Melina 
Wednesdays. 7 10 pm. 
October 1 December 17 
Fee $225 EDP M8124P 



•The Contemporary Record 
Producaf: An Ear for Hits 

Taught by Paul Grain 
Tuesdays. 7 10 pm. 
October 14 December 16 

Fee $125 EDP M8126P 

To enioll using VISA or 
MasterCard, call 
(2131 825 9971 

For information, call 
Ms Baiietl. The Ans 
(2131 825-9064, 8 dm-5 pm 
weekdays 
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nil audience Cummings says is 
"trendy, active, and immediately re- 
s|M)iisive." High-«?nerpy music, plen- 
ty of remixes and new records, and 
few interriipliiins have been the 

'This was an 
11th-hour choice' 

main aspects of WQHT's style so 
far. 

CumminKS says the station is 
working with a currents list of l>e- 
Iween GO and 70 songs, with a maxi- 
mum rot^ition of two hours for the 
hottest hitji 

"I think It will really be the 
WKTi: of the HOs," says a New 
York label promo rep, comparing 
WQHT to Gotham's late '70s leader 
(now album rocker W^XRKl, which 
rode the disco wave to the lop. "I 
used to listen to WKTU because 
they played hip. street records with- 
out the irritation of rap." the rep 
continues "[WtJHT] will be the sta- 
tion to start records that WHTZ and 
Wf'IJ will pick up later" 

Atco national promotion director 
Marc Nathan, however, says. "I 
don't believe the records WQHT is 
playing are records that WHTZ and 
WPLJ are necessarily slow on 
Those two are presenting the liest 
of what this particular format has 
to offer." 



Says Elektra New York market- 
ing^promotion manager Steve 
Schnur, "It's going to make the 
crossover a lot easier. In this mar- 
ket, we have to wail until something 
gi»-.s top a) before IWHTZ's] Scott 
.Sliannon or (WFIJ's| Larry Berger 
will look al It" 

"I anticipate a significant in- 
crease in r,J-inch sales. " says Co- 
lumbia New York rep Jerry l,emb<i. 
■It will also affect the speed with 
which dance-oriented, urban rec- 
ords cross over to the more pure- 
bred CHR stations" 

"It's too early to tell." says MCA 
promo rep Bobby Shaw. "We've 
heard what direction they are trying 
to go in. but they don't have a PD or 
MD yet. so it's imfiossible to say" 

Meanwhile. Gotham program- 
mers are watching WQHT with a 
cool but keen eye "The station 
doesn't sound like anytliing else m 
the market, and that's good," says 
WPUI program director Larry 
Berger. 

"I've been in this situation be- 
fore," Berger continues, referring 
to the summer of 1982, when WHU 
was an album rocker and the origi- 
nal WAPP came on commercial-free 
to pose a direct challenge As the 
station did during that summer, 
Berger says, "We'll stick to our 
guns I think KIIS-KM Los Angeles 
learned some things [when KPWR 
came on board) They made some 



mistakes by overreacting 

"If Hot 10.1.5 becomes successful, 
it could happen that the kind of mu- 
sic they're playing could become 
more prominent here And that 
could ultimately be reflected in 
what we play." 

Tony Gray, PD al tap New York 
urban outlet WRKS, says. "WQHT 
will not cause me to do anything dif- 
ferent because what I'm doing ap- 
pears to be working It just compli- 
cates things a little " 

At presslime. the programming 
lineup al WQHT was far from (inal- 
iied. It appears doubtful WAPP PD 
Steve Kills wUl stay long "We need 
someone who is really experienced 
in this "coalition' formal." says 
Cummings "You'd be surprised 
how many people just don't under- 
stand what the premise is. if I could 
clone [KPWR PDJ Jeff Wyatl, I 
would" 

WQHT's personality and promo- 
tion posture were equally undeckf 
al presslime Cummings says ma 
of the old WAPP on-air talents 1 
be given notice and that former 
WKTU afternoon man Al Bandero 
is only there on a trial basis. "With 
so many great, high-profile person- 
alities in the market, we don't really 
know what we are going to do," 
Cumming says 

Contests will be a part of 
WQHTs promotional approach. 



MCA QUALITY COMMITMENT 

(Corttl/iufft triini fn}(]> ,'IH 

'We went with Capitol cobalt tape 
over chrome. That netted us more 
high-frequency range and a great 
deal more km-fre<)uency output as 
well as the ability to put a better 
It-vel (m the tape, which significant- 
ly reduces the noise floor" The la- 
bel also went with a clear shell (sim- 
ilar to the Warner look) that sports 
an HG (high-gradel logo. 

"We added the Eleclrosound ROOO 
lines That is a project that's been 
two years in the process, involving 
loading, duplicating, matching the 
master that is made here to the 



playback of the master in the plant, 
azimuth integnly. and purchasing 
equipment to monitor the line We 
were far behind in monitoring. 

"Given the clear shell, new for- 
mulation, and present technology 
such as Dolby, we're about as far as 
we can go But we will still be look 
ing for ways lo improve cassette 
quality." 

MCA also switched vinyl com- 
p^mnds fur its albums. 



Says Wooley. "We discovered! 
that by switching compounds, ; 
pick up different dynamic char 
teristics Of course, there are otl 
pmblems such as plating, but we'l 
revamping and evaluating our plafl 
ing operation. In fact, even with 1" 
declining sale of the vinyl LP, 
will attempt to improve it as far I 
we can in the next six to nine 
months " 



FOR THE RECORD 

An article in the ,\uk. Ii3 issue 
of Billboard incorrectly slat 
ed the newsstand distribution 
arrangement for Rock Ex- 
press Warner Publications 
will still handle the magazine 
when The Musicland Group 
liegins distribution Billboard 
regrets the error 




Dorothy Andersen 
1921-1986 



Dorothy was a vital contributor 
to the growth of MCA Music 
PubHshing from its beginning in 
1965 until her recent retirement. 

All of her friends and co- 
workers are deeply saddened by 
her untimely passing and wish to 
convey to her family their 
profound condolences. 

Thanks Dotsie 
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Herbert And Schon Ink 
Journey Co. Buyout 




BY STEVE GETT 



NEW YORK When Journey hitii Uie 
road Sept 1(1 ft>r u thiw-mdnth I'.S 
tour, the ^roup will \<e hirin)! its 
sound, lighting, and stape equipment 
from puilanst Neal Schon and man- 
ager Herhie Herliert 

Schon and Herl»ert arv «]ual part- 
ners in the NiM-tum*' pro4iuctH>n com 
pany, which was cunceived by the 
manager in 197!* to cut dowTi tnunng 
costs for Journey 

"Ntfal and I have acquired Noc- 
turne from the other members of 
Journey." says Herbert. "We've 
bought their interests and plan to 
I'lintinue hutlding the company as a 
major force m the enteriammenl pro- 
duction field." 

Herbert refuses lu disclose the ex- 
act cost of the buyout, but. he says. 
"It was ver>' expensive— the comja- 
ny now has about a $3 million inven- 
tory of equipment." 

Since its inception, Koctume has 
developed a .miperstar client roster 
that includes the Who. the Police. Ha- 
nd Bowie. Pnnce. Lwnel Richie, ami 
Tina Turner 

Though he always en\Hsioned Noc- 
turne becoming a full-flefigeii pro- 
duction company. Herbert says Jour- 
ney wjLs iLs only client for the first 
two years of operation. 

"Journey was touring so much at 
the time. 1 steered some of the 
group's revenues toward buying 
equipment By the end of even." lour 
we'd have asseU^ instead of just re- 
ceipts The first (jubiide client we had 

Epic Bows Plans 
For International 
Skaggs Release 

NASHVILLE Kpir Remnls has un- 
veiled international release plans for 
Ricky Skaggs" new album. "Love's 
Gonna (Jet Ya'" The album is set to 
debut in the U.S.. Canada, and Eu- 
rope the third week of September 

To promote the album in the L' S.. 
Westwood One will air a live special 
Sept 21. beginning at 10::«> EDT Us 
teners will be able to talk to Skaggs 
via a loll-free phone number during 
the DO-minule show. Kans who talk to 
Skaggs will be given free copies of 
the new album. The broadcast will be 
carried in stereo on the Satconi IR 
and Westar IV satellites 

On Sept H, "Love s Gonna Get You 
Someday," the first single from the 
album, will be released in the U.S.. 
and a week later another single. "Ar- 
tificiat Heart," will t*' released in the 
UK 

By the end of September, Epic 
plans to have the album in stores 
thntughotil KunifH' and in Australia 
In I)eceml>er, the label will release 
"New Star Shining.*" a duet of 
Skaggs & James Taylor, in iLs usual 
international market*^ and in South 
America, a new temt*»ry f*»r Skaggs 

Skaggs & Taylor aLv> will U- iloing 
a music video soon to ac('oni|»any the 
single. 

The acknowledged forerunner of 
Nashville's new tradilionalLsl move^ 
ment. Skaggs has sold more than A 
million albums in the U.S since sign 
ing with Kpic KIlWAKt) MoKKIS 



was Ltuertioy in l'.*i^l . and since then 
then- s bet* n no IfMtkmg hack ' 

Until recently. Nix'turire s asseL*- 
were divided equally among Heriwrt 
and the five band niendiers— *Sfh<in. 
Steve Perr>'. Jonathan Cain. Steve 
Smith, and Ross Valon 

HerlM-rt sa>s he has always been 
an equal [lartner m tht group's busi- 
ness, he didn't opt for the standard 
managenal approiich of working on 
commission 

"That's been an effort to make 
them feel i.-omfortable ui givuig me a 
great deal 4if aut<>nnmy. " says Her 
iH'h I beriehl to the extent of their 
succi-ss and fail to the extent of the 
failun- So 1 have the same financial 
motives as they do " 

His dual role of running a produc- 
tion company and managing J«)umey 
has had a mixed elTecl <in Nocturne's 
ability to attract new ilienLs. says 
Herbert 

"Sometimes a potential client 
doesn't want to be involved with a 
conqiany that's associat*^! with a ma- 
jor act like .louniey. ' says Herlwrt 
"They don't w;uil u» be known for us- 
ing Journey's lighting. Journey's 
stage, or Journey's whatever." 

Nwtume has quickly established 
itself as a major force in iLs field, but. 
says Herbert. "It is an extremely 
oimt>etitive business By 1981. every 
existing headliner already had a rela- 
tionship with a lighting, sound, set. or 
video company We've had to break 
down the lines of loyalty that already 
existed ' 

Asked why the other Journey 
menil»ers s<ild their interesb* in the 
company. HeH>ert says, "They're 
more interested m the musical side. 
They don't get as much pleasure 
from producing a great show for 
Frank SinatiB or Eddie Murphy as 
Neal and I <io. 

"Even though the company was 
successful, I think the others felt 
there was a certain responsibility 
they didn't really want ' 

As for the gron|) now having to 
(lay Hert)erl and Sclum, the manager 
says. 'Hey. they're still paying less 
than they woiiki any other company. 
And they'll say. 'Listen, give us as 
good a deal as you gave Bowie and 
Tina — we know you gave them good 
deals because that's how you got 
those accounts!' ' 



I HERE IS CONCERN, apparently confirmed by inter- 
nal laU l studies, that the compact disk needs a pricing 
breu\iihnmgh to mamVam lU^ momentum By some ac- 
founts, the hanlware folks have done their job by mak- 
ing players that can be sold for as little as $150. That 
mass market price, the worried execs add. doesn't jibe 
with software prices that don't seem to budge and in 
fact are higher at retail since the beginning of the year 
The result is the fear, tieginning bi be realized, label 
studies indicate, that consumers are not readily attract- 
ed to low-pnce hardware when the cost of building a CD 
library is out of joint As tme key Cll exec puts it. "The 
iiidustr>' no longer has only the price-is-no-^ibject CI) 
market to deal with, but the price-is-an-object market as 
well " What all this adds up to is that giving the razor 
away is not necessarily creating a run on the blades, 
given current pnnng conditions. 

PimN PROTEST Salt Lake City area franchiser Da- 
vid Meine tells Track he's calling all 15 VSOA directors 
in the hope they'll come to realize there's a growing seg- 
ment of video store operators concerned that VSDA is 
too closely linked to X-rated product, a view amplified, 
in Meine's view, by VSDA convention keynoter Christie 
Hefner of Playboy So far. he's been told by VSDA 
president John Pough run for a VSDA directorship 
next year Meine's lOO-unit Suunds Easy International 
retail iq»eration has never carneil pom pnjiluct in the 
five years it has been in existence. 

A NEWLY ORGANIZED music industry anti-drug 
campaign, "Crack-Down." has been pledged "seed 
money " of f'Ki.ltOO from the CBS/KecordH Untup 
Pledge IS contingent upon proportionate matching 
pledges from other major labels. Promoter Bill Gra- 
ham, the moving force behind the drive, met with label 
exe<*s m New York Aug 20 to line up industry commit- 
ment Still m the formative stages. "Crack-Down" plans 
an all-star benefit concert — reportedly to be held in the 
South Bronx — and continuing education programs , 
New York Gov. Mario Cuomo keynotes the Anti*l)efa* 
malion League of H'nai H'rith's music and video lun 
cheon honoring Musicland'** Jack EugHter. to be held at 
the New York Hilton Sept 24 

"RaMK**: FIRST BLOOD, PART II." which sold a re- 
ported J(H).iKXi plus at a list of $7H is being reduced 
toSiitt.H't by i'annon/IIBO Video m lime for the strong 
fourth -quarter selling period There are two preorder 
dates Sept 2 and 2*J. with a 2'' discount on orders be- 
fore Sept 2 

AmERH'AN GRAMAPHONE. the first \M to issue 
a compact disk using Album <»raphicK Inc.'s Digi-Pak. 
has dropped the cardboard 'plastic tray container in fa 
vor of the familiar jewel Ih»x I^l>el founder/president 
Chip Davis says consumer resistance to the package, 
used for its hoi Mannheim Steamroller ChristmaK al- 
bum, led to the decision. 

Evelyn "CHAMPA(;NE " king has ended her re- 
cording career at RCA/Ariola and is about to ink a deal 
with Capitol-EMI, according to her longtime manager. 
Bob Schwaid 



Sony has a two^month compact disk promotion under- 
way with hardware dealers, offering three free CDs 
and a redwood crate that can hold Ui CDs Cooperalinj 
in the cross-promotion effort are CBS and RCA. It'« 
called the Sony Great CD Crate Offer 

Paramount home video is pulling "Indiana 

Jones ' off the market as of Jan 31. 1987. the si 
move It made a year ago with "Beverly Hills Cop." "In^ 
diana" "won't be available for purchase by distribi 
tors" after that date, a spokesman says. Jan. 31. 1987, 
also the date when all the titles in the company's 20 For 
$20 promotion will return to their onginal list pnces. 

RcA/.ARIOLA. fresh from inking a broad licensing 
deal with U K 's Jive Records, is dickering for a domes- 
tic distribution deal with Australia's Big Time Records, 
which is known here pnmanly for its Hoodmt Gunii 
records via Elektra 

Nina BLACKWOOD, an original MTV VJ whose coih 
tract was not renewed by the channel, has landed it 
Paramount Domestic Television's "Entertainment To- 
night ■ Blackwo<Ki will anchor a weekly music news re- 
port for the show and ctmduct interviews with music 
personalities. MTV replaced Blackwood and JJ. Jack- 
Hon with only one new VJ — Julie Brown — though more 
are said to be on the way Could (me of them be veteran 
late-night schlock TV host Joe Franklin^ Franklin says 
he likes the idea, and negotiations have report*^ily been 
underway with MT\' to bnng him aboard A guest-VJ 
shot rather than a full-time spot seems the most likely 
resolution to this rumor, though 

Paul SIMON has sued Embassy Home Entertain- 
ment in U S district court in New S'()rk. alleging unau- 
thorized use of his songs in the home video release of 
the classic film "The Graduate." which contained Si- 
mon & Garfunkel performances of such songs as 
' Mrs Robinson, " "Scarborough Fair." and "The 
Sounds Of Silence." Simon alleges that synch rights to 
the songs did not entail home video authonzation A 
federal court jury in New York has cleared Laura 
Branigan and writers Doug Jameft and Michael Bilo- 
tin in a copyright infringement case inv<ilving Gar> 
William Friedman's charge that a song. "How \r I 
Sujiposed To Live Without You?." heard on Branii.' - 
second album, was a steal from his tune ' Promi-Sc M*. 
I'll Feel This Way Tomorrow." Apparently Branigan de- 
moed Friedman's song several years before recording 
the allegedly infringing song, but it was brought out 
that the writers had never met Branigan before she re- 
conleil th**ir son^ 

Jim JIMIRRO. former head of Walt Disney Homr 
Video, has formed J2 Communications The coti.; 
will be selling 1 million shares at a hoped-for prict 
$7 each Working with Jimirro will be Internaiional 
Tape/Disc Assn. founder Larry Finley and iw^ former 
Disney staffers. Arthur Reynolds and Tom Coughlin. 

Edited b> IRV t.l('HTMA.N 



Film Studio Executives Refute Soundtracic Burnout 



LOS ANGELES Two k. y n.otiou 
picture executives say film and 
record companies have to exercise 
caution when integrating contempo- 
rary music with movies if sound- 
tracks are to maintain their market- 
ing punch However, they add, fear 
of soundtrack burnout is more of :i 
"media creatH»n" than a reality 

Gary LeMel. head of Warner 
Bros Pictures* music division, and 
Steve Be<]ell vice pre.vident of mu- 
sic for Paramount Pictures, made 
their stjitements at an Aug V.i tun 
cheon here hosted by the L«ts .Vnge 
les chapter of the National Acade- 
my of Reeordtng Arl.s & S-i^nces 

Said l^eMel. "Th*- burning ipies- 
tions I've been asked by reporters 
in the last three weeks are. 'Are 
you experiencing a soundtrack 
hurnfMit"* Are there too manv^' ' 



F.rd.-ll ^aiii, I have a feeling the 
backlash is more of a media cre- 
ation. Obviously, the public has not 
reacted to it because they're buy- 
ing the stuff" 

Be<lel! added thai exposure for 
movie-origmated songs through ra- 

'The backlash is 
a media creation' 

<1mi ami Milfii i.s Itip iilliiiialf iln*am 
f'T thr adviTtisint; and niarkt'tiit^ 
suilfs of film sludios 

"It's vprv imporlanl that film 
rrimpanit"^ walk that delicate line of 
»ol r.versaluratinjr lh«- murkel- 
place Ki^ht now things are w<irk- 
very w»-ll fnr us, and we havf In 
OiMilifiii*- lo try rnakiii); it wiirk for 



us."' Ki'dt'll said 

LeMel said that movie companies 
usually want title songs recorded 
by very important artists for films 
because they're "automatics at ra- 
di<i " He added that the choice of 
[lerfurmer and song must be made 
with discretion 

"Is It worthwhile spending the 
money, which goes into the music 
budget and ultimately into the liud- 
get of a film, to have a title song to 
a picture, which is an adult film for 
people who are 2^ and up"* 

"Those people are going to see 
the picture anyway And maybe it 
could turn those people off by mak- 
ing it look like a teenage picture, 
when it's really an adult picture. 

"Hid the R<Mt Stewart song from 
"[>>gal Kagles' really add any mon- 
ey to the h..v..llii-e^"'" 



U-.Mel saiil he poses these kinds 
of questions to "overzealous studio 
heads, producers, and directors" 
when he considers the use of con- 
temporary music inappropriate. 

He said. "Record companies also 
have their responsibilities They 
shouldn't just read a scnpt or listen 
to me and my counterparts 
They've got to spend time with pro- 
ducers and directors If a director 
dix sn t really have a handle on the 
music, the odds are [the sound- 
track) is going to be a disaster " 

STKVEOETT 



Billboard's complete 
directory of VSDA 
regional chr ^ters 
. . . see pa^jc ^ 
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Bll I ROABD 



JACOB'S LADDER 
STUCK WITH YOU 
WHOLE LOHA LOVIN' 
DOING IT ALL FOR MY BABY 
HIP TO BE SQUARE 
IKNOWWHATILIKE 
I NEVER WALK ALONE 
FOREST FOR THE TREES 
NATURALLY 
SIMPLE AS THAT 
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THE NEW ALBUM 

Produced By Paul Simon 
Engineer Roy Halee 

Fcaiuring The Sini;lc 
••V.iti Can Call Mc Al'" 
On W jrniT Brii> Records. 
C';issciti-s and Compnci Discs 

mi> H unter Bms KcoirJ, he 
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